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SAN FRANCISCO — A high-
profile industry award has been
developed to recognize a motor-
coach operator that demonstrates
“environmental stewardship”
through corporate initiative, com-
munity involvement, or industry
leadership.

The “Green Highway Award”
has been created by Motor Coach
Industries, in conjunction with the
United Motorcoach Association.

It will be presented for the first
time in January at UMA
Motorcoach Expo 2008, during the
annual Vision Awards banquet.

Expo will be Jan. 16-20 in San
Francisco.

“The expanded use of motor-
coaches in group transportation
can help reduce overall carbon
emissions and lessen our depend-
ence on fossil  fuel,” said Patricia
Ziska, MCI vice president and
chief customer officer. “We want
to encourage operators to take a
leading role in promoting the
green benefits, as well as the trans-
portation convenience and other
attributes, of our industry.”

Examples of award-worthy
activities might include internal

recycling programs, carbon offset
programs, community green initia-
tives, and campaigns that promote
motorcoaches as an eco-friendly
means of transportation.

The winner will be selected by
a jury of environmental and coach
industry leaders. Ziska will be one
of the judges.

The award is open to coach
operators that are members of
UMA.

“We’re encouraging all our
members — operators, associates
and travel partners — to submit

WASHINGTON — Four years
ago, the motorcoach industry told
the Federal Motor Carrier Ad-
ministration that it would be a bad
idea to issue rigorous regulations
requiring safety briefings for pas-
sengers on private motorcoaches.

Instead, the industry asked the
feds to issue guidelines for such
safety briefings and leave it up to
individual operators to decide what
form and format to use to present
the information to passengers.

Well, the industry has gotten
exactly what it asked for and now
it’s up to the 3,500 motorcoach

operators in the U.S. to develop
their own passenger safety brief-
ings that fit within the guidelines.

It shouldn’t be difficult given
the guidelines are broadly drawn
and make allowance for the diverse
nature of bus operations provided
across the U.S.

The FMCSA made its guide-
lines, which it calls “a basic plan
for motorcoach companies to
implement a safety-awareness pro-
gram for passengers,” official last
month by publishing them in the
Federal Register.

The idea of requiring coach

operators to conduct passenger
safety briefings has been a slow
burning issue for nearly a decade.

Following a 1997 bus crash in
Stony Creek Va., the National
Safety Transportation Board asked
the FMCSA to begin requiring
pre-trip safety information for
motorcoach passengers.

The NTSB said that in the
Stony Creek accident and other
crashes it had investigated, pas-
sengers described a sense of panic
because they did not know what to
do or how to get out of a smashed

Passenger briefings now called for

Operator ‘green award’ announced

New federal guidelines give coach operators flexibility in presenting safety briefings. 
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Top lawyer leaves FTA;
industry concerned about
impact on rewrite of rules 

WASHINGTON — The depar-
ture from the Federal Transit
Administration of Chief Counsel
David Horner apparently will have
no notable affect on the agency’s
drafting of new charter bus rules,
easing the concerns of some in the
motorcoach industry who worried
the move could spell trouble.

FTA officials, who asked not
to be identified, said the same
team of staff attorneys that has
worked on the charter rules since
the beginning of the project
remains on the job and there is no
cause for the private operators to
worry. 

“The same lawyers are doing
the same heavy lifting they have
been doing and nothing really has
changed,” emphasized one offi-
cial.

Motorcoach operators had
raised concerns that the promotion
in August of the former chief
counsel to the policy office of the

U.S. Department of Transportation
could have a negative impact on
the overhauling of the rules, which
is winding down and is due to be
finished in December.

Horner played a key role in a
lengthy series of FTA-run negotia-
tion sessions held last year
between private charter operators
and public transit agencies, and
had been the lead attorney in the
rewriting of the charter rules. 

Some private operators viewed
Horner as being understanding of
their long-time complaints that
public transit agencies often
ignore the existing charter rules,
and they have been hopeful the
new rules will better protect them. 

The first version of the pro-
posed rules that was issued in
February won praise from many
motorcoach operators who saw
them as putting a tighter and
enforceable clamp on public tran-

RICHMOND, Va. — Buses
and motorcoaches, both privately
and publicly owned, will pay no
tolls on new express toll lanes
being added to the Capital Belt-
way in northern Virginia.

Construction of the express
lanes, whose toll rate for cars and
trucks will be based on the level of
congestion at the time the vehicles
enter the special lanes, will begin
in the spring.

A spokeswoman for the project
told Bus & Motorcoach News that
buses, as well as passenger vehi-
cles carrying three or more people,
will pay no tolls to use the express
lanes. 

The public-private highway
project, which has been in the
planning for more than a dozen
years, will cost roughly $1.7 bil-
lion — nearly double the projected
cost two years ago — and will be
completed in 2013, the Virginia
Department of Transportation esti-
mates. 

VDOT Commissioner David
S. Ekern said the agency has
reached an agreement in principle
with two private contractors,
Transurban DRIVe and Fluor En-
terprises, for design, construction,
operation and maintenance of the
high-occupancy-toll lanes, com-

CONTINUED ON PAGE 12 þ

Buses to get free ride
on Beltway toll lanes
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MIDWEST
800-222-2875

NORTHEAST
800-222-2873

SOUTHEAST
800-222-2871

SOUTHWEST
800-222-2877

WESTERN
800-322-2877

Imagine one vehicle with the potential to reduce the congestion, pollution and fuel consumption of 
up to 83 cars. Then go a step further and envision reducing your fleet size with one solution that carries 
26 more riders than a standard 57-seat coach. The new eco-engineered Van Hool TD925 double deck 
intercity coach clearly demonstrates our commitment to environmentally-responsible technology – 
delivering our highest capacity equipment, loaded with onboard features designed to attract and 
impress more riders than ever before!

• comfortable, secure seating for up to 83 passengers
• centrally located restroom
• front and rear staircases for efficient loading/unloading
• luggage compartment
• ADA access with 2 tie downs
• State-of-the-art HVAC with zone control
• Ceiling mounted flush TV monitors and 

2 deck entertainment system
• Exciting upper level views and so much more!

Drive more green to your bottom line with the high capacity,
eco-friendly TD925. Contact your ABC Account Executive for details.

www.abc-companies.com

TAKE A BIGGER BITE
OUT OF C02 EMISSIONS

INTRODUCING THE VAN HOOL TD925 –
TAKING ECO-FRIENDLY TRANSPORT TO A HIGHER LEVEL.

T
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Industry, allies battle proposed Atlantic City rules
ATLANTIC CITY — The

motorcoach industry is getting lots
of support in its fight against high-
er fees and more restricted highway
access in Atlantic City.

A second hearing last month on
changes proposed by the South Jer-
sey Transportation Authority drew
a number of coach operators, along
with representatives from the Great-
er New Jersey Motorcoach, United
Motorcoach and American Bus as-
sociations, other groups and a spokes-
person for Atlantic City casinos.

The hearing, like one in August,
was conducted to elicit comments
from the bus and casino industries
on a proposed rulemaking by the
South Jersey Transportation Au-
thority, which regulates bus traffic
in and around Atlantic City. 

Under the proposed rules
change, all bus traffic would be
redirected from Routes 30 and 40
to the Atlantic City Expressway,
which would result in additional
tolls and mileage costs to operators.

The rule also would change the

medallion system that operators are
required to participate in before
they can bring coaches into
Atlantic City.

The proposal would switch the
medallion fee system from a flat
charge to one based on the estimat-
ed or actual number of trips into the
city, increasing operators’ costs.

At the hearing last month,
Godfrey LeBron of Paradise
Trailways in New York and vice
chairman of the United Motor-
coach Association; Clyde Hart,

senior vice president of the Amer-
ican Bus Association; Tom JeBran
of Trans-Bridge Lines in Pennsyl-
vania and vice president of the
Greater New Jersey Motorcoach
Association; Ken Presley, vice
president of UMA, and a casino
spokesperson testified against the
changes.

In his testimony, Presley noted
that in recent years New Jersey has
made significant changes in the
way it deals with the charter bus
industry by imposing franchise

taxes, corporate registrations and
corporate taxes on operators from
other states.

The impact of these changes,
said Presley, has been that many
operators who routinely delivered
tourists to Atlantic City in the past
have abandoned the city. 

He quoted an operator from
North Carolina who said he typi-
cally ran five or six charters a year
to Atlantic City, but doesn’t do it
anymore. “‘When you do the math,

N.C. operators toil under school inspection maze
RALEIGH, N.C. — Another

school year is under way and
North Carolina motorcoach opera-
tors continue to plod through a
maze of safety inspections that
make it difficult to do charter
business with schools. 

David Brown, a former presi-
dent of the North Carolina
Motorcoach Association, says the

state legislature failed to act this
year on proposals that would have
established a single, state-
approved list of operators for car-
rying school children. 

Instead, all school districts
continue to be responsible for their
own approved list of charter carri-
ers based on their own inspections. 

Brown, who heads Holiday

Tours in Randleman, N.C., says
the quagmire developed as a result
of a 2001 charter bus accident in
Georgia involving students from
the Cumberland County, N.C.,
school system. After the crash, the
state established new charter bus
rules for schools. 

“It turns out the bus they were
on had some improper equipment,

and a possible ineligible driver,
but that’s old news,” says Brown.

“As luck would have it, the
North Carolina Department of
Public Instruction developed a set
of guidelines for the school sys-
tems to use when chartering a
bus.” 

The guidelines, which were
widely adopted, instructed schools

to review everything from tread
depth, to the driver’s CDL when
chartering a bus, Brown says.
Many counties created their own
list of approved operators. 

“To get on the list, a county rep-
resentative would inspect the com-
pany,” Brown says. “As you can
guess, the quality of inspections

CONTINUED ON PAGE 14 þ
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Industry’s largest operator
is searching for new CEO

DALLAS — The help-wanted
sign is out at Coach America for a
new CEO.

Fenway Partners, which pur-
chased Coach America barely 10
months ago, is seeking a successor
to Craig Lentzsch, who helped the
investment firm of Kohlberg &
Co. create Coach America, the na-
tion’s largest tour-and-charter bus
operator, exactly four years ago.

Lentzsch had been president
and CEO of Greyhound Lines
before its parent company, Laid-
law International, decided it want-
ed a different CEO to oversee a
massive restructuring of the
Greyhound route system.

Lentzsch left Greyhound in
June 2003, and by November was
busy merging more than two-
dozen former Coach USA operat-
ing companies in the west and
south central U.S. into what
became Coach America. (Initially,
the company was known as CUSA
and K-BUS.) 

Contacted by phone and e-mail,
the 58-year-old Lentzsch said he
has no plans to announce.

He remains a director of Coach
America and is slated to become
chairman of the American Bus
Association in January 2009, if, as
he says, the ABA board agrees. 

Kohlberg sold Coach America
early this year to Fenway Partners,
a private equity firm with offices
in New York and Los Angeles.

Currently, Coach America is
being led by a veteran business
manager, Michael P. Haley, who
holds the title of executive chair-
man. A spokeswoman for Fenway
Partners said a search is under way
to fill the position of president and
CEO, the job held by Lentzsch.

Haley’s history with Fenway
partners goes back six years when
he was hired to be president and
CEO of a company owned by
Fenway, MW Windows of Rocky
Mount, Va., a manufacturer and
distributor of windows and doors
in the southeastern U.S.

Fenway Partners, which has
been around since 1994, bought
MW Windows in 1995 and sold it
in 2003. Haley retired as chairman
of MW two years ago. 

Prior to going to work for Fen-
way and MW Windows, Haley ran
two furniture companies — Amer-
ican of Martinsville, a La-Z-Boy
company, and Lowenstein Furni-
ture Group.

Haley started his business
career with a trucking company,
and today sits on the board of
Panther Expedited Services, a spe-
cialty heavy freight expediting
company that’s also owned by
Fenway.

Since leaving MW Windows,
he has worked with Fenway man-
agement teams to get the most out
of the businesses they own and

CONTINUED ON PAGE 14  þ

IInnddiiaann TTrraaiillss
iiss eexxppaannddiinngg
ssttaattee sseerrvviiccee 

Since the first of the year, Indian
Trails of Owosso, Mich., has signifi-
cantly expanded its scheduled serv-
ice in Michigan, thanks in part to
cutbacks by Greyhound Lines and
winning a contract to provide state-
supported intercity service in Mich-
igan’s Upper Peninsula. 

Indian Trails has received federal
intercity operating and capital funds,
plus state money, to provide regular-
route services. In some cases, state-
owned motorcoaches, purchased with
state funds, are leased to Indian Trails.

For its line-run service between
Lansing, Owosso and Flint in central
Michigan, Indian Trails recently took
delivery of a new Van Hool C2045

coach, shown above, equipped with
a wheelchair lift. 

The company also is negotiating
with ABC Companies to be one of
the first buyers of the new ABC-
branded 3035RE midsize coach that
ABC is unveiling this week at BusCon
in Chicago. 

A prototype of the 35-foot ABC
3035, shown at top, has been
demonstrated to a number of opera-
tors in recent months. The new
model is being built for ABC by
General Coach of Imlay City, Mich.,
which also produces the ABC-brand-
ed M1035 midsize cutaway bus.
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HANOVER, Pa. — Is this an
example of what Rep. Jim Ober-
star (see story above) is talking
about?

Last February, a tractor-trailer
hauling scrap metal rolled over on
top of a passenger vehicle at the
junction of Interstates 195 and 95
in Providence, R.I., killing a
woman driving the auto.

During its investigation, the
Rhode Island State Police found
the truck driver was past his hours-
of-service limit. According to
media reports, state police found

several false entries in the driver’s
log book, including times he indi-
cated he was sleeping when the
truck’s global positioning system
showed he was driving.

The state police turned the case
over to the Federal Motor Carrier
Safety Administration.

In probing the company, L&H
Trucking of Hanover, the FMCSA
found that L&H dispatchers were
routinely falsifying driver time
cards.

The outcome: the FMCSA
fined L&H a grand total of $7,400.

Huge increase in fuel taxes
proposed in Massachusetts

BOSTON — A special Trans-
portation Finance Commission is
recommending a huge increase in
fuel taxes to fix decrepit highways
and bridges in Massachusetts.

The commission estimates the
state is facing a 20-year roadway
construction funding gap of at
least $15 billion.

To help bridge the gap, the
commission recommended an im-
mediate 11.5-cent increase in the
state fuel tax of 23.5 cents. (21/2

cents of the tax is used to pay for
the disposal of old underground

gasoline storage tanks.) 
While the increase proposed by

the commission is large, members
of the panel say it will just make up
for inflation since 1991, the last
time the fuel tax was raised.

Gov. Deval Patrick says he
wants to use much of the revenue
from his proposed plan to develop
casinos in Massachusetts to fix
bridges and highways.

Critics point out that such
money is years away from being
realized and it won’t be nearly
enough.

Maine adopts new tax on oil changes
AUGUSTA, Maine — Maine

has established a clean-up fund for
disposal sites for waste motor oil.

Money for the fund is to come
from a new tax, which the law set-
ting up the fund calls a “premium,”
on oil changes for motor vehicles.

The tax is imposed on those

performing oil changes commer-
cially — that is, for others — and
also on those performing oil changes
on their own vehicles, provided
they have three or more vehicles. 

The tax is $1 per oil change for
a vehicle under 10,000 pounds
gross weight, $2 for a vehicle from

10,000 to 25,999 pounds, and $3
for vehicles at and over 26,000
pounds. 

Payment of the tax may be
made on the Maine sales and use
tax report form.

The law establishing the fund
became effective Oct. 1.

WASHINGTON — The Fed-
eral Motor Carrier Safety Admin-
istration is not being tough enough
on bus and truck companies that
violate U.S. safety laws, says the
chairman of the powerful House
Transportation and Infrastructure
Committee.

Rep. Jim Oberstar, D-Minn.,
cited a new report by the General
Accounting Office, compiled at
the committee’s request, that says
that while the FMCSA may be
doing a decent job of identifying
high-risk carriers, it is not follow-
ing through with tough fines
against serious rules violators as
mandated by law.

According to the GAO report,
the FMCSA is a paper tiger, failing
to assess maximum fines against
carriers with a pattern of varied
serious violations.

In a letter to FMCSA Admin-
istrator John Hill, Oberstar used
the report’s findings to take the
agency to task for not complying
with specific enforcement man-
dates, calling the agency’s actions
“indefensible and unacceptable.”

“I am deeply troubled by the
GAO findings regarding FMCSA’s
practice of assessing fines to motor
carriers that repeatedly violate crit-
ical motor carrier safety statutes,”
Oberstar wrote.

“I strongly urge FMCSA to
amend its policies immediately to
be consistent with statutory
requirements with respect to maxi-
mum penalties for repeat rule vio-
lators.”

FMCSA’s policy for fining
serious rule violators is “essential-

ly meaningless and violates the
law,” said Oberstar. He pointed out
a discrepancy between the number
of carriers that were given the
maximum fines (280 in 2006), ver-
sus the number the GOA contends
should have been (1,320) if
FMCSA had followed the law.

Oberstar asked to know, within
30 days, what specific actions
FMCSA was taking to comply
with the statutory requirements.

The GAO contends the
agency’s “three strikes rule” is
contrary to law, which the GAO
says requires maximum fines after
the second instance of a violation.

The GAO recommended the
FMCSA select certain high-risk
carriers in the accident safety eval-
uation area for compliance reviews
and revise its policy for assessing
maximum fines. 

The Department of Transpor-
tation said it would “assess the
efficacy” of the first recommenda-
tion, but it did not comment on the
other recommendations.

Other shortcomings identified
by the GAO report include:

FMCSA’s policy for prioritiz-
ing carriers for compliance
reviews does not always target the
truck and bus companies that have
the highest crash risks.

FMCSA does not have an
established time frame for follow-
up compliance reviews for bus and
truck operators that have been
given a conditional rating. As a
result, companies can continue
operating for two years or more
with a conditional rating and no

UCRA’s nuances
revealed as new
system rolled out 

WASHINGTON — Additional
details about the new Unified
Carrier Registration Agreement
are surfacing and it may pay to be
aware of them. 

The 36 states participating in
the UCRA process — that replaces
the old Single State Registration
System — will not be sending
“bills” for the new system. 

Instead, they will be providing
information notices and registra-
tion materials. That’s because the
UCRA fees are self-reported by
operators according to fleet size.

That’s why the United Motor-
coach Association is urging opera-
tors to make sure the information
they provide on their UCRA regis-
tration materials is consistent with
information operators have provid-
ed the USDOT and other govern-
ment agencies regarding fleet size.

The new system went on line
last month — at www.ucr.in.gov —
and reportedly is working smooth-
ly — for the most part. Pro-
gramming bugs are being fixed
quickly, according to one UCRA
board member.

Operators making their UCRA
payments online should keep in
mind that fees paid by credit card
carry a service charge. And the
credit card service fee can be stiff
for the higher levels of UCRA pay-
ments.

A receipt is issued when
UCRA payments are made online
but, unlike SSRS, there is no
UCRA credential — neither the
receipt nor anything else — is
required to be carried in a vehicle.

States participating in the new
system have agreed they will not
issue tickets for nonpayment of
UCRA fees before Nov. 15, but
they may not feel bound by that
date, and penalties for nonpayment
may be high in some states.

Congressman says FMCSA
too easy on safety violators,
wants bigger fines imposed 

State Gasoline Diesel
North Carolina 29.7 29.9
North Dakota 23 23
Ohio 28 28
Oklahoma 16 13
Oregon 24 0
Pennsylvania 31.2 38.1 
Rhode Island 30 30
South Carolina 16.75 16.75
South Dakota 24 24
Tennessee 21.4 18.4
Texas 20 20
Utah 24.5 24.5
Vermont 20 26
Virginia 22.4 19.9
Washington 36 34
West Virginia 31.5 31.5
Wisconsin 32.9 32.9
Wyoming 14 14
U. S. 18.4 24.4
Tax Rate in U.S. is cents per gallon

Province Gasoline Diesel
Alberta 9 9
British Columbia 14.5 15
Manitoba 11.5 11.5
New Brunswick 10.7 16.9
Newfoundland 16.5 16.5
Nova Scotia 15.5 15.4
Ontario 14.7 14.3
Prince Edward Is. 15.8 20.2
Quebec 15.2 16.2
Saskatchewan 15 15
Tax Rate in Canada = cents per liter

State Gasoline Diesel
Alabama 16 19
Alaska 8 8
Arizona 18 26
Arkansas 21.8 22.8
California 41.68 36.7
Colorado 22 20.5
Connecticut 36 37
Delaware 23 22
Dist. of Columbia 20 20
Florida 27.7 30.6
Georgia 17.3 16.3
Hawaii 16 16
Idaho 25 25
Illinois 32.9 36
Indiana 29 27
Iowa 21.7 23.5
Kansas 24 26
Kentucky 22.9 24.2
Louisiana 20 20
Maine 29.28 29.32
Maryland 23.5 24.25
Massachusetts 21 21
Michigan 36.6 31.27
Minnesota 20 20
Mississippi 18.4 18.4
Missouri 17 17
Montana 27.75 28.5
Nebraska 27.9 27.3
Nevada 23.81 27.81
New Hampshire 20.625 20.625
New Jersey 14.5 17.5
New Mexico 18.875 22.875
New York 38.25 36.45

State & Provincial Fuel Tax Rates
Fuel-tax rates showed little movement during the second quarter of ’07. Here are the
updated rates for all states and provinces, as of July 1.

CONTINUED ON PAGE 12  þ

Trucker fined for false records
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Applications sought for ’07 wheelchair-lift grants 

Transits seek
charter firms

WASHINGTON — The Fed-
eral Transit Administration has
announced it is accepting applica-
tions from private bus operators for
grants to help pay for installing
wheelchair lifts in coaches.

The FTA Over-the-Road Bus
Accessibility Program will award
grants totaling $7.6 million for fis-
cal 2007, which is slightly more
than the agency awarded in fiscal
2006 and 2005.

In fiscal ’06, the FTA awarded

$7.4 million to 91 motorcoach
operators, the year before it award-
ed $6.9 million.

This year, $5.7 million will go
to intercity fixed-route bus opera-
tors, while $1.9 million will be
shared by charter, tour, commuter,
local-fixed route and special oper-
ations bus operators that apply.

Each year, the grant amounts
typically range from as little as
$25,000 to nearly $200,000, with
one exception. And that exception
is Greyhound Lines which usually
ends up getting roughly half of the
amount going to intercity fixed-
route operators.

The money can be used to

retrofit lifts, help offset the cost of
a new lift-equipped coach, and pay
for training.

Applications for the grant money
must be submitted by Nov. 13.

There are two possibilities for
submitting grant applications:
They can be mailed to the FTA
regional office in the area where

the operator is based, or sent
electronically through the federal
government grants Website:
www.grants.gov. 

The application process is not
simple, but some industry trade
groups have developed grant appli-
cation materials to help members
through the process. 

The following public transit
providers have informed the
United Motorcoach Association
of their intent to provide charter
bus service unless willing and
able private operators step for-
ward to provide the service.
UMA urges appropriate operators
to take the time to respond to
these notices.

Clallam County/Olympic
Peninsula, Wash. Deadline: Oct.
12, 2007. Write to: Terry G.
Weed, General Manager, Clallam
Transit System, 830 W. Lauridsen
Blvd., Port Angeles, WA 98363.
Phone: (360) 452-1315.

Lancaster County, Pa. Dead-
line: Oct. 12, 2007. Write to:
David W. Kilmer, Executive
Director, 45 Erick Rd., Lancaster,
PA 17601. Phone: (717) 397-5613.

Philadelphia and Bucks,
Chester, Delaware and Mont-
gomery counties, Pa. Deadline:
4 p.m. Oct. 12, 2007. Write to:
John F. McGee Jr., Chief Officer,
Revenue, Ridership, Marketing
and Sales, Southeastern Pennsyl-
vania Transportation Authority,
1234 Market St., 9th Floor, Phil-
adelphia, PA 19107.

Greene County, Ohio. Dead-
line: Oct. 15, 2007. Write to:
Rich Schultze, Executive Direc-
tor, Greene CATS, 571 Ledbetter
Rd., Xenia, OH 45385. Phone:
(937) 562-6522.

False positives found
in red-dye fuel tests

The IRS is investigating re-
cent incidents of false positive
tests for evidence of red dye in
clear diesel fuel.

The bad results have occurred
at the refinery level when severe-
ly hydrotreated diesel fuel is test-
ed using normal test standards. 

IRS enforcement officers rou-
tinely collect samples of diesel
fuel from highway vehicles to
check for visible evidence of dye.
Dyed fuel is only to be used in
off-road vehicles.

What would you risk to save thousands? In this case,
not a dime. And only The Castrol Fleet Partnership
can guarantee those savings. We’ll use our unique
products, people, and breakthrough program to create
a year-long plan pinpointing when, where, and how
you’ll save. Free. Guaranteed. The only risk to your
business might be not calling. Call 800-255-4417 or
visit castrol.com/fleetpartnership for more info.

IT’S MORE THAN JUST OIL. IT’S LIQUID ENGINEERING.
TM

TM

HOW MANY
PARTNERSHIPS COME
WITH A COST SAVINGS
GUARANTEE? ONE.
THE CASTROL FLEET PARTNERSHIP
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MYRTLE BEACH, S.C. —
The portion of the proposed Inter-
state 73 to be built in South Caro-
lina will be constructed as a toll
road, making South Carolina the
first state authorized to do so under
a new federal pilot program.

I-73 is proposed to run from
Myrtle Beach, S.C., to Sault Ste.
Marie, Mich., with the South
Carolina segment expected to cost
$1.7 billion.

Each of the states I-73 will run
through — Ohio, West Virginia,
Virginia and North Carolina, as

well as Michigan and South Caro-
lina, can use tolls to pay for new
construction, according to a
spokeswoman for the Federal High-
way Administration.

The Interstate System Con-
struction Toll Pilot Program was
approved by Congress in 2005 as
part of the long-term transportation
funding law signed by President
Bush. 

Last year, South Carolina Gov.
Mark Sanford signed a bill that
authorized the state to toll I-73
to pay for construction, planning

and operation. 
The ’05 transportation funding

bill provides a second pilot toll pro-
gram, the Express Lanes Demon-
stration program. This allows states
to request approval to create tolled
express lanes to reduce congestion
and emissions. The U.S. Depart-
ment of Transportation is author-
ized to approve up to 15 such proj-
ects through 2009. 

The bill also authorizes states to
convert high-occupancy vehicle
lanes to high-occupancy toll lanes,
with no limit on those projects.

WASHINGTON — The U.S.
Department of Transportation has
adopted a new rule designed to
give states more flexibility to build
roads and bridges faster.

The rule allows design work
and environmental reviews to
occur concurrently.

The rule amends Federal High-
way Administration regulations,
permitting states to use various
fast-track contracting methods,
ranging from basic design-build
contracts, to long-term public-pri-
vate concession agreements, while
simultaneously pursuing federal
environmental approvals. 

The rule also increases the
opportunity for smaller projects to
use design-build contracts by
eliminating a required dollar
amount for projects.

“This new flexibility will help

states build needed roads and
bridges faster, while at the same
time protecting the environment,”
said U.S. Transportation Secretary
Mary Peters.

The rule allows certain design
work to begin while the National
Environmental Policy Act process
is under way. Using this process,
states are able to expedite the con-
tract award process and start pre-
liminary design while ensuring the
objectivity of the National
Environmental Policy Act deci-
sion-making process.

“Innovative contracting leads
to speedier project delivery,” said
Federal Highway Administrator J.
Richard Capka. ”The new rule will
help to mainstream the approach
and reduce the costs for states
wishing to enter into public-pri-
vate partnerships.”

States gain flexibility
to build roads quicker

S.C. to finance new I-73 with tolls

OCOEE, Fla. — Florida’s Turn-
pike is converting SunPass-only
lanes to open-road tolling at four
major toll plazas. The project is
expected to be finished by winter.

The conversion will allow Sun-
Pass users to drive through the toll

plazas at highway speeds. Cash and
mixed-use lanes are unaffected.

The makeover will eliminate con-
crete islands and install new equip-
ment. Most construction is occurring
on weekends and weeknights.

The plazas affected are Lantana

in Palm Beach County, Cypress
Creek in Broward County, and Bird
Road and Homestead in Miami-
Dade. 

For more information, go to
www.floridasturnpike.com, and the
SunPass site at www.sunpass.com.

monly referred to as HOT lanes.
The project is intended to

reduce congestion in traffic-
choked northern Virginia. 

“The project has been under

development since 1994, and it is
time for action to bring additional
congestion relief to residents, visi-
tors and businesses in the region””
said Gov. Timothy M. Kaine. 

The plan calls for the private
companies to build 14 miles of
HOT lanes — two lanes in each

direction — on the beltway.
Vehicles with one or two occu-
pants will be charged tolls based
on the level of congestion. 

The average toll for an auto
during rush hour is expected to be
$5 to $6, according to VDOT. The
companies will collect the tolls

and manage all operations of the
HOT lanes, including repairs and
maintenance, although the state
will retain ownership and over-
sight of the lanes. 

The companies also will build
three new access points from the
beltway into Tyson’s Corner, Va.,

along with HOV connections from
Interstate 95 to the beltway. 

Early plans called for 100 per-
cent private funding of the con-
struction costs. However, rising
costs and project upgrades will
require the state to chip in about
$409 million. 

Florida’s Turnpike to get open-road tolling
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Wineries on both coasts of the
U.S. are starting to ban tour bus
and other groups from their tasting
rooms, an international wire serv-
ice reports. 

The reason for the ban is an
apparent growing breed of visitors
who are hitting wineries to get
drunk rather than simply sample
the wine. One California wine-
maker has a name for them —
limo lushes. 

They frequently travel in
groups from one winery to anoth-
er to knock back drinks, with their
behavior prompting action by
wineries that have started to ban
bus tours, draw up etiquette
guides, and charge for entry.

The Wine Press of Long Island,
published in New York, has come
up with a few tips for wine tasting
tourists:

Tip No. 1: It’s a tasting room,
not a bar at happy hour.

Tip No. 2: Don’t hog the tast-
ing counter.

Jane Starwood, editor of The
Wine Press, told the wire service
that Long Island wineries — locat-
ed east of New York City — have
established a “card system just like
in soccer.

“If a group comes into a win-
ery and they’re really loud and
rowdy, they’re given yellow or red
cards and warnings,” she said.
“And sometimes the tasting room
will call ahead to others along the
route and warn them.”

Starwood said it wasn’t just a
local problem. She had heard sim-
ilar tales — from wineries in the
Finger Lakes region of New York,
near the Canadian border — of
college students going wild.

In California, it’s an occasional

Saturday occurrence at the Tobin
James winery in Paso Robles, said
co-owner Lance Silver. Located 200
miles south of San Francisco, the
winery doesn’t charge for tastings,
as many of its competitors do.

“We know if you taste our
wine, you’ll probably like it and
buy a bottle,” he said, noting that
roughly 70 percent of Tobin
James’ wine sales come from the
tasting room.

“Now, 90 percent of the folks
who come are just fine but then
there’s always that one group,”
Silver said. “They’re loud and dis-
turbing because they’ve been to
five wineries already. And they’re
drunk. And they try to steal a few
things because they think it’s
funny. They’re limo lushes.”

The Miner Family Vineyards in
California’s Napa Valley, about 60
miles north of San Francisco,
doesn’t charge for its tastings
either, but it also doesn’t allow tour
buses and limousines.

On a weekday, there are maybe
30 people who stop by the tasting
room in Oakville, but on the week-
ends it can be 300.

“It always seems to be a bach-
elorette party that is here more for
the drinking than the tasting,” said
Miner Family Vineyards’ spokes-
woman Mia Beuhler. Silver specu-
lated that “out here, the bachelor
parties go to (Las) Vegas, the bach-
elorettes go wine tasting.”
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By Mel Cordani 

I have been driving a motor-
coach for a few years. I do it for
enjoyment; it’s sure as hell not
about the money.

I drive for a great company
and consider myself a company
guy and one of the world’s best
employees.

As a former business owner, I
know what it takes to be a good
employee, and what it takes to be
a good employer. Coming from
the outside and looking in, I have
never seen an industry with such
potential power do so very little. 

And, unless something is
done for the drivers in this indus-
try, everyone associated with it is
going to be in a heap of hurt. 

Washington, D.C., is now
charging a permit for a motor-
coach to enter the city, and the
conduct of D.C. police towards
motorcoaches is disgusting. St.
Louis charges buses for a permit
to enter a city park.

Why reward Chicago?
Chicago is hosting a bus con-

vention in early October
(BusCon) and the city is ridicu-
lous when it comes to parking
and the regulations its puts on
bus drivers.

Totally amusing are the polit-
ical leaders in Chicago who sit in

air conditioned public buildings
making laws that protect a dog
from being locked in a car, and
then demand that a bus driver
turn off the bus and remain with
the bus. It’s most reassuring to all
drivers. 

For this, the industry rewards
the municipality and holds a con-
vention or show in a city that
makes life difficult for drivers.

I may do something about
that if the industry will not, and I
will not wait for another “we-
are-working-on-the-problems”
delay. 

What I see happening here
are the municipalities feeding
companies and industry associa-
tions the set “we-are-working-
on-the-problem” statement and
the powers that could do some-
thing about it just sit back and
say, “OK, we will address this
later.”

In the mean time, all of you
just hand it off for the drivers to
deal with.

That is pathetic, especially
when many complain about the
difficulty in retaining qualified
personnel. Personally, I have
about had it.

A lack of logic 
Senators and congressmen sit

in offices around the National
Mall and contemplate the energy

crises. All say the solution is
mass transportation but not one
of them will restrict private pas-
senger car parking to make room
for motorcoaches.

The logic behind our public
officials’ conduct and attitude is
a shining light of ignorance for
political gain. 

Don’t even think about intro-
ducing a national security card
for this industry. No terrorist on a
budget is going to spend
$100,000 to $500,000 to blow up
a motorcoach when they can rent
a van or SUV that will easily
maneuver around obstacles. A
really big bang for the buck
would be to purchase a used
school bus for a few thousand
dollars. 

As a motorcoach driver I am
tired of driving around the prob-
lems created by a lack of political
reasoning, and weak activity on
behalf of the industry.

I want the motorcoach indus-
try and the government to do for
the driver what the Americans
with Disabilities Act did for
parking and access.

Do something about it or I
and many other drivers with a bit
of common dignity will be out of
here. 

Mel Cordani is an Illinois-
based motorcoach driver. Con-
tact him at jrcordani@msn.com. 

Wineries forbid tour buses,
charge fee to halt guzzling

A Driver’s Plea
Operators, industry associations challenged

OCTOBER 2007

1-3 BusCon, Navy Pier, Chicago.
Info: www.BusConExpo.com/metro,
or call (800) 576-8788.

7-10 American Public Trans-
portation Association Annual
Meeting, Charlotte Convention
Center, Charlotte, N.C. Info: Go
to www.apta.com, or call (202)
496-4803.

9-11 Northwest Motorcoach

Association Annual Road-eo,
Yakima, Wash. Info: Go to
www.nwmotorcoach.com. 

13-16 34th annual California
Bus Association Convention,
Trade Show & Maintenance
Seminar, Palace Station Hotel &

Casino, Las Vegas. Info: Go to
www.cbabus.com, or call (800)
664-2877.

17-19 Grey Line Worldwide
Annual Meeting, Maui, Hawaii.
Info: Call (303) 394-6920.

Calendar
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There appears to be little doubt
that the vast majority of over-the-
road bus and truck engine manu-
facturers plan to use selective cat-
alyst reduction to meet the 2010
federal emission standards — the
most stringent round of exhaust
controls yet. 

A consultant who specializes
in designing and developing urea
dispensing systems told a leading
Wall Street investment firm, Bear
Stearns, that there is now a “gener-
al consensus” among heavy vehi-
cle OEMs that selective catalyst
reduction will likely be the most
practical technology for reaching
the U.S. EPA-mandated 2010
NOx-reduction standards. 

The selective catalyst reduc-
tion system — which injects a
nitrogen containing agent like urea
into the exhaust upstream of the
catalyst to further eliminate NOx
emissions — is the technology
that’s being used in Europe for
meeting emission standards there. 

However, to maintain the effi-
ciency of the system’s required
NOx absorbers, the urea needs to
be periodically replenished.

With just over two years to go
before the standard kicks in, there
still isn’t a viable urea infrastruc-

ture in place in North America to
serve commercial vehicles. 

To build a urea supply net-
work, OEMs reportedly are start-
ing to educate not only their cus-
tomers but also truck stops, private
fleets and dealers about what will
be needed with respect to urea
availability and storage.

Earlier this year, the U.S.
Environmental Protection Agency
issued guidance on selective cata-
lyst reduction to engine makers
and OEMs regarding urea avail-
ability and what it expects the
industry to do to prevent drivers
from operating trucks and buses
with depleted urea tanks. 

While headway reportedly is
being made on that front, the
future price of urea also could be a
concern.

Strong demand for fertilizer
and animal feed (which are com-
ponents of urea) in the agricultur-
al market could keep supply some-
what scarce for the transportation
sector in some regions. 

As a result, Bear Sterns’ indus-
try source speculated that some
OEMs may reconsider using NOx
adsorbers to meet 2010 emissions
standard if urea prices continue to
climb.

MTR Western growth recognized, wins trademark case
PORTLAND, Ore. — Septem-

ber was a significant month for
MTR Western, an ambitious coach
company operating in the Pacific
Northwest, as it was named one of
the nation’s fastest growing private
companies and it won a trademark
infringement case.

The September issue of Inc.
magazine lists Seattle-based MTR
Western as the 166th fastest grow-
ing small private company in the
U.S. That designation put MTR
Western on both the Inc. 500 and
new Inc. 5,000 lists of up-and-com-
ing companies.

According to Inc., tour-and-
charter operator MTR Western has
grown from annual revenues of
$1.2 million in 2003, to $15.4 mil-
lion last year. A growth rate of
more than 1,200 percent.

MTR Western President and
CEO Darren Berg said the inclu-
sion of his company marked the
first time — in the 26-year history
of the Inc. 500 — a motorcoach
company has appeared on the list.

Also last month, a U.S. magis-
trate in Portland found that a com-
pany doing business as MCR-West
had infringed on MTR Western’s
trademark. 

According to court records and
the magistrate’s decision, the trade-
mark case developed when two
Ukrainian immigrant brothers,
Nikolay and Vitaly Yuzko, formed a
coach company last year after read-
ing an article about MTR Western
and its achievements. The brothers
decided to copy MTR Western’s
success, quite literally.

First, they want out and pur-
chased a used, white-painted Prev-
ost, which is the same coach that
comprises the bulk of MTR West-
ern’s fleet. To learn more about the
business, the brothers visited MTR
Western’s facility in Portland and
talked to its sales manager, who
shared information about where
they could obtain service and main-
tenance.

For their new business, the
brothers adopted the name MCR
West, and added a decal on one side
of their coach with the same tag
line used by MTR Western
(“Proudly Owned and Operated
By”), preceding the USDOT oper-
ating authority information. 

The Yuzkos also set up a Web-
site — www.mcr-west.com, and had
business cards developed and print-
ed that used a swirl design in gold

and black that’s very similar to the
swirl-design logo used by MTR
Western. 

When MTR Western found out
what the Yuzkos were doing it acted
aggressively and swiftly — too
aggressively and swiftly, in the
court’s opinion.

Upon being served with a sum-
mons and complaint, the Yuzkos
destroyed their business cards, took
down their Website, and stipulated
to a preliminary injunction. Before
trial, they stipulated to entry of a
permanent injunction.

In her decision, U.S. Magistrate
Janice M. Stewart said the Yuzkos
were “novice” businessmen who
acted “out of ignorance.” She said
there was no evidence the Yuzkos
were attempting to steal customers
from MTR Western, and its one
unpainted coach “posed no serious
competition” to MTR Western,
which operates 30 coaches in the
Portland area.

She said MTR Western acted
hastily by making threats, which
did little to persuade the Yuzkos to
cooperate and stop their deceptive

practices, and
then filed suit
o n ly  a  f ew
weeks a f t e r
learning of the
Y u z k o s ’
existence.

The court
s a i d  M T R
Western attor-
neys should
have sent a cease-and-desist letter
before rushing into court. Stewart
declined to award MTR Western
attorney fees.

Selective catalyst system
favored for 2010 engines

Darren Berg



SAN FRANCISCO — The
Golden Gate Bridge is the iconic
realization of a vision to bridge the
gap between San Francisco and
the counties north of the city.

This connection between dis-
tant places also happens to be the
premise for Motorcoach Expo
2008. “Bridging the Gap” is the
theme for next year’s show, as well
as the connection between this
year’s Expo theme of “Finding
Your Road to Success!” and last
year’s “Taking Your Business to
New Places!”

“We want operators to focus on
a vision for their business, what
they want to achieve in the next
few years,” said Victor Parra, pres-
ident and CEO of the United
Motorcoach Association, which
sponsors Expo. “Motorcoach Expo
’08 will help operators concentrate
on constructing the steps to bridge
that gap successfully,” Parra said. 

Additionally, effectively exe-
cuting the steps needed to achieve
an operator’s vision also will be

addressed at Expo, according to
Parra. “A mentor of mine once
said, ‘A great idea poorly executed
produces mediocre results, though
a mediocre idea well-executed
produces great results.’

“We will assist operators in
every way to make sure their
approach and execution is impec-
cable,” Parra noted.

This notion of effectively exe-
cuting a vision has parallels to the
development of the Golden Gate
Bridge. The original chief engi-
neer of the bridge, Joseph B.
Strauss, designed a somewhat un-
attractive structure. After several
attempts to refine Strauss’ design,
it wasn’t until architects Irving F.
Morrow and his wife Gertrude
took over that its current look and
design were implemented.

Motorcoach Expo 2008 will be
Jan. 16-20 at the Moscone Center
in San Francisco. For a schedule of
events or to register, go to
www.motorcoachexpo.com. Or,
call (800) 424-8262.

KANSAS CITY — Tourism
Cares, the philanthropic arm of the
National Tour Association, will
auction a motorcoach provided by
Stallion Bus Industries at the 2007
NTA Annual Convention here next
month. 

The 36-passenger SLC 936
Sunliner Coach will be on display
on the convention floor and will be
the premier item during the live
auction Nov. 5.

The NTA convention runs from
Nov. 2-6, and will feature a bus and
coach display sponsored by the
United Motorcoach Association.

A highlight at the NTA conven-
tion each year is the Tourism Cares
live-and-silent auctions, featuring
items donated by NTA members.
The theme this year is “Bidding on
the Best,” which will focus on
high-end, unique items. Bidding
starts Friday and ends at 5 p.m.
Monday before the live auction. 

“We are thrilled Stallion Bus
Industries has made such a gener-
ous donation that will make this
year’s (auction) a great success,”
said NTA Chairman and CEO
Randy Julian.

Tourism Cares Executive
Director Bruce Beckham said he
was excited that a motorcoach will
again be auctioned at an NTA con-
vention. In the late 1980s and early
1990s, ABC Bus (now ABC

Companies) donated a coach each
year that was auctioned to benefit
the National Tourism Foundation. 

“The (Stallion) coach will draw
attention to the many other items
that the … auctions have to offer
and also to the Tourism Cares
booth where NTA members can
learn about the wonderful things
that Tourism Cares does to help the
travel industry give back,” Beck-
ham added. 

Tourism Cares is a program of
conservation, restoration and
preservation, 

For more information on the
auction, e-mail Jill Talladay at
jillt@tourismcares.org, and for
information on the convention, go
to www.nta.travel. 

WILLIAMSBURG, Va. —
Ruth Fisher, the matriarch and co-
founder of a diversified school bus,
motorcoach and bus sales company,
died here last month. She was 89.

Together with her husband,
Marvin, and son, Mark, Mrs. Fisher
helped found what became Virginia
Overland Transportation Co. in
Richmond, Va., in the early 1970s.

By the mid-1980s, the company
had grown to be the second-largest
private operator of school buses in
Virginia (after Laidlaw); a major
dealer for Wayne Corp., the now-
defunct school bus manufacturer;
an operator of paratransit buses for
the transit system in Richmond, and
a charter coach operator with a
modest fleet of mostly MCIs.

In addition to these operations,
Virginia Overland also provided
commuter transportation, university
shuttles, van service, special event
operations, and contract services. 

During the decade or more of

the company’s growth, Mrs. Fisher
continued to drive a school bus
everyday for the Richmond public
schools — even though her son and
husband were operating a fleet of
more than a 100 school buses for
nearby school districts and she was
functioning daily as an officer and
executive of the company.

Her son Mark said she was a
member of a small cadre of drivers
who were deeply committed to the
Richmond schools and the safety of
children who had to literally ride
out school desegregation programs
during that period. 

In the second half of the 1980s,
the company began downsizing
after it was hit by the insurance cri-
sis of 1985-86 and health problems
struck Marvin Fisher.

Following labor troubles in
1986 and 1987, several of Virginia
Overland’s major public school dis-
trict customers began operating
their own buses.

In 1996, Mr.
and Mrs. Fisher
retired. A year
later, Mr. Fisher
died.

I n  J u n e
2004, the Great-
er Richmond
Transit Com-
pany assumed
80 percent of
Virginia Overland’s contract opera-
tions, and the company was forced
out of business.

After her retirement, Mrs. Fish-
er’s interests centered around her
church, her circle of friends, her
family and the business.

In addition to her son, she is
survived by her daughter, Linda
Jane Fisher of Richmond, Ind.

A memorial has been established
in her name with the Alzheimer’s
Association — Southeastern Vir-
ginia Chapter, 263 McLaws Circle,
Ste. 203, Williamsburg, VA 23185.

Award
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nominations,” said Victor Para,
president and CEO of UMA. 

“Operators also can nominate
themselves or a peer whose activi-
ties demonstrate a culture of envi-
ronmental responsibility and lead-
ership.”

Nomination forms will be
available shortly on the UMA Web-
site, www.uma.org. Deadline for
nominations is Nov. 30.

For more information, go to
www.uma.org, or call UMA at
(800) 424-8262. 

Ruth Fisher

Ruth Fisher, owner/devoted driver, dies

SCHAUMBURG, Ill. — John
Morrison, a respected sales execu-
tive at Motor Coach Industries and
popular figure in the industry, died
Sept. 22 after a long bout with
cancer. He was 50.

Mr. Morrison was a member
of a distinguished bus industry
family that operated a motorcoach
business in St. Louis founded by
his great-grandfather and grandfa-
ther. Mr. Morrison cut his industry
teeth in that business.

“John’s leadership style and
selfless personality made him a
friend of many in the industry and
at MCI,” said Tom Sorrells, MCI
president and CEO. “He gave
more than 100 percent to MCI and
to all who knew him. His death is
a sad loss for all of us at MCI, and
we extend our deepest sympathy
to his family.”

Mr. Morrison joined MCI in

1993 as a regional sales manager
and became regional vice presi-
dent of sales. Subsequently, he
became a product line manager
and assisted with the launch of two
MCI models.

Early in this decade, Mr. Mor-
rison moved into information
technology, directing and expand-
ing the development of MCI’s IT
capabilities.

During the years he led the IT
function, Mr. Morrison was
responsible for e-sales, online war-
ranty and parts tracking, IT service
for company service centers, and
logistics integration at the MCI
Louisville parts warehouse.

In early 2005, Mr. Morrison
returned to sales when he was
named to head MCI’s pre-owned
coach sales program as company
vice president. In that position, he
was responsible for used coach

sales  a t  a l l
MCI locations
in the U.S. and
Canada, and
pushed devel-
opment of the
company cer-
t i f i ed  p re -
owned coach
program.

Despite the change in respon-
sibilities, he continued his interest
in information technology, ex-
panding MCI’s electronic used-
coach marketing program, as well
as its conventional sales and leas-
ing programs.

Mr. Morrison and his wife,
Deb, made their home in suburban
Chicago.

In addition to his widow, Mr.
Mor rison is  survived by his
brother Jim, a senior executive at
ABC Companies.

Like San Francisco landmark,
Coach Expo will ‘bridge gap’

Students get millions in driver TB suit
ALICE, Texas — Six high

school students and a chaperone
who were exposed in 2004 to tuber-
culosis by a charter bus driver won
a $5.25 million verdict last month.

A state court jury in Jim Wells
County, Texas, found that Garcia
Holiday Tours of Corpus Christi,
Texas, was negligent in allowing
the bus driver, who had exhibited
signs of sickness during the trip,
and in the weeks before it, to drive
a commercial bus without a valid
medical certificate.

Federal Motor Carrier Safety
Regulations require commercial

bus and truck drivers to obtain a
medical certificate every two years
to assure they have been examined
by a doctor and are in good health.

The Garcia Holiday Tours driver
last obtained a certificate in 1999
and had not renewed it in five years.

Alice High School had con-
tracted Garcia Holiday Tours to
take the school band to San Anto-
nio for its year-end trip in April 2004.

At the time, the driver, who had
a family history of tuberculosis,
was suffering from four of the six
major symptoms of the disease. He
was officially diagnosed with ac-

tive tuberculosis nine days after ex-
posing his passengers to the disease.

The six children and the chap-
erone have been diagnosed with
latent tuberculosis, an asympto-
matic and noncommunicable form
of the disease that can afflict its vic-
tims later in life without warning. It
is treatable, but not curable.

The jury found the company
and its driver jeopardized the pas-
sengers’ future health.

More than 200 students were
exposed and tested for tuberculosis
after the driver sought medical
attention. 

Motorcoach to be auctioned
at annual NTA convention 

John Morrison

John Morrison, MCI sales VP, dies



FORT LAUDERDALE, Fla. —
With energy experts saying retail
diesel fuel prices will remain high
for the foreseeable future, it contin-
ues to be smart business for coach
operators to take steps to boost fuel
economy in their buses.

An 18-month, telematics-based
study of commercial vehicle fuel
economy conducted by a fleet man-
agement and ground transportation
support services company has
identified several fuel-saving tac-
tics that go beyond the usual focus
on reducing speeding and idling.

The study by Fort Lauderdale-
based PHH FirstFleet resulted in
this hypothesis: 

By slightly over-spec’ing en-
gines to run more consistently in
the “sweet spot,” choosing a gear
ratio low enough to suit a fleet's
application and location, and enabl-
ing the correct fuel-efficient,
engine-specific parameters, fuel
economy can be improved by
around 5 percent.

The study’s findings supported
the hypothesis.

When combined with other
variables, including progressive
shifting, the engine “sweet spot” is
where both performance and fuel
efficiency are maximized, resulting
in measurable fuel savings.

Operators of commercial vehi-
cles are facing a number of chal-
lenges, observes Michael C. Lewis,
president and general manager of
PHH FirstFleet. These include
tougher emissions standards, the
introduction of ultra-low-sulfur
diesel fuel and new vehicle require-
ments. 

“This study points to fuel-sav-
ing initiatives other than driver
habits, such as speeding and idling,
to help reduce operating costs,”
said Lewis.

Bus & Motorcoach News asked
long-time coach industry mainte-
nance guru Scott R. Crawford, fleet
support central zone manager for
Motor Coach Industries, for his
comments on various aspects of the
PHH FirstFleet study.

Here are the key findings from
the study, along with Crawford’s ob-
servations, that will help coach op-
erators achieve better fuel economy:

1. Increase engine torque rat-
ing. Increasing the engine torque
rating provides a simple and effec-
tive method to decrease time spent
in the high- output torque range.
Driving at high-output torque rat-
ings leads to over-revving, or

RPMs higher than the engine pa-
rameters specify. Over-revving
shortens the life of the engine, sus-
tains lower fuel economy and high-
er costs.

On the same note, driving in a
lower RPM range than the engine’s
specified parameters may result in
driver dissatisfaction and could re-
quire increased downshifting, which
indirectly causes over-revving. 

Notes Crawford: “Operators
need to spec the highest horsepow-
er rating as possible.” He adds,
however, that coach operators usu-
ally don’t have a lot of options to
choose from. 

2. Decrease rear-axle gear ratio.
Choosing a lower gear ratio
improves fuel economy, reduces
engine wear, increases speed at
lower RPMs and may help reduce
over-revving. In general, choose
the correct rear-axle gear ratio for
the fleet’s application and needs,
but consider that while higher gear
ratios may improve overall per-
formance and provide added power
in lower gears, additional power
causes equipment to lose fuel econ-
omy. If improving fuel economy
remains a priority, consider
whether the extra performance val-
idates the loss in fuel economy.

Adds Crawford: “There aren’t
too many choices engineered into
coaches.”

3. Engine-specific parameter
controls.

A. Speeding. Above 65 mph,
the engine works harder to over-
come aerodynamic drag. In fact, it
demands more than 50 percent of
the engine's total available horse-
power, which significantly increas-
es fuel consumption. If speed is
decreased to 55 mph in the appro-
priate gear, the horsepower demand
is reduced, drawing less fuel. 

B. Idling. Idling achieves 0.0
mpg and uses .5 to 1 gallon of fuel
per hour. Consider idle shutdown to
save fuel while at stops.

Says Crawford: “Speeding and
idling are something we need to
push. Speeding especially. There is
a huge impact (on fuel economy) if
operators would slow down their
units instead of running up against
the top-speed setting. Idling is
tough during certain times of the
year, however.”

C. Progressive shifting. Drivers
shifting quickly in lower gears pre-
vents over-revving, which decreas-
es fuel consumption and increases
fuel economy.

Notes Crawford: “You really
need the ZF unit to do so. The
transmission ECU keeps the RPM
closer to the desired range because
of increased ratios and the ability to
skip shifts

4. Lower weight. New materi-
als allow for less weight and more
potential fuel economy gains. 

Observes Crawford: “Weight
reductions are hard to achieve.
Aluminum rims help and compos-
ites help but are hard to retrofit.”

5. Low-profile radial or single-

wide tires. Research indicates that
fuel economy can improve from
2 to 5 percent by using low-profile
and/or wide-based tires and wheels.
Decreased weight and lower rolling
resistance are the key contributors
to fuel economy improvements.

Asserts Crawford: “Single
drive tires sound great on the sur-
face as a possibility to cut costs but
there are some issues that reduce
the feasibility on a bus. No spare
tire can be stored in normal loca-
tions, availability of replacements

on the road, safety on blow outs and
the like.”

6. Tire pressure settings. 
Says Crawford. “Proper tire

pressure settings are critical.
SmarTire systems will help opera-
tors, as well as providing additional
safety for the coach.”

“A big plus to all these changes
in fuel prices, as well as the
increased awareness of ‘environ-
mental concerns,’ is that they
should … help the industry expand
business,” said Crawford.
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sit agencies, limiting the charter
work they would be able to do. 

They cited the elimination of
the willing-and-able process, cease-
and-desist orders, the appeals
process and regulatory language
that was seen as vague, unenforce-
able and easily disputable.

Those and other provisions
were replaced with language the

private operators said were fairer,
clearer and more reasonable.

However, publication of the
proposed rules touched off a
firestorm in the public sector, with
transit agencies flooding the FTA
with letters of complaint. Of the
nearly 300 letters filed with the
FTA during the public comment
period, about two-thirds came
from public bus operators. 

FTA lawyers began reviewing
the complaints in April in prepara-

tion of writing the final rules. 
Horner was replaced at the

FTA by Severn Miller, a 1988 law
graduate of Washington and Lee
University who does not appear to
have any experience in transit or
motorcoach transportation activi-
ties. He practiced appellate litiga-
tion in election, tort and insurance
law and served as general counsel
for the election committee of Bob
Ehrlich, the former governor of
Maryland. 

follow-up inspection, posing safety
risks to everyone.

The FMCSA has a policy of

discouraging its inspectors from
making repeat visits to high-risk
truck and bus operators that
received unsatisfactory ratings dur-
ing their last compliance review
because the agency “believed that

not enough time had elapsed to
show whether safety improvements
had taken effect.” 

The 72-page GAO report is
available on the Web at www.gao.
gov/new.items/d07514.pdf. 

Warning, parts of the report
may make your blood boil because
of the shortcomings it identifies
and its explanation of the policies,
practices, and bureaucratic short-
cuts the FMCSA has adopted to

cope with the enormity of the
responsibility assigned to it. 

That is, regulating the safety of
hundreds of thousands of truck and
bus operators with a tiny army of
inspectors.

or overturned bus.
Four years after the NTSB

made its recommendation, the
FMCSA held informal meetings to
discuss the issue with coach manu-
facturers, insurance companies,
safety consultants, trade associa-
tions, other regulatory agencies,
industry representatives, and offi-
cials from the Commercial Vehicle
Safety Alliance.

Out of those meetings grew a
working group that, within five
months, came up with suggestions
for meeting the NTSB recommen-
dation. The working committee
said it would be best to initially
encourage the coach industry to
take voluntary action to improve
pre-trip safety awareness.

And coach industry representa-
tives on the working group main-
tained it was impossible to develop
a uniform passenger safety aware-
ness regulation that was flexible
enough for industry-wide applica-
tion due to the broad operational
variations within the industry.

The group said that develop-
ment and promotion of a list of best
practices was a more effective and
realistic alternative to assure
motorcoach passengers receive
safety information.

Fundamentally, the FMCSA
adopted the working group’s ideas.

It has come up with a basic plan
that coach operators can follow to
implement a safety-awareness pro-
gram for their passengers and it’s
specifically designed to meet the
needs of diverse motorcoach opera-
tional types. 

Guideline elements 
Here are the recommended

safety topics to be covered in a
motorcoach passenger safety
awareness briefing or program:

1. Emergency exits: Point out
the location of all emergency exits
(push-out windows, roof vent and
door) and explain how to operate
them.

Emphasize that, whenever fea-
sible, the motorcoach door should
be the primary exit. Encourage
able-bodied passengers to assist
any injured or mobility-impaired
passengers during an emergency
evacuation. (Provide passengers
with sufficient guidance to ensure
compliance with 49 CFR 392.62,
“Safe operation, buses.”)

2. Emergency contact: Advise
passengers to call 911 by cellular
telephone in the event of an emer-
gency.

3. Driver direction: Advise

passengers to look to the driver for
direction and follow his or her
instructions.

4. Fire extinguisher: Point out
the location of the fire extinguisher.

5. Restroom emergency push
button or switch: Inform motor-
coach passengers of the emergency
signal device in the restroom.

6. Avoid slips and falls: Warn
passengers to exercise care when
boarding and exiting the motor-
coach and to use the handrail when
ascending or descending steps.

7. Encourage passengers to
remain seated as much as possible
while the motorcoach is in motion.
If it is necessary to walk while the
motorcoach is moving, passengers
should always use handrails and
supports.

Presentation method
The FMCSA suggested a vari-

ety of methods of presenting the
safety information. However, it
also said its list of ways of provid-
ing safety information was neither
exhaustive nor should it be con-
strued to restrict combinations of
the methods or additional presenta-
tion methods.

1. During passenger boarding:
Informational pamphlets could be
distributed to passengers during
boarding.

2. After passenger boarding
and immediately prior to moving
the motorcoach:

a. The driver requests the pas-
sengers to review informational
pamphlets located in the pouches
or sleeves on the back of seats.

b. The driver provides an oral
presentation (similar to the presen-
tations by airline flight attendants
prior to take-off) with or without
informational pamphlets as visual
aids.

c. An automated audio presen-
tation broadcasts a cassette tape or
compact disk over the motorcoach
audio system.

d. An automated video presen-
tation plays a videotape or DVD on
the coach video system.

Timing, frequency
Here’s when the FMCSA says

safety briefings should be given: 
Demand-responsive motor-

coach operations, such as charter-
and-tour services, should present
the safety information to passen-
gers after boarding and prior to
movement of the motorcoach.

Fixed-route motorcoach service
operations should present the safe-
ty information at all major stops or
terminals, after passenger boarding
and prior to movement of the
motorcoach.

Passenger briefings
CONTINUED FROM PAGE 1
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FMCSA
CONTINUED FROM PAGE 4

(has) varied widely.” 
At least one county went so far

as to require $10 million in liabili-
ty insurance. The county subse-
quently reduced the amount to the
standard $5 million, Brown says. 

Another county required a
criminal background check of
drivers, but now the driver’s per-
mission to do such a check is
required, according to Brown. 

“Several counties joined a con-
sortium, decreasing the number of
physical inspections, while other
counties simply opted out of the
program entirely,” Brown says. 

The state motorcoach asso-
ciation was preparing a bill to deal
with the issue, but Brown says leg-
islative leaders shut down all com-
mittees in August, except for
budget-related measures. 

“They ended the session and
left,” he says, “and the bill is still
there. It’ll be among the first up in
the next session, which starts in
January.” 

A draft of the bill apparently
doesn’t exist because it was in the

writing stage when the Legislature
adjourned. 

“A few of us met with the bill-
writing staff just before the leg-
islative leadership closed down all
of the committees,” Brown says.
“It may be stalled at that point.
Our bill champion, A. B. Swindell,
has promised that he will get the
bill introduced during the short
session in 2008.” 

Short of legislative relief,
operators have no other recourse.
“Either you get on an approved list
or you can’t carry their school
kids,” he says. 

Brown says wealthier counties
have their own inspection pro-
gram, others get into consortium,
and poorer counties have dropped
out of the program. 

“They rely on the federal gov-
ernment to keep everybody safe,”
Brown says. “It’s only logical that
if more protection is needed, all
kids should be protected equally.
That’s why we’re after a state list.
It’ll be an easier and simpler
process and the inspection will
only have to be done once, making
sure that everybody is safe. 

“The idea is that every student

in North Carolina deserves the
same high level of safety, so the
inspection process should be uni-
form, and there should only be one
approved list in North Carolina.” 

Ralph Young of Young Trans-
portation in Ashville, N.C., echoes
Brown’s concerns, calling the in-
spection dilemma a huge issue.
“Every county is doing it differ-
ently,” he says. He, too, was hop-
ing that the Legislature could
straighten out the mess. 

Brown says another issue
faced by North Carolina coach
operators involves so-called
school activity buses. They’re the
same as the yellow school buses,
but painted in school colors. 

“Originally they were intended
to carry teams to athletic events,”
Brown says. “Now they’re using
them for over-the-road field trips.
Even interstate trips. Each county
does it differently. Some charge
students 50 cents a mile. Some
school districts are in the charter
bus business but they just don’t
admit it. 

“Every trip that’s run on an
activity bus is not run on a motor-
coach.”

North Carolina
CONTINUED FROM PAGE 3

FTA attorney
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Filing by Florida operator gains real traction at FTA
ATLANTA — The southeast

regional administrator for the
Federal Transit Agency has told a
private Pensacola, Fla., bus opera-
tor, Beach Boy Trolley, that its
charter rules complaint against the
Pensacola transit agency has merit.

Thomas E. McKean, president
of Beach Boy Trolley, filed the
complaint against Escambia
County Area Transit in August,
alleging about a half-dozen major
charter rules violations by the tran-
sit agency. 

In an interview in May,
McKean told how his business was
being damaged by the transit
agency and how he was trying to
scrape up enough money to hire an
attorney to file a formal complaint
with the FTA. (See May 15 issue of
Bus & Motorcoach News.)

In his complaint to the FTA,
McKean exposes a sham bus oper-
ator that Escambia Transit, known
locally as ECAT, set up to do char-
ter work for the county administra-
tor’s office and the Pensacola
Downtown Improvement Board.

Exhibits attached to the com-
plaint show that the “sham opera-
tor” is not legally engaged in the
transportation business and appar-
ently accommodates several busi-
ness friends by charting ECAT
trolley buses at cut-rate prices.

Dr. Yvette G. Taylor, region
four administrator for the FTA,
took a look at the complaint and
quickly fired off a letter to
McKean, saying it contains
grounds on which relief may be
granted, and under FTA procedures
she advised McKean to try to con-

ciliate the issue with ECAT.
That may be problematic

because, as McKean’s complaint
makes clear, the transit agency has
ignored evidence “of illegal certifi-
cation statements” made by the
sham operator, and failed to do
even rudimentary checking of the
sham operator.

McKean estimates his business
has lost more than $60,000 worth
of charter work because of the
cozy relationship between ECAT
and the sham operator.

In his complaint, McKean
asked Taylor to impose the maxi-
mum penalties and fines that can
be levied against ECAT, and it
demands a full accounting of all
charters performed by the sham
operator since October of last year
and all upcoming charters.
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EGG HARBOR TOWNSHIP,
N.J. — Buses, limousines, trucks,
cars and other vehicles entering
Atlantic City International Airport
are now being screened for explo-
sives and contraband hidden under-
neath them.

The pilot program and new
technology, said to be the first of its
kind in the nation, captures a video
image of the underside of vehicles
as they enter the airport.

Vehicles drive onto a four-inch-
high ramp equipped with a series of
cameras and lights that transmit an
image of the underside of the vehi-
cle to a security screen located in a
vehicle parked nearby.

“This equipment gives law en-
forcement officers another tool to
use in the fight against terrorism
and helps us to ensure a safe flying
environment for the traveling pub-
lic,” said state Transportation Com-
missioner Kris Kolluri.

Egg Harbor Police Chief Blaze
Catania said authorities needed a
better way to inspect vehicles ap-
proaching the airport. “It’s a big
improvement over trying to stick an
inspection mirror under a car,”
Catania said. 

The equipment was funded
with a $22,500 grant from the state
Office of Homeland Security. Cata-
nia said his department applied for
the grant following safety recom-

mendations made a few years ago
by a group consisting of county,
municipal and emergency response
officials. 

Critics of such expensive tech-
nology contend determined terror-
ists will not be scotch taping dyna-
mite to the underside of vehicles if
they decide to detonate an impro-
vised explosive device at an air-
port. The critics say such explo-
sives will be well concealed.
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ATLANTIC CITY — Coach
operators who have written off
Atlantic City as a destination for
their gaming customers may want
to reconsider — at least for one
night later this month.

On Oct. 18, the old Sands Casi-
no Hotel will come crashing down
in what the local newspaper says
will be a “spectacular implosion
that will light up the nighttime sky
and give the Boardwalk some Las
Vegas-style pyrotechnical pizazz.”

There will be a six-minute fire-
works display — designed to
“build excitement” — before a
series of controlled explosions rip
through the 21-story hotel tower at
9:30 p.m., bringing it down in a
cloud of dust and debris.

The Sands operated for 26
years but the demolition will
reduce it to rubble in a matter of
seconds. The old casino, which
closed in November, is being razed
to make way for a $1.5 billion
mega-resort by Las Vegas-based
Pinnacle Entertainment Inc. 

To bring down the Sands, Pin-
nacle is adopting a fairly common
style and method used in Las Vegas
— splashy, fireworks-laden implo-
sions to create a spectacular send-
off, as well as draw large crowds to
the beach and Boardwalk. 

“There’s something about im-
plosions that people are just fasci-
nated with, even if you’re not into
construction or demolition. It’s
fascinating to watch a building
come down,” said Kim Townsend,
CEO of Pinnacle’s Atlantic City
operations. 

This will be the first casino
implosion in Atlantic City. The city

has not had an implosion since a
handful of old Boardwalk hotels
were cleared out in the 1970s to
make room for the new generation
of casinos — among them, the Sands.

The Sands opened in 1980, as
the Brighton Hotel & Casino,
adopting the Sands name of Las
Vegas fame the following year after
a change in ownership. The hotel
was popular in the 1980s and early
‘90s, catering to high rollers and
bringing big-name entertainers,
such as Frank Sinatra, to its Copa
Room.

However, over time it was out-
paced by the competition. 

The new casino being devel-
oped by Pinnacle is tentatively
scheduled to open in 2011 or 2012.
The complex is expected to include
about 2,000 hotel rooms and
500,000 square feet of space for
retail stores and restaurants in a
mall-like setting. There will be
another 250,000 to 400,000 square
feet of space for the casino, con-
ventions, entertainment arena, ball-
room and spa.

The implosion is being staged
on a Thursday night to try to min-
imize disruptions. After the build-
ing is imploded, crews will use the
overnight hours to begin cleaning
up debris in hopes of getting the
city back to normal by morning
rush hour. 

The company handling the
implosion previously imploded the
Stardust, Aladdin, Dunes and
Sands casinos in Las Vegas. 

Fireworks by Grucci, billed as
“America’s first family of fire-
works,” will stage the pyrotechnics
preceding the Sands implosion. 

Bridgestone Firestone hikes prices
NASHVILLE, Tenn. — Bus

and motorcoach industry tire sup-
plier Bridgestone Firestone has an-
nounced a 4 percent price increase
effective Nov. 1.

It is the second price hike an-
nounced by the tire company this
year. In March, a 5 percent increase
was announced effective May 1.

Bridgestone Firestone North
American Tire LLC and Bridge-
stone Firestone Canada Inc. jointly
announced that the latest price
increase would apply to the compa-

nies’ Bridgestone, Firestone, Fu-
zion and associate brand tire lines. 

The announced increases —
generally up to 4 percent on bus,
truck, passenger and light truck,
and off-the-road tires, with possi-
ble specific in-line adjustments in
excess of 4 percent — will affect
the replacement, original equip-
ment and export channels.

“The unprecedented on-going
escalation in raw material costs —
especially those related to petrole-
um — continue to strain our abili-

ty to offset these increases with
countermeasures,” said Asahiko
‘Duke’ Nishiyama, vice chairman
and president of Bridgestone
Americas Holding Inc., parent
company of Bridgestone Firestone
North American and Canada.

“The record-breaking price of
oil affects every aspect of our busi-
ness, from the manufacture of our
products through their delivery to
our customers. As a result, we have
no choice but to implement this
price increase,” Nishiyama added.

DaimlerChrysler expanding Florida center
WINTER GARDEN, Fla. —

DaimlerChrysler Commercial Bus-
es North is expanding its service
and sales center in Winter Garden,
near Orlando.

Construction is expected to
begin next month on an expanded
parts area, as well as upgrades to
the service facilities. 

To make room for the expan-
sion, DaimlerChrysler Commercial
Buses is conducting what it calls a
“pre-expansion sales event” on
Nov. 6. 

The one-day event will be an
open house, showcasing used
coaches and offering special pric-
ing, as well as highlighting the
service and sales center and its
capabilities.

DaimlerChrysler also will be
offering specials on various coach
services, including oil changes and
inspections.

Complimentary lunch and
refreshments throughout the event
will be provided, and several prize
drawings will also take place. 

“This event is to both showcase
our pre-owned motorcoaches, as
well as feature our soon-to-be-re-
furbished service center,” said Tom
Chezem, vice president of motor-
coach sales for DCCB North
America.

To RSVP or for more informa-
tion, customers can call Robin
Faulkner at (800) 381-4630, or e-
mail robin.faulkner@dcbusna.com. 

The DCCB Service & Sales
Center of Orlando is at 1155 Elboc
Way in Winter Garden. 

Atlantic City airport begins bomb screening

ATLANTIC CITY, N.J. — Las
Vegas casino mogul Steve Wynn
has told an Atlantic City newspa-
per he wants to develop a mega-
resort casino here.

“If I have a site at Bader Field,
I’ll build Wynn Atlantic City,”
Wynn told The Press of Atlantic
City. 

Wynn has long been thought to
be interested in returning to
Atlantic City to develop a casino of
the caliber of his upscale proper-
ties on the Las Vegas Strip, like the
Bellagio, Mirage and most recent-
ly the $2.7 billion Wynn Las Vegas.

Wynn says Atlantic City is at a

crossroads — either it struggles to
survive against the slot parlors in
Pennsylvania and New York, or it
takes the next step to become a
top-notch tourist destination.

“It seems like the right moment
for Atlantic City to do something
dynamic,” he said. 

Wynn owned the former Gold-
en Nugget casino in Atlantic City
in the 1980s. He had plans to build
a new casino in the Marina District
in the late 1990s, but that project
died when he sold his former gam-
ing company, Mirage Resorts Inc. 

Now he’s scouting for sites in
Atlantic City that would accom-

modate a huge casino-hotel com-
plex. His first choice is Bader
Field, a former municipal airport
that includes 140 acres of
bayfront property between the
Atlantic City Expressway and
Route 40 corridor. 

“If we have the property, I’ll
build the hotel,” he said of the
Bader site. “I’ll guarantee that, and
I’ll put it in writing.”

The city is trying to decide how
the Bader property should be
developed, and whether it should
be a site for casinos. The idea has
strong opposition, including that of
other casino developers. 

Wynn proposes mega-casino in A.C. 

Bang-up event may warrant
one more Atlantic City run 

it’s simply not worth it. I have ad-
vised my sales staff, no more At-
lantic City, no more New Jersey,’”
Presley said the operator told him.

“While Atlantic City and the
South Jersey Transportation Au-
thority may not miss those 300-400
tourists, along with the retail sales
and tax revenue they produced,
these dollars now appear on some-
one else’s (income) sheet. 

“At a time when bus and motor-
coach tourism is increasing, Atlan-
tic City is recording dramatic de-
clines in bus and motorcoach visits,
(down) approximately 40 percent
in the last decade,” said Presley.

“While Atlantic City once en-
joyed a regional lock on gaming,
this condition no longer exists,” he
added.

Meanwhile, the Atlantic City
Convention and Visitors Authority
has asked the South Jersey Trans-

portation Authority to hold off on
making the changes. The conven-
tion and visitors authority says the
proposed rules would be disastrous
for the city’s chief industry: tourism. 

The convention and visitors
authority presented a written rec-
ommendation to the transportation
authority, asking it to wait until a
regional master transportation plan
already initiated by the Casino Re-
investment Development Authority
— and in which the SJTA is taking
part — is completed next year.

“Why make these changes,
these sweeping changes, without
getting the results of this study?”
said visitors authority Vice Presi-
dent of Marketing Maureen Siman. 

She said that keeping tour buses
off the White and Black Horse
pikes would further clog the con-
gested expressway on weekends,
frustrate customers who have to
wait in traffic and pose pedestrian
safety issues at the base of the
expressway. 

Atlantic City
CONTINUED FROM PAGE 3

operate. 
In addition to being on the

board of Coach America and serv-
ing as vice chairman of the ABA,
Lentzsch remains a member of the
National Surface Transportation
Infrastructure Financing Commis-
sion, a creation of the U.S. Depart-

ment of Transportation that’s
studying the long-term financing
of the nation’s transportation infra-
structure; a director of the Inter-
modal Transportation Institute,
and chairman of the trustees of the
Winston School, an institution in
Dallas that specializes in teaching
young people who have learning
disabilities. He has resigned as a
director of Gray Line Worldwide.

Coach America
CONTINUED FROM PAGE 3



The declining value of the U.S.
dollar is cutting in different direc-
tions for motorcoach operators.

This year’s steady slide in the
dollar’s value, which accelerated
last month, has resulted in U.S.
greenbacks reaching one-to-one
parity against Canadian dollars for
the first time in 30 years and hitting
a new low against the 13-nation
European currency.

You have to go back to Novem-
ber 1976 for the last time the U.S.
dollar and the Canadian dollar
reached parity.

The half-point cut in U.S. inter-
est rates last month, while aimed at
shoring up U.S. credit markets, also

had the effect of further weakening
the dollar versus other currencies by
reducing the cash yield on dollars.

However, a lower dollar also
can make travel to the U.S. seem
like a bargain to Canadians and
other foreigners, which could boost
the business of some coach U.S.
operators, but at the same time it
poses the risk of making imported
buses and other foreign-made
goods more expensive over time.

Yet, lower interest rates in the
U.S. can make financing a new or
used coach much easier. 

When the euro topped the $1.40
barrier against the dollar last
month, it solidified its position on

world currency markets, giving it
momentum toward becoming a
reserve currency of choice — a
position long held by the dollar.

Meanwhile, many financial an-
alysts are predicting further
increases in the value of the euro —
versus the dollar. As the euro rises

it could dampen exports, particu-
larly to the United States, making
European-made products more
expensive for American buyers.
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Dollar decline is mixed news for coach industry 

Some Introductions,
Simply Need No Introduction

The all-new Dodge Sprinter shuttle bus from DaimlerChrysler 

Commercial Buses has the versatility you have been looking for, only now 

with a refined look and overall increase in length and height. It can now 

comfortably seat up to 15 - plus driver, and provides superior ride and handling. 

With its roomy passenger cabin with plenty of standing room, effortless 

passenger boarding, and other optional onboard amenities, the Dodge Sprinter 

shuttle bus will become one of your most demanded shuttles in your fleet.

Continuing to lead the way, the all-new Dodge Sprinter shuttle bus offers 

extended maintenance intervals and provides exceptional fuel savings, 

making this the vehicle of choice. All-in-all, it opens new opportunities with 

endless possibilities — contact us today to discover the all-new Dodge Sprinter 

shuttle bus.    

contact us: 800.882.8054 | sales@dcbusna.com | www.dcbusna.com

Shuttle Bus Leasing

1863 Service Court, Riverside, CA 92507
www.ShuttleBusLeasing.com

800-287-7253

Leases Terms Available From 3 Months to 2 Years
High Quality, Transit Shuttle Buses

Over 1000 Buses In Inventory
22' To 60' Models Available

Parking Lot Shuttles ~
Peak Demand CoverageEmployee Shuttling ~

Seasonal Coverage

Top Qual i ty Transit Buses Also

Avai lable for Sale

"Your Solution For Shuttling & Fixed Route Contracting"

Lenzner gets NMN marketing award
SEWICKLEY, Pa. — Lenzner

Coach Lines has received the
Motorcoach Marketing Excellence
Award presented by the National
Motorcoach Network Inc.

The award recognizes Lenzner
for 15 years of marketing excel-
lence as a member of the network,
a leading coach industry marketing
organization.

Lenzner Coach Lines has been
serving the Pittsburgh and sur-
rounding area since 1939. It
employs more than 190 people and
has a fleet of more than 75 vehi-
cles, including motorcoaches, mid-
size buses and sightseeing trolleys. 

Lenzner is a member of Coach
USA but is independently managed
and operated. 

megabus.com ends two-city service
LOUISVILLE, Ky. — mega-

bus.com has suspended service to
Louisville, Ky., and Pittsburgh.

It is the first significant cut-
back in service since megabus.com
began running in April of last year.

The megabus.com runs from
Chicago, Indianapolis and Colum-

bus, Ohio, to Louisville and Pitts-
burgh began in May of this year
but did generate enough passen-
gers. 

“We’ve not seen the volume
that substantiates the service,” said
Dale Moser, who heads both
megabus.com and Coach USA. 



We share your passion for excellence. Our mission is to design

and build the ultimate in driving comfort and safety. It begins at

the design stage. And continues with micro-precision assembly.

The relentless pursuit of perfection continues long after a new

coach heads off for a lifetime of service. Prevost after-sales service,

available throughout the country, provides the resources that

make every journey a smooth one. We’re always there. Leading

the charge. Never taking our eye off the road. Never taking our 

eye off you. Exceeding your expectations. This is the Prevost way. To

learn more please visit prevostcar.com. THE ULTIMATE CLASS

The Prevost Service Network:
Six Prevost-Owned Service Centers  
A Team Of Field Service Managers 
Over 150 Strategically Located Independent Repair Facilities 

United States: New Jersey 1 800 223-0830 • Florida 1 800 874-7740 • Tennessee 1 877 299-8881 • Texas 1 866 773-8678
California 1 800 421-9958 • Canada: Quebec 1 866 870-2046 • Order parts online www.prevostcar.com

At Prevost we do whatever it takes to ensure your satisfaction.

The red carpet leads to Prevost. Here, everyone receives the

same outstanding service. We care for your vehicle as if it were

our own. We take just as much pride in caring for you, too. You’ll see

it in the details. From our newly remodeled customer lounges to our

highly qualified factory trained technicians, it’s our dedication to

quality service that gets you back on the road without delay.

That’s the Prevost Red Carpet treatment: Part corporate policy,

part constant reminder that someone is always looking out for you.

To learn more please visit prevostcar.com. THE ULTIMATE CLASS

With Prevost Action Service System, enjoy 24/7 access to call center personnel specialized in providing immediate assistance to motorcoach drivers.

©2007 PREVOST CAR, INC.


