
If a motorcoach is involved in
an accident and isn’t legally regis-
tered or properly licensed, chances
are the operator’s insurance com-
pany will pay the claim anyway. 

However, the devious operator
who doesn’t have all of his buses
registered stands a very good
chance of losing all of his insur-
ance coverage quicker than it takes
to switch plates from one coach to
another. 

The issue of license plate
switching by a coach operator
became a national news story late
last month when a charter bus ran
off Interstate 65 in southern Ken-
tucky, killing two people, one of
which was the driver.

Investigators say the coach was
carrying plates from another bus
owned by the Alabama-based
operator, C&R Tours of Birming-
ham. The plate switching impeded

investigators in identifying the bus.
Coach industry insurance exec-

utives say there are situations
where insurance cancellation
might not be in order when there
are questions about proper bus li-
censing and registration, especially
if a bus was purchased during the
life of the policy and was inadver-
tently omitted from coverage.

Or, if the coach operator had a
good track record and the unregis-

tered bus was involved in a minor
fender-bender. Or, sometimes a
computer glitch or bureaucratic
foul-up can resul t  in  a  non-
registration. 

While insurance executives say
unethical and illegal behavior by
coach operators is fairly rare,
insurers generally follow the ‘trust
but verify’ maximum when it
comes to issuing policies. They

WASHINGTON — Motor-
coach operators will face stiffer
penalties for safety violations, clos-
er scrutiny of their safety records,
and broader sanctions when they
are put out of service in their home
states under new rules being rolled
out by federal transportation regu-
lators late this summer.

Those new measures and others
are part of the Federal Motor Car-
rier Safety Administration’s final
implementation of the SAFETEA-
LU legislation that was adopted by
Congress two years ago. 

In addition to zeroing in on
motorcoach operators, the legisla-
tion also goes after state transporta-
tion authorities by threatening them
with the loss of federal grants if
they do not comply with the feder-
al Motor Carrier Safety Assistance
Program. 

All of the new provisions take
effect Sept. 4. 

The FMCSA said that while
provisions of the law actually
became effective when it was
signed by President Bush in 2005,
it was necessary to make conform-
ing changes to its regulations
before the act could be fully imple-
mented. 

As a result, the agency said it is
not required to issue a notice of rule
making or receive public comment.
However, it will accept petitions for
reconsideration if they are received
not later than Sept. 4. 

Under the new rules, motor-
coach companies and their drivers
will be hit with heavier civil fines if
they are convicted of violating out-
of-service orders. The penalty for
such violations currently stands at
$10,000 for companies and $1,000
for drivers.

Starting in September, compa-
nies that knowingly allow or order
an employee to operate one of its
vehicles in violation of an out-of-
service order can be fined a maxi-
mum of $25,000. The new fine for
drivers will be $2,500 for the first
offense and $5,000 for the second. 

Motorcoach operators who get
in trouble in their home states will
face additional penalties from fed-
eral regulators. Under the new law,
if a company loses its authority for
intrastate travel in its home state,
the FMCSA must take reciprocal
action by prohibiting the carrier
from operating in interstate com-
merce.

WASHINGTON — The out-of-
service rate for motorcoaches
inspected last month during Road-
check 2007 increased by 33 percent
from 2006, the Commercial
Vehicle Safety Alliance reports.

A total of 949 motorcoaches
were inspected during this year’s
three-day Roadcheck safety blitz
and 12.3 percent were ordered off
the road because of safety and
mechanical problems.

Last year, the out-of-service for
coaches was 9.2 percent.

The out-of-service rate for
motorcoach drivers also increased
this year.

A year ago, 2.9 percent of the
drivers stopped for a Roadcheck
inspection were ordered out of their
buses. This year, the number
increased to 3.8 percent, a seem-
ingly abnormally high rate for over-
the-road bus drivers.

When CVSA inspectors
checked log books, CDLs, medical
cards and other factors in 2005 and
2004, the out-of-service rate for
coach drivers was 2.7 percent. In
2003, the driver out-of-service rate
was a modest 1.7 percent.

The out-of-service rate for
truck drivers also increased this
year to 6.2 percent, up from 5.6
percent last year. 

The number of motorcoaches
checked this year as part of
Roadcheck dropped dramatically
from last year even though more
states had inspectors looking at
buses. 

Motorcoach safety was one of
three principal focus areas for this
year’s Roadcheck. Also given spe-
cial attention this year were Level 1
North American standard inspec-
tions, the comprehensive 37-step
checks of both vehicle and driver,
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DeCamp Bus makes history
by buying clean-air coaches

MONTCLAIR, N.J. — One of
the nation’s oldest privately-owned
bus companies has become the
first private bus operator to put
2007-model motorcoaches equipped
with reduced-emissions 2007 en-
gines into regular service.

DeCamp Bus Lines of Mont-
clair purchased 13 new D4505
MCIs outfitted with 2007 Cater-
pillar engines. 

Although DeCamp is best
known for its commuter service in
northeast New Jersey and New
York, it is using the new coaches
for its expanding charter business.

“Charter is becoming the dom-
inant end of our business,” says
Robert B. DeCamp Jr., the fifth-
generation of the DeCamp family
to run the company.

While ’07 EPA-compliant die-
sel engines have been powering
over-the-road trucks since January,

the motorcoach industry has been
selling and delivering 2007-model
coaches equipped with 2006
engines.

Now, the industry’s inventory
of ’06 engines is dwindling and
MCI has become the first coach
builder to start delivery of ’07
coaches with ’07 engines. It marks
a major transition for the company
and, indeed, for the industry.

According to trucking industry
news sources, early buyers of ’07
truck engines have generally been
satisfied and even pleasantly sur-
prised by the fuel economy, throttle
responsiveness and power output
of the new engines.

And while the coach builders
supplying the North American
market have been testing ’07
engines for months, there hasn’t
been an operator putting produc-
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FMCSA issues safety rules
mandating new sanctions,
bigger fines, more scrutiny

Buses perform
worse in safety
check this year

Swapping license plates: Dangerous game
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www.abc-companies.com

One-owner transit units now available for sale or lease 

16 2004 GCA 2038RE two-door equipped transit service buses
IMMEDIATELY AVAILABLE featuring:

• Cummins 245 HP
• Allison B300
• DVD player AM/FM CD player 

with 4 speakers
• 6 monitors
• LED exterior lights
• Ricon instep lift package with 

2 tie downs and ABA lighting
• Electromagnetic front LED 

destination sign
• Underfloor luggage compartment
• Carrier rooftop 310 system air conditioning

Used vehicle sold “as-is.” No warranties expressed or implied.

43 transit seats with padded inserts.
Standees available.

Phone John Oakman at ABC Companies, 1-800-222-2871, ext. 7104
or by email, joakman@abc-companies.com

2-DOOR SHUTTLE
ADA TRANSITS

A

F L E E T  F O R W A R D  T R A N S P O R T S O L U T I O N S

* Used vehicle sold “as-is.” See limited warranty details.
To qualified customers, see Account Representative for 
terms and conditions.

www.abc-companies.com

One-owner transit units now available for sale or lease *

70 1997 NABI Model 416-09, 40’ – 102’’ wide two-door equipped transit
service buses IMMEDIATELY AVAILABLE featuring:

NABI ADA TRANSIT
BUSES FOR SALE

• Detroit Diesel 
low-emission series 50

• Allison B400 5-speed
• Amerex Fire Suppression System
• 43 passenger with standees –

mar-resistant seats
• Lift-U-Wheelchair Lift (Front Door)
• Front bumper mounted Sportsworks 

2-position bicycle rack
• Luminator flip dot destination signs
• New AC systems T1 Thermo King – 2-year warranty
• 90 day limited engine and transmission warranty
• Like new condition – operated on the West Coast

Phone John Oakman at ABC Companies, 1-800-222-2871, ext. 7104
or by email, joakman@abc-companies.com
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• Allison B400 5-speed
• Amerex Fire Suppression System
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mar-resistant seats
• Lift-U-Wheelchair Lift (Front Door)
• Front bumper mounted Sportsworks

2-position bicycle rack
• Luminator flip dot destination signs
• New AC systems T1 Thermo King – 2-year warranty
• 90 day limited engine and transmission warranty
• Like new condition – operated on the West Coast
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Georgia coach association honors ABC’s Clancy Cornell
SAVANNAH, Ga. — The Georgia Motor

Motorcoach Operators’Association has given
its highest honor, the Calvin K. Cooper Life-
time Achievement Award, to Clancy Cornell,
chairman emeritus of ABC Companies of
Faribault, Minn.

Cornell was honored for having made it
possible for scores of would-be entrepre-
neurs to obtain the financing and equipment
to start motorcoach companies. 

The award was presented last month at
the 2007 Georgia Motorcoach Operators’
Association Annual Meeting and Market-

place Awards Banquet in Savannah.
It is named for the retired owner of

American Coach Lines of Atlanta, Calvin
Cooper, who was presented the first GMOA
lifetime achievement award in 2005 and,
at the same time, had the award named
for him. 

In announcing this year’s award, Ken
Presley, a member of the GMOA board and
vice president of industry relations for the
United Motorcoach Association, noted high-
lights of Cornell’s bus and motorcoach
industry career which spans 50 years. 

Cornell was a bus driver when he
acquired Faribault Bus Co. in 1957. A dozen
years later he founded ABC Bus and in 1987
developed ABC’s distribution partnership
with Belgium-based coach builder Van
Hool.

Since that time, “he has watched his sons
and grandchildren emerge as industry lead-
ers in their own right and that may well be
his proudest accomplishment,” said Presley.

“Shortly after deregulation (of the inter-
city bus industry in the 1980s),” said Presley,

D.C. presses forward 
with trip-fee program

WASHINGTON — The Dis-
trict of Columbia is forging ahead
with its controversial plan that will
force motorcoach operators to pay
extra to take tours and charters to
the nation’s capital, beginning next
month.

The D.C. Department of Motor
Vehicles says the regulation taking
effect Aug. 1 requires motorcoach-
es to obtain short-term trip permits
to operate their buses in the city.

Department spokeswoman
Janis Hazel said her agency has
been meeting with Capitol Police
and others to put together plans for
enforcing the requirement.

Additionally, plans have been
developed to begin collecting the
fee via the department Website,
starting late this month. 

The trip permit program, adopt-
ed by the D.C. City Council last
year as part of a motor vehicles
safety act, has come under fire from
the motorcoach industry, which has
threatened to take the city to court
over the requirement. (See June 15
Bus & Motorcoach News.)

The United Motorcoach and
American Bus associations say the
fee could backfire on the city and
undercut its tourism business
because it likely will result in some
carriers foregoing the capital in
favor of other popular charter desti-
nations. 

The trade groups met with
DMV officials but were unable to
convince them to try to get the D.C.
city council to rescind the law.

The city did agree to move the
start date from July 1 to August 1,
but said that was so they could
complete payment and enforce-
ment plans. 

The ABA has said it is consid-
ering filing suit to block the fees. 

Under the law, motorcoach
operators will have to purchase a
$50, six-day permit for each of
their buses that enter the district.
The annual cost to large carriers
that make numerous trips to the
district could be in the tens of thou-
sands of dollars. 

As an alternative, the measure

Ford’s Theatre reopens,
snafu delays renovation

WASHINGTON — Ford’s
Theatre has been reopened less
than a month after the National
Park Service closed it for an 18-
month renovation. (See June 15
Bus & Motorcoach News.)

The theater is the famed site of
Abraham Lincoln’s assassination
and one of Washington’s most
popular tourist stops. About 1 mil-
lion people visit Ford’s every year.

Spokesman Bill Line said the
Park Service did not get “adequate
bids” for the planned $8.5 million
renovation of the theater. The bid-
ding process will have to be
reopened.

Meanwhile, the theater has
been reopened to tourists — prob-
ably for several more months —
certainly through summer. 

The theater’s basement Lin-
coln Museum, which houses
assassination artifacts, including
the derringer used by John Wilkes
Booth to assassinate Lincoln, as
well as the clothes Lincoln was
wearing, also has been reopened. 

The Park Service announced
the closing of the theater May 30,
before the bids were opened, Line
said, “in the belief that we would
have had bids that were respon-
sive.”

Clancy Cornell and presenter Ken Presley. CONTINUED ON PAGE 13  þ
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HUDSON RIVER CORPORATION
Call toll free: 1-866-LAV-DUMP | Fax: 1-201-420-3322

DDuummpp
CCLLEEAANN......

DDuummpp
LLEEGGAALL!!

L avatory dump hopper is assembled and ready
to install in your existing sewer system. Its
cover plate is easily rolled back with the

remover tool. Each of your service lanes can easily be
equipped with this time-saving unit, which has been the
industry standard for over thirty years. All major credit
cards accepted.

Call 1-866-LAV-DUMP or email
lavdump@yahoo.com for additional information.

WASHROOM WASTE DISPOSAL UNIT
Installs directly into your
existing sewer system!

Washroom
waste is
removed
quickly,
easily and
safely

CHARTER
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U.S. considers
secure licenses
for border ID

As fuel prices climb
states cut fuel taxes

While it’s hard to say anything
nice about the current high fuel
prices, they have had one salutary
affect: about half the states have
rolled back fuel taxes in the past
six to nine months.

The fuel tax reductions have
been from a cent or two a gallon to
as much as a dime or more.

The diesel fuel tax in Indiana,
for example, is 12.5 cents less per
gallon than it was last fall.

Georgia has cut its tax on die-
sel by just over 10 cents a gallon.

Even high-tax states like Cali-
fornia, Illinois, Massachusetts and
New York have rolled back taxes
on diesel by 5 cents, 7 cents, 2.5
cents and 4.5 cents a gallon,
respectively.

A slew of states have made token
cuts of a penny to 3 cents a gallon.

As a result of the reductions,
no state has a tax on diesel fuel of
more than 40 cents a gallon.
Previously, four states taxed diesel
fuel at more than 40 cents.

The high-price leaders at the

end of the first quarter of this year
were Pennsylvania at 38.1 cents
per gallon of diesel and Con-
necticut at 38 cents.

At a time when some econom-
ic analysts say politicians should
be raising fuel taxes to cut U.S. re-
liance on foreign oil and build
revenue for highway improve-
ments, many are doing just the
opposite.

Still, seven states have raised
fuel taxes during the past six to
nine months, but only three of
those are by significant amounts.

The state tax on diesel fuel sold
in Kentucky is up the most, by 8
cents a gallon, bringing the tax on
diesel sold in that state to 23.6
cents a gallon.

West Virginia boosted its tax
on diesel by 4.5 cents a gallon,
while New Mexico raised its tax by
more than 3 cents a gallon.

The accompanying chart
shows gasoline and diesel fuel
taxes in all states and provinces as
of April 1. 

WASHINGTON — The con-
tinuing soap opera over adopting
new rules for U.S. citizens cross-
ing the Canadian and Mexican
borders has taken a couple of new
twists. Here’s the latest:

Department of Homeland
Security Secretary Michael
Chertoff says his department will
now consider allowing use of
secure driver licenses as a means
of identification at U.S. ground
border crossings.

The Department of Homeland
Security is close to publishing its
full rules governing document
requirements for land border
crossings, starting next year.

The department continues to
insist it will require secure docu-
ments, meaning passports or
passport-like cards, starting Jan.
31, with full implementation
coming later in the summer of
‘08. Between January and July
2008, however, the department is
hinting it may accept something
less than a passport.

Earlier in June, Chertoff and
other Homeland Security Depart-
ment spokesmen faulted those
who want to derail the new bor-
der crossing rules, saying nation-
al security is at stake.

But members of Congress,
officials from states and cities
along the Canadian border, and
many business and tourism exec-
utives are worried about delays
and the effect on travel and the
flow of commerce.

Chertoff met last month with
state officials in New York, and
visited the Peace Bridge in Buf-
falo, to hear their concerns about
the pending rules. He said he
would consider possibly delaying
them if New York and other states
commit to quickly developing a
secure driver license.

The Peace Bridge, which runs
between Buffalo and Fort Erie,
Ont., is the third busiest commer-
cial crossing and second busiest
passenger vehicle crossing along
the northern border, handling $20
billion in trade annually between
the United States and Canada.

Congress seeks delay
Congress is considering legis-

lation that would require the
CONTINUED ON PAGE 6 þ

State Gasoline Diesel
North Carolina 29.9 29.9
North Dakota 23 23
Ohio 28 28
Oklahoma 16 13
Oregon 24 0
Pennsylvania 31.2 38.1 
Rhode Island 30 30
South Carolina 16.75 16.75
South Dakota 24 24
Tennessee 21.4 18.4
Texas 20 20
Utah 24.5 24.5
Vermont 20 26
Virginia 19.9 19.9
Washington 34 34
West Virginia 31.5 31.5
Wisconsin 32.9 32.9
Wyoming 14 14
U. S. 18.4 24.4
Tax Rate in U.S. is cents per gallon

Province Gasoline Diesel
Alberta 9 9
British Columbia 14.5 15
Manitoba 11.5 11.5
New Brunswick 14.5 16.9
Newfoundland 16.5 16.5
Nova Scotia 15.5 15.4
Ontario 14.7 14.3
Prince Edward Is. 20.3 20.2
Quebec 15.2 16.2
Saskatchewan 15 15
Tax Rate in Canada = cents per liter

State Gasoline Diesel
Alabama 16 19
Alaska 8 8
Arizona 18 26
Arkansas 21.8 22.8
California 42.51 36.7
Colorado 22 20.5
Connecticut 33 38
Delaware 23 22
Dist. of Columbia 20 20
Florida 27.7 30.6
Georgia 13.2 14.1
Hawaii 16 16
Idaho 25 25
Illinois 32.9 31.17
Indiana 29 27
Iowa 22 23.5
Kansas 24 26
Kentucky 22.7 23.6
Louisiana 20 20
Maine 29.28 29.12
Maryland 23.5 24.25
Massachusetts 21 21
Michigan 34.7 31.17
Minnesota 20 20
Mississippi 18.4 18.4
Missouri 17 17
Montana 27.75 28.5
Nebraska 28 27.4
Nevada 23.81 27.81
New Hampshire 20.625 20.625
New Jersey 14.5 17.5
New Mexico 18.875 22.875
New York 38.25 36.45

State & Provincial Fuel Tax Rates
A number of states reduced fuel-tax rates during the past six to nine months. Here are
the updated rates for all states and provinces, as of April 1.

‘Card-check’ bill fails
in U.S. Senate voting

WASHINGTON — A contro-
versial bill that would have
allowed labor unions to organize
workplaces without holding
secret-ballot elections has failed to
get enough votes to gain approval
in the U.S. Senate.

Senate Republicans were suc-
cessful in blocking the bill.

The measure passed the Senate
by a 51-48 vote but Democrats
were unable to get the 60 votes
necessary to force consideration of
the labor-backed Employee Free
Choice Act, ending organized
labor’s chance to win a top legisla-
tive priority.

The measure also came to be
known as a “card-check” bill be-
cause it would require companies

to recognize a union when a
majority of workers signed a card
expressing support for organizing,
ending a requirement for a union
election.

The House passed the bill in
March, 241-185, but Senate Mi-
nority Leader Mitch McConnell,
R-Ky., vowed to stop the bill in the
Senate. The White House also
made clear President Bush would
veto the bill.

Democrats and labor unions
had pressed for a vote in the
Senate in hopes of rallying their
supporters in next year’s elections,
where they will try to win the
White House and increase their
majorities in the both the House
and Senate.

Speeding, bad driving fines 
take huge jump in Virginia

RICHMOND, Va.— No more
Southern hospitality in Virginia.

According to various news ac-
counts, Virginia has apparently
become the worst place in the
country to commit a serious traffic
violation.

To raise money for road proj-
ects, the state will now impose on
residents who commit severe driv-
ing infractions a huge civil penalty,
ranging as high as $3,000, in addi-
tion to existing fines and court
costs. 

For example, the civil penalty
for going 20 miles an hour or more
over the speed limit, a violation
defined by the state as reckless
driving, will be $1,050. First-time
drunken drivers will face a civil
penalty of $2,250. In both cases,
judges can also continue to impose
fines of as much as $2,500, plus
court costs.

The offenders can pay the
penalties in three installments over
26 months, but failure to pay will
cost them their licenses.

And, there’ll be no outwitting
the police by using radar detectors.
Virginia and the neighboring
District of Columbia ban radar
detectors in passenger vehicles.

The new traffic penalties are
expected to raise $65 million a
year and are part of an effort to
improve state roads without a tax

increase. Virginia had an estimated
shortfall of more than $500 million
in its transportation budget in the
last fiscal year.

New York and New Jersey have
similar surcharges for certain traf-
fic violations, with the revenue
going to state transportation funds,
and Delaware legislators intro-
duced a like measure in June. But
none have penalties as large as
those in Virginia.

A spokesman for the National
Motorists Association calls the
new fines “ridiculous.” He notes
that the legislation creating the
penalties says its purpose is to
generate revenue. “It’s essentially
a tax on drivers and has nothing to
do with safety. There is no evi-
dence that increasing fines in-
creases safety,” he told one news-
paper.

But Lon Anderson, director of
public and government affairs for
AAA Mid-Atlantic, disagrees.

“We wish the fines didn’t have
to be so steep,” said Anderson,
“but the issue was, ‘should we tax
all motorists, through something
like the gas tax, or should we tax
just the worst drivers?’ The legis-
lators chose the latter, and we
agree with that decision. These
aren’t minor traffic violations.
You really have to do something

CONTINUED ON PAGE 18 þ
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allows operators to buy a “propor-
tional registration” from their
home state and pay the city a fee
based on the number of visits each
coach makes to the district. How-
ever, industry executives say the
registration scheme is too compli-
cated to work and few carriers
would make use of it. 

Hazel said plans are in the
works to make it possible for
motorcoach operators to purchase
the permits on online with credit
cards. The system is expected to be
operational July 23 on the DMV

Website at www.dmv.dc.gov.
In addition, she said fliers con-

taining information about the law

and how the permits can be pur-
chased will be mailed to carriers
that frequent the district. 

DC Fee
CONTINUED FROM PAGE 3

Department of Homeland Secu-
rity to delay starting the next
phase of its Western Hemisphere
Travel Initiative, which provides
the impetus for the border cross-
ing rules. 

Rep. Steven LaTourette, R-
Ohio, who is among those leading
the fight in Congress to delay the
rules, said the current legislation
“simply asks DHS to slow down
and get it right this time.”

Under an amendment to the
DHS funding bill proposed by
LaTourette, DHS would be forced
to push back the start date from
January 2008, to June 2009. A
Senate committee has added a
similar provision to its version of
the DHS funding package.

President Bush has threatened
to veto the DHS spending bill, cit-
ing concerns about its overall size
and other provisions.

The border crossing rules
being developed by the depart-
ments of Homeland Security and
State reportedly may include the
introduction of a smaller, cheaper
card that would function as a
passport. 

As part of the latest develop-
ments, U.S. and Canadian citi-
zens would be able to cross the
land border with a government
issued photo ID card, along with

proof of citizenship, until sum-
mer 2008. This would include, for
example, a driver license and
birth certificate.

Oral declarations will not be
accepted after Jan. 31.

Passport push 
Meanwhile, about 350 young

diplomats and new civil servants
who have the necessary security
clearances have been ordered to
help clear the backlog of passport
applications. They are being given
a week-long training course and
will report for about two months
of duty at passport facilities in
Louisiana, New Hampshire and
Washington.

Secretary of State Condoleez-
za Rice and deputy John Negro-
ponte issued the order because
other steps taken to process mil-
lions of applications were not
working fast enough, said a State
Department spokesman.

Last month, the department
appealed for volunteers from U.S.
embassies and consulates abroad
to return to the US for the summer
to help clear the backlog.

The current wait for a new
passport is as long as three
months; it previously took about
six to eight weeks. The long waits
are a result of a rush for passports
triggered by the security rules for
air travelers that took effect in
January.

Border Security
CONTINUED FROM PAGE 5

Plans for international bridge
at Detroit attracts competitors

DETROIT — An intriguing
international duel is occurring here
over plans to build an expensive
new bridge linking Detroit and
Windsor, Ont.

The owners of the Ambassador
Bridge have requested $1 billion in
tax-exempt bonds from the state of
Michigan to help finance a six-
lane, twin span across the Detroit
River.

The request was denied last
month after the state panel in
charge of the decision did not have
enough members present for an
official vote. 

The Michigan Strategic Fund
voted 5-1 in favor of Ambassador
owner Matty Moroun’s applica-
tion. However, at least six ‘yes’
votes are needed to okay the
bonds. Five panel members did not
show for the meeting. 

John Czarnecki, director of
program administration for the
fund, told a Detroit newspaper the
bridge company can reapply. He
offered to waive the $1,000 appli-
cation fee and said it could be back
on the agenda by late this month.

The president of the Ambassador
Bridge, Dan Stamper, was quoted as
saying his group intends to move

forward with its plan with or with-
out the Michigan Strategic Fund. 

The company wants to con-
struct a crossing about 100 feet
west of the current Ambassador.
The company says it has spent
$400 million securing land and
preliminary work on bridge plaza
and toll booth expansions. 

Meanwhile, Transport Canada
says it’s putting some money
behind its promise to establish a
public-private partnership to build
a bridge from southwest Windsor,
Ont. to Detroit. 

At a press conference in Wind-
sor, Federal Transportation Minis-
ter Lawrence Cannon announced
his Conservative government will
make $400 million available for a
new international crossing. 

Cannon added, however, that
Ottawa is still looking for private
investors to step up to get the proj-
ect “up and running” by 2013. 

The proposed Canadian bridge,
which is being touted by the
Detroit River International
Crossing — a bi-national group of
politicians, bureaucrats and stake-
holders — also is being designed
to be built a few kilometers west of
the Ambassador Bridge. 

Park Service opens Mall kiosks 
WASHINGTON — The Na-

tional Park Service and its conces-
sionaire, Guest Services Inc., have
opened the second of two new
food and gift kiosks at the western
end of the National Mall. 

Both kiosks sell food, conven-
ience items, including film and
souvenirs, and provide seating for
outdoor dining. They’re designed
to serve visitors to the Lincoln,
Korean War and Vietnam Veterans
memorials. 

The north kiosk, on Henry
Bacon Drive north of the Lincoln
Memorial, opened to the public
last fall. The new south kiosk is on
Daniel French Drive, south of the
Lincoln Memorial. 

Construction of the kiosks is
one element of a multifaceted mall
project designed to increase traffic
flow, reduce tour bus congestion
and install a permanent vehicle
barrier system for the Lincoln
Memorial. 

Indiana work zone law has teeth
INDIANAPOLIS — Indiana

has become the latest state to adopt
stiff new penalties for breaking the
law in a highway construction
zone.

The Indiana Department of
Transportation has issued a warn-
ing that beginning this month a
driver given a first-time citation for
speeding in a work zone will be
fined $300.

The fine is $500 for a second
offense and $1,000 for a third
offense within three years.

Motorists who drive recklessly
or aggressively through a work
zone face fines up to $5,000.

Drivers who injure or kill a
highway worker may find them-
selves paying a $10,000 fine or
serving up to eight years behind
bars.

Fines generated by the law will
be used to fund additional work
zone patrols.

Signs will be posted to alert
drivers to the tougher penalties.
The signs will read “Speeding Max

$1,000, Reckless Driving Max 8
Years.” The signs will be erected
in advance of state highway, state
maintenance and municipal work
zones.

In 2006, 14 people were killed
and 636 were injured in Indiana
highway construction zones.

The law comes at a time when
the number of work zones in
Indiana is at an all-time high
because of Gov. Mitch Daniels’
Major Moves highway construc-
tion program.

IRP changes criticized; UCRA start date?
ARLINGTON, Va. — The

audit committee of the Internation-
al Registration Plan has proposed a
series of changes to the way IRP
audits are conducted, and critics in
the trucking industry aren’t happy
with the proposals.

The changes, which can be
viewed at www.irponline.org/Mem
bershipLeadership/Voting Ballots/
ProposedBallots2007.htm, will be
discussed at the IRP Annual Meet-
ing at the end of September.

One top official at the Amer-
ican Trucking Associations said
that, on the whole, the proposals

are “poorly drafted” and would
give IRP auditors much greater
discretion than they currently have
with respect to the acceptance of
IRP registrants’ records.

Moreover, according to the
ATA official, the proposals exhibit
a “marked hostility” toward carri-
ers that use newer technologies in
the preparation of trip reports and
other records. 

IRP is the system bus and truck
operators can use to register fleets
that travel in two or more member
jurisdictions. All states (except
Alaska and Hawaii), Washington

D.C., and most Canadian provinces
are members of the plan.

UCRA start date?
The new Unified Carrier Reg-

istration Agreement that’s replac-
ing the Single State Registration
System could be up and running
about Sept. 1, according to a key
member of the board that has been
working to implement the program.

“At this point, although it
seems fairly likely that UCRA will
be up and running about Septem-
ber 1, we can’t be sure of it,” cau-
tioned the board member.

New Jersey toughens idling rules
TRENTON, N.J. — The New

Jersey Department of Environ-
mental Protection has further
shortened the time that bus and
truck drivers can idle their vehicles
as part of a new effort to reduce the
amount of soot particles emitted by
diesel engines.

The department said the new
restrictions are expected to cut
diesel pollution by 100 tons annu-
ally. That’s only 2 percent of total
annual diesel emissions statewide,
which are estimated at roughly
5,000 tons of diesel particles, but
even small steps are important, the

state contends
“The health effects…are really

substantial, and anything that can
be reduced is going to have some
positive health effects,” said Peg
Hanna, manager of the state’s
diesel risk reduction program.

The changes remove most of
the exemptions that allowed diesel
vehicles to idle legally more than
three minutes. Drivers can no
longer idle for 30 minutes at their
place of business at the start of the
day, nor can they idle for 15 min-
utes following a three-hour engine
shutdown.

There are exceptions for very
cold weather and for emergency
vehicles. Penalties range up to
$1,000 per day per vehicle.

Two years ago, New Jersey
ordered bus and garbage truck
owners to add pollution controls to
their tailpipes and provided state
funding for the work.

However, the state Department
of Environmental Protection has
yet to work out details of the pro-
gram and hasn’t upgraded a single
engine. Officials say they hope to
adopt final rules for that effort this
summer.





To submit or report news, Letters to the Editor,
articles, news releases:
E-mail: bsankey@busandmotorcoachnews.com
Fax: (866) 930-8426
Mail: 4930 W. Glendale Ave., Suite 6

Glendale, AZ 85301
Call: (405) 601-1639

To subscribe or inquire about your subscription:

Call: (623) 930-8421
E-mail: ebalm@busandmotorcoachnews.com
Fax: (866) 930-8426
Mail: 4930 W. Glendale Ave., Suite 6

Glendale, AZ 85301

To report corrections:
Call: (405) 601-1639
E-mail: bsankey@busandmotorcoachnews.com

Sales Director 
Johnny Steger

Industry Editor
Ken Presley

Editorial Assistant 
Amy Stalknecht

Accountant
Ted Williford

William Allen
Sierra Trailways
Sacramento, Calif.

Larry Benjamin
Northfield Lines
Northfield, Minn.

Dave Bolen
New World Tours
Bristow, Va.

David Brown
Holiday Tours
Randlemann, N.C.

Steve Brown
Brown Coach
Amsterdam, N.Y.

Bob Foley
ABC Companies
Faribault, Minn.

To advertise or to mail advertising-related
materials:
Call: Johnny Steger

(623) 930-8422 or (602) 980-0840 
E-mail: jsteger@busandmotorcoachnews.com
Mail: 4930 W. Glendale Ave., Suite 6

Glendale, AZ 85301

To contact the
United Motorcoach Association:

Call: (800) 424-8262
Online: www.uma.org

To send advertisements or photographs
via the Internet:

E-mail: BMNews@jezac.com

How to contact us:

Gladys Gillis
Starline Transportation
Seattle

Rick Hillard
Cedar Valley World Travel
Cedar Rapids, Iowa

Robert Hume
Travel Mates Trailways
Harrisonburg, Va.

Daryl G. Johnson
J & J Charters
Crosby, Texas

Dale Krapf
Krapf Coaches
West Chester, Pa.

Godfrey Lebron
Paradise Trailways
Hicksville, N.Y.

Advisory BoardStaff
A PUBLICATION OF THE UNITED MOTORCOACH ASSOCIATION 

Senior Editor
Bruce Sankey

Associate Editor
Ellen Balm

Editorial Assistant
Mark Gedris

Art Director
Mary E. McCarty

Joan Libby
Cavalier Coach
Boston, Mass.

Marcia Milton
First Priority Trailways
District Heights, Md.

Michael Neustadt
Coach Tours
Brookfield, Conn.

Jeff Polzien
Red Carpet Tours
Oklahoma City

Tom Ready
Ready Bus Lines
LaCrescent, Minn.

Brian Scott
Escot Bus Lines
Largo, Fla.

Michelle Silvestro
National Interstate Insurance Co.
Richfield, Ohio

T. Ralph Young
Young Transportation
Ashville, N.C.

©2007 by the United Motorcoach Association.
Reproduction in whole or in part without
written permission is prohibited.

Editor & Publisher
Victor Parra

ISSUE NO. 104

8 July 15, 2007 NEWS ANALYSIS Bus & Motorcoach NEWS

Truckers want
Congress’ help
to get drivers

WASHINGTON — The truck-
ing industry wants Congress to
expand educational benefits for
veterans so more of them can
become truck drivers.

Ray Kuntz, the new chairman
of the American Trucking Associa-
tions, urged a House subcommittee
last month to support legislation
that would expand the Montgom-
ery GI Bill’s accelerated benefit
payments to truck driver training
schools. 

Kuntz recommended that the
Veteran Administration’s current
list of educational programs eligi-
ble for these benefits be replaced or
revised to reflect career training
opportunities in high-growth indus-
tries rather than solely in high-tech-
nology industries, and that pay-
ment of accelerated benefits be
limited to educational opportuni-
ties lasting one year or less to better
align the program with its original
intent of providing affordable
financing for high-cost, short-term
educational training. 

According to the ATA, an esti-
mated 300,000 service men and
women transition to the civilian
sector every year, and of these, about
78,000 have significant transporta-
tion experience. 

The long-haul, heavy-duty
trucking industry currently is expe-
riencing a national shortage of
20,000 drivers.

During the next 10 years the
ATA forecasts a need for 539,000
long-haul truck drivers. Or, an
average of about 54,000 drivers per
year through 2014.

That sounds like the competi-
tion for drivers isn’t going to get any
easier for motorcoach operators.

Five questions to guide small operators
Finding success as a motor-

coach operator is no easy chore.
The pitfalls are countless, rang-

ing from soaring costs for nearly
everything an operator needs, to
adhering to federal safety regula-
tions, to finding enough business
to keep the coaches rolling each day.

Sometimes, the list of obstacles
can become overwhelming and an
operator doesn’t know whether to
continue with the daily struggle or
throw in the towel. 

Here are five simple questions
related to common operational
challenges that could help small
operators measure whether they
have the wherewithal and resources
to sustain a safe, legal and viable
coach business.

Do you have money set aside
for that fateful day when a cata-
strophic breakdown occurs?

For a motorcoach operator, reg-
ular bus maintenance should be a
regular habit. Remember, your
customers expect it and the law
requires it.

Improperly or poorly main-
tained coaches are one of the pri-
mary reasons why small operators
go under. A blown engine is just
one example of a catastrophic
breakdown.

Do you have enough cash set
aside to fix or rebuild a blown
engine or transmission, and still
feed, cloth and keep a roof over
your head — and that of your fam-
ily — while that coach is out of
commission?

One rule of thumb is that a
small coach operator should have
an emergency fund equal to about a
third of a year’s operating income
(revenues minus expenses).

Another is to have two to three
months of expenses put away —
coach payment(s), insurance, main-
tenance, rent, salaries (including
your own), upkeep, and the like.

Saving for the inevitable catas-

trophe requires discipline. But it’s
usually better to pay for emergen-
cies with cash that has been earn-
ing interest rather than with cash
for which you’ll pay someone else
interest.

Do you understand the rev-
enue-cost equation?

The inability to understand the
revenue-cost equation is just a
symptom of a larger problem: lack
of essential business skills. When
drivers become coach owners, they
become operators of small busi-
nesses.

According to experts, one of
the most important components of
successful business and money
management is to understand your
costs, especially cost per trip. That
means knowing all of your costs,
including fuel and tires, upkeep
and maintenance expenses, licens-
es and registration, rent and other
overhead, salaries, insurance, bus
payments, road and fuel taxes,
income taxes, hotels and meals,
and all other expenses. 

Understanding total trip costs
also is essential because it gives
you a basis for comparison - cur-
rent figures to past, to other opera-
tors, and to industry norms.

Another reason for cost aware-
ness is in your daily operation.
Owners often are confronted with
trip opportunities that, at first
glance, seem to be profitable. If
you know exactly how much it
costs to run your coach or coaches,
it will help you make a sound busi-
ness decision whether that trip is,
in fact, a good choice.

Are you paying your taxes?
All of them? On time?

Neglecting tax responsibilities
is another key reason small coach
operators fail. Taxes can be con-
founding and confusing. Deprecia-
tion, deductions, exemptions, leases,
withholding, Social Security,

workers comp, business structure
and simple record keeping all
come into play. A home office and
a self-employed spouse increase
the complexity.

But shirking this responsibility
will lead to legal trouble, steep fines
and interest charges, overdue taxes
and, ultimately, business failure.

As a coach company owner,
you must make quarterly and year-
end tax payments and because esti-
mating taxes is complex, most suc-
cessful operators seek help from an
accounting professional, which
costs money. 

Without such guidance, howev-
er, certain factors affecting your
tax situation, such as depreciation,
can be difficult to understand.

Avoid tax problems by working
with an accountant or business
consultant who understands the
motorcoach industry and who will
remind you of quarterly tax pay-
ments — and who will warn you if
your operation isn’t generating the
income to make those payments. 

A good accountant can explain
the ins and outs of estimated taxes
and depreciation, as well as pro-
vide regular financial statements to
let you gauge the success of your
business.

Are you wasting money?
There is no end to the needless

expenses that can drain a small
operator dry. But, with a little self-
discipline, these can be eliminated
and that money kept in your pock-
et. Here are just a few money
wasters:

Speeding. It burns extra fuel,
creates excess tire and engine wear,
and adds stress on the driver, who
often also is the owner. It also can
result in costly citations. And one
speeding ticket can ruin a relation-
ship with a client when there’s a
roadside stop by a highway patrol-
man.

Administrative and transaction

fees are one of the easiest ways to
spend money and have absolutely
nothing to show for it. Watch ATM,
fuel card and other fees. How many
cash advances do you take each
month? Do you know how much
you’re charged for each one? 

Unneeded bells and whistles on
your coach. A well-maintained
bus; a clean bus, inside and out;
appropriate coach livery; an A/V
system that always works, and a
well-groomed driver are funda-
mental to a professional coach
operation. Pouring thousands of
extra dollars into your coach for
gadgets may be the wrong place to
put your money.

Other money wasters: Impulse
buying on the road; frequent dining
at all-you-can-eat buffets, and con-
stant snacking behind the wheel or
at stops.

Eventually, poor eating habits
can mean even more costs, like
expensive medical bills.

Are you relying on credit
cards to finance your business?

Credit cards often get small
operators in a lot of hot water very
quickly, saddling them with more
debt than they can handle. Plastic
money makes it too easy.

Before buying anything, ask
yourself: “Can I afford it?” Pur-
chasing anything you can’t afford
can put you out of business.

Especially dangerous are the
credit cards offering low introduc-
tory rates that last about six months
and then shoot up to 20 percent or
higher.

“No payment until next year”
doesn’t mean no interest or finance
charges. Credit can be a lifesaver,
but it’s not free. 

Relying on credit cards can be
one of most devastating and expen-
sive things you can do to yourself
and your credit. Good credit is a
precious commodity that you don’t
want to lose.



Ten months into the massive
U.S. switch to ultra-low-sulfur
diesel fuel and two of the major
problems the changeover was
expected to create — contamina-
tion and shortages — have failed to
materialize. 

Pipeline companies report that
contamination of ultra-low-sulfur
diesel fuel when it is transported is
less of a problem than originally
thought, and they have not had
problems obtaining enough of the
new fuel.

At the same time, commercial

vehicle operators and fuel execu-
tives report they have not seen sig-
nificant shortages of ultra-low-sul-
fur diesel, which can be used in all
diesel-powered motorcoaches but
is required in new coaches
equipped with 2007 engines.

Before last October’s deadline
for retail stations to begin selling
the fuel, oil industry executives

expressed concern that as ULSD
moved through pipelines it would
be exposed to higher sulfur fuels
that could bump its sulfur content
above the 15-parts-per-million fed-
eral limit. (See Oct. 1 Bus & Mo-
torcoach News.)

But Colonial Pipeline, the
nation’s major ULSD transporter,
reported last month it would seek to

raise the amount of sulfur it allows
in ULSD from refiners because
pipeline contamination is less of a
problem than feared.

Other pipeline companies also
said obtaining a reliable supply of
fuel from refiners with no more
than 15 parts per million of sulfur
had not been as large a problem as
they expected.

Said an executive at one
pipeline company: “In general, the
issues that everyone involved in
transporting ULSD were worried
about have not happened.”

Domestic ultra-low-sulfur die-
sel production reached 2.91 million
barrels in the week ended June 1,
according to the U.S. Department
of Energy.
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tion-model coaches with ’07 en-
gines through the paces — until now.

DeCamp becomes the first and
Robert DeCamp says he welcomes
the challenge and opportunity. 

“I’m running 50 MCIs in our
76-coach fleet,” he says. “We’re
quite familiar with them. When we
were offered the new CAT engine,
we were eager to try it.”

Each of the new DeCamp
D4505 coaches is powered by a
Caterpillar C-13 engine built to the
’07 U.S. Environmental Protection
Agency reduced-emissions stan-
dards. The engines are teamed with
Allison B-500 transmissions.

The coaches also are equipped
with six LCD flat-screen video
monitors with a DVD and CD play-
er, an AESYS electronic destina-
tion sign and 55-passenger Amaya
seating.

Company founder Major Jona-
than W. DeCamp began operating a
horse and wagon company as a
sideline to the family farm in
Roseland, N.J., after serving in the
Civil War.

He built a covered wagon,
hitched it to a team of horses and
started the business. The company
put its first motorized vehicle on
the road 102 years ago with a bus
that was something of a novelty
compared to the company’s trusty
stagecoaches.

But by 1923, the company had
a fleet of eight buses and never
looked back.

Over the years, the company
has had it’s share of ups and downs,
especially when it was time to tran-
sition the company from one gener-
ation to next. But it has survived
the setbacks and continues to look
ahead.

Robert DeCamp sees the move-
ment to clean-air vehicles as the
next stage in the future of private
mass transportation and he insists
he’s happy to be a part of it.

“It’s one more stage in our his-
tory,” he notes.

The company Website is at
www.decamp.com.

Low-sulfur diesel switchover produces few problems
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Laidlaw profits jump; Greyhound gains; feds eye merger
NAPERVILLE, Ill. — Laidlaw

International Inc. has reported
sharply higher fiscal third-quarter
earnings, with its Greyhound Lines
subsidiary contributing to the gain
despite a 9 percent drop in revenue. 

Laidlaw also disclosed that fed-
eral antitrust regulators are seeking
additional time to review the pend-
ing $2.8 billion sale of Laidlaw to
FirstGroup PLC, the largest bus
operator in the United Kingdom.

For the three months ended
May 31, net income at the nation’s
largest private provider of school
bus services climbed 79 percent, to
$61 million, or 77 cents a diluted
share, from the year-ago quarterly
earnings of $34.1 million, or 35
cents a share.

The year-ago quarter was hurt

by a $9.4 million loss from discon-
tinued operations.

At Greyhound, fiscal third-
quarter revenue totaled $269.9 mil-
lion, down 9.4 percent from a year-
ago figure of $297.9 million. For
the nine months ended May 31,
revenue at Greyhound was $820.7
million, down 8.4 percent from last
year’s $896.3 million.

Laidlaw attributed the drop in
Greyhound revenue to “passenger
reductions resulting from the elas-
ticity effects of previous price
increases, network changes and the
non-recurrence of prior year hurri-
cane-related volume.”

Translated into English, that
means fewer people rode Grey-
hound coaches because of higher
ticket prices, it operated a smaller

route structure this year, and people
displaced by Hurricanes Katrina
and Rita stopped traveling to and
from their former homes.

Additionally, this spring’s strike
by Greyhound employees in west-
ern Canada cost the company about
$5 million in revenue. 

Greyhound’s operating income
before depreciation and amortiza-
tion, which is called EBITDA on
Laidlaw financial statements, rose
during the latest quarter but was
down for the nine months ended
May 31.

Greyhound’s EBITDA for the
third fiscal quarter was $23.6 mil-
lion, up 3 percent from last year’s
$22.9 million. That gain was attrib-
uted to reduced compensation
expenses and insurance costs.

For the nine months ended May
31, Greyhound’s EBITDA was
$66.4 million, down 21 percent
from the prior year’s $84.1 million.
Higher margins earned on
increased passenger volume boost-
ed results last year. 

In its latest financial report,
Laidlaw offered a “merger update”
on its acquisition by FirstGroup.

Shareholders of both compa-
nies approved the proposed combi-
nation at meetings in April, but
U.S. antitrust regulators continue to
eyeball the deal, which would com-
bine Laidlaw’s school bus opera-
tion with that of FirstGroup, which
is the No. 2 private operator of
school buses in the U.S. 

At the end of April, Laidlaw
disclosed the Justice Department

had requested additional informa-
tion from both companies. The two
firms have completed the process
of providing the information, and
will shortly certify they have done so.

Generally, the Justice Depart-
ment is obliged to complete its
antitrust review within 30 days of
the day of such a certification,
Laidlaw said. However, the Justice
Department’s antitrust division has
asked Laidlaw and FirstGroup to
enter into an agreement that would
provide the antitrust division with
“additional time to complete its
review, effectively extending the
review period.”

It has been widely speculated
the Justice Department may require
the companies to divest some
school bus operations. 

Silver State Trailways sees growth in Las Vegas market
LAS VEGAS — The Trailways

brand has expanded into Lost
Wages. 

Silver State Trailways of
California is adding the Trailways
name to its operation in Las Vegas
with the expectation of expanding
its market share in one of the
nation’s fastest growing areas.

“We’ve had a presence in

Vegas for several years, said
Anthony J. ‘Tony’ Fiorini, presi-
dent of Silver State Trailways,
“and we’re adding the Trailways
name to our transportation product
there because we know what it can
do for us. Based on the experience
we’ve had in California,… Trail-
ways will give us the marketing
clout we want to get to the next

business level in Vegas.”
Silver State Trailways is a fam-

ily-owned business. Since 1986, it
has served the gaming industry
from its greater Los Angeles base
with charter and shuttle services to
Nevada casinos, as well as those in
San Diego County, in addition to a
variety of other charter clients.

It is near three greater Los

Angeles’ airports — Los Angeles
International, John Wayne and On-
tario — and partners with Pacific
Coachways Trailways, which also
is based in Southern California. 

Silver State Trailways’ Las
Vegas operation currently has six
motorcoaches, while 42 coaches
are used to serve California cus-
tomers.

Fiorini is eying the burgeoning
convention business in Las Vegas,
and believes his new Nevada
Trailways colors will enhance his
market plan to reach business
groups from across the U.S. Las
Vegas schools are another market-
ing target. 

For more information, go to
www.silverstatecoach.com.



FARIBAULT, Minn. — Muncie
Transit Supply, the largest inde-
pendent supplier of parts to the
North American transit bus indus-
try, has been purchased by ABC
Companies. Terms were not dis-
closed.

Muncie, which was founded in
1950 and known as Muncie
Reclamation & Supply until a
dozen years ago, has been supply-
ing transit agencies and motor-
coach companies with service parts
for 54 years.

It maintains a large warehouse
at its home base in Muncie, Ind.,
and operates a Canadian sub-
sidiary, Baker Transit Parts, in
Sombra, Ont.

Top executives of ABC said the
acquisition is part of their strategy
to grow and support ABC’s core
business of motorcoach and transit
equipment sales, and to make more
product lines available to coach and
transit operators.

“After-sales support via the
parts replacement business is an
important piece of what we deliver
to our customers,” said Dane
Cornell, ABC Companies’ presi-
dent and CEO.

Ron Cornell, chairman of ABC,

said the Muncie purchase, com-
bined with ABC’s existing five
locations, plus new warehouses
coming on line in California and
New Jersey, “will make us one of
the largest suppliers to the transit
and coach market, enabling ABC
customers to take advantage of one

of the most robust parts solutions
available today.” 

Tim Guldin, vice president and
general manager of ABC Parts
Source, noted that ABC is acquir-
ing “a major player that’s already
well established in the market,
which makes good sense for our

overall growth plan.”
Muncie Reclamation began as a

small shop, reclaiming worn trans-
mission and suspension parts.
Starting in 1953, it began focusing
on supplying transit agencies.

Muncie’s reclamation process
restored parts to manufacturer

specifications by employing hard-
chrome restoration. It carved out a
niche selling parts at less cost than
bus manufacturers.

Twenty years ago, it moved into
a 86,000-square-foot warehouse in
Muncie, and acquired Baker
Transit Parts 15 years ago, expand-
ing its operation to Canada.

In 1995, the company changed
its named to Muncie Transit Supply
and changed direction to focus
solely on providing full-service
aftermarket parts distribution for
the transit and coach industries.

One industry source estimates
Muncie maintains an inventory of
upwards of 130,000 parts. Most of
the company’s business is won
through bids and long-term con-
tracts with transit agencies.

For some of its large transit
clients, Muncie Transit maintains a
percentage of the agency’s annual
parts usage on its own shelves.

Dun and Bradstreet reports
Muncie has annual sales of about
$4.5 million and a staff of around
50.

Top executives include Pres-
ident Hank Helmbrecht, CEO
Robert Heaney and Executive Vice
President Craig Parsley.
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ABC Companies buys parts supplier Muncie Transit 

FARIBAULT, Minn. — ABC
Companies has revamped its
Website — www.abc-companies.
com — to optimize search capa-
bilities, improve navigation, and
enhance access to all ABC opera-
tions.

The Website gives ABC cus-
tomers and potential customers
entrée to such business units as
ABC Service, ABC Parts Source,
ABC CustomerCare, ABC Finan-
cial, and, of course, new and pre-
owned equipment sales.

“Visitors will enjoy the user-
friendly layout and fresh new color
scheme offered to enhance their
user experience,” said ABC Vice
President of Marketing Brenda
Borwege. 

She said the retooled Website

is a valuable resource for
product information, parts
bulletins, new product an-
nouncements and other in-
formation, plus providing
new features, including:

• The nation’s largest
inventory of pre-owned
buses, allowing users to
search, preview and inspect
the ABC database by make,
model, special equipment
options, and the like

• Virtual tours of ABC
Collision and Service facilities
and new equipment 

• ABC Parts Source eSales
with a 2 percent discount on parts
orders

• Ongoing parts and service
specials, career opportunities and

special event postings
“We invite customers to expe-

rience our new Website first
hand,” said Borwege. “Our Web
marketing will continue to evolve
services in ways that enable more
dynamic and relevant experiences
for all our customers.”

ABC Website gets new face
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By Dave Millhouser
ABC Companies

There’s still lots of confusion surround-
ing our industry’s legal obligation to provide
ADA-accessible buses.

There is little confusion for line operators.
Depending on the company’s size, specif-

ic rules are spelled out in the regulations. If
you’re running to a casino, and are selling in-
dividual tickets, you are a line-run operation.

There’s been some concern that not all
carriers are complying, but you don’t want to
be caught on the wrong side of this issue.

Sadly, charter companies have to make
decisions. Under current law, there’s no man-
date to ever own a wheelchair lift-equipped
bus. However, you are obligated, on 48-hours
notice, to provide a bus that meets ADA
requirements. If you fail, you can be fined.

Many have determined that they won’t
own a lift-equipped bus, and will farm jobs
out when necessary. This is a legal, and in
some cases, good strategy. It does come with
all the risks of subbing work — loss of qual-
ity control, potential liability and even the
possible loss of a client. 

Operating accessible coaches is not all
gloom and doom.

In some markets many charter groups
include wheelchair passengers. You won’t get

this work if you can’t
serve them. Several com-
panies have quietly
spread the word in the
disabled community that
they seek this business.

Schools, and similar
institutions, often will
give a multi-bus move
to a company able to
supply a single lift-
equipped coach as part of the mix.

Clever operators have leveraged accessi-
ble coaches into a marketing tool. One com-
pany cycled the lift enough to literally wear it
out…and made money doing it.

If you buy it, they will come
If you frequently operate for line carriers,

they may provide more work in return for
your ability to serve wheelchair customers.
Owning one or more accessible coaches demon-
strates a measure of good will, should you
ever have to accommodate a disabled customer.

If it makes sense to operate accessible
coaches, there are a number of things to keep
in mind. 

First, there are grants available to help
buy a lift or retrofit a coach with a lift. Trade
associations like the United Motorcoach
Association and the American Bus Associa-

tion can help.
If you’re a line carrier, and aren’t sure of

the specifics of your obligation, they may be
able to clarify things.

When buying new, there are several
options regarding where the lift is installed in
the coach. Each has advantages, and none
reduce passenger capacity (when there is no
wheelchair patron).

A mid-ship lift is closer to the bus
entrance, in event of a fire, or accident. The
center of any vehicle offers better ride quali-
ty, and some folks just don’t want to ride in
the “back of the bus.”

Rear-mounted lifts use no baggage space,
and marginally mobile passengers may be
able to use the lavatory. Your choice should
be influenced by the kind of work the coach
will be doing.

Consider specifying a fire suppression
system on any lift-equipped coach, for obvi-
ous reasons.

It’s crucial to train drivers. Clearly, they
need to know how to operate the lift, and
practice regularly. This can prevent a repeat
of the kamikaze wheelchair episode …where
a driver and the wheelchair passenger he’d
just lowered to the pavement were attacked
from above. A second passenger lost control
of his powered chair and launched himself
through the wheelchair-lift door, landing

atop the unsuspecting pair. The resulting
glom of twisted metal and limbs was sorted
out by — you guessed it — a lawyer. (True
story; I’m not smart enough to make this
stuff up.) Train a driver, starve a lawyer.

Less obvious, but equally important,
drivers need to know how to treat disabled
passengers. Coach malfunctions may be
more trying for the disabled, so there should
be some training in how to handle those
events. These folks are valued customers,
treating them that way will set the tone for
the whole charter group.

Lifts need to be cycled regularly, and
maintained. In recent years they’ve grown
more reliable. But, there’s little doubt that
they’re like a muscle — use it or lose it.

When the ADA first became law, there
was fear that members of the disabled com-
munity would tweak us by requesting wheel-
chair-equipped coaches on a “gotcha” basis.
That has only happened rarely; they seem to
be playing fair — perhaps because the
motorcoach industry has made a good-faith
effort to serve them.

For some operators, seeing the disabled
as an opportunity, rather than a problem, has
translated into substantial profits.

Dave Millhouser is an account represen-
tative for ABC Companies. Contact him at:
dmillhouser@abc-companies.com.

Dave Millhouser

Wheelchair lifts: Damned if you do, damned if you don’t



“many potential operators discov-
ered that the opportunity of deregu-
lation only opened the door to an
empty room.

“Quality used equipment was
scarce. Financing for equipment was
for the most part nonexistent. And a
new coach was simply out of reach.
Tonight’s honoree simply changed
a bleak landscape by changing the

rules — the small operator was
now important,” Presley said. 

In accepting the award, Cornell
expressed gratitude for the recogni-
tion, thanking the association, “and
the many operators we have the
pleasure of doing business with and
the terrific team at ABC Bus.”

Added Presley: “Much of the
industry we see today is a result of
Mr. Cornell’s efforts to facilitate
small operators and afford them an
opportunity. 
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OCEAN CITY, Md. — Five
individuals have been elected
administrative board members of
the Pennsylvania Bus Association. 

Elected to two-year terms at the
association’s annual general mem-
bership meeting here last month
were:

• Bus operator members:
Brian Kurtz of Elite Coach in
Ephrata, Pa.; Sue Anderson Nicklin
of Anderson Coach in Greenville,
Pa., and Tammy Wolf-Baker of
Wolfs Bus Line in York Springs, Pa.

• Associate member: David
Schmidt of Prevost Car/Volvo.

Seven board members were re-
elected: David Benedict of David

Tours & Travel in Philadelphia;
Patrick Cole of Cole Transportation
in Spring Mills, Pa.; Mike
Fleischhauer of Greyhound in New
York; Warren Levy of Levy School
Bus in Trumbauersville, Pa.;
Dennis Warner of Red Lion Bus
Co. in Red Lion, Pa.; James Weire
of F & S Tours in Manchester, Pa.,
and Joe Wrabel of Capitol Bus in
Harrisburg, Pa.

Completing their terms as
directors were: John Schrantz of
Rohrer Bus Service in Duncannon,
Pa.; Alan Klein of Action Transit in
Pittsburgh; David Sorge of Music
Road Hospitality in Pigeon Forge,
Tenn., and Greg Lukas of Motor
Coach Industries. 

www.abc-companies.com

REPAIR, RENEW AND MORE WITH

COLLISION SERVICES FROM ABC.

Drive into any world-class ABC facility, and experience 
the expertise of ABC collision professionals.

Q Major Collision Repair
Q Paint, Custom Graphics and Body Services
Q Wheelchair Lift Installation 
Q Coach and Transit Refurbishment

Whether you’ve had a serious accident, a fender bender 
or want to add a wheelchair lift feature to your equipment – 
ABC Collision Repair & Retrofit is the clear choice! 

Our crew of collision-repair technicians, service 
technicians and wheelchair lift install specialists offer 
the widest range of professional repair and refurbishment 
services that can add years of life to 
your equipment including:

MIDWEST
800-222-2875

NORTHEAST
800-222-2873

SOUTHEAST
800-222-2871

SOUTHWEST
800-222-2877

WESTERN
800-322-2877

California Bus Association 2007 meeting is this month

‘New’ New England Bus Association
moves forward at membership meeting

NORTH FALMOUTH, Mass.
— The New England Bus
Association, the nation’s oldest
regional bus trade group, conduct-
ed its annual meeting here early
this month, taking a major step for-
ward in its transition from a large-
ly social organization to an associ-
ation that assists and advocates for
bus and coach operator members.

The meeting at Seacrest Ocean-
front Resort & Conference Center
in North Falmouth attracted
upwards of 100 coach operators,
associates and spouses from the six
New England states — Maine,
Vermont, New Hampshire, Massa-

chusetts, Rhode Island and Con-
necticut. 

The four-day event featured
panel discussions or presentations
on bus safety, 2007 engine technol-
ogy, working with the Federal
Transit Administration, the busi-
ness environment, regulatory and
Washington issues, and using the
latest bus and travel industry tech-
nology and software.

A panel of operators, dis-
cussing business conditions, fea-
tured Don DeVivo of DATTCO,
Joe Cyr of Cyr Bus Lines, Tom
McCaughey of Flagship Trailways,
Peter Picknelly of Peter Pan Bus

Lines, Ken Hunter of Concord
Trailways, and Chris Andreasson
of Vermont Transit. 

Key presenters included Rich-
ard Doyle of the FTA, Michael
Gummel of Paradigm Technology
Consulting, Doug Weatherly of
Detroit Diesel, and Ken Presley of
the United Motorcoach Associa-
tion. 

Leading the 82-year-old asso-
ciation in its resurgence is Presi-
dent Carl Lajeunesse of Pater Pan
Bus Lines; Andreasson, who is
vice president, and Secretary-
Treasurer Darril King of Daimler-
Chrysler Commercial Buses. 

MIRA LOMA, Calif. — The
annual General Membership Meet-
ing of the California Bus Associa-
tion will be July 18 and feature a
series of presentations designed to
help operators be more successful.

This year’s meeting will be at
the Prevost Car sales and service
center in Mira Loma. Among the
sessions and presenters scheduled

for the meeting are:
• An examination of bus

crashes and their cost by Bob
Crescenzo of Lancer Insurance
Company

• Preparing for a California
Highway Patrol and USDOT in-
spection by Lance Gentry of
Lancer Insurance

• Applying for government

grants
• Competing with school dis-

tricts that conduct charter work fea-
turing consultant Jim Seal

• A legislative overview by
CBA lobbyist Josh Pane

For more information and to
reserve, contact the CBA office at
(800) 664-2877, or register online
at www.cbabus.com.

Pennsylvania Bus Association
selects admin board members



Supplying the Transportation Industry with
Used, Serviceable & Rebuildable Bus Parts

for Over 25 Years!

VOLUME DISCOUNTS • PRIDE IN PERFORMANCE
DEEP DISCOUNTS!

on all Detroit Diesel & Allison
Transmissions

SAVE MONEY ~ SAVE TIME
We sell good running qualified bus components.

NO RISK PURCHASE PLAN
We unconditionally guarantee our customers satisfaction.

973 589-9265 • Toll Free 800-526-8055
FAX 973-589-2253 • P.O. BOX 5157 • NEWARK, NJ 07105

www.nimcobus.com

WE ALSO STOCK
• Front and Rear Axle Parts • Engine Accessories
• Alternators and other Electrical Components
• Air Conditioning Components • Body Parts

We Buy & Sell Buses. . . Call for a Quote

Minnesota
450 Armstrong Road
Northfield, MN 55057

Florida
27530 Cty Rd 561
Tavares, FL 32778

Minnesota
450 Armstrong Road
Northfield, MN 55057

Florida
27530 Cty Rd 561
Tavares, FL 32778

Serving the nation 
from facilities in

Florida and Minnesota.

800-334-2871 • buses@coachcrafters.com

Taking Care of Private and Public Fleets Since 1985Taking Care of Private and Public Fleets Since 1985
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School bus driver gets 22 years for causing crash 
WILLIAMSTOWN, Ky. — A

female school bus driver has been
sentenced to 22 years in prison for
causing a crash that injured 17 mid-
dle-school students, two of them
critically.

The commonwealth attorney
who prosecuted Angelynna Young
recommended she receive the 22-
year sentence and that’s what the
circuit judge gave her.

Young held a special place in
society, said Grant Commonwealth
Attorney Jim Crawford. She was a
trained professional, entrusted
daily to be of a clear mind so she
could ensure the safe passage of
children to and from school. 

She failed miserably, Crawford
told Circuit Judge Stephen Bates at
Young’s sentencing hearing. “The
bus wreck (was) not a bus accident,

as I’ve heard today,” Crawford said
before asking Bates to sentence her
to 22 years in prison for causing the
crash. 

Bates imposed the sentence,
saying the case showed the fallacy
of believing that drug use injures
only the person taking the drugs.
Under terms of a plea agreement,
Young will not be eligible for
parole until she has served 10 years
and two months.

Crawford said Young spent
most of the night before the crash
getting tattoos at her boyfriend’s
house. She got, at most, two hours
of sleep, he said, and tests done
afterward showed she had at least
four different drugs in her system.

Dramatic video
The result, he said, was her fail-

ure to react as trained when her bus
ran off U.S. 25 Jan. 17 in Sherman,
Ky. The noisy, jarring impact of the
bus smacking into a utility pole was
captured by a video camera mount-
ed in the bus. The tape was played
to an emotional courtroom at the
hearing. 

The video caused one student,
Abby Brinker, to break down and
flee the courtroom. It left others —
students and parents alike — both
angry and bitter at the memory. 

“Look what you did to me,”
Cody Shively, 12, one of the most
seriously hurt, told Young during
the hearing. He wears a helmet to
protect his shattered skull. 

“Because you had to take your
damn drugs and drive the school
bus.… I wish you had life in
prison. I really do.” 

Shively glared at Young, who
sat looking at him and writing on a
yellow legal pad as he spoke.

Courtroom bombshell
Young told the courtroom she

felt for the children who were
injured and their parents, and that
she thinks about them and prays for
them daily.

She said she was sorry for the
wreck, but objected to the legal lan-
guage in the charges against her,
which said she showed “extreme
indifference” to human life. Then
she dropped a bombshell.

“I’m here to say that I’m not
guilty, and I’m here to withdraw my
guilty plea,” she said.

The move stunned the prosecu-
tor, judge, families and even
Young’s attorneys. Public defender

Rhonda Lause said she had no
inkling of Young’s intentions.

After a brief recess in which
Young spoke with her attorneys,
Lause reiterated her client’s desire
to withdraw her guilty plea.

But Crawford said she made the
original plea — guilty to two
counts of assault, 15 counts of wan-
ton endangerment and eight counts
of drug possession — knowingly,
willingly and intelligently.

He told Judge Bates he had
questioned her intently about her
guilty pleas and her knowledge of
what she was doing. 

Bates agreed. He quickly over-
ruled her motion, and ordered the
sentencing hearing to continue.

Several parents and school chil-
dren then spoke, talking about the
impact the crash had had on them. 

usually conduct on-the-spot in-
spections to make sure that when
an operator says he has 10 buses
he really has 10 buses, and not 20. 

If a coach is listed on a policy,
it’s covered, even if it lacks proper
registration or license plates, in-
surance experts agree. 

Good guys vs. bad guys
Peter Cohen, director of mar-

keting at Capacity Coverage in
Mahway, N.J., explains his ap-
proach this way: “I try to separate
the prospects from the suspects.”

Cohen says if a bus is properly
insured and a valid policy is in
force, then the insurance company
is obligated to pay a claim. “But it
is likely that if the operator were
not in regulatory compliance, then
a cancellation notice would follow
immediately,” he says.

“Virtually every legitimate ma-
jor insurance carrier who calls
itself a specialist in the bus industry
will go out and physically inspect
its risk before releasing a quotation.” 

Cancellation of coverage could
come, even without an accident, if
the insured doesn’t comply with
federal regulations regarding such

things as hiring, maintenance or
random drug screening, says Cohen. 

“They’re supposed to keep a
record of compliance, and theoreti-
cally an insurance carrier can drop
in unannounced to review those
records,” Cohen says. 

And while asserting that most
coach operators are honest, hard-
working and legitimate, Cohen also
notes that swapping license plates
is “a lot more common than you
might imagine.” Operators who
aren’t ethical and don’t play by the
rules “end up on the front page of
the newspaper, and you don’t want
to be there,” he says.

Matter-of-fact approach
Michelle Silvestro of National

Interstate Insurance in Richfield,
Ohio, agrees that if a vehicle is
scheduled on a policy, her compa-
ny is liable to manage that claim. 

“We don’t look at license
plates,” she says. “We promise to
indemnify a claim regardless of
the plate. We don’t get involved in
how they license. Registration is
irrelevant. If the bus is on my pol-
icy, my job is to manage the claim.
But if the vehicle is not scheduled
on the policy, then they have a
problem.” 

Many bus companies use the

Internet to showcase their vehi-
cles. “If their Website says they
have 50 vehicles and we only find
10, that would prevent coverage,”
Silvestro says. “Eventually we’ll
catch up to them.” 

If an interstate bus company is
playing hanky-panky with registra-
tions that becomes a federal prob-
lem. But Silvestro doesn’t see the
need for more federal regulation. 

“It’s our money,” she says. “I
don’t know that a (new) regulation
would change anything. We look to
the insurance agents, who are our
partners. They’re filing the appli-
cations, and the onus is on them to
give us correct information.” 

Seeing the right stuff
Charlie Shriver of Shriver In-

surance Agency in Elmhurst, Ill.,
suggests that an insurance com-
pany “would do their damnedest to
try to get out of it, but the govern-
ment won’t let them.” 

Insurers should demand to see
all registrations, he says, even on
vehicles the motorcoach operator
says he doesn’t use, Shriver says. 

“A company would usually
want to settle the claim, and then go
after the carrier,” he says. “But he
won’t have any money. That’s why
he’s cheating. He’ll disappear and

like a weed he’ll sprout up across
the street.” 

Mary Zupancic of Mark Agency
in Scranton, Pa., says some insur-
ance companies might consider not
paying a claim on an unlicensed
vehicle, depending on the circum-
stances, such as a bus that was not
registered for several years. 

Even so, if a particular bus is
listed on a policy, she believes an
insurer would honor a claim.
Regarding more government over-
sight, she says, “I think government
has enough to do.”

Bart Kons, assistant vice presi-
dent of KMA Inc., a risk manage-
ment and insurance brokerage
based in Burnsville, Minn., says
brokers list vehicles by VIN num-
bers, plus the age and model to
insure coverage. 

“The U.S. Department of Trans-
portation through the Federal Mo-
tor Carrier  Safety Administration
takes this one step further,” Kons
says. “Section 18 of the Bus Reg-
ulatory Reform Act of 1982 states
that the insurance company will
pay within the limits of the policy
regardless of whether or not each
vehicle is specifically described in
the policy. The insurance compa-
nies and the FMCSA work very
closely to avoid these situations.”

Fraud, however, trumps the fed-
eral requirement, he says. 

Early warning system
When a vehicle registration has

lapsed, the feds notify the insurance
company, which in turn sends a
notice of cancellation to the
insured, he says. An endorsement to
specifically exclude that particular
vehicle from the policy would be
issued by the insurance company or
a cancellation notice would be
enforced, usually within 30 days. 

Tim O’Bryan of Service Insur-
ance Agency in Richmond, Va.,
says tracking unlicensed vehicles is
more of a state problem. Such oper-
ators might get “a slap on the wrist”
from the state for not paying
license fees, he says. 

With more states going to elec-
tronic filing of registrations, glitches
can occur, O’Bryan says, like typ-
ing the letter “o” instead of a zero. 

“It’s got to be right or a vehicle
might not get licensed,” he says. 

If it’s a relatively small claim
involving an unlicensed vehicle,
O’Bryan says the insurer could
seek reimbursement from the bus
company. 

“But if it’s a $5 million claim,
you won’t get your money back,”
he says. “They’ll file bankruptcy.” 

Also, if United States-based
carriers have safety issues while
operating in Mexico or Canada, the
records from those countries now
will become key factors in deter-
mining their overall safety rating
for operating in the U.S. The
FMCSA said discussions are under
way with officials in Canada and
Mexico to expand accident and
safety data sharing between the
three countries. 

For the states, most of the new
laws could impact the amount of
federal funds they receive for safe-
ty programs and highway con-
struction. 

To continue to qualify for funds
under the Motor Carrier Safety
Assistance Program, states will be
required to:

• Deploy technology to en-
hance the efficiency and effective-
ness of commercial vehicle safety
programs 

• Establish a program to as-
sure that accurate, complete and

timely safety data are collected
• Participate in a national safe-

ty data correction system
• Include, in the training man-

uals for the licensing examination
to drive non-commercial and com-
mercial vehicles, information on
best practices for driving safely in
the vicinity of other vehicles

• Prohibit the operation of any
vehicle discovered to be operated
by a motor carrier without the
required operating authority or
beyond the scope of the carrier’s
operating authority

• Conduct comprehensive and
highly visible traffic enforcement
and commercial vehicle safety
inspection programs in high-risk
locations and corridors

• Except in the case of an im-
minent or obvious safety hazard,
ensure that inspections of motor-
coaches be conducted at a station,
terminal, border crossing, mainte-
nance facility, destination or other
location where a bus may make a
planned stop

The new rules also make it pos-
sible for the FMCSA to increase

the amount of highway aid funds it
can withhold from states that do
not comply with the federal Com-
mercial Driver’s License Program.
Currently, the agency can hold
back “up to” 5 percent the first year
and 10 percent in subsequent years,
while the new rules give it discre-
tion in determining the amount. 

Additionally, in states that do
not use government employees to
conduct new entry audits, the
FMCSA can withhold some of the
state’s safety program money and
use it to conduct the audits itself.

License plates
CONTINUED FROM PAGE 1

Safety rules
CONTINUED FROM PAGE 1



Ed Harmon
has been ap-
pointed director
of operations of
ABC Companies’
Winter Garden,
Fla., location. In
this newly creat-
ed position, Har-
mon will over-
see the service and repair operation
of ABC’s largest facility. 

Harmon began his career in the
motorcoach industry working in
the family-owned business. He ob-
tained a degree in industrial tech-
nology from Western Washington
University. In 1995, he joined Prin-
cess Tours in Seattle as the superin-
tendent of maintenance for the com-
pany’s large coach fleet in Alaska.

Roman Cornell, regional vice
president and general manager of
ABC Florida, noted that Harmon
has been on the operator side of the
motorcoach business for more 30
years “and understands their needs
and expectations.”

Harmon is relocating to the
Winter Garden area from Washing-
ton state.

In the July 1 issue, it was
reported that David Schmidt had
been appointed director, coach
division, of Prevost Car. However,
because of a production error, a
quotation from Schmidt’s boss was
truncated, as was the first para-
graph of the item that followed the
Schmidt announcement. 

Here’s what Dann Wiltgen, vice
president coach sales at Prevost,
said about Schmidt: “Dave brings
with him…deep knowledge of
products and customers. His solid
background will ensure continued
success in his new position.” 

DaimlerChrysler Commer-
cial Buses North America an-
nounced the appointment of Tom
Jamiolkowski as facility supervisor
of its bus and coach service center
in Secaucus, N.J.
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GM selling Allison Transmission to investment groups
INDIANAPOLIS — Allison

Transmission, the long-time lead-
ing supplier of transmissions to all
segments of the bus and motor-
coach industry, is being sold by its
parent company General Motors to
two private equity firms.

The sale, which includes both
Allison’s commercial and military
business operations, is for $5.6 bil-
lion and the buyers are Carlyle

Group and Onex Corp.
Besides the bus industry, Alli-

son also is a major supplier of auto-
matic transmissions for medium-
and heavy-duty truck markets, and
its products are used in both on-
and off-highway vehicles. It em-
ploys 3,400 people and has seven
plants in Indianapolis, home to its
headquarters. 

GM plans to keep an Allison

production facility in Baltimore
that makes conventional and hybrid
transmissions used in pick-up
trucks and SUVs.

Allison generates more than $2
billion a year in revenue.

“This is another important step
to strengthen our liquidity and pro-
vide resources to support our heavy
investments in new products and
technology,” said Rick Wagoner,

GM chairman and CEO.
The Carlyle Group is a private

equity firm based in Washington;
Onex is an investment conglomer-
ate headquartered in Toronto.

Carlyle’s holdings include a
wide range of U.S. businesses,
including Dunkin’ Donuts and oil
pipeline operator Kinder Morgan.
It has about $58.5 billion in assets
under management. Onex has about

$9 billion under management.
Spokesmen for Carlyle said the

goal is to grow Allison and operate
it as a standalone company. 

The negotiated price reportedly
was more than some Wall Street
analysts expected GM to get for
Allison. GM had said earlier this
year it was looking to sell the sub-
sidiary. (See March 1 Bus & Mo-
torcoach News.)

Ed Harmon

People

JULY 2007

19-22 Network Invitational
100, Wyndham Gettysburg Hotel,
Gettysburg, Pa. Info: Go to
www.motorcoach.com, or call
(540) 477-3323. 

Calendar



SAINTE-CLAIRE, Quebec —
Prevost Car has embarked on a pro-
gram to develop a service and
repair network throughout North
America composed of Volvo and
Mack truck dealers.

The Quebec-based coach build-
er has signed up the first member
of the network, Mack-Volvo truck
dealer Camions Montreal, which
will offer maintenance and repair
services for Prevost coaches. 

The Prevost initiative coincides
with the introduction of Volvo en-
gines as an option in Prevost coach-
es beginning next year. Prevost and
its sister company, Nova Bus, are
owned by Volvo, as is Mack trucks. 

“The Volvo D13 engines to be
introduced in 2008 will allow us to
begin strategic development of our
network of affiliated service cen-
ters throughout North America,”
said Prevost President and CEO
Gaetan Bolduc.

“We gain a formidable advan-
tage from being associated with the
Volvo family, and plan to sign
agreements with some 20 Volvo
truck dealers by the end of 2007.
The synergy between Prevost and
Volvo will take on even more con-

crete shape with the Volvo D13
engines offered as an alternative in
our coaches,” Bolduc added. 

The Volvo service centers that
affiliate with Prevost will offer
maintenance and repair services for

Volvo engines and transmissions,
and eventually also will be able to
offer complete maintenance and
repair of Prevost coaches. 

Camions Montreal, the first
dealer to sign up for the program, is

a 20-year-old company that oper-
ates service centers in the Montreal
suburbs of Dorval and Ville
d’Anjou. Its 25 service bays and 87
employees handle more than 6,000
vehicles annually.

“Our technicians are recog-
nized for their expertise, and our
service centers offer a quality of
service that meets Prevost’s re-
quirements,” said Camions Mon-
treal President John Limbardi. 
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6-GALLON PAIL

$69 DELIVERED

6-GALLON PAIL

$79 DELIVERED

6-GALLON PAIL

$99 DELIVERED

POT SHOT toilet deodorant is now available in ALL popular dilutions.

CALL TODAY AND START SAVING – (800) 879-8648

Prevost gears up for Volvo engines with new network

Volvo, USDOE
to jointly work
on powertrains

GREENSBORO, N.C. — The
Volvo Group, which includes Pre-
vost Car and Nova Bus, will work
with the U.S. Department of Energy
on a project to develop environ-
mentally friendly commercial vehi-
cle technologies, with an initial
goal of reducing heavy-duty fuel
consumption and primary carbon
dioxide emissions by more than 10
percent. 

The cooperation is the result of
a research and development agree-
ment signed in June of last year by
the Swedish and U.S. governments.

The Volvo Group will be a part-
ner in a number of projects con-
ducted under the agreement, in-
cluding the development of hybrid
technology for heavy vehicles and
analyses of how various biofuels
affect diesel engines.

The combined investment by
Volvo and the DOE on the project
is expected to be in the range of $9
million.

One project will investigate the
reduction of carbon-dioxide emis-
sions from heavy-duty commercial
vehicles through a focus on very
high fuel economy. This will
include advanced hybrid technolo-
gies and conversion of exhaust heat
to useful energy.



severe to be fined.”
You also have to be a Virgin-

ian. The legislature opted not to
apply the new penalties to out-of-
state drivers, reasoning that en-
forcement would be too hard. So,
bus drivers passing through Vir-

ginia are not subject to the new
fines, but local operators are.

The civil-penalties initiative is
among a package of new traffic
safety measures that took effect in

the state this month. In another,
Virginia is renewing a program that
allows local governments to set up
cameras to catch drivers who run
red lights.

Speeding
CONTINUED FROM PAGE 5

Buses
CONTINUED FROM PAGE 1

TWO MCI E SERIES COACHES
Both are 54
passenger with
Series 60, B500,
retarder, DVD/
VCP 6-monitor
video, aluminum
wheels, lavatory
with holding
tank, enclosed
parcel racks,
cup holders,

magazine nets, window shades, card table, 110 volt A/C battery
charger, new turbo, new fan clutch, new bushings, new alternators

2000 102EL3 – 460,000 miles, $229,000
2001 E4500 – 400,000 miles, $239,000

Call Dale at 800-499-5765 or
email dale@executivecoach.net
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3 – 1997 Dina Viaggio 1000s
52 PAX + 1 Escort Seat

$50,000 each, includes tires
2 – 1999 VanHool T-945s
57 PAX + 1 Escort Seat

$115,000 each, including tires

Call Joe @ 508-993-4503 or
e-mail joe@amaralcompanies.com

FOR SALE

New paint, Allison trans.,
12.7 Detroit, 56 pax, alloy

rims, Espar heater,
6 monitors, new rubber,
A/C, toilet, power blinds,

330K – 440K miles.
DOT inspected and ready to work. Clean coaches,

good miles, well maintained. Asking $180,000
Brian or Wally at 507-583-4585 or 507-456-5310 (cell)

~Financing Available~

3 - 2000 MCI E Coaches Available

REPOS FOR SALE
Variety of makes and models of “Bank Repos”

across the United States and Priced to Sell!
1-877-737-2221 Ext. 716 for more information!

2003 ELDORADO MST 31-pass.,
or 26-pass., w/luggage, 164K miles,
$39,500

2002 ELDORADO MST 27-pass.,
w/luggage, 133K miles, $39,500

2001 ELDORADO INTL. 29-pass.,
w/luggage, 142K miles, $29,500

2000 MINIBUS BY CHAMPION
29-pass., w/rear luggage, Freight-
liner MB55 chassis, w/Cummins
6BT diesel, 155K miles, original
owner, $24,000

CAREY PHOENIX LIMOUSINE

Contact Steve at (602) 321-9982

CLASSIFIED ADVERTISING

USED COACHES FOR SALE

Financing available with approved credit through Advantage Funding
Contact dmorgan@advantagefunding.us or call Dan at 508-889-8767

Go to www.cazlimo.com or e-mail paul@cazlimo.com or call Paul at 315-750-5400

2–1998 Van Hool T940 M11 – B500 one with 403K
miles and 383K miles (still in service) new white paint, SS
wheel covers, DVD/VCR/XM radios, one with two booths,
excellent looking and running vehicles. $135K each

1996 Van Hool T840 407 K miles (still in service) M11
– B500 with 150K miles, newer turbo and, radiator and
cooler, reduced 40 pass seating for executive class,
(extra seats available), rear galley, rear coat closet, SS
wheel covers, seat trays, foot rests, DVD/VCR/XM
radio, nice paint and great runner. $110K

1997 Van Hool T940 51 pass. 483K miles (still in service). M-11plus – new B500, radiator
and cooler – less than 5k, new turbo last year, nice paint and graphics, SS steel wheel
covers, custom window shades, two rear booth with rear facing TV, seat trays, foot rests,
AC/DC power at booth, DVD/VCR/XM radio. Very Clean and excellent running. $115K

2000 Bluebird LTC 40 – 21
pass. executive motor coach
with 300K miles on a Cum-
mins with B-500, deluxe lav,
rear galley, refrig., 2+1 luxury
leather reclining seats, 5
channel audio at each seat,
DVD/ VCR/XM radio, forward
coat closet, forward magazine

rack, AC/DC power at every seat, dark tinted side thermo-
glass with translucent shades, aluminium wheels, new
paint, great heat and A/C. Excellent condition. $139,900

2000 LTC 40 exec-
utive 21 pass. 40
foot motor coach,
Cummins/ B500 –
300K miles, galley,
refrig., 2+1 luxury
reclining leather
seats, AC/DC at
every seat, luxury
lav, forward coat closet and magazine rack.
Very nice corporate/exec bus. $139,900

and seatbelt usage. 
A total of 25 states, plus

Canada, had inspectors out this
year examining buses as part of
Roadcheck. Last year, 14 states had
inspectors looking at buses.

Also last year, a record number
of coaches — 1,238 — were
inspected. The number of coaches
inspected has generally gone up in
recent years, making the 2007 total
— 949 — an anomaly. In 2005, 860
coaches checked, up from 589 in
2004, 515 in 2003, 334 in 2002,
501 in 2001 and 433 in 2000.

State, federal and local inspec-
tors, working with CVSA, which
has sponsored Roadcheck for the
past 20 years, inspected a total of
more than 62,000 commercial
vehicles during this year’s 72-hour
program. The out-of-service rate
for all vehicles was 21.5 percent,
meaning that a high percentage of
trucks were parked for safety viola-
tions. Last year’s overall rate was
21.7 percent. 

The Roadcheck inspections
occurred at 1,449 locations and
7,708 CVSA-certified inspectors
participated. Those numbers are
down from 2006 when 8,500
inspectors were camped out at
1,850 locations.

Indiana, Ohio
conduct joint
bus checking

Commercial vehicle enforce-
ment personnel from the Indiana
State Police and Ohio State High-
way Patrol participated in a joint
effort late last month aimed at
inspecting motorcoaches.

The one-day project involved
federally certified officers from
Indiana and Ohio conducting in-
spections at such destination loca-
tions as Indiana’s Argosy Riverboat
Casino in Lawrenceburg, and Ohio’s
Kings Island Theme Park north of
Cincinnati. 

A total of 34 motorcoach in-
spections were conducted during
the day, resulting in 24 equipment
violations, with 5 of the violations
being serious enough to warrant
placing the vehicle out-of-service.

The inspections also found
three driver violations none of
which were serious enough to
require that the drivers be put out of
service.

The Ohio State Highway Patrol
also conducted compliance re-
views, with one company receiving
a “conditional” rating based on the
number and severity of the viola-
tions discovered during a visit to
the company.
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Stagecoach pilot tests TV ads
to get British on board the bus

Coach USA results climb; parent company profits soar
PERTH, Scotland — Stage-

coach Group PLC has reported
sharply higher earnings for fiscal
2007, including healthy gains for
its Coach USA and Coach Canada
operations. 

Revenue at Coach USA and
Coach Canada, excluding opera-
tions that were shut down during
the year and megasbus.com, rose to
$454.6 million during the year
ended April 30, up nearly 9 percent
from fiscal 2006 revenue of $417.6
million.

megabus.com, the regional
curbside service that Coach USA
started last year, had revenue of
$4.7 million during the months
between its launch in the spring of
2006 and April 30 of this year.

megabus.com has carried close
to 400,000 passengers, many at-
tracted by its fares of as low as $1. 

Operating profit for Coach
USA and Coach Canada, excluding
megabus.com, during fiscal 2007
was $36.6 million, up from $31.5
million in fiscal 2006. That gave
Coach USA/Coach Canada an
operating margin of 7.9 percent for
fiscal ’07, versus 7.1 percent in fis-
cal 2006.

megabus.com lost $2 million.
Stagecoach Group CEO Brian

Souter said Coach USA’s sightsee-
ing services in New York and
Chicago turned in strong results for

fiscal ’07, with revenue up 12.7
percent. 

There also was continued rev-
enue and passenger growth in
Coach USA/Coach Canada com-
muter, express and schedule airport
services, as well as charter opera-
tions. Revenue growth was particu-
larly strong, Souter noted, for the
scheduled service operations in the
U.S., with an increase of nearly 10
percent over fiscal ’06.

Souter noted that a 10.7 percent
growth in Canadian revenue came
“despite a very competitive envi-
ronment.”

On a combined basis, Stage-
coach Group, which operates both
buses and trains throughout the
United Kingdom, had revenue of
$3.01 billion (U.S.) in the 12
months ended April 30, up from
$2.69 billion (U.S.) for the prior year.

Total fiscal ’07 operating profit
was $363.84 million (U.S.) for all
Stagecoach operations, versus
$226.26 a year earlier.

When the strong results were
announced, shares of Stagecoach
Group went flying on the London
Stock Exchange.   

Within days of Stagecoach
releasing its ’07 results, the compa-
ny had more good news for
investors. It won a seven-year con-
tract for the East Midlands rail
franchise, which is worth around

$470 million annually.
But while financial analysts

were elated with the news coming
out of Stagecoach Group, the com-
pany found itself the subject of crit-

icism that is seldom leveled at bus
operators. Oil giants, yes, but not
bus companies. 

A Labor member of the British
House of Commons accused Stage-

coach of “gross profiteering” at the
expense of customers and commu-
nity bus routes.

Gross profiteering by a bus
company: What a concept.

PERTH, Scotland — Stage-
coach Group, owner of Coach
USA, Coach Canada and megas-
bus.com, is pilot testing an ad cam-
paign in England that attempts to
attract riders because buses are
more environmentally friendly than
autos.

Part of the impetus for the cam-
paign comes from the latest finan-
cial results reported by Stagecoach.
(See related story.) The company
attributed some of its passenger
growth during fiscal 2007 to envi-
ronmental concerns boosting bus
ridership. 

Specifically, the company said
customers in English cathedral
cities, such as Oxford, Salisbury
and Canterbury, were switching to
buses to escape congestion and
reduce their environmental impact. 

“We are seeing a lot of passen-
ger growth in a lot of cathedral
cities in the south of England in
particular,” said a Stagecoach
spokesman. “People are switching
from car to bus, partly because of
congestion but also because of
increasing awareness of the envi-
ronmental impact of car travel.” 

To test whether it can attract
more individuals with environmen-
tal concerns to buses, Stagecoach
has hired a leading English ad
agency to develop a series of
humorous 40-second commercials
that are being shown on TV in areas
around Cambridge and Peter-
borough. 

The company has committed
$700,000 for the pilot consumer
campaign. Plans for a national roll-
out are being developed but
whether they will be launched
depends on the results of the test in
the southeast of England. 

Brian Souter,  Stagecoach
Group CEO, said: “This is a com-
pletely fresh way to market public
transport and a first for the UK.
Buses are for everyone and carry a
diverse range of customers from
lots of different backgrounds. 

“Stagecoach has attracted ris-
ing numbers of passengers for the
past five years in a row. We believe
that with increasing congestion and
more environmental awareness,
there is huge potential to get even
more people on board the nation’s
buses.”



Easy to find. Easy to order.   www.prevostparts.com

Presence. That’s what we’re all about. Backed by the biggest network in the industry along with
a dedicated and experienced team, we’re behind you all the way. Wherever you are, Prevost Parts
is always there. With 7 Prevost-owned Parts & Service facilities and over 150 independent
Prevost-qualified repair facilities, we’re never far away.

Here. There. Everywhere.

CANADA
QUEBEC • 1-800-463-8876
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