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FAIRFAX, Va. — Since taking 
over as president and CEO of 
Trailways Transportation System 
Inc. last summer, Eva M. Hotard 
has determined that “the sky is the 
limit” for the system as it prepares 
for a promising future.

“The magic of Trailways is that 
for over 80 years this transportation 
brand has been strong and con
sistent,” Hotard said.

Hotard, 56, knows the industry 
and its legendary brands well. Her 
family entered the business in 1935, 
a year before the Trailways system 
of independent car riers was 
founded by five cooperating lines.

She joined the family business, 
Hotard Coaches of New Orleans, 
in 1977 and was named general 
manager in 1984. She became 
president and CEO in 1993 and 

held that position until 2004. 
During her tenure Hotard 

Coaches grew from three vehicles 
to more than 100.

After leaving the family coach 
business, Hotard worked as a man
age ment consultant and execu tive 
coach. She merged her personal 
brand with the 80 members of 
Trailways last June.

“Gale Ellsworth, the former 

CEO of Trailways, approached me 
and said I would make a good fit 
because I did work in the bus 
industry for so long and my family 
was in the business,” Hotard said. 
“She thought that would translate 
well for Trailways.”

When Hotard came onboard at 
Trailways the system was under
going a leadership vacuum. 

Ellsworth had retired in 2015 

a f t e r  se r v ing 
nearly two dec
ades as president 
a n d  C E O  o f 
Trail ways, only 
to return as act
ing pres ident 
when  her  re 
p l a c e m e n t , 
Sheila D. Ryba, 

CHINO, Calif. — Chinese 
manufacturer CHTC Bus import
ed its first 15 motorcoaches this 
year and can now begin to earn its 
share of the U.S. market.

“We have operators who are 
buying those coaches right now 
and are just starting to run them,” 
said Mark Lein, director of sales 
at CHTC/USA.

“We are fullfledged and ready 
to go. Our goal is to grow and chip 
away at market share. There is 
enough pie here for everybody — 
we just want a piece of the market 
share to keep people working and 
provide more labor force for the 
U.S.”

China HiTech Group Corpo
ration, a stateowned business 
founded in 1998, has facilities in 

more than 20 Chinese provinces, 
operates 23 subsidiaries in 20 
countries and employs more than 
56,000 people around the world. 

The company established its 
subsidiary CHTC/USA and an
nounced during Motorcoach Expo 
2015 in New Orleans its plans to 
enter the U.S. market with its HT 
45 and HT 35 models.

The CHTC Commercial Bus 
Manufacturing Division works 
out of a 2 millionsquarefoot fac
tory in Nanchang in southeastern 
China.

“The factory has been build
ing buses and sel l ing them 
throughout the world for about 30 
years,” Lein said. “They were the 
f irst company to put Chinese 

Eva Hotard sees promising future for Trailways system
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China Hi-Tech Group Corporation, a state-owned business founded in 1998, established its subsidiary CHTC/USA 
and announced during Motorcoach Expo 2015 in New Orleans its plans to enter the U.S. market with its HT 45 
and HT 35 (shown above) models.

Chinese coach builder CHTC making push into U.S. market

SAN LUIS OBISPO, Calif. — 
Silverado Stages Inc. and Michel
angelo Leasing Inc. have entered 
into a merger agreement combining 
the two wellestablished motor
coach companies into a single, 
broadly capable and service
oriented passenger transportation 
business. 

“We are extremely pleased that 
Eugene Bronson and his motor
coach company have agreed to join 
Silverado and help grow our 
combined operations in the western 

region of the United States,” said 
Jim Galusha, chairman of the San 
Luis Obispobased Silverado.

“Our plans are to consolidate 
operations where possible, take 
advantage of best practices and 
efficiencies, and to extend Silver
ado’s proven operational model.”

Eugene Bronson, Michelan
gelo’s president and owner, said 
the company was excited about the 
opportunity and challenges ahead.

“Silverado is an employee
owned company — the ESOP (em

ployee stock ownership plan) is a 
great benefit and reward for our 
loyal employees,” he said. “The 
combined companies provide 
breadth and depth in the Califor
nia, Nevada, Arizona and Wyo
ming markets, allowing us to bet
ter serve all of our clients.”

Western operations
Michelangelo Leasing Inc., an 

Arizona corporation, was founded 
in 1999 and operates under the 
brand names of Divine Trans por ta

tion, Ryan’s Express Transportation 
Services, and White Tie Trans
portation, Limousine and Tours. 

Michelangelo, with operating 
authorities in Arizona, Nevada and 
California, operates a fleet of 
about 200 vehicles from terminals 
in Torrance and San Diego, Calif.; 
Las Vegas, Nev.; and Sedona and 
Phoenix, Ariz.

Silverado Stages Inc., a Wyo
ming corporation, was founded in 
1987 and has grown into the largest 
privately owned motorcoach com

pany based in California, operating 
about 150 vehicles. 

The company provides safe, 
reliable and comfortable trans
portation across the western states 
from terminals in Sacramento, San 
Luis Obispo, Bakersfield, Santa 
Bar  bara, and Orange County, Calif.; 
Las Vegas; and Cheyenne, Wyo.  

It offers charters, tours, sched
uled fixedroute service, commuter 
and campus shuttles, and conven
tion and event services aboard large 
motorcoaches, shuttles and vans.

Silverado Stages, Michelangelo Leasing join forces

Eva Hotard
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DES PLAINES, Ill. — Ian 
Smart has been named president of 
Motor Coach Industries.

In addition, Brian Dewsnup has 
been named president of the parts 
business for both MCI and its par
ent company, New Flyer Industries.

Smart, who previously served 
as executive vice president, after
market, for New Flyer, takes over 
as MCI president from Paul Sou
bry, who has served as president 
and CEO of both New Flyer and 
MCI since the companies merged 
in late 2015.

Soubry remains president and 
CEO of New Flyer.

Smart joined New Flyer in 
2011 from StandardAero, one of 
the largest independent aviation 
repair and overhaul companies in 
the world, where he held such po
sitions as vice president of corpo
rate strategy, vice president of 
marketing and business develop
ment, and vice president of Stan
dardAero’s largest business unit.

He has a bachelor’s degree in 
industrial engineering and was the 
project leader of the privatization 
and LEAN implementation at a 
U.S. Air Force Base in San Anto
nio, Texas. 

New Flyer and MCI also an
nounced the combination of their 
aftermarket parts businesses under 
Dewsnup in Louisville, Ky. He had 
been vice president and general 
manager of the MCI aftermarket 
business.

Dewsnup previously served as 
chief f inancial off icer at North 
American Bus Industries, which 
was acquired by New Flyer in 
2013. Prior to that he was control
ler of Johns Manville’s Waterville 
operations and held various f i
nance positions at Ford Motor Co. 
and Visteon Corp.  

He has an MBA in finance, a 
master’s degree in mechanical en
gineering and a bachelor’s degree 
in mechanical engineering.

“We’ve accomplished what we 
set out to do for 2016,” Soubry 

said in announcing the changes. 
“We took a year to evaluate and 
understand the strengths of MCI 
and to develop our growth plan for 
2017 and beyond.” 

The next step, Soubry said, is 
to “judiciously align our organiza
tional structure and capital deploy
ment plans to create the best envi
ronment for customer support, 
enhanced competitiveness and 
growth. Ian and Brian have the 
backgrounds to take MCI and the 
aftermarket parts businesses to the 
next level.”

To build MCI’s customer 

focus, Smart will be responsible 
for all aspects of motorcoach de
sign, engineering, purchasing, 
sales and marketing, production 
and operations, including the di
rection of service and support.  

Formerly managed within the 
MCI aftermarket business, the six 
MCI service centers, field service 
teams, warranty and the technical 
call center (which assists opera
tors, technicians and drivers 
around the clock), will now be 
managed by the original equip
ment manufacturer side of MCI.

“The change in customer and 
field support reporting has been 
very successful at New Flyer, so 
going forward the OEM team at 
MCI will own the support and reli
ability of what they design and 
build,” Soubry said.

In a related move, MCI and 
New Flyer aftermarket parts, train
ing and publications are combin
ing into one business. 

“The move makes us the larg
est bus and motorcoach parts sup
plier in North America so we can 
work to a common platform and 
improve our inventory utilization 
and delivery performance,” Sou
bry said.

AFFINITY PARTNERIMG Partner of the Year!
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MCI names new president, head of merged parts business

ALEXANDRIA, Va. — The 
United Motorcoach Association is 
working on a transition program 
in preparation for appointing a 
new president and CEO to replace 
Victor S. Parra, who is retiring at 
the end of March.

UMA Board Chairman Dale 
Krapf has appointed a search com
mittee, made up of members of 
the board’s executive committee, 
to screen candidates for the 
position. 

UMA also has hired Steve 
Klika, former president of the In

ternational Motorcoach Group, to 
manage the national  search 
process. 

Klika has been active in re
cruiting new leadership for nu
merous motorcoach companies 
and trade associations in the Unit
ed States and Canada.   

UMA accepted applications 
for the position through the end of 
January.

Parra led UMA for nearly 19 
years, joining the association in 
1998 after spending several years 
in other industries.

Krapf said UMA continues to 
be focused on its goals and on 
preparations for UMA Motor
coach Expo 2017 in St. Louis 
from Feb. 26 to March 2.

He said this year’s Expo would 
feature “a spectacular send off for 
Vic Parra. We encourage everyone 
to join us in celebrating Vic’s years 
of excellent leadership. During 
this EXPO, the UMA board en
courages its members, associ
ates and friends to gather with 
them to thank Vic for his leader
ship and continuing friendship.”

UMA searching for new president/CEO

 Ian Smart Brian Dewsnup



WASHINGTON — More than 
6,000 commercial motor vehicle 
drivers who received medical cer
tificates from an Atlanta doctor 
will have to retake their Depart
ment of Transportation physicals.

The Federal Motor Carrier 

Safety Administration confirmed 
that drivers who received their 
medical certificate from Dr. An
thony Lefteris within the past two 
years will need to be medically re
certified by a medical practitioner 
on the National Registry of Certi

fied Medical Examiners website.
The drivers will have 30 days 

after they are notified by FMCSA 
to get recertified.

Lefteris, who served as a certi
fied medical examiner operating 
out of the Petro Stopping Center in 

Atlanta, faces multiple counts of 
submitting false information and 
making false statements to the DOT. 

During an undercover operation 
in September, the DOT said Lefter
is failed to conduct urine, vision 
and hearing tests during examina

tions but still submitted results and 
granted medical certificates.

A federal complaint against 
Lefteris, 71, was filed Dec. 1 in 
the U.S. District Court for the 
Northern District of Georgia. He 
was indicted by a federal grand 
jury on Dec. 20. 

FMCSA said Lefteris granted 
about 6,600 medical certificates. 
Drivers affected are from 48 states, 
including Hawaii and Alaska. 
Most of the drivers are residents of 
Georgia. 

FMCSA spokesman Duane 
DeBruyne said the agency planned 
to send letters to affected drivers to 
formally notify them of the situa
tion. Drivers who received medical 
certificates from Lefteris will have 
30 days from the date posted on the 
letter to be recertified by a medical 
examiner on the national registry. 

DeBruyne said affected drivers 
who failed to receive medical re
certification within the 30day time 
frame would have their commercial 
driver’s license downgraded and 
would be medically disqualified 
from operating a commercial motor 
vehicle in interstate commerce.

He said drivers who believe 
they were medically screened by 
Lefteris should check on their 
medical examiner’s certificate. If 
verified, they should seek a new 
test by a certified medical exam
iner as soon as possible.

WASHINGTON — An inde
pendent trucking association and 
three safety groups have joined to 
fight against a new training rule 
for entrylevel drivers because 
they say it doesn’t go far enough.

But according to a United Mo
torcoach Association official, the 
new rule is more than adequate to 
train new bus drivers.

The OwnerOperator Indepen
dent Drivers Association, Advo
cates for Highway and Auto Safety, 
the Truck Safety Coalition and Cit
izens for Reliable and Safe High
ways petitioned the Federal Motor 
Carrier Safety Administration to 
halt the new rule until the agency 
restores the requirement that stu
dent drivers perform 30 hours of 
behindthewheel training. 

The rule, which is scheduled to 
take effect in February 2020, sets a 
core classroom curriculum re

quired for driver trainees and calls 
for FMCSA to establish a registry 
of driver trainers that CDL seekers 
must use for their training. The 
rule also requires behindthe
wheel training.

However, the agency dropped 
the 30hour minimum for behind
thewheel training that had been 
included in its March 2016issued 
proposed drivertraining rule. In
stead, it set a proficiency standard, 
to be determined by the trainers.

The petitioners argue the re
moval of the 30hour minimum 
disregards Congress’ intentions 
for the rule and the consensus es
tablished during rulemaking nego
tiations between FMCSA and the 
EntryLevel Driver Training Advi
sory Committee, made up of in
dustry officials appointed by the 
agency to develop recommenda
tions for drivertraining standards.

They said the final rule is not in 
the public interest because it 
doesn’t advance safety beyond cur
rent practice, which allows new 
drivers to obtain a commercial li
cense without being exposed to the 
realworld experience of driving a 
commercial motor vehicle on pub
lic roads while receiving instruc
tion from a qualified instructor.

Ken Presley, UMA’s vice presi
dent of industry relations and 
COO, disagrees, saying that from 
the time the advisory committee 
started work on the standards, “the 
800pound gorilla in the room was 
the minimum number of class
room and behindthewheel train
ing hours.”

“While it has always been 
UMA’s position that proficiency 
was a sufficient means for a CDL 
entrylevel driver student to dem
onstrate competency, there were 

many participants who advocated a 
significant number of hours behind 
the wheel,” said Presley, who 
served on the advisory committee. 

“The problem with hours
based training versus proficiency 
is there is scant science to under
pin the hoursbased position, and 
from a pragmatic perspective a 
curriculumbased training is the 
logical conclusion. In other words, 
what do you want the prospective 
CDL driver to know?”

He said many of the advocates 
were concerned about the so called 
“CDL mills” that seem to churn 
out an endless stream of drivers 
who can simply pass the state 
exam but may not have mastered 
the skills necessary to operate a 
vehicle safely.

“In the end, this was a negoti
ated rulemaking body,” Presley 
said. “The subcommittees, led by 

an outstanding facilitator, really 
worked hard to develop a curricu
lum that would expose a driver to 
most aspects of commercial vehi
cle driving.

“However, the 800pound go
rilla remained in the room and it 
was time to negotiate if we were 
going to conclude a final rule that 
Congress has sought for over two 
decades.

“UMA negotiated for no mini
mum classroom hours and 15 
hours of behindthewheel training 
that included range and actual 
road experience,” he said. “This 
was fair and in the spirit of negoti
ated rulemaking. However, we 
were not surprised when the final 
rule did not reflect the minimum 
number of hours because of the 
lack of science.              

“We believe the mandated cur
riculum is strong enough.”
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Truck, safety groups want more on-road driver training
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WASHINGTON — The effec
tive enforcement of safety regula
tions, repairing critical infrastruc
ture and streamlining the permitting 
process are priorities that Elaine 
Chao said she will address if con
firmed as transportation secretary 
in the Trump administration. 

“Given the nation’s need to im
prove critical infrastructure, it is 
important to find ways to expedite 
the process of making repairs and 
building new constructions and de
creasing the regulatory burdens 
when appropriate,” Chao wrote in a 
Senate Commerce Committee 

questionnaire, a requirement of ad
ministration nominees. 

“With or without a new infusion 
of funds, it is necessary to look at 
the existing processes for infra
structure development and f ind 
more efficient ways to address bot
tlenecks in planning and permit

ting,” she said. 
Chao also indicated that her 

past experience in federal govern
ment has prepared her to lead the 
U.S. Department of Transportation 
in “developing legislation and regu
latory programs that will enhance 
transportation safety and infrastruc
ture for our country.” 

References to ways of achiev
ing a sustainable infrastructure
funding proposal are not outlined in 

the questionnaire. Chao instead fo
cused on areas of concern, such as 
ensuring “equity between urban 
and rural areas.” 

Chao, who was labor secretary 
under President George W. Bush, 
had served as deputy transportation 
secretary and deputy maritime ad
ministrator. The Commerce Com
mittee was expected to hold a hear
ing on her nomination shortly after 
the start of the new Congress.
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HARRISBURG, Pa. — Penn
sylvania’s tax on diesel fuel rose 
10.7 cents, to 77.59 cents a gallon, 
on Jan. 1 and its tax on gasoline 
increased 8 cents, to 58.3 cents.  

The increases were the third 
and final scheduled bumps in the 
taxes under 2013 legislation that 
has yielded overall increases of 27 
cents in the gas tax and of just 
over 39 cents for diesel.  

A 6percent increase in tolls 
on the Pennsylvania turnpike also 
took effect in January for both 
cash and EZPass. The turnpike 
commission has said annual hikes 

of up to 6 percent are possible 
through 2044.

Pennsylvania is one of nine 
states experiencing changes in 
fuel taxes this year, and more than 
a dozen states will examine ad
justments in 2017.

The increase was the highest 
in Pennsylvania, which already 
had the largest fuel tax in the 
country.

Other states seeing fuel tax in
creases this year are Michigan, 
Nebraska, Georgia, North Caroli
na, Indiana and Florida. New York 
and West Virginia reduced taxes.

GREENBELT, Md. — Offi
cials issued warnings or citations 
to 20,648 commercial motor vehi
cle drivers and private passenger 
vehicle drivers for unsafe driving 
behaviors during the 2016 Opera
tion Safe Driver Week.

A little more than half of those 
citations and warnings — 11,182 
— were issued to CMV drivers.

Examples of unsafe driving 
behaviors during the annual Com
mercial Vehicle Safety Alliance 
event included speeding, failure to 
use a seatbelt, distracted driving, 
failure to obey traffic control de
vices, traveling too closely and 
improper lane changes.

The safety event was held Oct. 
16 to 22 and included nearly 3,000 
law enforcement officials at loca
tions across the United States and 
Canada.

The top five warnings and ci
tations issued to CMV drivers (as 
a percentage of total CMV warn
ings and citations) were: 

• State and local moving viola
tions – 56.7 percent

• Speeding – 19.6 percent
• Failure to obey traffic con

trol devices – 7.6 percent
• Failing to use seatbelt while 

operating CMV – 7.1 percent
• Using a handheld phone – 

2.4 percent
“This year, the Operation Safe 

Driver Week campaign specifically 
targeted the unsafe driving behav
iors that are more often the cause of 
crashes,” said CVSA President Ju
lius Debuschewitz of Yukon High
ways and Public Works. 

“Through a variety of highvis
ibility and covert driver traffic en
forcement initiatives, in addition to 

driver education and outreach ac
tivities, law enforcement agencies 
capitalized on the opportunity the 
weeklong campaign provided to 
continue their work toward making 
sure the drivers on our nation’s 
roadways are sharing and navigat
ing those roadways safely.”

The following is a closer look 
at this year’s Operation Safe Driv
er Week traff ic enforcement 
results:

• 20,648 total citations or 
warnings were issued throughout 
the United States and Canada.

• Of that total, 19,657 were is
sued in the United States and 991 
were issued in Canada.

• 9,466 citations or warnings 
were issued to private passenger 
vehicle drivers.

• 11,182 citations or warnings 
were issued to CMV drivers.

Moving violations top infractions

Pennsylvania leads states
in 2017 fuel-tax increases
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left the organization after fewer 
than two months on the job.

After a yearlong search for a 
new president and CEO, a com mit
tee composed of Trailways board 
members unanimously selected 
Hotard from more than 400 
applicants. 

Hotard has an obvious affection 
for the business and believes plenty 
of potential is waiting to be tapped 
within the coaches bearing the 
Trailways logo — more than 2,000 
operating in all 48 continental 
states in the U.S. 

The system also includes Great 
Canadian Trailways in Ontario and 
Quebec and two carriers in Europe: 
Elbo Trailways of the Netherlands 
and Seitz Reisen Trailways of 
Germany.

In the U.S., consumers can 
visit trailways.com and book inter
line tickets connecting about 2,000 
depots across the country. The 
website is visited about 2.5 million 
times annually.

“Trailways is strong for char
ters and scheduled service and 
both of those aspects support each 
other,” Hotard said. “I love the 
strategic part of the business. It 
intrigued me that I could help all 
of our member companies market 
themselves to all of our customer 
segments. It is a huge benefit for 
bus companies to have that kind of 
marketing leverage.

“It is very difficult and it takes a 
lot of resources to market to all of 
the vertical segments,” she added. 
“We have schools, churches, col
leges, corporate meetings, con ven
tion planners and sporting events. I 
believe we can play a very strong 
role for our company members in 
marketing to those. We are planning 
to attend a large number of trade 
shows in 2017 to reintroduce the 

brand to all of the customer bases.”
Trailways has expanded its 

member support beyond marketing 
and ticketing to address other 
major issues facing the industry — 
drivers and regulations.

“In many of my discussions 
with our members, I am told the 
number one challenge is driver 
management — recruiting, training 
and retaining,” Hotard said. “When 
you think about the cost of owning 
a bus every day, if you have to park 
it against the fence because you 
don’t have a driver, that is an expen
sive notion. I have had many bus 
sales people tell me they could sell 
more buses if the companies could 
get more drivers.

“We are going to help our 
companies recruit new drivers and 
help them go after a different sort 
of employee who may not have 
thought about driving as a career. 
We are developing customized 
train ing modules to elevate cus
tomer service and safety con
sciousness,” she said. “Training is 
essential. When people are trained 
to a higher level the outcome is 
always greater.”

Military retirees, job fairs and 
Millennials will be key targets for 

driver recruitment, Hotard said.
Trai lways also str ives to 

provide regulatory information 
and guidance to its members. 

“Clearly the regulatory world 
is increasing its oversight,” Hotard 
said. “We are always making sure 
we forward information from the 
regulatory environment and mak
ing sure they are up to speed.

“Our members can access 
safety programs from Trailways. 
We schedule regular calls with all 
of our safety professionals so they 
can learn from each other.”

The Millennials who could 
become tomorrow’s bus drivers 
also hold the industry’s future, 
Hotard believes.

“The great thing about trans
portation is that people always have 

to move. When we can get to the 
person who is going to get in their 
car or take a flight but introduce 
them or reintroduce them to the 
bus, that can go a long way,” she 
said. “Buses are fantastic today. 
They have all of the WiFi options, 
which bodes well for attracting 
Millennials. The entertainment 
options are endless. Even older 
workers who want to bring their 
computers can work the whole time 
they are riding.”

The lifestyles of today’s younger 
folks should lead them to buses and 
motorcoaches, she added. 

“Look at the effects of Uber 
and driverless cars. If you live in a 
big city you won’t need to own a 
car in the next five years. You can 
spend $1,000 a year on rides — 

what is the cost of owning a car? 
That model is going to have great 
effects on transportation and is 
going to open new doors for us.”

Young consumers who are less 
likely to own cars also are more 
enthusiastic about travel and new 
experiences, Hotard said. 

“They are not afraid of anything. 
They are going to take the scheduled 
bus or get a group together for a 
charter. We can serve that group as 
well as we can the Bob Hope 
generation. We are going to need 
more drivers to service the demands 
because I think it will be a while 
before we have driverless buses.”

Trailways needs more carriers 
to f ill network gaps and meet 
customer demand, Hotard said. 

“We are looking to add 15 to 
20 carriers that do schedules and 
charters. We are looking for more 
coverage of Texas, California and 
parts of the West. We are very 
concentrated in the Northeast. We 
want to have brand presence in the 
large markets that have tremendous 
amounts of business,” she said.

“We want to grow the coverage 
the brand currently offers. After 
getting acquainted with the brand 
over the last six months, it is clear 
to me that the sky is the limit. 
There are not a lot of companies 
that have had 80 years of consistent 
representation. It is surprising to 
me how strong the name still is.

“My goal is to make it 10 times 
stronger.”
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By Dave Millhouser

Ferrying two Eagles west in 
the early 1980s, my boss and I ap
proached a sign that said “5% 
grade next 10 miles.”

I downshifted, but Tom crested 
the pass and accelerated like a dive 
bomber (an apt metaphor, because 
in his previous career he was a test 
pilot).

Two miles later you could see 
smoke billowing from his coach, 
sitting on the gravel shoulder, 
brake drums glowing cherry red 
from trying to slow that jewel as it 
went over the highway version of a 
cliff. 

I asked him why he’d descend a 
5percent grade so rapidly. He 
said, “I saw the sign and thought it 
meant a climb. I got a run at it.” 

Powerful modern engines have 
rendered the old vehicular version 
of a roller coaster unnecessary, so, 
at first glance, FMCSA’s current 
push for speedlimiting devices on 
commercial vehicles makes sense. 

Why allow heavy vehicles to 
travel at high rates of speed? In ad
dition to safety concerns, speed 
wastes fuel, eats tires and wears 

components.
In fact, several large U.S. carri

ers already tie their vehicles down 
at 68 miles per hour or so, and in 
Europe, for a number of years, 
trucks and buses have been gov
erned at 100 kilometers per hour. 
(100 kph sounds good, but we so
phisticates who can speak Europe
an know that it’s actually 62 mph.)

On the other hand, I may be a bit 
twofaced on this one. Abraham 
Lincoln once said, “If I were two
faced, would I be wearing this one?” 
So at least I’m in good company 
(hope he feels the same about me).

There are a ton of differences 
between driving conditions in Eu
rope and North America. For a 
start, distances here are much 
greater. Lowering speeds may 
make sense in congested areas 
where trips are shorter. We even 
have speed limit signs that reflect 
that.

When trekking across areas of 
the West, where some of their signs 
are different (“Next Services 120 
Miles,” for example), a bit more 
speed may be both safe and 
rational.

One major contributor to acci

dents is speed differential. Mixing 
slow buses and fast cars may not 
be a good idea.

Couple that with another major 
difference between the U.S. and 
Europe — we are no good at lane 
discipline. In most of Europe, the 
passing lane is strictly for, well, 
passing. Cruise there and you are 
ticketed. 

For a variety of reasons, we 
tend to matriculate down the road 
in the fast lane, and passing is 
done whenever, and wherever, an 
opening occurs, in any lane. 

Many professional drivers 
cruise the left lane because high
way maintenance is so poor that the 
chopped up right lane beats them 
senseless. Others stay left so they 
can avoid merging motorists who 
sometimes harbor a death wish.

In other words, as long as com
mercial vehicles travel at about the 
same speed as traffic, no harm, no 
foul. Sprinkle slowmoving behe
moths across all the lanes and 
you’ve created a slalom course for 
cars moving at the legal limit. 

Do it at night and you make a 
moving maze. Chunk in the occa
sional failed taillight and voila, a 

demolition derby (a little more Eu
ropean lingo there).

There are legitimate arguments 
for both sides of this issue. 
Wouldn’t it be neat if regulators 
took a long look at this BEFORE 
promulgating a rule? 

What has been the experience 
of major U.S. carriers who’ve gov
erned vehicles at speeds lower 
than legal limits? Are they having 
fewer mishaps? Are their slow
moving vehicles causing accidents 
that don’t involve them directly?

What has been the economic im
pact? Has improved fuel economy 
covered the costs associated with 
needing more equipment and driv
ers to accomplish the same trips?

European highways tend to be 
better maintained than ours, and 
folks travel in the appropriate lanes, 
so it’s not an applestoapples com
parison. But it would be good to 
know how much benefit they’ve 
derived from the 100kph limit. 

Mechanically limiting speed in 
heavy vehicles might be a good 
idea — or a bad one. I’m a fence 
sitter (some would say schizo
phrenic), but wouldn’t it be great if 
they did a bangup job (pun in

tended) of study
ing all the rami
f i c a t i o n s 
(another one) be
fore making a 
decision? 

Is there tech
nology available, 
or on the hori
zon, that would 
be better than an arbitrary mechan
ically governed speed? Something 
b a s e d  o n  G P S  a n d  l o c a l 
geography?

In the early 1970s a pair of us 
were tasked with changing the en
gine in a Flxible. The 671 Detroit 
fit nicely in the rented truck, but 
the coach was 1,800 miles away 
and the UHaul was governed at 50 
mph. No way were we gonna drive 
1,800 miles at 50 mph.

Trust me, two guys clever 
enough to swap an engine can fig
ure out how to override a governor. 
Want to bet that, if this rule turns 
ugly, we aren’t the only crafty guys 
around?

Dave Millhouser is a bus indus-
try marketing consultant and free-
lance writer. Contact him by email 
at Davemillhouser@gmail.com.

Speed limiters will be no match for crafty bus drivers

Dave Millhouser
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OVERLAND PARK, Kan. — 
The International Motorcoach 
Group has added First Class Tours 
of Houston to its North American 
network.

First Class Tours’ membership 
brings the IMG network to 57 
companies in the U.S. and Canada 
and helps expand the organiza

tion’s presence in Texas.
“First Class Tours is proud to 

now be a part of IMG,” said com
pany President Jeff Rogers. “This 
is a milestone for our company 
and a testimony to our people’s 
commitment to excellence. 

“It is important to me to align 
First Class Tours with the best in 

the industry in order to grow and 
learn as an organization,” Rogers 
said. “I am truly excited to have 
our key personnel rub shoulders 
with many of the strongest indi
viduals and companies in our in
dustry. Our location and geogra
phy will make the IMG network 
stronger in the region and is an im

portant connection for the mem
bers at large.”

IMG President Bronwyn Wil
son said the organization was 
pleased to extend the network into 
Houston. 

“Jeff and his team are commit
ted to growing and improving their 
company and the areas of safety, 

maintenance and training are 
shared values between the two or
ganizations,” Wilson said. 

“First Class Tours started op
erations in 1998 under the leader
ship of Lanny Rogers. Today, with 
Jeff Rogers at the helm, the com
pany has grown to be a major pres
ence in the Houston market.”

IMG members operate more 
than 7,000 vehicles and provide 
services to more than 21 million 
charter and tour customers in the 
U.S. and Canada each year. Mem
ber companies must adhere to 
strict standards and qualifications 
for invitationonly membership.

IMG adds First Class Tours of Houston as 57th member

SEATTLE — CVG Group, 
LLC, has acquired a f inancial 
stake in Transportation Demand 
Management, Inc., which does 
business as Starline Luxury Coach, 
A&A Motorcoach and Wheatland 
Express in the Seattle area.

Corporate Finance Associates 
(CFA), a middlemarket mergers 
and acquisitions firm, initiated and 
acted as f inancial advisors to 
Transportation Demand Manage
ment in the transaction.

Starline began in 1998 with 
two paratransit vehicles providing 
nonemergency medical transpor
tation and the company quickly ex
panded to include corporate shut
tles and charter services. It is now 
one of the largest motorcoach and 
minibus operators in the Pacific 
Northwest. 

Transportation Demand Man
agement owner Gladys Gillis, vice 
chairman of the United Motor
coach Association board, said 
f inding a f inancial partner will 
help bring to fruition new revenue 
streams that will benefit the mo
torcoach industry.

CVG Group specializes in pri
vateequity acquisitions of U.S.
based, middlemarket companies. 
By partnering with businesses 
with experience and proven oper
ating management, CVG Group 
helps midlevel companies grow 
their profitability through proven 
professional financial models.

Brad Lindsay, managing direc
tor of CFA MidSouth in Memphis, 
said the company received strong 
interest in Transportation Demand 
Management from both strategic 
and financial buyers. 

“It has been a pleasure to be 
working with TDM, Inc.,” Lindsay 
said. “It is satisfying to find two 
companies with similar goals, ob
jectives and corporate culture who 
will work together to implement 
future growth initiatives.”

Starline Luxury 
Coach sells stake
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ST. LOUIS, Mo. — UMA Mo
torcoach Expo 2017 will feature a 
guest speaker from one of the best
known companies in host city St. 
Louis and another who will offer 
insight into a business model that 
is sure to affect the motorcoach in
dustry in the coming years.

Expo’s opening speaker will be 
Tom Kraus, group director, heri
tage marketing, at Anheuser
Busch InBev.

The Expo luncheon speaker 
will be Josh Mohrer, general man

ager of Uber New York City.
Kraus has been with Anheuser

Busch since 1996 and assumed his 
current position two years ago. He 
oversees four of the beer giant’s 
corporate businesses: brewery 
tours, biergartens, the iconic 
Clydesdales and Grant’s Farm, the 
281acre ancestral home of the 
Busch family that has been a popu
lar St. Louis destination since 1954.

He led the company’s most 
successful Super Bowl ad cam
paign, which won a USA Today Ad 

Meter Award. 
 Kraus’s other positions at An

heuserBusch have included direc
tor of Budweiser brand marketing, 
senior brand manager for Bud 
Light Mega Brand, brand manager 
for Rolling Rock and LandShark, 
group manager for consumer mar
keting, manager of sales promo
tion, and manager of national re
tail sales.

Kraus will speak during the 
UMA Expo opening session on 
Monday morning, Feb. 27. That 

evening, attendees will visit An
heuserBusch for the Expo Sneak 
Preview After Party.

Mohrer, who will speak at the 
UMA luncheon on Monday, over
sees Uber’s New York metropoli
tanarea business. He joined Uber 
in 2012 shortly after the company 
began expanding outside of San 
Francisco. 

His topic should be of special 
interest to members of the motor
coach industry as the growing 
ridesharing model in general, and 

Uber in particular, change the out
look for the entire transportation 
industry.

Companies such as Uber and 
Lyft already have spurred private 
companies to offer ondemand van 
and bus services to commuters in 
several cities. That, in turn, has 
caused publictransit agencies to 
begin experimenting with similar 
options, and the practice is expect
ed to expand into the motorcoach 
industry as passengers seek great
er flexibility.

Expo speakers to offer insight into Anheuser-Busch, Uber

ST. LOUIS, Mo. — Four com
panies have signed on to sponsor 
the United Motorcoach Associa
tion’s firstever UMA Annual In
ternational Driver Competition, 
scheduled for Feb. 28 during Expo.

Cosponsoring the event are 
Prevost, Crum & Forster Insur
ance, ShriverCapacity Insurance 
and Bob Evans Restaurants, an 
Ohiobased national chain.

 UMA Chairman Dale Krapf of 
Krapf Coaches in West Chester, 
Pa., said that because of the gener
osity of the sponsors, “UMA will 
be able to spotlight the most im
portant aspect of the motorcoach 

industry, our drivers.”
“This exciting new event will 

showcase the drivers’ skills and 
professionalism as the public face 
of motorcoach operations,” Krapf 
said. “This is a logical extension of 
the many state and regional com
petitions, and with the support of 
(our sponsors), we now have a 
powerful way to underscore our in
dustry’s continuing focus on safety 
and professionalism.”

Jack Forbes, vice president of 
sales for Prevost, said the company 
understands that drivers are a key 
part of every operator’s success. 

“We always want to promote 

awareness of driver and passenger 
safety; this competition offers an 
important method to achieve that 
awareness,” Forbes said. “Prevost 
is committed to attracting and 
training drivers in order to grow 
the industry, and has also enjoyed 
the partnership with UMA through 
the Prevost Preparatory School for 
Professional Drivers. The driver 
competition is another way we can 
support drivers and their profes
sional development.”  

Trevor Eisele, vice president, 
public auto insurance, for Crum 
& Forster’s Transportation Divi
sion, said the company is pleased 

to sponsor the competition “in sup
port and recognition of the United 
Motorcoach Association’s efforts 
to promote and highlight UMA 
members’ commitment to drivers 
and safety.”

“At Crum & Forster, we be
lieve that one of the most impor
tant elements to developing and 
maintaining a safe motorcoach op
eration is hiring and retaining the 
best drivers,” Eisele said. 

Eligibility for the driver com
petition includes membership in 
the UMA Driver Member pro
gram, participation in the UMA 
Safe Driver Recognition Program, 

championship in a state or regional 
competition and/or recommenda
tion from their employer.

Contestants are eligible for a 
complimentary hotel stay and a 
free 2017 UMA Motorcoach Expo 
registration.

The winners will receive cash 
prizes, trophies, framed certif i
cates and recognition at the UMA 
Leadership Awards Celebration on 
Feb. 28 during Expo in St. Louis. 

The competition has attracted 
more than 50 competitors.

To register for the competition, 
please visit http://motorcoach 
expo.com/uma-driver-competition.

• Domestic & Foreign Criminal Checks
• Previous Employment & Education Checks
• Drug Screening
• Social Media Searches
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Expo driver competition has four corporate sponsors
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buses in Australia and have sent 
about 2,500 there. They also have 
been selling buses in the Middle 
East, South America and the Euro
pean Union. They have the ability 
to make 2,500 to 4,000 buses a 
year and decided to build buses for 

the United States.”
The CHTC website lists more 

than 100 models of motorcoaches, 
buses, automobiles, motor homes 
and other vehicles among its 
products.

The company studied U.S. reg
ulations and talked with operators 
here before designing its coaches 
for the market, Lein said. 

“We called on customers and 
took their input. We took that back 
and made some changes to the mo
torcoaches. They went off one of 
their floor plans and built a bus to 
U.S. specs. Each country has dif
ferent specs,” he said.

“Because CHTC has taken the 
time to talk with people and read 
the market, they are coming in with 

a lot of things that people are famil
iar with in the United States. The 
buses have the Cummins engine, 
Allison transmission, ZF axles and 
the REI video system on the TVs. 
CHTC is working with Hidral 
Gobel for Americans with Disabili
ties Act compliance and believe 
they have probably the nicest piece 
of ADA equipment on the market.

“The advantage we have is giv
ing the customer a decent bus at a 
good price,” Lein said. “We will 
have good parts supply and service 
and feel we can come in and be 
very competitive.”

Mechanical components are 
imported into China so the coach
es can be completely assembled in 
Nanchang. The body structure and 
chassis are built in China. The en
gine, transmission, axles and seats 
are installed there. 

“Being assembled in China 
means labor rates are a lot better 
than they would be if the coach 
was shipped over and the compo
nents were added here,” Lein said.

CHTC lists its structural design 
and materials as additional selling 
points. Its marketing materials 
state: “Built from the world re
nowned Australian steel, processed 
by the most technically advanced 
smelting operation, the HT bus of
fers safety and strength unmatched 
by any conventional bus. The inte
gral Uhoop of continuous steel 
provides a safe cocoon for passen
ger and driver. The combination of 
Uhoops and longitudinal beams 
provide amazing strength to with
stand any side impact.”

CHTC also said this construc
tion method “reduces the frame 
weight by 600 to 700 pounds when 
compared to conventional bus 
frames.”

The bus is wrapped in Austra
lian Supergal® galvanized steel that 
“provides highstrength perfor
mance which can withstand any
thing Mother Nature throws at it” 
and “provides the added advantage 
of 15percent weight reduction 
when compared to typical exterior 
materials,” the company said.

The HT 45 model lists a gross 
vehicle weight rating of 54,000 
pounds with 56 seats in its standard 
configuration. It is powered by the 
Cummins ISX 425 EPA 2013 
engine. 

The 35foot model carries a 
37,800pound GVWR, 40 seats and 
a Cummins ISL9 345 engine. Both 
use the Allison B500R transmission.

Both models share the same 
features, which include a premium 
sound system, LCD television 
monitors, an audiovisual connec
tion panel, iPod connection and 
WiFi compatibility.

Also, CHTC said, “We have en
sured that our motorcoaches surpass 
collision and safety standards.  All 
motorcoaches are equipped with an 
automatic engine bay fire extin
guishing system, backup camera, 
active radar anticollision system, 
antilock braking system, electronic 
stability program, threepoint seat
belts and more.” 

“We decided to bring these two 

COME TO BID. COME TO WIN. 
COME TO SUPPORT THE INDUSTRY. 
2017 GOMOTORCOACH LIVE & SILENT AUCTION.

OTHER LIVE & SILENT AUCTION ITEMS INCLUDE:

UMA EXPO, BOOTH 101.

LIVE AUCTION MONDAY 2/27, 6:00PM, BOOTH 735 

BID ON A BRAND-NEW

MCI J4500

GoMotorcoach

TECHNOLOGY HOTEL STAYS FASHION

VACATIONS EQUIPMENTEXPERIENCES

CHTC Bus
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CONTINUED ON PAGE 14 c
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ASHBURN, Va. — Motor
coach operators converting to elec
tronic logging devices should 
check first with the Federal Motor 
Carrier Safety Administration’s list 
of certified ELDs.

“Don’t get caught up with 
something that you don’t need. Be 
familiar with the rules,” LaTonya 
Mimms, transportation specialist 
with FMCSA’s enforcement divi
sion, told attendees of the United 
Motorcoach Association’s 2016 
Safety Management Seminar.

A list of selfcertified ELDs is 
available on the Department of 
Transpor tat ion’s website at : 
https://3pdp.fmcsa.dot.gov/ELD/
ELDList.aspx.

Phase one of ELD implemen
tation, called the awareness and 
transition phase, began on Feb. 16, 
2016, and ends December 18, 
2017. During this time, motor car
riers can use ELDs, automatic on
board recording devices, devices 
with logging software programs or 
paper logs.

Three exemptions 
Mimms explained three ex

emptions to the ELD mandate. 
They are drivers who use paper 

rec ords of duty for no more than 
eight days out of every 30day pe
riod, drivers who conduct drive
away, towaway operations where 
the vehicle driven is the commod
ity being delivered, and drivers of 
vehicles manufactured before 
2000.

The printing requirements dur
ing roadside inspections for phase 
one have not changed. A logging 
software and application device 
with and without electronic signa
ture capabilities is required to have 
printouts, while an onboard re
cording device does not. 

The ELD printing require
ments are the choice of the motor 
carriers or drivers. If using a dis
play, it must be visible to enforce
ment officials without them hav
ing to enter the commercial motor 
vehicle. If using a printout, the dis
play requirements do not apply.

Mimms also discussed the 
technical specifications required 
for ELDs. The date and time must 
automatically be obtained without 
external input, the speed threshold 
must not exceed 5 mph, the vehicle 
location must be of no less than 
one mile accuracy when on duty 
and 10 miles when operating under 

personal conveyance, and upon 
powering on the ignition the ELD 
must monitor engine hours and ve
hicle miles.

The nominal hours of service 
violations are less than 15 minutes, 
are applicable at roadside inspec
tions and investigations, have little 
effect on SMS scores, and have 
little effect on proposed safety rat
ings and identify patterns.

Event data recorded on ELDs 
includes engine power up and shut 
down, driver login and logout, duty 
status changes, personal use or 
yard moves, certification of driv
er’s daily record, intermediate re
cordings (60minute intervals 
when the vehicle is in motion), and 
malfunction or diagnostic events.

Driver harassment
Mimms addressed the concern 

among some drivers that ELDs 
could be used to harass drivers. 
The FMSCA defines harassment 
as any action taken by a motor car
rier that the carrier knew (or should 
have known) would result in a 
driver violating the hoursofser
vice rules. 

If a carrier harasses a driver, it 
will receive a penalty for harass

ment in addition to the HOS 
violation.

Phase two of the ELD imple
mentation, the phasedin compli
ance phase, runs from Dec. 18, 
2017, to Dec. 16, 2019. During this 
time, carriers may use selfcertified 
and registered ELDs and onboard 
recording devices that were in
stalled before the compliance date 
and are therefore grandfathered.

The data transfer options dur
ing phase two are initiated by the 
driver and are a onestep selection 
for data compilation. Option one is 
telematics transfer methods of 
wireless Web services and email, 
and option two is local transfer 
methods of USB or Bluetooth. 

Electronic records of service 
and Web services can transfer 
hoursofservice data from the 
ELD to the enforcement official 
during roadside inspections and 
investigations.

The supporting documents 
during phase two contain five cat
egories: itineraries, dispatch, 
ODND receipts, EMC records and 
payroll. They must have informa
tion to link the supporting docu
ment to the driver, the date, loca
tion and time.

The maximum number of docu
ments is eight per duty day. If a 
driver does not use an ELD, all toll 
records must be retained, and toll 
receipts do not count toward the 
eightdocument cap. The driver 
must provide supporting docu
ments to safety officials upon re
quest if they are in his or her 
possession.

FMCSA Webinars 
There are several Webinars 

produced by FMCSA that Mimms 
encourages companies to use for 
ELD mandate information. They 
include FMCSA ELD Rule and 
Implementation Plan; ELD Phase 
I: Awareness and Transition; and 
Electronic Logging Device Road
side Inspection Training. 

The training is accessible at 
https://www.fmcsa.dot.gov/hours-
service/elds/training-and-events.

Other questions and answers 
regarding ELDs can be found at 
https://www.fmcsa.dot.gov/sites/
fmcsa.dot.gov/files/docs/ELD_
Rule_Frequently_Asked_Ques-
tions-508.pdf.

Questions for the Department 
of Transportation about ELDs can 
be emailed to: ELD@dot.gov.

“Exceptional 

Value 

on Executive 

Class Vehicles”
2004-2011 Setra S417

56 Passenger, Leatherette Seats,
DVD, Low Miles- Detroit/Allison

15 
Available

2012-2013 Setra S407
56 Passenger, Leatherette Seats,
DVD, Low Miles- Detroit/Allison

5 
Available

2013 Volvo 9700
54 Passenger, ADA Equipped

Volvo D13 – Low Miles

Pier 50 San Francisco, CA 94158
415-595-8164 * JasonR@BauersIT.com
www.BauersCertifi edPre-Owned.com

 Financing Available: OAC
415-274-2995

Certifi ed Pre-Owned Selection

2 
Available
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Name ________________________________________________________

Title  _________________________________________________________

Company ______________________________________________________

Address  ______________________________________________________

City ___________________________________ State _____ Zip __________

Phone____________________________ Fax _________________________

E-mail  _______________________________________________________
l   I also want to receive the digital edition of Bus & Motorcoach News; send it 

to the above email address

Credit Card No.  _________________________________________________

l  Visa l  Mastercard l  American Express  Exp. Date ______________

Satisfaction Guaranteed
Our promise: If you are not satisfied with Bus & Motorcoach News, we will send you a 
refund on all unmailed copies. You may cancel at any time, for any reason.

l   Yes. Start my one-year subscription (23 issues) 
to Bus & Motorcoach News for $61.*

l   Save even more, 2 years for $100.

l   I’m a member of UMA, or a driver, and I want 
a subscription for $49 (each).

l   Charge my credit card.**

l   My check is enclosed.**

**Rate outside U.S. is $71 (U.S.) per year
**Photo copy this ad, complete it, and fax or mail to Bus & Motorcoach News.

3108 NW 54th Street, Oklahoma City, OK 73112
Fax to: (405) 942-6201

Questions: busnews@cox.net … or call (405) 948-6555

Operators need to research ELDs and compliance rules
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WINTER GARDEN, Fla. —
Andrew Fung, a longtime motor
coach industry official, died sud
denly last month after suffering a 
brain hemorrhage. He was 54.

Fung, a native of Winnipeg, 
Manitoba, Canada, is survived by 
his wife, Kim Crookshanks; his 
brother and sister and their fami
lies; and his parents.

A longtime member of the So
ciety of Automotive Engineers’ 
Truck and Bus Committee, Fung 
earned his bachelor’s degree in 
electrical engineering from the 
University of Manitoba and main
tained his licensing with the Asso
ciation of Professional Engineers 
& Geoscientists of Manitoba.  

He managed engineering de

partments for Hughes Aircraft Co. 
and Unisys before joining Motor 
Coach Industries in Winnipeg in 
1994, where he created and man
aged an aftersales organization to 
provide technical support and ret
rofit parts.

Fung then developed engineer
ing liaison and support services for 
ABC Companies in Winter Garden.  

He cofounded Las Vegas
based Bus and Coach America in 
2010, where he was responsible for 
all design and manufacturing, in
cluding all engineering, research, 
development and production, as 
well as all technical relationships. 

Fung’s family has requested 
that in lieu of flowers, donations 
can be made to the University of 

Manitoba An
drew Fung Me
morial Scholar
ship Fund for 
deserving engi
neering students. 
The fund will 
enable  fu ture 
conquests of en
gineering challenges, the pursuit 
of which was among Fung’s great
est gifts and passions.   

Donations can be mailed to 
200137 Innovation Drive, Winni
peg, MB R3T 6B6 or made online 
at: https://give.umanitoba.ca/dona
tionform?fid=vV4HkOmOARI%3
d&fdesc=uUGcpFAtCn95MjaSn4
aX2bPZwUQGSoENCSbUGivx%
2blOKRLcGl%2bVlvA%3d%3d.

FARIBAULT, Minn. — ABC 
Companies has recognized three 
employees for 30 years of excep
tional service to their customers 
and the industry.

They are Wendy Hansen, who 
stared at ABC Financial Services 
as a document coordinator and is 
now the senior financial services 
administrator; Carlo Schiantabas-
ti, who worked for 11 years as a 
mechanic at the AuchMerz Bus 
Lines in Philadelphia before being 
hired by ABC as a technician in its 

thennew Camden, N.J., facility; 
and Charlie Walser, who was in ag
riculture in Minnesota before join
ing ABC and is now Southern Cal
ifornia senior account manager.

“A 30year anniversary is a 
milestone that is not often achieved 
in the workplace today and we are 
truly honored to be able to recog
nize three ABC employees for this 
30year milestone,” said Dane Cor-
nell, ABC’s chairman and CEO.  

“We appreciate their dedica
tion and loyalty to our organization 
and service and commitment to 
our customers. A heartfelt thank 
you to Carlos, Charlie and Wendy 

from all of us for a job well done 
and we look forward to many more 
successful and productive years.”

LONG BEACH, N.Y. — In ar
guably the worst insurance fraud 
jurisdiction in the U.S., the New 
York City metropolitan area, 
Lancer Insurance Co.’s special 
investigations unit has been named 
the 2016 SIU Department of the 
Year by the National Insurance 
Crime Bureau. 

NICB’s award recognizes 
Lancer’s efforts in fighting auto
related insurance fraud and its 
strong working relationship with 
local, state and federal authorities 
involved in the fight against this 
growing criminal activity.

The top department award re
ceived by Lancer for 2016 joins 
with the individual awards previ
ously received from NICB by 
Lancer claims professionals Paul 
Wasielewski (2015) and Christina 
Federici (2014).

RICHFIELD, Ohio — Nation
al Interstate Insurance has pro
moted George Skuggen to senior 
vice president and has hired Steve 
Blankenship as vice president, pas
senger transportation. 

In his new role, Skuggen will 
oversee National Interstate’s truck 
and environmental, national ac
counts and passenger transporta
tion products. He previously served 
as vice president of truck and 
environmental. 

Prior to joining National Inter

state, he held key leadership posi
tions at several insurance compa
nies, including Westfield, CNA 
and Progressive. 

Blankenship will oversee all 
passenger transportation insurance 
products while utilizing his exten
sive underwriting background to 
uncover additional business op
portunities. He has more than 26 
years of industry experience, most 
recently serving in a management 
role for AIG. 

ESTERO, Fla. — Eric Elliott 
has been promoted to vice presi
dent of sales and marketing at Dis
tinctive Systems Inc., which sup
plies software to the motorcoach 
and retail tour industries.

In his new position, Elliott will 
focus on selling and marketing the 
company’s Coach Manager Char
ter and Contract Booking System; 
its Tour Booking System for tour 
and day trip reservations; and its 
Vehicle Maintenance System for 
maintenance planning and work
shop management.

“The timing of this promotion 
is due in part to the extraordinary 
interest in our offerings of late, as 

well as the desire for us to take full 
advantage of all of the opportuni
ties available within our market,” 
said Distinctive President Don 
Greenglass.

Elliott, 35, joined the company 
at the beginning of 2016 as an im
plementation, training and support 
specialist, which allowed him to 
gain knowledge of all Distinctive 
Systems applications, as well as to 
better understand what is entailed 
with implementing and supporting 
the software in North America.

MISSISSAUGA, Ontario —
Michael Harazin has joined the 
sales team at Eberspaecher North 
America, responsible for the Mid
west U.S. territory.

Harazin has spent 20plus years 
in industrial distribution and the 
manufacturing sectors and has ex
tensive experience in territory man
agement, business development, key 
account management, sales training, 
and budgeting and cost control. 

He replaced Gary Engle, who 
retired at the end of 2016. Ebers
paecher specializes in exhaust 
technology, climate control sys
tems and automotive controls.

CLASSIFIED ADVERTISING

REPOS FOR SALEREPOS FOR SALE
•“Bank Repos” across the US   • Priced to Sell

• Variety of Makes & Models

1-877-737-2221 x30716
www.Bus-Buys.com — View “Repo Inventory” 

People

 Andrew Fung

vehicles in first and go with them for 
the first three years,” Lein said. 
“CHTC is taking its time in coming 
into the U.S. People are going to find 
them a very reputable company.”

CHTC is opening in the U.S. 
with sales facilities in Orlando, 
Fla., and Chino, Calif. (where it 

also has a parts depot). CHTC also 
has service facilities around Los 
Angeles.

The company projects steady 
growth for the U.S. market, Lein 
said. 

“It has been reported that the 
motorcoach industry’s market 
growth is about 16 percent.  Some 
people in the industry are saying 
that, in the near future, there will 

be more people visiting the U.S. 
than there are people here.

“There definitely is room for 
growth. If we could get to 1 per
cent or 2 percent of that market, 
that would probably be a fair num
ber. We are not looking to sell 
1,000 or 2,000 units a year, but we 
are looking to grow, help the op
erators and provide some stable 
jobs in the U.S.”

Bus and Coach America’s Andy Fung dies

CHTC Bus
CONTINUED FROM PAGE 12

RRL Insurance Agency
Motorcoach Insurance Specialists

Philip W. Love Sr.
800-407-4077  |  FAX 321-752-7980

lovep@rrl-ins.com • www.rrl-ins.com
4450 W. Eau Gallie Blvd., #115

Melbourne, FL 32934

2007 
MCI 

J4500
Cat C-13 w/NEW ENGINE • ZF-12 Speed Transmission • 110V Outlets

56 Pass. Amaya Seats w/Trays & Magazine Nets • New Brakes & Rotors 
(6) 15" Monitors w/Road Cameras • Auxiliary A/C in Parcel Racks
Alcoa Aluminum Wheels/all New Tires • In Station Battery Charger

Very Clean Coach ~ Call for more pictures & spec sheet • $150,000
Call Kevin @ 800-288-8246

Excellent Condition…none nicer! 
100k TCM • OEM 3 Point Seat Belts 

Cummins B500 • 58 pax w/lav • CD/DVD 
Michelin Tires • Alcoa Rims • Lots more options 
Lower Price: $369k • Partial Financing O.A.C.

Trade for MCI D or DL3 Considered 
More available 

Call or Email today for more 
photos and info! 808.832.6261

sales@royalstarhawaii.com

 Wendy Hansen Carlo Schiantabasti Charlie Walser Eric Elliott



The Volvo 9700 makes productivity a priority, with superb 
handling, minimal maintenance and superior uptime. Now with 
a choice of transmission integrated with the power of a Volvo 
engine for maximum fuel efficiency. Your passengers will get a 
coach experience they’ll choose again and again.
 
www.prevostcar.com

Saves fuel. 
Wastes the 
competition.

Prevost-Volvo9700_Ads-052715-BMN.indd   1 5/27/15   5:01 PM



See two innovative MCI J4500 coaches, a Setra S 417 Top Class; with announcements on  
parts and service improvements plus a bit of fun and prize drawings at MCI Booth 735.

Visit MCI Booth 735 
at 
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Meet MCI in St. Louis
We’re bringing our Reliability Driven  

best to UMA EXPO 2017

Meet MCI in St. Louis
We’re bringing our Reliability Driven  

best to UMA EXPO 2017

BMN_POC ad_010917.indd   1 1/9/17   2:31 PM


