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NEW ORLEANS — The Unit-
ed Motorcoach Association has 
asked a federal appeals court to re-
consider its ruling that granted 
Austin, Texas, the authority to reg-
ulate interstate motor carriers by 
requiring permits. 

The U.S. Court of Appeals for 
the Fifth Circuit ruled in March 
that the Austin ordinance does not 
contradict apparent federal inter-
state commerce preemptions be-
cause of a “nexus to safety.”

UMA filed a petition for panel 
rehearing with the court on March 

31, arguing the panel’s decision 
improperly overlooked three key 
points of the association’s case:

• Federal law preempts states 
from regulating interstate motor 
carriers.

• Texas law does not grant 
such authority to municipalities.

• Austin failed to prove its or-
dinance is saved from federal pre-
emption by addressing “genuine” 
safety concerns.

“Although these arguments 
were potentially determinative of 
outcome, the Court held in its 

March 17, 2017, opinion that 
UMA either forfeited or waived 
each claim, thereby declining to 
substantially adjudicate them,” the 
UMA petition for rehearing states.

“UMA argues each issue was 
properly before the court, argued 
by the opposition, and respectfully 
requests that in this long and sto-
ried controversy of great impor-
tance they be resolved.”

The three-judge appeals court 
panel’s ruling stemmed from a fed-
eral suit filed by UMA in 2013 to 
challenge Austin’s ordinance im-

posing fees and numerous prereq-
uisites for operating motorcoaches 
in the city.

In addition to detailed operat-
ing and application regulations, 
the ordinance would require mo-
torcoach operators to pay a $375 
annual vehicle fee to operate in 
Austin or face impoundment of 
their motorcoaches. 

Violations also could result in 
suspension of local operating au-
thority and citations charging op-
erators with Class C misdemean-
ors punishable by fines of up to 

$500.
The appellate decision was 

signed by Judges W. Eugene Davis, 
James L. Dennis and Leslie H. 
Southwick of the U.S. Fifth Circuit 
in New Orleans, which covers 
Texas, Louisiana and Mississippi. 

UMA argued that state and 
local governments may enforce 
motor vehicle operating and safety 
regulations but are preempted 
from imposing their own layers of 
operating authority. 

The city of Austin responded 
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UMA requests rehearing in Austin charter regulation case

The iconic Scenicruiser, such as this 1953 prototype, has long been a favorite of historic bus lovers. 
Columnist Dave Millhouser reviews the book “Scenicruising” by Paul von Fange on Page 8 and also 
writes about how historic buses help promote the motorcoach industry in his regular column on Page 9.

Self-driving vehicles could
erase 4 million driver jobs

WASHINGTON — More than 
4 million jobs, including bus and 
motorcoach drivers, will likely be 
lost with a rapid transition to au-
tonomous vehicles, a study by the 
Center for Global Policy Solu-
tions predicts.

Delivery and heavy truck driv-
ers, bus drivers, and taxi and 
chauffeur drivers would be heavi-
est hit, the study said.

The study, “Stick Shift: Au-
tonomous Vehicles, Driving Jobs, 
and the Future of Work,” points 
out that more than 30 companies 

across the globe say they are 
working on autonomous-vehicle 
technology. 

These companies range from 
computing-technology firms like 
Apple, Google and Intel to those 
usually associated with automo-
bile manufacturing, such as BMW, 
Ford, Honda and Volvo. 

Their most optimistic predic-
tions are that in as few as three to 
five years, fully autonomous vehi-
cles — automobiles without 
human drivers — will be in regular 

CONTINUED ON PAGE 15 c

CONTINUED ON PAGE 13 c

ST. LOUIS — Companies that 
manage their digital presence well, 
including a user-friendly website 
and active social media engage-
ment, stand to benefit from the in-
vestment, speakers said during 
technology-track seminars offering 
digital tips and best practices at 
UMA Motorcoach Expo. 

“Social media you’ll probably 
find is going to be a much better 
converting channel for your mar-

keting dollar than any of the other 
channels that are out there. That’s 
my feeling,” said Steven Valley, 
general manager of BusRates.com, 
a charter and group travel directory 
owned and operated by UMA. 

“We get a 3-to-1 conversion 
ratio for every dollar that we put 
into social media advertising.”

Valley cited a study by Social-
Media.org of about 5,000 compa-
nies of all sizes asking why social 

media marketing worked for them. 
The top six answers: increased ex-
posure, increased site traffic, devel-
opment of local fan base, qualified 
leads, improved search ranking and 
reduced marketing expense.

“The more links you have going 
out, the more links you have going 
in,” Valley said of improved search 
ranking. “So if you have a YouTube 
channel, if you have a Twitter feed, 
if you have Facebook, all of (those) 

are links going out and then if you 
have them driving back to your site, 
you’ve now sort of doubled your 
links. It’s important to remember 
that this is a huge circle.”

As for reduced marketing ex-
pense, Valley stressed that social 
media marketing is free.

However, he added, “When you 
do social media marketing, the one 
thing you have to be aware of is the 
fact that it’s going to cost you if you 

don’t keep on doing it. So don’t go 
into it sort of haphazardly. Don’t 
think about it as something that 
you’re going to try and then not do 
anymore. 

“There’s nothing worse,” Val-
ley said. “You go to a Twitter feed 
and the Twitter feed’s been dead 
for the past eight months. What 
does that tell you? It tells you that 
somebody’s asleep at the switch, 

Expo tech speakers stress importance of social media
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WASHINGTON — Proposals 
by the Trump administration to 
pump trillions of dollars into im-
proving America’s infrastructure 
couldn’t come at a better time, ac-
cording to the latest report by the 
American Road & Transportation 
Builders Association (ARTBA).

The association’s 2016 Nation-
al Bridge Inventory data found that 
there are 55,710 structurally defi-
cient bridges in the United States.

Cars, trucks and school buses 
cross those deficient bridges 185 
million times daily, ARTBA said.  

About 1,900 of those bridges 
are on the Interstate Highway Sys-
tem. In addition, state transporta-
tion departments have identified 
13,000 interstate bridges that need 
replacement, widening or major 
reconstruction.

ARTBA said the length of the 
nation’s structurally def icient 
bridges, if placed end-to-end, 
would stretch 1,276 miles, half the 
distance from New York to Los 
Angeles.

The average age of the struc-
turally def icient bridges is 67 

years, compared with just 39 for 
non-deficient bridges. Additional-
ly, 41 percent of all bridges in the 
U.S. are at least 40 years old and 
have had no major reconstruction 
work done to them.

“America’s highway network 
is woefully underperforming. It is 
outdated, overused, underfunded 
and in desperate need of modern-
ization,” said Alison Premo Black, 
the association’s chief economist, 
who conducted the analysis. 

“State and local transportation 
departments haven’t been provid-

ed the resources to keep pace with 
the nation’s bridge needs.”

Looking at the bridge data state-
by-state, ARTBA found that Iowa, 
Pennsylvania, Oklahoma, Missouri, 
Nebraska, Illinois, Kansas, Missis-
sippi, Ohio and New York have the 
most structurally deficient bridges. 
Washington, D.C., Nevada, Dela-
ware, Hawaii and Utah have the 
least, the report found.

ARTBA said at least 15 percent 
of the bridges in eight states—
Rhode Island, Iowa, Pennsylvania, 
South Dakota, West Virginia, Ne-

braska, North Dakota and Oklaho-
ma—are also structurally deficient.

To help ensure public safety, 
bridge decks and support structures 
are regularly inspected for deterio-
ration and remedial action. They 
are rated on a scale of zero to nine 
—with nine meaning the bridge is 
in “excellent” condition. A bridge 
is classified as structurally defi-
cient and in need of repair if its 
overall rating is four or below.

While these bridges may not be 
imminently unsafe, they are in need 
of attention, ARTBA said.

Nearly 56,000 U.S. bridges are deficient, data shows

PERTH, Scotland — Stage-
coach Group has reported that rev-
enue at Coach USA, megabus.com 
and Coach Canada for the 10 
months ended Feb. 28 was 2.2 per-
cent lower than during the same 
period a year ago.

Actual revenue figures for the 
three operations, which compose 
the North American division of 
Stagecoach Group, are not re-
vealed in the Perth-based compa-
ny’s third-quarter trading update.  

Stagecoach asserted, however, 
that revenue at its megabus.com 
intercity coach service continued 

to improve during the 10-month 
period, “from the positive action 
we have taken to match our servic-
es with changes in demand from 
customers.”

“The market remains challeng-
ing due to the effects of sustained 
lower fuel prices, which have 
heightened car and air competi-
tion,” Stagecoach added. 

The 2.2 percent revenue de-
cline at its North American unit 
includes a 5.4 percent drop at 
megabus.com, “but encouragingly 
revenue per vehicle mile was up 
2.8 percent,” said Stagecoach.

Typical of the actions taken to 
match megabus.com services with 
reduced passenger demand was the 
halting of service to the capital city 
of Ohio, Columbus, during the 
third quarter.

It was the second time mega-
bus had halted service to Colum-
bus since it began operating there 
in April 2006. It left the city after 
only two months in 2006 because 
of low ridership, but restored ser-
vice the following year. 

Stagecoach said that revenue at 
its other North American business-
es — Coach USA and Coach Can-

ada — “remains in line with our 
expectations. Like-for-like reve-
nue at these businesses declined by 
0.7 percent, largely reflecting re-
ductions in mileage at our sight-
seeing business in California.”

Coach USA and Coach Canada 
provide scheduled, charter, con-
t rac t ,  s igh tsee ing  and  tour 
services.   

The third-quarter revenue slide 
at the North American operation 
was the largest among the five di-
visions of Stagecoach Group. 

In late March, it  was an-
nounced that FirstGroup plc, the 

Scottish rival of Stagecoach 
Group, had been awarded a seven-
year contract to operate the South 
Western rail franchise in England. 
The new franchise starts Aug. 20. 

The franchise previously was 
held by Stagecoach Group, which 
has operated the South Western 
trains for the past 20 years. It bid 
on the latest contract but came up 
short against FirstGroup.

FirstGroup, which is headquar-
tered in Aberdeen, Scotland, is the 
corporate parent of Greyhound 
Lines, First Student and First Tran-
sit in North America.

Revenue dips at Coach USA, megabus.com and Coach Canada
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WASHINGTON — The U.S. 
Supreme Court has declined to 
hear a case involving a truck driver 
who claimed his employer dis-
criminated against him by requir-
ing him to take a sleep apnea test.

The court’s decision let stand 
an appeals court ruling that the 
trucking company had the right to 
screen certain drivers for sleep 
apnea, a disorder characterized by 
pauses in breathing or shallow 
breathing during sleep.

Because the disorder disrupts 
normal sleep, those affected are 

often sleepy or tired during the 
day, which could adversely affect a 
commercial motor vehicle driver.

Driver Robert Parker, who was 
suspended from driving by Crete 
Carrier Corp. when he refused to 
submit to sleep apnea testing, sued 
the trucking company in 2013 for 
wrongfully terminating him in vi-
olation of the Americans with Dis-
abilities Act.

Crete has required sleep apnea 
testing since 2010 for all drivers 
with a body mass index, or BMI, 
of 35 or higher. 

BMI is a measure of body fat 
based on height and weight. A per-
son with a BMI of 30 or more is 
considered obese. 

The Eighth Circuit Court of 
Appeals ruled against Parker, say-
ing Crete did not violate his rights 
by requiring him to undergo a 
sleep study because he had a body 
mass index of 35 or higher. 

Parker petitioned the Supreme 
Court in February of this year to 
review the lower court’s ruling, but 
the high court refused the petition 
last month without comment.

The decision to let the appeals 
court ruling stand means that 
motor carriers could consider 
adopting similar sleep apnea 
screening programs with less fear 
of being sued by drivers seeking to 
avoid such testing.

The Federal Motor Carrier 
Safety Administration proposed a 
rule a year ago that could eventu-
ally lead to a requirement that 
commercial motor vehicle opera-
tors test certain drivers for sleep 
apnea, but the agency has yet to 
pursue a final rule on the issue.

FMCSA medical advisers had 
recommended that drivers with 
BMIs greater than 35 receive con-
ditional certification and undergo 
an additional examination for 
sleep apnea. However, the agen-
cy’s Medical Review Board re-
cently revised the recommenda-
tion to a BMI of 40 or above as one 
of the risk factors for sleep apnea.

BOSTON — More than 8,000 
drivers for ride-hailing companies 
Uber and Lyft have failed a new 
Massachusetts background check, 
the Boston Globe reports.

The background checks re-
vealed a variety of infractions in-
cluding license suspensions, vio-
lent  cr imes,  driving-related 
offenses and even sexual offenses, 
the newspaper said.

Massachusetts reviewed the 
criminal and driving records of 
nearly 71,000 drivers—including 

many who had already passed re-
views by their employers — under 
the new state system, which began 
in January and is one of the strictest 
in the nation for ride-hailing driv-
ers. (See related story on Page 12.)

Officials rejected 8,206 driv-
ers, about 11 percent of those re-
viewed. The drivers will be barred 
from working for ride-hailing 
companies unless they successful-
ly appeal the results.

While safety advocates and 
critics of ride-hailing services 

praised the new system for taking 
unsafe drivers off the road, others 
suggested that the Massachusetts 
background checks are too strict 
and could be identifying drivers 
who committed minor violations 
years ago or who already settled 
their cases without convictions.

The state looks back seven years 
for violations such as reckless driv-
ing, license suspensions and less-
serious violent crimes, but there is 
no limit to how far back they look 
for more serious infractions.

Uber and Lyft said they are 
limited by state law to checking 
just the last seven years of an ap-
plicant’s history, which they said 
explains why so many drivers they 
had approved failed to make it past 
the state’s review. 

They said the unlimited reach 
of the government’s background 
checks is unfair to drivers who are 
trying to overcome past troubles.

The Globe said the most com-
mon reasons drivers were rejected 
were because they had suspended 

licenses or they hadn’t been driv-
ing long enough to qualify for the 
ride-hailing services. 

The new law was an outgrowth 
of a lobbying effort by the taxi in-
dustry and the Boston police com-
missioner to require fingerprinting 
for ride-hailing drivers. State law-
makers decided to add the state-
run background checks.

Uber and Lyft signed an agree-
ment to submit their drivers to the 
checks a year before the law would 
have required.

WASHINGTON — Transpor-
tation Secretary Elaine Chao has 
approved $768.2 million in emer-
gency funds to help 40 states fix 
roads and bridges damaged by 
s t o r m s  a n d  o t h e r  n a t u r a l 
disasters.

The money will come from the 
Federal Highway Administration’s 
Emergency Relief program, which 
awards funds for repair work need-
ed after major disasters.

“Transportation is a lifeline 
for communities struggling to re-
cover from floods, hurricanes or 
other natural disasters,” Chao said 
in a statement. “These funds will 
help with long-term, permanent 
repairs, as well as immediate 
needs to reestablish the transpor-
tation networks on which families 
and businesses alike depend.”

Colorado will receive $124 
million to help pay for damages 
along Interstate 70 that date back 
to 2013, the largest award. Cali-
fornia will get $105 million to re-
pair flood-damaged roads and 
South Carolina will receive $105 
million to repair Hurricane Mat-
thew damage.

Federal funds to 
fix state roads
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SACRAMENTO — California 
Gov. Jerry Brown and Democratic 
legislators are proposing to raise 
$52.4 billion over 10 years to fund 
infrastructure improvements by 
raising fuel taxes and vehicle fees.

The proposal, which also calls 
for charging electric-vehicle own-
ers a yearly fee, still has to make its 

way through the Legislature with a 
two-thirds vote in each house.

The plan calls for raising 
money from the following sources:

• $24.4 billion by increasing 
the gasoline excise tax by 12 cents 
per gallon, or 43 percent above the 
current rate of 27.8 cents

• $7.3 billion by raising the 

16-cent-a-gallon diesel excise tax 
by 20 cents, a 125 percent increase

• $3.5 billion by increasing the 
state diesel sales tax from 9 percent 
to 13 percent

• $16.3 billion from an annual 
transportation improvement fee 
based on a vehicle’s value, with an 
average fee of $50 or less.

• $200 million from a new 
$100 annual fee on zero-emission 
vehicles

• $706 million in repayments 
of transportation funds that had 
previously been loaned to the state’s 
General Fund

Republican lawmakers, who 
are in the minority in the Legisla-

ture, contend that the state already 
has enough money to spend on in-
frastructure improvements but that 
it has been diverted for other uses.

They are proposing to pay for 
road repairs without raising taxes 
by redirecting billions of dollars 
from such sources as vehicle sales 
taxes and truck-weight fees.

Calif. Dems propose billions in fuel tax increases
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WASHINGTON — Robert L. 
Sumwalt has once again been 
named vice chairman of the Na-
tional Transpor tation Safety 
Board. Sumwalt last served as 
vice chairman a decade ago.

He was designated as vice 
chairman by President Donald 
Trump, who also plans to nomi-
nate Sumwalt for another f ive-
year term as a board member. 

Sumwalt replaces Bella Dinh-
Zarr, whose term as vice chairman 
of NTSB ended last month. Dinh-
Zarr, who had served as the agen-
cy’s acting chairman since March 
16, will remain as a board member. 

“I am honored to have the op-
portunity to serve our nation as the 
NTSB’s vice chairman,” Sumwalt 

said. “I want to thank Christopher 
Hart for his leadership during his 
tenure as the NTSB chairman, and 
Bella Dinh-Zarr for her outstand-
ing work as vice chairman and 
most recently as acting chairman.

“Together they have helped ad-
vance transportation safety, mak-
ing us all safer, while also making 
NTSB one of the best places to 
work in government.”  

The NTSB has f ive board 
members, each nominated by the 
president and confirmed by the 
Senate to serve five-year terms. 
By statute, the president desig-
nates, with Senate confirmation, a 
chairman and a vice chairman to 
serve two-year terms. 

When there is no designated 

chairman, the vice chairman 
serves as acting chairman. Board 
members whose terms expire may 
remain on the board until their re-
placements are appointed. 

Sumwalt began his tenure with 
the agency in August 2006 when he 
was appointed as the 37th member 
and designated as vice chairman by 
President George W. Bush. Presi-
dent Barack Obama reappointed 
Sumwalt to an additional five-year 
term as a board member in Novem-
ber 2011. 

Before joining the NTSB Sum-
walt was a pilot for 32 years, includ-
ing 24 years with Piedmont Airlines 
and US Airways, accumulating 
more than 14,000 flight hours. 

During his tenure at US Air-

ways, he worked on special as-
signment to the flight safety de-
partment and also served on the 
airline’s Flight Operational Quali-
ty Assurance monitoring team. 

Sumwalt chaired the Air Line 
Pilots Association’s Human Factors 

and Training Group and co-found-
ed the association’s critical incident 
response program. He also spent 
eight years as a consultant to NA-
SA’s Aviation Safety Reporting 
System and has written extensively 
on aviation safety matters.

Robert Sumwalt again named vice chairman of NTSB

WASHINGTON — The Fed-
eral Motor Carrier Safety Admin-
istration will hold a public meet-
ing May 9 in Washington, D.C., to 
help electronic logging device 
manufacturers understand and 
produce ELDs that are compliant 
with the agency’s mandate.

The meeting will be held at 9:30 
a.m. Eastern time at the U.S. De-

partment of Transportation’s Media 
Center, 1200 New Jersey Ave. SE. 
Call 202-366-0991 for registration.

“This meeting is intended to 
address questions received from 
ELD manufacturers and to review 
the required standardized output 
and standardized data sets,” de-
fined in the ELD rule’s technical 
specifications, FMCSA said.

Meeting set for ELD manufacturers
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Cavalier Coach Trailways 
Boston, Mass.

Marcia Milton 
First Priority Trailways 
District Heights, Md.

David Moody 
Holiday Tours 
Randleman, N.C.

Michael Neustadt 
Coach Tours 
Brookfield, Conn.

Jeff Polzien 
Red Carpet Charters 
Oklahoma City

Tom Ready 
Ready Bus Lines 
LaCrescent, Minn.

Ray Sargoni 
Gray Lines of San Francisco 
San Francisco

Brian Scott 
Escot Bus Lines 
Largo, Fla.

Tim Stout 
Stout’s Transportation 
Ewing, N.J.

Dennis Strief 
Vandalia Bus Lines 
Caseyville, Ill.

Alan Thrasher 
Thrasher Brothers Trailways 
Birmingham, Ala.

Larry Willaims 
L.W. Transportation 
Chantilly, Va.

T. Ralph Young 
Young Transportation 
Asheville, N.C.
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By Sandy Johnson

With a smartphone, you don’t 
have to wonder about anything 
anymore. All the answers are at 
your fingertips. 

How tall was John Wayne? 
6-foot-3. Who won the 1942 World 
Series? The St. Louis Cardinals.

No discussion, no arguments, 
no fun.

But you know what smart-
phones aren’t always good at? 
Phone calls.

Granted, your old Bell Canada 
Trimline won’t tell you the name 
of Patsy Cline’s f irst No. 1 hit 
(“Walkin’ After Midnight” — 
c’mon, people). But you just can’t 
beat a phone and dedicated land-
line for simplicity and reliability.

You can make the same com-
parison between an ELD (elec-
tronic logging device) and a full-
blown fleet management system.

ELDs are intended to do one 
thing: track the driver’s activity so 
it’s easier to comply with hours-of-

service rules.
A fleet management system is 

focused on the vehicle’s activity. 
For many fleets, these sophisticated 
tools are indispensable for running 
the whole business, from dispatch 
to compliance to maintenance to 
billing.

Can a fleet management sys-
tem include an ELD?

Sure. Many fleet management 
systems now have ELD functions 
that meet FMCSA requirements. 
Since the fleet management sys-
tem has hardware and software on 
board for monitoring the bus, it’s 
not a huge leap to use the same 
basic technology to record driving 
time, location and other data about 
the driver.

But some people just need the 
ELD.

What could be simpler, then, 
than logging hours of service on a 
smartphone? It makes sense be-
cause the device stays with the 
driver, which is what the HOS leg-
islation is written to track.

Well, the smartphone, as amaz-
ing as it is, has some limitations as 
an ELD. Here are some things to 
consider:

• Does it meet the ELD stan-
dard? FMCSA makes it crystal 
clear that requirements for an ELD 
on a smartphone are the same as a 
dedicated device, including the 
fact that it has to sync up with the 
engine control module to automat-
ically record engine power status, 
vehicle motion status and other 
data.

• What if something happens 
to the phone? If your ELD lives on 
your phone, you need to under-
stand the consequences of moving 
the bus when your phone is dead 
because you forgot a charging 
cable, dropped it on the pavement 
or left it at home. 

• As an operator, should you 
supply the phone? If the driver 
supplies his own device, and it 
functions as his ELD, he’s respon-
sible for making sure that the bill 
is paid and the data plan can ac-

commodate all the information the 
device needs to capture and 
communicate.

• What about IFTA and IRP? 
Can you take ELD data from your 
smartphone app and use it for 
IFTA and IRP? Hours of service 
and distance-based tax reports are 
very different. One focuses on the 
driver, the other on the bus. IFTA 
requires licensees to preserve all 
records used to create quarterly 
tax returns and/or annual tax re-
turns for four years from the tax 
return due date or f iling date, 
whichever is later. IRP requires 
fleets to preserve records for three 
years after the close of the regis-
tration year. If you also use GPS 
data for IRP licensing, you’re obli-
gated to keep it for five and a half 
years. Shoot, most people don’t 
keep a smartphone for that long. 
Where is all that distance data 
kept? How do you get it when the 
IFTA auditor calls?

• Everyone has an app on their 
phone that they never open be-

cause it’s buggy and the developer 
isn’t around to support it. An ELD 
is too important to fall into that 
category. Beware of opportunists 
looking to cash in on desperate 
motorcoach operators.

If you don’t use a fleet man-
agement system, your ideal dedi-
cated ELD solution may very well 
be a smartphone app. Before you 
ask Siri which one is best, review 
the ELD rule at FMCSA.dot.gov 
and talk to the service bureaus that 
handle your logbooks or IFTA and 
IRP filings for advice. 

Just make sure you have good 
cell reception when you call.

Sandy Johnson has been man-
aging IFTA, IRP, and other fleet 
taxes for more than 25 years. She is 
the author of the free book, 
“7 Things You Need to Know About 
Fleet Taxes,” and operates north-
starfleet.com, which provides vehi-
cle tax and license compliance ser-
vices for trucking operations. She 
can be reached at 877-860-8025 
or info@northstarfleet.com.

Using a smartphone as an ELD might not be so smart

By Dave Millhouser

Most books about the history 
of the motorcoach industry are 
written by enthusiasts or industry 
veterans. 

When he began work on “Sce-
nicruising” (Copyright 2015, Lulu 
Press, Raleigh, N.C.), an extensive 
history of the iconic and ground-
breaking Scenicruiser, Paul von 
Fange was neither. 

Perhaps as a result, he brings 
special perspective to the coach 
and our business. He has produced 
a uniquely thorough history of the 
development of the motorcoach in-
dustry’s most recognized  “deck-
and-a-half ” coach. 

He took his family to a muse-

um, found himself captivated by a 
weary Scenicruiser, and felt its his-
tory should be told and preserved.

Von Fange provides insight re-
garding the “who,” “why” and 
“how” of what Greyhound and 
General Motors were thinking as 
they together developed the first 
modern motorcoach. Innovation 
had been stifled by the demands of 
World War II, and Greyhound’s vi-
sionary president, Orville Caesar, 
knew that to survive in the coming 
age of the automobile, the compa-
ny needed something special. 

The Scenicruiser answered that 
pent-up demand for a new bus 
when it exploded onto the scene in 
1954 with a long list of new tech-
nology that remains the basis for 

current coaches.
Air suspension, large passenger 

windows, massive luggage bays, in-
tegral engine-driven HVAC, power 
steering and higher passenger ca-
pacity were all standard equipment. 
Every contemporary manufacturer 
was eventually forced to follow suit.

Not only was the ‘cruiser a 
giant technological leap forward, 
designer Raymond Loewy’s time-
less lines influenced the appear-
ance of competitive coaches well 
into the 1970s.

The scope of this 495-page 
book is huge, and in addition to of-
fering an extraordinarily detailed 
timeline of the development and 
testing of first the concept, then 
the coach, von Fange provides his-

torical and political context. 
The Scenicruiser is hailed 

today as one of the greatest buses 
ever built, but many of us have for-
gotten (or never knew) the huge 
technical and regulatory barriers it 
had to surmount to first survive, 
then thrive.

Von Fange has included many 
photos, documents and drawings, 
not only of the Scenicruiser but of 
the two prototypes that preceded it, 
and a number of interesting and 
fun anecdotes. Many of us in the 
bus industry think we know the 
story, but “Scenicruising” lays to 
rest many misconceptions and fills 
in a lot of blanks. 

There are a number of good 
Scenicruiser books on the market, 

but most concentrate on parts of the 
story. “Scenicruising” is well docu-
mented and encyclopedic in scope, 
while remaining very engaging. 

You don’t have to be a “bus nut” 
to enjoy this book. It sheds light on 
the times, and the risky and compli-
cated process any business must go 
through when launching an ambi-
tious project. The Scenicruiser 
nearly broke Greyhound before 
propelling it past all its competitors 
for years to come.

Bill Luke, a bus-industry leg-
end himself, wrote the forward, 
and says the author succeeds “by 
encouraging the reader to engage 
and take up the cause of preserving 
one of America’s most iconic 
transportation vehicles.”

‘Scenicruising’ a well-documented and engaging book

mailto:hmattern@busandmotorcoachnews.com
mailto:ebalm@busandmotorcoachnews.com
mailto:JWilliams@naylor.com
mailto:jsteger@busandmotorcoachnews.com
http://www.uma.org
http://FMCSA.dot.gov 
http://fleettaxpro.com/
http://fleettaxpro.com/
mailto:info@northstarfleet.com
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By Dave Millhouser

It shouldn’t have been a sur-
prise. My pal John was research-
ing some family history and asked 
me to do a bit of research at the li-
brary in Salem, Mass. 

He was looking for informa-
tion on an ancestor whose name 
matched his.

I went to the assigned book, 
riffled through the pages, and 
found that in 1813 a gentleman 
shared not only John’s first and last 
names, but also his middle initial.

In a heartbeat my lengthy 
friendship with John snapped into 
focus. At last I understood him. 
His ancestor was a “privateer.” 

For the uninitiated, the only 
difference between them and a pi-
rate is that the privateer is MY pi-
rate. Governments gave these guys 
permission to merrily plunder their 
way across the seas, as long as they 
only attacked “enemy” vessels. 

It was the economy version of 
a navy.

Sometimes alliances changed 
mid-voyage, so when in doubt, 
loot first, ask questions later. 

Without going into detail, I 

now understood why, in nearly 50 
years, John has never bored me. 
Terrified, maybe, but never bored. 

Knowing your history, and that 
of your friends, often gives valuable 
insight into how things got to where 
they are today, offering the oppor-
tunity to learn from our forebears’ 
successes and avoid repeating their 
mistakes. It can offer a sense of 
pride in how far you’ve traveled.

The history of the bus business 
is, in many ways, a fascinating 
window into our nation’s soul. The 
first bus lines were started to help 
people get to work. We’ve been in-
strumental in helping our military 
move soldiers, and bring them 
home. 

Buses take folks to events, and 
home to family, and help tourists 
take in the country. We have helped 
causes ranging from the Civil 
Rights Movement’s Freedom Rid-
ers to Tea Party rallies to the recent 
Women’s March on Washington.

We’re critical to the dialogue 
that makes democracy work.

I recently read Paul von Fange’s 
“Scenicruising,” a fine history not 
only of the iconic coach but of a 
fascinating period in our industry’s 

development. The Museum of Bus 
Transportation in Hershey, Pa. 
(www.busmuseum.org), is one of 
several organizations committed to 
preserving our heritage, and a 
number of operators have taken it 
upon themselves to restore historic 
coaches. (www.busboyscollection.
org is one good example).

In addition to sharing the fun of 
knowing where we came from, his-
toric buses offer the chance to show 
the public how far we’ve come. Our 
development from “people trucks” 
to modern motorcoaches with big 
windows, great HVAC, Wi-Fi con-
nections and entertainment systems 
is remarkable. 

This should offer a measure of 
pride, and the opportunity to sell 
folks on the real value we provide.

We move more people, more 
safely, than any other form of 
transportation (except elevators, 
and heck, they don’t have win-
dows). When we can get people to 
look at us, they notice we now do it 
in style. 

In some ways, we are an accu-
rate reflection of how far our soci-
ety has come.

Several years ago the Hershey 

museum did a display based on 
buses used by the old Negro base-
ball leagues. Two elderly former 
players came, and one of them 
asked if he could ride one of the 
coaches — in the third seat behind 
the driver. 

That was “his” seat when his 
team traveled, and he wanted to sit 
there one more time. Tearing up, 
he told the story of the time when 
his ball club’s bus suffered a termi-
nal breakdown and he was traded 
to another team — for their bus. 

You must have mixed feelings 
hearing a story like that, but it 
surely shows how things have 
changed. The memories must have 
been bittersweet for the ballplayer, 
but he took the time to come and to 
relive a part of his life.

I’m sure my lacrosse coach 
would have traded me for a lug 
nut, if it had been offered, so this 
elderly ex-athlete is a far better 
man than me.

I’m stumbling towards two 
points here. First, we have a long 
and distinguished history. We 
should be proud of it and do what 
we can to preserve it. 

And the more the public knows 

of that history, 
the more aware 
they are of how 
far we’ve come 
and what a great 
form of transpor-
t a t i o n  w e 
provide.

S o m e t i m e s 
we feel like we’re 
the runt of the transportation in-
dustry litter, somehow inferior to 
airlines, trains and cruise ships. 
We shouldn’t, because when things 
get ugly, we’re the ones who “git’er 
done.” 

When there’s a catastrophe like 
a fire in Manitoba or a hurricane in 
Louisiana, they call on us, not a 
freaking train.

Anything you can do to pre-
serve, and present, our distin-
guished history will not only give 
you a warm fuzzy feeling, it will 
benefit our industry.

It may not be sexy, but I’m 
proud to be a bus guy—one of you. 
Thanks for having me.

Dave Millhouser is a bus indus-
try marketing consultant and free-
lance writer. Contact him by email 
at Davemillhouser@gmail.com.

Historic buses provide help in promoting our industry

Dave Millhouser

COMING SOON 
New Look    New Courses    New  Horizons

Bus & Motorcoach Academy 
for professional motorcoach drivers 

http://www.busmuseum.org
http://www.busboyscollection.org
http://www.busboyscollection.org
mailto:davemillhouser%40gmail.com?subject=
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SEATTLE — A growing num-
ber of school districts in the United 
States are outsourcing their trans-
portation services, which could 
provide opportunities for charter 
bus operators to diversify.

Seattle-based Onvia’s 2017 “10 
Hotspots in Government Contract-
ing” research found that between 
2015 and 2016, there was a 10 per-
cent increase in school bus service 
bids and requests for proposal 
(RFPs) issued by public districts.

“As K-12 school districts expe-
rience budget pressures, they have 
begun outsourcing some services to 
the private sector instead of hiring 
private employees,” Onvia said.

“In fact, a recent study from 
the Mackinac Center for Public 
Policy found that in Michigan, be-
tween 2001 and 2015, the percent-
age of school districts outsourcing 
food, custodial or transportation 
services jumped from 31 percent 
to 71 percent.”

The report uses current, future 
and historical government transac-
tion data from Onvia’s B2G Intel-
ligence System to show the most 
significant rates of growth in pub-
lished solicitations.

New Jersey, New York and 
Massachusetts were the top states 
for student transportation bids and 

RFPs, with increases of 29 per-
cent, 17 percent and 10 percent, 
respectively, between 2015 and 
2016.

New Jersey in particular has 
been a leader in using private bus 
transportation contracts to become 
more efficient at the school district 
level.

Rounding out the top 10 states 
were California (7 percent), Illi-
nois (6 percent), Pennsylvania (3 
percent), and Texas, Maryland, 
Michigan and Connecticut, all at 2 
percent.

“While privatized educational 
services have their share of critics, 
school funding diff iculties will 
continue and there is a more busi-
ness-friendly administration at the 
federal level,” Onvia said in the re-
port. “In this environment, there is 
a strong potential for further 
growth in private bus services in 
the coming years.”

The company said the growth 
in bids and RFPs for student trans-
portation services might lead to 
growth in other contracting areas. 
More contracts for bus services, 
for example, might lead to more 
contracts for security cameras on 
school buses, or more opportuni-
ties for businesses to provide 
school bus parts and maintenance.

Outsourcing of public school transportation rising

www.vdoroadlog.com
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Seattle-based Onvia’s 2017 “10 Hotspots in Government Contracting” found that between 2015 and 2016, there 
was a 10 percent increase in school bus service bids and requests for proposal (RFPs) issued by public districts.

CHICAGO — A multibillion-
dollar settlement with carmaker 
Volkswagen over an emissions 
scandal could mean dozens of new 
electric school buses in the Chica-
go area and around the Midwest.

That same settlement also 
could mean new cleaner-burning 
engines for school buses in 
Louisiana.

The German automaker admit-
ted in 2015 that it had installed 
software that allowed U.S. vehicles 
to emit up to 40 times the legally 
allowable level of pollution. VW 
agreed to more than $15 billion in 
settlements, and some of that 
money is going to states for clean-
air programs. 

More than $105 million could 
be available for Illinois alone.

One possible use for the money 
is the purchase of electric school 
buses to replace diesel buses in 
Chicago Public Schools and other 
districts in Illinois. A regular 
school bus costs around $100,000, 
while an electric bus runs closer to 
$300,000, though maintenance 
and operating costs for electric 
buses are lower.

Other Midwestern states, in-
cluding Michigan, are applying for 
funds under the settlement.

Meanwhile, schools buses in 
Louisiana will get their polluting 
diesel engines replaced with new 
motors that run on cleaner-burning 
alternative fuels as a result of the 
Volkswagen settlement. 

Louisiana’s cut of the fines and 
penalties will amount to about $18 
million. The amount is calculated 
by how many of the VW diesel ve-
hicles were sold in a state.

How the money can be spent is 
limited and comes with a list of 
conditions. The key point is that 
the money must be used to lower 
nitrogen oxide emissions.

Before the money is available, a 
federal trustee must be chosen, and 
then the governor of each state must 
submit a pollution mitigation plan. 
The plan can include 10 allowable 
uses, including school buses. Once 
the trustee approves the plan, re-
quests can be submitted.

The program is open both to 
public school districts that own 
their own buses and to those that 
contract the service out.

States looking to upgrade 
school buses with VW funds
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ST. LOUIS — Customer book-
ing windows are tightening and 
the motorcoach industry needs to 
respond, an executive with on-de-
mand ride-sharing company Uber 
told the luncheon audience during 
UMA Motorcoach Expo.

“Being ready to handle that is 
going to be key to future success,” 
Josh Mohrer, general manager of 
Uber’s New York metropolitan-ar-
ea business, said in offering ideas 
for the bus industry. 

“Being ready for the on-de-
mand generation,” Mohrer said. 
“That doesn’t necessarily mean 
five minutes and you’re ready, but 
definitely the day before.”

Uber knows a thing or two 
about the on-demand ride-sharing 
industry, offering millions of daily 
rides in 70 countries since its 2010 
start in San Francisco. Its technol-
ogy platform connects people who 
need rides with those who provide 
them.

Customers can request an Uber 
ride by entering their destination 
on a smartphone; seeing available 
rides; tapping a button to request 
the ride; watching the vehicle ap-
proach on a map; seeing the driv-
er’s picture and make, model and 

license number of their vehicle; 
and having their credit card 
charged automatically at the ride’s 
conclusion.

Before introducing Mohrer, 
then-UMA President and CEO Vic 
Parra reflected on what he called a 
convergence between the time a 
trip is booked and it is taken, a 
window that has narrowed from 
months to weeks to sometimes 
even hours. 

“How are we going to deal 
with this when we’re having the 
Millennials making decisions, say-
ing, ‘Hey, let’s go to this concert 
tonight,’” and 20 people seek a 
shared ride, Parra said.

Other ideas Mohrer offered to 
the motorcoach industry included 
being where your customers are, 
which is online, the first place they 
search for rides and where they 
book; and being ready to try new 
things, even if they might sound a 
little crazy, which is exactly what 
led to Uber’s success.

Mohrer spent about 20 minutes 
sharing Uber’s story and vision for 
the future before offering his mo-
torcoach industry ideas and taking 
questions. 

One listener asked if Uber for 

motorcoaches  was  coming . 
Mohrer said he doubted it, noting 
that Uber’s trips are usually within 
a city as opposed to those provided 
by motorcoaches, which offer 
many longer-haul trips.

“Are we going to be moving 
into the space?” he said. “The an-
swer is no, I don’t see us doing 
that. We’re not going to compete 
against you, you don’t have to 
worry about that. I think there’s a 
big opportunity for this, though. 
Someone’s going to do it, I don’t 
think it’s going to be us.”

In response to another ques-
tion, he explained UberBlack, the 
commercially licensed, more up-
scale service offered in most big-
ger cities in parallel with the 
UberX platform familiar to most 
riders.

“Fleet partners are a common 
thing on UberBlack,” he said. “It’s 
created a really great opportunity 
f o r  f o l k s  t o  ex p a n d  t h e i r 
business.”

In response to another ques-
tion, Mohrer defended Uber’s 
safety, from local, state and federal 
background checks on drivers to 
$1 million in insurance coverage 
on every ride, to ride-share regula-

tions in 35 states.
Safety is a priority, he said.
“People aren’t going to use the 

service if they don’t feel safe,” he 
said, citing Uber’s popularity. 
Uber’s technology, which tracks 
the ride and driver every step of 
the way, makes Uber “the safest 
ride on the road.”

Since Mohrer’s speech at Expo, 
Massachusetts has announced that 
thousands of drivers for Uber and 
Lyft, a competing company, failed 
to pass state background checks 

(See story on Page 4).
In painting a picture of Uber’s 

vision, Mohrer said more rideshar-
ing would reduce road congestion, 
pollution and driver stress and 
open up areas now used for park-
ing to be converted to schools, 
parks or housing.

“This is our ultimate hope for 
the future, that we can turn every 
journey into a shared journey 
using a combination of ridesharing 
and mass transit — and that people 
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use on the road.
The impact on workers in driv-

ing occupations would be most se-
vere if the move toward fully au-
tonomous vehicles occurs quickly, 
the study found.

“This crisis is likely right 
around the corner,” said Maya 
Rockeymoore, the center’s presi-
dent and CEO. “We need a strong 
safety net that can bolster workers 
in the event of large-scale, rapid 
job losses, along with policies that 
can transition them to new jobs.”

Predictions vary about whether 
fully autonomous vehicles, Level 
5 on the SAE International classi-
fication scale for autonomous-ve-
hicle technology, will be intro-
duced first. 

But given the progress already 
made with Level 4 technology —
which marks the stage when vehi-
cles are classified as being capable 
of safely driving themselves in 
predictable spaces — it is highly 
possible that the technology will 
progress to Level 5 in the near fu-
ture, the study said. 

The authors acknowledge that 
autonomous-vehicle technology 
offers a number of positive oppor-
tunities, such as the potential to 
save lives, limit environmental 
damage, increase productivity and, 
as a result, improve living stan-
dards across the country if the 
gains are distributed equally.

“But the technology also has 
the potential to cause significant 
economic hardship for a number 
of workers, at least in the short 
term,” the study said. “For those 
who drive vehicles for a living, the 
full financial impact of this tech-
nological change will depend, in 
large part, on whether the transi-
tion takes a while or occurs rela-
tively quickly. It will also depend 
heavily on whether the initial tech-
nology deployed is fully or partial-
ly autonomous.”

The study said that 2.86 per-
cent of all workers in the United 
States are employed in driving 
occupations. 

Men and people of color na-
tionally and workers in states such 
as North Dakota, Idaho, Wyoming, 
West Virginia, Mississippi, Arkan-
sas, Iowa and Indiana would suffer 
disproportionate economic disrup-
tion from such a transition, ac-
cording to the study. 

In these states, workers are 
overrepresented in driving occupa-
tions and are paid signif icantly 
more than workers in non-driving 
occupations.

“Though it is possible that 
workers displaced by autonomous-
vehicle technology may eventually 
find new jobs at some point, the 
analysis contained in this paper is 

focused on the immediate, short-
term impact to employment in the 
transportation sector if a rapid 
transition to fully autonomous ve-
hicles were to occur,” the study’s 
executive summary explained.

According to the study, of the 
nation’s 4.1 million driving jobs, 
77 percent are delivery and heavy 
truck drivers, 14 percent are bus 
drivers, and 8 percent are taxi and 
chauffeur drivers. 

There are 3.6 million men and 
about half a million women in 
these occupations.

Whites would be affected the 
most by job losses because they 
hold 62 percent of the jobs in driv-
ing occupations. But Blacks, His-
panics, and Native Americans, 
groups that are overrepresented in 
these occupations and who earn a 
“driving premium” — a median 
annual wage exceeding what they 

would receive in non-driving oc-
cupations — would also be hard 
hit.

Other f indings in the study 
include:

• With 4.23 percent of Black 
workers employed in driving occu-
pations, Blacks rely on driving 
jobs more than other racial/ethnic 
groups. This is true in every driv-
ing occupation category.

• With 3.25 percent of Hispan-

ic workers in driving occupations, 
Hispanics have the second heavi-
est reliance and are especially 
overrepresented as delivery drivers 
and heavy truck drivers and very 
s l ight ly as  taxi  dr ivers  and 
chauffeurs.

Motorcoach operators say the 
industry could be affected less by 
autonomous vehicles because 
there currently is a shortage of bus 
drivers.

Barbara Bayer
Corporate Secretary and 
General Manager
Woodlawn Motor Coach
Bal more, MD
Lancer customer since 1986

370 W. Park Avenue, P.O. Box 9004, Long Beach, NY 11561 | www.lancerinsurance.com

“For more than 25 years, Lancer has  
 always been there for us.”

“My experience with Lancer has always 
been good. Whenever we’ve had 
occurrences, one call to Lancer and we 
know we’re going to get help and we’re 
going to get it quickly. They’ll investigate 
and tell us exactly what to do.

On a recent incident, Lancer came 
right in and took statements from our 
driver, took pictures of the area and
interviewed witnesses. They arranged for 
representation with local attorneys and 
even conducted a mock trial that was 
really eye-opening. All of this helped lead 
to a fair settlement out of court.

Lancer has also provided safety training 
for us. It’s such a help to know you have 
somebody who can put things into 
perspective for drivers and maybe 
show all of us new and better ways of 
doing things.”

If you want prompt, responsive
service from a passenger transportation 
specialist, ask your agent for a Lancer 
quote or call Lancer directly and get 
assigned to an agent.

To learn more, call 800-782-8902, x3264 
or email bus@lancerinsurance.com.

Driver jobs
CONTINUED FROM PAGE 1
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PORTLAND, Ore. — Roger 
Nielsen has been named president 
and chief executive of Daimler 
Trucks North America and its af-
filiated companies, Freightliner, 
Western Star, Thomas Built Buses, 
and Freightliner Custom Chassis 
Corporation.

Freightliner Custom Chassis is 
a major supplier of chassis to cut-
away bus producers in the U.S., 
while Thomas Built is one of 
North America’s largest school bus 
manufacturers.  

Nielsen took over his new posi-
tion last month.

He succeeds Martin Daum, 
who last month became a member 
of the board of management of 
Daimler AG, corporate parent of 
Daimler Trucks North America 
and responsible for Daimler’s 
worldwide truck and bus business. 

“Roger Nielsen brings a rock 

solid product, manufacturing and 
sales background to this position 
paired with a razor-sharp focus on 
technology, quality and customer 
service. He has an excellent track 
record as an influential leader in 
the industry,” Daum said.

“Having worked closely with 
Roger for so many years, I am cer-
tain that (Daimler Trucks North 
America), its people and all its 
brands are in the best hands.”

Nielsen had been chief operat-
ing off icer of Daimler Trucks 
North America since 2001, re-
sponsible for the division’s manu-
facturing network and all levels of 
operations in quality, supplier 
management, logistics and custom 
application engineering. 

He joined Daimler Trucks as 
an industrial engineer in 1986 and 
held various positions with the 
company.

Daimler names top American
truck, school bus executive

800.BUS.SALE
800.BUS.SALE

Trusted For Decades

Our family of companies offer a vast array of solutions for the transportation industry. For over 70 years we have provided 
transportation solutions to customers across the United States. CCW is the largest U.S. bus retrofit and upgrade company, which 

has now exclusively developed ZEPS technology to provide customers an affordable alternative to eco-friendly transportation. TSI 
and SBL specialize in the sale and lease of quality used transit buses to customers throughout North America. Our companies have 

significant experience with all aspects of the transit industry, from complete bus rebuilding and clean retrofitting technologies 
to collision and burn repair, all while providing a reliable, cost-effective option to transit operators nationwide. Whatever your 

transportation problem may be, we have the perfect solution for you.

CompleteCoach.com TransitSales.com ZepsDrive.com ShuttleBusLeasing.com

HUDSON RIVER CORPORATION
Call toll free: 1-866-LAV-DUMP  |  Fax: 1-201-420-3322

www.lavdump.com

Dump
CLEAN...

Dump
LEGAL!

L avatory dump hopper is assembled and ready 
to install in your existing sewer system.  Its 
cover plate is easily rolled back with the 

remover tool.  Each of your service lanes can easily be 
equipped with this time-saving unit, which has been the 
industry standard for over thirty years.  All major credit 
cards accepted.  
      Call 1-866-LAV-DUMP or email 
lavdump@yahoo.com for additional information.

WASHROOM WASTE DISPOSAL UNIT 
Installs directly into your 
existing sewer system!

Washroom 
waste is 
removed 
quickly, 
easily and 
safely 

CHARTER

will choose to use these services 
because sharing will be a cheaper 
and more convenient alternative to 
individual car ownership,” Mohrer 
said.

Calling mass urbanization a 
defining trend of this generation 
and noting the advantages of living 
in cities, he added that by embrac-
ing shared modes of transporta-
tion, “we can make all cities less 
congested and polluted, with more 
space for people and parks.”

Uber serves as an extension of 
public transit around the world, 
Mohrer noted, citing increased 
Uber use near train or bus stops.

“By complementing existing 
mass-transit systems, we’re able to 
extend their reach at no cost to the 
taxpayer,” he said. 

When London launched late-
night service on its transit system, 
Uber noticed a drop in rides from 
the city center and more trips near 
subway stations, “which points to 
the reality that people are using 
Uber as a last mile to extend public 
transportation – and transportation 
industries around the country are 
noticing,” he said.

People who rideshare are less 
likely to own a car and more likely 

to ride a train or bus, which is why 
transportation agencies are look-
ing to Uber for help with some of 
their toughest challenges, he said.

He cited the city of Summit, 
N.J., which is working with Uber 
to offer rides to and from its train 
station, which is about 25 miles 
from Manhattan. 

Uber has proven it can reliably 
and affordably serve an entire city, 
which is key since people will only 
give up their cars if they have af-
fordable and reliable alternatives 
to individual car ownership, 
Mohrer said.

Uber had a breakthrough a few 
years ago when engineers noticed 
a lot of duplicate rides of people 
going to the same place at the 
same time, even though they didn’t 
know each other, he said. Uber 
wondered if it could use its tech-
nology to match people in real 
time, producing one ride instead of 
two or three.

“We like to say we’re the first 
company that’s made 1 plus 1 plus 
1 equal 1,” he said.

Matching up riders would be 
good for them because a shared 
ride is cheaper, good for drivers 
because they would have more 
time with paying passengers in 
their car, and good for cities by 
getting more people into fewer 

cars, he said.
“The question is, would people 

choose to carpool with strangers 
for a discount?” Mohrer said. “The 
answer was a resounding yes, be-
cause sharing isn’t the issue, it’s 
pricing (and) convenience that 
matters most to people.”

UberPool emerged and in cities 
that have it, more than a third of 
passengers are choosing to share 
their ride rather than riding alone, 
he said.

In the last year, UberPool has 
reduced miles driven by 312 mil-
lion, saved 6.2 million gallons of 
fuel and reduced carbon emissions 
by more than 55,000 metric tons, 
Mohrer said.

“This is a big deal and proba-
bly only the beginning,” he said.

Today, ridesharing accounts 
for less than 4 percent of miles 
driven globally, but is predicted to 
reach 25 percent by 2030, he said.

“A better future is within our 
grasp, one where people share 
rides and take public transit simply 
because it’s a better option than 
owning a car,” Mohrer said.

As self-driving cars take root, 
cities that embrace ridesharing 
now will be have a natural advan-
tage when it comes to self-driving, 
partly because individually owned 
self-driving cars will create the 

Uber exec
CONTINUED FROM PAGE 12

same congestion challenges as 
cars today, he said.

“So we need to get people used 
to leaving their cars at home soon-
er rather than later, or better still, 
not buy one at all,” he said. 

Because self-driving cars will 
be expensive early on, “sharing 
them across multiple passengers 
will help reduce the cost of rides, 
ensuring that technology is adopt-
ed more quickly,” Mohrer said.
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that its ordinance is necessary for 
its enforcement of safety regula-
tions and therefore would be per-
mitted under exceptions to federal 
preemptions of state regulations 
regarding operating authority.

UMA won a split decision in 
the original trial held in the U.S. 
District Court for the Western Dis-
trict of Texas. On Jan. 13, 2016, 
U.S. District Judge Sam Sparks 
ruled that Austin could require op-
erators to apply for and purchase 
permits to operate point-to-point 
service in Austin. He also ruled, in 
favor of UMA, that the city cannot 
require or enforce the posting of 
local decals or visible permits.

“The findings recount several 
previous incidents in Texas involv-
ing charter bus vehicles which re-
sulted in passenger deaths,” Sparks 
wrote. “The Court finds safety re-
lating to motor vehicles was truly a 
concern motivating the City’s pas-
sage of the regulations.”

In its Aug. 15, 2016, appeal of 
the district court decision, UMA 
again insisted that federal law does 
not allow municipalities to require 
permits for interstate carriers trav-
eling within their jurisdictions.

“The ruling would allow (en-
courage even) the nation’s more 
than 10,000 municipalities to re-
quire permits on interstate or inter-
city operations,” the appeal stated. 
“Every jurisdiction is duty-bound 
to impose safety rules on motor 
vehicles per its traditional police 
power…What the city cannot do is 
…impose a permitting regime nei-
ther motivated by safety nor logi-
cally connected to achieving 
safety.”

The core of the appellate deci-
sion was that “UMA forfeited its 
argument against the City’s Char-
ter Service Order (CSO) (by) the 
Court’s assumption that UMA did 
not raise the claim in its Complaint 
but rather only in its Response to 
the City’s Summary Judgment mo-
tion,” wrote UMA attorney Dan R. 
Mastromarco in the petition for 
rehearing.

He stated that the petition cited 
numerous instances in which the 
federal preemption law was argued 
in written and oral proceedings. 

“Not only did UMA consis-
tently claim Austin’s CSO require-
ment was preempted by 49 USC 
14506, it repeatedly briefed the 
issue,” Mastromarco wrote.

The second section of the asso-
ciation’s petition is titled, “UMA 
Never Abandoned Its Argument 
that Texas Law Directly Denied 
A u s t i n  A u t h o r i t y  t o  I s s u e 
Permits.”

“Although UMA ultimately 

cited to supplemental authority di-
rectly controverting Austin’s claim 
it had the right to regulate charter 
buses, this Court ruled UMA 
abandoned the argument,” the peti-
tion states.

While an initial brief did not 
cite the pertinent section of the 
Texas Transportation Code, “the 
omission was rectified” under a 
letter meeting federal court proce-
dure rules “and through oral argu-

ment, and should not justify dis-
missal of what is a critical and 
dispositive argument, known to the 
opposition, raised many times in 
the court below, and squarely pre-
sented on appeal.

“UMA consistently raised the 
argument that Texas not only did 
not delegate authority to Austin to 
regulate charter buses but took that 
authority away.”

Citing Texas law and court de-

cisions, UMA continues, “Texas 
has expressly limited Austin’s 
power to regulate passenger vehi-
cles to limousines that carry no 
more than 15 passengers.”

The petition’s second section 
concludes, “Aware of UMA’s reli-
ance upon (state law subsection) 
502.003 for its critical state-law 
claim, this Court should rule upon 
the merits accordingly.”

Most importantly, UMA peti-

tioned the appeals court to remand 
the case to the district court for 
meaningful consideration of rea-
sons why Austin claims it must 
have power to deny operating au-
thority to interstate carriers.

“UMA’s opening brief argued 
assiduously for remand, hoping to 
ensure the lower court fulfilled its 
obligation to analyze the regulato-
ry scheme provision-by-provision 

Austin case
CONTINUED FROM PAGE 1

A
ll of our drivers are asking 

for the coaches with the drive 

tires installed.
Joe Zanetti

Le Bus

Rock Springs, WY

S
ince we installed the Toyo drive 

tires on one of our new coaches, 

the bus has been on multiple trips. 

The driver has remarked how quiet 

the tires are with no vibration. So far 

we are very happy!
Carl Ekberg

Chicago Classic Coach

Des Plaines, IL

W
e put the Toyo drive tires on 

a bus that was scheduled to 

travel through bad weather. Our 

driver immediately noticed the 

improvement in handling when he 

encountered ice and snow.

Hank Garbee

Young Transportation

Ashville, NC

W
e installed the tires on 

a route traveling north, 

encountering ice and snow. The 

driver said there was a noticeable 

improvement in handling and 

reported no noise or difference in 

ride quality. John Adams

Southern Coach

Dothan, AL

H
oly Moses, those are some 

serious drive tires!

Brian Scott

Escot Bus Lines

Largo, FL

I knew we would have trouble as 

soon as I put the traction tires on. 

Now all the drivers have to have 

them! Chad Schumacher

Niagara Scenic Bus Lines

Hamburg, NY

You’re right, the drivers 

love them!

Sheanon Lockamy

DATTCO

New Britain, CT

W
e put the high tread tires 

on today. I p
ersonally drove 

the bus to see if there was any 

difference in ride, all is the same 

and good. Dennis Streif

Vandalia Bus Lines

Caseyville, IL

Toyo 
Motorcoach 

Drive Tire 
Now 

Available

•  Promotional 
Discount Available 
on First Order

•  Minimum Order 
of 12 Required

• 20 Ply
• 75 MPH Rated
• 29/32 Tread

Call for Pricing Information: 678-463-4110

Product
Code Size Load Range &

Ply Rating LI/S5 OAD OAW Rim Width
Range

Tread
Depth Weight Application RPM’s Max Load

Single
Max Load

Dual PSI Max Speed

541190 315/80R22.5 L/20 157/154L 43.1 12.3 (9.00) - 9.75 29 174 Drive Axle 481 9090 8270 130 75 MPH

858190_Motor.indd   1 3/24/17   4:33 PM

CONTINUED ON PAGE 16 c
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to determine the ‘logical’ or ‘genu-
ine’ connection of its requirement 
to a safety purpose.

“The real question is whether 
all that bears on the permit re-
quirements — the granting, denial, 
suspension or revocation of them 
— have a logical connection to 

safety. The Permit requirements 
are inextricably linked with the un-
derlying regulatory requirements 
because a Permittee must abide by 
them to obtain and maintain the 
Permit.”

According to legal precedent, 
UMA argues, “localities wishing to 
avail themselves of the safety sav-
ings clause bear the burden to show 
an otherwise preempted regulatory 

regime falls within it…Rather than 
making it incumbent on UMA to 
prove the lack of a safety regulatory 
nexus, the City’s obligation was to 
explain how, through its own enact-
ments, it satisfied the safety regula-
tory authority.”

The argument continues, “The 
record does not reflect how the 
City met its burden. The City’s 
only witness, parking off icial 

Thomas, could not identify the 
safety purpose of the original re-
quirements…Austin’s attorney ad-
mitted he had no idea how the City 
justified the safety-related aspects 
of its own ordinances.

“Through over 65 paragraphs 
of the (affidavit) of court-qualified 
industry expert (Ken) Presley, 
UMA identified each of the doz-
ens of requirements imposed on 

charter buses by the regulatory 
scheme. UMA examined provi-
sion-by-provision its safety justifi-
cation or lack thereof.”

Presley is UMA’s vice presi-
dent of industry relations and chief 
operating officer.

Among the ordinance’s provi-
sions is a requirement for operat-
ing heating and air conditioning; 
guidelines for handling property 
left behind by a passenger; and a 
mandate that the motorcoach 
“must be equipped with a spare 
tire, a jack and a lug nut wrench.”

Applications for an Austin 
“Charter Service Order” must in-
clude contact information for the 
person who booked the trip and at 
least one passenger; the date and 
time the reservation was made; lo-
cations of passenger pickups, in-
termittent stops and drop-offs; ser-
vice rates and fares paid by each 
passenger; and certified copies of 
the  car r ier ’s  s ta te  bus iness 
registration.

In addition, the application 
must include “The name, address, 
telephone number and driver’s li-
cense number of the applicant, and 
each officer, director, partner, and 
any other person who will partici-
pate in the business decisions” of 
the carrier.

UMA adds that in one of Aus-
tin’s briefs, “The City even admit-
ted some of the provisions had no 
safety justification. There was lit-
tle else UMA could do to satisfy 
the lower court in its analysis, and 
we ask the Court to remand for the 
requisite consideration…In the al-
ternative, UMA asks this (appel-
late) Court to restore the case to 
the calendar for re-argument or 
resubmission.”

Austin case
CONTINUED FROM PAGE 15

CONTACT YOUR CARMINE’S EVENT SPECIALIST TODAY ! 

Ideally situated in the downtown area, in 
close proximity to the convention center 
and just blocks from Pennsylvania Avenue 
and the Verizon Center, our DC property 
features 8 private dining rooms including 
2 boardroom style spaces equipped with 

15-700Washington, DC

The Special Events Experts 

425  7th St.  NW, Washington, DC 20004
202.552.4000

EVENTSDC@CARMINESNYC.COM
WWW.CARMINESNYC.COM

DON’T FORGET TO ASK ABOUT CATERING!

- CORPORATE MEETINGS
- POLITICAL FUNCTIONS
- SOCIAL GATHERINGS
- GRADUATION 
- WEDDINGS 

GREENBELT, Md. — The 
Commercial Vehicle Safety Alli-
ance’s 30th annual International 
Roadcheck will take place June 6 
to 8. 

Over a 72-hour period, CVSA-
certified commercial motor vehi-
cle inspectors in jurisdictions 
throughout North America will 
conduct inspections of commer-
cial motor vehicles and their 
drivers.

Inspectors will primarily be 
conducting the North American 
Standard Level I inspection, which 
is the most thorough roadside in-
spection. It is a 37-step procedure 
that includes an examination of 
both driver operating requirements 
and vehicle mechanical fitness.

Drivers will also be checked 
for seatbelt use and impairment.

Annual Roadcheck
set for next month
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nobody’s paying attention.”
Tending to one’s social media 

accounts is important, Peter Rud-
nik, sales director at Trinity Trans-
portation in Wyandotte, Mich., said 
at another tech seminar, part of the 
technology track launched for the 
first time this year at Expo.

“You might not have the time or 
the resources to be across every 
single social media platform — 
Twitter, Facebook, Instagram, 
LinkedIn — but you want to have 
whatever you’re doing, have a great 
presence in it,” Rudnik said.

Going to a social media page 
and not seeing six months of activ-
ity shows disinterest, he said.

Two-way street
“That to me shows you’re not 

engaging with the customers that 
way,” he said. “Social media’s actu-
ally a great method to reach those 
customers, because it’s a two-way 
street, it’s an open dialogue. And 
that’s what you want, you want to 
engage with those customers, those 
that are commenting, reaching out 
to them.”

That’s especially important in 
responding to reviews, particularly 

negative reviews, various panelists 
said.

A reply lets other people see 
your positive response to a negative 
review, said Jodi Merritt, president 
of H & L Charter Co. Inc. in Ran-
cho Cucamonga, Calif. 

“I think the way you do the re-
buttal can really show a lot more 
than the deletion of a bad review,” 
Merritt said.

Valley, in his presentation, also 
cited the importance of responding 
to negative reviews. Many times, 
the reviewer simply wants to vent 
and, after engaging with that per-
son, he or she could be asked to 
change their review, he said.

“Don’t fear the negative re-
views, they give you legitimacy,” he 
said.

Reviews are often the first thing 
potential customers look at, Valley 
said. He suggested talking to cus-
tomers before their trip and giving 
them a checklist of things to evalu-
ate while on the trip, adding that the 
operator will be sticking its neck 
out, but reviews become golden.

“Try and engage them upfront,” 
Valley said.

Gene Wright II, general man-
ager of B & W Charters Inc. in Ka-
lamazoo, Mich., sends a personal 
thank-you email to customers after 

a trip and asks what did or didn’t go 
well.

If something didn’t go well, it’s 
a chance to communicate directly, 
he said.

“They just want accountability, 
they want to know that you care,” 
Wright said. “Simple emails can 
make all the difference.”

They also can head off the cus-
tomer posting a potentially bad re-
view on social media, he said. 

Cute babies
Wright said he posts more than 

testimonials. He looks for interest-
ing stories and photos to post on-
line, whether they are happy brides 
or cute babies on a bus, a team mas-
cot posing behind the wheel or 
happy kids at a game. He posts bus 
equipment photos on Instagram. 

The more things a company can 
post, the better, he said.

“It’s constantly pushing out 
more content, so when people look 
up your company, the more in-
bound links you have, the more 
links from other sites, the more 
content you have and the more rel-
evant you are, the more it increases 
your organic listing” in searches, he 
said, referring to search engine op-
timization (SEO).

H & L’s Merritt also will pay to 

“boost” ads on Facebook or Insta-
gram, for example, to promote a 
special or an advertisement for 
drivers.

“You can choose what audienc-
es to boost that to,” she said. “Nor-
mally, I boost mine for about $60 
and we will get a lot more views 
doing it that way.”

“(Website) content is king” in 
SEO, Trinity’s Rudnik said. “Then 
comes traffic because if you’re not 
getting traff ic to your website, 
Google will think you have no au-
thority on the subject.”

Web pages need a good mix of 
content and key words potential 
customers would search for, he 
said.

While SEO refers to naturally 
occurring results on a search en-
gine, search engine marketing 
(SEM) involves paid advertise-
ments on the search engine, Rudnik 
explained. In searches, the ads 
come in on top, above SEO results.

Wright added that if a compa-
ny’s site is listed atop the organic 
SEO listing and also has a paid 
SEM listing above that, the double 
listing is more likely to result in a 
click. A high organic listing indi-
cates an operator must know what 
he’s talking about and a sponsored 
link suggests the operator cares 

enough to advertise, he said.
“It definitely is good to be in 

both,” Wright said.
To help with SEO and traffic, 

Wright suggested getting as many 
landing pages as possible for a web-
site. Those pages should include 
photos that tell the company’s story 
and not be burdened by too much 
verbiage, he said, and a quote-re-
quest  tab should be readily 
apparent.

Short and sweet
A website’s purpose is getting 

users to the quote-request page, he 
said, and it should be short and 
sweet.

“Don’t have a quote request 
form that just goes on and on and 
on. Nobody’s going to fill it out,” 
Wright said. “They can go to one of 
your competitors and make sure 
they don’t have to scroll down the 
screen to see the end of it. It’s easier 
for people to fill out stuff that they 
can see the end to right away. You’re 
going to have a higher percentage 
of return on that and that is the 
point.”

A mobile-optimized website 
also is critical, Rudnik said.

“(It) can be the difference be-
tween you keeping the customer 

Technology
CONTINUED FROM PAGE 1
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For nearly a decade, MTRWestern has 
earned a reputation as the premiere 
transportation solutions provider in the 
Pacific Northwest. In addition to 
excelling at getting people from A to B in 
a timely way, we are passionate about 
c rea t i ng excep t i ona l cus tomer 
experiences that our clients appreciate & 
value. Above all, we are committed to 
making an impact – and this drives us 
forward. 
  
Our success as a company comes from 
the strength of the people who work with 
us. Our team members are caring, 
passionate and shine at simplifying the 
complex.  
 

MTRWestern is currently seeking a 
Director of Maintenance to manage our 
fleet of 200 coaches & 25 Technicians 
spread over 5 locations in Oregon & 
Washington. Apply today & become part 
of the best transportation company in 
the Pacific Northwest!  
  
 
 
 
 
 
 

For more information, visit us at 
www.mtrwestern.com  

or email 
jobs@mtrwestern.com  

STRATEGIC,	SMART	&	SEAMLESS		
TRASNPORTATION	SOLUTIONS.	IT’S	HOW	WE	ROLL.		
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opment and inven-
tory management, 
as well as ongoing 
development and 
relationship man-
agement of new 
and existing cus-
tomer accounts.

He previously 
was senior vice president for 
Transdev, where he was responsi-
ble for strategic development and 
oversight of sales and operations 
of the company’s bus division.

O’Connell has 28 years of ex-
perience in the transportation, 
travel and tourism-related indus-
tries leading sales, marketing and 
operations initiatives.

SOUTH BEND, Ind. — Kirk 
Browning has joined 1st Source 
Bank as president of the Auto/
Light Truck & Specialty Vehicle 
Fleet Finance Divisions.

Browning has 25 years of ex-
perience in the auto and equipment 
rental industry. He has extensive 
executive-level experience in cred-
it, leasing and fleet with leading 
companies including Dollar 
Thrifty Automotive Group, the 
Hertz Corporation and the Ford 
Motor Credit Company. 

Browning was most recently a 
nationwide consultant in the car 
and equipment rental industry. He 
has a bachelor’s degree from Texas 
A&M University.

ESTERO, Fla. — Erik Hop-
wood has joined Distinctive Sys-
tems as a software support spe-
cialist and Marina Huebner has 
joined the company as director of 
operations and finance.

Hopwood has more than 15 
years of customer support service 
experience and is working out of 
the company’s Northeast office.  

With the addition of Huebner, 
Distinctive Systems greatly ex-
pands its everyday administrative 
management and financial activi-
ties and its efforts to provide the 
highest-level client experience to 
motorcoach and tour operators. The 
company has expanded its North 
American team to eight members.

and getting them to that quote-re-
quest page, or it can say, ‘Hey I 
don’t look like I’m very authorita-
tive in the space and I didn’t pay 
enough attention to my website,’ ” 
he said.

BusRates.com’s Valley under-
scored the importance of a good 
website.

“To me, a website is well worth 
the investment and it’s well worth 
the time, and it’s going to become 
probably the single most important 
thing that you have in terms of your 
arsenal, so I would devote a lot of 
time and a lot of resources to it be-
cause that’s where you seal the deal, 
that’s where you’re going to wind 
up having people coming and … re-
ally making a decision,” he said.

To check a website’s perfor-
mance, operators can tap Google 
Analytics, a free software, as a ser-
vice, Valley said.

“It gives you a lot of really good 
insight into how your site is behav-
ing,” he said.

It’s important to develop key 
performance indicators for one’s 
site, Valley added.

If the website is older, run as 

many analytics as possible, ask spe-
cific questions, and as the answers 
come in over a couple months, reas-
sess, he said, adding the site might 
have to be retrofitted or rebuilt.

A site can be changed without 
being disruptive, Valley said. Bus-
Rates.com has a development serv-
er, where changes can be created 
that are then tested on a test server 
before being pushed onto the pro-
duction site that customers see.

The production site “produces 
your interactions with the clients 
that are out there, it produces busi-
ness results,” he said.

Changes can be pushed to the 
production site on a slow day so if 
there is a problem and the produc-
tion site goes down, it’s not at a 
critical time.

“So it’s important to understand 
that there is this way of making it so 
that your site can actually have a lot 
of changes done to it and you can 
do it in a very safe and effective 
way,” Valley said. “So it will save 
you resources, it will save you time 
and money.”

What about apps?
If they’re running seniors to ca-

sinos, operators probably don’t 
need apps, Wright said. If they’re 

BETHLEHEM, Pa. — Stephen 
Morris, Jr., a bus operator for 
Trans-Bridge Lines, received the 
Pennsylvania Bus Association 
Driver of Distinction Award. 

Mor ris began driving for 
Trans-Bridge Lines in September 
2006 and is six years accident-
free. He assists members of the 
Trans-Bridge Lines dispatch team 
in New York City by being their 
eyes and ears during peak travel 
times and helps guide passengers 
at Port Authority Bus Terminal to 
the correct gates and buses.

Morris also assists the Trans-
Bridge Lines training department 
by teaching a one-day e-log class 
to new drivers about the intricacies 
of the company’s routes. He devel-
oped a “Driver Directions Packet” 
for the company, which contains 
directions for the most efficient 
routes to all of Trans-Bridge Lines 
stops, as well as alternate routes to 

take when there is an accident or 
road closure.

SPRINGFIELD, Mass. — Ed 
Hope of Enfield, Conn., a driver 
for Peter Pan Bus Lines, will be 
inducted into the National Safety 
Council Hall of Fame as the first-
ever “Four Million Mile Driver.”

 The NSC defines driving 1 
million miles as the equivalent of 
12 consecutive years of driving 
without an accident of any kind.

Company CEO Peter Picknelly 
pointed out that it is the equivalent 
of driving “4.2 trips to the moon, 
and 40 times around the earth.”

 
FARIBAULT, Minn. — Bryan 

O’Connell has been named senior 
vice president of sales for ABC 
Companies’ Western Region. 

O’Connell will be responsible 
for the day-to-day supervision and 
management for all of the region’s 
sales-related activities that impact 
financial performance, operational 
performance, new business devel-
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Excellent Condition…none nicer! 
140k TCM • OEM 3 Point Seat Belts 

Cummins B500 • 58 pax w/lav • CD/DVD 
Michelin Tires • Alcoa Rims • Lots more options 
Lower Price: $339k • Partial Financing O.A.C.

Trade for MCI D or DL3 Considered 
More available 

Call or Email today for more 
photos and info! 808.832.6261

sales@royalstarhawaii.com

NEWLOWERPRICE!

10 NEW ADA COACHES AVAILABLE NOW
10 Brand New 2017 Luxury Irizar i6 Coaches 

***Available for Immediate Delivery***
• 56 Passenger Super Cargo Models • Midship Lift • Cummins ISX 

• Allison B500 • Alcoa Rims • ZF Axles• Lane Departure Warning Systems
• Amaya GT Seats with Magazine Holders • 3 Point Seat Belts

• Enclosed Parcel Racks • 110 V outlets & USB Ports at every seat 
• Acceleration Skid Control • Individual A/C and Lighting Systems 

• Back Up Sensors • And Much Much More!!!!!
Special Promotional Pricing Available for Multiple Coaches

 Please call or email Marty Barrett for more information & photos

(702) 266-5327 · mbarrett@inabussales.com

REPOS FOR SALEREPOS FOR SALE
•“Bank Repos” across the US   • Priced to Sell

• Variety of Makes & Models

1-877-737-2221 x30716
www.Bus-Buys.com — View “Repo Inventory” 

RRL Insurance Agency
Motorcoach Insurance Specialists

Philip W. Love Sr.
800-407-4077  |  FAX 321-752-7980

lovep@rrl-ins.com • www.rrl-ins.com
4450 W. Eau Gallie Blvd., #115

Melbourne, FL 32934

operating a line run for college stu-
dents, providing an app that stu-
dents can check frequently for bus 
status and location would be help-
ful, he said.

Don’t get an app just to have an 
app, Wright said, because “your 
money will be much better spent 
paying for sponsored links.”

Austin Arksey, Trinity Trans-
portation’s chief operating officer, 
said the company has one app, 
RideHop, which works well for a 
college shuttle bus service it runs, 
allowing students to track buses in 
real time.

At another seminar, a pair of 
hoteliers praised technology for its 
lead generation, but urged listeners 
not to overlook the intangibles that 
go with good communication ahead 
of booking a trip.

“I think the biggest message…
is that the technology has the ability 
to educate us, to make us think of 
different ideas, to make us ask more 
questions. But it doesn’t have the 
intuition to make sure that you have 
a really good experience,” said 
Laura Elkin, global sales director 
for Crescent Hotels & Resorts.

“These are awesome resources 
and we’re both very excited about 
working with BusRates.com and 
you should be excited, too, because 
it gives you a very good solution to 
share with folks,” Elkin said.

“But what we have to keep 
doing is communicating. We have 
to keep educating, because if peo-
ple jump on that resource and they 
have a really bad experience, it’s a 
reflection back to you,” she said. 

Amanda Thibeau, national sales 
manager at Pillar Hotels and Re-
sorts, said is important to take ad-
vantage of all that technology has 
to offer.

“There’s so much out there and 
it’s also still very important that 
motorcoach operators and hotels 
continue to partner together,” Thi-
beau said. “We’re here for you, so 
we just need to keep that communi-
cation open.”



OUR REPUTATION FOR 
SERVICE IS FUELED BY
 EXPERIENCE.
Every Prevost coach is backed by a highly skilled service team that’s committed to 
keeping you productive and profitable. From our 24-hour emergency assistance to our 
coast-to-coast network of certified providers, we’re here with uptime support that’s 
unmatched in the industry.
 
www.prevostcar.com



The Face of
       Reliability

Premier Transportation’s newest MCI J4500 coincides with the debut of Premier Tours 
Global, a new division serving receptive-tour operators, the frequent independent traveler 
(FIT) as well as the college student market. “With MCI’s luxury, high-quality J4500 coaches, 
we are now equipped to meet the growing market demand and the discerning expectations 
of our clients,” said Eric Devlin, president and founder of the Dallas company, who has 
added upscale options like leather seating, satellite, Wi-Fi and wood floors and accents to 
his company’s eight MCI J4500 coaches delivered since 2015.  
Premier’s chauffeurs dress professionally and are trained to exceed  
customer expectations, adding to the “Premier” experience.   

mcicoach.com

Taking Premier Transportation into new charter and tour territory with MCI J4500 coaches  
are from left: Ted Hernandez, Director of Motor Coach Operations; Eric Devlin, President;  
and Todd Davis, Fleet Manager. 

A New Flyer company
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