
SAINTE-CLAIRE, Quebec —
The 2006 H-series Prevost motor-
coaches on the assembly line here
are being outfitted with automatic
fire suppression and tire-pressure
monitoring systems as standard
equipment.

The fire suppression system is
designed to bolster protection for
the engine compartment and rear-
wheel wells, plus reduce the con-
sequences of a fire in the engine
compartment, pre-heater unit or
rear-wheel wells. The tire system
will constantly monitor all eight
tires. 

Prevost, which will unveil the
systems at Motorcoach Expo 2006
later this month in Tampa, Fla.,
also is making other new features
available on its H models, includ-
ing new GPS, audio sound and
headlamp cleaning systems. 

Initially, Prevost’s fire suppres-
sion and tire monitoring systems
will be available on H-series
coaches. Later, the features are ex-
pected to be added to the company
XL II models.

The tire monitoring system
adopted by Prevost is from a
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FMCSA sets overhaul of motorcoach safety program
ASHBURN, Va. — The Feder-

al Motor Carrier Safety Adminis-
tration is revamping its bus safety
program in a push aimed at getting
— and keeping — unsafe motor-
coaches off the nation’s highways.

Bonnie Bass, the agency’s new
commercial passenger safety di-
rector, told operators attending a
two-day safety seminar here last
month that the FMCSA is rede-
signing its national motorcoach

safety program to include more
compliance reviews and more
inspections. 

“We need more safety monitor-
ing because of the risk in transport-
ing large numbers of people,” she
stressed.

Bass, one of about a dozen
speakers at the second annual
United Motorcoach Association
Safety Management Seminar, said
the retooled safety program also

will emphasize the gathering of
more data on motorcoach carriers
and the development of a system to
prioritize unsafe carriers for more
frequent or extensive review. 

Bus fires — a growing concern
among motorcoach operators —
also will receive special attention
under the new program, she said.

In addition to retooling its
safety program, Bass told the
more than 100 operators, safety

professionals, risk managers and
others attending the seminar that
the FMSCA has worked up new
safety review policies for compa-
nies just getting into the motor-
coach industry and is looking at
changes that would bolster general
compliance with the Americans
with Disability Act. 

Bass said motorcoach operators
can expect to see a sharp increase
in the number of compliance re-

views conducted by the agency. It
completed more than 450 reviews
in fiscal 2005, far exceeding its
goal of 375, and is setting the bar
higher for fiscal 2006, with another
20 percent as the goal. The fiscal
2005 reviews represent roughly 15
percent of the over-the-road coach
companies in the U.S.

Bus inspections are a crucial
part of the safety effort, she said,

CONTINUED ON PAGE 6 þ

TRENTON, N.J. — New Jer-
sey–based motorcoach companies
are about to become the first bus
operators in the nation required to
have all of their coaches retrofitted
with diesel emissions–reduction
devices. 

A state law passed late last
summer mandates that all motor-
coaches, garbage trucks, transit
buses and other publicly owned
on-and-off road diesel vehicles in
New Jersey have particulate traps
and other emissions-control equip-
ment installed on their tailpipes. 

The law singles out diesel-
powered school buses for particu-
lar attention. They must be fitted
with so-called closed-crankcase
technology to prevent diesel
exhaust from seeping into the
buses and “threatening the health
of New Jersey’s school children.”

The program will spend $15.5
million annually for the next 10
years to retrofit hundreds of buses
and garbage trucks with the “best
available retrofit technology,” veri-
fied by the U.S. Environmental
Protection Agency or the Califor-
nia Air Resources Board, to reduce
diesel engine emissions.

An extra $10 million is being
pumped into the program the first
year to give it a kick start.

Under the program, fleet owners
are to be reimbursed 100 percent of
the cost of having the emissions–
reducing equipment installed on
their buses. However, operators
will be responsible for maintaining
the retrofitted emissions devices.

Buses operated by New Jersey
Transit, the statewide transit
agency, will be the first to be retro-
fitted through the program. The
law specifies that the retrofitting of
NJ Transit buses must be complet-
ed before any private-sector coach-
es get the emissions-reduction
treatment.

There is speculation that the
first retrofits of privately owned
motorcoaches may not occur for
three or four years or longer. Joe
Simonetta, lobbyist for the Greater
New Jersey Motorcoach Associa-
tion, is among those who think it
will be years before private opera-
tors are required to start having the
devices installed.

Simonetta says the Greater New
Jersey Motorcoach Association

Prevost adds
safety systems
to H coaches
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Reason No. 1. There are lots of reasons to attend Motorcoach
Expo 2006 later this month but basking in mild Florida weather
has to be counted among them. Thirty-eight other reasons are
listed on Page 11. 

Coaches in New Jersey
become subject of law
to cut diesel emissions

Happy New Year!



� Streamlined systems 
designed for simplified maintenance

� Goodyear tires
� Restroom equipped
� Clean interiors
� Integral steering
� Thermo Pane side glass
� Late model air conditioning system
� 47 passengers with 

rotating armrests on seats
� 6V92 DDEC III Detroit Diesel Engine
� HT-740 Allison Transmission

Now’s the time to reel in a great deal on a 
pre-owned MC-12.  As the former workhorse 
of a major U.S. carrier’s fleet, these MC-12s 
have been professionally maintained since 
their original purchase and provide buyers 
a unique opportunity to upgrade their fleet.  
These coaches are available with great 
features including:

S E R V I C E  F I R S T, S A T I S F A C T I O N  A LW A Y S

MIDWEST
800-222-2875

NORTHEAST
800-222-2873

SOUTHEAST
800-222-2871

SOUTHWEST
800-222-2877

WESTERN
800-322-2877 www.abc-companies.com

ADD YEARS OF REVENUE TO YOUR CURRENT FLEET.
Call your nearby ABC Account Executive for more 
information and to reserve available units immediately.

Announcing ABC’s 
Catch & Release Program

Net great savings during this unprecedented release on well-maintained MC-12s!

View hundreds of premier pre-owned coaches
at www.abc-companies.com!

Used vehicle sold "as is." No warranties expressed or implied.
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Motorcoach operators report
few problems three months after
Minnesota became the first state
to require all diesel fuel sold with-
in its borders to be a 2 percent
biodiesel blend.

Operators contacted by Bus &
Motorcoach News say the switch
to biodiesel has largely been a
nonevent, although one operator
said he had experienced problems
with clogged fuel filters on his
diesel-powered school buses. 

Last month, trucking publica-
tions carried articles saying over-
the-road truckers were reporting
problems with clogged fuel filters
after buying biodiesel fuel in
Minnesota. 

The reports apparently prompt-
ed some non-Minnesota-based
trucking companies to warn their
drivers not to refuel in Minnesota.

But of a dozen Minnesota bus
operators contacted in mid-
December, only one reported any
problems. However, virtually all
the operators said they were keep-
ing a close eye on the impact of
the fuel and checking fuel filters
regularly. 

Stan Holter of Richfield Bus

Co/.Heartland Tours in Blooming-
ton, Minn., is one of those opera-
tors watching for problems but so
far has found none. He said a num-
ber of the coaches in his fleet have
Fleetguard Fuel Pro filters, which
have clear glass filter covers,
allowing mechanics to see when a
filter needs changing. 

“We’re monitoring it very
closely,” reported Larry Benjamin
of Northfield Lines in Northfield,
Minn. Like other operators, Ben-
jamin said his company prepared
for the introduction of biodiesel by
changing filters before the fuel
was mandated, starting Sept. 29.

One of the characteristics of
biodiesel fuel, especially blends
containing higher percentages of
soybean or vegetable oils, is its
solvency property. Biodiesel has a
propensity to dissolve sediment
and other crude that builds up in
fuel tanks, lines and injectors.

Some biodiesel advocates have
blamed the problems reported by
truckers on fuel suppliers drawing
down supplies and, in so doing,
draining sludge from the bottom
of their storage tanks into the
tanker trucks used to deliver fuel

to retailers and other customers.
Tom Ready of Ready Bus Line

in LaCrescent, Minn., said his
company experimented with 20
percent biodiesel last summer and
had a serious problem with
plugged fuel filters. The 2 percent
biodiesel has been much less prob-
lematic, he said. 

There’s debate among users,
fuel experts, and biodiesel advo-
cates and critics over the issue of
whether 2 percent biodiesel has
high-enough solvency properties
to flush out sediment that might
clog fuel filters. Some truckers
claim it does. 

Ted Anderson of Anderson
Coach of Frazee, Minn., didn’t
take any chances one way or the
other. In the months leading up to
the introduction of biodiesel,
Anderson spec’d petrodiesel with
additives that would clean out the
fuel systems in his buses. 

Dennis Heinze of Lake Crystal
Coaches in Madison Lake, Minn.,
was one operator to report early
problems with biodiesel. He said
he had to replace fuel filters on
company school buses much more

Biodiesel in Minnesota: No problem Coach USA reports solid
revenue, earnings growth

PERTH, Scotland — Coach
USA turned in a strong financial
performance during the six
months ended Oct. 31, its parent
company, Stagecoach Group
PLC, reported last month.

Coach USA, the second-
largest tour and charter bus opera-
tor in North America, had an
operating profit of $28.3 million
for the six months ended Oct. 31,
2005. That was a 6.8 percent
increase from the operating profit
of $26.5 million recorded for the
same period a year ago.

Operating profit at Coach
USA is revenue, less operating
costs. Interest expenses and taxes
are not included in calculating
operating profit.

Revenue at Coach USA dur-
ing the six months of 2005 was
$235.4 million, up 9.6 percent
from year-earlier revenue of
$224.1 million. 

That means Coach USA’s
operating margin was 12 percent
for the 2005 period, versus 11.8
percent for the six months in
2004.

Coach USA operates 2,750
vehicles, mostly motorcoaches, in
New York, New Jersey, Pennsyl-
vania, West Virginia, Ohio, Indi-
ana, Illinois and Wisconsin. It has
another 500 vehicles in Ontario
and Quebec.

Stagecoach said its northeast
region, led by the New York Sight-
seeing unit, had excellent revenue
growth as a result of introducing
new double-decker buses, im-
proving services and a 14 percent
increase in passenger volumes.

In the Midwest, there was
continued growth in a number of
areas, including student trans-
portation services, contracts,
sightseeing and tour operations.

In Canada, charter revenue
remained strong and line-run
services performed well. 

Overall, companywide reve-
nue at Stagecoach Group grew 7.8
percent during the six months
ended Oct. 31, while operating
profit rose a modest 2.5 percent.

Stagecoach is raising its divi-
dend by 10 percent based on its
strong cash flow and earnings. 

Supplying the Transportation Industry with
Used, Serviceable & Rebuildable Bus Parts

for Over 25 Years!

VOLUME DISCOUNTS • PRIDE IN PERFORMANCE
DEEP DISCOUNTS!

on all Detroit Diesel & Allison
Transmissions

SAVE MONEY ~ SAVE TIME
We sell good running qualified bus components.

NO RISK PURCHASE PLAN
We unconditionally guarantee our customers satisfaction.

973 589-9265 • Toll Free 800-526-8055
FAX 973-589-2253 • P.O. BOX 5157 • NEWARK, NJ 07105

www.nimcobus.com

WE ALSO STOCK
• Front and Rear Axle Parts • Engine Accessories
• Alternators and other Electrical Components
• Air Conditioning Components • Body Parts

We Buy & Sell Buses. . . Call for a Quote
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DOE projects ’06 price
stability for diesel fuel

WASHINGTON — Retail die-
sel fuel prices will moderate during
the first three quarters of this year
before rising again toward the end
of 2006, according to the latest
projections from the U.S. Depart-
ment of Energy.

The DOE’s Energy Informa-
tion Administration says diesel
fuel will average $2.50 a gallon
during the first quarter, $2.51 a
gallon in the second quarter, $2.49
in the third, and then rise to $2.68
a gallon in the fourth quarter. 

Currently, diesel fuel prices
range from roughly $2.40 to $2.60
a gallon across the U.S. The price
of diesel is lowest in the Midwest,
Rocky Mountain and lower
Atlantic states, and highest in
California, New England and cen-
tral Atlantic states. 

Diesel prices reached record
highs in October, with an average
of $3.095 a gallon over the five

reported weeks of that month.
However, in four of those weeks
the price averaged between $3.144
and the record $3.157 set Oct. 24,
according to DOE figures.

This year’s projected first-
quarter price of $2.50 a gallon is
54 cents a gallon higher than dur-
ing the first week of January 2005. 

Last month, DOE cut its esti-
mate for home heating-oil costs by
consumers this winter from pre-
vious cost estimates, though it
projects heating-oil prices will be
27 percent higher than last year.

Heating oil and diesel fuel are
both distillates and their prices
often parallel each another during
winter months.

The agency also forecast crude
oil and related product prices
would remain relatively high this
year due to tight international sup-
plies as well as lingering hurri-
cane-related supply problems.

Oregon turns up heat on I-84
LA GRANDE, Ore. — The

Oregon Department of Trans-
portation is heating a 1.2-mile
section of Interstate 84 in the
state’s northeast corner, along the
treacherous Ladd Canyon stretch.

The project by ODOT engi-
neers is designed to reduce winter
traffic crashes. Copper heating
wires have been installed below
the road surface on the eastbound
lanes in the area between La
Grande and North Powder, Ore.

Between 1998 and 2002,

police responded to an average of
31 crashes per year on a short sec-
tion of I-84 that includes Ladd
Canyon. That was four times
higher than the statewide average
for other rural freeways.

Tom Strandberg, a spokesman
at ODOT’s regional office in La
Grande, said ODOT officials will
be able to turn the power on and
off from the La Grande office.
That means when a storm appears
imminent they will be able pre-
heat the pavement. 

Voters in Arkansas stop
big highway bond issue

LITTLE ROCK, Ark. — Voters
in Arkansas soundly defeated a
proposal that would have allowed
the state highway commission to
issue up to $575 million in bonds
to repair interstate highways.

The measure was defeated by a
40 percent for, to 60 percent
against margin. 

Turnout for the off-year spe-
cial election was light.

Only about 7 percent of the
state’s 1.7 million registered voters
cast ballots — a lower turnout than
the 10 percent that approved a
temporary $575 million road-

repair plan six years ago. 
Both sides had been predicting

victory prior to the vote, with pro-
ponents calling it the best way for
Arkansans to keep its roads in
good repair, while opponents
described it as a “potential catas-
trophe.” (See Dec. 1 issue of Bus
& Motorcoach News.)

Gov. Mike Huckabee, a
Republican, was in favor of the
measure and traveled around the
state lobbying for it. The Arkansas
Trucking Association opposed the
measure because it could obligate
the state to a $1 billion debt. 

Transits seek charter operators
The following public transit

providers have informed the
United Motorcoach Association of
their intent to provide charter bus
service unless willing and able pri-
vate operators step forward to
offer service or to bid on contract
opportunities.

UMA urges appropriate opera-
tors to take the time to respond to
these notices:

Toledo, Ohio. Deadline: Jan.

4, 2006. Write to: James K. Gee,
General Manager, Toledo Area
Regional Transit Authority, P.O.
Box 792, Toledo, Ohio 43697.
Phone: (419) 243-7433.

Roanoke,Va. Deadline: 2 p.m.
Jan. 19, 2006. Write to: William
‘Chip’ Holdren, Assistant General
Manager, Greater Roanoke Transit
Co., 1108 Campbell Ave., S.E./
P.O. Box 13247, Roanoke, VA
24032. Phone: (540) 982-0305. 

UMA may ask feds
to drop passport plan
for drivers at borders

WASAHINGTON — The
motorcoach industry may join the
growing chorus of opposition to a
plan that would require bus and
truck drivers and other travelers to
have passports when journeying be-
tween the U.S., Canada and Mexico.

The United Motorcoach Asso-
ciation plans to consider the issue
when its board meets later this
month at Motorcoach Expo 2006
in Tampa, Fla.

A UMA board member from
New York said his drivers have
been told they will have to have
passports by the end of next year
to travel between the U.S. and
Canada.

The federal government has
pending a plan that requires pass-
ports for all travel across U.S. bor-
ders. The plan is part of the West-
ern Hemisphere Travel Initiative, an
outgrowth of the U.S. Intelligence
Reform and Terrorism Prevention
Act of 2004.

As the plan currently stands,
passports would be required for all
air and sea travel to and from
Canada, Mexico, Central and
South America, the Caribbean and
Bermuda by the end of this year.
The requirement would be extend-
ed to all land border crossings at
the end of next year.

A number of business organiza-
tions, including the American Truck-
ing Associations, are asking that
when the federal government imple-
ments the initiative it accept forms of
identification other than passports
for commercial drivers traveling
between the three countries.

Requiring commercial vehicle
drivers and others to carry pass-
ports to go back and forth between
the United States, Canada and

Mexico would make international
business more expensive and cum-
bersome for motor carriers, say
critics of the idea. The trucking
industry is particularly worried
that it could dissuade independent
U.S. truck drivers from transport-
ing freight into Canada and
Mexico.

Currently, obtaining a new
U.S. passport costs $97 for adults
and takes from six to eight weeks.
At nearly $100 a pop, a motor-
coach operator that regularly runs
coaches across either border could
end up making a substantial
investment in passports.

The Bush Administration re-
portedly is studying alternative
forms of identification and may
have a new proposal this spring, a
spokesman for the U.S. Depart-
ment of Homeland Security said
last month.

One idea that has been floated
is a new form of identification that
would be easy to obtain and carry. 

Some of the opposition to
requiring passports for anyone
crossing the Canadian frontier is
coming from Canadians. In British
Columbia, the premier, Gordon
Campbell, has been quoted as say-
ing that requiring passports to
cross land borders “will do very
serious damage to our tourist
industry and the tourist industry of
Washington state.”

Campbell and the governor of
Washington, Christine Gregoire,
have asked President Bush to
develop a border-crossing card.

Tightening travel requirements
in and out of the U.S. are part of
the post-9/11 effort to strengthen
security along the vast and porous
U.S. borders.

HOS rules
are hurting,
truckers say

Today is one of those days to
be thankful you’re a bus operator
— not a trucker. Here’s why:

The new federal hours-of-
service rules for truckers are mak-
ing it more difficult to retain driv-
ers, says Patrick Quinn, president
of truckload carrier U.S. Xpress
Enterprises Inc.

Quinn, who also is the chair-
man of the American Trucking
Associations, said several of his
sleeper teams have quit because
they were having trouble adjust-
ing to new rules requiring an
eight-hour rest period if a driver
decides to split off-duty time.

“Traditionally, drivers would
sleep five hours and drive five.
Now they have to stay eight hours
in the sleeper,” Quinn said during
a panel discussion at the Council
of Supply Chain Management
Professionals’ annual meeting.

Next, there is the five-month-
old hazardous materials truck
driver background check that was
implemented earlier this year by
the Transportation Security Ad-
ministration. It’s imposing higher
operating costs on truckers and
deterring drivers from obtaining
hazmat endorsements, a trucking
executive told Congress.

Steve Russell, chairman and
chief executive of truckload carrier
Celadon Group, said that while the
trucking industry supports the
security objectives of the USA Pa-
triot Act, the current background
check program has been “marred
by a number of bad decisions.”

Russell said the TSA has con-
structed a process that applies to
materials that pose no security
risks and costs the industry nearly
double what background checks
for aviation workers cost. 

Additionally, he said the pro-
gram has been implemented in a
non-uniform manner and has an
insufficient number of finger-
printing locations that operate
only limited hours. The ultimate
impact of this may be the indus-
try’s inability to haul hazardous
materials, he concluded. 

The endorsement and the
background check are required
for drivers transporting not only
explosives but also nonthreaten-
ing commodities like paint, nail
polish, chewing gum extract and
soft drink syrup, says the ATA. 
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Cell phones
track traffic

Transportation agencies in at
least three states plan to test tech-
nology that tracks cell phone sig-
nals and map them against road
grids to monitor traffic, The New
York Times reports.

Virginia, Maryland and Mis-
souri – among other places – plan
to test the technology, which
underlines how readily cell phones
can become tracking devices for
private companies, law enforce-
ment and government agencies,
the Times said.

The development troubles
some privacy advocates.

Such systems can monitor
thousands of phones at once, as
long as they are on and even if they
are not in use. The system software
is so sophisticated it can determine
whether a signal is coming from a
moving car or a pedestrian.

State officials say the systems
will monitor large clusters of
phones, not individual ones, and
the benefits could be substantial
in providing updated information
about traffic flowing across thou-
sands of miles of highways.

Maryland is beginning its
tests this month for a cellular
tracking system in the Baltimore
area, while Virginia plans to test a
system around the Norfolk belt-
way, the Times reported.

Missouri also is about to sign
a deal that will allow it to monitor
traffic movement over 5,500
square miles of state roadways.

Similar mapping technology
is in use in England, Israel and
Belgium. 

Study: Roads
need more $$

WASHINGTON — The U.S.
Chamber of Commerce warns
that the federal Highway Trust
Fund is headed for bankruptcy
unless steps are taken to change
how the government funds high-
way and transit programs.

In a report by its policy
research organization, the cham-
ber said combined state and feder-
al contributions to the nation’s
highway and transit systems will
fall $500 billion short of what is
needed to maintain the current
system between 2006 and 2015.

Annual revenues for the High-
way Trust Fund from the federal
level “will fall $23 billion short
[each year] of what we need to
maintain our highways and transit
systems,” said Gerald Shaheen,
vice chairman of the U.S. Chamber.

Shaheen also is a group presi-
dent at Caterpillar Inc., where he is
responsible for producing large con-
struction and mining equipment.

Maryland, Virginia plan pricey toll roads
WASHINGTON — Are you

ready for this: Dollar-a-mile toll
roads?

Express roads with pricey tolls
during hours of peak traffic vol-
ume are part of a plan being con-
sidered for the roadway system
around the nation’s capital, the
Washington Post reported.

The states of Virginia and

Maryland are developing the idea
of building a network of express
toll lanes, on which the tolls in-
crease when traffic levels rise, the
newspaper said in a front-page
story. Existing routes would re-
main free, and heavy with traffic.

Maryland plans to begin con-
struction of its first express lanes
this year, while Virginia plans to

build them on a 14-mile stretch of
the Capital Beltway — Interstates
495 and 95 encircling the capital
— within five years, the paper
reported.

Offering express toll roads
with variable pricing and shifting
road construction to the private
sector are among the possibilities
being considered across the U.S. to

find new ways to pay for new
roads and manage traffic conges-
tion.

Texas has launched an ambi-
tious private-sector plan to build
4,000 miles of toll roads, while
other states, ranging from Utah to
Kansas to Georgia, are consider-
ing express toll lanes and other
private-sector proposals.
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adding that the FMSCA is working
toward having all 50 states adopt
structured bus inspection pro-
grams. “Some states do not have
formal programs as of yet, and they
should have,” she emphasized.

She said the FMSCA also
plans to develop an analytical pro-
cedure that will allow it to keep
better watch on possible unsafe
carriers so that they can be priori-
tized for more compliance reviews
and inspections.

In addition, she said the agency
is looking into how it can gather
more data on bus accidents in
which passengers are killed or in-
jured, so it can better measure safe-
ty performances over time. “We
don’t know where we are because

the bus fatality and injury informa-
tion is not available,” she said.

Bass expressed special interest
in — and concern about — bus
fires. She said the FMSCA plans
to gather as much information
about each bus fire incident as pos-
sible so an industrywide preventive
program can be developed if nec-
essary.

There were a number of high
visibility bus fires last year,
including the one in September
that killed 23 nursing home
patients who were being driven to
Dallas from Houston to escape
hurricane Rita. The coach driver
and six nursing home staff mem-
bers managed to help 14 others off
the bus. 

Bass, who was surprised when
more than two-dozen operators
attending the seminar reported

experiencing fires on their coach-
es, bought into the suggestion of
one operator who said there is a
need for more data on the types of
buses involved in fires. 

She said information could be
valuable and recommended that
operators around the country pro-
vide Norm Littler, UMA’s senior
vice president of government and
industry relations, with the make,
model, vehicle identification num-
ber and other pertinent information
about any coaches in their fleets
that have had fires. UMA will pass
on the information to the FMSCA
for study. (Littler can be reached at
(800) 424-8262 or by e-mail at
nlittler@uma.org.)

Bass was joined by Bruce
Magladry, chief highway safety
officer for the National Transpor-
tation Safety Board, who discussed

his agency’s role in investigating
serious bus crashes. “We’re not
interested in your liability. We
don’t regulate, jail people or any-
thing like that,” he said. “We want
only to know what happened so we
can learn lessons.”

He also talked about the Texas
bus fire and eased the concerns of
some operators who said they are
worried about transporting oxygen
tanks on their buses. Initial reports
of the fatal fire indicated that sev-
eral tanks onboard the bus explod-
ed, creating an even more serious
fire and preventing some passen-
gers from escaping. 

Magladry said that investiga-
tors have now determined that
none of the tanks — there were 14
tanks stored in the luggage com-
partment of the bus and four in use
in the passenger section — ex-

ploded. Still, he said the FMSCA
is looking to into developing new
best-practice guidelines for trans-
porting oxygen tanks.

He expressed much more con-
cern about the number of disabled
allowed on one bus. The Texas bus,
he said, carried 37 elderly passen-
gers and it took two hours to load
the bus because most of them had
to be carried on board. 

“Maybe there should be a limit
of 20 or maybe 10,” he said, “It’s
just a thought.”

The day-and-a-half  UMA
Safety Management Seminar was
held at the NTSB Academy and
focused on critical industry safety
issues. Program sponsors for the
seminar were Lancer Insurance
Co. and National Interstate Insur-
ance Co. ABC Companies was an
event sponsor.

FMCSA
CONTINUED FROM PAGE 1

strongly opposed the program and
succeeded in getting the legislation
amended and changed as it was
making its way through the state
General Assembly. One of the
changes was the requirement that
NJ Transit buses be the first modi-
fied and that the program for the
transit agency be completed before
private-sector buses are tackled. 

He said the original version of
the law had it applying to private-
sector buses first and then public
sector. The association was able to
get the requirement reversed, he said. 

While operators based in New
Jersey will bear the brunt of the
program, all coach companies that
regularly send buses to Atlantic
City and elsewhere in New Jersey
during the course of business also
will be impacted. They will help
pay for it. 

That’s because the money for
the program is coming from the
state corporation business tax.

That’s the controversial tax the
United Motorcoach Association,
the American Bus Association, the
Greater New Jersey Motorcoach
Association and other industry
groups tried to get changed rough-
ly 18 months ago. The goal of the
industry initiative in 2004 was to
exempt out-of-state motorcoach
operators from New Jersey’s cor-
poration business tax.

The coordinated effort gained
the support of the Tourism and
Gaming Committee in the New
Jersey General Assembly but
petered out after that, failing to
attract broader legislative support
or support from the state treasurer.
Having the tax as the dedicated
funding source for the retrofit pro-
gram puts an absolute deadlock on
any chance of the industry ever
gaining an exemption.

The retrofit law, which was
signed in September by Acting
Gov. Richard J. Codey, is designed
to dramatically reduce diesel emis-
sions from private motorcoaches,
school buses, public and private

transit buses, garbage trucks, and
other publicly owned diesel vehi-
cles.

The New Jersey Department of
Environmental Protection esti-
mates that cutting diesel emissions
in the buses and trucks subject to
the law could remove 315 tons of
fine particulates from the atmos-
phere and could prevent more than
150 premature deaths.

In passing the law, New Jersey
became the first state to require
diesel emission controls on all of
its privately owned motorcoaches,
plus public and privately owned
transit buses and garbage trucks.
Even smog-obsessed California
has not adopted legislation as
sweeping as the New Jersey law. 

The sponsors of the measure,
Assemblymen John McKeon and
Robert Gordon, convinced fellow
lawmakers that emissions from
motorcoaches, school buses,
garbage trucks and transit buses
pose a significant health threat to
New Jersey residents, especially in
urban areas “where they operate in

significant numbers.” Simonetta
said the measure had strong bipar-
tisan support in the General
Assembly, stymieing efforts by the
Greater New Jersey Motorcoach
Association to oppose it. 

In November, New Jersey voters
approved a constitutional amend-
ment that allowed the program to
be funded by money allocated
from the corporation business tax.

The specifics of the program
and how it will be implemented are
being developed by the New Jersey
Department of Environmental Pro-
tection. The department has until
July to come up with a game plan
for implementing the program.

The law contains language cov-
ering situations where it is “not
feasible” to retrofit a coach with
emissions-reduction technology.
That is expected to become an
issue when it comes time to try to
retrofit older buses. It is question-
able whether current technology is
capable of cleaning up the tailpipes
of buses powered by old two-cycle
diesel engines, and little is known

about the potential impact of new
emissions-reduction devices on old
diesel engines.

The law also addresses another
key issue: If the equipment dam-
ages an engine or voids a warranty
then the state is to be liable. 

Once the program provisions
and rules are developed, the
Environmental Protection Depart-
ment will roll it out to state bus
operators. 

Other provisions of the new
law extend the authority to enforce
New Jersey anti-idling laws to
local police. Additionally, the law
expands requirements pertaining
to the use of ultra-low sulfur fuel
consistent with new federal regula-
tions that go into effect later this
year. 

Meanwhile, on a different front,
New Jersey is pursuing a law that
would make it a crime to use a
hand-held cell phone while driving.
The current law allows New Jersey
State Police to issue a $250 ticket
for the offense, but only if the driv-
er is stopped for another violation. 

New Jersey
CONTINUED FROM PAGE 1

Bookstore tourism council to push coach travel niche
HARRISBURG, Pa. — Larry

Portzline, the founder of the grass-
roots “bookstore tourism” initiative,
is creating a nonprofit organization to
promote the concept — the National
Council on Bookstore Tourism.

Portzline says the goal of the
organization will be to raise the
visibility of independent book-
stores by promoting them as a
group travel niche.

A writer and college instructor
in Harrisburg, Portzline has been
leading day-long motorcoach
excursions to bookshops in New
York City and Washington, D.C.,
for the past two years. (See July 1,
2004 Bus & Motorcoach News.)

His sold-out “bookstore road
trips” have become a model for

other bibliophiles around the U.S.,
most notably the Southern Cali-
fornia Booksellers Association,
which has led literary trips of its
own for booklovers in Los Angeles
and San Diego.

Portzline launched a Web site
— www.bookstoretourism.com —
and wrote a how-to book to
encourage others to follow suit:
Bookstore Tourism: The Book
Addict’s Guide to Planning &
Promoting Bookstore Road Trips
for Bibliophiles & Other Bookshop
Junkies. The book, from Bookshop
Junkie Press, is available at book-
shops or through various Web
book sellers.

“The idea has turned into a
grassroots movement, so we’re tak-

ing it to the next level and creating
a national organization to support
it,” says Portzline. “There’s tre-
mendous interest from a lot of
folks, so the NCBT will coordinate
the effort and provide assistance
for those who want to start book-
store tourism programs in their
own communities.”

Portzline said the organization
will develop partnerships with the
bookselling and travel industries,
libraries, educators, publishers,
cultural tourism organizations, and
economic development agencies at
the national, state and local levels.
He said the council also will offer
different levels of membership and
services, including marketing and
promotional assistance, consult-

ing, relationship building, newslet-
ters, e-news and more.

Portzline is forming a board of
directors, which will serve as a
steering committee for the first
year. To date, the board’s member-
ship includes representatives of the
American Booksellers Association,
the American Library Association,
a major literary festival, a South-
west bookstore, and a firm that pro-
vides bookseller training for the
industry. Portzline will serve as
chairman and executive director.

The council also will support
reading and literacy efforts; pro-
vide organizations of all sizes
(including libraries, schools, read-
ing groups and the like) with out-
reach opportunities; raise aware-

ness about locally owned and oper-
ated businesses, and promote cul-
tural and heritage tourism.

“The growth of cultural tour-
ism in the U.S. over the past decade
has been phenomenal,” says Portz-
line. “More people are traveling
for specific cultural purposes than
ever before, and bookstore tourism
is going to be a big part of that.

“Imagine busloads of book-
lovers from other towns pulling up
in front of your community’s book-
stores, restaurants and other estab-
lishments every weekend. Multi-
ply that by all the towns around the
country with great indie book-
stores, and this could be the next
big thing in the book and travel
industries.”
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Hurricanes impact on operators lingers; Mexico anyone? 
Four months after Hurricane

Katrina, motorcoach operators that
counted on the Gulf Coast for a
significant piece of their business
are still struggling to recover from
the abrupt loss of that market. 

A number of operators appear
to have been hit so hard they have
been forced out of business or sus-
pended operations.

Bus & Motorcoach News
called every private bus operator in
Louisiana and Mississippi, and at
least 14 have disconnected phones,
their phones just ring and are never
answered, or the companies told us
they were in limbo or shutdown. 

Operators in other states that
did a significant amount of busi-
ness along the Gulf Coast have
attempted to redirect — or entice
— their customers to try other
destinations, ranging from the
upper Midwest to Mexico.

Coach companies that former-
ly took customers to cruise ships
operating out of the Port of New
Orleans have switched to the port
at Galveston, Texas, or Houston.

Others that made regular runs
to the gambling halls on the
Mississippi coast have attempted
to get their customers to try inland
casinos. 

Perhaps typical of post-
Katrina-era operators — whose
book of business was heavily
weighted with Gulf Coast runs —
is Herron Copeland, general man-
ager of Copeland Charters, who is
singing the blues in Memphis. He
used to make weekly trips to New
Orleans and Gulf Coast casinos.

“It’s rough,” said the Mem-
phis-based operator, who has
downsized from four coaches to
three. “And with the higher fuel
costs, it’s tough on everybody in
this region. We lost 50 percent of

our business.”
Here’s just one small example

of what Copeland has been coping
with: For 20-plus years his compa-
ny has been taking fans to the
State Farm Bayou Classic, an
annual post-Thanksgiving football
game between Grambling State
and Southern universities played
in New Orleans’ Super Dome. Not
in 2005.

The most-recent Bayou Classic
was moved to Houston, which
would have changed the trip from
a down-and-back-in-one-day ex-
cursion, to a move requiring an
overnight stay. 

“We also did a lot of trips to
the casinos but there’s nothing
down there,” says Copeland. “We
don’t know when we’ll get back
there. But it won’t be the same in
Gulfport and Biloxi. I don’t know
what’s going to happen.” 

Bottom line for Copeland:
“We’re struggling; we take what
we can get,” he says, mentioning
high school and college charters.

Before the August and Sep-
tember hurricanes, Genesis Travel
Zone of Houston, formerly Pio-
neer Bus Line, made fairly regular
runs to New Orleans, but didn’t
patronize the Gulf Coast casinos.

“The (Mississippi) casinos were
less fair to motorcoach operators,”
explains co-owner Sherry Stewart.
“They were slow to pay, so we
were not playing that game any-
more.”

Stewart says her company was
making two to three trips to New
Orleans a month. “It hit us pretty
hard,” she says. “There’s not much
to go to now.”

On the other hand, Genesis is
serving more cruise ships out of
Houston and Galveston than in the
past. And the company has stepped
up its marketing to Wisconsin,
upstate New York and Canada.
“We do a lot of business in Cana-
da,” she says. The company is also
concentrating on trips to Mexico.

Another Texas operator that is
promoting travel to Mexico is OK
Tours of San Antonio. “We’re
pushing more for trips to Mexico,
to Monterrey and San Miguel de 
Allende, which is a popular desti-
nation,” said OK Tours travel con-
sultant Rita Summers says.

The central Mexico city of San
Miguel de Allende is one of coun-
try’s top-rated destinations, with
moderate year-round weather,
cobblestone streets and colonial
architecture, Mexican folk tradi-

tions, fiestas, and religious cele-
brations. 

Even operators like Arrow
Coach Lines in Little Rock, Ark.,
which didn’t have a big stake in
the Gulf Coast market, have been
impacted. “We were more affected
by the loss of business to the casi-
nos in Biloxi than to New
Orleans,” said company President
Jim Lienhart. Instead of going to
Biloxi, gamblers are opting for
casinos in Tunica, Miss. It’s about
the same distance as Biloxi is
from Little Rock, but there’s more
to do in Biloxi, he notes.

Limited line-run service to
parts of the Gulf Coast resumed in
late October. However, Grey-
hound Lines’ spokeswoman Anna
Folmnsbee, said that service to
some destinations, like Gulfport
and Laurel, Miss., and Slidell and
La Place, La., have not restarted.

“We have four scheduled
runs,” she says. “Our passengers
are a combination of business
trips and people visiting their
homes. We’re still not back to nor-
mal and we don’t know when that
will be.”

Greyhound has been blocked
from reaching certain destinations
because the surrounding areas

were devastated. “We’re monitor-
ing the situation and working hard
and fast to get back up to where
we were before,” said Folmnsbee.

After the 9/11 terrorist attack
in New York City, some travel
groups wanted to see Ground Zero
and view the aftermath of the dis-
aster. A number of coach opera-
tors told Bus & Motorcoach News
that there hasn’t been much or any
demand to see the destruction
caused by hurricanes Katrina and
Rita. 

No one,  sa id  Stewar t  of
Genesis Travel Zone, wants to see
the devastation of New Orleans.

“Nobody wants to go to New
Orleans,” echoes Summers of OK
Tours.

Adds Stewart: “There’s no-
where anyone wants to visit from
New Orleans to Houston. Some
small towns were totally de-
stroyed.”

However, one operator thinks
there’s business potential in tour-
ing the devastated areas. Gray
Line New Orleans announced last
month it will offer Katrina bus
tours that take travelers through
some of the city’s hardest hit
areas. The announcement created
a local stir. 

Some city residents said the
company is exploiting a tragedy,
with one man accusing the com-
pany of treating the Katrina
wreckage like a theme park.

Meanwhile, all operators are
worried about the long-term
prospects for New Orleans and the
Gulf Coast.

Most agree with Lienhart, who
says any turnaround for New
Orleans and parts of the Gulf
Coast is far off. “Charter business
is not going down there. They’re a
long way from recovery.”

New Orleans offers free, city run WiFi
NEW ORLEANS — In a bid

to help bolster its stunted econo-
my, the city of New Orleans is
offering the nation’s first free
wireless Internet network owned
and run by a big-league city, wire
services report.

New Orleans Mayor Ray
Nagin said the wiresss fidelity, or
WiFi, system will benefit residents

and small businesses that still
haven’t had their Internet service
restored because much of the city’s
telephone network remains washed
out by Hurricane Katina.

The system began operating
earlier this month in the central
business district and French
Quarter, and is expected to be
available throughout the city in

about a year, it was reported.
Similar proposals and projects

in other cities have met with stiff
opposition from phone and cable
companies, which are supporting
legislation aimed at blocking
competition from government
agencies. In Louisiana, a state law
had to be sidestepped for the New
Orleans project.



ALEXANDRIA, Va. — The
first of the year is music licensing
renewal time for many motor-
coach operators.

Hundreds of operators have re-
ceived information packets contain-
ing contracts covering the licensing
of music by ASCAP and BMI —
the two major music licensing
groups in the United States.

Members of UMA receive a 66
percent discount off the regular
music licensing fee charged by
ASCAP, BMI and the companies

authorized to license music by the
two organizations.

Coach operators are reminded
that federal law requires them to
have a license to play any copyright-
ed music on their coaches, whether
the operator provides the music or
customers supply the selections.
Virtuallyall music is copyrighted. 

UMA operators are to return
their signed contracts with pay-
ment no later than Jan. 24.

For information, contact Motor-
coach Movies at (888) 416-2572.

Bus & Motorcoach NEWS INDUSTRY NEWS January 1, 2006 9

often than expected. Only one of
the company’s motorcoaches had
any problem. 

Heinze speculated that the In-
ternational engines in the company
school buses may have fuel filters
that are more prone to clogging
than the filters on the Detroit Die-
sel engines in his motorcoaches. 

Meanwhile, Minnesota opera-
tors are waiting to see how the 2
percent biodiesel performs when
the state goes into its annual deep-
freeze mode and temperatures
drop to 40 and 50 below zero. 

Ready said that when his com-
pany was running 20 percent bio-
diesel last summer, they put a
batch in a freezer. When they took
it out, it looked like a bucket of old
bacon grease — a thick collar of
goop was layered at the top. 

Biodiesel
CONTINUED FROM PAGE 3

HUDSON RIVER CORPORATION
Call toll free: 1-866-LAV-DUMP • Fax: 1-201-420-3322

Dump
CLEAN...
Dump
LEGAL!

CHARTER

WASHROOM WASTE
DISPOSAL UNIT
Installs directly into your
existing sewer system!

BUS LAVATORY WASTE
...removed quickly, easily and safely

Lavatory dump hopper is assembled and ready to
install in your existing sewer system. Its cover
plate is easily rolled back with the remover tool.
Each of your service lanes can easily be equipped
with this time-saving unit, which has been the
industry standard for over thirty years. All major
credit cards accepted.

Call 1-866-LAV-DUMP or email
lavdump@yahoo.com for additional information.

(1-866-528-3867)

Shuttle Bus Leasing

1863 Service Court, Riverside, CA 92507
www.ShuttleBusLeasing.com

800-287-7253

Leases Terms Available From 3 Months to 2 Years
High Quality, Transit Shuttle Buses

Over 1000 Buses In Inventory
22' To 60' Models Available

Parking Lot Shuttles ~
Peak Demand CoverageEmployee Shuttling ~

Seasonal Coverage

Top Qual i ty Transit Buses Also

Avai lable for Sale

"Your Solution For Shuttling & Fixed Route Contracting"

MCI revamps technician
training program for ’06

SCHAUMBURG, Ill. — To
keep pace with motorcoach tech-
nologies, Motor Coach Industries
is planning to offer more advanced
training.

MCI Fleet Support has reor-
ganized its training program,
moved the program’s coordination
in-house, and appointed Skip Neff
to manage the training.

An industry veteran with more
than 30 years in coach mainte-
nance and operations, Neff will
have a staff of MCI technical
experts that includes Steve Kiner,
Anthony Pascarella, Carlos Ponce
and William “Gator” Pryne.

“These are the best of the best,”
Neff says of the four MCI techni-
cal and product support specialists.
“These are people who are recog-
nized in the industry for their tech-
nical abilities and troubleshooting
expertise, and can pass that knowl-
edge onto other people.”

MCI’s technician training team
will be responsible for creating the
class curriculums and leading the

instruction. Training will take
place at MCI Service Centers in
the U.S. and Canada, or at operator
locations by special arrangement.
The program will offer more
hands-on training than classroom
instruction.

“Our philosophy is that you
learn by doing,” said Neff. “We
will teach theory, but mostly tech-
nicians will come away with how
to diagnose a problem and correct-
ly fix it.” 

Courses also will be offered in
Spanish. 

MCI’s course schedule for Jan-
uary is posted on the MCI Web site
at www.mcicoach.com. Courses
are listed under Service Support.
This month’s classes are in electri-
cal, HVAC, brakes and steering.

Customers interested in techni-
cian training and the cost, should
contact an MCI regional sales
manager or Fleet Support manager.
Neff can be contacted at at (502)
318-3000, Ext. 3577, or Steve
Kiner at (701) 825-5227. 

Music licensing deadline

JANUARY 2006

4-7 2006 Convention &
Marketplace, Tennessee Motor
Coach Association, Galt House,
Louisville, Ky. Info: (423) 348-
1385 or go to www.tnmca.net.

15-17 International Motor
Coach Group Maintenance &
Safety Forum, Tampa, Fla. Info:
(877) 564-9911, or go to
www.imgcoach.com.

16-17 ABA-UMA Security and
Emergency Preparedness Plan-
ning Workshop, International
Motor Coach Group Maintenance
& Safety Forum, Tampa, Fla.
Info: Contact Daecher Consulting
Group, (717) 975-9190, or e-mail
security@safetyteam.com

18-22 Motorcoach Expo 2006,
United Motorcoach Association,
Tampa Convention Center, Tampa,
Fla. Info: (800) 424-8262 or
www.motorcoachexpo.com.
E-mail: info@uma.org.

FEBRUARY 2006

2-3 ABA-UMA Security and
Emergency Preparedness
Planning Workshop, Gaylord
Opryland Resort, Nashville. Info:
Contact Daecher Consulting
Group, (717) 975-9190, or e-mail
security@safetyteam.com.

3-8 American Bus Association
Marketplace 2006, Gaylord
Opryland Nashville Resort &
Convention Center, Nashville.
Info: (800) 283-2877, or go to
www.buses.org.

Calendar

People
National Interstate Corpo-

ration of Richfield, Ohio, has
announced changes to its executive
management team.

Gary Monda has been named
vice president and chief investment
officer. In the newly created posi-
tion, Monda will oversee the com-
pany investment portfolio, as well
as manage the internal audit and
investor relations functions.
Previously, Monda was vice presi-
dent and chief financial officer.

Julie McGraw has been named
vice president and chief financial
officer. Ms. McGraw joins Na-
tional Interstate from HMI Indus-
tries where she was vice president,
chief financial officer and treasurer.

Mary Kapferer, assistant vice
president and chief accounting
officer has left the company. Her
responsibilities will be outsourced. 

“These changes allow us to
leverage Mr. Monda’s extensive
experience and knowledge of the
company, and through the addition
of Ms. McGraw, further strength-
en our executive team to meet the
increasing financial and compli-
ance demands,” said National
Interstate Chairman and President
Alan Spachman.
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company called SmartTire and it
will monitor both tire pressures
and temperatures, while the auto-
matic fire suppression system,
which was developed for Prevost
by Kidde Dual Spectrum, will
monitor the engine compartment
and pre-heater for fire.

Kidde fire protection systems
have been installed on transit
buses, aircraft and trains for years.
They also protect soldiers in U.S.
Army tanks. 

Both systems will available as
retrofits on H-series Prevost
coaches at company service cen-
ters across the U.S. and in Canada.

Prevost becomes the second
North American coach builder to
begin installing fire suppression
and tire monitoring systems on its
coaches.

In June, MCI announced it
planned to begin installing the two
systems on its J- and E-model
coaches, and add them to its D-
model coaches later. Unlike
Prevost, however, MCI’s fire sup-
pression system is optional, while
the tire monitoring system now
comes as standard equipment. 

The SmartTire monitoring sys-
tem chosen by Prevost is designed
to provide a number of safety ben-
efits:

• Detecting inner drive-tire
failure

• Minimizing road service and
unscheduled down time

• Avoiding zippers on under-
inflated tires

• Detecting dragging brakes
• Detecting overheating bearings
• Extending tire life by detect-

ing uneven tire wear
• Improving fuel economy
• Reducing liability with black-

box recording of tire alert history
• Improving driver comfort,

security and peace of mind.
“It eliminates the stress associ-

ated with not knowing if the eight
tires on a vehicle are okay,” said a
Prevost spokeswoman.

With the SmartTire system,
every wheel is equipped with a sen-
sor/ transmitter mounted to the rim
by a stainless steel strap (inside the
tire). To assure a battery life of five
years, or 600,000 miles, the sensor/
transmitters operate in various
modes.

When the vehicle is stopped for
more than 15 minutes, sensors
transmit every hour. Normal trans-
mission is activated when the vehi-
cle is moving at 6 mph and infor-
mation is transmitted randomly
every 3 to 5 minutes. If tire pres-
sure drops or temperature increas-
es significantly, the sensor switch-
es to a fast transmission mode that

provides updated information to
the driver every 12 seconds. 

Two antennas, located above
the front and rear axles, receive
RF transmissions from the sen-
sors. The spare tire is equipped
with a sensor but it has to be pro-
grammed to monitor its status. 

Tire conditions appear on a
backlit LCD display installed on
the left dash console. The display
remains blank until information is
requested from the driver or alarm
levels are reached. Tire air pressure
is temperature compensated to
assure precise readings. 

Four alarms warn the driver
when abnormal conditions devel-
op. A pressure-deviation alert is
the first warning of an under-
inflated tire. When the pressure
falls below the first programmed
level, the system alerts the driver
with a bright warning light and an
audible alarm. The critical low-
pressure alert warns the driver
when the tire pressure falls below
the second programmed level. This
audible and visual warning alerts
the driver to take immediate pre-
cautions.

The high-temperature alert
warns the driver when the tire tem-
perature exceeds the programmed
level. This can indicate a serious
tire problem or possibly a brake
problem that requires immediate
attention. In case of sensor failure,
the system warns drivers if no data
has been received from a sensor for
more than 15 minutes.

The automatic fire suppres-
sions system is fitted with both
thermal and optical sensors for
consistent and reliable detection.
The 35-foot linear thermal detector
covers critical areas of the engine
compartment and pre-heater areas.
It has a twin conductor cable with
temperature-sensitive insulation
protected by an outer sheath.

The linear thermal detector
operates by short-circuiting during
a fire or overheating conditions.
The LTD is capable of detecting a
fire at any point along its length
and will react to a fire situation

within roughly 20 seconds.
The optical sensor is designed

to detect fire fueled by diesel fuel,
oil, lubricants or other types of
hydrocarbons. It has a 100-degree
field of view and a response time
to explosive fires of one half of a
second. The fire sensor is immune
to false alarms from sunlight,
flashlights, lightning, vehicle
headlights, incandescent lights,
and welding torches (30 inches). 

The system’s fire extinguisher
is an electrically operated, stored
pressure-type extinguisher that
contains 25 pounds of dry chemi-
cal extinguishing agent pressurized
with nitrogen. The system has four
cone nozzles directed at the
engine. A fifth nozzle is directed to
the pre-heater unit.

Sensors are connected to a con-
trol unit linked to dash-board con-
trols. Upon detection of a fire, the
system signals the driver on the
control panel, the fire alarm- and
stop-engine tell tales illuminate,
and an audible alarm sounds.

Immediately, the air condition-
ing system, engine fan and auxil-
iary heater are turned off to avoid
smoke dispersal. After 15 seconds,
the engine is shut down and the
extinguisher discharges.

At any time before or after
automatic fire detection, a manual
activation switch located beside
the driver may be used to terminate
all delays, shut down the engine and
discharge the extinguisher imme-
diately. If the driver presses the
“DELAY ENGINE STOP” switch
on the control panel or “ENGINE
STOP OVERRIDE” switch on the
dash once, the engine shutdown
and extinguisher discharge will be
delayed by an additional 15 sec-
onds (30 seconds total delay).

The control panel continuously
monitors system integrity and dis-
plays the system condition via the
“SYSTEM OK”, fire “ALARM”
and fire “TROUBLE” indicators. 

Prevost coaches equipped with
the systems, either at the factory or
at a service center, are certified per
manufacturer requirements. 

Prevost
CONTINUED FROM PAGE 1

Prevost’s system uses a 25-pound tank of dry chemicals

Diesel Technology Forum
upgrades Web information

FREDERICK, Md. — The
Diesel Technology Forum has
l a u n c h e d  a  n e w  We b  s i t e ,
www.dieseltechnologyforum.org.

The site’s “technology spot-
light” gives users the latest infor-
mation on clean diesel technolo-
gies, with insight into innovations
being designed and tested by
engine manufacturers to produce
more power, efficiency and clean
air benefits. 

A new “California corner” pro-
vides information focusing on that
state’s air quality management pro-

gram. It also highlights the impor-
tance of diesel to California’s eco-
nomic and environmental progress,
and includes a newsroom dedicat-
ed to major statewide headlines,
plus technology information and
detailed research and data. 

A “policy insider” section pro-
vides users with information,
downloads and research on federal,
state and local clean-diesel policy
initiatives affecting communities,
including clean diesel’s role in
energy efficiency and environmen-
tal progress.

Trailways touts members
on planners’ internet site

FAIRFAX, Va. — Members of
the Trailways system are gaining
additional visibility via a Web por-
tal used by meeting professionals.

The portal, www.Convention
Planit.com, allows meeting plan-
ners to search for transportation
companies, destinations, hotels,
convention centers, and other serv-
ices and products. 

“Many people think of Trail-
ways as a company that operates
fixed- and scheduled-route bus
service,” said Trailways President
and CEO Gale C. Ellsworth. “We
still provide those services, of
course.

“However, more than two-
thirds of our business today is gen-

erated from chartering motor-
coaches for conventions, meetings,
group gatherings and tour opera-
tors. Listing our companies on
ConventionPlanit.com will provide
enhanced visibility with meeting
professionals, who are among our
best customers. We are thrilled to
be a partner with this unique and
global service medium.”

ConventionPlanit.com is a free
Web portal, offering online search-
es for destinations, hotel proper-
ties, meeting facilities, special
event venues, and service pro-
viders, plus links to industry or-
ganizations and trade press, news
updates, calendar listings and other
features.

Museum of Bus Transportation
makes additions to its collection

HERSHEY, Pa. — The Muse-
um of Bus Transportation has made
two additions to its collection of
buses and bus-related items.

The first is a 1970 Detroit
Diesel 8V-71 engine. Produced in
July 1970, by the Detroit Diesel
subsidiary of General Motors, the
engine was installed in a 1970
MCI M-7 operated by Greyhound
Bus Lines. It operated for nearly 1
million miles.

The engine was prepared for
display by the Detroit Diesel Re-
Manufacturing Center in Emporia,
Kan., and Penn Detroit Diesel-
Allison in Fleetwood, Pa.

The second addition is a
Checker Transit Model 01 31-pas-
senger bus. Assembled in 1951 by
Checker Manufacturing Co. of
Kalamazoo, Mich., the gasoline-

powered Model 01 was part of a
large order by the Detroit Depart-
ment of Streets-Railways.

After it was retired, the bus was
donated to the Gilmore Car Mu-
seum in Hickory Corners, Mich.
The Gilmore’s director, Michael
Spezia, donated it to the Museum
of Bus Transportation.

Checker Transit Model 01 joins museum fleet



The following companies are new
exhibitors at Expo 2006 or are
returning after an absence:

4One / USSC  . . . . .Booth No. 1014
Driver Seats, Seat Cover
Replacements, Seat Heaters,
Seat- Parts & Accessories 

ALFA International  . . . . . . . . . 724
Global legal network

American Bus Exchange  . . . . .614
Magazines & Publications 

Ametek Technical & Industrial
Products  . . . . . . . . . . . . . . . 1220
A/C Parts & Systems, Fans/
Blowers, Heating Parts &
Systems, Heat - Auxiliary 

Amigo Mobility
International  . . . . . . . . . . . .1121
Power-operated wheelchairs
and lifts

Berkeley County, South
Carolina  . . . . . . . . . . . . . . . . .509
Attractions/Destinations/Hotels
Convention & Visitors Bureau 

BP Lubricants USA Inc./
Castrol  . . . . . . . . . . . . . . . . .1001
Fuel- Additives & Alternatives,
Lubricants, Oil Companies 

Bristol CVB / The Crooked Road
Music Trail  . . . . . . . . . . . . . .510
Destination, convention & visi-
tors bureau

Cattco USA  . . . . . . . . . . . . . . .1010
Composite panels 

Celeste Industries Corp.  . . . .1126
Bus; Chemicals; Cleaning- Bus
Interior; Odor Control; Toilets -
Chemicals 

FAAO Manufacturing . . . . . . . .615
Paint, Painting- Custom &
Lettering, Refurbishing

Goodyear Tire & Rubber Co. 1031
Tires- New/Retread/Used,
Wheels

Groeneveld CPL Systems  . . .1310
Automated Greasing Systems,
Rear Obstacle Detection
Systems, Brake Stroke
Indicators

Horton Inc.  . . . . . . . . . . . . . . .1117
Fan Drives, Fans 

Industrial Rubber Supply
Co. Ltd. . . . . . . . . . . . . . . . . . .721
Flooring Materials, Insulation
& Soundproofing, Remanufac-
turing, Repair & ServiceBus 

INTEC Video Systems, Inc.  . . .1020
Back-Up Alarms, Safety
Equipment, Security Devices,
Video Surveillance Equipment,
Video Systems- BackUp 

Lucas Oil Products  . . . . . . . . . .909
Products: Lubricants, Oil
Companies 

Mansfield Oil  . . . . . . . . . . . . . .814
Fleet Services, Fuel
Management Systems, Tanks 

McCourt Industries/CORGHI  . .407
Wheel servicing equipment 

Meister Electronics  . . . . . . . .1111
Audio Systems, Destination/
Passenger Info Systems,
Entertainment, GPS &
Passenger Info Systems

Michelin North America, Inc. 1309
Tires- New/Retread/Used,
Wheels

Military Surface Deployment &
Distribution Command . . . .1013
Transportation coordination,
government agency

Motorcoach Associations  . . . .824
Motorcoach Association,
Association Management

Multina  . . . . . . . . . . . . . . . . . .1221
Bus Seats 

National School Transportation
Association  . . . . . . . . . . . . . .911
Trade Association

New Orleans Convention &
Visitors Bureau  . . . . . . . . . .1113

PrimaEuramtec . . . . . . . . . . . .1216
Door Parts & System,
Electrical Systems &
Components, Lights, Parts 

Rawle & Henderson LLP  . . . .1007
Legal Services

Research Underwriters  . . . . . .725
Insurance- Bus & Limo/General/
Physical Damage/Property
Damage/Workers Compensation 

Rotary Lift  . . . . . . . . . . . . . . .1207
Lift Equipment & Parts,
Maintenance Equipment

Sefac Inc  . . . . . . . . . . . . . . . . . .939
Lift Equipment & Parts,

Maintenance- Preventative,
Maintenance Equipment 

Service Insurance Agency 514
Insurance- Bus & Limo/General/
Physical Damage/Property Dam-
age/Workers Compensation

Spader Company  . . . . . . . . . . .611
Consulting 

Tampa Bay Convention &
Visitors Bureau  . . . . . . . . . . .512
Destination, CVB

Thomas Built Buses  . . . . . . . . .319
School Buses

Tropicana Casino & Resort . . .610
Hotel, Casino, Destination,
Entertainment 

TwinVision .  . . . . . . . . . . . . . . .411
Products: Destination/Passenger
Info Systems, Signs

Webasto Product North Amer. 1217
Heating Parts & Systems 

The William H. Company  . . . . .816

Save More in 2006!
*Operator Package Deal for UMA Membership and 2006 Expo!
Want to join UMA and go to the 2006 Motorcoach Expo, the premier
tradeshow in the industry?  By buying the package deal, you’ll receive UMA
membership for one year PLUS 2 full registrations for Motorcoach Expo 2006.
Call us at 1.800.424.8262 for more details. (Only available to those who have
not had an active UMA membership within the last 12 months.)

**Save $25 on Each Expo 2006 Registration!
You can save even more on registration to Expo 2006 by staying in one of the
Motorcoach Expo hotels, The Marriott, Wyndham Harbour Island, or the Hyatt
Regency. By booking a room at one of these hotels and providing us with your
confirmation number, you will receive $25 off each Expo registration.

***Save When Registering Multiple Operators!
By sending more than two operators to Expo, you will save even more!  When
registering three or more operators from the same company for Motorcoach
Expo 2006, you'll receive $25 off each registration after you pay in full for the
first two operator registrations.

Payment Information

Please check only one:

____ Operator: Motorcoach owner, operator, or staff person who is an active part of a motorcoach company recognized by the US DOT

____ Travel Partner: Companies that are involved in the travel and tourism market: hotels, destinations, rest stops, etc.

____ Non-Exhibiting Supplier: Companies that sell/supply to the motorcoach industry but are NOT exhibiting at Motorcoach Expo 2006

If you are an Operator attendee, please select the NUMBER and type of vehicles operated:

____Full Size Coach     ____Minibus     ____School Bus      ____Van     ____Limousine     ____Wheelchair Accessible Coach     

____Wheelchair Accessible Minibus ____Wheelchair Accessible Van ____Wheelchair Accessible School Bus ____Other

Regular On-Site
until 12/30/05 after 12/30/05

M / NM M  /  NM
Operator $350 / $425 $395 / $500
Travel Partner $375 / $450 $420 / $525
Non-Exhibiting Supplier $700 / $850 $790 / $1000
Spouse $275 / $350 $320 / $425
Child $150 / $200 $175 / $225
Package Deal: $875 $965
Package Deal: Includes UMA membership for one year PLUS two full registrations for Motorcoach Expo 2006*

IMPORTANT – PLEASE READ: Children under 10 are free. Child rates are for ages 10-17. Anyone who
wishes to gain entry to all Motorcoach Expo exhibits and functions must be fully registered and in possession of
a name tag administered by show management. Loss or destruction of a badge will result in a $200 replacement
fee. Package Deal and Expo discounts cannot be used retroactively and cannot be combined with any other offer.

CANCELLATION POLICY: There is a $50 processing fee for all cancellations. This fee is assessed on a per
person basis. There is no refund for cancellations made after 12/30/05. All refund requests are up to the
discretion of Expo Management.

Attendee Registration Form

� Check Credit Cards: � Visa   � MasterCard � American Express

Card Number:__________________________________________ Expiration Date:_________________

Cardholder’s Name:____________________________ Signature: ____________________________

Make Checks Payable to: UMA Motorcoach Expo

Fax Credit Card Payments to: 703-838-2950

Mail all others to: Motorcoach Expo, 113 South West
Street, 4th Floor, Alexandria, VA  22314-2824

Comments? Questions?  Call 800-424-8262 
or e-mail us at info@uma.org
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First Name Last Name Badge Name (First or Nickname Only)

Company Name

Mailing Address City State Zip Country

Phone Fax E-mail

Confirmation number for rooms booked at the Marriott, Wyndham Harbour Island, and the Hyatt Regency. See below for further details.** 

________________________Marriott        ________________________Wyndham Harbour Island        ________________________Hyatt Regency

Industry Role

Registration Fees UMA Member Price (M) / Non UMA Member Price (NM)

January 18-22, 2006
Tampa Convention Center
Tampa, Florida

Or register online at www.motorcoachexpo.com
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The new Prevost X3-45 passenger coach, based on our world-class Entertainer coach platform, brings a smoother,

quieter kind of comfort to the passenger coach market. This rock star ride was experienced for the first time at 

the 2006 Motorcoach Expo.

IT’S A ROCK AND ROLL RIDE 
THAT DOESN’T ROCK OR ROLL. 

IT’S HERE, THE 

www.prevostcar.com


