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Prevost coach
command post
aids in shuttle
debris search

NACOGDOCHES, Texas -
An advanced mobile command
post built on a Prevost LeMirage
XLII conversion shell is playing a
key role in the effort to recover
debris from the Columbia Space
Shuttle. 

The command post is owned
and operated by DFW Intern-
ational Airport, the world’s third-
busiest airport, located midway
between Dallas and Fort Worth.

DWI Initiative
Two agencies of the U.S.
Department of Transportation
have quietly launched a new 
initiative designed to force 
17 states to lower their legal
standard for driving while 
intoxicated. Page 4

FMCSA Meeting
The Research & Technology
Office of the Federal Motor
Carrier Safety Administration
will consider motorcoach safe-
ty issues at a day-long meeting
in mid March. Page 4

Good News?
A spate of bridge and highway
toll increases may be over.
Page 4

CDL Rules
The Federal Motor Carrier
Safety Administration has
cleared up confusion about its
tough new CDL rules. Page 6

SBA 7(a) Changes
The stars were in alignment
for getting positive changes
made to the SBA's popular
7(a) loan subsidy program.
Page 5
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WINNIPEG, Manitoba - Motor
Coach Industries has taken the
wraps off plans to spend $40 mil-
lion to expand its manufacturing
operation in Winnipeg, including
consolidating production of its E-,
G- and J-model coaches in the
Canadian city.

To help finance the expansion,
MCI is getting an incentive pack-
age of more than $20 million
(Canadian) from three levels of
government. The Province of
Manitoba is providing $5 million
for expansion, equipment and

employee training, plus lending
MCI $9.4 million from its
Industrial Opportunities Program.
Those dollars are to be repaid.

In addition, the Canadian gov-
ernment is setting up what is being
called a “Vehicle Technology
Centre” that will benefit MCI’s
research and development pro-
gram. The center will be a virtual
organization, supplying specialized
equipment and services to MCI
and other vehicle and transporta-
tion-related companies in greater
Winnipeg. 

Finally, the City of Winnipeg is
giving MCI a $1.1 million tax
break over two years.

The company is matching the
government money, bringing the
total expansion to $40 million
(Canadian). 

MCI President Tom Sorrells
said the loans, training subsidies
and tax breaks not only will help
the company expand but will
allow it to finish coaches in the
Winnipeg plant for the first time
in decades. 

CONTINUED ON PAGE 18

It has been moved to Nacogdoches
County in east Texas where hun-
dreds of shuttle pieces landed.

All incoming calls regarding
the shuttle are being fielded at the
command post for Nacogdoches
County’s operations center. The
post is being used to coordinate
the search-and-recovery team in

the county and to handle the
relief schedule for those who
have been working 12-hour
shifts.

More than 500 local and state
law enforcement officers and vol-
unteers have been involved in
searching for, removing and 

A new program by the state of
Pennsylvania to step up collection
of corporate taxes from out-of-
state motorcoach companies and
make the taxes retroactive for 10
years could cost the state millions
of dollars in tourist traffic. 

Fun Tours Inc. of Norfolk, Va.,
says the state’s handling of the tax
issue has soured it on Pennsylvania
as a tourist destination and it will
no longer market the state to its

customers. “If someone calls and
wants to go there, we will take
them, but we no longer will be
marketing the state like we used
to, at least until this is taken care
of,” said Gwen Elmore, president.
“You know, if your heart isn’t in it,
you don’t do a very good job.”

The tour and charter company
has heavily marketed Pennsylvan-
ia as a tour destination in the past
and has made several dozen runs

there annually during the past four
years. Elmore said Pennsylvania
will have to decide what is more
beneficial: A million dollars a year
to its economy from tourism or
$15,000 in tax dollars. “I think
they’re cutting off the arm that
feeds them. That’s the big issue.”

Last month, the Pennsylvania
Department of Revenue sent Fun
Tours 10 notices saying it owed

Pennsylvania tax collection initiative
could spark coach industry backlash

DFW's new high-tech mobile command post has been moved to east Texas

CONTINUED ON PAGE 14
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FTA reviews
Houston Metro
charter activity

The Federal Transit Ad-
ministration is investigating
whether Houston Metro, the
8th largest transit agency, has
been violating the FTA's
Charter Service Regulations
in tying up transportation
services for the giant Houston
Livestock Show and Rodeo.

The investigation is in
response to complaints filed by
private tour companies who
say Houston Metro's strangle-
hold on transportation for the
livestock show and rodeo has
locked them out, violating the
FTA's charter service rules. 

The Houston Livestock
Show and Rodeo is Texas' ver-
sion of the Mardi Gras and the
running of the bulls in
Pamploma, Spain, combined.
It's the world's largest live-
stock exhibition, richest
regular-season rodeo and pop-
ular entertainment venue.
More than 1.5 million people
will attend show events
between Feb. 25 and March 16.

One source who has been
involved in the dispute said
the companies approached
Houston Metro about infor-
mally settling their complaints
but were shunned. “One
Houston METRO staff person
told one of the companies that
the transit agency had just
received 200 new buses and
said ‘we are going to provide
this service and there is noth-
ing you can do about it.’”

In a letter dated Feb. 5, to
Metro's general counsel, FTA
Regional Counsel Eldridge
Onco said the FTA was
reviewing the matter "to make
a determination as to whether
Houston Metro is in compli-
ance or noncompliance with

MOTORCOACH EXPO SHOW DAILY

What’s New at Expo
Schedule & Special Events
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A Blueprint for Versatility.

M1000 Series

Join US AT UMA BOOTH #1307

for a Preview

of the “New“ M500!

Smart business operators know that the ability to shift with changing markets is key to success.

Now, the industry leader in full-size equipment is redefining mid-size transport with the new

M1000 Series. As versatile as it is luxurious, the M1000 offers coach-style features in a flexible

variety of seating floor plans to precisely fit your mid-size applications. So whether you operate

a shuttle, college or pro sports charter, day trip or business tour, limousine service or any variety

of passenger transport, the M1000 is designed to expand your transport business activities.

The bottom line – flexible fleet management and more profit potential for your operation.

Test drive a breakthrough in mid-size transport.

Call or visit your nearest ABC Sales location today.

CALIFORNIA
800-322-2877

FLORIDA
800-222-2871

MINNESOTA
800-222-2875

NEW JERSEY
800-222-2873

TEXAS
800-222-2877

WWW.abc-companies.com

Introducing the M1000 Series from ABC.
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INDUSTRY NEWS

The U.S. Department of Defense’s Military Traffic Management
Command has given Alpha Trailways of Cincinnati, Ohio, its top rating
following a comprehensive inspection of the company’s facilities. 

The Department of Defense rates carriers on a scale of 1 (outstanding)
to 5 (unsatisfactory), and Alpha Trailways’ rating was a 1/Outstanding. A
facility, terminal and equipment inspection of Alpha Trailways was con-
ducted by the Military Traffic Management Command’s inspection
contractor, Consolidated Safety Services Inc. 

Robert A. Watkins, a vice president of Consolidated Safety Services,
said Alpha Trailways was doing a good job of maintaining compliance
with Defense Department directives and Federal Motor Carrier Safety
Regulations. 

Alpha Trailways has been in business for 18 years; it joined the
Trailways system about three years ago. The company has a fleet of 20
motorcoaches and 6 minicoaches. Luther Hornsby is company president. 

The United Motorcoach Asso-
ciation has unveiled a bold, new
logo designed to reflect the associ-
ation’s strength, professionalism
and leadership.

UMA President and CEO
Victor Parra said the association
“also wanted a logo that members

POCATELLO, Idaho - Teton Stage Lines of
Idaho Falls played a key role last week in the success
of the nation’s premier indoor track and field event
for high school athletes, the Simplot Games. 

The 2003 Simplot Games brought 2,000 prep
athletes from 23 states to Idaho and many of them
were transported by Teton Stage Lines. This year’s
games marked the 25th anniversary of the competi-
tion, which was featured on national sports
television over the weekend of Feb. 15-16. 

Teton Stages is responsible for moving hundreds of
the games’ competitors and their coaches and parents
to and from Salt Lake City International Airport and
the site of the competition, Holt Arena on the cam-
pus of Idaho State University in Pocatello. The trip
covers 180 miles along Interstate 15.

Donavan Harrington, general manager of Teton
Stage Lines, said the company dedicated three
coaches for the Salt Lake City to Pocatello runs this
year, plus another coach to shuttle the games’ par-
ticipants, officials and attendees around the
university campus. 

A spokesman for the organizers said Teton Stages
and its drivers play a vital role in the games. The
obvious role is transportation but “what is not obvi-
ous is how the operators’ professionalism and
courtesy reflects on our event,” said spokesman
Jason Bohne. “We pride ourselves on being ’more
than a track meet’ by providing a positive all-around

experience that puts our athletes, coaches and families
first. The bus operators are an integral part of the over-
all experience,” Bohne added.

Transporting athletes to the games has its own par-
ticular challenges. Like transporting pole vaulting
poles. The 20-foot poles are slipped into the coaches
through a front side window and laid in the aisle.

Each year, starting on the third weekend in
February, the Simplot Games offer top high school ath-
letes the opportunity to go head-to-head for three days
against their peers from across the U.S and Canada. 

Athletes may compete either as members of a high
school track club or as unattached competitors,
depending on their state activity association’s eligibil-
ity rules. The games are sanctioned by USA Track and
Field and governed by that organization’s rules. 

One of the game’s unique aspects is a 200-meter,
banked-board track that produces some of the fastest
running times in the nation. Records are broken each
year at this one-of-a-kind indoor facility.

The J.R. Simplot Company, one of Idaho’s best-
known potato producers, has sponsored the games
since 1979. 

Two weeks ago, Teton Stages provided transporta-
tion for the annual Elks Club Hoop Shoot, a basketball
competition for young people.

Teton Stages is a tour and charter operator that also
performs contract and school work. It has been in busi-
ness for 29 years.

Simplot Games rely on Idaho operator

UMA adopts bold logo 
to help communicate role

adopted after the association
changed is name seven years ago.
For the first 25 years of its exis-
tence, the association was called
the United Bus Owners of
America. In 1996, it became the
United Motorcoach Association
and got a new logo. 

Alpha Trailways 
gets top DOD rating

The Indiana State Police
Commercial Enforcement
Division is offering a Motorcoach
Safety Seminar on Wednesday,
March 12, at the I-70 Westbound
Inspection Facility near
Richmond on the Indiana-Ohio
line.

Major John H. Hill said the
seminar will provide practical
training about the North
American Level 1 motorcoach

Motorcoach safety seminar in Indiana
inspection process. Attendees will
be shown what state inspectors are
looking for when they conduct
roadside or terminal inspections.
Additionally, attendees will learn
how inspectors are trained, watch
an inspection being performed and
be able to ask questions.

The two-hour seminar will be
conducted up to three times on
the 12th and those attending can
request a session at either 8 or 10

a.m. or 1:30 p.m. Class size is lim-
ited, so early registration is
recommended. The deadline is
Feb. 21, and there is no cost for
the class. Motorcoach operators
from Ohio and Kentucky are invit-
ed to attend. 

To have a registration form
faxed to you, call Betty Parrot of
the state police Commercial
Enforcement Division at (317)
615-7420.

Upwards of 2,000 athletes travel to Idaho from 23 states to compete.

would want to proudly display on
the side of their motorcoaches.” 

The logo’s unveiling was a
highlight at the gala hospitality
event that concluded the first full
day of Motorcoach Expo 2003.

The Sneak Preview party
allowed Expo attendees to get an
early look at the manufacturer
and supplier exhibits on the show
floor.

UMA contracted with a
Gaithersburg, Md.-based adver-
tising firm to develop the logo. In
addition to wanting a more pro-
fessional look, the association
also was motivated in part by the
design and graphic limitations
imposed by the logo that was

“We also were looking for a
logo that would help us say who
we are,” Parra noted. “And that
we are moving forward success-
fully into the future, representing
operators’ interests in Washing-
ton, D.C. At the same time, that
UMA is friendly and approach-
able—even for the smallest of
coach operators,” Parra added.

While UMA has adopted a
new logo, its tag line remains
unchanged: “What it takes to
drive your business.” 

Danielle Staudt, UMA’s man-
ager of membership & marketing,
and Mary T. Merkin, membership
and marketing assistant, coordi-
nated the logo change. 
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FMCSA sets
one-day forum
to probe key
coach issues

The Federal Motor Carrier
Safety Administration Office
of Research & Technology is
hosting a first-time forum in
March that will go a long way
toward setting the FMCSA’s
motorcoach safety agenda for
the rest of this decade.

The FMCSA Research and
Technology Motorcoach
Stakeholder Forum will focus
exclusively on over-the-road
issues. The day-long forum will
be March 19, in the Hall of
States at 404 N. Capital Street
in Washington, D.C.

The purpose of the forum is
to gather input on the
FMCSA’s future research and
technology agenda regarding
motorcoaches, said Jeff Loftus
of the FMCSA’s Office of
Research & Technology. “This
forum will focus on research
and technology topics that
improve motorcoach safety
and security”

Key areas of discussion will
include drivers, buses, road-
side/infrastructure (including
facilities), motorcoach owners
and operators, and security.

To register for the forum by
e-mail, send name, title, organ-
ization, address and contact
numbers to Erin Fogel of
Cambridge Systematics Inc. at
edf@camsys.com. Cambridge
Systematics’ phone number in
Massachusetts is (617) 354-
0167. Contact Loftus at (202)
385-2363.

Space is limited to 30 par-
ticipants. Registrations will be
handled on a first-come, first-
served basis. A confirmation
packet will be e-mailed.

A string of high-profile
bridge and highway toll
increases during the past four
months probably does not por-
tend widespread toll hikes
during the rest of this year. 

The higher tolls that have
caused motorcoach operators
and truckers to wince—and
sparked one lawsuit—are gen-
erally the product of routine
steps that most agencies take
every 5 to 10 years, rather than
trend-setting measures, a
spokesman for the Intern-
ational Bridge, Tunnel and
Turnpike Association tells Bus
& Motorcoach News. “I don’t
think there’s anything going on
that’s any different than what
has been taking place in the
past,” said Bruce Cannon,
director of public affairs for the
Washington D.C.-based associ-
ation.

He said there’s no evidence
from association members that
the increases in tolls at the
Golden Gate Bridge, the
Mackinac Bridge and a handful
of other toll properties are indi-
cations that more fee increases
are on the way elsewhere.

If he’s on the mark, that
would be good news to motor-
coach operators who have
worried about the added costs
that higher tolls mean for their
over-the-road operations.

Cannon explained that the
agencies that manage the near-
ly 5,000 miles of toll properties
in the United States review
their long-term financial situa-
tions regularly and generally
consider rate increases only
when their operating and main-
tenance costs warrant revenue
adjustments. 

“And, they are very careful
when they take any action, too,
because they have to hold pub-
lic hearings and explain their
actions,” he added. 

He cautioned, however, that
many toll property managers
currently are struggling with
rising personnel and mainte-
nance expenses and some are

facing major rebuilding projects as
their properties age. Additionally,
he said new security measures trig-
gered by the terrorist attacks on
the World Trade Center and the
Pentagon in 2001 are a new
expense that many properties are
now facing.

The Golden Gate Bridge
Highway and Transportation
District in San Francisco said its
increase to $2.50 per axle from
$1.50—the first toll increase for
the Golden Gate since 1991—was
needed to help cover an estimated
budget shortfall of $1 billion for
bridge operations and mainte-
nance over the next 10 years. 

The agency receives about 35
percent of its revenues for opera-
tions and maintenance of the
bridge from tolls. Various grants
make up another 34 percent and
the remainder comes from other
sources such as advertising and the
bridge cafe.

In Michigan, the Mackinac
Bridge Authority, which operates
the five-mile-long bridge that con-
nects the state’s lower and upper
peninsulas, said a toll increase that
it approved late last year is needed
to help finance major repairs and
restoration of the 45-year-old
bridge. The new toll schedule,
which includes a 50 percent
increase for buses to $3 per axle,
will raise an estimated $100 mil-
lion over 10 years.

In addition to the two bridges,
tolls recently have gone up on two
major East Coast properties, the
New Jersey Turnpike and the
seven bridges that span the
Delaware River between New
Jersey and Pennsylvania. 

Tolls on the 113-mile turnpike
went up an average of 13 percent
in what was the second of a two-
step increase approved about three
years ago. 

Tolls for the river bridges were
more than doubled to $6.75 for
three-axle coaches. Revenues from
the higher tolls are to fund a 10-
year, $526 million capital
improvement program that
includes substantial security
improvements.

Four organizations are suing the
Delaware River Joint Toll Bridge
Commission over its increases,
claiming they violate a federal law
that requires tolls to be fair and
reasonable. The suit was filed by
Roadway Express, the American
Trucking Association and two
state trucking organizations.

Surge in toll increases 
may be at an end

The federal government’s goal
of forcing all states to adopt DWI
laws with a blood-alcohol limit of
0.08 percent is being quietly
ramped up again. 

The National Highway Traffic
Safety Administration and the
Federal Highway Administration
have come up with a new hammer
to require the 17 states that
haven’t adopted the 0.08 percent
standard to get in step. The feds say
they’ll start withholding federal
highway funds beginning this year. 

The first indication of the new
initiative came in the form of a
notice of proposed rule-making
published in the Federal Register.
The proposed rule was inserted
into the Federal Register without
the usual fanfare. 

The U.S. Department of
Transportation Appropriations
Act for Fiscal 2001 contained a
provision requiring DOT and its
agencies to set up a mechanism
for withholding highway money
from states that don’t have driv-
ing-while-intoxicated laws with a
0.08 percent blood-alcohol limit.
There are 17 such states. 

Some of the nation’s most
populous states are among the 17:
New York, Pennsylvania, Ohio,
New Jersey, Michigan and
Minnesota. 

Under the proposed NHTSA/
FHA rule, 2 percent of federal
highway dollars that normally
would go to those states and 11
others would be withheld this
year. The percentage would

increase to 4 percent next year, 6
percent in 2006, and 8 percent in
succeeding years. 

The other 11 states bucking
the 0.08 percent blood-alcohol
trend are: Colorado, Delaware,
Iowa, Massachusetts, Montana,
Nevada, North Dakota, Rhode
Island, South Carolina, West
Virginia and Wisconsin. 

The federal government has
been after all states for most of
the past decade to adopt 0.08
blood-alcohol laws. The effort
largely has been successful.
Thirty-one states, plus the
District of Columbia, have adopt-
ed the lower standard.

But 17 states have failed, so
far, to reduce their standard. The
United Motorcoach Association
has long supported the lower
blood-alcohol standard.

In 1998, as part of the
Transportation Equity Act for the
21st Century (TEA-21), a $500
million incentive grant program
was set up to encourage states to
move to the 0.08 standard. That
carrot resulted in a doubling of
the number of states adopting the
lower limit. Now, DOT has come
up with another lever—reduced
highway funding. 

A copy of the proposed rule
making can be found in the
Federal Register at most public
libraries (See Vol. 68, No. 25,
page 6091). Or, by viewing the
rule at http://dms.dot.gov/. Com-
ments on the rule must be
received on or before April 7. 

Feds move to lower blood
alcohol limit in 17 states

The following public transit
providers have informed the UMA of
their intent to provide charter bus
service unless willing and able pri-
vate operators step forward to offer
their services, or to bid on contract
opportunities. We urge you to
respond to these public notices.

Little Kanawha Bus, Grantsville
(Calhoun County), W.Va.

Monongalia County Urban Mass
Transit Authority, Morgantown
(MonongaliaCounty), W. Va.

Mountain Transit Authority
(Fayette, Greenbrier, Nicholas,

Pochontas and Webster counties),
W. Va.

Potomac Valley Transit, Peters-
burg (Grant County), W.Va.

TriRiver Transit, West Hamlin
(Lincoln County), W.Va.Wayne X-
Press, Wayne (Wayne County), W. Va.

Deadline for all cities/counties:
Feb. 26, 2003. Write to: West
Virginia DOT, Division of Public
Transit, 1900 Kanawha Blvd. East,
Bldg. 5, Rm. 830, Charleston, WV
25305-0432. Phone: Cindy E. Fish,
senior grants coordinator, W.Va.DOT,
(304) 558-0428.

Public agencies search for charter providers



BUS & MOTORCOACH NEWS — March 1, 2003 — 5

THE DOCKET

For months, the Govern-
ment Affairs Office of the
United Motorcoach Assoc-
iation  ardently pursued leg-
islative changes that would
increase the amount of money
available to coach operators
through the SBA’s popular 7(a)
loan subsidy program.

Well, guess what? Persist-
ence paid off.

Congress and President
Bush settled their differences,
meaning the program is getting
a boost both in the amount and
number of subsidized SBA
loans available to motorcoach
operators and other small busi-
nesses.

The changes were champi-
oned and heavily lobbied by a
coalition headed by the Small
Business Policy unit of the U.S.
Chamber of Commerce. UMA
was an active participant in the
coalition.

The Bush Administration
and Congress agreed that the
amount of 7(a) subsidized
loans by banks should grow by
$1 billion. Both the House
and Senate passed Senate Bill
141, sponsored by Sen.
Olympia Snowe (R-Maine),
Sen. Christ-opher Bond (R-
Mo.), Sen. John Kerry
(D-Mass.) and others, and
President Bush will sign the
measure into law.

The bill requires the Office
of Management and Budget to
use a new “econometric
model” for fiscal 2003 and
beyond to determine the sub-
sidy rate for SBA 7(a) loan
funding. The effect of switch-
ing the basis on which the
subsidy rate is calculated will
be to increase the level of
small business government-
guaranteed loans to more than
$8 billion.

According to the Senate
Small Business Committee, the
Senate bill will allow the SBA
to increase the number of loans
its guarantees by nearly 21,000
annually. 

Another provision of the
bill would allow the SBA to
guarantee more and larger 7(a)
loans by removing a $500,000
cap on guaranteed loans and
make other formula changes. 

A separate provision of the

Senate bill allows the SBA to
switch $20 million in so-called
leftover funds from a program that
expired Jan. 10, to the 7(a) pro-
gram. The impact of that change
would be to support 12,000 addi-

tional small business loans totaling
$1.92 billion.

Congress sees the changes as
helping simulate the economy
and job growth. The SBA figures
that for every $32,382 lent under

the 7(a) program, one job is cre-
ated in the process.

Meanwhile, the budget for the
U.S. Small Business Administra-
tion would increase under the
massive budget proposal the Bush

Administration sent to Con-
gress in early February. The
president's budget calls for giv-
ing the SBA $798 million in
fiscal 2004, up from the $779
million requested in fiscal 2003.

Popular SBA
loan program
gets boost
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The Federal Motor Carriers
Safety Administration has
made an important technical
clarification to the tough new
commercial driver’s license
rules it put into effect at the
end of September. 

Responding to a petition
filed by four labor unions,
including the Teamsters, the
FMCSA clarified the rules’ lan-
guage covering the loss of a
CDL because of violations
occurring while driving a non-
commercial vehicle, such as a
personal automobile.

One of the most far-reach-
ing aspects of the new rules is
its provision that serious driv-
ing violations occurring in a
personal vehicle count for CDL
disqualification. 

When the FMCSA pub-
lished the rules at the end of
July, a table spelling out the
violations and their conse-
quences was vague regarding
the specific offenses that can
result in revocation, cancella-
tion or suspension of a CDL. 

Now, the rules and table
make clear that a motorcoach
driver, or any CDL holder, may
be disqualified only if he or she
has been convicted of traffic
violations while operating a car
that result in his or her license
being cancelled, revoked or sus-
pended by the state. 

Other changes rejected 
The unions also tried to

have two other changes made
to the rules but the FMCSA
rejected those requests. One
change had to do with rules
covering foreign drivers and
the other sought to reduce the
penalties for driving under the
influence of drugs or alcohol.
The FMCSA refuted the
unions’ contention that the
sanctions are excessive. 

There is little doubt the new
rules represent the most com-
prehensive overhaul of
commercial driver’s license
rules since the federal CDL
program was established more
than 15 years ago. In fact, the
FMCSA is projecting the rules

will result in more than 15,000
one-year suspensions of commer-
cial driver licenses, or 1.5 percent
of all CDLs nationwide. 

Additionally, the number of
drivers getting tickets is likely to
mushroom because the new rules
expand the list of serious traffic
violations. The FMCSA estimates
that 2.5 million holders of CDLs
will receive an additional citation
over a three-year period. 

Some fear the rules will aggra-
vate the shortage of commercial
drivers when the economy more

fully recovers from the current
sideways movement. That possi-
bility was acknowledged but
discarded by Congress three years
ago when it mandated an overhaul
of CDL rules to improve road and
highway safety. 

Congress had heard a litany of
horror stories of drivers with long
records of violations getting their
CDLs, or drivers with a suppended
license in one state going to
another and getting a license
because local and state govern-
ments were lax in reporting and

recording serious violations. 
Within three years, FMCSA

says it will start penalizing states
not in substantial compliance with
its new program. The rules allow
the FMCSA to withhold money
and to prohibit states from issuing
CDLs and from issuing hardship
licenses to drivers who lose their
driving privileges. 

Auto violations now count 
Considerable attention regard-

ing the new rules has focused on
two elements: First, a bus or truck

driver can be disqualified from
operating a commercial vehicle if
he or she has been convicted of a
traffic violation while operating a
car that results in their license
being revoked or suspended, or of
committing drug- or alcohol-
related offenses while driving a
passenger vehicle. 

Second, the new rules create
an endorsement program for
school bus operators, requiring
them to pass a skills and knowl-
edge test. 

FMCSA clarifies CDL rules after unions complain

CONTINUED ON NEXT PAGE
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Two new disqualifying
offenses have been added by the
rules: driving a bus or truck after
a CDL has been revoked or sus-
pended for illegally operating a
commercial vehicle, and caus-
ing a fatality through the
negligent or criminal operation
of a bus or truck. 

The regulations also expand
the list of “serious” traffic viola-
tions to include drivers who
drive but fail to obtain a CDL
and driving a bus or truck with-
out a CDL in the driver’s
possession.

Clearly, the goal of the rules
is to make the CDL program
more effective in getting and
keeping dangerous commercial
drivers off the road. 

FMCSA
CONTINUED FROM PREVIOUS PAGE

The Federal Transit
Administration has announced
the availability of nearly $7 mil-
lion in grants this year to help
offset the cost of making motor-
coach fleets more disabled
accessible, including helping
defray the cost of retrofitting
wheelchair lifts or buying new
buses that are lift equipped. 

Last year, the FTA awarded
more than $7.1 million in Over-
the-Road Bus Accessibility
Program Grants to 74 motor-
coach companies across the
U.S., from Maine to Hawaii. A
total of $5.3 million went to
intercity bus operators and $1.8
million was given to charter,
tour and commuter operators.
The $7.1 million compares to
just over $2 million given to 47
operators as recently as two
years ago.

A total of 91 operators
applied for grants last year ,
with some money going to "all
qualified applicants.” The
money helped offset the pur-
chase of 149 new coaches, the
retrofitting of 68 buses, and
roughly $475,000 went for
training. The smallest grant—of
$5,000—went to an operator in
Pennsylvania, while the largest,
$3.02 million, went to
Greyhound.

Because of the high demand,
most applicants received less

Wheelchair
lift grants
to be given

money than they requested. That
is likely to occur again this year.
The amount of grant money will
be roughly the same this year, but
there still is no shortage of compa-
nies needing the funds.

Complete applications for

Over-the-Road Bus Accessibility
Program Grants must be submit-
ted to the FTA regional that
covers the state where the appli-
cant is based. There are 10
regional FTA offices and their
locations are listed in the

announcement of the grants that
was published in the Federal
Register. The notice about the
grants also spells out the applica-
tion process. The deadline to
apply is March 28.  

To find the FTA announce-

ment that was published in the
Federal Register you have two
choices. You can access it
online at www.access.gpo.gov,
or you can check at your local
library for the Federal Register
of Feb. 7.
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OPINION

Earlier this month, the Board of Directors of the
United Motorcoach Association voted to launch the
newspaper you are reading. Thank you for reading at
least this far into our new publication. We, of course,
hope you like what you see.

Our board took this action for a number of reasons
but chief among them was the desire to fill a major
information void in the bus industry. First, there is a
critical need for timely and meaningful news, infor-
mation and analysis during this period of
extraordinary challenge for the industry. Although
there are fine magazines serving the industry, there is
a clear lack of aggressive news coverage that chroni-
cles today’s activities, events, ideas and issues
immediately, rather than two, four or six months from
now. 

Second, the United Motorcoach Association is
uniquely positioned to deliver such a newspaper by
virtue of its long publication of The Docket, the indus-
try’s most popular newsletter. In fact, The Docket—as
you may have already noticed—is an integral part of
Bus & Motorcoach News.

It will be inserted directly in each issue of the
newspaper, meaning the valuable government and
regulatory news contained in The Docket will be a cor-
nerstone of—and delivered by—Bus & Motorcoach
News.

Third, there is a critical need for the type of vigor-
ous industry advocacy that only a newspaper can
supply, helping lead, strengthen and coalesce our
industry.

Finally, the newspaper’s news and information will
be valuable to you, our members. This will be a real
industry newspaper, reporting on the entire industry
and all of its components. It also will support UMA
programs and services that benefit both members and
the industry. 

For Bus & Motorcoach News to succeed, however,
we would need your active involvement and support. 

Here’s how you can help:
First, read the paper, judge it critically and let us

know if it’s fulfilling its mission of delivering timely
and meaningful news.

Second, let industry suppliers and vendors know
you read Bus & Motorcoach News and you'd like them
to support the paper as well. Without question, Bus &
Motorcoach News will give its advertisers impact in the
market, marketing value and committed readership. 

Third, help the news team at Bus & Motorcoach
News do its job. Feed them news tips and information
not only about your own organization but about
things you see and hear in the industry and in your
state. The Bus & Motorcoach News team can't be
everywhere; they'll need your assistance in ferreting
out news. See below for where to send your news.

Fourth, use Bus & Motorcoach News for your adver-
tising needs. Because of its timeliness and reach, Bus
& Motorcoach News can grow to become the
Classified Advertising and Help-Wanted Marketplace
for the industry. It’s needed. When you have some-
thing to sell, have a job opening or have a service to
offer, Bus & Motorcoach News will have the lowest
classified advertising rates in the industry. Plus, your
ad will show up in print within days of being submit-
ted. 

We are excited about Bus & Motorcoach News and
its potential for being a positive voice for our industry.
Please call us or any UMA Board member if you have
questions about Bus & Motorcoach News. We look for-
ward to having your support. 

Thank you.

Rick Hillard
UMA Chairman of the Board

Victor Parra 
UMA President & CEO

To send news, Letters to the Editor,
articles:

E-mail: BusNews2003@aol.com

Fax: (877) 510-5598 
or (877) 510-5602

Mail: 717 West Pierson #260
Phoenix, AZ 85013

To advertise or to mail 
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Tri-State Tours
Galena, Ill.

Todd Holland 
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Open Letter to the Bus 
& Motorcoach Industry

Advisory BoardStaff

A UNITED MOTORCOACH ASSOCIATION PUBLICATION

By Tom DeMatteo
Vice President and General Counsel 
ABC Companies

As someone who manages
lawyers around the country and
teaches the corporate counsel pro-
gram at a law school, I would like
to provide some tips to help you
get the most mileage from your
business lawyer. Always keep in
mind that a business lawyer and a
litigator have different skill sets
and it’s increasingly difficult to
find someone who has all of these
skills. This column will focus on
how to get your business lawyer to
become part of your management
process.

1. A deal maker not a deal
killer. This perception is pervasive.
Unless you break through this bar-
rier your lawyer will never become
part of your management team.
One of the reasons why this per-
ception is so pervasive is because
your lawyer is not involved early
in the negotiation. 

You should meet with your
lawyer prior to starting a negotia-

Sales Director
Johnny Steger

Associate Editor
Ellen Balm

Associate Editor
Tracie Tellez

Editorial Assistant 
Mary Merkin 

Editorial Assistant
Rosa Funn-Bradby

Ian Patton
Star of Indiana
Bloomington, Ind.

Jeff Polzien
Red Carpet Tours
Oklahoma City

Robert L. Quick
Quick-Livick Inc.
Stauton, Va.

Tom Ready
Ready Bus Lines
LaCrescent, Minn.

Bill Rohrbaugh
Bill Rohrbaugh’s Charter Services
Manchester, Md.

Brian Scott
Escot Bus Lines
Largo, Fla.

John Silvanie
Suburban Charter Services
White Plains, N.Y.

Alan Spachman
National Interstate 
Insurance Co
Richfield, Ohio

tion so some of the initial legal
issues are revealed early in the
process and you are not learning
about them for the first time at
closing. The key here is to find a
lawyer with lots of experience rep-
resenting businesses but who also
has a personality that fits your man-
agement style. Easy to say, hard to
do. You may end up having to work
with several lawyers until you find
one you are comfortable with.

2. Practice preventative law. To
do this right, you want a lawyer
who is willing to invest the time to
learn your business and industry.
Most business lawyers will wel-
come the opportunity to do this.
Once they learn your business, they
can then help you review, revise or
prepare your business agreements
with your customers, suppliers,
banks, partners and others. Most
lawyers will even conduct human
resource training programs for free.
You should also ask your lawyer to
help you select highly qualified
accountants, insurance brokers and
benefits consultants. Many times
small businesses outgrow these
relationships.

3. Educate your officers and
directors. A good business lawyer
also will help you understand your
duties and responsibilities as own-
ers, officers and directors of a
business. You also need a lawyer
who understands that just about
every corporate transaction has an
accounting and tax implication.

Working towards the goal of
finding a lawyer who can and will
help you with these points can
help minimize your risk exposure
and improve your bottom line.

Tom DeMatteo also is an adjunct pro-
fessor of law at Hamline University
School of Law in St. Paul, Minn.

How to get the
best from your
business lawyer
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Automotive giant DaimlerChrysler fully
expects its new luxury motorcoach, the
Setra S417, to be the star attraction on the
exhibit floor of Motorcoach Expo 2003. 

Expo marks the official introduction of
the coach to the North American market,
although two Setra S417s have been on the
road since November on a cross-continent
tour. The Setra Milestone Tour began in
November at a California Bus Association
meeting in Monterey, and included visits to
more than 30 cities in the United States and
Canada. Bringing the coaches to Orlando
for Motorcoach Expo concluded the tour. “It
has been an extraordinary experience to
meet with operators and hear their positive
comments on the Setra S417,” said Robert
Jones, vice president of sales at Setra. “Our
main reason for holding the road show was
to give all operators, who may not be able to
attend the UMA Expo, an opportunity to
experience this state-of-the-art coach first
hand.”

Along the way, Setra picked up orders for
more than 60 units. Last year, Setra’s

ABC introduces 
second midsize
coach, the M500

When ABC Companies introduced its
M1000 cutaway coach at BusCon 2001, the
company said it was the first in a new series
of midsize buses that would be marked under
the ABC brand. Say hello to No. 2.

The ABC M500 is being rolled out at
Motorcoach Expo. See it at booth no. 1307.
The M500 shares many of the same interior
and exteriors features with its progenitor,
the M1000, but with a value-minded price
tag.

ABC principals say the M500 launch is
strategically timed to enable operators to
diversify their business via short-haul, light
commuter transit, and private, corporate
and shuttle-type services. “In an increasing-
ly competitive environment, we believe our
M-series coaches can help operators reshape
the markets they serve—adding more
opportunity for business revenue,” said
Dane Cornell, executive vice president of
ABC Companies. “What’s more, M-coach
buyers get access to ABC’s comprehensive
equipment and support services.”

The M500 delivers the same look and
styling as the M1000, plus the exclusive
102-inch width. Other features:

• Full-view windshield for maximum 
visibility. 

• Low-maintenance interior with 
coach-style seats 

A wide variety of seating configurations
will be available in the M500, including
perimeter and forward facing floor plans.

“The significant number of M1000 deliv-
eries in 2002 clearly demonstrates the
market’s demand for our midsize vehicle
offering,” says Cornell. 

“We hope to feed that demand with more
products and equipment enhancements
designed for multi-use applications to give
operators the widest possibility of transport
scenarios.”

TopClass 400 series was the star of European
bus shows, capturing Coach of the Year
2002 honors at Busworld in Kortrijk,
Belgium. The S417 is a derivative of the 400
series, specifically spec’d for the North
American market. It features what
Europeans say is a sophisticated, elegant
interior and exterior design, luxurious seat-
ing, and an ergonomic and efficient driver
cockpit.

The coach has an integrated multiplex
electronic system and a HVAC system that
combines an engine-mounted compressor
with an integrated central energy unit to
produce a system that reportedly uses signif-
icantly less refrigerant than competing
A/Cs. 

“Every aspect of this coach has been well
designed and tested to provide the highest
level of quality, comfort and performance,”
said Patrick Scully, president of Setra North
America. “This is the first new model we’ve
introduced to North America in more than
a decade and the road show allowed us to
reintroduce ourselves to operators with a

fresh, innovative product that is unlike any
other coach available.”

At Expo, Setra will be conducting a
drawing Saturday for prizes that include a
free trip for two to southern Germany,
where Setras are built. 

Coupons to enter the sweepstakes are
available at Setra’s booth, No. 1323. Other
prizes to be given away at the 11 a.m. draw-
ing include a large scale model of the S417
and a quartz wristwatch. 

Setra expects new S417 model to be Expo star

SHOW DAILY
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Prevost invites
Expo attendees 
to open house

Prevost Car is inviting Motorcoach Expo
attendees to an open house and tour
Saturday, Feb. 22, at the VantarE Division
of Featherlite Luxury Coaches, one of the
most highly regarded Prevost converters in
North America. 

Those attending the event will see first
hand what goes into transforming a motor-
coach shell into a $1 million-plus speciality
conversion coach.

VantarE’s facility is in Sanford, Fla., 35
miles north of Orlando. A fleet of Prevost
coaches will depart at 12:30 p.m. Saturday
from the Rosen Plaza Hotel at 9700
International Drive, adjacent to the con-
vention center, for the drive to Sanford.
The coaches will return participants to the
hotel by 5 p.m.

VantarE caters to demanding customers
seeking the ultimate in luxury conversion
coaches. At the open house, guests will see
what these conversions involve in terms of
customer care and service infrastructure. 

They also will be guided through the
process of manufacturing these expensive
and elaborate motorhomes, corporate
coaches and specialty conversions.

The open house will start at the VantarE
sales and administration facility where
Featherlite VantarE Prevost conversion
coaches will be on display. Next, there will
be a tour of VantarE’s service facility where
interior repair, rebuilding, painting and
Prevost-authorized service is performed.

The finale will be a tour of the
Featherlite manufacturing facility hosted by
Greg Williams, vice president of manufac-
turing. The tour will cover such processes as
design, engineering and production.

Expo attendees interested in attending
must register at the Prevost Booth, No 200.
Information about Featherlite can be found
on the Web at www.vantare.com.

UMA Associate Member Meeting 
— Manufacturers and Suppliers
Friday, Feb. 21, 8-8:45 a.m.

This meeting is a once-a-year opportuni-
ty for the Associate members of UMA to
discuss issues affecting the motorcoach
industry and to network with their board
representatives, UMA staff and col-
leagues. Topics discussed will be the state
of the membership, future Motorcoach
Expo locations and advertising and spon-
sorship opportunities.

Hospitality Main Event 
Friday, Feb. 21, 6-11 p.m.
The Rosen Plaza Ballroom 

CRUISING THE USA! Many things
have changed but one thing is certain,
traveling across North America is still a
favorite pasttime. Tonight, our Exhibitor
Partners treat us to a true roving adven-
ture. Hop on a Harley or jump into that
old roadster as we explore the sights,
sounds, flavors and attractions that show-
case the best of the USA.Travel from
Honolulu’s sand and surf to Denver’s
Rocky Mountain highs. Steer south to
Dallas for BBQ and roping, and then hit
the Big Apple for a celebration of sports
and Americana. This is our night to get
in gear—to rev up or lay back—as we all
come together for entertainment, recre-
ation and a bit of spirited rivalry.

2003 Vision Awards Ceremony 
Friday, Feb. 21, 8:30-10:30 a.m.

Join us for the presentation of the 5th annu-
al Vision Awards. The Vision Awards were
unveiled at Motorcoach Expo ’99 in
Houston, as a way of encouraging innova-
tion and dedication in the advancement
of the motorcoach industry. In the past,
companies have been honored in categories
such as: Increased Demand from Untapped
Markets; Forming Effective Partnerships
with Government; and Total Commitment
to the Vision.You are urged to nominate a
worthy company in one of the eight cate-
gories. This year’s winners will receive the
beautiful crystal award, industry recogni-
tion, and a year of complimentary member-
ship in the association.

Friday, February 21, 2003
8 - 4:30 PM Expo Registration
8 - 8:45 AM UMA Associate Member Meeting
8 - 10:30 AM Continental Breakfast &

Vision Awards Ceremony
Speaker: The Disney Style

10:30 AM - 5:30 PM Exhibit Hall Open
11 AM - 2 PM Lunch (in Exhibit Hall)
6 - 11:30 PM Exhibitor Hospitality Main Event

‘The Road to Success’ (Rosen Plaza Hotel)

Saturday, February 22, 2003
7 AM - 1 PM Expo Registration
8 - 9 AM Continental Breakfast (in Exhibit Hall)
10 AM - 4 PM Booth Selection for Expo 2004
8:30 AM - 1 PM Exhibit Hall Open
11 AM - 1 PM Lunch (in Exhibit Hall)
1 PM Visit our on-site information booth

for area attraction information.

Sunday February 23, 2003
Begins at 8 AM UMA Motorcoach Expo Golf Tournament

Schedule

SHOW DAILY
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ABC Companies is introducing an addi-
tion to the M1000 Series of midsize
coaches.With versatility as the cornerstone
of its design, the M1000 Series is unlike any
midsize equipment currently offered.

Alcoa Wheel Products is introducing a
breakthrough that makes motorcoach wheel
maintenance easier. New Dura-Bright™
wheel treatment builds the shine right into
the wheels—without polishing.

Beam Industries is showing off the
improved model of its On-Board Vacuum,
including a 24-volt system that directly con-
nects to the coach batteries and a
mountable, lightweight unit that is easily
installed. All at a lower price.

The Braun Corporation is proud to offer
the UVL2000XT wheelchair lift to the
charter and tour industry. This lift features a
space-saving design and convenient opera-
tion—the perfect solution to meet ADA
requirements.

BUSRide has launched a section address-
ing issues and challenges facing the charter
and tour segment. It’s called Tour Business.

Detroit Diesel’s Series 60 and Series 50
engines have received the latest emissions
certifications from the EPA. Detroit Diesel
is the only manufacturer to have both its
diesel and natural gas urban bus engines cer-
tified and available.

Dialight is showcasing three products
this year: LED back-up lamps in two sizes,
LED stairwell lamps and Ultra Thin High
Mount Stop Lamp.

Motor Coach Industries has scheduled a
full slate of activities for Motorcoach Expo
attendees and customers, including a draw-
ing Friday for a Yamaha WaveRunner jet ski
with trailer. 

Thursday evening, following the Expo
Exhibit Hall Sneak Preview, MCI is cele-
brating its 70th anniversary by hosting a
party at Sea World. 

MCI’s Expo-related activities kicked off
Wednesday when the coach builder hosted a
three-hour seminar for individuals interest-
ed in learning about ZF Industries’ AS
Tronic transmissions, Caterpillar engines
and Vansco multiplex electrical systems. At
the conclusion of the seminar there was a
drawing for a Yamaha WaveRunner. 

The second drawing conducted by MCI
for a WaveRunner and trailer will be at the
MCI exhibit booth, No. 243, at 3 p.m.
Friday. All Expo attendees can enter the
drawing; entry forms are attached to the

MCI to make a splash 
on Expo exhibit floor

Distinctive Systems is showcasing the
Coach Manager Charter Booking System
that handles every aspect of an operator’s
charter and contract bookings. It is a com-
plete management system for tour,
sightseeing and shuttle services.

Fabric Services/Somtex is presenting the
stocked polyester link and the latest wool
patterns available in the market.

Freedman Seating is proud to introduce
its newest coach seat: the “Patriot.” This
new seat is not only comfortable, safe and
economic but it’s also stylish.

Glaval Bus is introducing an enhanced
model named the Concorde XLT. This is a
45-seat cutaway bus equipped with many
“big bus“ features.

J.J. Keller is introducing safety-training
videos developed specifically for motor-
coach drivers that address key safety-related
and training issues.

Motorcoach Manager Software Systems
announces Motorcoach Shuttle Manager,
which combines the latest version of our
charter module with a new scheduled air-
port shuttle module. It can be combined
with maintenance or tour modules for a
complete package.

Nida-Core is featuring its honeycomb
that is light, rot-proof, quiet and cost com-
petitive. Also available are soundproofing
sheets, cellular foam, beveled edges, stiffen-
ers, foam-filled honeycomb, aluminum
honeycomb, balsa wood and urethane foam.

Show & Exhibitor Guide contained in all
Expo Registration Bags. However, the win-
ner must be present at the time of the
drawing to win. Also on Friday, MCI will
host an interactive live satellite presenta-
tion at 2 p.m. by NFL broadcaster and
motorcoach traveling legend John Madden.
Attendees in the MCI booth during
Madden’s presentation will receive a col-
lectable Matchbox® Madden Cruiser as long
as supplies last.

Throughout Expo, MCI will display its
E4500, J4500, G4500 and F3500 model
coaches, plus concept vehicles developed in
cooperation with Busscar, the Brazilian bus
and coach manufacturer. Fourteen months
ago, MCI announced it was entering into
discussions with Busscar Onibus to, among
other things, expand MCI’s product offer-
ings in the U.S. and Canada. 

The concept vehicles are the first tangi-
ble result of the MCI-Busscar initiative.

What’s New at Expo?
Here’s the answer…

Busscar concept vehicles will be on display at MCI’s booth.

SHOW DAILY
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Prevost is featuring the 2004 H3-45
series of premium touring coaches and the
2004 LeMirage XLII series charter and line-
haul coaches.

Prevost Parts is introducing its unparal-
leled ordering system that will help manage
your fleet.

Q’Straint is showcasing the state-of-the-
art QRT Deluxe retractable wheelchair and
occupant securement system that has an
additional floor anchorage that makes it
faster and easier to use.

RBS is showcasing its newest line of
charter and tour management software.
GoTour Online is an Internet-enabled,
Windows-based tour management system.
Visit us to learn more about Maintenance
Manager Plus and GoChart 2000 Version Z.

Recaro is introducing Ergo Coach II, a
competitively priced seat with a number of
standard features that will appeal to coach
operators.

Rodes Roper Love Insurance Company
offers coverage for auto liability, physical
damage, general liability, garage liability and
others coverages up to $20 million.

Safety-Step is introducing the Folding

Safety Step with the same anti-tip, self-lev-
eling features as all our Safety Step models,
plus the added convenience of easy storage.

Setra is introducing its all-new S417 lux-
ury motorcoach. This luxury coach features
an elegant design, sumptuous passenger
seating and a highly ergonomic and efficient
driver cockpit.

Trans/Air Manufacturing is providing
information on its newest product for bus
applications, the T/A-2. The T/A-2 is a rear
mounted, climate-control system designed
for use in heavy-duty transit applications.

Transit Sales International is introduc-
ing a new program called “Shuttle Bus
Leasing.” It provides quality used city transit
buses for leasing options that best meet the
customer’s needs. Transit Sales Internation-
al is the largest used transit bus dealer in
North America.

Turbo Images is providing free graphic
design concept proposals to help operators
improve the graphics on their coaches or for
fabricant qualifications. Additionally, Turbo

Images has information on graphics-install
locations throughout the U.S. and Canada.

Unit Chemical Corporation is present-
ing the “Super Strength Pot Shot” liquid
toilet deodorant; a product that was created
at the request of 2002 Motorcoach Expo
attendees. Also available is the “Green
Sheen Bus Wash”.

Versyss has acquired the industry’s lead-
ing tour product, Tour Management®.This
program is designed from the tour operator’s
perspective and is one of the most adaptable
and robust tour applications available.

Webasto Thermosystems is showcasing
the Thermo 230/300 auxiliary heater, which
is designed to meet the specific needs of
motorcoach and transit operators. The
Thermo 230/300 preheats the coach engine
for quick, reliable starts even on the coldest
mornings. Preheating also helps reduce
engine wear caused by cold start-ups.

Additionally, the auxiliary heater aids in
defrosting and defogging for increased safety.
Drivers and passengers appreciate the com-
fortable interior temperature.

EXPOSHOW DAILY
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INDUSTRY NEWS

In the six weeks since the 108th
Congress convened, several legisla-
tive initiatives with implications for
the motorcoach industry have sur-
faced. 

Another bill to make grants
available to help private operators
improve security is expected to pop
up this year. A similar bill was
passed last year, providing a modest
$15 million in security grants for
the industry. 

Eliminating the 7.3-cent diesel
fuel excise tax is high on UMA's list
of legislative imperatives, as is seek-
ing tax credits for all
government-mandated items,
including ADA-required coach
accessibility, said Norm Littler,
UMA's vice president of govern-
ment affairs. 

Congress has authorized limited
funding to help operators cover the
cost of ADA compliance, but
according to an ABA report the
funding falls far short. The annual
cost of compliance for the industry
exceeds $40 million, but the annual
funding provided to the industry
amounts to about $6 million. 

Congress has started the reau-
thorization process for the
Transportation Equity Act for the
21st Century, known as TEA-21,
which authorizes all federal surface
transportation programs for high-
ways, highway safety and transit.
The highway legislation may offer
the coach industry the chance to
continue working to level the play-
ing field with public transit.

There likely will be challenges
aplenty on the regulatory front this
year. The Federal Motor Carrier
Safety Administration is expected
to publish revised hours-of-service
rules within a few weeks. This long-
awaited rule-making could radically
alter how motorcoach companies
operate. UMA and the ABA have

worked for months to ensure motor-
coach operators are not lumped in
with over-the-road trucks in the
hours-of-service rule the Bush
Administration is considering.
There have been few indications,
however, that the message has got-
ten through. If the rule lumps
coaches and trucks together, appeals
and lawsuits are likely to follow.

Additionally, 2003 sees the start
of the FMCSA's stricter minimum
requirements for so-called new
entrant U.S. and Canadian motor-
coach companies. The new rules are
designed to ensure that the new
operators are knowledgeable about
federal motor carrier safety stan-
dards and they have safe
equipment. Applicants will be
required to undergo an on-site safe-
ty audit within the first 18 months
of operation before permanent
operating authority is granted. 

The Transportation Security
Administration, created last year,
has the authority to mandate securi-
ty improvements to all trans-
portation modes. What is being
planned for the motorcoach indus-
try is generally unknown at this
point, said Littler, but any regulato-
ry action is not anticipated until at
least September.

One issue that has surfaced is a
list of items the TSA thinks should
be banned from motorcoaches. The
preliminary list that has surfaced is
similar in content to the items
banned from airlines. Those who
have previewed the list have a host
of worries. Two leading concerns:
The coach industry does not
have—and is not likely to get —the
security screening facilities
employed at airports, and the liabil-
ity issue related to passengers
bringing banned items on a coach.
These are thorny issues that will
need continued monitoring.

Legislative, regulatory 
outlook is mixed bag

SAINTE-CLAIRE, Quebec—
Prevost Car has established a
certified training program for tech-
nicians who maintain Prevost
motorcoaches on a daily basis and
has graduated its first class.

The initial week-long program
last month was an overwhelming
success, with attendance nearly
doubling expectations. Upwards of
50 maintenance technicians from
across the U.S. and Canada came
to Prevost headquarters in Ste.-
Claire, Quebec, for the training.
“There was a lot of interest,” said
Prevost’s national service manager,
Maurice Gagne.

The program was developed by
Gagne, Eastern Training Manager
Robert Buchwalter and Western
Training Manager Robert Hitt,
and organized by Prevost’s After-
Sales Service Department. Gagne,
Buchwalter and Hitt conducted
the training sessions.

A lot of material was packed
into the program’s five days of
classes and hands-on exercises.

Certified training program 
is established by Prevost Car

The topics ranged from maintain-
ing a Ricon wheelchair lift, to
understanding the changes made
to Detroit Diesel Series 60 engines
to comply with the October 2002
emissions standards. 

Other sessions dealt with the
electrical circuitry of H- and XLII-
model Prevost coaches; main-
taining Bosch alternators, Knorr
brakes and Webasto auxiliary
heaters; the operation of the
HVAC system on Prevost coaches;
replacing wheel seals on tag and
front axles, and troubleshooting.

The event also included tours
of Prevost’s two factories in Ste-
Claire. “With new technologies
entering the coach industry, it’s

guarding shuttle debris found in
the county. 

“We are proud to assist and
hope that the efforts of this entire
team will help NASA find the
answers it needs to move forward,”
said Alan Black, DFW’s fire chief,
who has been in charge of the
command post since it moved to
Nacogdoches right after the shut-
tle breakup. Nearly a dozen other
DFW employees accompanied
Black.

DFW says its Mobile Command
Post is the most advanced vehicle
of its kind in the U.S. Built on a
2002 Prevost XLII conversion
shell, the command post was
delivered to the airport last
September. The DFW staff mem-
bers assigned to the command cen-

The 67th Annual Conference
and Meeting of the Trailways
Transportation System will be
March 5-8 at the Palm Coast Gold
Resort south of St. Augustine, Fla.

The event will feature a variety
of business sessions, plus sightsee-
ing and plenty of golf at the only
resort in the world that offers
courses designed by Arnold
Palmer, Jack Nicklaus and Gary
Player. In fact, Palmer designed
two of the resort’s five courses. 

The business sessions include
workshops or discussion groups on
such topics as military traffic man-
agement and succession planning,
plus a motivational speaker and a
four-hour Exhibits and Vehicles
Showcase. 

Meetings specific to the
Trailways organization will take
place throughout the four days.

Trailways is a franchise organi-
zation comprised of nearly 60
independent motorcoach compa-

nies, providing charter and tour,
scheduled route, sightseeing, trav-
el planning, shuttle and commuter
services. Trailways operators are in
27 states, plus British Columbia
and Ontario, Canada, Bill Steele,
formerly of Carolina Trailways, is
chairman, and Gale Ellsworth is
president and CEO.

Further information can be
obtained by calling (703) 691-
3052 or going to their web
sitewww.trailways.com.

Trailways System sets meeting for March 5-8

important that our customers are
ready to face these challenges
head-on with skilled technicians
that are professionally trained and
fully qualified to diagnose and
repair any type of problem that
may arise,“ said Gagne. 

“That’s why we’ve developed
Prevost Certified Training.”
Prevost plans to make the program
an annual event to be supplement-
ed by the three-day maintenance
seminars the company conducts at
its regional service centers. 

Individuals interested in
attending next year’s course or one
of the service center programs
should contact a Prevost regional
service manager.

ter have participated in a number
of intense training exercises in the
four months since it was turned
over to the airport, but the shuttle
disaster is its first active service.

Chief Black said the vehicle is
equipped with the most up-to-date
capabilities for coordinating intel-
ligence and communications dur-
ing emergency situations. These
technologies include the latest in
computer and satellite communi-
cations. 

For example, the command
post has been working with engi-
neers from Stephen F. Austin
University to map all debris fields
and their contents. 

The command post is designed
to provide response teams with
real-time data collection capabili-
ties, enabling them to share criti-
cal information immediately and
enhance tactical decision-making.

Command post
CONTINUED FROM PAGE 1
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Quick: Who’s the largest owner
of Gray Line franchices in the
world?

Would you believe Greyhound?
Greyhound Travel Services, a

unit of Greyhound Lines, contin-
ues its acquisition and expansion
of Gray Line franchises, including
the launch a few weeks ago of
Gray Line of Southern California.

Greyhound’s acquisition of 16
Gray Line franchises in the past 14
months has made Greyhound
Travel Services the largest holder
of the franchises, serving more
than 24 cities in the U.S. and
Canada. 

The second largest Gray Line
operator is Seattle-based Holland
America Tours, which holds eight
franchises. Coach USA of
Houston has six Gray Line fran-
chises. 

Nine of the 16 franchises
acquired by Greyhound during the
past year had been owned by
Coach USA, according to Gray
Line Worldwide.

In Southern California,
Greyhound acquired the rights to
three franchises—Los Angeles,
Anaheim and San Diego. Roesch
Lines of San Bernardino, a sub-
sidiary of Greyhound Travel
Services, combined the three and
renamed itself Gray Line of
Southern California, serving the
entire region, said Kim Plaskett,
Greyhound spokeswoman.

“It’s a newly created name that
covers all three of those markets,”
she said. The renamed franchise is
utilizing all the equipment and
personnel of Roesch Lines, which
has a 47-bus fleet, Plaskett said.
Roesch Lines has been a fixture in
Southern California and western
Arizona since 1923. 

Gray Line of Southern
California includes all the usual
Gray Lines services, sightseeing
tours, charter service, educational
tours, convention services, cus-
tomized tours and airport
transportation. Additionally,
working with Greyhound Shore
Services, Gray Line of Southern
California provides transportation

for cruise passengers from Los
Angeles International Airport to
the San Pedro cruise terminal in
Los Angeles. The sightseeing tours
include most of Southern
California’s amusement park
attractions and Tijuana, Mexico. 

“Gray Line is a very well-
known brand,“ Plaskett said. “It
was a great addition to the expan-
sion of Greyhound Travel
Services.“

GTS now operates Gray Line
franchises in seven Canadian

cities: Victoria, Vancouver, Banff,
Calgary, Edmonton, Toronto and
Ottawa. In the U.S.. GTS operates
Gray Line in San Diego, Los
Angeles, Anaheim, Dallas, Ft.
Worth, Austin, San Antonio,
Houston, Galveston, Miami, Fort

Lauderdale, New Orleans, Biloxi,
Baton Rouge, Orlando, Padre
Island and Albuquerque.

Gray Line Worldwide, with
corporate headquarters in Denver,
is comprised of 150 independent
companies.

A New Business
Who: Alicia Bell, president
Morris Bolling, general manager
What: M & M Motor Coach
Where: Atlanta
Why: Charters and tours
How: 3 MCI coaches
Contact: (404) 344-1877

It’s becoming 
a gray world;
or, is it grey?
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Chance Coach, probably best
known in the motorcoach industry
as the manufacturer of American
Heritage-model trolley buses, has
changed its name and named new
top management in a bid to retain
market share and find new niches. 

Now known as Optima Bus
Corp., the Wichita, Kan.-based
company produces the popular
American Heritage Streetcar,
which is typically used to shuttle
sightseers and visitors around
tourist destinations such as San
Antonio’s Riverwalk and scores of
Old Towns and other tourist cen-
ters across the country.

The company’s best selling
product is the 30-foot Opus low-
floor bus, which is primarily sold
to transit operations. 

The 27-passenger, futuristic-
looking Opus accounts for roughly
75 percent of sales, while the
American Heritage trolley makes
up the remainder. Combined out-
put last year was 160 buses. 

Temporarily leading Optima
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Bus is Alan Buffey, operating vice
president of American Capital
Strategies, a Bethesda, Md.-based
investment company that pur-
chased Chance about four years
ago. Joe Gibson, former vice presi-
dent of sales at Nova BUS Corp.,
is the new vice president for sales
and marketing at Optima Bus. 

Other new executives include
George Freer, vice president of
manufacturing operations, and
Dennis Coley, chief financial offi-
cer. 

Gone is Scott Culbertson, pres-
ident/CEO of Chance, and the top

executives he had in place. 
Optima Bus (Chance) had sales

of $40 million last year but the
company saw its market share for
trolleys slip. The workforce was
trimmed to 125 from 180. 

The Opus coach is competing in
the most crowded and competitive
segment of the industry—the 30-
foot, low-floor transit bus sector.
There are about a dozen companies
vying for market share in that seg-

ment of the U.S. market. 
Chance introduced the Opus

about three years ago after partner-
ing with Robert Wright & Son
Coachworks Ltd. (Wright
ExpoTech) of Northern Ireland.
Wright’s design and construction
techniques were imported by
Chance to give the company a
contemporary transit product,
replacing the aging RT-52 model
that was marketed by the company

Chance Coach gets new name, 
new management, new niche

Optima’s Witchita factory produces streetcars (left) and low-floor transit buses (right two lines).

in the 1980s and 1990s. 
To bolster sales in the future,

Optima Bus is looking beyond
transit and eyeing private opera-
tors, including hotels, universities,
hospitals and corporations. Besides
being a significant market, some of
those segments have the added
advantage of not buying on a com-
petitive bid basis. 

Gibson’s goal is sales of 250
units in three to five years. 
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DaimlerChrysler’s integration
of its North American bus opera-
tion has taken another major step
with the announcement it has
ended its three-year joint venture
with British bus maker The
Mayflower Corp.

In the late 1990s, Mayflower
was a key player in the so-called
British invasion of the U.S. bus
industry. In 1998, Mayflower made
an ill-fated investment in
Metrotrans Corp. of Griffin, Ga.
At the time, Metrotrans was the
second-largest U.S. maker of cut-
away buses but floundering
financially. Mayflower’s invest-
ment couldn’t save Metrotrans,
which eventually went belly up.
Mayflower lost its 60 percent stake
in the company.

A much more positive invest-
ment was Mayflower’s October
1999, joint venture with Thomas
Built Buses to build a low-floor
transit bus based on a coach devel-
oped by two of Mayflower’s
subsidiaries in the United
Kingdom, Dennis and Alexander.
At the time the deal was
announced, Thomas Built was a
subsidiary of DaimlerChrysler’s
Freightliner unit. By the end of
2000, the joint venture company,
Thomas Dennis LLC, launched
the SLF 200 after moving into a
250,000-square-foot plant near
Greensboro, N.C. 

Now, DaimlerChrysler and
Mayflower have split—amica-

CoachCrafters to
add second branch

CoachCrafters Inc., one of the
industry’s best-known bus rehabili-
tation and accident repair
companies, is expanding from its
base in Northfield, Minn., with the
opening of a facility near Orlando. 

Additionally, CoachCrafters has
been named the dealer in
Minnesota and Florida for Corbeil
small and midsize cutaway buses. 

The new Florida facility will be
in Clermont, which is directly west
of Orlando. It is expected to open
this fall. Dan Hammerbeck, who
has 25 years of experience in the
industry, will be regional sales man-
ager. John Hagel, another industry
veteran, is CoachCrafters’ regional
sales manager based in Minnesota. 

The two locations will sell
Corbeil’s complete line of small
buses.

Cleaner, healthier living. Built in.
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bly—and Mayflower plans to focus
its U.S. efforts on the niche dou-
ble-decker market where it has
found success. Thomas Dennis and
another Daimler-Chrysler unit,
Orion Bus Industries, have
become legal entities of the newly

formed DaimlerChrysler Commer-
cial Bus Holdings.

“DaimlerChrysler is committed
to the North American commer-
cial bus division and has made the
necessary legal changes to match
the organizational structure,“ said

Andy Stecker, president of
DaimlerChrysler buses. 

Tony Domabyl, president of
Thomas Dennis, said the partner-
ship with Mayflower had enabled
Thomas/Freightliner/DaimlerChry
sler to capitalize on the expertise

and design of an established and
well-tested product. 

“As a result, we successfully
entered the North American mar-
ket with a winning low-floor bus
and have quickly gained market
acceptance for the SLF 200 series.”

DaimlerChrysler
further integrates
U.S. operation
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Currently, three of MCI’s most
popular models, the D, E and J
coaches, are finished at the com-
pany assembly plant in Pembina,
N.D., across the U.S.-Canadian
border from Manitoba. That will
change dramatically by mid-year
when production of the E4500
and J4500 coaches is shifted to
what is known as the Fort Garry
plant in Winnipeg. Final assem-
bly of D4000, D4500 and
commuter models will remain at
Pembina. 

To prepare for the production
shift, MCI already has built two
new buildings at the Fort Garry

location. The first is a 62,000-
square-foot coach finishing facility
and the second is an 8,000-square-
foot coach delivery center.

MCI has two other operations in
Winnipeg—the Otter Street ware-
house and parts manufacturing plant
and the St. Matthews parts manu-
facturing plant. Total MCI
employment in Winnipeg is 1,600.

The various Canadian govern-
ment units developed the incentive
package not only to keep MCI in
Winnipeg but to assure it grows. A
year ago, there was fear MCI might
leave Winnipeg unless the compa-
ny, its employees and the
government worked together to
help make the company more com-
petitive.

MCI employees voted last

March to approve a contract that
freezes wages until 2006 but gave
union members a $1,000 signing
bonus. That, combined with the
government incentive package,
appears to have solidified MCI’s
position in Winnipeg. 

The incentive and expansion
program were announced at the
end of last month at a press event
in front of hundreds of MCI work-
ers at the Fort Garry plant. “This is
a very important investment,”
Manitoba Premier Gary Doer told
the workers. “I want to thank you
for stepping up to the plate to
make this possible.”

MCI’s ties to Winnipeg go back
to the company’s founding in 1933.
Seventy years ago, MCI built its
first motorcoach in Winnipeg.

the Charter Service Regulations
with respect to proposed trans-
portation services for the Houston
Livestock Show and Rodeo."
Onco gave Houston Metro 30 days
to respond to his letter.

For the past 15 years, since the
Federal Transit Administration
revised its charter service regula-
tions (49 CFR Part 604), public
transit agencies have been largely

barred from providing charter bus
service. The prohibition is based on
the principle that federally funded
equipment and facilities should not
be used to compete unfairly with
private charter operators. 

One source accused Houston
Metro of regularly violating the reg-
ulations by providing charter
services to conventions in Houston.
The issue came to a head with this
year's Livestock Show and Rodeo. 

However, a spokeswoman for
Houston Metro said the agency

operates within the FTA charter
regulations and passes an FTA
review annually. She said Metro
has been operating special event
shuttles for the livestock show for
many years. She also said the
agency is preparing a response to
the FTA's letter of inquiry.

The International Motor
Coach Group Inc., the United
Motorcoach Association and the
American Bus Association are
monitoring the FTA's review of
Houston Metro.

back taxes, plus penalties, for 10
years. It did that despite the fact
Fun Tours has only been operating
coaches for four years. The depart-
ment would not discuss specifics of
the Fun Tours’ case, saying state
law prohibits it from talking about
individual tax situations.
However, it did say its new
enforcement of the state franchise
tax is in response to a directive
from the legislature.

Spokesman Kent Wissinger
said the agency recently created a
pass-through section that’s respon-
sible for tracking down
out-of-state companies that do
part of their business in
Pennsylvania and for going after
those companies to pay the state
franchise tax. “With the advent of
digital technology, we now have
the ability to do “data mining” and
look for them,” he said. 

At issue in the Fun Tours case is
a $33,000 bill the Pennsylvania
Department of Revenue sent the
company for what it said were cor-
porate taxes owed by the charter
company for that portion of its
business it has been doing in the
state since 1992. The bill includes
$3,000 a year in taxes and $300 a
year in late penalties.

Elmore maintains the tax bill,
which arrived in the mail last
month without warning and with-
out the forms for filing taxes with
the state, is outrageous because
Fun Tours did not begin charters
to Pennsylvania until 1999.

“Going back all of those years is
just ridiculous, especially since we
were not even going there all of
that time,” she added. When she
contacted the revenue department
by telephone to complain about
the bill, Elmore was told it was her
responsibility to have a tax
accountant who was aware of all
the tax laws in the states where
her buses travel.

“Two different women in the
office also told me that the
amount I actually owe is much
smaller than what I was billed and
they only used that amount to
catch my attention,” she added. “I
totally resent that. I am an adult
and they can be straightforward
with me and I will respond.”
Adding even more insult, she said,
is the fact she believes Fun Tours is
the only motorcoach company in
Virginia to receive such a bill from
Pennsylvania. 

Pennsylvania’s newfound tax-
collecting zeal has the potential to

impact scores, if not hundreds, of
motorcoach companies through-
out the East and other parts of the
country. Pennsylvania tax law pro-
vides that motorcoach companies
are subject to the state franchise
tax if they travel more than 50,000
loaded miles in the state or have
12 or more trips into the state with
pickups or deliveries; or if 20 per-
cent of their total loaded miles
occur in the state.

Pennsylvania, which has had
the corporate or franchise tax on
its books for years, is believed to
have started enforcing the tax
because it began losing revenue
when New Jersey began aggres-
sively enforcing a similar tax
policy for motorcoach companies
that do business in that state.

Under the laws of most states—
Pennsylvania and New Jersey
included—corporate taxes paid by
a company to other states can be
deducted from the taxes owed the
state in which the company is
based. For example, if a
Pennsylvania company owes
$1,000 in corporate taxes to the
state and pays $300 to New Jersey,
its Pennsylvania liability would be
reduced to $700.

Elmore said she also received a
bill from New Jersey, but it was for
a more modest $500. “I don’t like
it, but I can deal with that,” she
said. “They forgave all of the back
years’ taxes and that’s the big dif-
ference.”

A coalition is being formed in
Pennsylvania to fight the state’s
action. “It’s outrageous,” said
UMA President and CEO Victor
Parra, who is helping organize the
coalition. Elmore said she supports
the effort and hopes it produces
results quickly. “You can’t hit us
when we’re down,” she stressed. “If
you want the tourism industry to
make it and survive, you just can’t
know us when we’re down.”

MCI expansion
CONTINUED FROM PAGE 1

Houston Metro
CONTINUED FROM PAGE 1

Pennsylvania tax
CONTINUED FROM PAGE 1

Canadian officials join MCI President Tom Sorrells (second from left) in celebrating announcement.

Victor Parra of the UMA.
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Robert DeCamp, a quiet gen-
tleman who for more than 50 years
headed one of North America’s
pioneering bus companies,
DeCamp Bus Lines of Montclair,
N.J., has died at the age of 94. 

DeCamp Bus is thought by
many to be the oldest privately-
owned bus company still in
operation in the U.S., having been
founded as a horse-drawn stage
line in 1870. How long ago was
1870? DeCamp celebrated its
125th anniversary—eight years
ago. And, it is reputed to be one of
the first companies—if not the
first—to provide motorized bus
service. According to one account,
its motorized service began in
1909, with an early run operating
between Livingston, Roseland and
Caldwell, N.J.

Five generations of the
DeCamp family have operated the
company that was founded by
Major Jonathan DeCamp shortly
after the Civil War. Robert
DeCamp took over the company
from his father, Ralph, in 1939,
and managed the business until his
daughter, Suzanne, became presi-

Robert DeCamp
headed pioneering
bus company

dent in 1992. 
Suzanne DeCamp’s brother,

Robert DeCamp Jr., bought his sis-
ter’s interest in 1997, and
currently heads the company.
Today, DeCamp Bus Lines oper-
ates 80 motorcoaches, providing

daily commuter service for nearly
9,000 of north Jersey residents.

During his professional career,
Mr. DeCamp was an active civic
and business leader. He served on
the board of both a bank and a
savings and loan, and was instru-

mental in helping develop the
West Essex General Hospital and
later serving on its board. He also
was a long-time Kwanian and
Mason.

Mr. DeCamp’s bus career began
in 1927, at the age of 19, when he

went to work for the family com-
pany. At one point, he served as
president of the New Jersey Bus
Association.

Mr. DeCamp is survived by his
son, Robert, and daughter,
Suzanne.

Small Michigan 
operator adds 
minivan service 

Coastline Transportation, a
small operator in the northwest-
ern Michigan community of
Manistee (population 21,000+),
is adding minivan service.
Owner James Peck said the com-
pany's new minivan will provide
transportation to airports in
Traverse City, Muskegon, Grand
Rapids and Manistee. The van
also will be marketed to individ-
uals needing to travel long
distances to doctors' appoint-
ments and to businesses for client
transportation and company
meetings. Coastline also operates
a 33-passenger cutaway bus.
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DeCamp Bus Lines adds 10 Van Hools
DeCamp Bus Lines of Montclair, N.J., has purchased 10 Van Hool C2045L motor-

coaches through ABC Companies of Faribault, Minn. The Van Hools are the first to be
operated by DeCamp Bus Lines, which provides daily commuter service for nearly 9,000
riders from northern New Jersey into the New York Port Authority Bus Terminal. 

The 10 wheelchair lift-equipped Van Hools have Detroit Diesel Series 60 engines,
Allison B-500 transmissions, and six-monitor REI video systems. For its new coaches,
DeCamp went with new colors and updated graphics.

DeCamp has 93 full-time and 45 part-time operators for its fleet of 80 coaches. While
its commuter service is the backbone of of the company, DeCamp also offers tours and
charters, a business segment that has grown 65 percent in the past five years. Its client list
includes corporations, hospitals, colleges and universities.

Crown Coach Corp.
Memphis, Tenn.

After purchasing a MCI J4500 demon-
strator early last year, Crown Coach
decided to buy five more. The new coach-
es are equipped with Detroit Diesel Series
60 engines, Allison B-500 transmissions
with Jake Brake, American seating with
Lantal fabric, Carrier A/Cs, RCA flooring
and REI A/V systems. Crown also added a
MCI F3500 to its fleet. The seven-year-old
company is owned by Raymond and
Margaret Beebe.

Northfield Lines
Northfield, Minn.

Northfield Lines has added four J4500-
model MCIs to its diversified fleet. Three
of the new coaches are equipped with ZF
ASTronic transmission, while the fourth
has an Allison B-500; all have REI enter-
tainment systems. Detroit Diesel Series 60
engines, National seats with Holdsworth
fabric, and Carrier A/C. Larry Benjamin is CEO and his brother, John, is president. They
have headed the 55-year-old company since 1989. Northfield provides tour & charter, shut-
tle and school bus services, and operates a regularly scheduled run for two local colleges. 

Onondaga Coach Corp.
Auburn, N.Y.

Its latest coach purchase represents two
firsts for the company: Its first J4500-model
MCI, and its first bus with a wheelchair lift.
The J-coach is spec’d with a Detroit Diesel
Series 60, Allison B-500 transmission with
Jake Brake, National seats covered with a
Holdsworth fabric, Carrier A/C, REI A/V,
and Ricon lift. Onondaga Coach Corp.,
which has 10 coaches in its fleet, is cele-
brating its 50th anniversary this year.
Michael Oster heads the company.

NEW COACH DELIVERIES

Prince George’s County Transit 
Largo, Md.

Earlier this month, two SLF 200 buses
manufactured by Thomas Dennis Co. joined
the 90-bus fleet of Prince George’s County
Transit. The 35-foot buses represented the
third order of SLFs for the agency. The newest
SLFs feature the Mercedes-Benz 906 engine,
Allison B-300R transmission, and multi-
plexed electrical system. The buses join others
in the Prince George’s fleet that serve as feed-
er lines to the Washington Area Metro
Transit Authority’s metro rail.

Southern Coach Leasing
Dothan, Ala.

Southern Coaches and its leasing sub-
sidiary, Southern Coach Leasing, have
added a MCI J4500 to their mixed fleet of
17 motorcoaches. The new J-model is
equipped with a Detroit Diesel Series 60,
ZF-ASTronic transmission, National Seats
with Lantal fabric, REI entertainment sys-
tem and Carrier A/C. John Adams is
president of the company that was founded
in 1989. 

TransIT Services of Frederick County 
Frederick, Md.

Frederick County’s five new SLF 200
buses from Thomas Dennis Co. have
increased its total transit fleet to 43 vehi-
cles. The 30-foot vehicles will provide
fixed-route transit service throughout
downtown Frederick, including its historic
district, the Golden Mile, shopping malls,
area colleges and surrounding communi-
ties. Frederick County’s SLFs are equipped
with Cummins ISB engines, Allison B-
300R transmissions, and ThermoKing
HVAC system. 

Vallejo Transit
Vallejo, Calif.

Vallejo Transit has ordered 32 MCI
commuter coaches to significantly expand
its express service between Sacramento
and the San Francisco Bay Area Rapid
Transit system and Vallejo Ferries into San
Francisco. The coaches are equipped with
Detroit Diesel Series 60 engines, Allison
B-500 Transmissions with Jake Brakes,
American seats, Ricon wheelchair lifts,
Meritor axles, Carrier A/C, I.O. Controls
multiplexing, and Alcoa aluminum wheels.

Virginia Regional Transportation Assn.
Purcellville, Va.

Virginia Regional Transportation Association’s 30-foot SLF 200 provides new fixed-route
transit services throughout Loudoun County. VRTA serves a population of 200,000, provid-
ing eight passenger trips per hour. The bus is equipped with a Cummins ISB engine, Allison
Transmission, Ricon fold over ramp, and Freedman seating.
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CALENDAR OF EVENTS
FEBRUARY 2003

18-21 Family Motor Coach Assn.:
20th annual Rocky Mountain Ramble,
Pima County Fairgrounds,
Tucson, Az.

25-26 California Bus Assn.: Spring
Maintenance Seminar, Hilton Ontario
Airport, 700 North Haven Ave.,
Ontario, Ca. Info: www.cbabus.com 

MARCH 2003

3-6 SAE: World Congress/Exhibition,
Detroit, Mich., (877) 606-7323.
Info: www.sae.org.

5-8 Trailways: 65th Annual
Conference & Meeting, St. Augustine,
Fla. Info: www.trailways.com.

19 California Bus Assn.: General
Membership Meeting, Sacramento,
CA, www.cbabus.com.

21-23 Family Motor Coach Assn.:
Convention, Ponoma, Calif.
(800) 543-3622 

26-30 National Tour Assn.: Tour
Operator Spring Meet, Victoria, B.C.
(800) 682-8886. E-mail:
questions@ntastaff.com.
Info: www.ntaonline.com 

APRIL 2003 

1-2 Pennsylvania Bus Assn.:
Marketplace 2003, York Expo Center,
York, Pa. (717) 236-9042
E-mail: pba@pabus.org.

11-13 Bus Conversions: Convention
2003, Riverside Resort, Laughlin, Nev.

MAY 2003

4-8 UITP: 55TH World
Congress/Mobility & City
Transportation Exhibition, Madrid,
Spain, +32 3 663 66
56. E-mail: events@uitp.com.
Info: www.uitp.com.

17-21 Travel Industry Assn. of
America: International Pow Wow,
Cervantes Convention Center,
Americas Center, St. Louis, Mo.
(202) 408-8422 Info: www.tia.org.

19-23 Community Transportation:
Expo 2003, Pennsylvania Convention
Center, Philadelphia, Pa.

30-1 Louisville Bus Bash 2003,
Louisville, Ky.

JUNE 2003

14-18 Pennsylvania Bus Assn.:
Annual Meeting, Wisp Mountain
Hotel, McHenry, Pa.

19 California Bus Assn.: General
Membership Meeting, Ontario, Calif.
Info: www.cbabus.com.

21-24 National Motorcoach Network:
Network Marketing Seminar/Invita-
tional, Branson, Mo. (888) 733-5287.

22-24 Greyhound Birth Place Bus
Bash 2003, Hibbing, Minn.

SEPTEMBER 2003

5-9 Virginia Motorcoach Assn.:
Annual Convention, Dover, Del.,

(434) 376-1150.
Info:www.vamotorcoach.com.

OCTOBER 2003

12-16 APTA: Annual Meeting, Salt
Lake City, Utah. (202) 496-4800.

Info: www.apta.com.

17-22 Busworld, Kortrijk, Belgium.
E-mail: info@busworld.org 
26-28 BusCon 2003, Las Vegas.
(310) 533-2556.
E-mail: info@bobitexpos.com.

Expect more from 
your transmission. 
A lot more. ZF-ASTronic. A smooth, quiet, lightweight, fuel-efficient, completely integrated 
bus transmission with automatic shift capability and easy-to-use touch-pad operation. 
Changing what it means to drive...forever.

� Lightweight system for reduced GVW.

� Automatic and manual shifting modes.

� No transmission cooling required.

� 185,000 miles between oil changes.

� High-torque capacity up to 1750 ft-lbs.

� Increased fuel economy.

� No clutch pedal!

� Lets the drivers drive!

ZF-ASTronic. The soul of a bus.

ZF INDUSTRIES, INC.
Heavy-Duty On-Highway Products
777 Hickory Hill Drive • Vernon Hills, IL 60061
Phone: 847.478.6868
E-Mail: onhwyinfo@zf.com • www.zf-group.com
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COACH FOR SALE

First-rate MC-8
1977 MC-8, 8V-71 with less 

than 30,000 miles on engine,
straight shift, auxiliary air,
42-pax with built-in bar.

Coach is in service.
Must be seen to appreciate.

Asking $13,000.

Happy Travelers Tours
Wilson, North Carolina

(252) 237-9327 
or (252) 243-6255 

Fax: (252) 243-7560

Coaches for Sale
MC-9s / 102 Look

1979-82 MC-9s.
Rebuilt w/102 look. VCRs.

Some w/auxiliary A/C. w/ tires.
Price: $19,500.

Quick’s Bus Co.,
Staunton, Va.

(540) 886-6297
E-mail: quickbus@intelos.com.

For Sale
Coach Company
Small motorcoach company in

Whitehorse, Yukon Territory, Canada
(beside Alaska). Full two-bay shop
with offices and rental unit. Two

highway motorcoaches in excellent
condition (1988 & 1983 MCIs).

Includes all shop and office equip-
ment. Year-round charters and

many seasonal customer long-haul
tours in Yukon/Alaska. Unlimited
growth potential. Only 100 miles
from Skagway, Alaska, with more
than 600,000 cruise ship passen-

gers every summer. Asking
$500,000 (U.S.) or best offer. (867)

633-3849. Fax: (867) 633- 3864.
E-Mail: Norline@YKnet.ca.

For Sale
Prevost Coaches 

Two Prevost LeMirage
coaches for sale.

1990 - $72,000 
1992 - $88,000

Very good condition, 47-pax, lav,
PA/VCR. Used daily on charter trips.
(407) 425-9519 or (407) 422-2300.
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The National Highway Traffic
Safety Administration has announced
safety recalls by four bus or bus chas-
sis manufacturers, with most of the
recalled vehicles being school buses.

NHTSA publicizes recalls in an
effort to alert vehicle owners about
safety problems and encourages
them to take action. Under federal
law, safety problems must be reme-
died by the manufacturer or dealer
without cost to the owner.

In most cases, the federal agency
recommends owners wait until they

FOR SALE
Charter Bus
Company

Well-established charter
bus company serving
central and northern
Florida. Owner “going
fishing” after 28 years.
Serious inquires only
please. Fax letter of

inquiry to: (407) 423-
4433 and provide con-

tact information.

Classified Advertising Order Form

receive notification before contacting
the manufacturer or dealer to sched-
ule repair work. Not all vehicles of a
particular make and model may be
subject to the recall.

Individuals can get up-to-the-
minute information on safety recall
campaigns or information on the
recall history of a particular vehicle
make and model by calling the
agency’s toll-free Auto Safety Hotline
at (888) 327-4236, or by accessing
NHTSA’s Web site at
www.nhtsa.dot.gov.

Blue Bird Body Co. of Ft. Valley, Ga.
Models: Blue Bird TC 2000, Blue Bird
All American and Blue Bird
Commercial for 2003-04. Total num-
ber of vehicles recalled: 485. On
certain front-engine transit and

school buses with hydraulic brakes,
the rear hydraulic brake hose could
contact the frame rail and abrade,
allowing brake fluid to leak. Braking
could be affected. Remedy: Dealers
will inspect the rear brake hose-to-
frame-clearance and reposition the
hose clamps at the axle to assure
adequate clearance. Any chafed
hoses will be replaced. Owners
should contact Blue Bird at (478) 822-
2242.

Blue Bird Body Co. of Ft. Valley, Ga.
Model: Blue Bird All America for 2000.
Total number of vehicles recalled:
157. Problem: certain transit and
school buses equipped with
Caterpillar 3126E engines and Felsted
electronic pedal assemblies may have
an incorrectly manufactured internal

return spring on the throttle position
sensor. The spring is too long and may
cut into the printed circuit board
causing the sensor to fail. The engine
would go to idle. Owners should con-
tact Blue Bird at (478) 822-2242.

Diamond Coach Corporation of
Oswego, Kan. Models: Diamond
Coach MB 200, Diamond Coach
VIP/PT and Diamond Coach TC18FD
for 1993-2002. Total number of vehi-
cles recalled: 3,146. Problem: Due to
certain seating arrangements, the
emergency exit labels on the emer-
gency exit windows are in an
improper location. Remedy: Owners
will be supplied with labels and instal-
lation instructions. Owners should
contact Diamond Coach at (800) 241-
8678, Ext. 13.

General Motors Corp. of Detroit.
Models: Chevrolet and GMC school
bus and medium-duty truck chassis
C6 and C7 for 1999-2000, and GMC
B7 chassis for 2000. Total number of
vehicles recalled: 2,011. Problem:
Certain chassis equipped with the
7.4-liter gas engine and an IMPCO
LPG conversion kit may experience
engine backfires of sufficient force
they damage the engine air intake
system and air cleaner filter element.
This can result in an engine compart-
ment fire. Remedy: Dealers will install
a redesigned mixer bonnet and air
cleaner housing cover. There also will
be selective upgrades made to the air
induction system. Owners should
contact Chevrolet at (800) 222-1020
or GMC at (800) 462-8782.

Bus
Recalls

Classified Advertising
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INDUSTRY NEWS

INDIANAPOLIS - Peter Pan
Bus Lines and Motor Coach
Industries jointly marked their
70th anniversaries with a celebra-
tion at the American Bus
Association’s Marketplace in
Indianapolis in February. On dis-
play was a specially wrapped Peter
Pan MCI J4500 coach. 

Based in Springfield, Mass.,
Peter Pan operates regular-route
service throughout the Northeast.
Founded in 1933, the company
has been lead by three generations
of Picknellys, starting with Peter
C. Picknelly and continuing with
his son, Peter L. Picknelly, who
took over the company at age 33
when his father died.

Today, Peter Pan’s day-to-day
management is led by Peter A.
Picknelly, president; Tom
Picknally, vice president of main-
tenance; and Melissa Picknelly,
executive director of Peter Pan
Tours.

Early in December, Peter Pan
Bus Lines signed an agreement to
acquire five of Coach USA’s New
England affiliates. This transac-
tion will increase Peter Pan’s fleet

Detroit Diesel Corporation
has named Carsten Reinhardt as
CEO, effective April 1.
Reinhardt is joining Detroit
Diesel from Freightliner where he
is general manager of the compa-
ny’s truck manufacturing plant in
Portland, Ore. Reinhardt, who is
35, joined Mercedes-Benz as a
manufacturing engineer in 1993.
Jim Morrow will continue as pres-
ident of Detroit Diesel and head
of operations and sales, reporting
to Reinhardt. 

Charles E. Paden has been
named director of sales for transit
and motorcoach by Penntex
Industries Inc. of Manchester, Pa.
Paden has more than 20 years of
heavy duty charging system expe-
rience and will be responsible for
new product development as well
as OEM and aftermarket sales.
He formerly was engine and bus
group sales manager at Delco
Remy America. 

Vapor Bus International has
appointed three new sales and

People In The News
service representatives: Mark
Loeser, western regional repre-
sentative based in Orange, Calif.;
Ross Buchele, central region,
based in Buffalo Grove, Ill., and
Mark Monsell, eastern region,
based in Berwyn, Pa.. Vapor Bus
is the leading North American
supplier of passenger door systems
for intercity and tour coaches,
transit and commuter buses. 

Micki Cox has joined Illini-
Swallow Lines of Champaign,
Ill., as sales manager for
Champaign and Indianapolis.
Cox previously was sales manager
for Coach USA Indianapolis.
Dale McGarvey joins Illini-
Swallow as maintenance director,
based in Champaign. He previ-
ously was with Coach USA and
Travelways in Indianapolis. Illini-
Swallow is a tour and charter
operator. 

Mike Cooper is the new gen-
eral manager of Gray Line of
Southern California, a unit of
Greyhound Travel Services. Gray
Line of Southern California was
formerly known as Roesch Lines
but was renamed when
Greyhound obtained the Gray
Line franchise for the region. It
serves Los Angeles, San Diego
and Anaheim, Calif.

size by 150 percent, to more than
400 coaches.

MCI’s relationship with Peter
Pan dates back nearly 30 years,
when the company bought its first
MC-8. Since then, Peter Pan has
consistently purchased MCIs and
was the first operator to purchase

J4500 models.
MCI founder Harry Zoltok

built his first motorcoach, an 11-
seater, in 1933 in his adopted
hometown of Winnipeg,
Manitoba. Today, MCI is North
America’s largest intercity motor-
coach manufacturer.

Peter Pan Bus,
MCI mark 70th
anniversaries

ABA Marketplace has record numbers
Almost 2,500 members of the motorcoach, tour and travel indus-

try converged on Indianapolis the first week in February for the
American Bus Association’s annual American Bus Marketplace.

Marketplace is the biggest appointment show in the motorcoach
industry, and this year’s event set another record with 1,800 appoint-
ment takers, reported Peter Pantusco, ABA president and CEO.

“Achieving these numbers in the current economic climate under-
scores the tremendous importance of marketplace for our members,“
said Pantuso. The show concluded Feb. 6. 

A specially wrapped Peter Pan coach was on display at ABA’s Marketplace.

Carsten
Reinhardt




