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JENNINGS, Kan. — The BCI
Falcon 45 drew the attention of a
lot of curious coach operators at
the UMA Motorcoach Expo in
New Orleans early this year.

Potential buyers were cautious
about ordering one, though, worry-
ing that the combination of a new
touring coach — especially one
assembled in China — distributed
by an upstart company might be
too big a risk.

And, then, there were the ques-
tions: 

• Would someone be willing
to finance it?

• Was the distributor still go-
ing to be around in a few years?

• What about product liability
insurance?

• Would parts be easily avail-
able?

• How about service?
Phillip and David Oldridge,

brothers and principals in Bus &
Coach International of Jennings, in
rural northwest Kansas, heard all
of the questions from the many
operators who toured the bus, sat
behind the wheel, checked out the

engine compartment, kicked the
tires, peered into the luggage bays,
and examined the underside.

And, the pair apparently came
up with many of the right answers.

The toughest questions, and
obstacles, had to do with the

CHICAGO – ABC Companies
officially launched its new rear-
engine, midsize bus here early this
month, saying the 3035RE model
has both big-coach features and a
big-coach feel.

In debuting the bus, ABC said
the 3035 is the latest milestone in
its strategic plan to present cus-
tomers with broader choices of
products, services and support.
And the company announced that
Roman Cornell has been named its
top sales executive.

“Adapting new technologies
and relevant applications that can
offer our customers true business
benefits – like efficiency, perform-
ance and value — have resulted in
some uniquely innovative offerings
through ABC and our valued part-

ners,” said Dane Cornell, president
and CEO of ABC.

The unveiling of the 3035RE
came at BusCon, the annual bus
convention put on by Metro Maga-
zine. The coach represents the third
major collaboration between ABC
and Thor Industries’ commercial

bus division and General Coach
America. 

The companies also collabo-
rated on the ABC 1035 and 1235
cutaway buses. Thor is the nation’s
leading producer of midsize buses
and RVs, and the parent company

ABC says its 35-foot model has a many motorcoach features. 

The BCI Falcon 45 will soon make seatbelts standard equipment. 

CONTINUED ON PAGE 13 þ
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Greyhound has new owner;
will the old dog be forced
to learn more new tricks?

ABERDEEN, Scotland — Is it
time to say good-bye to Greyhound
Lines as you know and love it? 

Early this month, the purchase
of Greyhound’s parent company,
Laidlaw International, by the larg-
est operator of buses in the United
Kingdom, FirstGroup plc, was
completed and there were immedi-
ate changes at Greyhound.

Two top executives, including
Greyhound President and CEO
Stephen Gorman, were out. Gor-
man resigned but a First Group
spokesman said his leaving was by
mutual agreement.

Also gone was Greyhound’s
chief marketing officer, Toby Pur-
dy. There was no comment on his
departure, although FirstGroup’s
chief executive, Moir Lockhead,

suggested that further revenue
growth was possible at Greyhound
through, in part, improved market-
ing.

Promoted to replace Gorman as
president and CEO was Dave
Leach, who moved from the top job
at Greyhound Canada last year to
become chief operating officer at
Greyhound Lines in Dallas.

Leach replaced long-time
Greyhound COO Jack Haugsland,
who retired.

Leach is 43 and has been with
Greyhound for 21 years. As COO
his responsibilities included cus-
tomer service, driver operations
and maintenance. 

Gorman had been CEO at
Greyhound since July 2003, and it

WASHINGTON — A decade
after antilock brakes began show-
ing up on over-the-road buses and
trucks, the Commercial Vehicle
Safety Alliance has issued new
guidance for roadside inspectors to
use when checking the systems.  

The CVSA published a 10-page
ABS Inspection Bulletin, contain-
ing the new guidance, in the wake
of a study from the U.S. Depart-
ment of Transportation that found
that one in six trucks and buses
manufactured in the past 10 years
has a defective antilock braking
system.

The USDOT study involved
inspections of ABS indicator lamps
on 1,000 vehicles. Roughly 17 per-
cent of the vehicles had malfunc-
tioning ABS indictors. The results
were much worse for the trailers

pulled by truckers, where one in
three had a defective ABS.

These results, CVSA said in its
bulletin, “point out the need for
more intensive inspection of vehi-
cle ABS.”

The bulk of the CVSA bulletin
is devoted to helping inspectors
figure out which over-the-road
vehicles manufactured since 1997
are required to have ABS, and the
fairly simple inspection procedures
to be used in checking whether the
system is operating properly.

The bulletin also points out
that, for inspectors, locating the
ABS malfunction indicator lamp
may be difficult on many vehicles
because there are no regulations
governing its location, shape, size,
color or operation. 

CONTINUED ON PAGE 18 þ

Antilock brake systems get
more attention from CVSA

Finding the answers
Oldridges work to overcome hurdles for BCI Falcon 45

AABBCC llaauunncchheess mmiiddssiizzee ccooaacchh
3035RE strives 
for big-bus feel
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Imagine one vehicle with the potential to reduce the congestion, pollution and fuel consumption of 
up to 83 cars. Then go a step further and envision reducing your fleet size with one solution that carries 
26 more riders than a standard 57-seat coach. The new eco-engineered Van Hool TD925 double deck 
intercity coach clearly demonstrates our commitment to environmentally-responsible technology – 
delivering our highest capacity equipment, loaded with onboard features designed to attract and 
impress more riders than ever before!

• comfortable, secure seating for up to 83 passengers
• centrally located restroom
• front and rear staircases for efficient loading/unloading
• luggage compartment
• ADA access with 2 tie downs
• State-of-the-art HVAC with zone control
• Ceiling mounted flush TV monitors and 

2 deck entertainment system
• Exciting upper level views and so much more!

Drive more green to your bottom line with the high capacity,
eco-friendly TD925. Contact your ABC Account Executive for details.

www.abc-companies.com

TAKE A BIGGER BITE
OUT OF C02 EMISSIONS

INTRODUCING THE VAN HOOL TD925 – 
TAKING ECO-FRIENDLY TRANSPORT TO A HIGHER LEVEL.

TD925B&MN  8/21/07  11:32 AM  Page 1
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Motorcoach safety seminar
will focus on critical issues

ALEXANDRIA, Va. — The
fourth-annual version of the popu-
lar United Motorcoach Association
Safety Management Seminar, fea-
turing a range of new topics and
subjects, will be late next month in
Ashburn, Va., outside of Washing-
ton, D.C.

Among the featured elements at
this year’s seminar are briefings by
federal officials on the govern-
ment’s newly announced program
to crash test motorcoaches and
findings from the latest bus crash
investigations.

There also will be a panel dis-
cussion of key insurance issues,
including managing claims and
mitigating risk, plus a session on
important regulatory issues.

The seminar will be Nov. 28
and 29, and is designed for those
individuals who manage and direct
bus safety and security operations,
as well as motorcoach company
owners and managers. 

The seminar has two tracks, one
for experienced safety and opera-
tional executives, and the other for
those who would benefit from hav-
ing information about setting up or
improving a coach company safety
and security program.

The seminar will again take
place at the training facility of the
National Transportation Safety
Board in Ashburn, which is near
Dulles International Airport, off the
Leesburg Pike west of Arlington,
Va. 

“This year’s program features
principles and philosophies of risk
management, how-to ideas on the
application of risk management
principles, and samples of model
policies, procedures and guide-
lines,” said Carmen Daecher of
Daecher Consulting Group, which
partners with UMA to present the
seminar.

“The seminar will present use-
ful information for both new oper-
ators and safety professionals, as
well as those who have been in
business for years,” added Victor
Parra, president and CEO of UMA.

Other highlights of this year’s
program include:

• Bus fires: The latest bus fire
mitigation strategies 

• GPS and automatic event re-
corders: Implementation and man-
agement

• Driver hiring and manage-
ment: Who’s at high risk?

CONTINUED ON PAGE 14  þ

HERSHEY, Pa. — The
Museum of Bus Transportation has
added three names to its Honor
Roll of Benefactors — Gerald
Hausman, Ronald R. Cornell and J.
Alex Michaud.

The three join the original list
of seven industry notables who
helped found the bus industry’s
only showcase museum of school,
transit and intercity buses.

“These three honorees have
individually, or through their fami-
lies and companies, supported and
promoted the museum,” said board
member Bob Beard.

“Museums, by definition, are
established to memorialize,” Beard
noted. “As we continue our growth,
we also will continue to recognize
those who set the precedents of the
great bus industry we all recognize
and enjoy today.” 

Mr. Hausman founded Haus-
man Bus Sales in the late 1940s
and later sold the company to
Motor Coach Industries. He died in
June. Ronald Cornell was chair-
man of ABC Companies. He died
in August. Mr. Michaud was the
owner of Michaud Bus Lines for

40 years, ending in 1988. He died
Jan. 1, 2003.

The selection of the three comes
as the museum is preparing for its
annual meeting Saturday, Oct. 27,
at its main facility in Hershey. 

The meeting, which is part
social event and part business,
starts at 9 a.m., when the museum
opens, followed by the annual
meeting business session at 10.
There will be an afternoon bus

tour, leaving at 12:30 p.m., preced-
ed by a “quickie lunch.” 

A highlight of this year’s meet-
ing will be the unveiling of one of
the museum’s oldest buses that has
been newly restored. The restora-
tion was paid for by an as-yet-
unidentified museum member.

That evening, following the
afternoon tour of bus facilities in
York County and York Springs, Pa.,

MMuusseeuumm hhoonnoorrss iinndduussttrryy lleeaaddeerrss
Annual meeting
is later this month

CONTINUED ON PAGE 18 þ

The museum’s list of Memorial Annex honorees has grown to 10. 
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JEFFERSON CITY, Mo. —
Bus operators and other travelers
using highways in Missouri now
can access more up-to-date infor-
mation about what lies down the
road.

The Missouri Department of
Transportation has launched an
Internet site that combines work-
zone information, highway clos-
ings and weather-related road con-
ditions on one map.

It also has installed 48 elec-
tronic message boards along
Interstates 70 and 44 to provide
information about road closings,

accidents, hazardous conditions
or Amber Alerts about missing
children.

Additionally, the department
says its toll-free phone number
will be answered 24 hours a day,
instead of switching to an answer-
ing machine after normal working
hours.

Department Director Pete
Rahn said the “Driving Edge” ini-
tiative is intended to help travelers
avoid delays and frustrations.

The Internet  s i te  is  a t
www.modot.mo.gov. The toll-free
number is (888) ASK-MODOT.

While states across the U.S. are
debating how to finance backlogs
of bridge and highway repairs,
Missouri is moving forward with a
novel plan to fix or replace more
than 800 of the state’s bridges
within five years.

Missouri’s plan has a team of
contractors financing the $400
million to $600 million in repairs
and maintaining the bridges for the
next quarter century.

In turn, the Show-Me State will
use some of its federal bridge
funds to pay back the companies
over the 25-year period.

Already in the works before
the huge Minnesota bridge col-
lapse in August that focused new
attention on bridges nationwide,
the Missouri plan is being touted
as a model for other states. 

“With this innovative new
approach to transportation, we will
do in five years what would have
taken us 20 years before,” said
Missouri state Rep. Neal St. Onge.
“We are getting maximum value
for taxpayers and keeping the pub-
lic safe as well.” 

In addition to getting a lot of
bridges fixed in a short time,
Missouri’s approach has a short-
term political benefit. Lawmakers
don’t have to sell the public on the
need for higher gasoline taxes or
new tolls — proposals that have
stopped transportation funding
packages in other places, including
Minnesota and Pennsylvania. 

Missouri’s plan also appealed
to contractors who could recoup
as much as twice their construc-
tion costs as the state repays the
companies over the 25 years. The

state essentially will pay back a
loan for the building costs, profit
and interest that the winning bid-
der has included in the proposal,
said Jeff Briggs, a spokesman for
the Missouri  Depar tment  of
Transportation. 

The nation’s bridges have been
under intense scrutiny since a 458-
foot span over the Mississippi
River collapsed in downtown
Minneapolis on Aug. 1, killing
more than a dozen motorists and
sending politicians into a frenzy.
The 40-year-old bridge was just
one of more than 73,000 across the
country in need of significant
structural repair, according to the
Federal Highway Administration.

The nation’s governors imme-
diately ordered inspections of their
states’ bridges and decried the lack
of money to fix their crumbling
infrastructure.

Congress also reacted quickly,
approving $250 million in emer-
gency funds to help replace the
Minnesota bridge, one of the
state’s most heavily traveled.

Missouri has accepted bids
from two teams of construction
firms, which will pay to repair or
replace nearly 80 percent of
bridges in the state that are in poor
condition. The private firms also
will be required to keep those
bridges in good shape for 25 years
after the repairs.

But the plan has its limitations.
Besides the large payout, the pro-
gram is targeting only smaller,
rural bridges — from 100 feet to
300 feet long. None of Missouri’s
11 steel-deck truss bridges, which

Innovative Missouri plan
puts bridges on fast track

CONTINUED ON PAGE 12  þ

Missouri provides more road info
ALBANY, N.Y. — New York

State Thruway tolls could increase
and E-ZPass discounts could end
as the state toll road authority deals
with slower-than-anticipated traf-
fic growth due to rising fuel costs,
wire services report.

Most commercial and personal
vehicles could see toll increases of
5 percent phased in over several
years, according to one report.

Larger increases are possible in
discount zones, including upstate
Grand Island, New Rochelle and the
Tappan Zee Bridge areas, and for
users of annual passes for frequent
short trips such as between Amster-
dam and Albany, it was reported.

Officially, the thruway authori-

ty isn’t offering any estimates of
what the increases could be.
“We’re really looking at a menu,”
N.Y. Thruway Authority head
Michael Fleischer told one news
service. “If you do more in one
place, you can do less in another.”

The most recent thruway toll
increase was two years ago, the
first in 17 years for the highway
that runs from New York City to
Buffalo; that effort caused an
uproar led by the motorcoach and
trucking industries. (See Jan. 15,
April 15 and May 15, 2005, issues
of Bus & Motorcoach News.) 

The authority, which is legally
a separate entity from state govern-
ment, raised tolls by 35 percent for

buses and other commercial vehi-
cles and by 25 percent for passen-
ger vehicles. That change included
a 5 percent discount in the toll if a
commercial vehicle used the E-
ZPass electronic toll system and a
10 percent discount for passenger
car drivers.

Next January, the last piece of
that increase takes effect: Tolls
paid in cash will increase 10 per-
cent. 

The thruway authority board
could back the proposal to further
increase tolls at its November
meeting, according to one report.
The proposal would then go to
public hearings and be voted on
again.

N.Y. Thruway studies toll hike

TRENTON, N.J. — The New
Jersey Department of Transpor-
tation has issued a report saying it
will cost nearly $13.6 billion to
repair aging and structurally weak-
ened bridges across the state over
the next 10 years.

At the same time, the depart-
ment has concluded the big repair
bill could be financed partly by
significantly increasing road tolls.

The report issued by the de-
partment earlier this month said
the state needs $800 million a year
— or $291 million more than it
currently receives — for upgrades
and maintenance of bridges.

In announcing the report find-
ings, Gov. Jon S. Corzine provided
no firm answers about how the

upkeep would be financed. But he
suggested higher taxes and tolls
were a possibility. 

“I don’t like paying taxes,”
Corzine said. “I don’t like paying
tolls. No one does. I also don’t like
bridges collapsing.”

The report found that 2,197
bridges, more than a third of all
bridges in the state, are deficient in
some way under federal guide-
lines, meaning they are compro-
mised structurally or have obsolete
features like narrow lanes.

But being deficient does not
mean unsafe, Corzine and Kris
Kolluri, the Department of Trans-
portation commissioner, insisted.

Only one bridge under the
state’s regulatory authority, in Sa-

lem County, is closed, but that de-
cision was made before the August
bridge collapse in Minneapolis
that killed 13 people.

That event focused attention on
bridge safety across the country,
and prompted Corzine to commis-
sion a statewide safety review.

While the governor declined to
say how the $13.58 billion in
repairs would be paid for, Kolluri
concluded that a 45 percent toll
increase would be one option. But
in a letter to the governor, he said a
toll increase would cover only
bridges on the New Jersey Turn-
pike, leaving it unclear how the
repair of the state’s other bridges
would be financed.

N.J. bridge fixes may take toll 

HARRISBURG, Pa. — Gov.
Ed Rendell says the state could
begin accepting bids to privatize
the Pennsylvania Turnpike before
year end.

The goal of the privatization is
to eventually generate millions of
dollars for road and bridge repairs
and mass transit.

Earlier this month, the state
received paperwork from compa-
nies interested in taking over oper-
ation and management of the 67-
year-old highway. A total of 14
companies submitted qualifica-
tions to the state Department of
Transportation.

PennDOT officials have begun
evaluating the applications.

“I’ve been pleased to see that
so many applications came in,”
Rendell said. “PennDOT is now
going through the process of qual-
ifying the bidders. And the 14 will
be whittled down. Hopefully,
around the holidays or before,
we’ll start getting bids.”

Rendell resurrected his idea of
privatizing the turnpike last sum-
mer after a law authorizing tolls on
Interstate 80 ran into roadblocks in
Congress and among state legisla-
tors in Harrisburg.

Legislation has been intro-
duced in Harrisburg that would
repeal the tolls.

Last month, Rendell said he’d
sign such a bill as long as lawmak-

ers came up with an alternative to
the $900 million that would be
generated by I-80 tolls. Rendell
has also said he wants the state to
get at least $1.4 billion to $1.5 bil-
lion a year out of any long-term
lease of the turnpike.

Among the companies that
submitted their qualifications were
Australia-based Macquarie Infra-
structure Partners and Spain’s Cin-
tra, which jointly operate the Chi-
cago Skyway and the Indiana Toll
Road.

Rendell needs state General
Assembly approval to enter into
any lease deal.

Eleven months ago, a biparti-

Pa. gears up to lease its turnpike

CONTINUED ON PAGE 6  þ
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Missouri plan
CONTINUED FROM PAGE 5

State Department: Passport processing back to normal
WASHINGTON — The U.S.

State Department says its passport
processing times are back to nor-
mal after dealing with months of
major delays.

The department experienced a
huge backlog of passport applica-
tions brought on largely by the pro-
visions of the Western Hemisphere
Travel Initiative.

The department says it has
restored passport service to the
standard six-to eight-week process-
ing time for routine passport appli-
cations, and no more than three

weeks for expedited service.
During roughly the first 11

months of fiscal 2007, which
ended Sept. 30, the department
says it issued more than 16 million
passports, compared to 12.1 mil-
lion for all of fiscal 2006.

The end of the backlog comes
as the U.S. began full implementa-

tion this month of the requirement
that U.S. residents flying to other
countries in the Western Hemisphere
must present a valid passport
before they can begin their trips.

That means U.S. citizens must
now present passports before leav-
ing or entering the country by air
from Canada, Mexico, the Carib-

bean and Bermuda. 
To clear out the passport back-

log, the State Department hired
hundreds of employees at passport
centers after the processing time
reached more than three months
for a standard application. 

The department says it plans to
expand its passport facilities and

continue to hire more passport spe-
cialists.

The demand for passports is
expected to continue to increase as
the Western Hemisphere Travel
Initiative requirements are extend-
ed to land and sea early next year.
For  more information,  go to
www.travel.state.gov. 

ARLINGTON, Va. — Interna-
tional Registration Plan, the over-
the-road bus and truck registration
agreement that provides for pay-
ment of state and provincial li-
censing fees on the basis of total
distance operated, has added auto-
mated registration fee estimating
software on its Website.

The IRP Fee Estimator is de-
signed to help bus and truck oper-
ators estimate registration fees for
their interstate vehicles based on
various factors, including the dis-
tance traveled, weight or other
characteristics.

In other words, operators that
are not paying their vehicle regis-
tration fees using the IRP system
can compare their current registra-
tion fees with what they would be
charged if they were using the IRP. 

The estimator was designed
and is maintained on the IRP Web-
site by Celtic Systems. Its use is
free of charge. 

To find the estimator, go to
www.irpinc.org and click on the
Information Exchange button near
the top of the page. 

For more information, contact
Meredith Fender of IRP at mfender
@aamva.org or call (703) 522-1905.

IRP site adds
fee estimator 

resemble the Minneapolis span, is
slated to be repaired under the
plan, said Briggs of MoDOT.

In addition, few companies
could commit to completing such
a statewide project. Two of the
four original teams to bid on Mis-
souri’s plan dropped out because
they could not meet the program’s
requirements.

Despite those issues, there was
little opposition to the plan in a
late summer special legislative
session, where lawmakers passed
a bill to change Missouri’s bond-
ing requirements to make way for
the bridge projects.
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HARRISBURG, Pa. —
Despite the apparent death of the
idea of tolling Interstate 80, truck-
ers and others continue to demon-
strate against the idea.

A rally by truckers, fuel station
operators and others was held late
last month in the state capital of
Harrisburg, calling for repeal of
state-approved tolls on I-80.

Officials from the Owner-
Operator Independent Drivers As-
sociation, the National Association
of Truck Stop Operators and a state
representative hosted the event.

Todd Spencer, executive vice
president of OOIDA, charged that
Pennsylvania lawmakers are rais-
ing money from truckers and other
highway users, “they just aren’t
spending it on highways and
bridges.” 

NATSO is urging elected offi-
cials to consider the detrimental
effect tolls on I-80 would have on
interchange-based businesses.
Tolls will divert traffic onto sec-
ondary roads, away from the
Interstate, which will impact busi-
nesses located at interstate exits

around the country, the group says. 
Business owners have invested

millions to build facilities along
Interstates, the group says. By
2010, interchange-based business-
es will employ more than 2 million
Americans and generate nearly
$200 billion in annual sales. 

NATSO says the University of
Maryland conducted a study in
which it determined that in coun-
ties with toll roads, there are 50
percent fewer businesses on the
Interstate exits as compared with
freeways.

The following public transit
providers have informed the
United Motorcoach Association of
their intent to provide charter bus
service unless willing and able pri-
vate operators step forward to pro-
vide the service. UMA urges ap-
propriate operators to take the time
to respond to these notices.

Erie County, Pa. Deadline:
Oct. 29, 2007. Write to: Dennis G.
Solensky, Executive Director, Erie
Metropolitan Transit Authority,
P.O. Box 2057, Erie, PA 16512.

Pocatello, Idaho. Deadline:
Oct. 29, 2007. Write to: Ronald D.
Binggeli, Public Transit Director,
City of Pocatello, Public Transit De-
partment, P.O. Box 4169, Pocatello,

ID 83205. Phone: (208) 234-6248. 
Corvallis, Ore. Deadline: Nov.

2, 2007. Write to: Tim Bates,
Transportation Leadworker, City
of Corvallis Public Works Dept.,
P.O. Box 1083, Corvallis, OR
97339. Phone: (541) 766-6916.

Waco,Texas. Deadline: Nov. 2,
2007. Write to: Mark McKown, Trans-
portation Planner, Waco Transit,
301 S. 8th St., Ste. 100, Waco, TX
76701. Phone: (254) 750-1900.

Fairfield, Calif. Deadline:
Nov. 14, 2007. Write to: George K.
Fink, Transit Manager, City of
Fairfield Public Works Depart-
ment Transit Division, 2000 Cade-
nasso Dr., Fairfield, CA 94533.
Phone: (704) 428-7768.

Transits seek charter firmsRally opposes I-80 tolls in Pennsylvania

Officials insist that such an
increase is hypothetical. Addition-
ally, Corzine said that an increase
in the state’s gas tax, which has
been proposed in the past, would
“not be optimal.” 

According to the report, the
Pulaski Skyway is the bridge most
urgently in need of repair in New
Jersey. The skyway is a series of
cantilever truss bridges in the
northeast part of the state.

The highway carries four lanes
of U.S. Route 1/9 for 3.5 miles
between the far east side of New-
ark and Tonnelle Circle in Jersey
City, passing over Kearny.

It is known as a skyway be-
cause it travels high above the
land and r ivers  i t  crosses;  i t
bridges the Passaic and Hacken-
sack rivers at a height of 135 feet.
It also crosses over the New Jersey
Turnpike, many local roads, and
several rail lines.

The 75-year-old skyway is
named for Gen. Kazimierz Pulaski,

the Polish military leader who
assisted in training and command-
ing Continental Army troops in the
American Revolutionary War.

Transportation officials and
Corzine have not yet decided
whether to replace the bridge, or
to keep making repairs to it. The
state is spending $10 million a
year to maintain the three-mile-
long structure. State officials have
estimated it would cost at least $1
billion to replace the bridge, but
they are not certain replacement is
an option.

san state commission recommend-
ed an annual investment of $1.7
billion a year to meet transporta-
tion needs for the Keystone state. 

Even at that level, the commis-
sion projected it would take 17
years to cut the percentage of
structurally deficient bridges in

Pennsylvania from 24 percent to
the national average of 11 percent.

Pennsylvania has more than
6,000 structurally deficient bridges,
the most of any state in the nation,
and nearly 9,000 miles of high-
ways in poor condition. 

PennDOT estimates the cost of
repairing all of the structurally
deficient bridges on the state sys-
tem at approximately $11 billion.

N.J. bridges
CONTINUED FROM PAGE 3

Pa. turnpike
CONTINUED FROM PAGE 4





NEW YORK CITY — The
Bush Administration REALLY
wants cars, trucks and buses to pay
a fee for traveling in Manhattan
south of 86th Street, and it has told
state and city policy makers if they
want a huge pile of federal money
to help fight traffic tie-ups they’ll
adopt congestion pricing.

The issue of using tolls based
on the level of congestion to re-
duce traffic on Manhattan streets
surfaced this past summer when
Mayor Michael Bloomberg pro-
posed a traffic plan that would
charge a daily fee for trucks, autos
and buses to drive in Lower Man-
hattan between 6 a.m. and 6 p.m.
(See May 15, July 1 and Aug. 15
issues  of  Bus & Motorcoach
News.)

Under  Bloomberg’s  plan,
trucks would be charged $21 and
cars $8 each day they drive into
Manhattan. Privately owned buses
were not mentioned in the plan,
nor were they specifically exclud-
ed, indicating buses will be includ-
ed and charged a fee as well.

The New York Legislature shot
down the mayor’s plan in the wan-
ing hours of its legislative session
this past summer but resurrected
the idea during a special session,
creating a special commission to
study traffic congestion in New
York City and come up with a plan
for mitigating it. The mayor’s plan
will be considered along with other
ideas. 

Meanwhile, the Bush Admin-
istration and the U.S. Department
of Transportation have served
notice they like the Bloomberg
proposal and want to sign a part-
nership agreement that adopts all
of the big-ticket items in the

mayor’s plan. They include:
• Instituting “a broad area

pricing system” (i.e., congestion
pricing) in Manhattan south of
86th Street

• Constructing transit facili-
ties, including two transit bus
depots, a transit bus lay-up facility,
park-n-ride facilities, and pedestri-
an improvements

• Constructing a series of bus
rapid transit and/or transit bus-
based corridors

• Adopting new technologies,
including bus signal priority for
selected Manhattan transit corri-
dors

• Making improvements to the
regional ferry service

• Constructing an East River
bus lane

• Purchasing and operating
additional public transit buses 

In exchange for committing to
all of these things, USDOT will
allocate $354.5 million in federal
grants to help pay for the bulk of
the items.

And in a warning to the New
York State Legislature and the
New York City Council, USDOT
said if they approve an alternative
congestion mitigation plan for the
city, no federal assistance will be
provided unless the alternate can
be “reasonably projected to
achieve material reductions in traf-
fic congestion within New York
City by means of congestion pric-
ing and provides bus service suffi-
cient to meet the mobility needs of
New York City.” 

In either case, New York must
come up with an acceptable plan
and have it operational no later
than March 31, 2009, to get the
dough. 
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LEXINGTON, Ky. — The
National Tour Association has
announced that group entry fees to
U.S. national parks will not in-
crease until 2010.

And, the association will have
a role in determining what the
2010 fees will be.

The association, which has a
long relationship with the National
Park Service, said the group fee
freeze until 2010 results from
recent meetings between the two
organizations.

“While (the National Park
Service) has historically agreed to
give NTA at least 12 months notice
of any group fee increases, they
built extra lead time so tour opera-
tors can adequately prepare for the
2010 increase,” said NTA Vice
Chairman Bob Hoelscher. 

“Additionally, NTA will partic-

ipate in the process that will ulti-
mately determine what those 2010
rates will be, as well as how they
will be configured,” Hoelscher
added. 

“The opportunity for timely
input has prevented serious finan-
cial and operational hardships for
NTA tour operators and their
clients,” added NTA Chairman
Randy Julian. “It is rewarding to
work with our park service part-
ners on fee and management regu-
lations before they are locked in.”

Entrance fees for individual
travelers increased this year at
many National Park sites, and will
increase next year and in 2009 at
additional sites. 

The Park Service has told the
NTA it will notify the travel indus-
try of the 2010 rates by August of
next year.

For the past two decades, NTA
has been an advocate for “equi-
table and reasonable entrance and
user fees” at America’s national
parks. The association says its
partnership with the Park Service
has helped assure that all visitors,
including group travelers, have
equal access to the national parks.

“NTA continues to work on
behalf of its members on issues
related to visitation and fees at
these treasured national sites,” said
Julian.

“NTA appreciates the consci-
entious effort by (the Park Service)
to respond to the Department of
Interior’s directive to insure that
the agency receives public input
whenever their agency decision-
making will directly impact one of
their private-sector partners.” 

Feds eager for New York City
to adopt traffic tolling scheme 

Group fees frozen at nat’l parks 

YOSEMITE, Calif. — The Na-
tional Park Service is seeking pub-
lic comment on plans for dealing
with vehicle and pedestrian con-
gestion at one of the most popular
scenic viewpoints in Yosemite
National Park.

The Tunnel View Overlook is
used heavily by park visitors,
arriving both on tour buses and in
private vehicles, because it offers
expansive views of Yosemite Val-
ley, El Capitan, Bridalveil Fall
and Half Dome. It’s located close
to the east portal of the Wawona
Tunnel.

The overlook is designated a
national historic site, having been
built 75 years ago during the Great
Depression when extensive con-
struction and development took place
at national parks across the U.S.
The overlook helped initiate the
Park Service’s “rustic”-design style. 

A Park Service spokeswoman

said very little change has oc-
curred to the tunnel view’s physical
features, including rockwork, cir-
culation patterns and configuration
since it was built in 1932.

An estimated 3,000-5,000 peo-
ple come to the site daily during
the height of visitation season in
buses, tram tours and single-fami-
ly vehicles. All those people have
largely overwhelmed the facility.

The Park Service’s Tunnel View
Overlook Rehabilitation Project is
designed to remedy what it calls
“long-standing vehicle-to-vehicle
and vehicle-to-pedestrian safety
issues.” It also will:

• Enhance and maintain view-
ing opportunities 

• Provide accessibility for vis-
itors with disabilities

An additional goal is to make
all of the improvements while
maintaining “the natural, rustic
character and integrity of this his-

toric site.”
Earlier this month, the Park

Service opened a public review
and comment period for its Tunnel
View Overlook Environmental As-
sessment. Various project alterna-
tives and their environmental
impact have been evaluated in the
assessment. The review continues
to Nov. 2, which is the deadline for
submitting written comments. 

There will be a public meeting
on the project at 1 p.m. Oct. 31, at
the Yosemite Valley Visitor Center
Auditorium. 

The environmental assessment
has been posted on the park’s Web-
site: www.nps.gov/yose/planning. 

Written comments should be
sent to: Superintendent, Yosemite
National Park, Attn: Tunnel View
Overlook Rehabilitation Project,
P.O. Box 577, Yosemite, CA 95389.
Fax to: (209) 379-1294, or e-mail
to: YOSE_ planning@nps.gov. 

Yosemite overlook to be updated





WHITE PLAINS, N.Y. —
“Every Baby Has a Story,” a grass-
roots project to celebrate babies —
those born healthy, as well as those
who need help to survive and
thrive — has been launched by the
March of Dimes with support
from Trailways, the United Motor-
coach Association and Motor
Coach Industries.

An “Every Baby Story” coach
will cross the U.S., starting Oct. 17
and ending Nov. 13, collecting
memorable, inspiring and humor-
ous baby stories from moms and dads. 

The event coincides with No-
vember being Prematurity Aware-
ness Month. The March of Dimes
will use the tour to publicize and
educate Americans about prema-
ture birth and other serious threats
to infant health. 

“This ambitious project to cele-
brate babies is a dream come true
for the March of Dimes, and we’re
doing it thanks to the generous sup-
port of our three partners, Motor
Coach Industries, Trailways and the
United Motorcoach Association,”
said Dr. Jennifer L. Howse, presi-
dent of the March of Dimes.

MCI has donated a new J4500

LX conversion coach to serve as
the “Every Baby Story” bus.

Trailways Transportation System
is covering most of the operating
expenses, including fuel, operators
who will drive the coach across the
U.S., and service by Trailway’s
companies across the U.S.

Godfrey LeBron of Paradise
Trailways has helped coordinate
the tour with the March of Dimes,
and will help drive the coach. He is
vice chairman of UMA.

UMA also is helping with the
operating expenses of the bus. The
association helped coordinate the
donation of the bus with MCI. 

A Website has been set up,
www.marchofdimes.com/every-
baby, that enables people who can’t
visit the bus to contribute stories.
Participants in “Every Baby Has a
Story” can post photos, art work or
video about their baby.

The tour begins in New York
City, followed by stops in Washing-
ton, D.C., Greenville, S.C., Tusca-
loosa, Ala., Atlanta, Nashville,
Memphis, Houston, Phoenix, Los
Angeles, Denver, St. Louis, Chi-
cago, Indianapolis, Philadelphia,
and returning to New York City.
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MT. PROSPECT, Ill. — Can
going “green” create a marketing
niche for a motorcoach operator?

A Chicago-area coach com-
pany, headed by an industry veter-
an with a familiar last name, thinks
it can.

Richard L. Hausman, president
of Chicago Classic Coach, says his
interest in promoting green trans-
portation stems both from a desire
to standout in the marketplace, as
well as to respond to demands
from destination management
companies wanting to deliver
greener transportation choices to
their corporate and tour customers.

“Many (customer) companies
are tackling environmental stew-
ardship and a move to green coach
transportation widens their oppor-
tunities,” says Hausman, who
founded Chicago Classic Coach
last year after a 25-year career in
the industry. He is the son of indus-
try legend Gerald ‘Jerry’ Haus-
man, the late founder of Hausman
Bus Sales. 

“Today’s motorcoaches offer
leisure travelers a roomy, smooth
ride and a way to reduce their car-
bon footprint,” notes Hausman.

To back up and emphasize his
green message, Hausman has pur-
chased four new MCI J4500
coaches equipped with 2007 EPA-
compliant engines. In doing so,
Hausman becomes the first opera-
tor in greater Chicago to operate
2007 reduced-emissions tour
coaches. 

“As much as offering cleaner
transport is a marketing differenti-
ation for us,” says Hausman of the
cleaner-burning coaches, adding
“it’s also good for Chicago and the
surrounding area.

“As we continue to battle con-
gestion, our goal is to change car
riders into passengers by offering

the convenience, luxury amenities
and the eco-friendliness a tour
coach trip provides.” 

Hausman said he already has a
full fall schedule for his new
coaches, with one job next month
being particularly appropriate.

Chicago Classic Coach will
shuttle individuals attending the
U.S. Green Building Council’s an-
nual Greenbuild International Con-
ference and Expo at McCormick
Place in Chicago. 

The new J-model MCIs bring
Chicago Classic Coach’s fleet to 20
coaches and two midsize buses.

The company Website is at
www.chicagoclassiccoach.com.

Coach industry supports 
March of Dimes bus tour
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Going Green
Chicago Classic Coach seeks its own eco-niche



By Dave Millhouser
ABC Companies

Rapid Roger was cruising along
in the middle of a nighttime convoy
when the dreaded alternator light
winked at him…then lit-up for
good. 

His solution was to disable the
engine shutdown, turn off every-
thing but his lights, and assume
warp speed. Racing ahead to a
truckstop, he would hook up to a
charger (waving as the convoy
passed him). Then he would catch
and pass the convoy, leapfrogging
from charger to charger, like the
Eveready Bunny.

Creative for the 1970s, Roger’s
plan wouldn’t work on modern
coaches. Warp speed isn’t legal,
and today’s buses are far more
dependant on their electrical sys-
tems.

Electronically controlled en-
gines are cleaner, more efficient,
more durable and easier to diag-
nose. They provide accurate history
of how well they’ve been treated
and, in many cases, provide infor-
mation on how the coach has been
driven. You can pull out statistics
like fuel consumption, cruise con-
trol use, sudden stops, and the ever

popular “idling time.”
All of this information, and

more, is available for the price of a
“reader.” You can manage horse-
power, road speed and other param-
eters in ways never imagined in ye
olden days, even instantly retuning
an engine for a specific lengthy trip. 

Sadly, these gizmos require
electricity to operate.

In addition to engines, a number
of modern systems have become
more dependant on electronics,
providing major benefits and some
difficulties. It’s fun to fulminate
over how high tech coaches have
become. But there is no choice, and
many of the advantages are real.

New coaches currently (pardon
the pun) offered in the U.S. have
multiplexed electrical systems. Old
systems required a separate wire,
using precious amps, for each circuit.

Multiplexing uses fewer, small-
er, wires to carry computer-gener-
ated signals, rather than current.
This code controls functions. Man-
ufacturers love multiplex because it
saves the weight and expense of
wiring, and reduces the load on
alternators. You should try to learn
to at least “like” it. 

This system also makes diag-
nosing electrical problems easy —

for a trained mechanic. It identifies
problems as small as a bad bulb,
and walks him right to them.

Most coaches now even allow a
driver to diagnose through the dash-
board. So simple even a bus sales-
man can do it.

New automatic transmissions
not only diagnose themselves, and
refuse to do dumb things (like shift-
ing into reverse at 60 mph), some
even allow you to check fluid level
from the driver’s seat. 

Modern HVAC’s use electron-
ics to run most functions. Diagnos-
tics are simplified and control of
temperature is more precise, elimi-
nating the sine curve where passen-
gers alternate between being too
hot and too cold. They even slow
motors as the bus nears the desired
temperature. 

The combination of multiplex
and electronic controls maximizes
efficiency to the point where some
coaches can limp home, with only
one alternator working, and still
have air  condi t ioning.  Most
HVAC’s are trained to shut down
when voltage drops, saving current
to operate the engine.

The common denominator in
these electronics is the computer,
and it brings both advantages, and

disadvantages, to the dance.
Working with computerized

systems requires a different kind of
thinking. Since we don’t fully
understand them, we assume that
when all these computers are work-
ing together, they’re plotting
against us.

The good news is that the com-
puters rarely break. The problem is
almost always a connection, or an
electro-mechanical component, and
your bus will usually tell you what’s
wrong. Sometimes you read flash-
ing lights, other times a laptop
screen, but your bus will talk to you.

On traditional electrical sys-
tems, you can spend days tracking a
glitch, then solve it with a $2 part.
Newer parts tend to be more expen-
sive, but they’re reliable and you
spend much less time trying to find
the problem (and less money on
replacing “good” parts that weren’t
the problem).

A couple of ideas that may be
helpful:

When a problem turns up…
turn the bus off for 30 seconds (in a
safe spot). If the bus allows it, kill
the whole system. Sometimes com-
puters burp, and rebooting will
make the problem go away. Don’t
question... just be grateful.

F o l l o w
manufactur-
er’s recom-
mendations
when jump
starting and
w e l d i n g ,
e l e c t r i c a l
spikes  can
cause expen-
sive damage.

If you’re having a problem,
contact your manufacturer. Some-
times improved software is the
solution, and your coach can be
updated to the latest standards.

Every manufacturer offers
training; take every bit you can.
You’ll find you’re going to need
fewer people BUT they’re going to
need a high level of training. On
these systems, one good technician
is worth five weak ones.

Use the manufacturer’s technical
services. New systems do not toler-
ate patching. They WILL get even. 

Ironically, after a colorful bus
driving career, Rapid Roger ended
up in a small Colorado town…as a
police officer.

Dave Millhouser is an account
representative for ABC Companies.
Contact him at: dmillhouser@abc-
companies.com.
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Coach electronics: Why you should learn to love it

Dave Millhouser
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STOCKHOLM, Sweden —
Volvo Group, parent company of
Prevost Car and Nova Bus, says it
can readily produce diesel engines
that use a variety of renewable
fuels and do not emit any environ-
mentally harmful carbon dioxide.

But before it can put these

engines into production, public
policy makers and petroleum mak-
ers must decide what fuels make
the most sense on a long-term
basis, says Volvo.

Earlier this month, Volvo
demonstrated seven diesel engines
that operate on a number of renew-

able fuels and/or combinations of
fuels, including biodiesel, biogas
combined with biodiesel, ethanol/
methanol, dimethyl ether, synthet-
ic diesel, and hydrogen gas com-
bined with biogas.

Since all of these fuels are pro-
duced from renewable raw materi-

als, they produce no carbon diox-
ide when combusted and, accord-
ingly, do not impact the environ-
ment, says Volvo.

Carbon dioxide is the last ma-
jor pollutant emitted by diesel en-
gines that environmental regula-
tors have targeted. By the time

2010 emission standards in the
United States and Europe are in
force, particulate matter and nitro-
gen oxide pollution from diesel
engines will be close to zero, leav-
ing carbon dioxide as the primary
pollutant.

However, a side effect of
removing other pollutants from
vehicles that burn petroleum-
based diesel fuel is that carbon
dioxide emissions rise.

But Volvo contends the tech-
nology exists to produce heavy-
duty vehicles that are carbon-diox-
ide neutral — that is, the combus-
tion of bio-fuels generate no more
carbon dioxide than the vegetation
and bacteria that make the fuel
absorb while growing.

“With these vehicles, we have
shown that Volvo is ready, that we
possess the technology and the
resources for carbon-dioxide-free
transport, but we cannot do this
alone,” said Volvo Group CEO
Leif Johansson.

“We also require large-scale
production of renewable fuels and
putting such production in opera-
tion requires extensive invest-
ments in research and develop-
ment, and also well-defined, com-
mon guidelines from authorities in
as many countries as possible.” 

Volvo said it has conducted
extensive analysis of renewable
fuels, considering such aspects as
the impact on the environment,
energy efficiency, the efficiency
level in the use of the land for cul-
tivating crops for fuels, the
amounts of the different fuels that
can potentially be produced, and
how easy it is to distribute them. 

“We know that in the foresee-
able future there will be insuffi-
cient biomass or renewable fuels
to fully replace fossil fuels,” said
Jan-Eric Sundgren, Volvo Group
senior vice president for public
and environmental affairs. 

“That is why it is important
that decisions on the production of
future fuels are preceded by such
comprehensive assessments —
otherwise there is the risk that we
focus on too many and quite sim-
ply unsuitable alternatives, which
will delay the introduction of car-
bon dioxide-free transport.”

“As one of the world’s largest
manufacturers of heavy trucks,
diesel engines and buses, the
Volvo Group is part of the climate
problem,” said Johansson. “But
environmental issues are one of
the areas which we have assigned
the very highest priority, and
based on our resources and knowl-
edge, we both can and will be part
of the solution.” 
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To register, or for more information, visit 
www.motorcoachexpo.com

• Join fellow colleagues in 
participating in the only 
industry event of its kind.
UMA Motorcoach Expo 
is the only event you can 
network, visit with suppliers,
and expand your business – 
All in just 4 days!

• Partake in the Annual 
Maintenance Interchange and Maintenance 
Competition. The ONLY forum of its kind,
open only to operators, where you can discuss 
common maintenance problems and work
toward a solution. Afterwards, watch operators 
race against the clock and each other at the 
Annual Maintenance Competition.

• Catch a glimpse of the 20 new exhibitors at 
UMA Motorcoach Expo. Come and see the 
newest products and services for the motorcoach 
industry.

• New this year. . . come and enjoy a discounted 
post-show motorcoach tour through 
San Francisco and surrounding areas!

UMA MOTORCOACH EXPO
SAN FRANCISCO, CA
JANUARY 16-20, 2008

Carbon dioxide-free diesels demonstrated by Volvo
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NASHVILLE, Tenn. — Cum-
mins has become the first U.S.
diesel engine maker to announce it
will meet the 2010 EPA emissions
requirements without using selec-
tive catalytic reduction technology. 

Instead, Cummins says it will
meet the 2010 demands by using a
combination of the XPI high-pres-
sure common rail fuel system,
improved cooled-exhaust-gas recir-
culation, advanced controls, vari-
able geometry turbochargers, and
its own diesel particulate filter.

The Cummins announcement is
in sharp contrast to earlier an-
nouncements by Detroit Diesel and
Volvo/Mack, which said they
would be using selective catalytic
reduction technology to reduce the
NOx level for their engines to meet
the 2010 emissions levels mandat-
ed by the U.S. Environmental
Protection Agency.

Selective catalytic reduction is
a relatively new and controversial
technology for U.S. diesel engine
builders because it requires that
urea be introduced into heated
exhaust, causing it to break down
into ammonia. The ammonia, in
turn, reacts with the NOx in a cat-
alytic converter to produce nitrogen
and water.

It is being used by European
engine makers. (See Oct. 1 issue of
Bus & Motorcoach News.)

And while Cummins’ heavy-
duty diesel engines will not be
using selective catalytic reduction,

its medium-duty engines will adopt
the technology.

For midrange engines, Cum-
mins said there is a different set of
priorities, including more diverse
applications and the need for a

wide power range and greater
power density.

In addition to performance
needs, Cummins says selective cat-
alytic reduction is operationally
more attractive for midrange situa-

tions than long-haul heavy-duty
applications because the rate of
urea consumption is lower and
because midrange equipment typi-
cally returns to base daily for fuel-
ing and maintenance.

CVSA
CONTINUED FROM PAGE 1

Cummins nixes selective catalytic reduction in big engines 

SINGLE USE
POT SHOT®

• Easy to Use
• Measured Dosage
• Powerful Odor Control
• Low Cost
• Super Concentrated
• Pleasant Fragrance
• Non-Staining Blue Dye
• Non-Formaldehyde
• Biodegradable
• Safe for Dump Valves

The power of POT SHOT in a

convenient, portion controlled,

single use bottle. Portion

Control POT SHOT is more

effective then any other

portion controlled product

on the market. Each bottle is

individually labeled with use

instructions. No more packets

that melt, stick together, and/or

damage dump valves.

UNIT CHEMICAL CORPORATION
(800) 879-8648 www.unitchemical.com

NEW

60 Years Manufacturing Environmentally Safe Products

The location and style of dash-
mounted ABS malfunction lamps,
for example, vary widely between
vehicle manufacturers and even
among vehicles produced by any
given manufacturer, CVSA noted. 

And, in some cases, because of
the lack of uniformity of the loca-
tion and style of the indicator
lights, “identifying the proper lamp
can be challenging, particularly
when the lamp is inoperative. In
some cases, the lamp may turn on
and off very quickly and may re-
quire several cycles to correctly
identify the ABS malfunction
lamp,” the CVSA bulletin states.

Bottom line: Operators can ex-
pect bus safety inspectors to begin
paying more attention to their
coaches’ antilock brake systems,
meaning operators should, too.

megabus expands to
Bloomington-Normal

CHICAGO — megabus.com
has added Bloomington-Normal, Ill.,
to its Midwestern route structure.

Daily roundtrip service is being
offered from Chicago.

Bloomington-Normal is rough-
ly midway between Chicago and
St. Louis on Interstate 55. There are
two universities and a community
college there.



• OSHA and EPA: Managing for
passenger transportation operators.

• Background investigations
• Driver training techniques
• Critical behaviors and training
• Managing behaviors
The seminar involves a day and

a half of classroom presentations
with some sessions running con-
currently. The first day begins at

noon, and the second at 8 a.m. Each
day concludes at roughly 4:15-4:30
p.m.

There are two host hotels for
attendees and shuttle transportation
is provided.

To register, call UMA at (800)
424-8262 or go to www.uma.org
and sign up online. The fee is $235
for UMA members, $100 more for
nonmembers. The seminar has sold
out every year since it was started
in 2004.
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OCTOBER 2007

13-16 34th annual California
Bus Association Convention,
Trade Show & Maintenance
Seminar, Palace Station Hotel &
Casino, Las Vegas. Info: Go to
www.cbabus.com, or call (800)
664-2877.

17-19 Grey Line Worldwide
Annual Meeting, Maui, Hawaii.
Info: Call (303) 394-6920.

19-24 Busworld Kortrijk,
Kortrijk Xpo, Belgium. Info: Go
to www.busworld.org.

31-Nov. 2 Southeastern
Regional Motorcoach Opera-
tors Meeting, Savannah, Ga.

NOVEMBER 2007

2-6 National Tour Association
Annual Convention, Kansas
City Convention and Entertain-
ment Facilities, Kansas City, Mo.
Info: Go to www.nta.travel.

10-14 Canadian Urban
Transit Association Fall Con-
ference & Trans-Expo, Quebec
City Convention Center, Quebec
City. Info: Go to www.cutaacta.ca.

Calendar
of ElDorado National, Champion
Bus and Goshen Coach.

Built on the new XBR Freight-
liner chassis, ABC 3035RE has a
list of big-coach features, including:

• ZF independent front sus-
pension with disc brakes

• Pantograph baggage and
engine doors

• 05G Carrier compressor
• Under-floor luggage storage
• Interchangeable windshields
• Seamless side glass 
• LED exterior lighting
• Multiplexed electrical
• Full-size restroom
The 3035RE is a fusion of mid-

size efficiency coupled with big
coach features, said Cornell. “Our
customers were looking for a big-
coach feel in a smaller, more effi-
cient vehicle.…We’re optimistic
this new release fits the bill.”

As part of its strategic growth,
ABC in recent weeks has intro-
duced the Van Hool TD925 double-
deck coach with seating for up to 80
passengers; significantly expanded
its parts operation with the acquisi-
tion of Muncie-Baker Transit Sup-
ply; added a parts warehouse in
California, and revealed it plans to
rollout a “green”-powered equip-

ment line, and will re-engineer its
call center to support expansion
and anticipated volume increases. 

“We are always exploring new
ways to improve the customer serv-
ice experience,” said Cornell.

Roman Cornell, who is the
nephew of Dane Cornell and the
son of ABC’s late chairman, Ron-
ald Cornell, has been named na-
tional sales vice president of ABC.

Cornell will oversee day-to-day
operations of all sales-related activ-
ities, including coordination of na-
tional sales, product development,
and managing key customer rela-
tionships.

Roman Cornell joined ABC 12
years ago as a sales assistant in the
ABC branch in New Jersey. In
1999, he moved to ABC’s corporate
location in Minnesota, serving as
regional vice president. 

In late 2003, Cornell was ap-
pointed regional vice president for
the company’s Western region in
California, and most recently
moved to the ABC Florida location
as regional vice president.

Separately, Cornell has been
elected to the board of the Trail-
ways Transportation System, where
he will serve on behalf of his father,
completing his term. He also has
been appointed to the board of
ABC Companies.

ABC
CONTINUED FROM PAGE 1

Safety seminar
CONTINUED FROM PAGE 3

UMA charter complaint targets 
Atlanta public transit authority

ATLANTA — The United
Motorcoach Association says At-
lanta’s public transit agency is bla-
tantly ignoring the “willing-and-
able” charter service procedures of
the Federal Transit Administration
and it wants the FTA to investigate.

UMA says the Metropolitan
Atlanta Rapid Transit Authority,
commonly known as MARTA:

• Failed to notify private bus
operators in metropolitan Atlanta
that it had issued an annual charter
service notice. It also didn’t notify
UMA, as required by FTA rules.

• Published its charter service
notice two months after the start of
its fiscal year.

• Sent a letter to the Georgia
Motorcoach Operator’s Association

dated four days before the deadline
for responding to the notice.

FTA rules say public transit
agencies are to give private bus
operators at least 30 days to
respond to charter service notices,
and the notices are to be mailed to
all private charter bus operators in
transit’s service area, as well as to
the United Motorcoach and Amer-
ican Bus associations.

In its complaint filed with the
FTA regional office in Atlanta,
UMA asked that an investigation
be launched of MARTA charter
activity, and that MARTA manage-
ment be directed to issue proper
charter service notices “under the
direction of the (FTA) regional
office.”
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L avatory dump hopper is assembled and ready
to install in your existing sewer system. Its
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We don’t “sugar-coat” things.
We don’t tell you what we think you want to hear.

We realize you travel far to find the right coach.
We also realize how expensive that can get these days.

We tell you as much as possible BEFORE you come for the vehicle.
We will NOT waste your valuable time.

We want you to be happy and comfortable with your purchase.
We want you as a repeat customer – many of our customers are.
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Minnesota
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Northfield, MN 55057

Florida
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Florida
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Serving the nation 
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financing issue because of the red
flags that new buses and new com-
panies usually generate when lend-
ers are talking about big dollars.

The Oldridges figured the best
way to get favorable reviews from
lenders was for them to learn about
the Falcon 45 up close. So, they
took it on the road for some of them
to see and invited others in for per-
sonal looks. 

At the same time, they talked
up their business, emphasizing that
they have more than 50 years of

combined experience in the motor-
coach industry and that they’d
hooked up with some of the biggest
names in the motorcoach business
in America, Australia and China. 

“Making sure financing was
available was a big hurdle, and we
got over it,” says David Oldridge,
the technical guru who, more than
anyone, developed the coach from
the group up. 

What about parts?
Concerns about the availability

of parts were eased by BCI forming
a partnership with one of the coun-
try’s largest automotive parts sup-

pliers, NAPA.  The company
matched up all of the routine serv-
ice parts in the Falcon 45 with
NAPA part numbers so mechanics
across the country could easily find
just the right part, and get it deliv-
ered quickly.

“They don’t have to go back to
a dealer or a manufacturer to get a
part and they don’t have to go look-
ing for them,” says David Oldridge.

He also stresses that the NAPA
connection makes it possible for
operators to have their coaches
serviced almost anywhere, includ-
ing at their own neighborhood
garage where many small bus com-

panies often enjoy doing business.
Getting the right answers to the

tough questions has helped sustain
interest in the coach since the
UMA Expo. After Las Vegas-based
AWG Charter Services broke the
ice and ordered the first eight just
after the Expo, several other com-
panies followed. (See March 15
Bus & Motorcoach News.)

A hit in Georgia
Among them was Travel Time

Charters of Douglas, Ga., where
general manager Erwin Koster says
the Falcon 45 has become a big hit
with drivers, mechanics and pas-
sengers.

“Wherever you go around the
countryside out here it gets a lot of
‘ooohs and ahhhs’ from just about
everybody,” he said. “They’ve
never seen anything quite like it.”

He said the Falcon 45’s han-
dling and reliable braking are pop-
ular with drivers, while the
mechanics like the easy access to
the engine and other key areas of
the bus. And passengers enjoy the
comfortable ride and standard
leather seats.

“It’s just an amazing, awesome
coach,” said Koster, adding that it
seems to outperform many of the
coaches he drove while working in
Europe for 10 years. “When we
have to buy another coach, it will
be a Falcon 45.”

Although BCI has not released
sales figures, David Oldridge said
the company is on track to have 50
sold and on the road by year’s end.

While the Oldridges believe
that finding the answers to the ini-
tial concerns of the operators had
much to do with the sales record so
far, they like to think, too, that the
coach itself and its price tag —
$359,900 fully loaded — were
major contributors as well.

Although assembled in China,
the coach is loaded with parts famil-
iar to U.S. coach buyers — Cater-
pillar, Eaton, Michelin, ZF, Bendix
and AIT, which offers some degree
of comfort to potential buyers. 

Feature laden
And, it’s loaded with standard

features that most manufacturers
offer as options or add-ons. Among
them are a back-up camera that
automatically engages when the
coach is put in reverse, LCD video
screens, cordless microphone, elec-
tric driver sunshades, passenger
chime buttons, decorative curtains,
adjustable footrests and leather seats
from Spain that automatically re-
turn to the upright position within
two minutes after passengers depart.

BCI chose China for the assem-
bly site because it allows them to
load the coach with attractive fea-
tures while holding down the cost,

according to David Oldridge, who
notes that technical and engineer-
ing support costs and labor expens-
es are well below those in other
countries. 

“The biggest cost to an operator
is the cost of ownership of a
coach,” said David. “Every cent
counts for them, especially for the
small operators.”

He shrugs off the idea that hav-
ing the bus assembled in China
could be a turnoff for potential buy-
ers and, instead, points to the grow-
ing number of major U.S. compa-
nies with manufacturing operations
in China — Motorola, Nike, Gen-
eral Motors, General Electric and
Boeing. That’s pretty good com-
pany, he says.

With just about a year of pro-
duction and sales under its belt,
BCI is gearing up for 2008 with a
number of improvements and addi-
tions to the Falcon 45, some of which
were suggested by customers.

Listening to customers 
A number of customers and

others suggested the company offer
a fully automatic transmission that
could be substituted for the Eaton
Ultrashift transmission that now
comes standard on the coach. BCI
plans to have available for the 2008
model an optional fully automatic
Caterpillar transmission for an
extra $10,000. 

“We listen to our customers and
are responding to them,” said
David Oldridge.

The company also plans to zero
in more on safety and will offer as
standard equipment the Eaton
Vorad anticollision radar warning
system that helps drivers keep a
safe distance from vehicles in front
of them and warn them of vehicles
that are on either side of them. 

In addition — and this could
surprise many in the industry —
seat belts will become standard
equipment on the 2008 coaches,
and buyers will have the option of
turning the belts into three-point
passenger restraints at no extra cost.

“We want to make our coaches
the safest on the highway,” stressed
David.

He maintained that although
most people in the industry are
generally skeptical about the need
for seatbelts in motorcoaches, he
believes they can save lives and
reduce injuries by preventing pas-
sengers from being thrown out of a
bus during an accident or from
being tossed from side to side dur-
ing a rollover. 

“Those claims that belts won’t
help passengers in a bus accident
are pure hogwash,” he said. “They
have them on planes and in cars
and they should have them on
buses, too.”

BCI Falcon 45
CONTINUED FROM PAGE 1

Corporate Director of Fleet Maintenance
Coach America, the nation’s largest charter and tour company, is
currently seeking the best on the ground: a driven, energetic 
individual to serve as Corporate Director of Fleet Maintenance

maintenance goals, as well as ensuring compliance at all locations.  
This includes ensuring that all preventative maintenance and repair 
programs are performed in accordance with company policy and in an 

the International Registration Plan (IRP) and IFTA programs, 
establish environmental/compliance programs, and maintain effective 

The selected individual will have a Bachelor’s Degree in an 

experience in bus or truck maintenance operations. Must be skilled 

For consideration, please email your resume to:
jana.vanantwerp@coachamerica.com

EOE/AA/M/F/D/V
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there will be a cocktail party and
catered dinner on the museum
floor. After an awards ceremony,
ABC Companies’ sales representa-
tive Dave Millhouser will speak.
Millhouser also writes a column for
Bus & Motorcoach News.

The fee for the day-long event
is $60 ($25 of which may be con-
sidered a tax deductible donation
to the museum), and reservations
are required. The fee is payable in
advance. 

The museum is at 161 Museum
Drive in Hershey. To make reser-
vations, go to the museum Website,

www.busmuseum.org, or e-mail
thebusmuseum@yahoo.com, or call
(717) 566-7100, Ext 119. 

The museum provides free
parking, including room for buses
and RVs. The building is ADA
accessible.

The names of Gerald Haus-
man, Ronald R. Cornell and J.
Alex Michaud have been lettered
onto the museum’s memorial
annex, which is a mile from the
museum. The annex is used to
house buses and archives, and
serves as a meeting and work
place. Twice a year, on the first
Saturday in June and the last
Saturday in October, the annex is
opened to visitors.
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was during his tenure that Grey-
hound got a complete system
makeover, eliminating more than
1,000 stops, hundreds of buses and
thousands of employees, and em-
barked on a program to upgrade its
stations, service, buses, people and
image through an initiative called
“Elevate Everything.”

What will happen to Grey-
hound beyond the executive changes
appears to be anybody’s guess,
though Lockhead again confirmed
First Group intends to examine the
company from top to bottom, and

he may seek a buyer.

Greyhound times two
There are now two former

Greyhound CEOs — with recent
experience running the company
— who would be fully capable of
leading buyout efforts — Gorman
and Craig Lentzsch, the former
CEO of Coach America and
Greyhound. It was Gorman who
succeeded Lentzsch at Greyhound
four years ago. Lentzsch recently
left Coach America. (See Oct. 1
issue of Bus & Motorcoach News.)

Lockhead did, however, point to
one option for Greyhound that
might be tackled right away — sell-

ing off company real estate, but
only if it can be done without dis-
rupting operations.

He pointed out that Greyhound
has real estate valued at upwards of
$200 million that could be turned
into cash. For example, the compa-
ny owns terminals in downtown
Dallas, Seattle and Chicago. 

What will become of — or hap-
pen to — the rest of Greyhound
continues to be the fodder of
intense industry speculation. One
popular theory is that Greyhound will
be carved up into separate regional
companies and sold off in pieces.

There also has been speculation
that some departments of Grey-

hound would be moved from Dallas
to Cincinnati, Ohio, the U.S. head-
quarters of FirstGroup. A spokes-
woman for FirstGroup seemed to
throw cold water on that possibility,
however.

Jennifer Robinson was quoted
as saying Greyhound would remain
based in Dallas and would not be
combined with FirstGroup’s other
operating units.

What a deal
Completion of the takeover of

Laidlaw by FirstGroup turned out
to be smoother (and more lucrative)
for FirstGroup than any executive,
analyst or financial journalist had
speculated might happen. 

The final hurdle, getting U.S.
Department of Justice antitrust ap-
proval, turned out to be a piece of cake
or, in the words of Lockhead, “con-
siderably less onerous” than their
acquisition model had projected.

There had been wide specula-
tion the federal government might
force FirstGroup to divest a signifi-
cant number of school bus con-
tracts because of the combining of
FirstGroup’s FirstStudent subsidi-
ary with Laidlaw’s large school bus
operation.

In the end, the feds only
required FirstGroup to divest 800
school buses — in Alaska — out of
a combined total of 62,000, or
barely more than 1.25 percent.
FirstGroup’s school bus business in
Anchorage was sold to Forsythe
Transportation.

Still, the antitrust agreement
may require a few more divest-
ments or contract terminations by
FirstGroup, and there was some
attrition this past summer during
the school contract re-bid cycle.

In the end, though, the total of
the divestments and attrition is

expected to represent only 3 per-
cent of the combined Laidlaw-
FirstGroup school bus fleet. That is
why Lockhead was elated.

The combining of Laidlaw and
FirstStudent creates — by far —
the largest school bus operation in
the U.S. It is five times larger than
its nearest competitor.

Rolling in dough 
FirstGroup also benefits greatly

from strong cashflows at Laidlaw
during the first nine months of this
year. In fact, Laidlaw’s business
units threw off so much cash that it
reduced the level of debt FirstGroup
needed to finance the takeover by
$200 million.

After the Laidlaw-FirstGroup
deal was announced in February,
there was some criticism of Laid-
law management and directors for
not seeking a better purchase price
or other bidder. It now appears the
critics may have had a point.

FirstGroup’s U.S. operations,
which now account for 45 percent
of its revenue and 51 percent of its
earnings, are headed by Dean
Finch, who has the title of chief
operating officer North America.

Finch is a 41-year-old executive
who had been finance director of
FirstGroup in Scotland. FirstGroup
says he will lead all aspects of the
integration of Laidlaw and how the
companies’ operations can be
merged to produce the best results. 

Finch joined FirstGroup eight
years ago in the company’s rail
division. He is an accountant by ed-
ucation and experience, and
worked for KPMG for 12 years
before joining FirstGroup. 

Other key FirstGroup North
America executives include Mark
Lawton, chief financial officer, and
Doug Carty, commercial director.

Greyhound
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REGIONAL VICE PRESIDENT
Coach America is the nation’s largest charter and tour company with 
more than 2,600 vehicles and 6,000 employees. Headquartered in Dallas, 
we utilize the CoachUSA, Gray Line, Arrow Stage Lines, All West, Raz 
Transportation, Kerrville Bus and American Coach Lines brand names to 
operate in 30 major markets in the United States.  
We are currently seeking a results driven individual for the position of 
Regional Vice President. The RVP will have full P&L responsibility for 
a multi-location, multi-product line business including the management of 

position maintains operational standards for safety and service excellence, 
cost control, and employee relations while establishing and maintaining 
business unit goals/objectives. In addition, the RVP will ensure 
compliance with federal, state, and local safety, transportation and 
environmental rules/regulations.
The selected individual will possess a Bachelor’s Degree in Business or 
other applicable area; MBA preferred. A minimum 15 years of progressive 
management experience in transportation (or another appropriate 
industry) is required. Multi-location management experience is a plus.  

For consideration, please email your resume to:
jana.vanantwerp@coachamerica.com

EOE/AA/M/F/D/V
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REPOS FOR SALE
Variety of makes and models of
“Bank Repos” across the United

States and Priced to Sell!
1-877-737-2221 Ext. 716 for more information!

Museum
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Westwind Coachworks
2720 West National Road 

Dayton, OH 45414

westwindlimo@ameritech.net

800-745-2540

Westwind Coachworks Luxury Land Yachts

Westwind

2007 International 3200 LimoBus

2007 Ford E450
Shuttle Bus

2007 Ford E450
LimoBus

2007 International 3200
LimoBus
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Prevost Car
has announced the
appointment of
Rose Baker as
manager of the
Prevost Parts and
Service Center in
Nashville, Tenn.

Baker, who
will be responsi-
ble for overseeing day-to-day
operations of the facility, holds a
master’s degree in business admin-
istration and a bachelor’s degree in
business information systems
from Indiana Wesleyan University.

Her professional background
includes experience with the
Volvo Truck dealership network
and the parts and service industry.

“We are very pleased to have
Rose come on board. Her experi-
ence and ‘can-do’ attitude are a
perfect fit with Prevost’s service
philosophy,” said Randy Castillo,
Prevost service network manager.

Tom Utrup, has been promoted
to general sales manager of Com-
plete Coach Works of Riverside,
Calif. Previously, Utrup was na-
tional sales manager of rail at
Complete Coach Works, the larg-
est bus remanufacturing, retro-
fitting and upgrading company in
the U.S. In his new role, Utrup will
oversee strategic planning and
implementation for the depart-
ments of sales and marketing
within Complete Coach Works, as
well as continue to seek out oppor-
tunities in the rail industry. 

Nova Bus announced the ap-
pointment of Anthony Kouneski as
strategic adviser. In his new job,
Kouneski will be responsible for
developing long-term business
partnerships with bus operators in
selected markets.

For the past 12 years, Kouneski
has been vice president–member
services at the American Public
Transportation Association in
Washington. He has more than 35
years experience operating public
transportation systems in New
Jersey, Texas, Ohio and Arizona. 

Rose Baker

People

John Morrison memorial
ST. LOUIS – A memorial has

been established in the name of
John Morrison, former vice presi-
dent of pre-owned coaches at Mo-
tor Coach Industries, who died last
month. The memorial is with the
Shriners Hospital for Children-St.
Louis, St. Louis Building Fund,
2001 S. Lindbergh Blvd., St. Louis,
MO 63131-3597. Or, go to http://
shfc.convio.net/donatenow.lbih.

Mr. Morrison’s death was re-
ported in the Oct. 1 issue of Bus &
Motorcoach News. He was a
native of St. Louis. 
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