
WASHINGTON — A decision by the U.S.
Supreme Court involving a case of overtime pay for
truck drivers is being seen as possibly having major
long-term implications for all commercial vehicle
operators.

The Supreme Court refused to hear an appeal of a
Washington Supreme Court ruling declaring that truck
drivers are entitled to overtime pay beyond 40 hours of
work regardless of how much of their driving took
place within the state.

The effect of the high court action is to end legal
challenges to the overtime ruling by the trucking com-
pany involved, Food Express, which had been joined in

its fight by the American Trucking Associations and
the Washington Trucking Association. (See Nov. 15
Bus & Motorcoach News.)

The decision also raises the possibility other driv-
ers could file similar suits and force trucking and other
companies to re-examine driver compensation.

The Washington Supreme Court awarded nearly
$10,000 in unpaid overtime to trucker Larie Bostain of
Vancouver, Wash., who had filed suit against Food
Express, which is based in Arcadia, Calif.

The minimum-wage law in Washington state
“unambiguously requires that overtime be paid to a
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San Francisco’s Moscone Center will host most Expo ’08 events, including education sessions and exhibits. 

Operators urged to adopt
passenger safety briefing;
bus crash testing to begin

ASHBURN, Va. — Federal
regulators are putting the squeeze
on motorcoach operators in an
effort to get them to improve their
safety and security practices and
procedures.

A top bus official from the Fed-
eral Motor Carrier Safety Adminis-
tration told operators attending the
annual United Motorcoach Safety
Management Seminar here late last
month seminar they must begin
developing pre-trip safety briefings
or information for their passengers
or face a possible rule-making
process that would mandate the
messages.

Currently, providing passengers
with some form of safety messages
— using brochures, driver an-
nouncements, audio messages or

video recordings — only is a rec-
ommendation of the FMCSA.

“But if we find the information
is not being presented and those not
giving it out are involved in acci-
dents, then you very well might see
this guidance become regulations,”
stressed Peter Chandler of the
agency’s passenger carrier division.

The FMCSA now allows oper-
ators to choose their own messages,
the method used for delivering
them, and when they are delivered.
That flexibility could change dra-
matically if the government steps in
and mandates them.

Chandler said the FMCSA guide-
lines suggest that passengers be told
of the location of bus exists, fire
extinguishers and the emergency

WASHINGTON — Congres-
sional budget experts say it would
cost the Federal Motor Carrier
Safety Administration more than
$1 million during the next three
years to beef up motorcoach indus-
try compliance with the Americans
with Disabilities Act.

But that number may only be
the tip of the cost iceberg.

Congress is considering a bill
that would require the FMCSA to
get tough with motorcoach opera-
tors that fail to comply with federal
accessibility regulations issued
under the Americans with Disabili-
ties Act. (See Dec. 1 Bus & Motor-
coach News.)

The proposed legislation is
being spearheaded in Congress by
the American Bus Association on
behalf of several of its big line-run

operator members that must com-
pete with ethnic curbside operators
that reportedly ignore ADA rules.

The House Committee on Trans-
portation and Infrastructure, where
the bill originated, asked the Con-
gressional Budget Office to develop
a cost estimate for the legislation.

Interestingly, the CBO came up
with a single-page estimate that
only measures the fiscal impact on
the FMCSA, which would be re-
quired to review applications from
coach companies seeking interstate
operating authority to assure the
companies comply with federal
ADA regulations.

Additionally, the FMCSA
would be required to include ADA
requirements in all future compli-
ance reviews it has performed on

Court lets overtime ruling stand

CONTINUED ON PAGE 8 þ
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Happy Holidays!

MOTORCOACH EXPO 2008
UNITED MOTORCOACH ASSOCIATION

SAN FRANCISCO — The
word has clearly gotten out: UMA
Motorcoach Expo 2008 is going to
be very special. Perhaps the best
Expo of the decade.

No. 1 is its location. San Fran-
cisco. Both attendees and exhibi-
tors have signed up in record num-
bers, with pre-registration running
35 percent ahead of last January’s
very strong showing in New Orleans.

Demand for hotel rooms has
far exceeded expectations, forcing

UMA to make arrangements with
five hotels. 

Attendees can still get rooms at
the Sir Francis Drake Hotel – (415)
392-7755, but reservations must be
made before Jan. 1. Mention
“UMA Motorcoach Expo.”

Beyond the location, there are a
whole bunch of new elements at

this year’s Expo. A sampling:
• The first Green Highway

Award will be given — at the annu-
al Vision Awards Banquet — to an
operator who is attempting to be
more environmentally responsible
throughout its operations.

• Probably some of the most
advanced education sessions ever
offered in the motorcoach industry
will be presented at Expo: Opti-
mizing pricing, plateauing your

Special Section
Pages 17-28
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ADA bill cost projections
underestimate true impact

Motorcoach Expo: A wow experience
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800-322-2877 abc-companies.com

It’s no mystery why our customers keep coming 
back to ABC. Our expansive equipment inventory,
dedicated fleet support and commitment to customer
care, innovation and value inspires loyalty and lasting
bonds with customers. And, in turn, our customers
motivate us to push further, reach higher and deliver
consistently thrilling products and services designed
with their success in mind! 

Discover how our diverse equipment offering 
can deliver a “license to thrill” passengers and
opportunities to drive more revenue and value 
to your operation.

COME BOND WITH US 

AT UMA 2008!

• Exclusive History of ABC book release – Friday, Jan. 18
• Inspect and test drive our latest and greatest 

equipment releases including the –

manufactured exclusively for ABC by GCA

• Learn more about the 
“Clarence Cornell School of Business”

• Exclusive History of ABC book release – Friday, Jan. 18
• Inspect and test drive our latest and greatest 

equipment releases including the –
– High-Capacity, Eco-engineered Van Hool 

TD925 Double Deck
– All New 3035RE Rear Engine Coach,

manufactured exclusively for ABC by GCA
– Van Hool’s T2145 Premiere Highline Touring Coach
– Van Hool’s C2045E High Style and 

High Value Commuter Coach
• Learn more about the 

“Clarence Cornell School of Business”

A



Bus & Motorcoach NEWS INDUSTRY NEWS December 15, 2007 3

Good hiring practices stressed
ASBURN, Va. — Faced with

an industrywide driver shortage,
some motorcoach operators might
be tempted to relax their hiring
practices to get someone behind the
wheel of their coaches quickly.

But that would be a bad mis-
take, warn industry safety and
insurance experts who led several
driver-related discussions at the
annual United Motorcoach Asso-
ciation Safety Management Semi-
nar here last month.

They said operators who rush to
hire someone could end up with
high-risk employees who might
turn out to be a financial disaster,
running up their insurance costs,
increasing their accident claims,
getting traffic tickets and tarnishing
the reputation of their company.

“It’s going to cost you money,”
stressed Bob Crescenzo of Lancer
Insurance.

To avoid such hiring mistakes,

he suggested operators develop ad-
vertising and recruiting strategies
that attract good drivers. In addition,
he recommended initiating hiring
procedures that include carefully
structured interviews, a detailed
screening system, and road tests.

Such a process, he said, would
allow operators to look for key
signs among applicants such as ag-
gression, impatience, inexperience,
unhappy home life, medical prob-
lems, obesity, introverts, dishonesty
and financial difficulties.

Drivers with those problems
generally have the potential of driv-
ing dangerously, causing accidents
and creating problems with cus-
tomers.

“If you hire a driver who an-
noys your customers, what is that
going to cost you?” he asked.

Despite the good hiring prac-
tices that most carriers follow,

HERSHEY, Pa. — No one, it
would seem, needs a reminder that
it’s the time of year for wishing and
gift giving.

But, as you’re thinking about
opportunities for sharing your
bounty this year, you might consid-
er the Museum of Bus Transpor-
tation.

Like all such institutions, the
all-volunteer repository of bus his-
tory here relies to some extent on
donations to help sustain its opera-
tions, as well as pay down the mort-
gage on its bus storage garage and
build and maintain its exhibits.

But the museum’s gregarious
vice president and fleet manager,
Pastor Daniel W. Lehman, has
identified another need: bus tools.

“One of my dreams as fleet
manager was a tool box and tools
for buses,” Lehman wrote in a re-
cent report on museum activities.
“Now, each time we do something,

I load tools at home and bring
them down (to the garage or the
museum).”

The museum also is seeking a
possible benefactor who could pur-
chase a one-of-a-kind bus to add to
its fleet.

The bus is a Mack Greyhound
that has been put up for sale by
America on Wheels.

“However, the Museum of Bus
Transportation does not purchase
buses…we depend on donations.
All our bus inventory has been
donated to us. Anyone want to pur-
chase ‘Big Mack’ for us?” Lehman
asks.

Individuals or organizations
interested in helping the museum
can go to its Website, www.busmu-
seum.org. Donations using a credit
card can be made online. The mail-
ing address is: Museum of Bus
Transportation, 161 Museum
Drive, Hershey Pa. 17033.

Avoiding bus fires requires company-wide commitment
ASBURN, Va. — Although

motorcoach industry safety experts
still don’t have a complete handle
on the issue of bus fires, they have
been able to glean enough informa-
tion to make recommendations on
how operators can increase their
chances of avoiding them.

Speaking to operators at the
annual United Motorcoach Safety
Management Seminar here late last
month, safety consultant Matthew
Daecher said operators need to
focus their attention on several
areas of their coaches where most
fires seem to start.

And, he said, they need to get
their drivers, mechanics and others
who have access to their coaches
more involved in watching for
early signs of problems that can
lead to fires when the coaches are
on the road.

“Operators must take steps to
identify the issues that could cause
fires through vigilance and train-
ing,” he said. “Focus on those
issues.”

Daecher, president of Daecher
Consulting of Camp Hill, Pa., said
that while overall data on the num-
ber of bus fires that occur each year

and their causes remains sparse,
studies of incidents that were
reported in 2004 showed that about
half of the fires started in the
engine compartments, 30 percent
began in the wheels, and the
remainder started elsewhere on the
coach.

He said the study identified the
major trouble spots as turbocharg-
ers, alternators, hub failures, elec-
trical shorts and flat tires.

There were no links, he said, to
specific makes, models or designs
of buses, which has been a concern
of many in the industry for some

time. “We can’t point our fingers at
the manufacturers because they’re
building what operators want to fit
their needs,” he noted.

Daecher offered these sugges-
tions to help spot early signs of
possible trouble:

• The oil lubrication system
on turbochargers should be
checked carefully for leaks so that
oil is not dripping onto the hot
engine or hot exhaust components.

• Older model air-cooled
alternators — Delco 50-DN among
them — have direct battery cables
attached to nearby studs and they

need to be checked to make sure
they are securely clamped so they
do not become compromised.

• Hub seals need to be in-
spected regularly to make sure the
bearings are well lubricated and
there are no leaks. Poorly lubricat-
ed bearings can overheat quickly,
igniting tires, brake pads and other
wheel-end components.

• All electrical wiring, espe-
cially battery cables and all wiring
that passes through the engine
compartment, should be checked
on a regular basis for breaks or

CONTINUED ON PAGE 14 þ

CONTINUED ON PAGE 6  þ

Industry museum has little
‘n big items on its wish list
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IRVING, Texas — President
Bush has been famously quoted as
saying America “is addicted to oil.”

For 35 years, politicians of
every stripe have decried Amer-
ica’s dependence on foreign oil.

And in an era when energy al-
ternatives — hybrid, hydrogen, re-
newable, bio, wind and lots of others
— are being touted as the wave of
the future, along comes the world’s
biggest oil company with a study
that says our — and the world’s —
addiction to oil and other fossil fuels
isn’t going away any time soon.

In fact, says ExxonMobil, even
as the use of renewable energy
sources — wind, solar and biofuels
— grows rapidly at about 9 percent
per year, aided by government sub-
sidies and mandates, they aren’t
going to displace traditional energy
sources very quickly.

According to ExxonMobil, these
renewable and alternative energy
sources currently represent about
one-half of one percent of world
energy. The oil giant expects them
to reach roughly 2 percent by 2030.

Ponder that for a moment. De-
spite all of today’s talk, the world
isn’t going to make much of a dent

in its dependence on oil during the
next 22 years.

Meanwhile, hydrocarbons will
continue to account for about 80
percent of energy demand through
2030; with oil and gas alone
accounting for approximately 60
percent, says ExxonMobil.

The findings are included in
Outlook for Energy: A View to
2030, the latest version of an ongo-
ing process that has been conduct-
ed over decades. The energy study
is used to assist ExxonMobil’s
business planning and, says the
company, to increase public under-
standing of the world’s energy
needs and challenges.

The outlook is developed
through a detailed analysis of ap-
proximately 100 countries, 15 de-
mand sectors and 20 fuel types,
and it is underpinned by economic
and population projections and
expectations of significant energy
efficiency improvements and tech-
nology advancements.

A fundamental finding of the
study is that continued economic
progress, population growth and the
pursuit of improved living stan-
dards in the developing world will

be the key driver of global energy
demand over the next two decades.
Among other key findings:

• Energy demand growth is
expected to average 1.3 percent
annually from now to 2030.

• Energy demand growth in
the developing world, which in-
cludes countries that are not mem-
bers of the Organization for Eco-
nomic Cooperation and Develop-
ment (OECD), is expected to be 2
percent per year — four times that
of the developed world at 0.5 per-
cent per year.

• A wide variety of energy
sources will be required to meet
global demand, which is expected
to be one-third higher by 2030
compared to today, reaching close
to the daily equivalent of 325 mil-
lion barrels of oil.

• Energy efficiency as meas-
ured by energy intensity — global
energy demand divided by global
GDP — has been improving by ap-
proximately 1 percent per year
since 1980. Improvements are ex-
pected to accelerate with develop-
ment and deployment of advanced
technologies and average 1.6 per-
cent per year in the future.

• Projected growth of emis-
sions of carbon dioxide from ener-
gy use varies in the developed and
developing world. Increased reli-
ance on coal and strong growth in
all fossil fuel use is expected to in-
crease energy-related CO2 emis-
sions in the developing world by 2
percent per year. Overall low ener-
gy demand growth combined with
a shrinking reliance on coal will
keep CO2 emissions in the devel-
oped world almost constant
through 2030.

• Slowing the growth of car-
bon dioxide emissions will require
global participation, steep changes
in energy efficiency, technology
gains and massive investment over
decades. CO2 reduction efforts
will need to maximize the use of
markets.

“The energy challenges faced
by the world are undeniable,” said
Rex W. Tillerson, ExxonMobil chair-
man and chief executive. “Eco-
nomic progress will drive energy
demand, oil and gas will remain
indispensable for the foreseeable
future, and a global effort will be
required to tackle greenhouse gas
emissions.”

Energy analysis offers sobering outlookPublic transit
ridership rises;
APTA outraged

WASHINGTON — Ridership
on public transit systems grew 2
percent during the third quarter of
2007, compared to the third quar-
ter of last year, despite a 30 percent
plus jump in gasoline prices during
the past year.

Most of the ridership increase
was on light-rail systems. Transit
bus ridership rose only 1/10th of
one percent.

The American Public Trans-
portation Association put a posi-
tive spin on the modest increase,
pointing out that Americans took
nearly 50 million more trips on
public transportation during the
third quarter of this year.

Said APTA President William
W. Millar: “The greater use of pub-
lic transit in the third quarter of
2007 demonstrates the importance
of a community having a good
public transportation system to
help its residents save time and
money.”

In this year’s third quarter,
light-rail systems, along with
streetcars, trolleys and heritage
trolleys, had the biggest percent-
age of ridership growth among all
modes of public transportation,
with an 8.9 percent increase.

Commuter rail had the second-
highest growth rate at 5.4 percent,
while subway ridership grew
nationally by 4 percent.

Bus ridership throughout the
U.S. showed an increase of 0.1 per-
cent, although in communities
with a population below 100,000,
bus ridership was up 7.5 percent,
according to APTA numbers.

Meanwhile, APTA is decrying
media reports and statements com-
ing out of Congress that the Bush
Administration is considering
eliminating all federal funding for
public transit security in its fiscal
2009 budget.

“If this is true, this is an out-
rage,” said Millar. “Transit securi-
ty is a national security issue and
national security is the responsibil-
ity of the federal government. Why
should public transportation riders,
who take public transportation 34
million times each weekday, be
treated as second-class citizens?

“We strongly urge the Bush
administration to not only include
federal funding for public transit
security but to increase the amount
for FY 2009,” said Millar.

IRS, states enforce employment taxes

WASHINGTON — The U.S.
Tax Court has ruled it was okay for
the Internal Revenue Service to
reconstruct a truck driver’s income
from payments made to him by a
motor carrier and conclude the driv-
er was an independent contractor.

The truck driver worked for
four years for a local courier com-
pany. When he started, he signed
an independent contractor agree-
ment with the company and sup-

plied his own truck, although the
truck was leased from a company
related to the courier.

The driver was paid, through
monthly settlements, 70 percent of
what the company was paid for
delivering the packages he carried.
The company deducted lease pay-
ments from the settlements and
forwarded them to its affiliate.

At the end of each year, the
company issued the driver a Form
1099.

The driver got in trouble be-
cause he paid no federal taxes and
filed no federal income tax returns
in any of the four years. IRS recon-
structed his income from the 1099s
and from deposits made into his
bank accounts.

To ameliorate his situation, the
driver argued he had been in the
company’s employee during the
whole time at issue, and that the
company should have withheld tax-
es from him. The court disagreed.

The Tax Court applied its own
seven-factor test for an independ-
ent contractor (and added two
more factors used by the Eighth
Circuit Court, to which the case
might be appealed), and had no
trouble finding independent con-
tractor status for the driver.

And, it pointed out that even
though employers are required by
law to withhold taxes from wages
paid their employees, this does not
excuse employees from paying
taxes and filing returns.

Passport rules
surface again–
a new deadline

WASHINGTON — Starting
Jan. 31, adult travelers re-entering
the USA by land or via ferry or
small boat must either carry a
passport, or a government-issued
photo ID and proof of citizenship
such as a birth or naturalization
certificate.

Children 18 and younger need
only have proof of citizenship.

Cruise ship passengers are
exempt, though cruise lines rou-
tinely encourage passport use and
already require photo ID and
proof of citizenship.

The changes are the latest
deadlines brought by the Western
Hemisphere Travel Initiative that
was launched after 9/11.

All U.S. travelers returning
from Mexico, Canada and the Ca-
ribbean by air have had to carry
passports since Jan. 23 — a re-
quirement that caused a huge
backlog of passport processing
delays earlier this year. Turnaround
time for a standard passport is
now four to six weeks and three
weeks for an expedited version.

WASHINGTON — The IRS
is joining with a large number of
states to improve enforcement of
federal employment taxes and
state unemployment insurance
payments.

The Internal Revenue Service
has signed a memoranda of under-
standing with 29 states — so far —
to exchange information and, at

times, to conduct joint audits, for
the enforcement of federal em-
ployment tax and state unemploy-
ment insurance requirements.

The specific goal of the proj-
ect, which is called the Question-
able Employment Tax Practices
initiative, is to uncover and elimi-
nate tax schemes and illegal prac-
tices in the employment tax area.

Independent contractor case decided

Transit seeks
charter firms

The following public transit
provider has informed the United
Motorcoach Association of its
intent to provide charter bus serv-
ice unless willing and able private
operators step forward to provide
the service. UMA urges appropri-
ate operators to take the time to
respond to this notice.

Berkeley County, W. Va.
Deadline: Jan. 14, 2008. Write to:
Lee Ann Sansone, Operations
Assistant, Eastern Panhandle
Transit Authority, 446 Novak Dr.,
Martinsburg, WV 25401. Phone:
(304) 263-0876.
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Slower growth doesn’t slow Coach USA/Canada profits
PERTH, Scotland — Revenue

growth at Coach USA and Coach
Canada slowed measurably during
the first half of fiscal 2008, but the
companies’ operating profit con-
tinued to rise.

Perth-based Stagecoach Group
plc, parent company of Coach
USA and Coach Canada, reported
that its North American sub-
sidiaries had total revenue of
$258.9 million during the six
months ended Oct. 31, up 3 percent
from year-ago revenue of $251.3
million. This year’s 3 percent rev-
enue rise was down from revenue
growth of 7 percent a year ago.

Operating profit for Coach
USA/Coach Canada during the six
months of 2007 was $36.2 million,
a 12 percent increase from a year-
earlier operating profit of $32.2
million.

The operating margin for
Coach USA/Coach Canada —
profit as a percentage of revenue

— during the ’07 period was 14
percent, versus 12.8 percent for the
year-ago period.

All these figures exclude
megabus.com, the budget, curbside
bus operation that Stagecoach
Group/Coach USA launched last
year. The U.S. megabus.com oper-
ation had revenue of $4.8 million
during the six months ended Oct.

31, more than double the $2.2 mil-
lion reported a year earlier.

megabus.com continues to lose
money, however, posting a loss of
$2.2 million during the six months
ended Oct. 31, versus a year-earlier
loss of $1 million.

Still, Stagecoach Group re-
mains committed to megabus.com,
with CEO Brian Souter saying the

company sees “additional growth
potential” in the concept.

“Our bus operations in the
(United Kingdom) and North
America are performing strongly,”
said Souter. “We believe increasing
car congestion, inward migration
and a growth focus on environmen-
tal issues will provide more oppor-
tunities to attract passengers to our

public transport services in the
years ahead.”

In the longer run, however,
Stagecoach is concerned but not
overly worried about the “weaker
economic conditions in North
America” and increasing fuel
prices. Stagecoach hedges 93 per-
cent of its North American fuel
purchases.

CHICAGO — To build aware-
ness of its low-fare service,
megabus.com plans to give away
100,000 free seats early next year,
and it is pegging the promotional
program to the environmental
benefits of motorcoach travel.

Company President Dale Moser
announced the giveaway last
month, saying it would begin Jan.
16 and end March 11.

An unspecified number of free
and discounted seats will be avail-
able on each megabus route dur-
ing the promotional period. The
free and discounted trips can be
booked at www.megabus.com up
to 45 days in advance by entering
the promotion code WIN2008.

Those who don’t win will
receive a reduced fare price for
using the promotion code, the
company said.

“megabus wants to increase
awareness about reducing carbon
emissions by encouraging bus
travel,” said Moser. “If giving
away free seats will increase envi-
ronmental awareness, then we are
willing to do our part for the envi-
ronment.”

In its announcements, mega-
bus.com noted that one coach
filled to capacity potentially re-
moves 56 autos from the road,
resulting in 3,850 fewer pounds of
carbon emissions for every 100
miles traveled.

The promotion has gotten
noticeable media attention in
many of the markets served by
megabus.com.

Promotion by
megabus gives
free tickets



spots that appear to be wearing out.
• Tires need to be checked

often, not only at the garage, but
when the coach stops while on a trip
as well. Although the driver should
notice a difference in handling
when an inside dual tire goes flat,
the change might not be enough to
draw immediate attention so the

bus can be pulled off the road.
Daecher emphasized, too, that

little things, such as cleaning coach
engines frequently and checking
oil puddles after a parked coach is
moved, can help drivers, mechanics
and others find possible problems.

“It is pretty hard to find a new
oil leak if the engine is never
cleaned,” he added.

He said drivers also need to be
taught to pay close attention for

signs the bus might be giving, such
as a loss of power that could indi-
cate a faulty turbocharger or poor
handling that could indicate a
wheel problem.

Also, they need to contact their
dispatcher when they discover a
problem so the company can make
the decision if the coach should be
allowed to continue to its next stop
or if it should be pulled off the
highway immediately. “That’s a

decision that management needs to
make,” he said.

He stressed, too, that drivers
should be taught never to dismiss a
warning from a passenger who
feels or smells something different
while on the bus, or a motorist who
pulls alongside the coach honking
the horn and pointing to something
on the bus.

“Because most fires start far
away from the drivers, they must be

trained to acknowledge passengers
and passing motorists,” he said.
“Those things need to be investi-
gated.”

Daecher suggested, too, that
maintenance people should spend
more time with drivers, teaching
them how to check for oil leaks,
frayed wiring and other possible
conditions that could cause prob-
lems, including leading to a bus
fire.

button in the restrooms; provided
with information on how to avoid
slips and falls; and informed of the
telephone numbers of the bus com-
pany so they can call with any con-
cerns or problems while on the road.

They also recommend the infor-
mation be given to charter passen-
gers when they first board the bus
and to line-haul passengers at ter-
minals and other major stops, he
said.

He said carriers also can de-
cide if they want to produce safety
brochures with the information
that can be given out when people
board the bus or that can be placed
in seatback holders; have the driv-
er read a written safety infor-
mation statement; or produce audio
or video messages that can be
played over the coach’s entertain-

ment system.

Federal crash testing set
Operators attending the safety

seminar also received an update on
plans by the National Highway
Transportation Safety Administra-
tion to begin crash testing of buses
to determine the possible value of
seatbelts and other passenger re-
straints, stronger roofs and im-
proved window glazing.

Roger Saul, director of crash
worthiness standards for the
agency, said three used MCIs and
two used Prevost coaches have
been purchased for the program
and testing will begin soon.

Four of the coaches will under-
go crashes and rollovers in Wis-
consin to test roof and window
issues, while the fifth bus will be
crash tested in Ohio to answer pas-
senger restraint questions. The
Wisconsin testing is expected to

begin early next year and the Ohio
testing is scheduled to start in two
or three weeks.

In addition to the crash tests,
the agency already has begun a
study of emergency evacuation
procedures for motorcoaches and
plans to begin studying bus fire
safety issues early next year.

Results of the studies will help
determine if new standards in any
of the study areas need to be devel-
oped for the motorcoach industry.

Saul said the agency is open to
comments and suggestions from
motorcoach operators and he urged
them to make their feelings about
the issues known.

“We really hope we have a lot
of dialog on this,” he said. “We want
to get it right the first time because
we may not get a second chance.”

Contact Saul by e-mail at
roger.saul@nhtsa.dot.gov, or write
to him in care of the Off ice of

Crashworthiness Standards, USDOT,
400 7th St. SW, Washington, DC 20590.

Got a security plan?
Meantime, a key Transportation

Security Administration official
warned operators they will have to
have a security plan in place to
qualify for federal security grants
next year.

The government has earmarked
$10 million for the industry next
year, but the money will be going
only to carriers that have adopted a
security plan.

“In order to get a grant, we will
need a comprehensive security plan
from you,” Steve Sprague, TSA
transportation security administra-
tor, told the operators.

He said security plans that
address the vulnerability of motor-
coaches and school buses are criti-
cal in protecting the highway infra-
structure from possible attacks by

terrorists.
“We don’t have the full respon-

sibility, but those of you in this
room carry that responsibility, too,”
he said, adding that the agency
counts on motorcoach operators
and drivers to be on the watch for
potential threats and to pass on
information of suspicious behavior
to federal authorities.

Sprague, a former UMA vice
president who joined the TSA in
2003, said his agency will assist
operators in the development of
their security plans, which should
zero in on critical issues such as
employee training, practice exercis-
es, communications and screening
of passengers and baggage.

“The drivers will be the first, of
course, but everyone who comes
close to the bus will have to have
security training, even people at the
hotels who load luggage onto the
bus,” he said.
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ISSUE NO. 114

bus and motorcoach operators.
Many coach industry observers

believe that if the FMCSA is
required to adopt aggressive new
ADA-related requirements and
compliance review procedures it
also would have to implement
extensive reporting and paperwork
mandates for private coach opera-
tors, plus come up with harsh new

penalties for ADA violations.
Based on information provided

by the FMCSA, the Congressional
Budget Office estimates that devel-
oping and enforcing new regula-
tions to implement the proposed
legislation would cost the safety
agency about $500,000 in fiscal
2008 and something less than
$300,000 annually in fiscal 2009,
2010 and succeeding years.

However, the cost estimate does
not include the economic impact on

private bus operators or other gov-
ernment units, such as states, which
perform most compliance reviews
on behalf of the FMCSA. Nor does
it measure the potential financial
impact on the U.S. Department of
Justice which initiates ADA en-
forcement actions.

The congressional budget ana-
lysts didn’t attempt to gauge the
impact on either private operators
or other government units because
the federal Unfunded Mandates

Reform Act excludes from the ap-
plication of that act any legislative
provision that establishes or en-
forces statutory rights that prohibit
discrimination on the basis of dis-
ability. In other words, if a piece of
legislation deals with disability dis-
crimination, Congress doesn’t have
to consider the impact on the pri-
vate sector or other government
units.

While the proposed Over-the-
Road Bus Transportation Accessi-

bility Act (H.R. 3985) is being ram-
rodded by the ABA, the United
Motorcoach Association is oppos-
ing the bill.

UMA says the FMCSA does
not need more diversions from its
primary job of making the high-
ways safer for motorcoach passen-
gers, operators and other carriers,
and that compliance with ADA is a
civil rights issue and enforcement
should remain with the U.S. De-
partment of Justice.

Regulators
CONTINUED FROM PAGE 1

ADA bill
CONTINUED FROM PAGE 1

Bus fires
CONTINUED FROM PAGE 3
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business, and leveraging new technologies to
increase profitability and others.

Plus two sessions will be accredited by
Bus and Motorcoach Academy — grant writ-
ing and building an effective budget.

• There’ll be a session with UMA’s part-
ners in the school transportation industry,
National School Transportation Association.

• The president of the International
Road Transport Association Passenger Trans-
port Council will give opening remarks. 

Finally, for those who want more San

Francisco, and who doesn’t, there’ll be spe-
cial post-show tours, offering visits to such
destinations as Monterey, Carmel, Sausalito,
the wine country, Yosemite and other locales.

To register for Expo, go to www.motor-
coachexpo.com. The deadline for online,
mailed or faxed registration is Jan. 11.

Questions about Expo should be directed
to UMA at (800) 424-8262. Exhibitor ques-
tions should go to Angela Kogut at UMA
Expo Show Management, (703) 934-4700
ext. 124, or e-mail uma@cmgexpo.com.

“This is going to be a really wow experi-
ence,” says UMA President and CEO Victor
Parra.

Motorcoach Expo
CONTINUED FROM PAGE 1

Washington employee based on all hours
worked,” Washington Supreme Court Justice
Barbara Madsen wrote for the majority in the
March 1 decision.

Phillip Talmadge, a Seattle lawyer who
handled the U.S. Supreme Court appeal and
represented the American Trucking Associa-
tions, said the ruling could lead to confusion
between state and federal wage and com-
merce laws, especially in the trucking indus-
try, and in communities near the Washington
state border, such as Portland, Ore.

The case grew from Bostain’s 10-year
employment as a driver for Food Express, a
company that moves bakery flour, corn
starch and other commodities.

Bostain, who now drives for a different
employer, was fired May 28, 2002. The firing

triggered an audit of his driver logs, which
revealed he had been violating hours-of-serv-
ice rules.

It also showed he averaged 48 working
hours a week but wasn’t paid overtime.
Bostain filed suit later that year.

Food Express argued that because Bos-
tain never worked more than 40 hours a week
when driving in Washington, the state mini-
mum-wage law pertained only to hours
worked in Washington.

A state court rejected the company argu-
ment and agreed with Bostain, awarding him
$9,846.64 in unpaid overtime, $3,236.21 in
prejudgment interest and $15,000 in attorney
fees. An appellate ruling overturned that
finding, but the Washington Supreme Court,
in a 5-4 ruling, reinstated the lower court’s
original decision. The state high court also
asked that attorney fees be recalculated to
cover the appeals.

Overtime Pay
CONTINUED FROM PAGE 1
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Sage leaves $4 million to school
BARRINGTON, R.I. — A year to the day

after the death of George Sage, founder of
Bonanza Bus Lines, a private school here
announced Mr. Sage had bequeathed $4 mil-
lion to its endowment.

Mr. Sage, who was well known in Rhode
Island as a philanthropist, civic leader, sports
enthusiast and entrepreneur, directed that the
money go to St. Andrew’s School, an institu-
tion he actively and financially supported for
nearly 20 years.

His gift is the largest ever received by the
small, independent boarding and day school,
boosting its endowment to more than $21
million, an increase of more than 23 percent.

Mr. Sage made his fortune by taking a
half-interest in a one-bus company and build-
ing it into Bonanza Bus Lines, one of the
most successful regional line-haul operations
in the U.S. He died at the age of 75 on Dec. 4,
2006, while playing tennis. (See Dec. 15,
2006 Bus & Motorcoach News.)

The bequest was disclosed by Mr. Sage’s
widow, Barbara, at a meeting of the school
trustees.

The announcement of Mr. Sage’s gift
comes at a time when St. Andrew’s is
expanding. It will allow the school to sustain
its mission of providing a small learning
environment for youngsters who require
support to make the most of their education-
al strengths, headmaster John D. Martin told
a Rhode Island newspaper.

In the past 10 years, St. Andrew’s has
nearly doubled its enrollment, from 119 to
216 boys and girls in grades 6 to 12. The addi-
tion of a lower school next fall will boost the
student body to 250.

Martin said St. Andrew’s addresses the
needs of children who, for a variety of rea-
sons, learn differently than is expected in
other schools. About 40 percent of the stu-
dents have learning differences related to the
acquisition of speech, language and other lit-
eracy skills, he said. He shies away from
describing those differences as learning dis-
abilities, saying the term carries a negative
connotation that runs contrary to the school’s
emphasis on building children’s strengths.

Martin said Mr. Sage “believed passion-
ately in what we’re trying to do for kids.” He
believed “educators should run the school,
and trustees should support the educators,”
Martin said.

Mr. Sage served as a school trustee for 17
years. He became involved with St. Andrew’s
through friends who were trustees, and he
chaired a capital campaign that added a sci-
ence center, a center for the arts and the
George Sage gymnasium.

Martin, who counted Mr. Sage as a per-
sonal friend, described him as a “wonderful,
caring, loving man.” “The bus line worked
because he cared deeply, not just about the
business but about the people in the busi-
ness,” said Martin.



A slightly modified version of
this “Letter to the Editor” proba-
bly could be sent to dozens of
newspapers all across the U.S.:

The City of St. Petersburg,
Fla., announced yesterday the
opening of a new fast-food facility
called Transit Burger and Fries.

Commenting on the public
enterprise, Manager Carl Stoleur-
bucks commented: “We’re pleased
to bring this much needed service
to the residents of our commu-
nity.”

Using public subsidies origi-
nally intended for the Community
Harvest to Feed the Poor program,
Transit Burger and Fries proposes
to reduce kitchen congestion, util-
ity consumption and individual
discretion by offering 10-cent
hamburgers, nickel fries and 25-
cent milkshakes. “Burgers are free
on Saturdays,” noted Mr. Stoleur-
bucks.

“And, by way of a federal
grant, we’re chartering trolley
buses to shuttle folks in for free.”

In a related development,
McDonald’s, Burger King and
Hardees announced the closing of
all their stores within a 25-mile
radius. A spokesman for Burger
King lamented: “We hate this,
mostly for our dedicated employ-
ees, many of who really needed
these jobs. But we simply cannot
compete with a taxpayer-subsi-
dized restaurant.”

He went on to say: “We esti-
mate that every burger these guys
serve costs taxpayers 87 cents but,
hey, we’re opening seven new
stores in China next week alone
where free-market forces and pub-
lic accountability are viewed as a
source of pride.”

OK, we’re kidding…kind of.
Ridiculous? Maybe.

Welcome to the bus industry
where private operators must com-
pete with weak-kneed public tran-
sit directors and irresponsible
politicians who insist on wreaking
havoc on private bus and motor-
coach companies by using tax-

payer money.
Having largely failed to facili-

tate their original mission of urban
renewal, publicly funded transit
systems essentially reinvented
themselves as masters of the con-
gestion mitigation universe, and
after hundreds of billions of dol-
lars actually convinced something
less that 2 percent of commuters
(please note this estimate utilizes
formulas that make college trigo-
nometry look like third-grade
math) to actually get on a public
transit bus and go to work.

Taxpayers have cheerfully
(OK, now we’re being facetious)
funded public transit agencies, not
because they want to actually ride
one of the buses to work, but
rather with the hope their neighbor
will ride the bus, thus taking one
more car off the road.

Never mind that the best con-
gestion mitigation is, well, con-
gestion, and that fewer cars on the
highway encourages more cars on
the highway.

Human nature; go figure.
Having failed to deliver on

few, if any, of their promises, pub-
lic transit agencies have always
found that a shuttle to a concert,
car races, festivals, golf tourna-
ments or perhaps even a conven-
tion or two might, at the very least,
appear as if they were actually
doing something.

Of course they had no mandate
or funding for these purposes. And
these types of services are, by fed-
eral law, the domain of the private
bus industry. But, “what the heck,”
and “maybe we won’t get caught,”
seems to be the attitude of public
transit managers.

Besides, it might be an oppor-
tunity to wrangle a free ticket to
that Springstein concert (oops, we
did it again).

The bottom line?
For years The Looper in St.

Petersburg has engaged in this
type of activity, robbing taxpayers
and causing financial havoc for
private bus and motorcoach com-

panies. This is the thanks the pri-
vate bus industry gets for investing
millions of dollars in local infra-
structure and generating thou-
sands of jobs.

Of course, it’s not funny, but it
is true and it is time the corruption
stopped. The Pinellas Suncoast
Transit Authority, which provides
the trolleys for the Looper, is
attempting to put an end to it but
the taxpayers of St. Petersburg’s
fiscally irresponsible (about those
Springstein tickets?) politicians
find old habits hard to break.

Their resistance is suspect at
best. The private bus industry
needs your help. Call or write your
local politicians and tell them to
stop using and wasting your tax
dollars to hurt private industry.
Remember their actions when next
you vote. The job and business
you save just might be your own.

(With thanks to Ken Presley,
vice president of industry relations
at the United Motorcoach Asso-
ciation.)
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Welcome to the wacky world of operating a bus company…

NTA praises partnership, ponders fuel surcharges
Bob Hoelscher
Chairman and CEO
National Tour Association

It will certainly be a pleasure
for me and my colleagues to attend
the upcoming UMA Motorcoach
Expo 2008 in San Francisco.

As you may be aware, the Na-
tional Tour Association and UMA
recently announced a partnership
in which the UMA Expo will fea-
ture an NTA Destination and
Attractions Avenue, while the
UMA will coordinate the motor-
coach exhibit at NTA annual con-
ventions, beginning next fall in
Pittsburgh.

Obviously, the motorcoach is
an extremely important compo-
nent in the tour operator product
and UMA’s expertise will further
enhance NTA operators’ knowl-
edge of new equipment to assist
them in developing programs at
NTA conventions and beyond.

In turn, NTA tour operators
will be bringing their wide-rang-
ing expertise on destinations and
packaged travel to UMA. Their
diverse products will be featured
at UMA Expos, to ensure not only
that UMA members will be a part
of the NTA tour operator product,
but also to give UMA motorcoach
operators new and exciting travel
programs, both domestically and
internationally, to offer their own
clientele.

This new partnership will prof-
it not only members of NTA and
UMA, but also the industry over-
all, so it is not surprising that the
announcement of the new arrange-
ment was met with much applause
at the recent NTA Annual Conven-
tion in Kansas City.

But this new partnership holds
a lot more potential than just
opportunities for enhancing the
revenues of UMA and NTA mem-
bers alike.

I would suggest that any time
two major associations can get
together to discuss challenges to
the fragmented U.S. travel and
tourism industry, then work
together to find solutions to those
challenges, is unquestionably a
very, very good thing.

One of the reasons our industry
has historically been given short
shrift inside the D.C. beltway is
simply because we have not spo-
ken there with one voice, a voice
commensurate with the size and
importance of what we do together
for the nation’s economy, as well as
for the happiness and quality of
life of our fellow citizens.

Currently, one of the topics of
joint concern to both NTA and
UMA members is the possibility
that continued increases in the
price of oil may prompt the neces-
sity to add fuel surcharges that
we’d all prefer to avoid.

Cruise lines have recently

instituted “add-ons” of $5 or $6
per person per day, and airlines
seem to increase their fares almost
on a weekly basis. The U.S. De-
partment of Transportation is

already cracking down on tour
operator pricing, specifically on
how airline fuel surcharges are
priced in tour advertisements.

So, should oil really reach
$200 a barrel, or even progress
steadily towards that mark, as
some pundits have predicted,
there’s no question that the prices
of petroleum products are going to
impact all of our businesses.

One way or the other, it’s pret-
ty clear that all segments of the
industry are going to have to adapt
to rising fuel prices. Indeed, we
have been pleased to note that the
subject has already been addressed
in Bus and Motorcoach News.

Yet, the challenges brought on
by the fluctuation of oil prices,
both up and down, make it evident
that tour operators and their

motorcoach suppliers must work
together to cushion the blow to the
traveling public. This can be done
by instituting surcharges fairly
and communicating the message

adequately to our customers.
For example, a $5 per passen-

ger surcharge on a 2,500-passen-
ger ship nets a cruise line an extra
$87,500 for a typical 7-day cruise.
Whether this amount is justified
or not, it is already prompting
questions from skeptical passen-
gers, travel agents and industry
observers alike.

NTA has already encouraged
its members to let travelers know
they should use a tour operator
when making upcoming vacation
plans to lessen the impact of rising
fuel prices. We know NTA tour
operators are able to offer savings
to the traveler by contracting in
bulk with transportation provid-
ers, hotels, attractions and other
services.

In fact, we recently did a case

study of group, versus individual
pricing, that proves this point.
According to the study, based on a
six-day trip of the western United
States, individuals on a 40-person
trip would save $301 (or $50 a
day) when traveling with a group
instead of booking individually.

Also, NTA tour operators are
able to tell clients the price of a
trip prior to departure, giving trav-
elers the ability to budget for their
vacations more accurately.

However, it is clear that we do
have a pressing challenge. To fos-
ter dialogue and jointly develop
the best possible strategy to deal
with this issue, I’d like to invite
you personally to drop by the NTA
booth (No. 1154) at the UMA
Motorcoach Expo in San Francis-
co to meet me and members of our
outstanding NTA staff.

Help get the partnership be-
tween our two organizations off to
a flying start by giving us your
input on how we can best address
the topic of fuel surcharges. To-
gether we can and will find some
very helpful, useful strategies that
all of us can employ…and we’ll
be happy to report back to you
(and to NTA members) our find-
ings in the near future.

Bob Hoelscher is president of
Fleming Tours Inc. in Cedar City,
Utah. He holds CTP, CTC, CTIE
and MCC professional designa-
tions.

‘Publicly funded transit systems…after spending

hundreds of billions of dollars have actually

convinced something less than 2 percent of

commuters to actually get on a public transit

bus and go to work.’
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By Dave Millhouser
ABC Companies

It was the middle of the night
and I’d just been dropped off at a
truck stop to drive relief on a long
charter. My boss told me it should
be easy to find the driver . . . he’d
be the only 6-foot-7-inch Native
American in the place. He was.

Leaping into the bus, I noticed
that the SceniCruiser’s driver sta-
tion was virtually identical to the
GM 4104s I’d been driving.
Everything would have been fine,
if daylight hadn’t come. At sunrise,
a look in the mirror told me this
bus was way longer. All I could see
was miles of metal. All of a sudden
it was cold sweat and wide turns.

Since then, coaches have gone
up another notch, and for the past
13 years the majority of production
has been 45-foot models. Forty-
footers are still sold, but since they
cost nearly as much as a 45 and are
less versatile, they have become
rare.

More recently, many operators
have seen an increase in customer
demand for smaller buses. Clearly,
smaller groups are looking for a
lower price. But, it’s more than

that. Even at the same price, they
don’t like rattling around in a cav-
ernous coach.

A number of small-and-mid-
size bus builders have responded to
the market by building bigger (up
to 35-passenger) models on heav-
ier-duty, front-engine chassis. They
have tweaked suspensions and
improved noise control.

And, in the past year, several
manufacturers have upped the
ante, offering 35-foot rear-engine
vehicles that have the look and feel
of heavy coaches.

Smaller coaches may make
sense as part of your fleet, and
there are a number of things to
consider in deciding what, if any,
mix of sizes is best for you.

If you’re finding that 10 per-
cent or more of your business is
with groups smaller than 39 peo-
ple, you might want 10 percent of
your fleet to be smaller capacity
vehicles.

As noted, 40-foot buses don’t
sell for much less than 45-footers
because they use the same engine,
transmission and HVAC, and have
the same number of axles.

Thirty-five footers, on the
other hand, can be much less cost-

ly to buy and to operate because
they use smaller engines, transmis-
sions and HVAC systems. Plus,
they only have two axles, reducing
tolls, fuel, tires, brakes and the like
… you get it.

The newer midsized chassis
offer ride quality that approaches
that of big buses, and both front-
and rear-engine models can offer
interior amenities that approach
high-end tour coaches.

Here are a few caveats and fea-
tures to consider:

The front-engine midsized
buses tend to have fewer seats than
the rear-engine models, and lug-
gage is in the rear. Be sure the seat-
ing capacity is what you need.
Lavatories are optional and use
seat space.

The front engine will be less
costly to buy and maintain but
comes with some pitfalls: Rear
baggage compartments can be dif-
ficult to work with; they tend to be
a bit noisier than a rear-engine
vehicle, and generally are not built
as durably. This will be reflected in
resale value.

More sophisticated passengers
think a vehicle with a front engine
is a bus, as opposed to a coach with

its engine in the rear, so there may
be some difference in what you can
charge. A small-rear engine bus
will likely “look” more like the rest
of your fleet, and fit more comfort-
ably in a convoy.

Luggage capacity varies wide-
ly. If you’re using the bus on
overnights or airport work, you’ll
want to do the math and get
enough cubic feet per passenger.

There’s a wide range of quality
in the market, so you should con-
sider how valuable things like cor-
rosion resistance and heavy-duty
components are to your locale and
operation. Warranties also vary
widely, and are complex, so take
the time to confuse yourself.

Either front or rear powered,
you’ll want to consider who will
support the bus. You can count on
it being more complex than with
your three-axle coaches because
warranty and service are often the
responsibility of a component
manufacturer. You can be caught in
a grey area between vendors. So, it
helps if you have a dealer that can
walk you through the process.
Some dealers have regional field
technical representatives who can
be very helpful.

Remember, you get what you
pay for. Many of the new offerings
are good values, but American
operators are only able to afford
them at a certain price level. In
many cases you’ll be getting a bus
that approaches a tour bus in
amenities and comfort, but not in
longevity. You’ll want to finance,
and depreciate, with the under-
standing that these buses will do a
fine job…but for a shorter period
of time.

If you think I had the white-
knuckle grip of death on the steer-
ing wheel the first time I drove a
40-footer, imagine the scene when
I drove a 45-footer that was 102-
inches wide. Ugly

Dave Millhouser is an account
representative for ABC Com-
panies. Contact him at: dmill-
houser@abc-companies.com.

Dave Millhouser

So, you’re thinking about buying a 35-foot bus…





some high-risk drivers make it
through the process and manage-
ment needs to respond to those
cases with monitoring and training
programs in an effort to stay ahead
of potential trouble.

“When you hire a driver with
blemishes, you need to address the
problem immediately,” Crescenzo
said.

Carmen Daecher of Daecher
Consulting Group agreed, noting
that the training should include
classroom, behind the wheel and
one-on-one sessions that focus on
driving skills, responding to un-
planned events and sustained safety
performance.

He said the process also should
include some remedial training,
even if the employee is resistant to
such basic or beginner lessons.
“Some employees might think it is
a ‘put down,’ but management must
emphasize that employees must
always perform to a crucial level,”
he added.

And, he stressed, drivers should
be tested on what they learned dur-
ing the training sessions because
“you want to make sure they get it.”

Tom Carrigan, former safety di-
rector at Greyhound Bus Line and
now a safety consultant at Daecher

Consulting, said operators should
take steps to learn how to manage
the behavior and attitudes of drivers
who appear to have the potential of
causing problems.

“You can’t control their behav-
ior but you can manage it,” he sug-
gested.

One good method, he said, is to
install onboard video and audio
event recorders so the driver’s be-
havior can be monitored. Although
some drivers might object, he said
most of them eventually come to
accept them because they realize the
recorders could ultimately help
them if they had an accident or other
problem that was not their fault.

“The recorders eventually raise
their consciousness level and their
behavior and performance im-
prove,” he said.

Carrigan also suggested that
good behavior management meas-
ures should include strong hiring
procedures, setting clearly defined
expectations for employees, treat-
ing everyone equally, and address-
ing problems quickly and consis-
tently.

The shortage of drivers in the
industry and increased possibility
of higher risk individuals slipping
through the hiring process should
be enough motivation for operators
to have good employee retention
programs at their companies, ac-

cording to Crescenzo.
He said such programs should

not only include traditional fea-
tures, such as competitive salaries
and fringe benefits, flexible hours,
good communications and promo-
tional paths, but they should con-
tain nontraditional ones as well.

Among those he said that have
worked successfully for some com-
panies is a ranking system that
gives drivers titles such as “proba-
tionary driver,” “driver” and “sen-
ior driver,” and rewards them with
higher pay as they move up.

Another is a program where
drivers receive points when they
get compliments from customers
and lose them when the get com-
plaints. At the end of each month or
each quarter, drivers with the high-
est points receive gift or cash
awards.

“You should try to eliminate the
negative and find out why drivers
are discouraged and unhappy and
then see if you can adapt to their
needs,” he suggested. “Make it
hard for them to leave.”

Crescenzo suggested, too, that
operators do exit interviews with
everyone who leaves the company.

“If you don’t know why your
drivers are leaving your company,
you may be missing the opportuni-
ty to obtain information from
them,” he added.
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REPOS FOR SALE
Variety of makes and models of
“Bank Repos” across the United

States and Priced to Sell!
1-877-737-2221 Ext. 716 for more information!

Excellent Condition
Low Mileage

$259,000
56 passenger, DD Series 60,
Allison B 500, Jake Brake,

AM/FM/DVD/VCR/Cass/PA,
5 Monitors, Cruise Controll, Alum

Wheels, Enclsed Overhead Parcel Racks, Lav, Card Table, 327,000 miles

Call Tom (800) 366-8641
email for more pictures - info@mccarneytours.com

2001 Prevost H3-45

CLASSIFIED ADVERTISING

2007 VAN HOOL T2145
Van Hool,  2007 New Look T2145 with rear
window, 89,000 miles, 16-month full coach

factory warranty left, extended Cummins and
Allison warranties, Durabrite wheels, Michelin

tires, XM radio, KVH low-profile satellite
system, 15-inch REI monitors, curtains,

VHS and DVD.  $389,000.

Call 1-888-262-4863

Driver hiring
CONTINUED FROM PAGE 3





HUDSON RIVER CORPORATION
Call toll free: 1-866-LAV-DUMP | Fax: 1-201-420-3322

DDuummpp
CCLLEEAANN......

DDuummpp
LLEEGGAALL!!

L avatory dump hopper is assembled and ready
to install in your existing sewer system. Its
cover plate is easily rolled back with the

remover tool. Each of your service lanes can easily be
equipped with this time-saving unit, which has been the
industry standard for over thirty years. All major credit
cards accepted.

Call 1-866-LAV-DUMP or email
lavdump@yahoo.com for additional information.

WASHROOM WASTE DISPOSAL UNIT
Installs directly into your
existing sewer system!

Washroom
waste is
removed
quickly,
easily and
safely

CHARTER

Supplying the Transportation Industry with
Used, Serviceable & Rebuildable Bus Parts

for Over 25 Years!

VOLUME DISCOUNTS • PRIDE IN PERFORMANCE
DEEP DISCOUNTS!

on all Detroit Diesel & Allison
Transmissions

SAVE MONEY ~ SAVE TIME
We sell good running qualified bus components.

NO RISK PURCHASE PLAN
We unconditionally guarantee our customers satisfaction.

973 589-9265 • Toll Free 800-526-8055
FAX 973-589-2253 • P.O. BOX 5157 • NEWARK, NJ 07105

www.nimcobus.com

WE ALSO STOCK
• Front and Rear Axle Parts • Engine Accessories
• Alternators and other Electrical Components
• Air Conditioning Components • Body Parts

We Buy & Sell Buses. . . Call for a Quote



By Victor Parra
President & CEO
United Motorcoach Assn.

Well, it’s that time of year
again, time to celebrate the holi-
days, welcome in the New Year and,
of course, prepare for UMA
Motorcoach Expo 2008.

It is hard to believe a year has
gone by and Motorcoach Expo is
right around the corner.

It seems like only yesterday we
were helping rebuild New Orleans
with Habitat for Humanity.

Now, we’re ready to Bridge the
Gap to the Future in the motor-
coach industry by conducting our
annual meeting in San Francisco.

Over the past few years we have
laid a solid foundation to help you
grow your business. This year’s
theme of Bridging the Gap to the
Future will show you how to devel-
op a plan to take you from where
your business is today to where you
want it to be in the future.

Next month’s Motorcoach
Expo is again breaking records.
With registrations up more than 35
percent from Expo ‘07, more than
40 new exhibiting companies, and
valuable new Solution Sessions,
this is the one show you can’t miss.

Today, we are seeing operators
develop new and creative ways to
build their business. They’re capi-
talizing on opportunities that just a
few years ago didn’t exist. These
companies have established attain-

able goals, along
with strategies
and tactics to
achieve their
c o m p a n y ’ s
vision.

Again,  the
UMA Meetings
and Marketing
C o m m i t t e e s
have created a top notch Solution
Session program that will provide
you with plenty of knowledge,
insights and information needed to
navigate to a more profitable path.

Each path is unique based on a
company’s needs. Navigate your
future at one of the Solution Ses-
sions. Here are just a few for you to
pick from:

• Optimizing Pricing
• How to Value Your Business
• Grant Writing
• Reaching New Customers
• Building an Effective Budget
And, we will continue with our

annual Maintenance Interchange,
now in its 10th session.

Our Vision Awards Banquet
next month will be at the legendary
Bill Graham Civic Center, com-
plete with sumptuous dining, great
entertainment, dancing, and the tra-
ditional cigars and cordials.

Your future is waiting for you.
Make sure you build the right path
that gets you where you want to go.

Come to UMA Motorcoach
Expo 2008 and discover how to
Bridge the Gap to the Future.

MOTORCOACH EXPO 2008
UNITED MOTORCOACH ASSOCIATION

170+ exhibitors will showcase the newest industry products and services in San Francisco’s Moscone Center.

Wednesday, Jan. 16
9 a.m.-5 p.m. Expo Registration, Entrance

to North Hall of Moscone Center
1-5 p.m. State Association Summit,

Renaissance Parc 55 Hotel, Da Vinci
Rooms

6-8 p.m. Welcome Reception, Renaissance
Parc 55, Parc Ballroom III & Atrium

Thursday, Jan. 17 – All events at
Moscone Center unless otherwise
noted. Shuttle service from convention
hotels provided.

7 a.m.-4:30 p.m. Expo Registration,
Entrance to North Hall

7:30-8 a.m. Continental Breakfast &
Networking Opportunity, Room 104

8-9 a.m. Opening Session: Welcome
Remarks & UMA Active Membership
Meeting, Room 104

9 a.m.-4 p.m. Maintenance Interchange,
Room 133

9-10 a.m. Bridging the Gap to the Future
Panel Discussion, Room 104

10-10:45 a.m. Legislative & Regulatory
Update, Room 104

10:45-11 a.m. Break
11 a.m.-Noon Track I – Marketing:

Optimize Pricing, Room 121

11 a.m.-Noon Track II – Finance: How to
Value Your Business, Room 122

11 a.m.-Noon Track III – Operations: Grant
Writing (Bus & Motorcoach Academy
Continuing Education Credit), Room 120

11 a.m.-Noon UMA Associate & Travel
Partner Membership Meeting, Room
104

Noon-1:45 p.m. Operator Lunch: How 20
Groups Grow Your Business, Room 103

1:45-2 p.m. Break
2-3 p.m. Track I – Marketing: Maximizing

your Website, Room 121
2-3 p.m. Track II – Finance: Plateauing

your Business, Room 122
2-3 p.m. Track III – Operations: Dealing

with a Catastrophic Accident, Room 120
3:15-4 p.m. Track I – Marketing: Upselling

your Customers, Room 121
3:15-4 p.m. Track II – Finance: Plateauing

your Business (cont’d), Room 122
3:15-4 p.m. Track III – Operations: New

Motorcoach Technologies, Room 120
4:30-6:30 p.m. Exhibit Hall Sneak Preview,

Halls D & E

Friday, Jan. 18
7-11 a.m. Maintenance Competition,

Offsite at Coach America/Franciscan
Lines Facility

7:30 a.m.- 5:30 p.m. Expo Registration,
Entrance to North Hall

8-8:30 a.m. Continental Breakfast &
Networking Opportunity, Room 104

8:30-9:30 a.m. Partnering with School Bus
Contractors to Expand your Business,
Room 104

9:30-10:30 a.m. Track I – Marketing:
Reaching New Customers, Room 121

9:30-10:30 a.m. Track II – Finance:
Building an Effective Budget, Room 122

9:30-10:30 a.m. Track III – Operations:
Bus & Motorcoach Academy, Room 120

10:30 a.m.-5:30 p.m. Exhibit Hall Open,
Halls D & E

11 a.m.-2 p.m. Lunch on Exhibit Hall Floor,
Halls D & E

6:30 p.m.-Midnight 5th annual Vision
Awards Banquet, Bill Graham Civic
Center

Saturday, Jan. 19
9 a.m.-Noon Expo Registration, Entrance

to North Hall
9 a.m.-Noon Exhibit Hall Open, Halls D & E
10 a.m.-Noon Brunch on Exhibit Hall Floor,

Halls D & E

Sunday, Jan. 20
7:30 a.m.-4 p.m. 4th Annual Ray Dupuis

Memorial Golf Tournament, Presidio Golf
Course

8 a.m.-5 p.m. Post-Show Tours, Francisco
Lines/Gray Line San Francisco

SScchheedduullee ooff EEvveennttss

Special events add sparkle to Expo
SAN FRANCISCO — UMA

Motorcoach Expo 2008 will feature
three signature hospitality events
specifically tailored to provide fun
for everyone attending Expo during
its five-day run here next month.

First up is the Welcome Recep-
tion on Wednesday, Jan. 16, where
attendees can meet and mingle with
colleagues while sipping cocktails
or nibbling hors d’oeuvres.

The two-hour reception, which
begins at 6 p.m., is a great place to
make new contacts and get ready
for the exhibition. It will be con-

ducted at the Renaissance Parc 55
hotel at 55 Cyril Magnin St.

The second event takes the
form of the Exhibit Hall Sneak
Preview — from 4:30 to 6:30 p.m.
Thursday, Jan. 17. During this peri-
od attendees will have the opportu-
nity to sip cocktails while checking
out exhibitors’ booths and planning
their schedule for the following
day.

Last, but certainly not least, the
5th Annual Vision Awards Banquet
will be from 6:30 to 11:30 p.m.
Friday, Jan. 18. The banquet and

awards event will take place at the
legendary Bill Graham Civic Audi-
torium on San Francisco’s famous
Market Street.

The auditorium has hosted a
variety of legendry rock ’n roll art-
ists, including Jimi Hendrix, Janis
Joplin, Elvis Presley and Jefferson
Starship. Don’t miss the walk down
the red carpet into the only industry
awards banquet.

In addition to these hospitality
activities, many industry suppliers
and vendors will host their own
special events.

Top European bus executive
kicks off Motorcoach Expo

SAN FRANCISCO — One of
Europe’s leading bus operators,
Graham Smith, the newly elected
chairman of the International Road
Transport Union Passenger Trans-
port Council, will be the featured
speaker at one of the opening ses-
sions of UMA Motorcoach Expo
2008 here next month.

Smith, who is past president of
the United Kingdom Confederation
of Passenger Transport, the voice
of the bus, coach and light-rail in-
dustries in the U.K., operates Hey-
fordian Travel and the recently
acquired Tappins Coaches.

The passenger transport council
is a key element of the IRU, which
acts and advocates on behalf of coach,
taxi and truck operators before
international bodies — most notably
the European Union — that make
decisions affecting road transport.

As the chairman of the IRU Pas-

senger Transport Council, Smith
helps define IRU policy towards
national and international bodies
aimed at the promotion of profes-
sional passenger transportation, as
well as protecting the interests of
bus, coach and taxi operators.

In his remarks at Motorcoach
Expo, Smith is expected to provide
an overview of the coach business
in Europe, including the kind of
growth continental operators have
experienced in recent years.

Plus, he likely will discuss new
technologies being adapted and
adopted in Europe, and report on
any private efforts under way in
Europe to promote motorcoach
travel among consumers.

“We can learn a great deal from
these types of information ex-
changes,” said Victor Parra, presi-
dent and CEO of the United Motor-
coach Association.

An Invitation to Expo

Victor Parra

                             



SAN FRANCISCO — UMA
Motorcoach Expo 2008 will fea-
ture more than a dozen highly
focused educational seminars
designed to help coach company
owners and managers make their
operations more successful.

“By determining their compa-
ny’s strengths, weaknesses and
needs, operators can use the Expo
seminars and discussions to begin
charting their own path to suc-
cess,” said UMA President and
CEO Victor Parra.

Here are the education sessions
scheduled for Expo ’08:

Thursday, January 17

9–10 a.m. Bridging the Gap to
the Future. Panelists from some of
the most dynamic companies in the
industry will share their view and
companies’ plans for growth. They
will present their vision for the
future and lay out strategies and
tactics for how they plan to get there.

11 a.m.–Noon Concurrent
Morning Sessions

Marketing: Optimize Pricing.
Getting top dollar for your service

is always a difficult challenge,
especially with the lowballer down
the street ready to undercut you.
This session will feature operators
who have developed programs to
maximize revenue through opti-
mum pricing strategies.

How to Value Your Business.
Whether or not you’re interested in
selling your business, knowing
what it’s worth is a must. In partic-
ular, it gives you a greater appreci-
ation for the importance of growing
profit margins to maintain and
increase your business’s value.

Learn how to put a dollar value on
your business so you can capitalize
on purchase opportunities that
might come your way.

Operations: Grant Writing (Bus &
Motorcoach Academy continuing
education credit). Often opportuni-
ties to secure government funding
go by the wayside because opera-
tors haven’t learned the art of writ-
ing a government grant request.
Don’t let another chance to get a
government grant slip by. Learn
how you can secure funding for
purchasing wheelchair lifts, im-
proving security in your company,
or applying for funding for rural
transportation.

2–3 p.m. Concurrent
Afternoon Sessions

Marketing: Maximizing your
Website. The web is the resource
of choice for a growing number of
Americans. No longer are group
travel planners willing to “let their
fingers do the walking.” They want
tools that empower them to make
informed purchase decisions. First,
they need to find you right away.
Second, they need to be able to nav-
igate your Website quickly and eas-
ily and find the information they
need before picking up the phone
to call. This session will show you
how to make the web your best
marketing channel.

Finance: Plateauing your Busi-
ness. Managing growth can be a
unique challenge. How do you
identify where you are in the
growth cycle and what needs to be
done to prepare for the next stage
of your business, all the while
maintaining (and, even growing)
your profit margin? Come to this
session and learn how.

Operations: Dealing with a Cata-
strophic Accident. No motorcoach
operator ever expects to be
involved in a serious accident.
Unfortunately, as they say, bad
things happen — even to good
companies. Being prepared is the
best way to minimize the downside
and ensure your company remains
viable for the long term. Come,
learn and be prepared should
tragedy strike your business.

3–4 p.m. Concurrent
Afternoon Sessions

Marketing: Upselling your Cus-
tomers. In some parts of the coun-
try, operators are changing their
metrics and measuring perform-
ance based more on revenue per
customer and less on revenue
derived from chartering the bus.
They’re creating new ways to capi-
talize on the discretionary spend-
ing/impulse buying nature of those
who ride their coaches. Learn how
one industry makes more money on

up-selling customers than on the
price of admission.

Operations: New Motorcoach
Technologies. New technology is
being added to motorcoaches at a
rapid pace. This trend has value
only if you understand the “busi-
ness value” each new technological
tool brings. Learning how you use
this new technology to improve
profitability is what really matters.
Learn how members of UMA’s new
New Technology Committee are
doing just that.

Finance: Plateauing your Busi-
ness (cont’d)

Friday, January 18

9:30–10:30 a.m. Concurrent
Morning Sessions

Marketing: Reaching New
Customers. In the dynamic and
competitive marketplace you oper-
ate within, you can’t rely in your
existing customer base to support
your business for the short and long
term. You must continually search
out new customer markets to en-
sure your business remains vibrant
and growing, as well as strong
enough to withstand any market
downturns.

Finance: Building an Effective
Budget (Bus & Motorcoach
Academy continuing education
credit). Budgeting is one of the
most critical components of man-
aging your business. A well
thought out budget creates a need-
ed framework for financial deci-
sion making, whether it’s spend
money to buy a new coach, or just
funds to hire a temporary employ-
ee to help with simple administra-
tive duties. Understanding the
financial impact these decisions
will have on your business is criti-
cal and can only be ascertained
through the budgeting process.
Learn how you can create a finan-
cial context for your business.

Operations: All about Bus &
Motorcoach Academy. The new
Bus and Motorcoach Academy
already has become a useful
resource for constantly-on-the-go
operators who are seeking to
expand their business knowledge,
but can’t devote large blocks of
time for classroom learning.

The academy enables opera-
tors to learn and become accredit-
ed through online training, where
classes are small and learning is
done at the student’s pace. Find
out more about how you and your
employees can improve their skills
in the areas of business and mar-
keting, financial management,
human resources and safety, as
well as an entire curriculum for
drivers. Learn how the academy
can help you with your business.
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MOSSVILLE, Ill. — Caterpil-
lar says its trucking customers are
putting tens of thousands of miles
on its 2007 reduced-emissions
engines and reporting that fuel
economy and performance is on
par or better than previous engines.

One such customer is Ray Birk-
mire, an over-the-road driver for
New Century Transportation in
Westampton, N.J. Birkmire, who
has been driving big rigs for 35
years, averages 130,000 miles
annually running coast to coast.

Earlier this year, he took deliv-
ery of a new truck equipped with a
430-horsepower 2007 C13 Cat. So
far, he has put 80,000 miles on the
engine, using the required ultra-
low-sulfur diesel fuel.

Even with the new fuel, per-
formance and economy is equal to
or better than previous engines,
says Birkmire. “I’m happy with the
engine, it does a good job. I’m not
seeing any performance issues with it
using the ultra-low-sulfur diesel fuel.

“It pulls a mountain in Ten-
nessee that I regularly run at about
65 miles per hour, the same as the
previous Cat engine I had,” he re-
ports. “We’re getting good fuel
mileage, too — it gets 6.8 miles per
gallon, and I was amazed that this
truck would get that.”

Although the ’07 engine comes
equipped with a self-regenerating
diesel particulate filter, driving the
new C13 feels the same as running
a Cat engine always has, according
to Birkmire.

“There’s no special training

required. The dealer sat down with
me when the truck came in and
explained the regeneration process
and the indicator lights,” he said.
“Usually it regenerates all by itself,
I don’t have to do anything.”

Cat says its ‘07 engines are
designed to meet the stringent ‘07

emissions standards without sacri-
ficing performance, reliability or
fuel economy.

Robert Long, chief financial
officer at USA Dry Van Logistics
in McAllen, Texas, said his compa-
ny tested its new Cat engines
against competing power plants.

“The Cat’s doing a lot better than
those engines, averaging about 7.2
or 7.4 miles per gallon,” said Long.

“We weren’t afraid to jump into
the new motor and it’s doing well
for us. Drivers love them too, and
haven’t had problems with them,”
added Long.

“With refinements to the same
technology approach proven suc-
cessful over millions of miles, the
new engines are meeting or exceed-
ing our customers’ expectations in
every way,” said George Taylor,
director and general manager,
Global On-Highway at Caterpillar.
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You carry a precious load.
Give it the best 

protection possible.
REPORTED REDUCTION OF 51%

OF SERIOUS ACCIDENTS*

FORWARD COLLISION WARNING (FCW)
Provides an alert up to 2.7 seconds before an 
impending accident with the vehicle ahead

LANE DEPARTURE WARNING (LDW)
Provides an alert upon an unintentional deviation 
from the driving lane

HEADWAY MONITORING AND WARNING (HMW)
Assists the driver in keeping a safe driving distance 
from the vehicle ahead

*The datum of 51% comes from: European Commission Directorate General Energy and Transport and not NTSHA source: http://ec.europa.eu/transport/roadsafety_library/publications/vehicle_safety_technologies_final_report.pdf
Reported by American transport companies that installed collision warning systems.

** http://www.fmcsa.dot.gov/facts-research/research-technology/report/forward-collision-warning-systems.htm. ** http://www.fmcsa.dot.gov/facts-research/research-technology/report/lane-departure-warning-systems.htm

Newton Executive Office Center, Inc.
233 Needham Street, Newton, MA 02464

FOR A PRICE OF $1295,
LEASE OPTION AVAILABLE FOR AS LOW AS $39 PER MONTH

INCLUDING EXTENDED WARRANTY FOR 44 MONTHS
PLUS INSTALLATION FEE OF $285

AWACS is a computerized vision system, manufactured by Mobileye,

for accident prevention and accident mitigation. The system was 

successfully tested by the  Federal Motor Carrier Safety Administration ** 

The system is installed as a Mobileye product in BMW® and in GM® as OEM.

WWW.AWACS-SYSTEM.COM     1-877-88-AWACS

AWACS 2.0 ACCIDENT WARNING & CONTROL SYSTEM

2007 engines are performing well, say Cat customers

Carrier wins
‘ozone’ award

WASHINGTON — The U.S.
Environmental Protection Agency
has honored Carrier Corp. with its
Best-of-the-Best Stratospheric Ozone
Protection Award in recognition of
Carrier’s achievements in helping
restore the Earth’s protective ozone
layer.

Carrier is a leading supplier of
air conditioning systems to the
motorcoach and bus industry.

Thirteen years ago, Carrier be-
came the first company in the in-
dustry to phase out chlorofluorcar-
bons from air conditioning systems
worldwide — two years ahead of
U.S. requirements and 16 years
ahead of mandates in developing
countries.

Best-of-the-Best Award nomi-
nees were evaluated by the EPA
staff and judged by an international
panel representing industry, gov-
ernment and non-governmental
organizations.
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TMcirgon
A Different Digital Media Experience.

Cupertino, CA
Toll free: (800)805-5095
Info@cirgon.com
www.cirgon.com

Entertainment on the road will never be the same!

Visit us at booth 423 at the UMA show and find out why 

Tone magazine rated our Digital Media Player one of the 

hot products of the CEDIA 2007  home theater show.

Booth 423

Digital Media Player

42 reasons to attend Motorcoach Expo 2008
The following companies are new exhi-

bitors to Expo ’08 or are returning after an
absence.
Advanced Environmental Fuel & Emissions

Technology
1010 W. University Dr., Mesa, AZ 85201
Phone: 480-755-7524 Web: www.aefet.com
Engines-Diesel, Envi. Sys., Exhaust Parts & Sys., Filters

American Trans Data Corp.
3100 S. Harbor Blvd. Suite 140, Santa Ana, CA 92704
Phone: 714-751-1298
Web: www.americantransdata.com
Software, Systems

A-Z Resources LLC
1900 S. Riverside Ave., Colton, CA 92324
Phone: 800-421-3660 Web: www.a-zresources.com
Financial Services

Bock-Highland
4250 24th Ave., Seattle, WA 98199
Phone: 206-213-0040 Web: www.highlandref.com
Air conditioning, HVAC, Parts

Boston Coach
69 Norman St., Everett, MA 02149
Phone: 617-394-3900 Web: www.bostoncoach.com
Transportation Mgmt. Services, Destination Mgmt.

Buckman Mitchell Inc.
309 West Main St., Visalia, CA 93291
Phone: 559-733-1181 Web: www.bminc.com
Insurance-Bus & Limousine, General, Physical &
Property Damage, Workers Comp

Buffets Inc.
1460 Buffet Way, Eagan, MN 55121
Phone: 651-994-8608 Web: www.buffet.com
Attractions, Destinations, Hotels

Bustextil
Calle Ferrocarril, Barrio de Tecpa, La Magdelena,
Tlaltelulco, Mexico 90830
Phone: +52-246-464-2218
E-mail: buxtextil@prodigy.net.mx
Upholstery, Fabrics, Interiors

CAIO North America LLC
580 Huiet Ave., McDonough, GA 30252
Phone: 770-898-2757
Web: www.caionorthamerica.com
Buses, Coaches, Bus Sales

Caprock Manufacturing
2303 120th St., Lubbock, TX 79423
Phone: 806-745-6454 Web: www.caprock-mfg.com
Lights-Interior; Parts-General, Interior & Molded;
Plastic Molding, Vents

Chukchansi Gold Resort & Casino
711 Lucky Lane, Corasegold, CA 93614
Phone: 866-794-6946 Web: www.chukchansigold.com
Casino, Resort, Hotel, Destination

Cirgon Inc.
22958 Cricket Hill Rd., Cupertino, CA 95014
Phone: 408-996-7813 Web: www.cirgon.com
Audio Systems, Audio/Visual Equipment,
Entertainment, Trip Recording Systems

D & D Instruments
2525 Winter Street NE, Minneapolis, MN 55413
Phone: 612-378-1224 Web: www.ddinstruments.com
Brake Parts & Systems, Elec. Service & Rebuilding,
Electronic Repairs & Service, Parts-Chassis & Reman.

Defense Travel Management Office
4601 N. Fairfax Drive, Ste. 800, Arlington, VA 22203
Phone: 703-696-7000 Web: www.defensetravel.dod.mil
Commercial Travel Management

DuraBrake Co.
2483 Old Middlefield Way, Ste. B,
Mountain View, CA 94043
Phone: 650-210-9315 Web: www.durabrake.com
Brake Parts & Systems, Parts-Chassis, Parts-General

EasyBus Inc.
313 Ushers Rd. Ballston Lake, NY 12020
Phone: 888-327-9571 Web: www.easybus.com
Software-Trip, Charter, Maintenance, Training

Elreg Distributors Ltd.
3325 North Service Rd., Unit 4,
Burlington, ON L7N 3G2 Canada
Phone: 905-336-8830 Web: www.elreg.com
Alternators/Gener., Elec. Systems & Comp., Starters

Faroex Ltd. Division of Sigma Ventures
123 Anson St./P.O. Box 1950, Gimli, MB ROC 1B0
Canada
Phone: 204-764-2640 E-mail: stratagem@mts.net
Composite components, assemblies

Frank Crystal & Co.
Financial Square, 32 Old Slip, New York, NY 10005
Phone: 212-334-2444 Web: www.frankcrystal.com
Insurance-Bus & Limousine, Insurance-General

Fredericksburg, VA Regional Tourism
706 Caroline St., Fredericksburg, VA 22401
Phone: 540-372-1216 Web: www.visitfred.com
Convention & Visitors Bureau

Graphix in Motion Inc.
Bay 5, 4404-116 Avenue SE,
Calgary, AB T2Z 3Z9 Canada
Phone: 403-720-3937
Decals, Graphics, Designs, Paint Protection, Signs

Limelite Coach Works Inc.
2590 Lafayette St., Santa Clara, CA 95050
Phone: 408-764-0541 Web: www.limelitelimo.com
Limousine builder

Midland Convention & Visitors Bureau
109 North Main, Midland, TX 79701
Phone: 800-624-6435 Web: www.visitmidlandtx.com
CVB, Attractions, Destinations, Hotels

Mississippi Division of Tourism
501 N. West St., Jackson, MS 39201
Phone: 601-359-3297 Web: www.visitmississippi.org
Convention & Visitors Bureau

N/S Corporation
235 West Florence Ave., Inglewood, CA 90301
Phone: 310-412-7074 Web: www.nswash.com
Bus Washing, Vacuum and Water Recovery Systems

Norse Systems Inc.
245 Sage Hollow Rd., Guilford, CT 06437
Phone: 800-769-8468 Web: www.norsesys.com
Computers-Consulting Services, Software, Systems

Olde English District
116 Gadsen St., Chester, SC 29706
Phone: 803-385-6800 Web: sctravel.com
Destination, Attractions

Orlando/Orange County Conv. & Visitors Bureau
6700 Forum Drive, Ste. 100, Orlando, FL 32821-8017
Phone: 407-541-4283
Web: www.orlandoconventions.com
Attractions, Destinations, Hotels, CVB

PAA Insurance Solutions
P.O. Box 805, Flanders, NJ 07836
Phone: 973-927-0084
Web: www.paainsurancesolutions.com
Insurance-Auto Liability, Physical Damage, Workers
Comp, Commercial General, Property

Parvus Corporation
3222 South Washington St., Salt Lake City, UT 84115
Phone: 801-483-1533 Web: www.parvus.com
Wireless Internet access to vehicle passengers

Penske Truck Leasing
Route 10 & Pheasant Rd., Reading, PA 19607
Phone: 610-603-8321 Web: gopenske.com
Maintenance Services, Equipment Leasing

RealWheels Accessories
3940 Tannahill Dr., Gurnee, IL 60031
Phone: 847-662-7722 Web: www.realwheels.com
Wheel & Hub Covers

SmartDrive
10655 Roselle St., Ste. 100, San Diego, CA 92121
Phone: 858-531-8949 Web: www.smartdriver.net
Safety Systems, Driver Training

South Carolina Tourism
1205 Pendleton St., Columbia, SC 29201
Phone: 803-734-1333 Web: www.scrpt.com
Attractions, Destinations, Hotels, CVB

Thermo King Corp.
314 W. 90th St., Minneapolis, MN 55420
Phone: 952-887-2200 Web: www.thermoking.com
HVAC, Air Conditioning, Parts, Service

Tourism Cares
585 Washington St., Canton, MA 02021
Phone: 781-821-5990 Web: www.tourismcares.org
Volunteer service organization, Pres., Edu., Rest., Cons.

Turning Stone Resort & Casino
5218 Patrick Rd., Verona, NY 13478
Phone: 888-361-7958 Web: www.turningstone.com
Casino, Resort, Destination, Attraction

Tyler Convention & Visitor’s Bureau
315 N. Broadway, Tyler, TX 75702
Phone: 903-592-1661 Web: www.tylertexas.com
CVB, Destination, Attractions, Hotels

U.S. Tours
2819 Murdoch Ave., Parkersburg, WV 26101
Phone: 304-485-8687 Web: www.ustours.biz
Wholesale Travel & Cruises

Valley Forge Convention and Visitors Bureau
600 West Germantown Pike,
Plymouth Meeting, PA 19462-1046
Phone: 610-834-7980 Web: www.valleyforge.org
Attractions, Destinations, Hotels, CVB

Virginia City Convention & Tourism Authority
P.O. Box 920/86 South C St., Virginia City, NV 89440
Phone: 775-847-7500 Web: www.visitvirginiacitynv.com
Attractions, Destinations, Hotels, CVB



SCHAUMBURG, Ill. — In
2008, Motor Coach Industries will
celebrate 75 years of coach build-
ing and will mark the milestone
with 12 months of festivities that
will be kicked off at UMA
Motorcoach Expo 2008 in San
Francisco.

As the company celebrates its
anniversary, it says it’s poised for
the future, focusing on advanced
engineering, luxurious interior
styling, and greener designs for
its tour, charter and commuter
coaches.

“MCI is a leader in the industry
because of its decades of experi-
ence, commitment to quality and
dedication of our people,” said
President and CEO Tom Sorrells.

“These are important times for
the transport industry; as passen-
gers look for more ecologically
friendly ways to travel, MCI is
uniquely positioned to advance
coach travel,” Sorrells added.

This year, MCI launched sever-
al initiatives tied to its “Go Green,
Go Coach, Go MCI” campaign. It
says it plans to continue introduc-
ing new technologies that improve
fuel efficiency and safety.

“Historically, MCI is known for
many of the ‘firsts’ in the market-
place, including wider coaches
and the first wheelchair access,”
said Sorrells. “Our plan is to con-
tinue to adapt technologies and
services that benefit the cus-
tomer.”

Marking milestones
MCI plans to commemorate the

building of its first bus, in 1933,
with activities throughout ’08. The
first event will be a party, during
Motorcoach Expo, for customers
and guests aboard the S.S. Horn-
blower, a harbor cruise ship based
in San Francisco.

MCI also will unveil a new
logo, designed specifically for the
anniversary, at Expo. Plus, it will
have three “greener tomorrow”
coaches at the trade show.

Additionally, MCI’s expanded
PRO Support network of services
will be highlighted during Expo.
Among other things, MCI Fleet
Support will announce its 2008
aftermarket specials, as well as its
National Training Center schedule.

Going back 75 years
MCI traces its roots to 1928

when company founder Harry
Zoltok got into the bus repair busi-
ness. Five years later, Zoltok took
the leap from fixing buses to

building them. His first coach
consisted of an 11-passenger body
he fabricated and installed on a
Packard passenger car chassis.
The work took place in a 5,000-
square-foot building and the com-

pany became known as the Fort
Garry Motor Body and Paint
Works Limited.

Today, MCI facilities in Winni-
peg, Manitoba, occupy more than
835,000-square-feet of space. For

the past 30 years, starting with the
MC-9, the company has built the
most-popular motorcoach models
sold in the U.S. and Canada.

For more information on MCI
history, go to www.mcicoach.com.
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SINGLE USE
POT SHOT®

• Easy to Use
• Measured Dosage
• Powerful Odor Control
• Low Cost
• Super Concentrated
• Pleasant Fragrance
• Non-Staining Blue Dye
• Non-Formaldehyde
• Biodegradable
• Safe for Dump Valves

The power of POT SHOT in a

convenient, portion controlled,

single use bottle. Portion

Control POT SHOT is more

effective then any other

portion controlled product

on the market. Each bottle is

individually labeled with use

instructions. No more packets

that melt, stick together, and/or

damage dump valves.

UNIT CHEMICAL CORPORATION
(800) 879-8648 www.unitchemical.com

NEW

60 Years Manufacturing Environmentally Safe Products

MCI to celebrate 75 years of coach building in 2008
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ABC Companies . . . . . . . . . . . . . .153
ACC International  . . . . . . . . . . . .966
Advanced Environmental Fuel &

Emissions Technology  . . . . . .1255
Advantage Funding  . . . . . . . . . . .437
Aesys Inc.  . . . . . . . . . . . . . . . . .1141
Alcoa Wheel Products  . . . . . . . . .855
Allison Transmission  . . . . . . . . .1142
Amaya Astron Seating  . . . . . . . . .763
American Association of

Motor Vehicle Administrators  .622
American Bus Association  . . . . . .721
American Seating  . . . . . . . . . . . .443
American Trans Data Corp.  . . . . .521
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Caterpillar Inc.  . . . . . . . . . . . . . . .431
Century McMynn Leasing  . . . . . .555
Chempace Corporation  . . . . . . . .952
Chukchansi Gold Resort & Casino 1152
Cirgon Inc.  . . . . . . . . . . . . . . . . . .423
Cracker Barrel Old Country Store1153
Cummins Inc. . . . . . . . . . . . . . . .1242
Curved Glass Distributors  . . . . . .852
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D & D Instruments . . . . . . . . . . . .522
D.W. Ferguson & Assoc. Inc.  . . . .850
Defense Travel Mngt Office  . . . . .525
Detroit Diesel Corporation . . . . .1361
DuraBrake Co.  . . . . . . . . . . . . . .1254
EasyBus Inc  . . . . . . . . . . . . . . . .1438
eForward Solutions  . . . . . . . . . . .655
ElDorado National  . . . . . . . . . . . .862

Elreg Distributors Ltd.  . . . . . . . . .724
Fabric Services / Somtex  . . . . . . .551
Faroex Ltd. . . . . . . . . . . . . . . . . . .512
Flying J Inc.  . . . . . . . . . . . . . . . . .853
FMCSA / USDOT  . . . . . . . . . . . . .624
Frank Crystal and Company . . . .1048
Fredericksburg Regional Tourism 1158
Gerflor  . . . . . . . . . . . . . . . . . . . . .538
Glaval Bus  . . . . . . . . . . . . . . . . .1342
Graphix in Motion Inc.  . . . . . . . .425
Groeneveld  . . . . . . . . . . . . . . . . .736
Hadley Transit  . . . . . . . . . . . . . . .957
Harbor Graphics  . . . . . . . . . . . .1253
INTAPOL Uniforms . . . . . . . . . . . .549
Intec Video Systems . . . . . . . . . . .738
J.J. Keller & Associates  . . . . . . . . .754
John Holdsworth & Co. Ltd. . . . . .757
Key Equipment Finance  . . . . . . .1454
Kidde Dual Spectrum . . . . . . . . . .650
Kirk’s Automotive Inc.  . . . . . . . . .958
Krystal Enterprises  . . . . . . . . . . . .375
La France Industries

(Formerly STI/Kings Plush)  . . . .654
Lancer Insurance Company  . . . .1263
Lantal Textiles  . . . . . . . . . . . . . .1067
Limelite Coach Works Inc.  . . . . . .123
Linnig Corp.  . . . . . . . . . . . . . . . .1239
Lucas Oil Products  . . . . . . . . . . .1138
Luminator Mark IV  . . . . . . . . . .1339
Mansfield Oil  . . . . . . . . . . . . . . . .629
Metro Magazine  . . . . . . . . . . . . .520
Michelin North America . . . . . . .1257
Midland CVB  . . . . . . . . . . . . . . .1168
Mississippi Division of Tourism  .1163
Motor Coach Industries  . . . . . . . .574
Motorcoach Manager  . . . . . . . . .753

Motorcoach Movies . . . . . . . . . . .752
Multina  . . . . . . . . . . . . . . . . . . . .657
N/S Corporation . . . . . . . . . . . . .1140
National Bus Trader  . . . . . . . . . . .734
Nat’l Interstate Insurance Co.  . . .630
National Motorcoach Network  . .620
Nat’l School Transportation Assn. 523
National Seating  . . . . . . . . . . . .1249
National Tour Association  . . . . .1154
Norse Systems Inc.  . . . . . . . . . . .417
Olde English District  . . . . . . . . .1151
Orlando CVB  . . . . . . . . . . . . . . . .623
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Parvus Corporation  . . . . . . . . . . .527
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PennTex Industries . . . . . . . . . . . .735
Penske Truck Leasing  . . . . . . . . . .733
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Q Straint  . . . . . . . . . . . . . . . . . . .857
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RealWheels Accessories Inc.  . . .1058
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Sefac Inc.  . . . . . . . . . . . . . . . . . . .875
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SmartDrive . . . . . . . . . . . . . . . . . .413
SMI (Transpec Worldwide)  . . . . .1440
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State Associations  . . . . . . . . . . . .627
Stertil-Koni USA . . . . . . . . . . . . . .953
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TCB Industries  . . . . . . . . . . . . . .1052
TCF Equipment Finance Inc  . . . .1266
Team Coach Imaging . . . . . . . . .1349
Teleflex Canada LP  . . . . . . . . . .1338
Thermo King Corp. . . . . . . . . . . .1248
TireStamp Corp  . . . . . . . . . . . . .1340
Tourism Cares  . . . . . . . . . . . . . . .631
Trans/Air Manufacturing Corp.  . .956
TranSched Systems Ltd.  . . . . . . . .626
Transit Sales International  . . . . . .557
Translite Enterprises/Bus Glass  .1357
Transportation Insurance Brokers1053
Trident Industries . . . . . . . . . . . . .975
Tropicana Casino & Resort  . . . .1148
Turbo Images . . . . . . . . . . . . . . . .866
Turning Stone Resort & Casino  .1162
Turtle Top . . . . . . . . . . . . . . . . . . .135
Tyler CVB  . . . . . . . . . . . . . . . . . .1159
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UMA Comp  . . . . . . . . . . . . . . . . .519
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Dinsmore & Shohl  . . . . . . . . . .633
Unit Chemical Corp  . . . . . . . . . . .628
Valley Forge CVB  . . . . . . . . . . . .1155
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Whiting Systems Inc.  . . . . . . . . .1252
Willingham Inc.  . . . . . . . . . . . . . .648
ZF Sales/Service N. America . . . .1267

Quick Guide to Exhibitors
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We don’t “sugar-coat” things.
We don’t tell you what we think you want to hear.

We realize you travel far to find the right coach.
We also realize how expensive that can get these days.

We tell you as much as possible BEFORE you come for the vehicle.
We will NOT waste your valuable time.

We want you to be happy and comfortable with your purchase.
We want you as a repeat customer – many of our customers are.

Trust our name, trust our reputation, and trust our knowledge.
~ It doesn’t hurt that we have the best prices either!!! ~

We Are:

Toll Free: 1-877-MICHAUD (642-4283)
www.BusesOnline.com

U.K.-based John Holdsworth
now part of Camira Fabrics

WEST YORKSHIRE, England
— Ownership of John Holdsworth
& Co., a long-time leading suppli-
er of upholstery fabric to the North
American motorcoach industry,
has changed for the second time in
two years.

Control of Holdsworth was ac-
quired last month by Camira Fab-
rics Ltd. of Huddersfield, West
Yorkshire, and a new company was
set up called Holdsworth Fabrics
Ltd. within the Camira group.

In announcing the transaction,
Camira said the Holdsworth brand
“will be reinvigorated and posi-
tioned for a sustainable future from
a stable and secure corporate plat-
form.”

In August 2005, following six
generations of Holdsworth family
ownership, the company merged
with Hanson St. James, a private
company with interests in textiles
and property development.

The transfer to Camira links
the 185-year-old Holdsworth with
a company that was founded in the
mid-1970s as a textiles manufac-
turer and got into the transporta-
tion sector four years ago when it
acquired British Furtex Fabrics.

“We are tremendously excited
about the opportunity to develop
such a famous brand with a rich
heritage, and we’re confident that
our proven formula of service,
quality and on-going product inno-
vation will bring even wider
worldwide appeal,” said Camira
Managing director Paul Goodall.

“We’re passionate about pro-
viding first-class textile solutions
and are looking forward to devel-
oping a future-proof business for
the benefit of existing and new
customers in the transportation
market sector.”

Whether the revamped Holds-
worth will continue to produce
fabrics in West Yorkshire appears
problematic. British press reports
suggest production may be shifted
to Asia to reduce costs and boost
productivity.

Holdsworth has been producing
fabrics at Shaw Lodge Mills since
1822. It is one of Halifax’s last tex-
tile factories, and has long special-
ized in wool moquette fabrics for
bus, coach, rail and ferry applica-
tions. Its products are sold in more
than 40 countries and it operates
subsidiaries in the U.S. and Australia.

RBS to unveil features at Expo
CHERRY VALLEY, N.Y. —

RBS Inc., the motorcoach industry
tour-and-charter software supplier,
plans to unveil significant enhance-
ments to its entire product line at
UMA Motorcoach Expo 2008 next
month in San Francisco.

Company President Bill Har-
nett said the upgrades represent
“one of our most-ambitious release
sets yet. It affects all our product
lines and the coordination to bring
this online for our 400 customers
across North America is a chal-
lenge we look forward to.”

Here is a rundown of the RBS
enhancements that will be demon-
strated at Expo:

• Version 20 release of Go-
Chart 2000 Program. Version 20 in-
cludes almost 100 enhancements to

reports, user interface and security.
• Enhanced cost calculation

functions and cost-plus pricing
options. These improvements will
assure that proposed revenue tar-
gets are achieved.

• Expanded management re-
ports. The reports are created using
the source data in RBS that will as-
sist members of “20 Groups” to com-
plete monthly and annual reports.

• RBS Secure Off-Site Back-
up Service. RBS Vice President
Bob Schecter identifies this as “the
most important operation you can
perform each day in your office.”
Schecter says he has seen too many
companies lose their data because
they thought their backup was
working when, in fact, it was not.

The RBS Off-Site Backup

Service takes a copy of critical ac-
counting, maintenance and charter
data each day and stores it on RBS
servers. “In the event of a disaster,
we can quickly have the data avail-
able for your remote access via MS
terminal services,” said Schecter.
“This backup system minimizes
the effect this kind of crisis will
have on your business.”

• Credit card direct deposit.
This feature will be available for
the popular RBS GoTourOnline
program. “Direct deposit for the
RBS charter module, GoChart
2000, should follow within a month
or two after the show,” says devel-
oper Walter Buist. “We want to
make sure the beta customers are
satisfied before we go into wider
release of this product.”

DaimlerChrysler Buses is getting new name
GREENSBORO, N.C. —

DaimlerChrysler Commercial Bus-
es North America, which distrib-
utes and services Setra motor-
coaches and Dodge Sprinter shuttle
buses, is getting a more streamlined
name next month, Daimler Buses
North America.

The change reflects the split of
the Chrysler Group from Daimler-
Chrysler and the adoption of the

Daimler AG name for the business
units that were not sold with
Chrylser.

Dr. Andreas Strecker, president
and CEO of Daimler Buses North
America, said the name change
would be effective Jan. 14.

“While our name is being re-
fined, our product strategy and
business model will remain un-
changed,” said Strecker.

“Our operations, structure and
brand strategies remain the same,
and we look forward to serving the
market with the strength of the
world’s largest commercial vehicle
manufacturer behind us,” said
Strecker.

In addition to Setra and Dodge
Sprinters, Daimler Buses North
America also produces Orion trans-
it buses.
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The PennTex PX-833 is efficiently air-cooled and
produces 60 additional amps with an output rating of 330

amps. The efficient PX-833 causes less drag on the engine to
produce the same output as the 50DN, which saves fuel.

28V / 330A ,with more than 200 amps at idle
Air-cooled for maximum performance
Efficient design reduces fuel consumption
High temperature bearings and grease
Uses existing regulator, pulley and wiring

3
3
3
3
3

PX-833PX-833 Advantage!Advantage!

Complete Equipment and Parts Catalog 
Available. Can be downloaded from our 

expanded Web Site:penntexusa.com

HIGH EFFICIENCY 
ALTERNATORS 
AND MOBILE 
ELECTRONIC 
DEVICES

Sales and Technical Toll Free: 877-590-7366     
Sales Fax: 817-590-0505 

E-MAIL: sales@penntexusa.com
PennTex Industries, Inc. 202 Plaza Dr.

Manchester, PA 17345

PennTex products are 
proudly manufacturered in 

FORT WORTH, TEXAS, USA.

PX-833 Horz.Ad  11/30/06  3:14 PM  Page 1

National Motorcoach Network
honors operators with awards

Mount Jackson, Va. — The Na-
tional Motorcoach Network, cele-
brating its 25th anniversary in
2008, has recognized 24 motor-
coach charter-and-tour operators
with its first Motorcoach Market-
ing Excellence Awards.

The operators were recognized
for their long-term membership
and participation in National
Motorcoach Network, a marketing
organization primarily for tour-
and-charter bus operators.

Seven companies were recog-
nized for their 25-year member-
ship in the network. They are An-
nett Bus Lines of Sebring, Fla.;
Arrow Stage Lines of Norfolk, Neb.;
Bill Rohrbaugh’s Charter Service
of Manchester, Md.; Peoria Chart-
er Coach in Peoria, Ill.; Peter Pan
— Arrow in East Hartford, Conn.;
Winn Transportation of Richmond,
Va., and tour operator Ozarks’Kirk-
wood Tour & Travel of Branson, Mo.

Also receiving awards were
Abbott Trailways of Roanoke, Va.;
Blue Grass Tours of Lexington,
Ky.; Dixieland Tours of Baton
Rouge, La.; Dynamic Tours of Or-
lando, Fla.; Elbo Bus Trailways

Europe of Heino, Netherlands; Go
West Adventures in Los Angeles;
Hesselgrave International of Sum-
ner, Wash.; Lakefront Lines in
Cleveland, Ohio; Lenzner Coach
Lines of Sewickley, Pa.; Minnesota
Coaches in Hastings, Minn.; New
World Tours of Bristow, Va.;
Onondaga Coach Corp. of Auburn,
N.Y.; Royal Tours in Asheboro,
N.C.; Southern Coaches of Dothan,
Ala., and Starr Tours of Trenton, N.J.

Additional tour operators hon-
ored were Sweet Magnolia Tours
of Nashville, Tenn., and Trieloff
Tours in Irvine, Calif.

The National Motorcoach Net-
work provides marketing programs
for its members, and is best known
for its on-line national reservation
center at www.motorcoach.com;
its annual National Motorcoach
Directory which is used by motor-
coach tour planners, and Byways
Magazine, which promotes North
American motorcoach destinations
and is distributed free to thousands
of charter and tour planners who
promote motorcoach travel.

For more information, go to
www.motorcoach.com.

Prevosts get tire monitoring system
Trivia time: What will 2008-

model Lamborghinis, BMWs and
Porsches have in common with 2008
Prevost motorcoaches? Besides all
of them having a steering wheel?

They all will be equipped with
a tire pressure monitoring system
from leading German automotive
parts supplier BERU AG.

Prevost says the BERU tire
pressure monitoring system is the
most advanced, integrated and user
friendly in the industry.

The system warns against both
sudden and gradual loss of tire
pressure, and helps protect the driv-
er and passengers from annoying
breakdowns or even serious acci-
dents due to defective tires.

Prevost says the BERU system:
• Improves safety by prevent-

ing heat buildup caused by under
inflation, a leading cause of
blowouts and tread separation

• Enhances fuel savings by
keeping tire pressure at an opti-
mum level

• Extends tire life by reducing
excess wear due to improper infla-
tion

• Increases vehicle uptime by
having proper tire pressure (tire
failure is one of the main causes of
vehicle breakdowns)

• Eliminates the need to check
tire pressure manually

Key features of the system
include:

• Within a minute after engine
start-up, the driver sees essential
tire information

• The self-contained system

requires no programming or activa-
tion tools

• Real-time temperature and
tire-pressure readings check the
condition of all the tires on the
vehicle, including the spare tire

• The pressure/temperature
reading of any defective tire is
highlighted to draw attention to the
tire

• In the case of multiple er-
rors, the highest priority error is
displayed

• Any of the menu keys can be
pressed to momentarily switch the
display to temperature mode to
help verify whether any of the
wheels are heating significantly
more than the others, thus indicat-
ing possible issues with bearings or
brake adjustments

ABA announces Top 100 Events for ’08
WASHINGTON, D.C. — The

American Bus Association has
released its 2008 Top 100 Events
listing of the top fairs, festivals,
parades, exhibits, theater and
shows across the U.S. and Canada.

The ’08 list marks the 26th year
for publication of the guide for
travel planners and the public.

While the Top 100 Events are

not ranked, ABA does pick what it
says are the top U.S. and Canadian
event for 2008.

The top U.S. event is the 75th
Annual Hopi Festival of Arts and
Culture in Flagstaff, Ariz. The fes-
tival is designed to provide mean-
ingful insight into the Hopis, which
zealously guard their culture and
privacy. (For information go to

www.musnaz.org.)
The top Canadian event is the

Quebec City 400th Anniversary,
400e Anniversaire de Quebec.
Starting Dec. 31, there will be 10
months of activities and events in
Quebec City. For more information
go to www.myquebec2008.com.

The full 2008 list can be found
at www.buses.org.



SAN FRANCISCO — You
don’t have to work in the motor-
coach industry very long to discov-
er that the No. 1 place to find the
latest and greatest bus maintenance
products and services is at UMA
Motorcoach Expo.

And Expo ’08 will be no differ-
ent.

But the Moscone Center, which
is hosting next year’s Expo, also
will be the site of the industry’s
most popular forum for bus main-
tenance personnel to share infor-
mation and find solutions for the
real problems and challenges they
confront every day.

The name of the forum is the
Maintenance Interchange and it
will be Jan. 17, lasting all day.

The interchange is a vendor-
free forum where mechanics, tech-
nicians, maintenance supervisors
and others with maintenance re-
sponsibilities or a keen interest in
maintenance issues can exchange
ideas in a noncompetitive atmos-
phere, discuss products and servic-
es, and provide suggestions for the
most pressing and prevalent main-
tenance issues in the industry.

It also allows attendees to air
grievances about vendor products,
services and business practices.

Debuted at Motorcoach Expo
2007 in New Orleans was the
newest component of the Mainte-
nance Interchange — the Mainte-
nance Competition.

Interchange attendees will have
an opportunity to engage in a trou-
ble-shooting competition that will

take place in the facilities of Coach
America/San Francisco Gray Line.

In a competition against the
clock and other mechanics, atten-
dees can expect anything from
transmission problems, to a broken
water pump, to computer issues.

Competitors will diagnose,

locate and eliminate problems, and
will be judged by a panel of indus-
try experts. Attendees earn prizes,
as well as bragging rights.

Unlike last year’s competition,
however, there is no limit on the
number of individuals who can par-
ticipate.

To register for the ’08 Mainte-
nance Interchange and the Main-
tenance Competition, copy the
form above and mail or fax it to
UMA by Dec. 28. Call UMA for
additional information at (800)
424-8262, or go to www.motor-
coachexpo.com.

www.abc-companies.com

REPAIR, RENEW AND MORE WITH

COLLISION SERVICES FROM ABC.

Drive into any world-class ABC facility, and experience 
the expertise of ABC collision professionals.

Q�Major Collision Repair
Q�Paint, Custom Graphics and Body Services
Q�Wheelchair Lift Installation 
Q�Coach and Transit Refurbishment

Whether you’ve had a serious accident, a fender bender 
or want to add a wheelchair lift feature to your equipment – 
ABC Collision Repair & Retrofit is the clear choice! 

Our crew of collision-repair technicians, service 
technicians and wheelchair lift install specialists offer 
the widest range of professional repair and refurbishment 
services that can add years of life to 
your equipment including:

MIDWEST
800-222-2875

NORTHEAST
800-222-2873

SOUTHEAST
800-222-2871

SOUTHWEST
800-222-2877

WESTERN
800-322-2877
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Maintenance Interchange Registration Form
Thursday, January 17, 2007 • 9 a.m.–4:15 p.m. • Motorcoach Expo 2008

Name: ________________________________________________Company: ______________________________________________________

Job Title: ________________________________________ E-mail Address: ______________________________________________________

Mailing Address: _______________________________________________________________________________________________________

City/State/Zip: _________________________________________________________________________________________________________

Phone: _____________________________________________________Fax: ______________________________________________________

Additional Persons:_____________________________________________________________________________________________________

Cost ___ FREE to Expo Registrants ___ $175 for each non-registrant (UMA member rate)
___ $225 for each non-registrant (non-UMA member rate)

Payment: ___Visa ___Mastercard ___American Express ___Check (by mail)

Name on Card:___________________________________  Card Number: ______________________________________ Exp. Date:___/____

What Motorcoach Maintenance issues would you like to have discussed? ____________________________________________________

______________________________________________________________________________________________________________________

______________________________________________________________________________________________________________________

___ YES, I would like to compete in the Maintenance Competition. 

Mail or Fax this form by December 28, 2007 to:
United Motorcoach Association, 113 South West Street, 4th Floor, Alexandria, VA 22314. Fax:  703-838-2950 

Maintenance Interchange, Competition add value to Expo
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OMCA elects
board members,
chooses officers

OTTAWA, Ont. — The Onta-
rio Motor Coach Association has
elected four new directors to its
board and picked board officers
for 2008.

Dave Willis of Ayr Coach/
Excel Tours was chosen chair of
the association; Jamie Murray of
Parkinson Coachlines and Tours
was named vice chair, and Ron
Mallette of Tisdale Bus Lines was
elected secretary/treasurer.

In addition, Ray DeNure of
DeNure Tours and Sue LeClaire of
Shoreline Tours were elected to
the executive committee.

The remaining two members
of the executive committee are the
immediate past chair, Allan Cher-
rey of Cherrey Bus Lines/Maxi
Travel, and association President/
CEO Brian Crow.

Elected to the OMCA board
was Rene Poyant of Cape Cod
Custom Tours in Cape Cod, Mass.;
Richard Buck of AgriTours in
Guelph, Ont.; Ray Cherrey of
Pacific Western Transportation in
Toronto, and Kathy Eubanks of
Kathy Eubanks and Associates in
Cummings Ga.

The two-year terms of Rae
McDaid of Best Western Inter-
national in Toronto; David Steele
of Tartan Tours in Barrie, Ont.,
and Diane Houston of Ottawa
Tourism conclude this year.

IMG Maintenance/
Safety Forum set
for mid-January

SAN FRANCISCO — The 2008
International Motor Coach Group
Maintenance & Safety Forum will
be conducted here Jan. 14-16.

The event will feature mainte-
nance and safety clinics hosted by
selected industry vendors who will
address current issues and hot top-
ics important to IMG members.
Also included will be operator
workshops, a vendor discussion
panel and the annual Best Idea
Competition.

The annual forum brings together
IMG owner/operator members,
comprised of nearly 60 motorcoach
companies, with preferred vendors
for three days of networking, infor-
mation and idea exchanges, prob-
lem solving, soft sell relationship
building and education.

Industry vendors eagerly look
forward to IMG meetings. “As the
nation’s largest specialty passenger
transportation insurer, we’re proud
to be a preferred provider to IMG,”
said Randy O’Neill of Lancer
Insurance.

Guard changes at Bridgestone Firestone
AKRON, Ohio — For more

than a decade, when motorcoach
operators stopped by the
Bridgestone Firestone stand at
Motorcoach Expo to talk tires, the
man they most often dealt with
was Denny Mariola.

That won’t be the case at Expo
’08.

Mariola, whose title was man-
ager of mileage sales, retired a few
months ago from Bridgestone
Firestone North American Tire
after 41 years.

Succeeding Mariola as man-
ager of mileage sales for the
Bridgestone-Firestone truck and
bus tire group is Seth Walters.

In his new job, Walters is
responsible for the division’s
strategic initiatives, including
overseeing government tire lease
bids, promoting growth in motor-
coach markets, and developing
new lease contracts.

Meanwhile, Mariola has em-
barked on a new career, politics.
He ran last month for the school

board in his hometown of Stow,
Ohio, and won. The mayor also
appointed him to the Summit
County Board of Health.

“My wife jokes I have the
attention span of a four-year-old.
She knows I can’t sit around the
house and watch TV,” says
Mariola, who started at Firestone
in 1966, working in data conver-
sion and earning $2.02 hourly.

In 1988, he joined the mileage
sales group and was promoted to
head of mileage sales in 1997.

People
The former president and CEO

of Greyhound Lines, Stephen
Gorman, has been named execu-
tive vice president of operations at
Atlanta-based Delta Air Lines.

Gorman ran Greyhound from
mid-2003 until Oct. 1, when First-
Group plc bought Greyhound’s par-
ent company, Laidlaw. He worked at
Northwest Airlines from 1996 to
2001, leaving the company as exec-
utive vice president of flight opera-
tions and technical operations.
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We share your passion for excellence. Our mission is to design

and build the ultimate in driving comfort and safety. It begins at

the design stage. And continues with micro-precision assembly.

The relentless pursuit of perfection continues long after a new

coach heads off for a lifetime of service. Prevost after-sales service,

available throughout the country, provides the resources that

make every journey a smooth one. We’re always there. Leading

the charge. Never taking our eye off the road. Never taking our 

eye off you. Exceeding your expectations. This is the Prevost way. To

learn more please visit prevostcar.com. THE ULTIMATE CLASS

We’re excited to bring you a new engine option exclusive to 

Prevost. The Volvo D-13, designed to meet current and future 

EPA regulations, delivers exceptional quality, outstanding

performance and easy serviceability. The D-13 is 100% assembled

in the United States by Volvo Powertrain, the world’s largest

producer of heavy-duty diesel engines. And has proven itself again and

again in the trucking industry. It is cleaner, lighter and more efficient.

And  it comes with the full support of our nationwide network

of service providers. So not only does it rev up to our standards,

it will rev up to yours as well. The Volvo D-13; Volvo made

Prevost approved. For more information please talk to your

Prevost representative. www.prevostcar.com THE ULTIMATE CLASS

The H- and X-Series coaches by Prevost.

Now available with Volvo D-13 Power.

©2007 PREVOST CAR, INC.
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