
In North Carolina, 18 people
— 14 of them children — were
injured when a charter bus driver
in a six-bus convoy failed to stop
for the bus ahead of him, causing a
three-bus pileup.  

Two weeks earlier, more than
70 people were hurt when the two
charter buses they were riding in
were involved in a rear-end colli-

sion in Indiana.
A couple months before that,

the driver of a charter bus in Cali-
fornia was unable to stop for a bus
that stalled in front of him, causing
an accident that left 44 young peo-
ple hurt. 

And just days earlier, a charter
driver ran into the rear of another
bus that had stopped for a red

light, setting off a chain reaction
collision that involved three buses
and several other vehicles, injur-
ing 34 people. 

Although bus safety experts
aren’t sure if the rash of rear-end
accidents late this past fall is
pointing toward a dangerous and
costly trend, they do know it might
do well for motorcoach carriers to

review their safety practices to
avoid such devastating and dan-
gerous collisions.

While rear-end collisions are
not the most-frequent types of
accidents involving buses, they are
among the most costly, according
to Jack Burkert, a Maryland-based
private safety consultant and for-
mer executive with Lancer Insur-

ance Co.
“The combination of frequen-

cy and severity make them the
most costly,” he notes.

He says drivers appear to be the
blame for most rear-end collisions.
Often, the drivers were either dis-
tracted or fatigued, were following
too closely, or they missed visual

SUN VALLEY, Calif. — A
group of southern California
motorcoach operators who say they
are fed up with bus brokers trying
to dominate the industry’s charter
business is setting its sights on
derailing the effort by beating them
at their own game.

The operators have formed The
Bus Co-Op, and have crafted a

business plan that will zero in on
the Internet where bus brokers are
doing almost all of their business.

“I believe we can knock them
right out of the game,” said Neil
Eisenberg, owner of VanGo Inc.,
which is based in Sun Valley in the
San Fernando Valley, and a lead
participant in the fledging coopera-
tive. 

The group, which plans to roll
out its campaign next month, has
seven founding members and
hopes to grow rapidly throughout
the country to a maximum of 500
carriers that operate anywhere from
about 10 to 40 coaches each.

“That will give us the strength
we need to take them on,” said
Eisenberg, who has been in the

motorcoach business for 15 years
and is fearful many of the smaller
operators could be run out of busi-
ness if the brokers are not chal-
lenged.

The key to being successful, he
said, is to take over the Internet
where bus brokers get most of their
business and do the most damage
to small- and medium-size carriers. 

Eisenberg said brokers get the
bulk of the Internet charter busi-
ness because their Web pages pop
up first when someone searches to
hire a motorcoach company. The
brokers have been able to obtain
and keep the highly sought-after
lead positions on the search
engines of Google, Yahoo and oth-

WHAT’S GOING ON IN THE BUS INDUSTRY

January 2007

CONTINUED ON PAGE 14 þ

SIXTEEN MONTHS AGO, more than 1,000 pri-
vately-owned motorcoaches — from as far away
as Washington state — descended on New
Orleans to evacuate tens of thousands of resi-
dents stranded by Hurricane Katrina. This month,
the owners of many of those coaches are going

to New Orleans to attend Motorcoach Expo 2007
and to support the city’s efforts to regain its posi-
tion as one of the leading motorcoach and
tourism destinations in the United States. Expo
begins Jan. 16. For more information, call (800)
424-8262 or go to www.motorcoachexpo.com.

Operators plan to challenge bus brokers with co-op

UMA adopts hardline
against public transit
charter rules violators

ALEXANDRIA, Va. — The
United Motorcoach Association
has adopted a tough, aggressive
new policy towards public transit
agencies that appear to have vio-
lated federal charter service rules.

In complaints filed with Fed-
eral Transit Administration regional
administrators in Texas, Pennsyl-
vania and Georgia, the association
alleges transit agencies in those
states may have committed crimi-
nal fraud by violating FTA rules
that prohibit them from competing
with private operators and provid-
ing service when willing-and-able
private operators are available. 

UMA points out that the con-
tract public transit systems sign
with the FTA — to obtain the fed-
eral tax dollars they use to pay for

buses and subsidize operations —
contains a provision that expressly
prohibits transit agencies from
violating the charter service rules. 

It’s UMA’s contention that a
transit agency is committing fraud
and breaching public trust when it
induces the federal government to
give it money and then violates the
charter rules. 

“We are inclined to conclude
these inducements (by public tran-
sit agencies) may be fraudulent and
warrant investigations by the U.S.
Department of Justice and the U.S.
Department of Treasury,” which
have broader investigative authority
than the FTA, says UMA Vice
President of Industry Relations
Ken Presley.

CONTINUED ON PAGE 12 þ

CONTINUED ON PAGE 14 þ

Rash of rear-end collisions points to risky driving
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• Goodyear tires
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ALEXANDRIA, Va. — The
popular 20 Group program the
United Motorcoach Coach Asso-
ciation introduced to its members
just over a year ago has been
expanded for a third time.

The latest to join the business-
improvement program is the Gray
Line family of sightseeing compa-
nies, which has operators through-
out the United States and in sever-
al foreign countries. 

Since being introduced to Gray
Line Worldwide in October, at
least a half-dozen Gray Line oper-
ators have hooked up with existing
UMA 20 Groups in various parts
of the country.

UMA has five separate 20
Groups in existence now and is
prepared to start others as they
grow in popularity, says Victor
Parra, UMA president and chief
executive.

The 20 Group program for the
motorcoach industry, which was
developed several years ago for
the International Motor Coach
Group, involves non-competing
coach operators getting together
several times a year to develop

benchmarks for performance, dis-
cuss all aspects of their business-
es, and compare each other’s
financial reports. Individual
groups are limited to 20 members,
hence the name 20 Group.  

Parra said the expansion of the
program initially calls for new
members to join existing groups,
which allows them to become
involved immediately rather than
having to wait for enough new
members to form a new group.
However, he said new groups will
be formed as demand continues to
develop.

Gray Line becomes the third
organization of motorcoach opera-
tors to join the UMA-led effort.
Trailways Transportation System
and the Ontario Motor Coach
Association signed on earlier this
year and have members in existing
20 Groups.

“Gray Line is tremendous at
marketing its tours,” said Parra.
“They understand the sightseeing
business and how they market it
will be good for others to hear.”

He said motorcoach operators
who joined UMA’s 20 Groups at

the outset already have benefited
from having Trailways and Ontario
Motor Coach Association mem-
bers participating in the program. 

“I’m excited about the way
they all have developed,” he
added.

Parra has suggested that the 20
Group program is likely to raise
the financial bar for the industry
by boosting prices and revenues.
He said operators attending the
meetings recognize the amount of
revenue they will need to generate
to cover their cost structure, and
that will benefit everyone.

“Even though you may not be
in a 20 Group, you may benefit
because you will get operators
establishing a pricing structure
that is really going to be a prof-
itable structure,” he said.

The 20 Group program was
packaged by business consultant
Duane Spader of Spader Business
Management in Sioux Falls, S.D.
Spader, who has worked with the
program for more that 30 years,
and has partnered with UMA to
bring the program to motorcoach
operators. 

Gray Line joins
20 Group program expands (again)

Mark-up is hefty for 
Super Bowl service;
operator cries foul

MIAMI — The mark-up by
the contractors arranging charter
bus transportation for the Super
Bowl here next month is 200 to
300 percent, figures supplied by
one coach operator show.

The operator, who has been
asked to supply several coaches
for the Super Bowl, is outraged
by the rates that have been adopt-
ed by Gameday Management
Group of Orlando, which was
hired by the National Football
League to coordinate bus trans-
portation for the Super Bowl, and
Transportation Management Ser-
vices of Vienna, Va., a subcon-
tractor. 

Gameday Management is
charging its Super Bowl-bound
customers an 8-hour minimum of
$1,825 per day, plus $130 per
hour for service that extends
beyond 8 hours during the five
days leading up to Super Bowl
Weekend (Sunday-Thursday). 

For Super Bowl Weekend
(Friday-Sunday), there is a 3-day
minimum (12-hour minimum/

maximum per day) of $2,450 per
day, or a total of $7,350 for the
three days, plus $140 per hour for
service running over 12 hours.

Plus, if the charter exceeds 12
hours (not driving time, just 12
hours) in any day, there’s an addi-
tional charge of $500, plus a hotel
room.

Oh, yes, and the daily rate
being offered to operators who
supply coaches to Gameday Man-
agement or TMS: $850. That’s
right, $1,000 a day less for
Sunday through Thursday, and
$1,600 a day less than on Super
Bowl Weekend. 

“I think it is ridiculous for
them to be making that much
profit on our motorcoaches, with
no investment in equipment,
insurance, fuel, operating author-
ity, liability and the like,” said
one Florida operator.

“I doubt most carriers are
even aware of what Gameday and
TMS are getting. If they did, they
would likely reconsider the $850
per day.”
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Fuel taxes dip
as fuel drops;
hike in Iowa?

The nationwide average tax on
diesel fuel was 52.5 cents per gal-
lon as of Oct. 1, a slight decrease
(.7 cents) from the end of the sec-
ond quarter of last year, figures
compiled by the American Petro-
leum Institute show. The figure in-
cludes both state and federal taxes.

The dip generally reflects the
decline in the price of diesel fuel
during last year’s third quarter.
State taxes that are indexed to the
price of the fuel decrease when the
price of diesel drops. 

One state, Wisconsin repealed
tax indexing for motor fuels last
year.

Meanwhile, in Iowa, there is
new talk of higher fuel taxes
because of a decline in road tax
revenues and rising highway con-
struction costs.

Income from Iowa motor fuel
taxes is expected to decline this
year for only the second time in the
past 26 years. For that reason, state
lawmakers have begun looking at
raising fuel taxes, which have
remained unchanged since 1989.

A report by the Legislative Ser-
vice Agency, the research arm of
the legislature, says road-use rev-
enue during the current fiscal year
will be roughly $700,000 below
last year, during a time highway
construction costs are climbing. 

The accompanying fuel tax
chart was compiled from informa-
tion developed by the American
Petroleum Institute. In some cases,

the figures are markedly different
than those in fuel tax charts Bus &
Motorcoach News has published
each quarter in the past (most
recently in the Oct. 1 issue). 

The differences result largely
from the inclusion of secondary
taxes on diesel fuel and gasoline in

the API-supplied information.
Those additional fuel taxes often-
times were missing from the fuel
tax tables published previously.

The API information is more
comprehensive and, therefore, more
accurately reflects total at-the-pump
diesel fuel and gasoline taxes.

State Gasoline Diesel
North Carolina 30.2 30.2
North Dakota 23 23
Ohio 28 28
Oklahoma 17 14
Oregon 24 24.3
Pennsylvania 32.3 39.2 
Rhode Island 31 31
South Carolina 16.8 16.8
South Dakota 24 24
Tennessee 21.4 18.4
Texas 20 20
Utah 24.5 24.5
Vermont 20 26
Virginia 19.2 19.7
Washington 34 34
West Virginia 27 27
Wisconsin 32.9 32.9
Wyoming 14 14
U. S. 18.4 24.4
Tax Rate in U.S. is cents per gallon

Province Gasoline Diesel
Alberta 9 9
British Columbia 14.5 15
Manitoba 11.5 11.5
New Brunswick 10.7 16.9
Newfoundland 16.5 16.5
Nova Scotia 15.5 15.4
Ontario 14.7 14.3
Prince Edward Is. 21.5 20.8
Quebec 15.2 16.2
Saskatchewan 15 15
Tax Rate in Canada = cents per liter

State Gasoline Diesel
Alabama 20.3 21.3
Alaska 8 8
Arizona 18 28
Arkansas 21.8 22.8
California 40.1 41.9
Colorado 22 20.5
Connecticut 40.5 39.8
Delaware 23 22
Dist. of Columbia 20 20
Florida 31.9 27.9
Georgia 21.3 24.2
Hawaii 31.8 44.1
Idaho 25 25
Illinois 32.5 43.5
Indiana 26.6 39.5
Iowa 22 23.5
Kansas 25 27
Kentucky 18.5 15.5
Louisiana 20 20
Maine 28.3 28.6
Maryland 23.5 24.3
Massachusetts 23.5 23.5
Michigan 30.8 30.6
Minnesota 22 22
Mississippi 18.8 18.8
Missouri 17.6 17.6
Montana 27.8 28.6
Nebraska 28 27.4
Nevada 32.5 28.6
New Hampshire 19.6 19.6
New Jersey 14.5 17.5
New Mexico 18 19
New York 41.7 41.2

State & Provincial Fuel Tax Rates
A number of states reduced fuel-tax rates during the third quarter of 2006. Here are
the updated rates for all states and provinces, plus the federal tax rate in the U.S.

FMCSA unveils revised
process for new entrants,
seeks to tighten program

WASHINGTON — The Fed-
eral Motor Carrier Safety Admin-
istration has proposed a revamp of
the rules for entry into the over-the-
road bus and truck business.

Under the proposed New Entrant
Safety Assurance Process, would-
be operators would have to comply
with 11 rules the agency believes
are essential elements of basic
safety management necessary to
operate in interstate commerce. 

Failure to comply with any one
of the 11 regulations would result
in automatic failure of the new-
entrant safety audit.

It should be noted, however,
that failing a new-entrant audit does
not mean a neophyte operator is put
out of service or fines are levied.
Rather, after education regarding
its shortcomings, the carrier would
be brought into compliance before
operating authority is made perma-
nent. Previously, start-up operators
have had what amounts to kinder-
garten operating authority. 

The proposed new process
essentially tightens up current new-
entrant restrictions while preserv-
ing the educational component of
the system now in place.

The essential elements that can
keep a new operator from passing
its initial safety audit are:

1. Failing to implement an alco-
hol and/or controlled-substance
testing program. 

2. Using a driver who has re-
fused to submit to an alcohol or
controlled substances test required
under part 382. 

3. Using a driver known to have
tested positive for a controlled sub-
stance. 

4. Knowingly allowing, re-
quiring, permitting or authorizing
an employee with a commercial
driver license that is suspended or
revoked to operate a commercial
vehicle. 

5. Knowingly allowing, requir-
ing, permitting or authorizing a
driver who is disqualified to drive a
commercial motor vehicle. 

6. Operating a commercial
motor vehicle without the required
minimum financial responsibility
coverage. 

7. Using a disqualified driver. 
8. Using a physically unquali-

fied driver. 
9. Failing to require a driver to

make a record of duty status. 

10. Requiring or permitting the
operation of a commercial vehicle
declared “out-of-service” before
repairs are made. 

11. Using a commercial motor
vehicle not periodically inspected. 

The FMCSA noted that “these
11 infractions…are so basic to
ensuring safety (that) no carrier
should be allowed to operate if any
of these violations are found and
not corrected.”

Under the new proposal, carri-
ers would also be subject to the
current safety audit evaluation cri-
teria in Appendix A of part 385 of
the Federal Motor Carrier Safety
Regulations. 

Additionally, if a roadside
inspection discloses certain viola-
tions, the new entrant would be
subject to expedited actions to cor-
rect the deficiencies.

Essentially, new entrants oper-
ate somewhat free of enforcement
action in certain areas of their oper-
ation until the FMCSA, or a state
regulatory agency, or a FMCSA
contractor comes to their business
and educates them and performs a
review within 18 months of the
company start-up.

There are approximately 48,000
new truck and bus operators annu-
ally. The United Motorcoach Asso-
ciation estimates that roughly 400
of the new entrants are passenger
carriers. Under current FMCSA
procedures, new bus operators are
supposed to get expedited attention
and be reviewed long before the
18-month deadline.

Ken Presley, vice president of
industry relations at UMA, said the
proposed changes are “a very im-
portant step in the right direction
for FMCSA. But I personally would
like to see some changes for pas-
senger carriers.” 

Generally, Presley would like to
see more rigorous procedures be-
fore new operators are allowed to
hit the road.  

Some in the coach industry
think it a bit incongruous that an
official from the FMCSA or other
enforcement agency is required to
visit a one-unit motorcoach opera-
tor to educate and ensure compli-
ance when many industry safety
professionals and advocates have
insisted that a basic level of knowl-
edge be obtained through legiti-

CONTINUED ON PAGE 10 þ

Pa. wants money for roads, transit
HARRISBURG, Pa. — A state

commission in Pennsylvania has
issued a report recommending
roughly $1.7 billion in tax increas-
es, including a hike in fuel taxes, to
help pay for road and bridge repairs
and public transit upgrades.

The Pennsylvania Transporta-
tion and Funding Reform Commis-
sion issued its report after spending
16 months looking at the state’s
transportation funding needs.

The report recommended $900
million a year in additional funding
for roads and bridges, plus $760
million more annually for transit.

The state currently provides
nearly $3 billion annually for con-

struction and maintenance of roads
and bridges and about $1 billion
for public transit, according to the
Pittsburgh Post-Gazette.

The commission, appointed by
Gov. Ed Rendell, recommended
that the road improvements be
funded through a 12.5-cent-per-
gallon increase in fuel taxes and an
increase in motor vehicle registra-
tion or driver license fees.

For public transit, the commis-
sion recommended a combination
of state and local taxes.

The commission noted that
spending on roads and transit could
be reduced by $180 million
through steps such as using public-

private partnerships, streamlining
the road construction process, and
restructuring mass-transit routes.

Decisions about implementing
the commission recommendations
will rest with the governor and state
lawmakers, who convene this month.

Meanwhile, Pennsylvania Gov.
Ed Rendell is studying the idea of
leasing the Pennsylvania Turnpike
to private investors.

Last month, Rendell began
soliciting what he calls “expres-
sions of interest” from private-sec-
tor investment groups to place a
monetary value on the turnpike, a
first step toward privatizing the
roadway.
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Opponent of Nevada regulators gives up buses, but not fight
CARSON CITY, Nev. —

Nevada motorcoach and limousine
operator Bob Fairman’s long-run-
ning feud with state regulators has
taken the ultimate toll on Fairman.

The owner of No Stress Express
in Carson City has sold his fleet of
15 vehicles and officially turned in
his state operating certificate.

“I just got tired of them ham-
mering me,” he said. “I couldn’t
take their ‘Gestapo’ tactics any-
more.”

Despite giving up his business,
he said he’s not about to give up the
fight.

He intends to remain in the
forefront in the battle against the
state Transportation Services
Authority, which he has long con-
tended is acting unconstitutionally
by regulating the motorcoach
industry beyond federal laws that
preempt state authority.

The TSA has continually
denied the claim, maintaining it has
the legal authority to establish rules
and polices that govern motor-
coaches and buses that operate in
the state.

Fairman said that now that he is
“semi-retired” he expects to have
more time to push his cause, even
though he continues to operate a
freight company that also comes
under the authority of the TSA.
“But they don’t bother the trucking
industry that much,” he notes.

To stay in the thick of things, he
has registered as a lobbyist for the
Nevada Transportation Coalition
and is gearing up for a head-to-
head confrontation with the TSA
when the Nevada State Legislature
opens its 2007 session this month.

On the agenda are about a
dozen pieces of proposed legisla-
tion aimed directly at reigning in
the TSA.  

Among the most drastic bills
are two that would abolish the TSA
and turn over its duties to other
state agencies. Others range from
limiting the agency’s regulatory
authority over the motorcoach
industry, to requiring that TSA
inspectors wear uniforms and drive
marked vehicles.

He has been working closely
with several state legislators who
appear sympathetic to the motor-
coach industry and he’s hopeful he
will be able to lobby enough others
to get legislation through during
the upcoming session.

In addition to his work at the
legislature, he plans to be seen
often at hearings the TSA conducts
on proposed new regulations that
would expand the agency’s regula-
tory hold on the motorcoach indus-
try even further.

Among the proposals advanced
by the TSA is one that would
require motorcoach operators to
begin paying the state an annual
$100 certification fee for each
vehicle in their fleet. Currently
only limousines, tow trucks and
cabs pay a fee for certification, and

their payments would be increased
under the proposal.

“They’re just looking for ways
to bring in more money,” says
Fairman, who stressed that the TSA
likely would use the money to hire
more inspectors to harass more
motorcoach operators.

The TSA, however, has insisted
the added funds are needed to keep
pace with rising expenses associat-
ed with processing applications
and regulatory oversight.

The agency has requested an
overall budget increase, but a cou-
ple of legislators are calling for an

audit of the agency before any ac-
tion is taken on the budget request.

Fairman said he also plans to
follow a second proposed regulato-
ry change that would give the TSA
new authority over buses that
motorcoach operators lease from

CONTINUED ON PAGE 6 þ
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HUDSON RIVER CORPORATION
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L avatory dump hopper is assembled and ready
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cards accepted.
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lavdump@yahoo.com for additional information.

WASHROOM WASTE DISPOSAL UNIT
Installs directly into your
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removed
quickly,
easily and
safely

CHARTER

other carriers for special events, the
number of coaches that could be
leased, and under what circum-
stances they could be leased.  “I
think it would just give them more
probable cause to impound our
vehicles,” he said.

This year’s efforts against the
TSA come after two years of not
too successful tries by Fairman and
his coalition.  

In 2005, he managed to get
about a half-dozen bills introduced
in the legislature that would have
resolved most of the problems the
carriers are having with the agency.
Just one — a measure that would
have done away with the TSA and
assigned most of its duties to other
state agencies — came close to
becoming law. 

Although it passed both hous-
es, it was vetoed by Gov. Kenny C.
Guinn because it contained a last-
minute amendment that would
have hurt the taxi industry.  The
governor said at the time that he

would have signed the legislation
had it not been for the added lan-
guage that would have prevented
taxi drivers from accepting tips
from nightclub owners for taking
passengers to their businesses.

Concerned they could not
afford to wait another two years
before getting another crack at the
legislature — lawmakers in Neva-
da meet only every other year —
Fairman and the coalition took
their fight to the federal courts
where they sued the TSA.

The suit charged the TSA was
overstepping its authority with its
regulatory efforts against the mo-
torcoach industry.  A federal judge,
however, ruled year that the TSA
was protected from such legal
action under the U.S. Constitution
and tossed out the suit.

Although it was a severe blow
to motorcoach carriers in Nevada,
it apparently gave Fairman the
incentive he needed to carry on the
fight.

To contact Fairman, motor-
coach and bus operators should
call (800) 334-4176.

Nevada
CONTINUED FROM PAGE 5

Single State Registration System is history; what now?
WASHINGTON — As expect-

ed, the Single State Registration
System passed quietly into obliv-
ion on the last day of last year.

The immediate impact of the
system’s death is that companies
that participate in the program will

not be issued SSRS receipts for
2007.

In fact, states that participated
in the SSRS should not be sending
out 2007 renewals, and operators
should not pay SSRS fees this year.

If an operator gets such a

notice, it should contact the issuing
state agency for clarification, and
let the United Motorcoach Asso-
ciation know about the mailing.

Meanwhile, the federal regis-
tration system that’s going to re-
place the SSRS is not ready and

seemingly won’t be for months.
(See Dec. 1 Bus & Motorcoach News.)

At some point this year, how-
ever, the Unified Carrier Registra-
tion Agreement is expected to
begin functioning. 

In the interim, some states may

attempt to make up the loss of rev-
enue by implementing stop-gap fee
and registration programs. These
are worrisome because of the pos-
sibility they will not be rescinded
once the UCR program kicks into
gear.
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A distorted picture of the charter bus industry
Warning: Do not read this arti-

cle unless you’ve taken your blood
pressure medication for the day. 

Now that eight months of
negotiations to rewrite the federal
charter bus regulations have ended
in a stalemate on critical issues,
the job of revamping the rules
devolves to attorneys employed by
the Federal Transit Administration. 

Obviously, that development
should strike fear in the heart of
every motorcoach operator who
has ever put a bus on the road and
faced overt or covert competition
from a public transit agency that
gets a large chunk of its funding
from the very same Federal
Transit Administration.

There may be some who read
this newspaper who are able to
muster up the courage to believe
the FTA attorneys will do the right
thing and keep public transit agen-
cies out of the charter business.
But, we doubt, there are many.

Or, who believe the FTA attor-
neys will carefully consider the
potential for horrific financial
damage to scores, if not hundreds,
of private bus operators if they
screw up and give public transit
agencies the right to offer charter
service beyond very, very narrow
limits.

But the biggest mistake would
be to believe that the FTA attor-
neys will retreat — ivory-tower
like — to their steel and glass
offices and write the rules in
splendid isolation, free from out-
side pressure and influence. 

There’s not a chance in the
world of that happening. After all,
the FTA offices are on Seventh
Street in Washington, D.C. 

Here is a small, simple sample
of the kind of lobbying and pres-

sure they will face. The pressure is
in the form of a one-page letter
from an organization you’ve
doubtless never heard of, the
County Executives of America.

Membership in County Exec-
utives of America is composed
entirely of the chief elected offi-
cials of more than 700 county or
consolidated city/county govern-
ments across the U.S. In other

words, its members are the highest
elected executives of the largest
metro governments in the country,
representing more than half of the
U.S. population.

So, when the executive direc-
tor of the County Executives of
America writes a letter to the
administrator of the Federal
Transit Administration about the
charter bus regulations, you can
bet the letter gets read and copies
put under pillows at night. 

The letter to the FTA penned
by Michael G. Griffin, who has
been executive director of the
County Executives of America for
the past 17 or 18 years, is outra-
geously inflammatory, inaccurate
and misleading. Here’s what he
wrote:  

First, he noted that the County
Executives of America organiza-
tion “has a direct interest in the

outcome of the final rule (the
FTA) will issue on the topic of
charter bus regulations.

“We fully respect the right of
the nation’s private bus operators
to serve the private market, but at
the same time we strongly support
the right of local governments to
make appropriate and efficient
use of locally-owned public transit
buses for special events open to
the public, for special transporta-
tion assistance to local govern-
ments in their efforts to create
jobs and development. In other
words, a good public transit oper-
ation is more than just a fixed-
route service, it is a provider of
community-based transit services.

“Private operators have a role
but, by their very nature, they are
transitory and do not have long-
term ties to communities. They
move with the markets, they
change ownerships and personnel,
and in general are not interested in
supplying services in which little
or no profit can be reasonably
expected.

“Your agency set a goal of
increasing ridership on public
transit throughout the United
States. One way to do that is to
have the public transit system
serve community events so a
wider segment of the population
can be exposed to the convenience
or, in some cases, the very exis-
tence of the local public transit
operator.

“Public transit systems should
also be available to provide limit-
ed transportation services for
local government functions within
their service areas. Non-profit
groups which serve disadvantaged
segments of the population should
also be benefactors of the local,

state and federal investment in
public transit operations.

“This organization urges and
encourages you to propose a rule
which lets the taxpayers get a rea-
sonable return on their investment
in the local public transit system.”

Nice, huh?
Take a moment and reread

those last five paragraphs.
That’s the kind of trash that’s

very likely inundating the FTA
and its rules-writing attorneys
right now from transit agencies
and their “stakeholders,” like Mr.
Griffin.

If you are as offended as we
were by Mr. Griffin’s characteri-
zation of the private bus industry,
or assertion that buses largely paid
for by federal tax dollars are
“locally owned,” perhaps you can
take a few minutes and write to
the top county executive where
you live and let that person know
that Mr. Griffin is all wet.

You could point out, for exam-
ple, the extent of your involve-
ment in your community, the
length of your involvement in
your community, and your resent-
ment at being characterized as a
fly-by-night operator that’s simply
out looking for charitable organi-
zations to financially rape. 

You might also note that there
are few industries where execu-
tives come and go faster than
those who manage public transit
agencies. These rootless transit
managers have no ties to or histo-
ry in the communities where they
land. The revolving door likely
was invented by a public transit
administrator. 

Also, while you’re at it, write
to The Honorable James S.
Simpson, administrator of the
Federal Transit Administration,
and let him know in five concise
paragraphs or less how wrong it is
for public transit agencies to use
taxpayer dollars to provide charter
bus service — however well-
intentioned. 

Here’s Mr. Simpson’s address:
400 7th Street, SW, Washington,
D.C.  20590.

Also, be sure to point out to
Mr. Simpson a bedrock fact Mr.
Griffin totally ignores: On a daily
basis, private bus operators pro-
vide safe, affordable and efficient
transportation for tens of thou-
sands of people. Most of these bus
companies make community in-
volvement and responsibility a
core value of their operations. Mr.
Griffin could not be more wrong.

And speaking of Mr. Griffin,
his organization’s Web site
(www.countyexecutives.org)con-
tains a list of his board of direc-
tors. You might want to take a look
to see if the chief executive of
your county or metro area is on
that board.

And, if he or she is, you might
want to write a second letter, let-
ting your county executive know
you aren’t very thrilled with Mr.
Griffin’s characterization of your
industry and your company. 

‘Private (bus) operators

have a role but, by

their very nature, they

are transitory and do

not have long-term

ties to communities.’

‘Most (private) bus

companies make com-

munity involvement

and responsibility a

core value of their

daily operations.’





mate means and certified prior to
obtaining permission to convey
50+ passengers on dangerous and
crowded highways.

The FMCSA has discovered
during the past two years, however,
that new entrants, despite the re-
quirement that they certify they
know and will comply with federal
safety regulations, were not com-
plying. 

The agency is now proposing to
eliminate the requirement that a
new operator use the Form MCS-
150A — Safety Certification for
Application for USDOT Number
— to certify that it knows and will
comply with federal safety regula-
tions.

The FMCSA is essentially
shifting the disclosures to the Form
OP-1(P) — Application for Motor
Passenger Carrier Authority, which
contains a safety certification sec-
tion. 

The agency also intends to
check compliance with the Amer-
icans with Disabilities Act during
the new entrant safety audit.
However, failure to comply with

these requirements would not im-
pact the outcome of the safety
audit.

According to the FMCSA, the
proposed changes would not im-
pose additional operational require-
ments on any new-entrant operator.
All new entrants would continue to
receive educational information on
how to comply with the safety regu-
lations and be given an opportunity
to correct any deficiencies found.

The FMCSA says many new
entrants are small businesses that
are unaware of all of the safety
requirements and need the agency’s
assistance. 

Finally, FMCSA also is propos-
ing establishing a separate new-
entrant application procedure and
safety oversight program for non-
North America-domiciled motor
carriers.

Overall, the FMCSA believes
its proposal would improve its abil-
ity to identify at-risk new entrant
operators and assure deficiencies in
basic safety management controls
are corrected before the new entrant
is granted permanent registration. 

The proposal was published in
the Dec. 21 Federal Register. Go to:
www.gpoaccess.gov.
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DOT audit says FMCSA should be tougher on rogue outfits
WASHINGTON — The U.S.

Department of Transportation Of-
fice of Inspector General has criti-
cized the Federal Motor Carrier
Safety Administration for not being
tough enough on chronic violators
of highway safety regulations.

In the past year, the FMCSA
imposed its maximum fine on only
33 of 533 repeat violators, says an
audit by the Inspector General, who
recommends harsher treatment of
truck and bus operators that are
persistent offenders.

At the same time, the audit said
the implementation of the Motor
Carrier Safety Improvement Act of
1999, which created the FMCSA,
has improved truck and bus safety.

In its response to the audit, the
FMCSA said it would strengthen

its policy by May to make sure the
most serious violations are counted
correctly when assessing fines.

The audit also found the agency
and states have improved the quali-
ty of safety performance data. For
example, the percentage of carriers

that did not report census data on
drivers, buses and trucks was cut
from 42 to 27 percent in a two-year
period ending in 2005.

Still, the FMCSA needs to keep
up pressure on states to track driv-
ers suspected of fraud. 





In its request that the regional
administrators investigate possible
charter rules violations by the
agencies they regulate, UMA also
asked the FTA officials to refer the
results of their investigations to
the Justice Department when they
find charter violations.

“Frankly, the only way the FTA
can avoid the Department of Justice
from ultimately becoming engaged
in these violations is to crack down
on them,” said Presley. “The viola-
tions are too widespread and the
private operators are noticing the
violations more and more.”

Additionally, UMA wants the
Internal Revenue Service to get
involved to determine whether the
money received by transit agen-
cies for charter services is being
properly accounted for and taxed. 

At the same time, UMA has
asked the regional administrators to
go harder on transit agencies it de-
termines have violated charter rules.

“We are requesting that upon
findings of violations, funds be
withheld from the recipients pro-
portionate to the violations, along
with an amount determined to be
punitive,” said Presley.

Punitive fines, says Presley,
will send a message to transit man-
agers, local government officials
and community residents that pri-
vate charter service by a public
transit agency violates federal regu-
lations and will not be tolerated.

The three transit agencies that
triggered the aggressive new
approach by UMA are:

First Capital Trolley of
Guthrie, Okla. According to UMA,
this transit agency is a frequent and
unrepentant violator of the charter
service rules, and the Oklahoma
Department of Transportation,
which it is supposed to provide
oversight for the agency, is failing
to fulfill its responsibilities. The
Web site for Guthrie, Okla., even
promotes the availability of charter
service by First Capital Trolley.
The Web site notes that First
Capital trolleys “are available for
private rental for $50 per hour
within the Guthrie area, and $65
hourly outside of town.”  

Virginia Regional Transporta-
tion Association, which operates
under the name Virginia Regional
Transit, of Purcellville. UMA says
this transit agency provided private
charters in June and July for $300
daily, a rate that would be unobtain-
able without a federal subsidy.

Pee-Dee Regional Transporta-
tion Authority of Florence, S.C.

Last month, this transit agency pro-
vided charter service, using two

buses, for a student group to travel
to a theater nearly 70 miles away. 
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Transits seek charter providers
The following public transit

providers have informed the
United Motorcoach Association of
their intent to provide charter bus
service unless willing-and-able
private operators step forward to
offer service. UMA urges appro-
priate operators to take the time to
respond to these notices:

Greater Des Moines, Iowa.
Deadline: Jan. 5, 2007. Write to:
Brian M. Litchfield, Director of
Program Development, Des Moines
Regional Transit Authority, 1100
Dart Way, Des Moines, IA 50309.
Phone: (515) 283-5007.

Mecosta County, Mich. Dead-
line: Jan. 12, 2007. Write to: City
of Big Springs, Attn: Charter
Service Public Notice, 226 N.
Michigan Ave., Big Rapids, MI
49307. Phone: (231) 796-8675.

Bluefield (Mercer County),
W.Va. Bluefield Area Transit.

Clarksburg (Harrison Coun-
ty), W.Va. Central West Virginia
Transit Authority.

Elkins (Randolph County),
W.Va. Country Roads Transit.

Fairmont (Marion County),
W.Va. Fairmont-Marion County
Transit Authority.

Fayette, Greenbrier, Nicholas
and Webster counties, W.Va.
Mountain Transit Authority.

Grantsville (Calhoun Coun-
ty), W.Va. Little Kanawha Bus.

Kingwood (Preston County),
W.Va. Buckwheat Express.

Petersburg (Grant County),
W.Va. Potomac Valley Transit
Authority.

Philippi (Barbour County),
W.Va. Here and There Transit.

Wayne (Wayne County),
W.Va. Wayne X-Press.

West Hamlin (Lincoln
County) W.Va. TriRiver Transit.

The notices for the above 11
transit agencies have a deadline of
Jan. 12, 2007. Write to: West Vir-
ginia Department of Transporta-
tion, Division of Public Transit,
Bldg. 5, Room 830, 1900 Kanawha
Blvd., East, Charleston, WV 25305-
0432. Phone: (304) 558-0428.

Berkeley County, W. Va.
Deadline: Jan. 14, 2007. Write to:

Lee Ann Sansone, Operations
Assistant, Eastern Panhandle
Transit Authority, 446 Novak Dr.,
Martinsburg, WV 25401. Phone:
(304) 263-0876.

Corpus Christi, Texas. Dead-
line: Jan. 18, 2007. Write to:
Lamont Taylor, Director of Com-
pliance, Regional Transportation
Authority, 5659 Bear Lane,
Corpus Christi, TX 78405. Phone:
(361) 289-2712. 

Greene County, Ohio. Dead-
line: 4 p.m. Jan. 29, 2007. Write to:
Rich Schultze, Executive Director,
Greene County Transit Board, 245
Valley Rd., Xenia, OH 45385.
Phone: (937) 562-6511.

Louisville, Ky. Deadline: Jan.
29, 2007. Write to: Alyce French-
Johnson, Assistant Executive Di-
rector, Transit Authority of River
City, 1000 W. Broadway, Louis,
KY 40203. Phone: (502) 561-
5104. Informational meeting for
private operators will be at 10 a.m.
Wednesday, Jan. 10, in the board
room of Union Station, 1000 W.
Broadway.
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Expo shuttle in Charleston is back in private hands 
CHARLESTON, S.C. — Shut-

tle bus service for a large exposi-
tion here — that was the focus of a
charter service complaint filed last
year against the local transit agency
— is returning to the private sector.

When the popular Southeastern
Wildlife Exposition opens in
Charleston next month, the show’s
shuttle will be provided by 5 Star
Transportation of Moncks Corner,
S.C. Charlie Hill and Ingrid Long
are principals of 5 Star.

For last year’s show, the event
organizers paid Charleston Area
Regional Transportation Authority,
known locally as CARTA, $23,000
to provide shuttle service for atten-
dees.

During the previous 15 years,
private operators had provided the
shuttles.

In April, the Motorcoach Asso-
ciation of South Carolina lodged a
formal complaint with the Federal
Transit Administration, contending
CARTA was providing prohibited
charter service for the expo. (See
May 1 and July 1 issues of Bus &
Motorcoach News.)  

FTA Regional Administrator
Yvette Taylor ruled last fall that the
service CARTA provided in con-
junction with the expo was not
open to the public. (See Nov. 1 Bus
& Motorcoach News.)

Meanwhile, Ken Presley, vice
president of industry relations at

UMA and the author of the com-
plaint filed against CARTA, says
the CARTA decision has had a
salutary affect on other transit
agencies in South Carolina.

He noted that a transit agency
that has been providing charter serv-
ice for a large marathon-like event

wants to work with the Motorcoach
Association of South Carolina to
involve the private sector. 

“Actually, this will be a bigger
win economically than the South-
eastern Wildlife Exposition, but
likely not possible without our win
against CARTA,” said Presley.

For decades Detroit Diesel engines have provided the reliable, efficient

performance you depend on. After millions of miles of successful testing,

our EPA ‘07 engines are ready to support you. We are committed to the

things you need to deliver passengers on time, like reliability, service and

parts availability. Because when we do our part, you can focus on other

things – like keeping your coaches filled with people. Learn more at

www.detroitdiesel.com.

www.detroitdiesel.com Specifications are subject to change without notice. Detroit Diesel and the spinning arrows design
are registered trademarks of Detroit Diesel. © 2006, Freightliner LLC. All rights reserved. Detroit Diesel is a member of the
Freightliner Group. Freightliner LLC is a DaimlerChrysler company.

YOU GET THEM ON THE BUS. WE’LL TAKE IT FROM THERE.

FTA grants
easy payout 
to violator 

WASHINGTON — The Feder-
al Transit Administration has decid-
ed to go easy on Akron Metro
Regional Transit Authority for its
egregious charter rules violations
during a 31/2-year period.

Last March, the FTA regional
administrator in Chicago ruled that
Akron Metro violated federal char-
ter rules at least 475 times between
2002 and 2005, and said the agency
should lose more than $620,000 in
federal funding. (See April 1 Bus &
Motorcoach News.)

Six months later, new FTA Ad-
ministrator James S. Simpson up-
held the regional administrator’s
decision, but reduced the amount
of FTA money to be withheld to
just over $415,000. (See Oct. 1 Bus
& Motorcoach News.)

Now, Simpson has decided the
money will be withheld over a two-
year period — fiscal 2007 and
2008. That means Akron Metro is
getting $207,500 less during fiscal
2007 and next year than it normal-
ly would have received. 

Akron Metro receives upwards
of $6.3 million annually from the
FTA, so the $207,500 represents
just over 3 percent of its yearly allo-
cation. 

While the $415,000 — and
larger $620,000 amount — are rel-
atively small potatoes to Akron
Metro, those dollars represent very
significant business losses for pri-
vate operators in Akron and north-
ern Ohio. The operators not only
lost business but got no compensa-
tion for their losses.



ers by regularly out bidding competitors and
paying the most for the spots. High spots can
go for anywhere from $1 to $4 for each hit a
company gets on its site.

“No one calls 411 or looks in the Yellow
Pages anymore,” he said. “They all go on the
Internet now and that’s where the brokers
have the advantage and where they can put
the squeeze on the carriers.”

The Bus Co-Op hopes to take over many
of the top search positions by pooling its
money and out bidding brokers for the lead
positions. The positions can change frequent-
ly as companies offer more money to move
up on the list of results.

The game plan of the cooperative is to
recruit 500 small- and medium-size carriers
from across the country that will buy into the
cooperative with a one-time charge of $10,000
to $20,000. The fee, which would depend on
the location and size of the company, could
be paid with 25 percent down and quarterly
payments over three or four years.  

This would give each of them an owner-
ship share in the cooperative, exclusive rights
to customers in one or more three-digit Zip
Codes they select, and discounts on equip-
ment and services.  

And, it would give the cooperative
enough money to immediately begin making
a run at moving past the bus brokers on the
search engines. Organizations and individu-
als hunting for a charter company on the

Internet would find Bus Co-Op’s Web site
high on the list of returns, giving the cooper-
ative a better shot at landing charter work.

Eisenberg said the co-op’s Web site will
provide potential customers with a quote for
their charter and then turn them over to the
individual company in their area that they
could deal with directly.

“When someone uses a broker they have
no idea what company they will be getting
until the coach pulls up to pick them up,” he
noted. “With us, the customers will get direct
access to the carriers so they know who they
are dealing with.”

Customers will benefit with price reduc-
tions, too, because the broker or middle per-
son would no longer be in the picture,
according to Eisenberg. 

He said the cooperative has been request-
ing quotes from a number of brokers for typ-
ical charters and is finding that brokers are
getting huge returns. For instance, the bro-
kers came back with prices of between
$3,200 and $4,500 for a charter that normal-
ly would cost $2,400. 

“They’re making more money than we
are and they don’t have any equipment to
buy, insurance payments or anything other
than the Internet to worry about,” he noted.  

Eisenberg predicted that once customers
have an easy alternative when searching for a
charter company, the high markups the bro-
kers are cashing in on will disappear. 

In addition to getting new business for
their companies, motorcoach operators who
join the cooperative would be eligible for dis-

counts on equipment, fuel, medical insurance
and a variety of other products and services.
Industry suppliers already have indicated to
the group they would like to take part once
the cooperative gets under way, according to
Eisenberg.

“With 500 companies and 7,500 coaches,
we would have very strong buying power for
equipment and services,” he adds. 

Under the group’s business plan, the
cooperative would obtain contracts from ven-
dors that would allow them to purchase the
products and services at sharply reduced
prices. The group then would resell them to
its members with a slight markup, which
would produce a steady flow of revenue that
would keep the cooperative in business and
allow it to continue to maintain its high posi-
tion on the search engines. 

Eisenberg said he views the effort as life
saving for many small- to medium-size carri-

ers that could be run out of business if the
brokers continue to grow their businesses
and more of them enter the market. 

“The brokers are putting the squeeze on
the carriers now and it has become a real seri-
ous problem,” he emphasized. “Without
some kind of program like ours, I believe
many carriers will fall by the wayside.”

He likened the situation to the clothing
business where he spent more than 20 years
before joining the motorcoach industry.
Eisenberg was a clothing wholesaler who
saw clothing brokers take over the industry,
forcing hundreds of small clothing stores out
of business.

“I know in my heart of hearts that that is
going to happen in the motorcoach industry
if we don’t do something,” he said.

The cooperative’s Web site — www.bus-
coop.com — is expected to be up and run-
ning in early February.

clues and didn’t realize the vehicle ahead of
them had stopped.

Studies by federal transportation regula-
tors show that most rear-end crashes involv-
ing buses following each other occur when
the lead bus had been stopped for just two to
fives seconds, meaning the bus behind was
traveling to close to stop in time.

This often happens in convoys; drivers
some times forget or ignore rules about fol-
lowing too closely when they get in a convoy.  

Burkert also stresses that drivers can
become confused — especially if their
attention is diverted to something else or
they are tired — by what they see ahead of
them because stopped and slowing traffic
can look the same.

That’s why following too closely can
have such devastating results.

By not maintaining a proper distance
behind the bus ahead, a driver is unable to
detect traffic changes and then does not have
enough time to react to them to stop in time.

Burkert says equipment failures often
play a role in rear-end accidents as well,
especially poorly maintained brake systems.
In many of those cases, he says, the condi-
tion of the equipment on a bus in an acci-
dent has shown that the braking power or air

system response was inadequate or beneath
regulatory minimums.

He says new electronic equipment such
as front-end radar systems that alert the
driver when the vehicle is too close to the
one ahead of it shows great promise in help-
ing operators reduce the number of rear-end
accidents involving their coaches.

In addition, electronic monitoring sys-
tems that can detect driver braking practices
can alert an operator to a driver who may
not be driving safely all the time and who
possibly could be headed for a rear-end
accident in the future.

“Hard braking can be an indicator of
aggressive driving, possibly following too
closely, failing to observe potential problems,
or missing visual clues,” notes Burkert.

Meantime, he suggests that operators
make certain they have strict safety standards
in place for their drivers and their equipment,
and that they continually train their drivers,
especially on the rules for convoy driving.

The training, he says, should focus on
speed, following distances, aggressive driv-
ing, fatigue, staying attentive and being alert
to what is taking place down the road.

“The worst case in a rear-end collision
in a convoy is that you could destroy at least
two buses and injure more than 100 people,
which could cost upwards of $1 million,” he
adds.

14 January 2007 INDUSTRY NEWS Bus & Motorcoach NEWS

www.novabus.com

Discover the new face of performance with the line of Nova
Bus transit, suburban, and shuttle vehicles. Building on our
reputation for quality, our bold new front styling reflects the
sound engineering and unique design features you have come
to expect from every vehicle we produce. At Nova Bus, the
quality is built right in. WWee lliisstteenn,, YYoouu DDrriivvee..

We Listen,

You Drive

Bus co-op
CONTINUED FROM PAGE 1

Risky driving
CONTINUED FROM PAGE 1

SEFAC Bus Ad 5x3.5  8/9/06  12:24 PM  Page 1



TORONTO — The Ontario
Motor Coach Association reports
its members have been encounter-
ing long delays clearing customs
when returning to Canada at the
Peace, Rainbow and Queenston-
Lewiston bridges.

Operators say some coaches
have been forced to wait for hours
in customs’ queues.

“We have spoken with the folks
at Canada Border Services Agency
in Niagara Falls (Ont.) to see what
can be done to expedite clearance.
It appears to be a staffing issue,
coupled with the fact that motor-
coach shopping trips to Buffalo,
N.Y., and Erie Pa., have increased
substantially over last year, proba-
bly due to the strong Canadian dol-
lar,” said OMCA president and
CEO Brian Crow.

Canadian customs officials told
the association that for the Peace
Bridge alone, the number of buses
cleared in October was up by 211
over October 2005.

On the weekend following the
U.S. Thanksgiving Day, duty pay-
ments collected at the Peace Bridge
from bus passengers amounted to
$80,000, compared to $11,000 for
the same weekend in 2005.

The OMCA has requested a
meeting with Canada Border
Services Agency staff to discuss
speeding up clearance.

However, the association noted
that Canadian border officers have
reported a high incidence of “duty
violations,” or smuggling, by mo-
torcoach passengers.

“Not surprisingly, this elevates
the level of scrutiny for all coach-
es,” said Crow. “Even some drivers
have been caught trying to conceal
purchases which exceed personal
limits.”

It also appears some tour direc-
tors and drivers have been giving
bad advice to passengers about
allowable limits or what to say to
customs officers to avoid paying
duties, Crow noted.

“Our industry is not helping
itself when these games are played.
Coach operators should caution
drivers on the severity of smuggling.

“While drivers can’t control the
passengers’ actions, they can ensure
they themselves comply. Drivers
should know that customs has the
right to seize the coach in cases
where a driver is smuggling.

“Drivers and tour directors or
group leaders on shopping trips
should not be giving advice to a
passenger that contravenes infor-
mation in the brochure I Declare: A
guide for residents of Canada re-
turning to Canada,” Crow added.

The brochure can be found at
www.cbsa-asfc.gc.ca. Click on En-
glish or French; click on Publica-
tions and Forms; click on All Pub-
lications by Number; click on “R,”

and scroll down to form No.
RC4044 I Declare.

Meanwhile, the Canadian Press
reports that Canadian truckers must
now declare lunch items when they
cross the U.S. border.

If truckers who regularly travel
across the border do not precisely
declare the contents within their
lunch bag, they may be looking at
hefty fines, the news service said.

Some drivers say they have

been fined, detained and threatened
with confiscation of their U.S.-
issued identity cards for trying to
enter the United States with unde-
clared food, according to the news
service.

A member of the Ontario
Trucking Association says the
lunch-bag crackdown is yet another
U.S. security measure aimed at
stopping terrorists, smuggling and
threats to the food supply.
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SINGLE USE
POT SHOT®

• Easy to Use
• Measured Dosage
• Powerful Odor Control
• Low Cost
• Super Concentrated
• Pleasant Fragrance
• Non-Staining Blue Dye
• Non-Formaldehyde
• Biodegradable
• Safe for Dump Valves

The power of POT SHOT in a

convenient, portion controlled,

single use bottle. Portion

Control POT SHOT is more

effective then any other

portion controlled product

on the market. Each bottle is

individually labeled with use

instructions. No more packets

that melt, stick together, and/or

damage dump valves.

UNIT CHEMICAL CORPORATION
(800) 879-8648 www.unitchemical.com

Expo
Booth

521

60 Years Manufacturing Environmentally Safe Products

Motorcoaches find slow going at U.S.-Canadian border



Easy to find. Easy to order.   www.prevostparts.com

Presence. That’s what we’re all about. Backed by the biggest network in the industry along with
a dedicated and experienced team, we’re behind you all the way. Wherever you are, Prevost Parts
is always there. With 7 Prevost-owned Parts & Service facilities and over 150 independent
Prevost-qualified repair facilities, we’re never far away.

Here. There. Everywhere.

CANADA
QUEBEC • 1-800-463-8876

UNITED STATES
ILLINOIS • 1-800-799-9938

NEW JERSEY • 1-800-223-0830

FLORIDA • 1-800-874-7740

TENNESSEE • 1-877-299-8881

TEXAS • 1-866-773-8678

CALIFORNIA • 1-800-421-9958

All numbers toll free
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REPAIR, RENEW AND MORE WITH

COLLISION SERVICES FROM ABC.

Drive into any world-class ABC facility, and experience 
the expertise of ABC collision professionals.

Q�Major Collision Repair
Q�Paint, Custom Graphics and Body Services
Q�Wheelchair Lift Installation 
Q�Coach and Transit Refurbishment

Whether you’ve had a serious accident, a fender bender 
or want to add a wheelchair lift feature to your equipment – 
ABC Collision Repair & Retrofit is the clear choice! 

Our crew of collision-repair technicians, service 
technicians and wheelchair lift install specialists offer 
the widest range of professional repair and refurbishment 
services that can add years of life to 
your equipment including:

MIDWEST
800-222-2875

NORTHEAST
800-222-2873

SOUTHEAST
800-222-2871

SOUTHWEST
800-222-2877

WESTERN
800-322-2877

Stallion Bus takes wraps off
its U.S.-built Chinese coach

CHAPEL HILL, N.C. — Stal-
lion Bus Industries has announced
a series of key developments relat-
ed to the Chinese-designed midsize
coaches it will begin marketing to
the over-the-road bus industry later
this month at Motorcoach Expo.

Stallion Bus president, Clifford
Clare, says the company has not
only lined up financing for the
coaches but also arranged lots of
product liability insurance to give
purchasers plenty of peace of mind.

“Every purchaser of buses,
regardless of who makes them,
should be concerned that the bus
has a solid product liability insur-
ance policy. We were able to secure
a combined policy value of $55
million through “A”-rated insur-
ance carriers for Stallion products,”
said Clare.

Stallion is one of three U.S.
companies that are developing
Chinese-built or -designed coaches
for the U.S. bus market. (See Dec.
15 Bus & Motorcoach News.)

Other developments an-
nounced by Clare:

• Stallion Bus’ initial model,
the Sunliner, will be available in
three seating configurations — 40,

38 and 36 passengers.
• All three versions will be

built on the Freightliner XBR cus-
tom rear-engine chassis. The power
train will be a Cummins engine and
Allison transmission.

• Maintenance will be avail-
able through the 450 Freightliner
service centers in the U.S. 

• Sales will be through five
direct locations in Florida, Con-
necticut, Detroit, Los Angles and
North Carolina.

• Florida-based Lease Accep-
tance Corp., a two-decade-old leas-
ing lender, has committed financ-
ing of $20 million for Stallion
buses for 2007.

David Russell of Lease Accep-
tance said that when his company
looked at Stallion, its product part-
ners, including Freightliner Cus-
tom Chassis Corp., and its financial
backers, “we must say it is a very
impressive package which cannot
be ignored. We, therefore, made the
(financing) commitment to them.”

Clare also revealed that Stallion
Bus is being financed by a Wall
Street-based private equity firm,
Stanford Capital Partners, which

CONTINUED ON PAGE 22 þ

FMCSA told to rethink ADA stand
WASHINGTON — A federal

appeals court has told the Federal
Motor Carrier Safety Admin-
istration it must re-examine its
decision to ignore a bus operator’s
compliance with the Americans
with Disabilities Act when hand-
ing out operating authority.

The decision by a three-judge
panel of the U.S. Court of Appeals
for the District of Columbia came
last month in a case brought by
Peter Pan Bus Lines. 

Peter Pan contends Fung Wah
Transportation, a Chinatown oper-
ator that competes with Peter Pan
between Boston and New York
City, is ignoring ADA require-
ments and operating coaches
without wheelchair lifts. 

Peter Pan says the FMCSA
shouldn’t have granted Fung Wah
operating authority because of the
ADA violations. 

In May 2005, barely more than
a month after the FMCSA gave
Fung Wah its operating authority,
Peter Pan filed a motion with the
agency, asking for a rehearing and
the immediate withdrawal of Fung
Wah’s operating certificate.

In rejecting Peter Pan’s mo-

tion, the FMCSA said that ac-
cording to Section 13902(a)(1) of
the Interstate Commerce Com-
mission Termination Act of 1995,
it did not have the authority to
“withhold registration for failure
to comply with ADA require-
ments.”

The FMCSA maintains that
Section 13902 does not plainly
state that ADA compliance is an
“applicable regulation” over
which FMCSA has jurisdiction.
Because FMCSA believes the lan-
guage of the law is unambiguous
it refused to act.

After the FMCSA denied the
request for a rehearing, Peter Pan
went to court to challenge the
agency’s interpretation of the law
and regulations.

In its decision, the appeals
court disagreed with the interpre-
tation by the FMCSA. The judges
found the language in section
139092(a)(1) to be ambiguous.
The judges determined that the
term “this part and the applicable
regulations” was not clear and
could mean all DOT regulations
that the Secretary of Transporta-
tion can enforce, So they sent the

issue back to the FMCSA to “fill
in the gap” in the meaning of the
statute.

In other words, the court said
the FMCSA must reconcile and
reconsider what Congress meant
by “applicable regulations.”

Since it was formed seven
years ago, the FMCSA has never
been eager to deal with ADA
issues or to have a primary role in
enforcing ADA requirements for
the motorcoach industry. The
agency has deferred to the Justice
Department, which has the pri-
mary responsibility for upholding
ADA law. 

It is not at all clear what the
FMCSA will do next. As the
American Bus Association noted
in a press release, the FMCSA
could begin to enforce the ADA
rules on applicants, or it could
bring the matter back to court.

“If the FMCSA takes the latter
path, Peter Pan can raise the issue
again with the court of appeals,
which will rule on whether the
agency’s interpretation is permis-
sible under the law,” said ABA. 

In other words, we likely
haven’t heard the last of this issue.
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REPOS FOR SALE
Variety of makes and models of
“Bank Repos” across the United

States and Priced to Sell!
Call 1-877-737-2221 Ext. 716

for more information!

Wanted To Purchase
1999 and Newer MCI DL3’s.

Call 714-740-8888 and ask for Roman.

Eight, new-for-2007 features announced for Setra
GREENSBORO, N.C.  —

DaimlerChrysler Commercial Buses
North America has announced that
its flagship Setra S 417 motorcoach
will have a range of new standard
and optional features on the 2007
models to be unveiled at Motor-
coach Expo in New Orleans this
month.

Some of the innovations are
market firsts, while others are de-
signed to improve safety, passenger
comfort or keep Setra ahead of the
competition, said Patrick Scully,
chief commercial officer for DCCB.

“Our product development

team has followed our market from
day one and is unveiling features
that are important to the North
American operator, driver, and pas-
senger,” said Scully. “Our ongoing
improvements underscore our con-
tinual commitment to our cus-
tomers and market.” 

Here’s a rundown on the Setra
upgrades for 2007 that will be fea-
tured on two vehicles displayed at
Motorcoach Expo. One of the
coaches will be the 500th S 417 built
for the North American market. 

• ZF-AS Tronic Transmission.
The ZF automated, 12-speed AS

Tronic will be available as an op-
tion for the first time on the S 417.

• Fire detection system. An
engine-compartment fire detection
system will be standard on all ‘07
Setra S 417s.

• Tire monitoring. The SmarTire
pressure and temperature monitor-
ing system will be an option. 

• A/V system. An upgraded
system integrates the DVD player
so movies can be played directly
from the driver console.

• Destination sign. An optional
LCD destination sign is available
for mounting to the right side front

window.
• Passive-steer tag axle with

independent suspension. Standard
in ’07 and a market first is the
newly developed passive-steer tag
axle with independent suspension. 

• Integral rear window. This
option helps provide a more open
environment in the rear of the
coach cabin.

• Automatic retracting seat-

backs and footrests. This standard
feature on Setra seats speeds up
coach servicing after a trip.

“Our Setra brand is the bench-
mark in luxury motorcoach travel,
said Tom Chezem, vice president of
new motorcoach sales for DCCB.
“Customers expect the latest inno-
vations from DaimlerChrysler and
this year’s Setra motorcoach mod-
els…won’t be any different.” 

CHERRY VALLEY, N.Y. —
Relational Bus Systems/RBS Inc.
has announced a series of enhance-
ments and additions to its tour-and-
charter management software
applications. The upgrades and
additions include:

• GoTourOnline. This is RBS’
next-generation, Internet-based
tour management system and it’s
now available.

• GoChart2000. The latest re-
lease of the GoChart2000 program
will be demonstrated at Motor-
coach Expo 2007 in New Orleans
this month. 

• RBS–Prophesy Tracker Dis-
patch. This application allows users
to track drivers and vehicles online
and via a Motorola GPS-enabled
Nextel cell phone.

• RBS–Secure. This new prod-
uct from RBS is a subscription, off-
site backup service. The service
includes installation, setup and all
software necessary to perform
backup and recovery.

Among the advanced features
of GoTourOnline are:

1. Back-office support for ven-
dors and vendor payables

2. Smart-tour price calculator
3. Group tour template cloning
4. Cash requirements reporting
5. Multi-coach itineraries on

the same tour
6. Mixing small groups and re-

tail customers on the same tour
New features of GoChart2000

include:
1. Expanded security and RBS

user login profiles

2. Quote follow up and analysis
of closing ratio and reasons for not
traveling

3. Expanded smart costing based
on date and utilization patterns

4. Extended revenue and utili-
zation reporting

Key features of the RBS–
Prophesy Tracker Dispatch system
include:

1. Added smart-point flags on
the RBS dispatch board to indicate
that a job has been sent, received
and read by the driver.

2. Update to the RBS driver
time management modules to re-
flect actual on duty/off duty, pickup
and drop-off times as enter in the
mobile communications device.

3. Format what information
gets sent to the driver’s phone and
expanded reporting suite.

With the new RBS–Secure
service product, 

1. Critical data is backed-up
nightly to secure servers main-
tained by RBS at a managed data
facility in Albany NY. Data is
encrypted during transmission and
storage 

2. Each company’s data is
maintained in a discreet area on the
RBS remote backup servers

3. A disaster recovery option is
available that stores your data in
such a way that it can be accessed
remotely by up to 5 remote desktop
users within 1 hour of a local serv-
er failure.

For more information, go to
www.rbs200.com, or booth No. 825
at Motorcoach Expo.

Upgrades, additions
made to RBS software
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’07 diesel engine switch begins, but ’06s hang around
When production workers at

Detroit Diesel, Caterpillar and
Cummins return to their jobs this
month they’ll begin producing a
new generation of clean-burning
diesel engines.

But it will be months before the
reduced-emission engines begin
showing up in new motorcoaches.

That’s because the coach manu-
facturers supplying the North
American market still have scores
of ’06 engines to put into buses
they will assemble during the first
few months of 2007.

Just how many leftover 2006
engines are available for ’07 coach-
es is unknown because the coach
builders are being vague about their

inventories.
Most, however, have indicated

it will be late in this quarter or into
next quarter before they’ll begin
installing ’07 engines in ’07
coaches.

That could mean upwards of 12
weeks of production, or more,
before the 2007-model engines,
which meet stringent new EPA
emissions guidelines, begin rolling
off assembly lines. EPA rules allow
2006 engines to be placed in coach-
es built in 2007 as long as the
engines are available.

Meanwhile, the nationwide
transition to the ultra-low-sulfur
diesel fuel that must be used in the
new engines has gone smoother

than many experts predicted.
In the months leading up to the

switch, there had been worries the
new fuel would cause supply short-
ages in some parts of the U.S., as
well as problems with clogged fuel

filters because of the new fuel’s
tendency to scour fuel systems.

However, shortages have been
few and far between, and there have
been no widespread reports of fuel
system problems.

According to the EPA, ULSD is
now the primary diesel fuel pro-
duced in the United States, repre-
senting about 90 percent of the
nation’s total highway diesel fuel
production.

FORT DODGE, Iowa — Deck-
er Truck Line and the Iowa Soybean
Association are conducting what
they call a “Million Mile Haul,” a
test to compare the performance of
soy-based biodiesel fuel and con-
ventional petroleum diesel. 

The “one-of-a-kind, compre-
hensive fuel-impact study” is
comparing a 20-percent soy
biodiesel fuel blend with regular
diesel fuel in a fleet of eight over-
the-road trucks.

The Iowa Soybean Association
said the study will be the first in

the nation to be made public and
marks an industry milestone.

“The objective of this study is
for the trucking industry to use the
data and as a result to promote the
use of soy biodiesel as an alterna-
tive fuel,” the association said.

Caterpillar is participating in
gathering the technical informa-
tion, as well as the analysis of the
findings. The trucks are equipped
with Cat engines. 

For more information go to
www.iasoybeans.com or www.soy-
biodiesel.com.

Trucker tests biodiesel fuel 

Introducing the All New...   

            2007 BCI Falcon 45

“Built by Operators for Operators”

It’s here... Our all-new 2007 BCI Falcon 45’ Highway 
Coach! 

Designed to handle the unique challenges of the North 
American market, the new 2007 BCI Falcon 45 uses 
proven components manufactured by Caterpillar, Eaton, ZF, 
Michelin, AIT Coach Air, Webasto, and others. 

The BCI Falcon 45’ standard features include seamless 
side glass, full leather interior, steerable tag axle, 15” LCD 
monitors, CD and DVD, front kneeling, Alcoa wheels,  back 
up camera, unitized hubs and much more! 

See the exciting new 2007 BCI Falcon 45 at Booth 119 at 
the UMA Convention.

Bus & Coach International
Kansas Distribution Center
307 S. Pennsylvania Ave.
Jennings, Kansas 67643

Nevada Facility
3637 Polaris Ave.
Las Vegas, Nevada 89103

Toll-Free: (866) 714-4235 Fax: (316) 462-0876
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PRE-OWNED PARTS
FROM THE NATION’S #1 LEADER IN
PRE-OWNED EQUIPMENT SALES!

Now you can expect speedy turnaround,
great discounts and our signature ABC customer service
for all your pre-owned parts needs.

Call Dean Gregor, toll free at 1-800-222-2875, ext.129 for information and parts orders today.

Now Available —

ABC Companies proudly introduces our newest line of pre-owned parts 
and components for full- and mid-size coach equipment. We’re expanding 
our parts and service network to support your fleet with unique values that 
make sense for your bottom line.

n Hundreds of good used/serviceable 
and core parts for Van Hool, MCI, 
Prevost and more

n Savings up to 50% and 
deep discounts available

PREVOST

BAGGAGE COMPARTMENT DOORS

VAN HOOL

MCI
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Matthew Daecher is named
COO of Daecher Consulting

CAMP HILL, Pa. — Matthew
A. Daecher has been named presi-
dent and chief operating officer of
the Daecher Consulting Group.

Daecher succeeds his father,
Carmen W. Daecher, who founded
the safety consulting firm and re-
mains chairman and chief executive. 

Matthew Daecher, who has been
a member of the Daecher Consult-
ing Group since it was formed 10
years ago, has been involved in all
areas of the company and has been
vice president for the past seven
years.

His experience includes com-
mercial vehicle operations, as well

as accident re-
cons t r uc t i on
services. He has
developed and
provided safety
and security
training to driv-
ers, safety man-
agers and other
groups, and pro-
vided safety consulting to bus and
truck operations across the U.S. 

He is active on the Bus Industry
Safety Council, the Commercial
Vehicle Safety Alliance, and other
national organizations. He is a
graduate of Kent State University.

ANNISTON, Ala. — Jim Ber-
nacchi, who spent 14 years in sen-
ior positions at Motor Coach In-
dustries, including chief executive,
has joined North American Bus
Industries Inc. as general manager.

NABI is a leading transit bus
manufacturer, with operations in
Anniston and Budapest, Hungry. 

In his new position, Bernachi is
responsible for the day-to-day oper-
ation of NABI and its Optima Bus
unit, including manufacturing op-
erations, supply chain, engineering

and related support departments. 
Seven years ago, Bernacchi left

MCI after a change in ownership. A
year later, he joined ABC Com-
panies to head its new coach prod-
uct support and parts division. Two
years later he was named executive
vice president/products and servic-
es at ABC, a new position. 

Bernachhi was the first person
elected coachbuilder associate
member on the board of directors
of the United Motorcoach Asso-
ciation. 

Bernacchi joins NABI as GM

Matthew Daecher

Management transition at DATTCO
NEW BRITAIN, Conn. —

Donald DeVivo is being promoted
to president of DATTCO, one of
New England’s premiere bus and
motorcoach companies. 

DeVivo will take one of the
titles held by his father, Louis
DeVivo, who has been DATTCO
president for 44 years. 

The senior DeVivo will retain
his position as chairman and CEO.

The company also announced
that Cliff Gibson, director of busi-
ness development, will assume
Donald DeVivo’s role as chief
operating officer. 

Said Louis DeVivo: “I feel it is
time to turn the reigns over to the

next generation. The company has
grown significantly over the past
few years and we feel this new
management structure will contin-
ue that growth.”

Louis DeVivo will devote
more time to charting the strategic
direction of the company. 

Donald DeVivo, who went to
work at DATTCO as a youth, holds
bachelor and master’s degrees
from the University of Hartford,
and a law degree from the Uni-
versity of Connecticut School of
Law.

Gibson joined DATTCO last
May with more than 27 years of
experience in the transportation

industry. Prior
to DATTCO, he
was a vice pres-
ident of opera-
tions for the
New England
division of
Laidlaw Inter-
nat ional .  He
also has worked
for VanCom Transportation, Peter
Pan Bus Lines and Eastern Air-
lines.

DATTCO operates more than
900 school buses and upwards of
70 motorcoaches, plus 50 other
vehicles in its motorcoach divi-
sion.

Donald DeVivo

Blue Bird hires three senior managers
FORT VALLEY, Ga. — Blue

Bird Corporation, the diversified
school bus, motorcoach, transit bus
and recreational vehicle manufac-
turer, has announced the hiring of
three executives for top manage-
ment positions.

William Cooper has been
named senior vice president and
general manager, responsible for
the daily operations at all Blue Bird
facilities, including manufacturing,
supply chain and engineering.

Previously, Cooper was the
manufacturing operations director

for Visteon Corp., an automotive
industry supplier; plant manager
for the Ford Motor Co., and direc-
tor of quality for the Ford Motor
Powertrain Systems Division.

Dale Puhrmann is joining the
Blue Bird Parts and Service
Division as vice president of parts
and service. Puhrmann will be
responsible for the daily operations
of the business, including the
development of parts sales strate-
gies, dealer and customer interface,
and general product support.

Previously, Puhrmann was di-

rector of sales/marketing for Link
Manufacturing, manager of cus-
tomer support at John Deere, and
similar positions at Caterpillar. 

Roger Howsmon has been
named senior vice president of
school bus sales and marketing,
responsible for directing the sales
and marketing activities for all
school bus products. Previously,
Howsmon was the executive vice
president of Fleetwood Enterprises,
CEO of Sierra Detroit Diesel Alli-
son and vice president of Cummins
Engine Co.



DaimlerChrysler Commercial
Buses North America announced
the hiring of Thomas Chezem as
vice president of new motorcoach
sales for its coach brand Setra. 

“Tom brings a fresh approach
to our motorcoach market and we
are excited to welcome him
aboard,” said Patrick Scully, chief
commercial officer for Daimler-
Chrysler Commercial Buses North
America.

Chezem has more than 16 years
experience in the automotive and
commercial vehicle industries. He
holds a degree in engineering from
Purdue University and an MBA
from Cornell University. 

ABC Companies has an-

nounced the appointment of Hugh
McElvaney as director of transit
sales in the U.S., a newly created
position.

Dane Cornell, president and
CEO of ABC Companies, said that
with McElvaney’s appointment,
ABC plans to expand its market
share in the transit industry, and
will increase its product offering to
include the 30-foot, 40-foot, 60-
foot articulated and 80-foot double-
articulated transit buses.

McElvaney joined ABC in
2004 as national sales manager for
its Parts Source division. 

“This expansion (by ABC/Van
Hool) into the transit industry will
offer new customers the same
integrity, craftsmanship, depend-
ability and support that our coach
customers have been accustomed

to for years,” said McElvaney.
Jerry Mishler is the new nation-

al sales and marketing manager at
Glaval Bus of Elkhart, Ind. He suc-
ceeds Doug Wright, Glaval’s direc-
tor of sales, who died in September. 

Prior to joining Glaval, Mishler
was vice president-general manag-
er of Pro Air, an Elkhart-based
manufacturer and supplier of A/C
and heating systems to the bus and
commercial vehicle markets. 

OMAHA, Neb. — Ray Cobb, a
“true southern gentleman” who
spent more than 30 years in the bus
industry with Continental Trail-
ways, Carolina Trailways and
Arrow Stage Lines of Omaha, died
at the age of 71 last month.

His death came barely six
weeks after he retired from Arrow
as vice president and chief finan-
cial officer.

Mr. Cobb was born and reared
in east Texas, a region he remained
loyal to throughout his life. Former
classmates at Groveton (Texas)
High School voted him into the
school district hall of fame as a dis-
tinguished alumnus.

He was recognized for his life-
time achievements, including dedi-

cated service in
the military and
the transporta-
tion industry,
and for his phil-
anthropic proj-
e c t s  i n  e a s t
Texas. 

Mr.  Cobb
was a key exec-
utive at Arrow Stage Lines, having
joined the company in 1988. Pre-
viously, he was employed by Caro-
lina Trailways and got his start in
the bus industry with Continental
Trailways at the age of 17, fresh out
of high school. He also worked in
the aviation industry.

He is survived by his wife of 48
years, Nancy; two sons, two daugh-
ters and a sister. 

A memorial has been estab-
lished with CCC Women in Mis-
sions in care of John A. Gentleman
Mortuaries, 72nd Street Chapel,
1010 North 72nd St., Omaha, NE
68114.
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For more information,
complete product specifications 
and pricing, contact ABC Parts 
or visit us online.

Introducing The Only

Totally Portable 
Wash System–

Available Only From ABC!

MIDWEST
800-222-2875

NORTHEAST
800-222-2873

SOUTHEAST
800-222-2871

SOUTHWEST
800-222-2877

WESTERN
800-322-2877

Now you can save time and
money with consistent, quality
washes every time using the
patented Bitimec Speedy 
Wash System. In just 7 to 10
minutes the remarkable, totally
portable Bitimec wash system
eliminates hand washing with
these exclusive features:

• Totally self-contained 
unit carries its own water,
detergent, power and 
traction system

• Durable stainless 
steel base and frame

• Bi-directional 
feather touch controls 

• Quiet, 24 volt 
rechargeable battery

• Patented brush-only 
leaning device

• Lease financing available
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Ray Cobb

Ray Cobb of
Arrow Stage
dies at 71

Mineta awarded Medal of Freedom 
WASHINGTON — Former

Secretary of Transportation Norman
Mineta has been honored with the
nation’s highest civilian honor, the
Medal of Freedom.

Mineta began his public career
as a city councilman and became a

congressman and U.S. secretary of
commerce and transportation.

He was the lone Democrat in
President George W. Bush’s cabi-
net. He left the cabinet last year
after serving longer than any other
transportation secretary. 

Nat’l Interstate names Michelson president
RICHFIELD, Ohio — On Jan. 1,

David W. Michelson became presi-
dent of National Interstate Corp.,
taking one of the titles held by com-
pany founder Alan R. Spachman.

However, Spachman holds on
to the titles of chairman and CEO.

The change is a continuation of
the company executive manage-
ment development and transition-
ing program begun 15 months ago.

The goal is to continually refine
management assignments to better
focus on opportunities and to chal-
lenge and prepare key managers for
future assignments. 

Spachman had been company
president since 1989 and chairman
since 2004.

Prior to the change, Michelson
had been executive vice president
and chief operating officer, a job he

moved into in September 2005. He
has been a senior manager at
National Interstate since joining the
company in 1992.

“This promotion reflects the in-
creasing importance of Dave’s con-
tributions and leadership since his
elevation to chief operating offi-
cer,” said Spachman, who will
focus more on strategic goals,
including starting new businesses. 

People

Thomas Chezem Jerry Mishler
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focuses its investing in five areas, including
commercial transportation manufacturing
and financing, and joint ventures with Asian
companies.

Initially, Stallion’s coaches are being
assembled in North Carolina, although a
West Coast sub-assembly facility is under
consideration. 

Stallion contracted with one of China’s
largest bus manufacturers to engineer a par-
tial knock-down model of its 930 series
coach that could be manufactured in the U.S.
Clare said U.S. assembly was a critical point
for Stallion. 

He hired George Salazar, an experienced

former engineer with the nation’s largest
small and midsize business manufacturer, El-
Dorado National, to integrate Faw’s Euro-
pean-styled Sunliner with the Freightliner
XBR chassis.

It took nearly 15 months of engineering and
FMVSS compliance testing to get the Sun-
liner into production and off the assembly line.

“Freightliner Custom Chassis Corp.
offered us engineering support, a service net-
work second to none and a product that is
tried and true. From our original concept and
design, working with Freightliner Custom
Chassis Corp. was exciting,” said Clare, who
has 25 years experience in the bus industry. 

For more information, go to www.stal-
lionbus.com, or talk to Clare at Motorcoach
Expo. 
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it’s enhanced for 2007 to provide the same performance, reliability and overall value while meeting tougher EPA 
emissions standards. And the C13 is still built tough enough to rack up a million miles to overhaul. For the full story, 
contact your Cat dealer. MOTORCOACH.CAT.COM
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King Ward joins Trailways
FAIRFAX, Va. — Trailways has signed

up another northeastern motorcoach opera-
tor, King Ward Coach Lines of Chicopee,
Mass., near Springfield.

Renamed King Ward Trailways, the fam-
ily-owned company meets Trailways’ safety
and security requirements for member affili-
ation, including certification from the U.S.
Department of Defense to transport military
and other defense-related personnel.

King Ward was founded 20 years ago by
Robert King, who was a police officer prior
to purchasing a small transport company and
building the business. King’s son, Dennis, is
now company president.

The company operates 30 vehicles,

including 21 motorcoaches, and employs 75
people. Its core business includes daily runs
between western Massachusetts and major
casinos in Connecticut. Other charters in-
clude schools, colleges and senior groups.

“We have wanted to join the Trailways
team for some time. And when the territory
we cover became available, we jumped at
the opportunity,” said Dennis King. “The
Trailways name recognition, plus opera-
tional support from other team members
while on the road are two ways we believe
Trailways will benefit our company,” he
added. 

For more information, go to www.king-
ward.com.

Ziska feted on 30 years with MCI
SCHAUMBURG, IL — In the seeming-

ly burly world of buses, the best-known
executive at North America’s largest motor-
coach manufacturer is a woman.

And now, that woman, MCI vice presi-
dent Patricia Ziska, has been honored by fel-
low employees on her 30th anniversary with
the company. She was surprised last month
with a luncheon celebration.

“Pat merits special recognition,” said
Tom Sorrells, MCI president and CEO. “She
knows more customers personally than any-
one else in the company and constantly puts
their needs first. We appreciate her dedica-
tion and commitment to MCI.”

With the start of the new year, Ziska has
been given a new title and new role by MCI’s
new vice president of sales and marketing,
Larry Killingsworth. Ziska’s business cards
now read, vice president, chief customer
officer. 

Killingsworth says it’s a new title at MCI
and for the industry.

“Pat has focused on the customer for the
past 30 years. Now we have a position that is
solely responsible for finding new ways to
win for the customer,” said Killingsworth.
“This position gives her a chance to get even
closer to the customer as we begin to roll out
a number of new initiatives.”

Ziska joined the Chicago office of what
was then Hausman Bus Sales in December
1976 in sales administration. By 1985, she

was managing the
customer service
coordinators who
support orders
through the MCI
factory.

She was named
a vice president in
1996, managing
the central regional
sales team. She
became vice president of marketing and
major accounts in 2000.

Among her responsibilities have been
managing MCI’s relationship with its celeb-
rity spokesperson John Madden; playing a
key role in the launch of the Renaissance
coach (now the E4500), and coordinating
advertising, public relations, trade shows
and events.

Even after three decades and vast
changes in the industry and at MCI, Ziska
remains passionate about her work and the
company. “I love MCI,” she said. “When I
see an MCI coach going down the road, I
feel a great sense of satisfaction that all of us
at MCI contribute to the confidence our cus-
tomers have in our brand.”

Ziska earned a bachelor degree from
Mundelein College while working at MCI.
She also has completed several executive
MBA courses through Northwestern Univer-
sity Kellogg School of Management.

Patricia Ziska 



WASHINGTON — Motor-
coach operators and manufacturers
should be lining up to vie for a
piece of the action in the federal
government’s Alternative Transpor-
tation in the Parks and Public
Lands program.

That’s the advice of Ken Pres-
ley, vice president of industry rela-
tions at the United Motorcoach As-
sociation, as well as federal offi-
cials who point out that $23 million
will be awarded in fiscal 2007.

The program is designed to
enhance the protection of national
parks and federal lands, plus in-
crease the enjoyment of those who
visit them. A total of $97 million is
to be awarded through 2009.

Grants will go to federal, state,
local and tribal agencies whose
proposals are recommended by the
Federal Transit Administration and
approved by the U.S. Department
of the Interior.

But the motorcoach industry
can benefit by letting these govern-
mental agencies know what type of

services they can provide to help
meet the program goals.

The deadline for governmental
agencies to submit complete pro-
posals is the close of business Feb.
16. Selected projects will be an-
nounced next spring.

Take a look
Presley strongly encourages

motorcoach operators to take a
look at the program and help agen-
cies win grants. 

“It affords some opportunity,
through the National Park Service
and other agencies, for the private
sector,” says Presley. “They should
be contacting the Park Service now.

“I sense there are opportunities
for operators, especially those close
to national parks, to get themselves
into the equation. Now is the time
for the private sector to inject itself
into equation, rather than have the
government go out and buy its own
buses, which it does,” Presley adds.

Eligible federal applicants for
fiscal 2007 funds include the

National Park Service, the Fish and
Wildlife Service, the Bureau of
Land Management, the Forest
Service, and the Bureau of Recla-

mation.
Others include state agencies,

tribal units, and local governments
with jurisdiction over land in the

vicinity of an eligible area, acting
with the consent of a federal land
management agency.
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Federal parks, public lands
program has opportunities
for transportation providers 

Security and workforce compliance

By Thomas D.
DeMatteo
Vice President &
General Counsel
ABC Companies

All employers have a duty to
assure their employees are author-
ized to work in the United States.

The U.S. Department of Home-
land Security intends to substan-
tially increase its workplace inves-
tigations. The stepped-up enforce-
ment is aimed at promoting nation-
al security, protecting critical in-
frastructure and ensuring fair labor
standards.

Therefore, employers should
make sure their U.S. Citizenship
and Immigration Services’ Form I-
9 Employment Eligibility Verifica-
tion compliance program is in
order.

Basically, the I-9 form requires
employers to verify that new

employees are authorized to work
in this country. The form also
requires that employers present
new employees with a list of docu-
ments that are acceptable for
establishing employment authori-
zation and identity.

The types of acceptable docu-
ments are categorized into three
lists — A, B and C. If an employ-
ee produces an item from the A list
(i.e. a U.S. passport or alien regis-
tration card) then there is no need
to use list B or C.

Employees must present origi-
nal documents and employers
should make copies of the prof-
fered documents.

An employee must provide
these documents within three days
of hire, but you should get it on the
first day of employment. In fact,
you should remind the new
employee to bring the required
documentation on the first day of
employment.

If a document contains an
expiration date, the employer

should calendar the date and get
new verification on or before the
document expires. 

Both the employer and em-
ployee must sign the I-9 form. The
employer’s signature is an attesta-
tion that it believes the documents
to be genuine and the identity is
correct, and believes the person is
eligible to work in this country. 

These files should be readily
available for an inspector but must
be available within three days of
the request by an inspector.

Failure to be in compliance can
subject a company to significant
fines and penalties. Therefore, I-9
compliance reviews should be a
regular part of your new hire
process.

Footnote: Belton, Adrianne, I-9
Compliance Duties of the Em-
ployer, Employment Law Update.
Buist, Moore, Smythe, McGee,
P.A. (2006).

Thomas D. DeMatteo also is
an adjunct professor of law at
Hamline University School of Law.

CONTINUED ON PAGE 24 þ



Contract opportunities
Scott Faulk, spokesman for the

FTA, says the grant money goes
directly to eligible federal, state,
local and tribal agencies. “They, in
turn, can contract with private car-
riers,” he says. “The purpose is to
reduce pollution and congestion
and make it easier for the public to
enjoy these parks.”

Faulk makes it clear that any
purchase of buses would make
them the property of the specific
government agency, but there are
numerous opportunities for private
operators to make a profit on serv-
ices offered.

“They’ll be providing a service
that is needed,” he says.

Asked if the private sector
should be contacting federal agen-
cies now, Faulk says “absolutely.
We’re just trying to find good
viable alternatives, new programs.
We are eager to fund new, innova-
tive programs. If there is a need and
a problem, it should be directed to
the appropriate land management
agency. We can work with what is
seen as a solution.”

Faulk says some transportation
problems are clear cut. “If a dock is
falling apart, you can see that right
away,” he says. “Other times prob-

lems are not as clear. In those cases,
we have been sending out a group
of five, including park experts and
planners, to spend a whole week
doing an on-site inspection. They
come up with a solution and write
proposals.”

Faulk says congestion in and
around popular national parks,
wildlife refuges, national forests,
and other federal lands causes traf-
fic delays and noise and air pollu-
tion that detract from visitor experi-
ences and the protection of natural
resources.

Program background
Congress established the Alter-

native Transportation in the Parks
and Public Lands program under
the five-year federal highway and
public transportation law passed in
August 2005. 

Administered by the FTA in
partnership with the Interior De-
partment and the Forest Service, it
funds capital and planning expens-
es for alternative transportation
systems, such as shuttle buses, in
national parks and public lands.

Eligible expenses for bus or
shuttle projects can include pur-
chase, replacement or rehabilita-
tion of buses and related equip-
ment, and construction of bus-
related facilities such as shelters.

Another eligible expense, as

spelled out in federal guidelines, is
the “purchase of rolling stock that
incorporates clean-fuel technology
or the replacement of buses of a
type in use on Aug. 10, 2005, with
clean fuel vehicles.”

The guidelines state that capital
projects may include those “oper-
ated by an outside entity, such as a
public transportation agency, state
or local government, private com-
pany engaged in public transpor-
tation, or private non-profit organi-
zation.” Also encouraged are proj-
ects that include “the deployment/
commercialization of alternative
transportation vehicles that intro-
duce innovative technologies or
methods.”

The leasing option
The capital cost of leasing vehi-

cles is an eligible expense. Faulk of
the FTA says parks can lease a bus
from a private operator or purchase
their own shuttle buses. “We rec-
ommend leasing,” he says.

Federal guidelines state: “Leas-
ing may be particularly cost effec-
tive in circumstances in which tran-
sit service is only needed during a
peak visitation period that lasts
only a few months. In these cases,
leasing a vehicle for a few months
during the year may be less expen-
sive than purchasing a vehicle that
is then only used for a few months

during the year.”
The guidelines also encourage

project sponsors to compare the
cost effectiveness of providing
service, versus contracting with the
private sector. The capital portion
of contracted service is an eligible
capital expense under the program.

“For example,” according to the
guidelines, “if a public land con-
tracts with a private bus company
to provide a shuttle service with
privately owned buses, the portion
of the contract that covers the capi-
tal expense of the buses is an eligi-
ble expense under the ATPPL pro-
gram. Operating expenses are not
eligible under the program.”

Federal officials caution that
the demand for financial assistance
through the program will signifi-
cantly exceed the funds available,
and thus the selection process will
be highly competitive.

Selection process
Faulk of the FTA says proposed

projects are submitted to his
agency from various land agencies.
“We rank the projects, pick out the
strongest ones, and send them to
Interior.” The secretary of the
Interior, after consultation with and
in cooperation with the secretary of
Transportation, determines the
final selections and the amount of
funding for each project.

The call for fiscal 2007 projects
was issued in late November by
James S. Simpson, FTA adminis-
trator. On Aug. 28, Simpson and
Deputy Interior Secretary Lynn
Scarlett announced the award of
nearly $20 million in grants for 42
projects in 21 states and Puerto
Rico for fiscal 2006.

Among the bus-related projects
for 2006 were: $1.4 million to re-
place eight propane-powered buses
for use at Acadia National Park in
Maine; $160,000 to purchase two
alternative-fueled trams for use at
Back Bay National Wildlife Refuge
in Virginia; $50,000 to fund shuttle
bus leasing for Lewis and Clark
Historical Park in Oregon; $947,000
to purchase four buses for the Lake
Chelan National Recreation Area in
Washington state; $1.68 million for
the Maroon Bells — Snowmass
Wilderness Area, White River
National Forest, in Colorado, and
$400,000 to purchase five shuttle
buses for the city of Visalia, Calif.,
to serve Sequoia National Park.

Scarlett said the program will
help the Interior Department devel-
op new alternatives “for enjoying
our parks and public lands while
protecting our resources. More vis-
itors enjoy our parks and public
lands each year and this program
provides an additional tool to help
enhance the visitor experience.”
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Supplying the Transportation Industry with
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OMCA expands board;
elects officers, directors

ONTARIO — The Ontario
Motor Coach Association has near-
ly doubled the size of its board of
directors and set up new councils to
address issues important to various
segments of its membership.

The governance changes, which
had to be approved by OMCA’s
members, expand the board from
12 to 22 members and set up four
councils.

“Over the last year, OMCA has
worked on a proposal to revamp the
structure of our governance, mak-
ing the board of directors more
inclusive of various membership
categories,” said association Presi-
dent and CEO Brian Crow.

“The new structure of the
board, as well as the various coun-
cils, will allow for greater member
participation as well as increased
efficiency.”

Elected board members were:
Coach Operators: Dave Willis

of Ayr Coach Lines, Jamie Murray
of Parkinson Coach Lines, Ghislain
Leduc of Leduc Bus Lines, Stu
Kendrick of Greyhound Canada
Transportation, John Crowley of
Coach Canada/Trentway Wagar,

Ron Malette of Tisdale Bus Lines,
and Ray DeNure of DeNure Tours.

Tour Operators: David Steele of
Tartan Tours, a division of Hanover
Holidays; Michael Zuccherato of
Educational Travel Services; Brad-
ley Walters of Bradley Walters
Tours, and Sue LeClair of Shore-
line Tours.

Suppliers: Rae McDaid of Best
Western International and Barry
Kidd of Country Inn of Lancaster.

Directors At Large: Allan Cher-
rey of Cherrey Bus Lines, Ray
Burley of Swiftrans Services Ltd.,
Mark Hannah of Pacific Western
Transportation, Wayne Asquith of
Wayne Asquith Consulting, and
Greg Hammond of Hammond
Transportation.

The revamped board elected a
new executive committee: Dave
Willis of Ayr Coach Lines, chair-
man; Jamie Murray of Parkinson
Coach Lines, vice chairman; Ron
Malette of Tisdale Bus Lines, sec-
retary-treasurer; Allan Cherrey of
Cherrey Bus Lines, immediate past
chairman; Sue LeClair of Shoreline
Tours, and Wayne Asquith of
Wayne Asquith Consulting.

Prevost Car receives top
Volvo award for quality 

SAINTE-CLAIRE, Quebec —
Work by two employees in its qual-
ity department has resulted in
Prevost Car being named winner of
the 2006 Volvo Internal Quality
Award. Prevost is owned by Volvo
Bus Corp.

The Volvo Internal Quality
Award is given to recognize an out-
standing project that enhances
quality in such areas as products,
service or leadership.

Out of nearly 100 applications
from within Volvo Group world-
wide, the jury chose the work of
Prevost quality department repre-
sentatives Louise Demers and
Robert Drouin.

Their “Customer Criteria Proj-
ect” selected a handful of cus-
tomers and involved them in con-

sultations throughout the purchase,
manufacture, delivery, and after-
sale follow-up to determine what
was important to them.

Through the consultations, De-
mers and Drouin were able to draw
up recommendations that focus
various company units on actual
customer priorities.

The results allowed Prevost to
improve customer feedback chan-
nels and improve inspection of
products throughout the manufac-
turing process.

“We are very proud of the ef-
forts made by all employees in the
development of the winning proj-
ect; their vital work will contribute
to the company moving forward,”
said Gaétan Bolduc, president and
CEO of Prevost. 

Minority operators meet at Expo 
NEW ORLEANS — The Na-

tional Association of Motorcoach
Operators, an organization of small
and minority motorcoach compa-
nies, will hold its semi-annual
membership meeting in conjunc-
tion with Motorcoach Expo 2007
here this month.

The association, which works
to unite small and minority opera-
tors from all across the U.S., will
meet Friday, Jan. 19, at the Morial
Convention Center, site of most
Expo events. The time and meeting
room will be available at the Expo
Information Center.

JANUARY 2007

15-17 International Motor
Coach Group Maintenance
& Safety Forum 2007, New
Orleans Marriott. Info: Go to
www.imgcoach.com, or call
(913) 906-0111.

16  Motorcoach Expo 2007
Habitat for Humanity Volun-
teer Project, New Orleans.
Info: Call (800) 424-8262.

16-21 United Motorcoach
Association Motorcoach Expo
2007, Morial Convention
Center, New Orleans. Info: Go
to www.motorcoachexpo.com or
call (800) 424-8262.

18 National Association of
Motorcoach Operators, Morial
Convention Center, New
Orleans. Info: Gene Wright,
B&W Charters, Kalamazoo,
Mich. (800) 536-7000.

27-31 National School
Transportation Association
Midwinter Meeting, Loews
Ventana Canyon Resort, Tucson,
Ariz. Info: Go to www.yellow-
buses.org.

Calendar



RIVERSIDE, Calif. — When
Kraph’s Coaches of West Chester,
Pa., lands a contract for a public
transit route or shuttle service, it
looks clear across the United
States for the buses it uses to pro-
vide the transportation.

It relies on a company started
by two enterprising California bus
guys who have developed a niche
for used transit buses in the pre-
owned bus market.

Dean and Dale Carson own
and operate Transit Sales Inter-
national and

Shuttle Bus Leasing. The
companies — by design — com-
plement each other: Transit Sales
sells used transit buses, Shuttle
Bus Leasing offers short- to medi-
um-term leases of transit buses.

While transit agencies are the
Carsons’ No. 1 customer group,
the pair also recognized there was
opportunity in today’s ever-so-
cost-conscious private bus sector
as well.

TSI buys used transit buses
and puts them back into service in
a wide variety of applications.
Primarily, they’re used by local
and state government entities, pri-
vate and public shuttle operations

and parking facilities. But they
also can be useful to just about
anyone who needs a bus but does
not need to transport passengers in
an intercity coach.

Transit Sales and Shuttle Bus
Leasing select the transit buses
they purchase from transit agen-
cies. Their location in Southern
California is a benefit because
they can purchase a large part of
their inventory in states where
mild weather does not deteriorate
equipment. Prior to being put
back into service, the buses are
inspected, serviced and repaired.

In addition, TSI and SBL are
able to quickly provide upgrades

or custom retrofits required by
customers. For example, they can
provide engine changes, alternate-
fuel conversions, wheelchair-lift
installations, interior refurbishing,
mechanical repairs, and paint and
body work.

The companies are headquar-
tered in Riverside, and maintain a
20-acre lot in Murrieta, Calif.,
where a customer can choose from
more than 1,000 transit buses. The
TSI/SBL inventory includes virtu-
ally all makes and models, varying
in size from 22-foot shuttles, to
60-foot articulating buses. 

However, a potential customer
need not travel to California to

take a look at the inventory. A Web
site, www.transitsales.com, allows
customers to click on a general
description and view the buses
that are in inventory.

The Carsons say Transit Sales
International prides itself on cus-
tomer service and experience,
with part of the service including
helping find reliable, low-cost
solutions specifically tailored to a
customer’s needs.

Says Richard Sullivan, vice
president of sales: “TSI and SBL
are a one-stop source for all transit
and shuttle bus needs.”

Gary Krapf, president of
Krapf’s Coaches, regularly uses

buses from TSI/SBL; he com-
pliments their efficiency in pro-
viding reliable buses in a timely
manner.

“Business for the private con-
tractor in many cases does not
afford the time or money to order
brand new transit equipment.
Through TSI’s vast fleet, and their
attention to customer needs, we
have the ability to respond to a
new business opportunity with
quick delivery and the confidence
we are providing a quality product
at an efficient price,” said Krapf.

In addition to regular route
service, private operators use
TSI/SBL-supplied equipment for
shuttle service of all kinds, park-
ing lot transportation, local sight-
seeing, airport transportation, any
kind of temporary transportation
such as construction work, and
seasonal needs.

And, in contrast to school
buses, which are often used in
similar circumstances, TSI/SBL
buses are designed to be comfort-
able for adult passengers, notes
Sullivan.

For more information, go to
the website or contact Sullivan at
(951) 682-2557.
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Used transit buses are useful to private operators

Bridgestone is purchasing Bandag for $1.05 billion
NASHVILLE, Tenn. —

Bridgestone Americas Holding
Inc. plans to acquire Bandag Inc.
for approximately $1.05 billion.

The deal, which is expected to
close late in this quarter or early
next quarter, is subject to share-
holder and regulatory approvals,
plus customary closing conditions. 

Bandag is the leading manu-
facturer of tire retreading materi-

als and equipment. Based in
Muscatine, Iowa, Bandag has a
network of more than 900 fran-
chised dealers that produce and
market retread tires and provide
tire management services.

In addition, Bandag owns and
operates Tire Distribution Systems
Inc., a commercial retail operation
that sells and services new and
retread tires, and it holds an 87.5

percent interest in Speedco Inc., a
provider of on-highway truck
lubrication and routine tire servic-
es to commercial fleets. In 2005,
Bandag had sales of $921 million.

Bridgestone Americas Holding
is the U.S. subsidiary of the
Bridgestone Corp., the world’s
largest tire and rubber company. It
manufactures and markets Bridge-
stone, Firestone and Dayton tires. 
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