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DOT, FMCSA gear up for busy rule-making agenda 
WASHINGTON — Buried in

the new federal highway and public
transportation reauthorization law
that was adopted by Congress this
past summer are Congressional
mandates for new regulations, re-
quirements, programs and studies
that will impact the motorcoach
industry for years to come.

Now that the Federal Motor

Carrier Safety Administration ap-
pears to have gotten the revised
driver hours-of-service rules for
truckers out of the way, the agency’s
bureaucrats and those elsewhere at
the USDOT are making prepara-
tions to crank out several new reg-
ulations and conduct numerous
studies called for in the new high-
way spending act. 

At the top of the FMCSA prior-
ity list is a mandate to modernize
the commercial driver licensing
program. In the coming months,
the agency must propose a series of
initiatives to improve both federal
and state CDL procedures.

At the federal level, the
FMCSA has been ordered to look
at all aspects of how drivers of

commercial vehicles are licensed
and update the Commercial
Driver’s License Information
System that contains driver infor-
mation and links to all 50 state
licensing bureaus.

The FMCSA is required to
begin the CDL upgrades no later
than 120 days after the law was
enacted.

The new law even spells out
what some aspects of the improved
CDL system should look like. For
example, it must provide for the
electronic exchange of informa-
tion, including the posting of con-
victions; have self-auditing fea-
tures to assure data are being post-
ed correctly and consistently by the

Coaches out run 2nd hurricane
LAKE CHARLES, La. – For

the second time in three weeks, the
U.S. motorcoach industry helped
evacuate thousands of individuals
threatened by a major hurricane in
the Gulf of Mexico.

Hurricane Rita hit the Texas and
Louisiana coasts late last month but
not before hundreds of coaches
transported thousands inland and
away from danger.

From Port Lavaca, Texas on the
west, to east of Lake Charles,
motorcoaches were pressed into
service by both public and private
organizations to carry out evacua-
tions in the days before the hurri-
cane came ashore.

And while Rita didn’t match
the destructive power of Hurricane
Katrina, which hit New Orleans and
the Mississippi Gulf Coast three
weeks earlier, it still left a massive
trail of destruction.

Meanwhile, motorcoach com-
panies working for the Federal
Emergency Management Agency
and other relief organizations in the
areas devastated by Katrina con-
tinue to report challenging opera-
tional issues, including spotty cell-
phone service and difficulty find-
ing fuel. And those companies
based in the region struggled to
cope with losses, insurance issues,
displaced employees, crippled com-
munications and reduced levels of

business.
“We’re hanging in there,” said

Henry Smith, owner of Starcoach
in New Orleans. Smith’s operation
is on the west bank of the
Mississippi River which suffered

far less damage than other parts of
the city.

Getting coaches serviced or
repaired also has been a problem.
Motor Coach Industries set up a
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NTSB investigates
bus explosion that
kills 24 near Dallas

CONTINUED ON PAGE 15 þ

WILMER, Texas — The Na-
tional Transportation Safety Board
has launched a major investigation
into the charter bus that caught fire
and exploded here last month,
killing 24 elderly nursing home
residents that were being moved
away from Hurricane Rita.

The incident was the worst dis-
aster to hit the motorcoach industry
in more than six years and is one of
the deadliest accidents in Texas his-
tory. It occurred on Interstate 45,
just a few miles southeast of Dal-
las, where the coach was heading.

The unusual nature of the
tragedy and the unique circum-
stances surrounding it are likely to
result in one of the most difficult
investigations the NTSB has ever
undertaken of a bus-related catas-
trophe. 

Generally, the NTSB conducts
an investigations when there is a
major crash, resulting in several
passenger deaths. In this case, there
was no crash, no driver collapsing
at the wheel, no bus flipping over,
and no other vehicles directly
involved.

Much of the NTSB attention

will focus instead on the way in
which the coach was being used to
transport a number of infirm pas-
sengers who were carrying and
using medical oxygen; on why the
coach burst into flames; on the cir-
cumstances under which the bus
was pressed into service, and on
the owner of the bus.

The last time more than 20
individuals died in a bus crash in
the U.S. was Mother’s Day 1999,
when a coach operated by Custom
Bus Charters of New Orleans
crashed on Interstate 610, killing
22 of the 43 passengers on board. 

The ensuing investigation of
that disaster found that the driver
suffered from several life-threaten-
ing medical conditions that proba-
bly incapacitated him. The probe
also found the driver had marijuana
in his system, had used a sedating
antihistamine, and was fatigued.

The upshot of the crash was far
reaching. It directly led to passage
of the federal Motor Carrier Safety
Act of 1999 and to the creation of
the Federal Motor Carrier Safety
Administration. 

CONTINUED ON PAGE 12 þ

MCI commuter coaches operated by New York MTA make their way
through New Orleans. The coaches were sent to help with the evacuation
but ended up being used to transport military personnel. 
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When motorcoach operators
advertise their businesses, they
usually do three things: place an ad
in the Yellow Pages, emblazon the
company name on sides of their
coaches, and create brochures they
send far and wide.

A few brave operators add
radio or television advertising to
the mix. 

And those that use broadcast
media oftentimes swap their coach
services for on-air time. But media
trading can be a tricky business. 

Still, those operators who swap
charters for radio or television
advertisements say it’s all pretty
good and they insist they’re getting
their money’s worth.

“It’s working out just fine for
us,” says Dean Brown, general
manager of the Milwaukee opera-
tion of Lamers Bus Line, which has
been doing it for more than 20
years. 

He said media bartering has led
to friendships with radio personali-
ties who sometimes drop by
Lamers’ facilities and broadcast
live, giving him a bonus over his
trading arrangements. 

Another operator that says it
benefits from media trading is
Knoxville Tours in Tennessee.
“We’ve been pretty happy with it,”
says company president Stewart
Lusk, who has a bartering deal with
a television station that rewards its
big advertises with a free coach trip
to two major NASCAR auto races.
“We do quite well with the race
trips,” says Lusk.

Randy Cupp of Blue Lakes
Charter and Tours in Clio, Mich.,
says he’s been bartering for years,
too, and it has generally been
financial rewarding. However, he
worries that the big jump in fuel
costs this year could spoil things.
“I’m thinking our trades are going
to start slowing down some be-
cause of what we have to pay now
for fuel,” he says.

Other operators don’t care
much for media trading, saying that
while they get regular calls from
radio and television stations look-
ing to barter, they usually turn them
down because the payoff isn’t big
enough. 

“Radio advertising does abso-
lutely nothing for us,” said Jeff
Polzien of Red Carpet Charters in
Oklahoma City. He said because
his business is strictly charter, the
number of people who make char-
ter decisions is too small to warrant
mass-media advertising. “You have
to do things like mailings to reach
the people who make those deci-
sions,” he insists.

Polzien has done some barter-
ing with radio stations in the past,
but hiked up his price substantially
and then gave the stations a 50 per-
cent discount. “That way I still got
my money,” he said.

Tom Gobel of Lakefront Lines
in Cleveland says he has given up
the practice because he has seen
few results from radio advertising.
“I stay away from it now because
most of it involves radio and I don’t
believe in radio advertising for our
industry,” he says. “Now if the
Cleveland Plain Dealer (the area’s
daily newspaper) offered me part

of the travel section, I would cer-
tainly do it.”

Those that engage in the prac-
tice all have a different approach

to it.
Brown of Lamers says he usu-

ally goes for a 3–1 ratio in his favor

CONTINUED ON PAGE 12 þ

Operators use media trades to promote their businesses

Correction
The last of 10 Security and

Emergency Preparedness Planning
Workshops to be presented this fall
by the United Motorcoach Associa-
tion and the American Bus Associ-
ation will be March 6-7 in Scotts-
dale, Ariz. The date was incorrectly
reported in the Sept. 1 issue.

Blue Lakes Charter of Clio, Mich., has bartered for media ads for years, but
fears higher fuel prices may reduce the practice. 



4 October 1, 2005 Bus & Motorcoach NEWS

Voters defeat 
fuel tax hike
in Oklahoma

OKLAHOMA CITY— Voters
in Oklahoma roundly defeated a
statewide ballot measure last
month that would have raised the
state diesel and gasoline taxes to
pay for bridge and road repairs.

Roughly 87 percent of those vot-
ing cast ballots against raising the
tax on diesel fuel by 8 cents a gallon
and the tax on gasoline by 5 cents.
The tax now stands at 14 cents for
diesel and 17 cents for gasoline.

The measure was opposed by
the fledging Oklahoma Motorcoach
Association and by state truckers.

Supporters knew they faced an
uphill battle in trying to get the
measure passed. Polls taken in the
days leading up to the vote showed
that 75 percent of likely voters op-
posed the idea. The referendum
was placed on the ballot through a
petition last year when gasoline
was more than $1 a gallon cheaper. 

Meanwhile, diesel fuel taxes
rose in 10 states during the second
quarter of this year – Connecticut,
Georgia, Kentucky, Maine, Michi-
gan, Nebraska, New York, North
Carolina, North Dakota, and Wash-
ington. Most of the increases were
relatively small, the result of esca-
lator provisions.

However, in three states the in-
creases were significant. Connec-

ticut’s tax on diesel fuel jumped
nearly 4 cents a gallon to 35.956
cents, the second highest in the
nation. The tax increased nearly 2
cents a gallon in New York, to

37.25 cents, the nation’s highest
rate. And, in Washington, the tax
rose 3 cents a gallon, to 31 cents a
gallon, the result of legislation ear-
lier this year.

N.Y. targets toll evaders for collection

Doing business in Ohio
may become more costly 
with new commercial tax

ALBANY, N.Y. — The New
York Thruway Authority plans to
hire a collection agency in an effort
to recoup some of the roughly $23
million in outstanding tolls and fees
owed by thousands of motorists,
including commercial vehicle driv-
ers, who have breezed through E-
ZPass lanes without paying.

Truck, bus and passenger car
drivers would have one last chance
to pay up before their names are
turned over to OSI Collection Ser-
vices, a collection agency based in
St. Louis.

Authority officials admit their
agency might get as little as $1
million of the $23 million that is

owed after OSI takes its 21 percent
cut and uncollectible bills are writ-
ten off.

“Whether it’s $1 million or $2
million, we don’t know, but we do
think it’s important to make the
effort to collect what is owed to the
authority,” said Michael Fleischer,
the thruway’s executive director. 

COLUMBUS, Ohio — Motor-
coach companies doing a substan-
tial amount of business in Ohio are
facing a November deadline to reg-
ister for a new gross receipts tax
that went into effect this summer.

Many coach companies based
— or operating — in Ohio may see
their annual income tax liability
increase significantly because of
the tax that is replacing the state
corporate franchise tax.

Ohio-based operators that have
annual taxable gross receipts of at
least $150,000 are subject to the
tax. Out-of-state operators having
more than $500,000 in taxable
gross receipts in Ohio and driving
more than 25 percent of their miles
in Ohio are also subject to the tax.

That means that operators in
nearby states such as Indiana,
Pennsylvania, New York, Michi-
gan, Kentucky and West Virginia
should be concerned about the 25
percent mileage rule.

Other factors that can rope in
an out-of-state business include
having more than $50,000 in real
or personal property in Ohio, or
spending more than $50,000 in
payroll for work in Ohio.

Under the law, even companies
that did not make a profit would be
required to pay the new tax. In the
past, if a company lost money, it
may not have had to pay taxes but
now it will, say experts. That, of
course, could hurt struggling oper-
ators.

The state says it adopted the
new law to get multimillion-dollar
corporations to pay a more fair tax
rate. The state says that some giant
corporations were paying as little
as $100 annually in state taxes.

Operators subject to the tax
must register with the Ohio De-

partment of Taxation by Nov. 15. If
a company fails to register, it could
be fined $100 a month, or a maxi-
mum of $1,000. 

The tax was included in a
sweeping tax reform package initi-
ated and signed into law this past
summer by Ohio Gov. Bob Taft.
The law phases out two major busi-
ness taxes – corporation franchise
and tangible personal property, and
phases in the new commercial
activities tax, or gross receipts tax.

The commercial activities tax
is essential an annual tax for the
privilege of doing business in
Ohio. It is based on a business’s
gross receipts, with the amount of
taxable gross receipts determining
whether or how the tax applies.

Examples of gross receipts
include sales, performance of serv-
ices, and rentals or leases. The cal-
culation for gross receipts is based
on what the taxpayer is required to
use for federal income tax purpos-
es, whether accrual or cash basis.
There is a deduction for bad debt.

Businesses with annual gross
receipts of $150,000 or less are not
subject to the tax; those in-state
businesses with receipts from
$150,001–$1,000,000 pay a mini-
mum $150 tax; receipts exceeding
$1 million — when the tax is fully
phased in — will be taxed at a rate
of 0.26 percent ($150 plus 0.26
percent)

The tax rate for the first tax
period — from July 1 to Dec. 31,
2005 — is 0.06 percent. 

Registration for the tax in-
cludes a one-time refundable fee
of $15 for registering on-line, or a
$20 fee for paper registration. On-
line registration is available via
the Internet at the Ohio Business

Virginia toll proposal criticized
RICHMOND, Va. — A pro-

posal that would require motorists
using the state’s interstates to pay
tolls via open-road tolling at 38
locations has drawn criticism from
both lawmakers and commercial
vehicle operators.

The plan would require pas-
sage by the state General Assem-

bly, in addition to approval by
Congress. Some state legislators
have questioned the viability of the
proposal.

Commercial vehicle operators
generally oppose tolls because
they are a form of double taxation
and because they also can pose a
safety hazard.

PORTLAND, Ore. — Oregon
transportation officials have un-
veiled four proposals from pri-
vate companies for three differ-
ent projects that would require
drivers to pay a toll if they want
to get through congested areas
quicker.

Officials said the tolls are

needed because motor fuel taxes
and federal grants alone do not
provide enough money to pay for
necessary highway improve-
ments.

The projects, which are also
designed to help relieve conges-
tion in the Portland area, include
widening a portion of Interstate

205; constructing a bypass via
Dundee and Newberg, about 20
miles southeast of Portland, and
building a new road from Inter-
state 205 to Damascus in neigh-
boring Clackamas County.

All of the proposals involve
tolls to help pay for construction
expected to cost about $1 billion.

Oregon studies toll proposals for 3 projects

State Gasoline Diesel
North Carolina 27.1 27.1
North Dakota 23 23
Ohio 28 28
Oklahoma 16 13
Oregon 24 0
Pennsylvania 30 36.4 
Rhode Island 30 30
South Carolina 16.75 16.75
South Dakota 24 24
Tennessee 21.4 18.4
Texas 20 20
Utah 24.5 24.5
Vermont 20 26
Virginia 19.9 19.9
Washington 31 31
West Virginia 27 27
Wisconsin 32.9 32.9
Wyoming 14 14
U. S. 18.4 24.4
Tax Rate in U.S. is cents per gallon

Province Gasoline Diesel
Alberta 9 9
British Columbia 14.5 15
Manitoba 11.5 11.5
New Brunswick 14.5 16.9
Newfoundland 16.5 16.5
Nova Scotia 15.5 15.4
Ontario 14.7 14.3
Prince Edward Is. 20.6 20
Quebec 15.2 16.2
Saskatchewan 15 15
Tax Rate in Canada = cents per liter

State Gasoline Diesel
Alabama 16 19
Alaska 8 8
Arizona 18 26
Arkansas 21.7 22.7
California 36.26 29.5
Colorado 22 20.5
Connecticut 33.944 35.956
Delaware 23 22
Dist. of Columbia 20 20
Florida 26.47 29.37
Georgia 13.1 13.3
Hawaii 16 16
Idaho 25 25
Illinois 29.8 32.5
Indiana 29.8 27.8
Iowa 21.7 23.5
Kansas 24 26
Kentucky 21.2 21.8
Louisiana 20 20
Maine 26.88 27.52
Maryland 23.5 24.25
Massachusetts 21 21
Michigan 33.005 28.875
Minnesota 20 20
Mississippi 18.4 18.4
Missouri 17 17
Montana 27.75 28.5
Nebraska 25.3 25.3
Nevada 23.81 27.81
New Hampshire 20.625 20.625
New Jersey 14.5 17.5
New Mexico 18.875 22.875
New York 37.8 37.25

SSttaattee && PPrroovviinncciiaall FFuueell TTaaxx RRaatteess
A number of states boosted fuel-tax rates during the second quarter of 2005. Here are the
updated rates for all states and provinces, plus the federal tax rate in the U.S.

CONTINUED ON PAGE 12 þ
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Federal compliance costs cost small businesses most
WASHINGTON — The na-

tion’s small businesses spent
$2,365 more per employee last
year to comply with federal regu-
lations than large businesses, a
figure small business advocates
say needs to be pushed lower.

In 2004, all businesses spent a
combined $648 billion to comply
with federal regulations, up more
than 30 percent since 2000,
according to a new report from the
U.S. Small Business Administra-
tion’s Office of Advocacy.

Release of the report coincided
with the 25th anniversary of the
signing of the federal Regulatory
Flexibility Act. The act, designed to
make sure small businesses are con-
sidered by federal regulators,
became law in late September 1980. 

The anniversary was marked in
Washington by a gathering of
small business owners, trade asso-
ciation representatives, think-tank
scholars, congressional staff and
elected officials. The United Mo-
torcoach Association was a major
sponsor of the event. 

While the SBA’s Office of Advo-
cacy figures that the Regulatory
Flexibility Act saved small business-
es more than $17 billion last year
alone, the new SBA report suggests
there remains much more to do.

The study found that those
firms with fewer than 20 employ-
ees annually spend $7,647 per
employee to comply with federal
regulations, ranging from tax and
environmental compliance, to in-
ternational trade and workplace
requirements. That compares with
$5,282 spent by firms with more
than 500 employees.

In 2000, small businesses spent
$6,975 per employee on compli-
ance. Then, the study showed small
businesses paid nearly 60 percent
more then big firms per employee,
but the methodology for calculat-
ing the cost was different. 

The small businesses included

in the study were in services, manu-
facturing, health care, and whole-
sale and retail trade. The report did
not look at the cost of state and local
regulations. Among the findings: 

• The health care industry had
the lowest cost per employee for
regulatory compliance, at $3,246.
Utility companies had the largest

share at $17,636 per employee.
• Economic regulations, such

as tariffs for international trade and
transportation rules, were the
biggest dollar burden on business-
es, at $2,567 per employee. The
smallest amount was spent on tax
compliance: $894 per employee.

To help reduce the regulatory

burdens on small businesses, fed-
eral agencies must consider how
new rules will affect small compa-
nies under the Regulatory Flexi-
bility Act.

President Bush, in an executive
order signed three years ago, also
began requiring agencies to notify
the SBA Office of Advocacy

whenever a rule change may have a
“significant” economic impact on
small business. 

The order’s intent was to get
the advocacy office involved with
recommendations early so small-
business burdens can be addressed.

For more information, go to
www.sba.gov/advo.

Sirius to offer
traffic service

NEW YORK CITY — Sirius
satellite radio plans to broadcast
traffic data nationwide starting
next month for 22 major U.S. met-
ropolitan areas, according to digi-
tal map company Navteq, which
will provide the updated traffic
information.

Navteq culls traffic reports
from multiple sources, including
commercial traffic data providers,
government departments of trans-
portation, police and emergency
services, road sensors, cameras
and airborne reports and relays
that information directly to a navi-
gation system.
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Michigan alters IFTA reporting
LANSING, Mich. — Michi-

gan has changed its procedure for
bus companies reporting miles
traveled within the state.

The state Department of
Treasury announced that starting
this month bus companies report-
ing miles traveled in Michigan
must report all of their miles as
taxable on the International Fuel

Tax Agreement schedule filed with
their IFTA return. The first return
to be filed reflecting the change is
for the fourth quarter of this year.

In a “special notice” sent to bus
companies, State Treasurer Jay B.
Rising said that all fuel consumed
in Michigan by a company’s “qual-
ified vehicles” must be reported as
taxable on the IFTA schedule.

All undyed diesel fuel pur-
chased in Michigan, where the tax
was paid, can be claimed in the tax-
paid gallon column of the IFTA
schedule, Rising said. Dyed diesel
fuel purchased in Michigan cannot
be claimed in the tax-paid column. 

However, dyed diesel fuel con-
sumed in qualified vehicles must
be used in computing the compa-
ny’s fleet average miles per gallon.

Michigan law provides for a

refund to all qualified motorcoach-
es for tax-paid fuel purchased and
consumed in Michigan. To obtain a
refund, an operator must request a
refund from the state. To do that, a
separate claim form must be used.
To get the form, an operator must
complete a Request a Motor Fuel
Tax Refund Claim Form. The form
is available on the Treasury De-
partment Web site at https://
treas-secure.state.mi.us/motor
fuel/request.htm. (The Web address
in the letter sent by the Treasury
Department contains an error and
will not link to the form.) Or, the
form can be obtained by calling
(517) 636-4600.

Questions should be directed to
the Treasury Department customer
contract division at the above
phone number.

states, and integrate the CDL and
the medical certificate. 

Organizations like the United
Motorcoach Association and
others have been advocating inte-
gration of the CDL and medical
certificate for years. Now it looks
like it is finally going to happen.

Included in the legislation is
$100 million earmarked for grants
to be used by states to make
improvements to their licensing
programs. Another $28 million
will go to states to upgrade their
CDL information systems. 

A CDL Task Force is being set
up to examine a range of issues,
including state CDL-related en-
forcement practices, operational
procedures to detect and deter
CDL fraud, assuring adequate
proof of citizenship, and updating
technology and improvements for
data sharing between state and fed-
eral agencies. The task force must
submit its recommendations and
findings to Congress in two years.

The FMCSA has even less
time to begin loosening CDL-
licensing restrictions on individu-
als who use insulin to treat dia-
betes. The law requires the
FMCSA to come up with new
rules within 90 days of enactment
of the law.

Among the  s tudies  the
FMCSA and USDOT must con-
duct are several that likely will
affect the motorcoach industry. A
sampling:

• A review to determine the
degree to which Canadian and
Mexican commercial vehicles cur-
rently operating or expected to
operate in the United States com-

ply with federal motor vehicle
safety standards.

• A field test in conjunction
with the University of Iowa on “an
approach to assessing highway-use
fees based on actual mileage driv-
en by a specific vehicle on specif-
ic types of highways by use of an
onboard computer … linked to
satellites to calculate highway
mileage (and computes) the appro-
priate highway use fee for each of
the federal, state and local govern-
ments as the vehicle makes use of
the highways. 

• A nascent movement in the
U.S. to do away with fuel taxes as
the primary method of paying for
highway construction and mainte-
nance. This hydra-headed issue has
its basis in the declining rate of
growth of revenue from fuel taxes.
The advent of hybrid and alterna-
tive fuel vehicles that use little —
or sometimes no — gasoline or
diesel fuel and the greater fuel effi-
ciency of autos generally is reduc-
ing fuel tax revenues at a time of
increasing congestion and enor-
mous highway construction re-
quirements. 

• A study of how new tech-
nologies might be used to enhance
the collection of the excise tax on
diesel fuel.

• A study to identify the issues
related to the protection of the
rights of individuals whose motor
vehicles are towed and to identify
potential remedies for those issues.
This is an increasingly impor-
tant issue because of the growing
prevalence of electronic-data-
recording devices, or black boxes,
on all vehicles, including buses. 

• A study of highway tol l -
collection facilities, including toll
booths, to determine their safety. 

Regulations
CONTINUED FROM PAGE 1

Sponsored by:

Las Vegas Convention Center
November 8-10, 2005

LASER FOCUS
The Mid-Size Bus Equipment & Technology Show

• The biggest bus show in North America

• The most extensive gathering of private and
public sector decision-makers in the industry

• A world-class conference focusing on innovative
trends and techniques in management &
operations, maintenance, and technology &
equipment

• A spectacular showcase for the latest vehicles,
products, and services

• 20 hours of total immersion in the bus industry

• The most vibrant city in the country
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For more information, call 

800.576.8788

To register 
for early bird pricing 
or for more info, visit

BusConExpo.com

2005 SPONSORS
Presenting Sponsor

Host Dealer

General Sponsors

Association Sponsors

AMERICAN BUS ASSOCIATION

To register

for early bird

pricing or for

more info, visit

BusConExpo.com

Transits seek charter firms
The following public transit

providers have informed the
United Motorcoach Association of
their intent to provide charter bus
service unless willing and able pri-
vate operators step forward to
offer service or to bid on contract
opportunities. UMA urges appro-
priate operators to take the time to
respond to these notices:

Jefferson City, Mo. Deadline:
Oct. 6, 2005. Write to: Richard

Turner, Transit Division Director,
Jefferson City Department of
Community Development, 820 E.
Miller St., Jefferson City, MO
65101. Phone: (573) 634-6479.

Bowling Green, Ky. Dead-
line: Oct. 11, 2005. Write to: Gail
Wolgast, Public Transit Coordi-
nator, Community Action of
Southern Kentucky, P.O. Box
90014, Bowling Green, KY
42102. Phone: (270) 782-3162.
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Katrina.
Nothing else has to be said.
The most far-reaching disaster in our

nation’s history. I hope and pray it
remains so. 

By the time you read this, more than
1,000 dead. Hundreds of billions of dol-
lars for complete reclamation and
restoration. 

A city below sea level drowned.
Towns in Mississippi eliminated. Tens of
thousands of people without jobs. Tens
of thousands temporarily or permanently
homeless. 

Mother Nature reminds us once
again that no matter how powerful and
intelligent we thank we are there is a
greater force. A force we cannot control;
a force that can control our destiny.
While evil men may try to shake our
lives, Mother Nature can do the same
thing with more devastation. And while
we can thwart evil men, we cannot stop
Mother Nature. 

The potential to know what could
happen and possibly how to respond —
ignored. Official weather predictions —
ignored. The attitude of “chances are
slim — why worry?” prevailed. Now,
finger pointing galore. An entire country
at odds. Iraq is no longer headline news. 

While we know why it happened, the
nagging question is why did it have to be
so bad? Why didn’t someone anticipate
that the levees would fail? Why were
people trapped for so long?

Why didn’t all levels of government
do more? Where was the leadership?
Where was their wisdom? And I will add
one other question to this list: Where
were the buses?

Yes, buses from many states came to
the rescue and transported evacuees to
safety. But, it is painfully obvious that for
all of the “talking” we have heard for

four years (since 9/11), a woeful lack of
planning and preparation occurred to
meet such a disaster. I don’t want to hear
that Katrina was something that had a
low probability. Mother Nature will
always be here and will always show her
might. Hurricanes, earthquakes and the
like should be expected and must be met
with decisive action when they occur. 

During Katrina, planes could not fly
and trains did not move. But buses con-
tinued to weave their way along naviga-
ble sections of highway and roadways if
necessary. They could get as close to
evacuees as possible. They could carry

up to 55 people with their belongings to
safe harbor, and offer them comfort
facilities as part of the ride. The
Superdome did not have to be a place of
misery for any longer than the time it
took to assemble a queue of motorcoach-
es and possibly school buses to move
people to other locations. But where
were the buses?

There are cities that have contin-
gency plans in place for disasters that
incorporate buses to move residents to
safer locations. No such plan apparently
was in place in New Orleans. Nor was it
apparent that such contingencies were in
place at the state and federal levels. Why
not?

When will the federal government
realize that motorcoaches are one of the
strongest components of our transporta-
tion system? When will they recognize
the strategic potential of the motorcoach
industry in serving the people of this

country and in fulfilling a critical need in
times of emergency? When will they
embrace and support the industry from
at least a crisis/disaster component, if
nothing else?

It is time for the industry to assert its
rightful place of strategic importance to
this country. It is time for this country
and the federal government to under-
stand the value of the motorcoach indus-
try, and support it as necessary so it is
available and can respond to catastro-
phes and in times of need. 

The time is now to go to the halls of
Congress and make this case. With the
finger pointing going on, they should
welcome an answer for preventing a
Katrina-type disaster response from hap-
pening again.

While I believe the motorcoach
industry has the capacity to accept this
critical role, you must be sure you are
prepared. Does your company have plans
for contingencies associated with emer-
gencies and natural disasters? Have you
thought about where your employees
may go and how they can remain safe if
they find themselves in the midst of a dis-
aster such as a hurricane or a flood? Can
you move your buses quickly to a safe
place at a moment’s notice if necessary? 

If you are not prepared for such con-
tingencies, you are not prepared to serve
others in need during disasters and catas-
trophes. Remember the five Ps: Planning
and Preparation Prevents Poor Perform-
ance. 

Hurricane Katrina was a wake up
call. We must be prepared to respond
appropriately to any disaster for our own
purposes to be available to serve the
greater need. The industry should stand
tall and demand its appropriate place for
response to future emergencies and dis-
asters. Government at all levels should
start practicing the five Ps and recognize
your value, seek it out, and let you serve
as only you can in time of need.

Asserting our rightful placeNot a pretty picture
The further Hurricane Katrina gets in the rearview

mirror, the uglier the picture becomes of the govern-
ment’s effort to organize the evacuation of New
Orleans. 

The Chicago Tribune may have said it best in an
investigative piece it published the other day. 

“The story of the bus evacuation of New Orleans
is partly one of heroism by a handful of people who,
when called upon to help, acted quickly and impro-
vised deftly in the face of desperate need. 

“But the story also underscores a critical failure in
the disaster plan: the inability of government to pro-
vide even the most rudimentary transportation to take
people out of harm’s way.”

When Katrina’s storm surge breached New
Orleans’ levees, putting much of the city under water,
it became the responsibility of state officials and the
Federal Emergency Management Agency to oversee
the gigantic evacuation. But they, like the city, were
unprepared. 

Though it was well-known New Orleans would
flood in a major hurricane, FEMA had no emergency
management plan for evacuating the city. So what did
the bureaucrats at FEMA do when it became painful-
ly obvious the city had to be evacuated?

They turned to a trucking logistics firm. 
Landstar Express America held a federal contract

worth up to $100 million annually for disaster trans-
portation. However, Landstar was as ill equipped as
FEMA to move tens of thousands of people.

But being smart business people, executives at
Landstar did what any sixth grader would do, they
went on the Internet and found Carey Limousine,
whose Web site touted its ability to move large groups
of people.

Carey in turn tapped Transportation Management
Services of Vienna, Va., which specializes in arrang-
ing buses for large events, to help fill an initial order
for 300 coaches. 

While all this was happening, the presidents of the
United Motorcoach Association and the American
Bus Association were beating on FEMA’s door, trying
to offer help. But, of course, no one was home at
FEMA. Or, when they did respond, they provided bad
information.

Finally, two days after the hurricane hit, Victor
Parra of UMA and Peter Pantuso of ABA linked up
with Carey and others… and the wheels started
turning.

‘When will the federal

government realize that

motorcoaches are one of the

strongest components of our

transportation system?’



I disagree with Tom Sorrells’
(CEO of Motor Coach Industries)
characterization of DriveCam as
only a crash recorder that doesn’t
do anything to prevent accidents
(Bus & Motorcoach News, Sept. 1).
At Classic Transportation, we have
demonstrated that DriveCam saves
lives by preventing accidents.

Classic has achieved a 60 per-
cent reduction in casualty losses
since we installed the DriveCam
Feedback and Behavior Modifica-
tion Program. The ability of Classic
and other operators who success-
fully use DriveCam to reduce casu-
alty losses is “the real soul of safe-
ty equipment and training” to
which Mr. Sorrells is aspiring. 

As a member of the TRAX
Insurance Captive, Classic is
responsible for the first $300,000
of each casualty loss. Over the next
several years our reduction in loss-
es will pay us significant divi-
dends, as well as lower future
insurance costs. This cost reduction
is directly related to improving
safety for drivers and passengers.

Ninety-five percent of all colli-
sions involve driver error. Drive-
Cam records bad driving behaviors
before they become accidents.
Over the years, statistical studies of
bad driving behavior, as well as
Classic’s own DriveCam videos,
indicate there are approximately 10
near misses for every accident.
DriveCam gives Classic the ability
to observe these near misses and to
use them to counsel and retrain
drivers.

Insurance experts have told us
for years that you can control fre-
quency but not severity. With
DriveCam, motorcoach operators
can observe and counsel frequency
of near misses instead of waiting
for a severe accident to defend.

Classic also believes that when
you focus on the frequency of bad
driving behaviors you reduce the
opportunity for severe loss. Our own
drivers tell us they drive more care-
fully to avoid a DriveCam event.

I shutter to think what our casu-
alty losses would be like if we did-
n’t use DriveCam. Classic operates
in one of the most dangerous, liti-
gious and congested driving re-
gions in the United States. The best
defense against this extremely dif-
ficult environment is to get the
utmost out of the DriveCam sys-
tem. That is why every piece of
rolling stock covered by our insur-
ance is equipped with DriveCam.
We would never put anything on
the road unless the DriveCam cam-
era is installed.

Mr. Sorrells incorrectly implies
that a fire suppression system is a

better safety investment than
DriveCam. I disagree. We have 34
charter coaches. In the last 10 years
we have had four coach fires, three
of which were in the engine com-
partment. That equates to three
engine fires during roughly 250
bus years of data. The cost of a fire

suppression system is about
$10,000 per coach.

Conversely, it costs approxi-
mately $1,000 per coach for a
DriveCam with all the software. If
I equipped all of my coaches with
fire suppression equipment it
would cost me $340,000, com-

pared to spending $34,000 for
DriveCam. Considering our 60 per-
cent reduction in casualty losses,
Classic has gotten both a terrific
return on its investment and an
improved safety record with
DriveCam.

Perhaps one day soon coach

manufacturers will realize that
installing a DriveCam in every
coach they sell is clearly in the best
interest of all operators and the
traveling public.

—Bill Schoolman, President
Classic Transportation
Bohemia, N.Y.
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Cruising Altitude.

You are now free to move
about nonsequentially.

ZF Sales and Service North America, LLC
Commercial Vehicle and Special Driveline Technology
Vernon Hills, IL  
847.478.6868
onhwyinfo@zf.com

Climb to new heights with the 
ZF-AS Tronic automatic transmission.

Through the superiority of nonsequential
shifting, drivers can now effortlessly
maintain speed on hilly terrain. A power-
shift transmission takes time to shift up
and down in steps, but the ZF-AS Tronic
automatically shifts directly to the 
correct gear ratio, retaining uphill mom-
entum and engine power more efficiently.

Smooth and quiet, lightweight and highly
fuel-efficient, this completely integrated
bus transmission has been enhanced 
to offer even less routine maintenance
and more ratios than the original. High-
torque capacity has been increased to
2050 ft-lbs. and both 10-speed and 
12-speed models are now available. 

Turbulence-free shifting. Only with a 
ZF-AS Tronic transmission. 
Only from ZF.

Driveline and Chassis Technology

www.zf.com/na

To the Editor: DriveCam prevents crashes, saves lives 



Trans-Bridge Lines has taken
delivery of two new MCI D4505
coaches, featuring U.S. flag
graphics.

Trans-Bridge chose the color-
ful coaches after purchasing anoth-
er MCI coach — a demo J4500
model — that has the same graph-
ic treatment. 

When Trans-Bridge put the J
model into service for its com-
muter runs to New York City, the
coach proved to be very popular.
“Commuters reacted well to the
graphics, and we needed two more
coaches for our New York com-
mutes, so we decided to use the
same theme,” said Kirby Parnell,
senior vice president of Trans-
Bridge. 

Trans-Bridge’s new D4505s
have Detroit Diesel Series 60
engines and Allison transmissions,
plus Ricon wheelchair lifts. They
also have Amaya seating, Firestone
tires, Alcoa wheels, National
model 93-B driver seats, and REI
A/V systems with six flat-screen
monitors. 

Trans-Bridge, is owned by the

JeBran family, which are second-
and third-generation family mem-
bers who operate the 65-year-old
company.

Today, Trans-Bridge has a
fleet of more 65 intercity coaches,
with most of them MCI models. 

The company provides daily
service to New York City, Atlantic
City, Newark and JFK Airports.
An affiliate company, Trans-
Bridge Tours Inc., offers tours
throughout the U.S. and Canada,
including one-day excursions to
Atlantic City, sporting events and
shows, as well as overnight trips
to such destinations as Florida and
Tennessee.

Trans-Bridge Tours has five
offices — in Bethlehem, White-
hall and Easton, Pa., and in Phil-
lipsburg and Clinton, N.J. Trans-
Bridge carries more than 1.3 mil-
lion passengers annually and
employs 190 people. 

Trans-Bridge becomes one of
the first operators to take delivery
of MCI’s new-look D4505, and it
will take delivery of two new 40-
foot D4005 coaches this month.

MCI recently restyled its D-
coaches, giving them a curvier
front end, flared headlights, LED
directional lights, a new upper
cap, frameless side-sash windows,
and a one-piece front bumper. 

Ramblin Express, a charter,
line-haul, shuttle and limo opera-
tor, has taken delivery of two new
MCI J4500 coaches and two pre-
owned J4500s.

The new J4500s, which are
equipped with Caterpillar C13
engines and ZF-AS Tronic trans-
missions, are serving the company
charter operations. The 2002 mod-
els, which have Detroit Diesel
engines and Allison B500 trans-
missions, are being used for the
company’s scheduled casino runs.

“Customers love the J4500,”
said Gary Agnes, Ramblin Ex-
press’ general manager. “It’s a
beautiful coach.”

Founded 12 years ago by Todd
Holland, Ramblin Express has a

fleet of 19 coaches. The company
serves Denver and northern Colo-
rado from its Broomfield, Colo.
location, while its facility in Colo-
rado Springs serves the southern
part of the state.

In addition to its charters and
casino business, Ramblin Express
is the exclusive transportation pro-
vider for Colorado Springs’ famed
Broadmoor Hotel.

“We appreciate longtime cus-
tomers like Ramblin Express,” says
Patricia Ziska, MCI vice president
of marketing and major accounts.
“And we’re proud to be able to pro-
vide them with coaches that fit
their need.…”

For more information go to
www.ramblin.com.
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Ramblin’ Express
Denver/Colorado Springs

Trans-Bridge 
Bethlehem, Pa. 

HUDSON RIVER CORPORATION
Call toll free: 1-866-LAV-DUMP | Fax: 1-773-525-2956

DDuummpp
CCLLEEAANN......

DDuummpp
LLEEGGAALL!!

L avatory dump hopper is assembled
and ready to install in your existing
sewer system. Its cover plate is easily

rolled back with the remover tool. Each of
your service lanes can easily be equipped
with this time-saving unit, which has been the
industry standard for over thirty years. All
major credit cards accepted.

Call 1-866-LAV-DUMP or email
lavdump@yahoo.com for additional
information.

WASHROOM WASTE
DISPOSAL UNIT installs directly
into your existing sewer system!

Washroom
waste is
removed
quickly,
easily and
safely

CHARTER
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Shuttle Bus Leasing

1863 Service Court, Riverside, CA 92507
www.ShuttleBusLeasing.com

800-287-7253

Leases Terms Available From 3 Months to 2 Years
High Quality, Transit Shuttle Buses

Over 1000 Buses In Inventory
22' To 60' Models Available

Parking Lot Shuttles ~
Peak Demand CoverageEmployee Shuttling ~

Seasonal Coverage

Top Qual i ty Transit Buses Also

Avai lable for Sale

"Your Solution For Shuttling & Fixed Route Contracting"

Capital Trailways
Montgomery, Ala,

Sky Express
Charlotte, N.C.

Capital Trailways/Capital Motor
Lines Inc., one of the largest
motorcoach operators in the South,
has taken delivery of a 2005 Van
Hool C2045 coach. 

The enhanced model is equipped
with a Caterpillar C13 engine, ZF-
AS Tronic 12-speed transmission,
Amaya Brasil seats, and a Ricon
S&S wheelchair lift. Other equip-
ment includes roller-type shades,
Monogram flush-type recirculating
toilet, REI A/V system with DVD/
VCP player, four monitors and
radio, and Isringhausen driver seat. 

The new addition brings the
number of C2045 Van Hools in the
company fleet to 10. 

Capital Motor Lines was estab-
lished 75 years ago and has offices
in Montgomery and Huntsville,
Ala., and Jackson, Miss. It offers
Trailways intercity service, plus
tours and charters throughout the
U.S. and Canada, as well as local
shuttles. It operates 100 buses.

Company Vice President of
Maintenance Ed Sunday said Cap-
ital Trailways is looking at acquir-
ing additional C2045 models.

Sky Express, a new company
providing line-run service between
Charlotte and New York city, has
purchased a 2005 Van Hool C2045.

The coach has a Caterpillar
C13 engine, ZF AS-tronic trans-

mission with intarder, Amaya
Brasil seating for 61, Isringhausen
driver seat, Goodyear tires, Alcoa
wheels, REI A/V system with four
monitors and DVD player, and
Monogram flush-type toilet.

Supplying the Transportation Industry with
Used, Serviceable & Rebuildable Bus Parts

for Over 25 Years!

VOLUME DISCOUNTS • PRIDE IN PERFORMANCE
DEEP DISCOUNTS!

on all Detroit Diesel & Allison
Transmissions

SAVE MONEY ~ SAVE TIME
We sell good running qualified bus components.

NO RISK PURCHASE PLAN
We unconditionally guarantee our customers satisfaction.

973 589-9265 • Toll Free 800-526-8055
FAX 973-589-2253 • P.O. BOX 5157 • NEWARK, NJ 07105

www.nimcobus.com

WE ALSO STOCK
• Front and Rear Axle Parts • Engine Accessories
• Alternators and other Electrical Components
• Air Conditioning Components • Body Parts

We Buy & Sell Buses. . . Call for a Quote

Far West Charters has added a third new Van Hool
C2045 coach to its fleet in as many months.

Established 23 years ago by owner Carlos Garcia,
Far West Charters has grown from one MCI MC-5 to a
fleet of 18 coaches, all but one of which are 45-footers.

The company specializes in charter and transfer
services for groups, including corporate and school
accounts.

All three of Far West’s 2005 C2045 coaches are
equipped with Caterpillar C13 engines and Allison
B500 transmissions. Other equipment includes Amaya

Brasil seats for 57 passengers, Isringhausen driver
seats, Goodyear tires mounted on Alcoa wheels with
hub covers, Monogram flush-type recirculating toilet,
and REI A/V system with DVD player, four CRT mon-
itors and radio.

Far West Charters
San Pedro, Calif.

Silver State Coach, a family-owned and operated
motorcoach company, has taken delivery of a 2005
C2045 coach from ABC Companies.

Silver State is owned and operated by Tony and Jill
Fiorini and was founded in Reno, Nev., 19 years ago.

Converting to a two-coach operating company in
the Los Angeles area about 10 years later, the compa-
ny has continued its growth and now has more than 30
coaches in its fleet. In addition to local tour and char-
ter services, the company also provides transportation
for several large tour companies, as well as corpora-
tions and government agencies, and is licensed for
travel in both Mexico and Canada.

The company’s new C2045 is equipped with the
Cummins ISM 450-horsepower engine and the Allison
B500 transmission. It also has a Monogram flush-type
recirculating toilet, REI A/V system with 4 CRT mon-
itors and radio, Amaya Brasil seats, Alcoa wheels, and
roller-type shades.

Silver State Coach
Placentia, Calif.



when he barters with radio stations
that are running promotions for
their listeners. But, he takes it
down to 2–1 when the station is
sponsoring a trip just for its own
employees. 

The radio stations he barters
with produce most of the ads for
him and then provide him with a
log listing the times the ads will be
running. “You have to be very care-
ful of them trying to run them at 3
a.m.,” he says.

While he’s open to bartering
year round, he tries to do most of it
during the slowest times of the
year. “When you’re jammed to the
max, then I would not want to do it.
But when you have equipment sit-
ting around, like in November
through March, then it makes all of
the sense in the world to participate
in it,” says Brown. 

Lusk said the radio station-
sponsored race car bus trips from
Knoxville to Bristol, Tenn., usually
end up in his favor by about

$1,000. He also barters with a
Christian radio station for two trips
a year to a Christian music per-
formance but makes those runs on
a 1–1 ratio.

Greg Beach of Beach Transpor-
tation Co. in Missoula, Mont., has a
different approach to his bartering.
The company has charter and
school bus operations and provides
a couple of trips a year to a radio
station in exchange for the station

broadcasting a series of school
safety tips to its listeners, all at an
even trade. “The company name is
mentioned but the ads are about
school bus safety,” he said. 

Cupp, who works with about
eight radio stations and one televi-
sion station in the Flint and
Saginaw areas in eastern Michi-
gan, says he doesn’t have a specif-
ic ad ratio for his media trades, but
gets them in his favor most times.

“If we have a $700 bus trip, then
we get about $1,000 in ads,” he
explains.

He said his company designs
the ads and uses radio station per-
sonnel to provide the voice talent
when the amount involves only a
few hundred dollars. For more
expensive trades, the radio stations
produce the entire ads.

“Being in the public eye and
having a good rapport with the

media is a good thing,” he stresses.
“And being friendly with media
people isn’t going to hurt either.” 

Cupp takes his bartering a bit
further than most. His company
belongs to a business trade ex-
change in which hundreds of busi-
nesses earn and bank barter points
by performing services for mem-
ber companies. Then, when a busi-
ness needs the services of another
member, it can obtain them by
using its banked barter points.
“We have a Christmas party every
year for our employees and it is
catered by someone in the ex-
change and we use our points to
pay for it,” he said.

Because the companies in-
volved in bartering have so many
different ways of doing it, Beach
thinks the industry should look into
the practice and possibly develop
some payment ratios and other
standards.

“I would encourage the indus-
try to consider the media trading
issue and see if it can develop some
guidelines and standards for all of
use,” he says.

Roughly nine hours after the
Wilmer bus fire and explosion, the
Federal Motor Carrier Safety Ad-
ministration sent an e-mail to the
United Motorcoach Association,
the American Bus Association and
others containing a copy of the
USDOT guidelines for carrying
medical oxygen tanks on buses
(see Page 13), a copy of suggested
bus evacuation procedures devel-
oped by a taskforce of the Bus In-
dustry Safety Council, and an offer
to provide information about
brakes and various research on
detecting overheated brakes.

Some motorcoach industry ob-
servers were underwhelmed with
the FMCSA response, pointing out
that the motorcoach industry has
petitioned the DOT for years for
standards for carrying medical oxy-
gen. “In every instance they’ve
waffled and stonewalled,” said one
long-time industry safety expert.

Godfrey Lebron, owner of Par-
adise Trailways, a New York-based
motorcoach company, and chairman
of the legislative and regulatory
committee of the United Motor-
coach Association, said UMA “had
been harping about oxygen on
buses” since the Americans with
Disabilities Act became law 13
years ago.

Unlike the strict rules that gov-
ern oxygen canisters on airplanes
and trucks, the presence of oxygen
on motorcoaches is virtually un-
regulated. The USDOT guidelines
limit the amount of compressed

oxygen that a coach can carry to 99
pounds.

“If that amount of oxygen were
on a truck, it would be subject to all
kinds of federal regulation,” said
Norman Littler, senior vice presi-
dent of government and industry
relations at UMA. “But if it’s on a
bus, it’s just wide open.” 

There were unconfirmed
reports that several oxygen bottles
had been loaded in the coach’s lug-
gage bay.

In the days following the Wil-
mer bus fire, Texas news organiza-
tions turned their focus on the
operator of the coach, Global Limo
Inc. of Pharr, Texas, which has a
history of financial and safety
woes, The Dallas Morning News
reported.

The newspaper said that the
owners of Global Limo filed for
bankruptcy protection in February
in a bid to block a takeover of the
business for nonpayment of debt.
The company’s operating authority
also was revoked for a few days in
May by federal regulators — the
second time in the past 12 years.

The FMCSA also had singled
out Global Limo for full inspec-
tions whenever police stopped its
buses, the newspaper said.

The Morning News and the
Houston Chronicle both reported
that Global Limo had a history of
driver violations. In the last 21/2

years, the company had five drivers
put out of service during random
inspections in Texas, New Mexico
and Missouri, according to the
FMCSA. The most common viola-
tion by Global Limo drivers was

failure to properly maintain log
books. 

According to state records ob-
tained by the Morning News, Glo-
bal Limo operated nine buses, and
is owned by James H. “Butch” Ma-
ples, 64, and his wife, Kathleen, 46.

Efforts to reach the company
and Maples for comment were un-
successful.

The Chronicle also reported
that the registration for the bus had
lapsed but that it probably had been
pressed into service because of the
hurricane. 

The Chronicle said the 1991
MCI was not among the buses reg-
istered with the state as being used
commercially by Global.

Mark Cross, a spokesman for
the Texas Department of Transpor-
tation, told the Chronicle that
because the state issued a waiver in
advance of Hurricanes Katrina and
Rita, Global Limo didn’t have to
provide information on every vehi-
cle it used to evacuate people.

The coach was one thousands

of vehicles used in the evacuation
under a Sept. 20 emergency order
issued by Texas Gov. Rick Perry.
The order suspended some require-
ments for motor carriers so every
available vehicle could operate dur-
ing the emergency evacuation.

Cross speculated that the rea-
son the bus did not have proper reg-
istration was because it was not in
regular use and possibly had been
in storage. Its registration expired
in July.

Whether the bus was insured is
unclear. The other Global Limo
buses were listed as having the
required $5 million in coverage,
Cross said.

Although Global Limo had a
clean maintenance record, its driver
safety rating is 97. That means it is
worse than 97 percent of all com-
panies. The company history is
based on violations recorded in the
past 30 months, said Jim Lewis,
spokesman for FMCSA in Wash-
ington. The reason for the high rat-
ing was because three of the viola-
tions occurred this year: in August,
June and March. Two years ago, a
Texas inspector discovered a driver
for Global who was not licensed to
drive a bus.

BusBank, the Chicago-based
clearinghouse, arranged the Global
Limo charter on behalf of Brighton
Gardens nursing home of Houston
to take 38 residents and six staff
members to sister nursing homes in
Dallas.

Bill Maulsby, president of
BusBank, said his company has
always considered Global Limo “a
well-operated company.”

“I know the operator is a good
operator,” Maulsby said. “Unfortu-
nately, something went terribly
wrong when they got south of
Dallas.”

What witnesses saw
Witnesses interviewed by police

and news organizations reported
seeing smoke and fire coming from
the bus before a series of explo-
sions. The bus was headed north
toward Dallas about 6:30-6:45 a.m.
when a witness saw it pass his car
with smoke pouring out of the rear
on the driver’s side. About two min-
utes later, the bus exploded just
north of Mars Road in Wilmer. 

Sgt. Don Peritz, spokesman for
the Dallas County Sheriff’s Depart-
ment said a tire on the bus was
changed in Corsicana, Texas, but
the problem may have originated
with the vehicle’s brakes. A fire
broke out and apparently spread
quickly, igniting one of the oxygen
tanks, he said. 

Dr. Paul Pepe, chairman of
emergency medicine at UT South-
western Medical Center, said one
of the victims told him they stopped
at 5:55 a.m. to change a tire. After
they got back on the road, people
started signaling that smoke was
coming from the back of the bus.
They pulled over and began trying
to put the fire out, he said. 

According to David Robertson,
a Dallas County deputy sheriff on
the scene, the bus left a lengthy skid
mark on I-45. A piece of metal was
lodged in the right rear wheel of the
bus, and crash investigators believe
this caused the tires to lock up.
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Gateway at www.obg.ohio.gov; pa-
per applications are available on
the Ohio Department of Taxation
Web site at www.tax.ohio.gov.

Information on filing and pay-
ment of the gross receipts tax is
being sent to all registered taxpay-
ers. The first returns must be filed
by Feb. 10.

Here are other aspects of the
tax reform package:

• The corporation franchise
tax is being phased out over five
years at the rate of 20 percent

annually beginning in tax year
2006. 

• Tangible personal property
tax is phased out over four years at
about 25 percent annually begin-
ning next year.

• The individual income tax
rate is cut for all tax brackets by 4.2
percent for this tax year and an
additional 4.2 percent (from 2004
rates) each year through 2009 for a
total cut of 21 percent. 

The state sales tax rate is cut
from 6 to 5.5 percent. The vendor
discount of .9 percent remains for
timely filed and paid sales tax
returns. 

The 10 percent property tax
rollback on most commercial and
industrial real property is elimi-
nated. 

Ohio’s additional estate tax
(sponge tax) is eliminated. The
Ohio basic estate tax remains in
effect. 

As might be expected, there is
considerable talk of legal chal-
lenges to the new tax law.

Answers to questions about the
commercial activities tax and the
other tax changes can be found at
the Department of Taxation Web
site www.tax.ohio.gov, or call (888)
722-8829.

Ohio tax
CONTINUED FROM PAGE 4

‘Witnesses reported
seeing smoke and
fire coming from the
bus before a series of
explosions.’
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The Department of Transpor-
tation recommends that bus and
train operators take the following
precautions to assure that medical
oxygen being transported for pas-
sengers’ personal use is handled
and transported safely:

For transport in the
passenger compartment

• Oxygen should be transport-
ed on a bus or train only when
medically necessary.

• Oxygen should be transport-
ed in a cylinder maintained in
accordance with the manufactur-
er’s instructions. The manufactur-
er’s instructions and precautions
are usually printed on a label
attached to the cylinder.

• Before boarding, inspect
each cylinder to assure that it is
free of cracks or leaks, including
around the area valve and pressure
relief device. Listen for leaks; do
not load leaking cylinders on the
bus or train. Visually inspect the
cylinders for dents, gouges or pits.
A cylinder that is dented, gouged,
or pitted should not be transported.

• Limit the number of cylin-
ders to be transported on board the
vehicle to the extent practicable. If
possible, transportation in the pas-
senger compartment should be lim-
ited to one cylinder per person.

• Cylinders used for medical
oxygen are susceptible to valve
damage if dropped. Handle these
cylinders with care during loading
and unloading operations. Never
drag or roll a cylinder. Never carry
a cylinder by the valve or regulator.
Carry the cylinder carefully using
both hands.

• Do not handle oxygen cylin-
ders or apparatus with hands or
gloves contaminated with oil or
grease.

• Each cylinder should be
secured to prevent movement and
leakage. Each cylinder should be
loaded and secured in an upright
position. “Secured” means that the
cylinder is not free to move when
the vehicle or train is in motion.

• Oxygen cylinders or other
medical support equipment should
never be stored or secured in the
aisle. Make sure that the seating of
the passenger requiring oxygen
does not restrict access to exits or
use of the aisle.

• Since the release of oxygen
from a cylinder could accelerate a
fire, each cylinder should be

secured away from sources of heat
or potential sparks.

• Under no circumstances
should smoking or open flames
(cigarette lighter or matches) be
permitted in the passenger com-
partment when medical oxygen is
present.

• When you reach your desti-
nation, immediately remove all
cylinders from the bus or train.

For transport in the 
cargo compartment

• Each cylinder should be
placed in a box or crate or loaded
and transported in an upright posi-
tion.

• Valves should be protected
against damage.

• Each cylinder should be se-
cured against movement.

• The total weight for oxygen
cylinders permitted in a bus cargo
compartment is 99 lbs (45 kg). 

For additional information con-
tact Marilyn Burke, emergency
coordinator for the Department of
Transportation Pipeline and Hazar-
dous Materials Safety Administra-
tion, at (703) 403-0365.

USDOT guidance for safe
transport of medical oxygen
for personal use on coaches 

Katrina tax act aids businesses
The Katrina Emergency Tax

Relief Act of 2005, adopted by
Congress to help residents in the
hurricane-damaged areas of
Louisiana, Mississippi and Ala-
bama rebuild their homes and
lives as quickly as possible, has a
number of provisions that also
apply to businesses. Here are key
provisions that apply to businesses
or that may be of interest to busi-
ness owners:

Deadline for using insurance
proceeds extended. To avoid
taxes on insurance payments, the
money must be used to replace
damaged or lost property. Nor-
mally, businesses have two years
to reinvest the money; individuals
have four. In both cases, the Ka-
trina act extends the deadline to
five years provided the replace-
ment property is located within
the disaster area.

Tax incentives for employers.
There are a number of tax breaks
for companies that employ Ka-
trina victims. For instance, the
“Work Opportunity Tax Credit,”
which gives employers a tax cred-
it for hiring individuals in certain
target groups, has been expanded.
It now includes anyone who lived
in the area that is eligible for assis-
tance under something called the
“Stafford Act.”

Employers within the assis-

tance area can claim the credit for
the next two years. Companies
outside the area are also eligible
for the credit if they hire WOTC
individuals from the declared dis-
aster area before the end of this
year.

Small business tax credit.
Companies in the Katrina disaster
area with 200 or fewer employees
are eligible for a tax credit of up to
$2,400 for each employee they
keep on the payroll. This is avail-
able even if the employee is work-
ing at another facility.

Penalty-free retirement plan
withdrawals. Katrina victims
who withdraw money from their
company retirement plans or IRAs
to make repairs or pay bills will
not be hit with the usual 10 per-
cent early withdrawal penalty even
if they are under age 59 1/2.

The maximum withdrawal is
$100,000. In addition, these indi-
viduals can spread the income tax
on these withdrawals over three
years instead of having to pay the
entire amount in the year of the
distribution.

If your company retirement
plan offers “hardship” loans, the
maximum amount is temporarily
increased from $50,000 to
$100,000.

Tax deadlines extended. Indi-

viduals who were supposed to
submit income, estate or gift taxes
will now have until Feb. 28 to do
so. This includes filing tax returns
and making estimated payments.

Incentives for charitable
contributions. People who donate
cash to a bona fide charity sup-
porting Hurricane Katrina relief
efforts will be able to deduct the
entire amount. Normally, the de-
ductible amount is limited to 50
percent of your adjusted gross
income. Under the Katrina law,
individuals or corporations that
make charitable contributions in
cash will be able to deduct 100
percent of the amount, provided
the donation is made before Jan. 1.

The measure also waives the
10 percent income limitation on
corporate donations to charity.

Tax break for use of person-
al vehicle. Volunteers who use
their own car or truck in their
charitable work can deduct 14
cents per mile — much less than
the 48.5 cents per mile that the
I.R.S. just approved for business
use. Through the end of this year,
this act raises the mileage deduc-
tion for Katrina aid workers to
34.2 cents per mile. It further
states that if a volunteer is reim-
bursed for his or her mileage by
the charity, he or she will not have
to pay income tax on the amount.
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CUSA unit picked to operate Disney Resort Express
ANAHEIM, Calif. — Coach

USA/Gray Line of Southern Cali-
fornia has been named the “pre-
ferred transportation provider” by
Disneyland Resort, and has intro-
duced Disney-themed liveries on
new buses it is operating between
the resort and two major Los
Angeles–area airports.

Coach USA/Gray Line is pro-
viding shuttles between Los An-
geles International Airport, John
Wayne/Orange County Airport and
the Disneyland Resort on what has
been named the Disneyland Resort
Express, a transfer service featur-
ing dedicated buses and schedules.

Bryan O’Connell, general man-
ager of Coach USA/Gray Line in
Anaheim, said the company has
purchased 12 vehicles for the new
shuttle and is committed to on-time
service. 

The coaches operate on a regu-
lar schedule between LAX and the
resort from 6 a.m. to midnight, and
from John Wayne/ Orange County
Airport to the resort from 8 a.m. to
11 p.m. The shuttle provides non-
stop service between the airports
and the Disneyland Resort hotels
for arrivals and departures, then
proceeds to other area hotels for
pick up and delivery. 

The resort is providing training
for Coach USA/Gray Line drivers
on entertainment events and attrac-
tions, so drivers can act as well-
informed representatives.

Coach USA/Gray Line also has
been named the exclusive provider
of optional tours for Walt Disney
Travel Company vacation pack-
ages. The optional tours include
trips to San Diego, Hollywood and
Las Vegas.

Coach USA/Gray Line of
Anaheim is part of Dallas-based
CUSA, the nation’s largest motor-
coach charter, tour and sightseeing
company. 

2006

Here’s what The Big Fat Bus
Book delivers…

Á Profiles of more than 6,000
ª Private bus companies
ª Transit agencies and systems
ª Manufacturers and suppliers
ª Bus industry associations
ª Consultants

Á Now includes garage and maintenance
services provided by operators 

Á Yellow Pages guide to bus industry
products and services

Á Sections organized to reflect the different
segments of the bus industry

Á Accurately alphabetized for easy use

Á U.S. and Canada — all states, provinces
and territories

THE

Big Fat Bus Book
AND THE

Big Fat Bus Book
on CD

The Big Fat
Bus Book on CD

Á Gives you access to a wealth
of information and data on your
PC or laptop in a searchable
Adobe Acrobat file.

Á Contains all the information
that’s in the printed Big Fat
Bus Book

Á Allows you to quickly locate
just the information you need

Á Is as easy to use as the printed
Big Fat Bus Book

OOrrddeerr ttooddaayy!!
Only $79*

for TThhee BBiigg FFaatt BBuuss BBooookk oonn CCDD

Only $99*

for TThhee BBiigg FFaatt BBuuss BBooookk
(print version)

Ordering is quick
and easy when
you use your VISA,
MasterCard or
American Express
*In Canada and elsewhere out-
side the U.S., price is $89 (U.S.
funds) for The Big Fat Bus Book
on CD and $119 for the printed
Big Fat Bus Book. All prices
include shipping and handling.

For fastest service,
fax the form below!

l Yes. I want to subscribe to the 2006
Motorcoach Directory on CD for only
$79/$89 outside U.S. (includes S&H).

l Yes. I want to subscribe to the 2006
Motorcoach Directory printed version for
only $99/$119 outside U.S. (includes
S&H).

l Yes. I want both, a printed book and a
book on CD for the special combo price
of $150/$175 outside U.S. (includes
S&H).

l Charge my credit card 

l My check is enclosed

Make check payable to Bus Publications Group.

The Guide to the North American Bus Industry

Name______________________________________________________________________________

Title_______________________________________________________________________________

Company ___________________________________________________________________________

Address ____________________________________________________________________________

City ________________________________________________________________

State _____________ Zip ____________________________Fax_____________________________

Phone ______________________________________________________

E-mail _____________________________________________________________________________

Credit Card No. ______________________________________________________________________

l Visa       l MasterCard       l AmericanExpress       Exp. Date ___________________

The Big Fat Bus Book
c/o The Bus Publications Group
4930 W. Glendale Ave., #6
Glendale, AZ 85301

…or for faster service
Fax Order to 1-866-930-8426

(toll free)

Now Available!

TThhee
BBiigg FFaatt
BBuuss BBooookk
is produced by
Bus Publications Group
623-930-8424

Clip or copy
this coupon
and send to:

(1) 1999 MCI 102EL3 –
54 pax, Series 60, B-
500R, 250,000 miles,

one owner, factory
updates, VCR w/6 monitors, 6 disc CD w/ wireless mic.

Overhead blowers, shades, enclosed racks, beem central vac w/
inverter (not installed), fabric on sidewalls, rear bulkhead, under

racks, kneeling, flush lav. New white paint. $195,000.00
845-658-8312 ask for Gary

Arrow Bus Line, Inc. • Tillson, NY

FOR SALE

Lakefront Lines
MOTORCOACHES FOR SALE

22 COACHES TO CHOOSE FROM

2000 MCI Renaissance: Series 60/B500/DVD &
VCR/includes Tires/56 Passenger  . . . . . . . . . . . . . . . . . .$210,000

One 2001 MCI Renaissance: Series 60/B500/DVD & VCR/includes
Tires/56 Passenger  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$225,000

Available in December ~ All Coaches have Complete Maintenance Records.

Call TOM GOEBEL at (216) 267-8810 ext. 122

((33)) MMCCII 110022CC33
2-1989 40-pass. Tour coaches. 620,000 miles & low mileage engines.

Oversized flush powder room w/sink & lighted mirror. Microwave, coffee
maker, ice chest, sink, hot unit & 110 inverter w/shore power. Cabinets

with drawers & Corian counters. Fresh & waste water holding tanks. Water
pump & water heater. Glass mirror rear panels, window shades & curtains.

Asking $37,500 each

(1) 1993 47-pass, Unit # 289 Asking $47,500
All buses with auto trans, enclosed racks & VCR. Price includes tires.

Call Tom @ Trans-Bridge Lines 610-868-6001 ext 122

Creative Mobile to expand
GROVE CITY, Ohio —

Creative Mobile Interiors, a luxury
motorcoach conversion company,
has purchased six acres south of
Columbus, Ohio, for consolidating
and expanding its business. 

The land is a half-mile from the
company’s current headquarters in
Grove City, and includes 517 acres
fronting along Interstate 71.

The company plans to build a
headquarters and operations facil-
ity, which will allow it to consol-
idate the four separate plants it
leases.

Construction is expected to
start during the second quarter of
next year.

“We are truly thrilled to be one
step closer to moving into our very

own facility,” said CMI President
and Founder Owen Connaughton.

CMI began in a 4,500-square-
foot shop on Columbus’ west side.
It moved into its current facility
about three and one-half years ago.

Since then it has added a ser-
vice center, a plant that focuses on
Sprinter van conversions, and a
plant that builds cabinetry for
Airstream, the travel trailer com-
pany. 

Creative Mobile counts motor-
coach operators among its cus-
tomer base, including Free Enter-
prise System of Jeffersonville,
Ind., which added two new luxury
conversion coaches early this year
that had been outfitted by Creative
Mobile.
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23-26 Ontario Motor Coach
Association Conference &
Marketplace, Sheraton Centre
Toronto Hotel, Toronto. Info:
(416) 229-6622 or go to
www.omca.com.

25 North Carolina Motorcoach
Association Coach Rodeo,
Christian Tours, Maiden, N.C.
Info: (434) 376-1150 or go to
www.ncmotorcoach.org.

29-Nov. 1 32nd annual Cali-
fornia Bus Association Conven-
tion & Trade Show, LaQuinta
Resort & Club, Palm Springs,

Calif. Info: (800) 664-2877 or go
to www.cbabus.com.

NOVEMBER 2005

1-3 Southeastern Regional
Motorcoach Operators Meeting,
Hilton Myrtle Beach, Myrtle
Beach, S.C. Info: (434) 376-1150
or e-mail info@ncmotorcoach.org.

4-8 National Tour Association
Annual Convention, Detroit.
Info: Go to www.ntaonline.com.

8-10 BusCon Midsize Bus
Equipment & Technology Show,
Las Vegas Convention Center.
Info: (800) 576-8788 or go to
www.BusConExpo.com.

19-23 Canadian Urban Transit
Association TransExpo, Vancouver,
British Columbia. Info: (416) 365-
9800 or go to www.cutaactu.on.ca.

20-22 Motor Coach Canada
Connections West annual meet-
ing, The Fairmont Waterfront,
Vancouver, British Columbia.
Info: (416) 229-9305 or go to
www.motorcoachcanada.com.

Hurricane
CONTINUED FROM PAGE 1
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temporary maintenance center out-
side of New Orleans in La Place,
La., which has been a staging area
for hundreds of coaches used for
the recovery effort.

National Football League broad-
caster and well-known bus rider
John Madden volunteered the use
of his personal conversion coach to
help MCI assist drivers whose
equipment needed servicing. 

Madden has two MCI cruisers.
His MCI E4500 model is often
seen at televised sporting events.
The Madden Cruiser I, his first
MCI, is a 1987 96A3 that he main-
tains for personal use.

MCI Dallas Fleet Support tech-
nicians Darryl Johnson and Felix
Osuna volunteered to go to La Place,
with a fully equipped MCI service
truck. The Madden Cruiser was
used to house Johnson and Osuna
while they worked in Louisiana.

Impact to spread
Hurricane Rita, and Katrina

before it, severely disrupted diesel
fuel production by gulf refineries.  

Along the Texas coast, 16 of 21
refineries — with a combined daily
capacity of about 4 million barrels a
day — were closed because of Rita.
That represents 23.5 percent of the
nation’s total refinery capacity.

With refineries closed, even
temporarily, most pipelines carry-
ing crude or refined products also
were shut, reducing the flow of
diesel fuel, gasoline and jet fuel,
especially into the Midwest.

The Environmental Protection
Agency extended a temporary
emergency waiver, for 20 days,
allowing the continued sale of some
high-sulfur diesel fuel in the wake
of shortages caused by Katrina.

However, engine manufacturers
warned that running vehicles with
off-highway fuel for long distances
or for prolonged periods could lead
to engine damage.

The Internal Revenue Service
also extended the penalty relief
when dyed diesel fuel is sold for
use or used on the highway. The
nationwide relief extends through
Oct. 5, and any dyed diesel fuel
held by retailers or users on Oct. 5
can be used on the highway after
that date, the IRS said.

Finding Your Road 
to Success

January 18-22  •  Tampa, Florida

The Biggest Show for the Motorcoach 
and Travel Industry!
• New Solution Sessions, including:

Update on 2007 Engine Emission Requirements
Implementing a Fuel Surcharge
Easy-to-Use Market Research Techniques
Developing Packaged Travel
Buying Pre-Owned vs. New: Understanding 
Replacement Costs
Special Sessions for the Small Operator
Special Sessions for the School Bus Operator

• An expanded show floor, including a bigger selection of mid
sized and minibuses, school buses and all the equipment and
services you need to run your business successfully.

• Exciting hospitality events including the not-to-be missed 
UMA Vision Awards Banquet!

• Industry networking opportunities you Only Get at Expo!
• Over 13 exclusive exhibit hours!

…Plus Save More in 2006!
Save when registering multiple operators!
Save another $25 per registrant by staying at one of the 
Expo 2006 hotels.
Save with the Package Deal for UMA Membership and 
2006 Expo!  

See www.motorcoachexpo.com for details.

Preliminary Program 
Schedule
Wednesday, January 18, 2006
� State Association Summit 

(1:00PM - 5:00PM)

� Welcome Reception (6:00PM - 9:00PM)
The Tampa Aquarium

Thursday, January 19, 2006
� UMA Active Member Meeting and 

Continental Breakfast (8:00AM)

� Maintenance Interchange (8:00AM - 4:00PM)

� Education Sessions (9:00AM - 4:15PM)

� Operator Luncheon

� Exhibit Hall Open – “Sneak Preview”
(4:30PM - 7:15PM)

Friday, January 20, 2006
� Education Sessions (8:00AM - 10:30AM)

� Exhibit Hall Open (10:30AM - 5:30PM)

� Lunch on Exhibit Floor

� Vision Awards Banquet (6:30PM - 11:00PM)

Saturday, January 21, 2006
� Exhibit Hall Open (9:00AM - 12:00PM)

� Brunch on Exhibit Floor

Sunday, January 22, 2006
� 2nd Annual Ray Dupuis Memorial 

Golf Tournament  (8:00AM)

For more detailed schedule information,
please visit www.motorcoachexpo.com

Register today at www.motorcoachexpo.com
Comments? Questions?  Call 800-424-8262 or e-mail us at info@uma.org

NEW

Register

now for

the best
rates!

Finding Your Road 
to Success

Calendar



Easy to find. Easy to order.   www.prevostparts.com

CANADA
QUEBEC • 800-463-8876

UNITED STATES

ILLINOIS • 877-999-8808

NEW JERSEY • 800-223-0830

FLORIDA • 800-874-7740

TENNESSEE • 877-299-8881

TEXAS • 866-773-8678

CALIFORNIA • 800-421-9958

Presence. That’s what we’re all about. Backed by the most efficient network in the

industry along with a dedicated and experienced team, we’re behind you all the way.

Wherever you are, Prevost Parts is always there - a reassuring presence 24 hours a

day, 7 days a week.

Here. There. Everywhere.


