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MYRTLE BEACH, S.C. — Myrtle 
Beach is a popular destination any time of 
year, but the six to eight weeks leading up to 
Christmas are especially popular for many 
visitors who enjoy taking in the area’s shows, 
shopping, dining and coastal ambiance, 
among other attractions.

A nice bonus: The welcome mat is out 
for motorcoach operators and tour and char-
ter groups.

“They’re group-friendly and they want 
us to come and you can tell,” said Donna 
Skinner, tour coordinator for Holiday Com-
panies in Randleman, N.C., which operates 
retail and charter tours to the popular 
oceanside destination.

“Myrtle Beach is an iconic place,” 
Skinner said. “It’s an area that folks just 
love going to time and time again, even if 
they’ve been there five or six times…and 
we’re thankful for that because we’ll keep 
taking them as long as we have people 

wanting to go.”
Skinner said Holiday’s tour directors al-

ways enjoy taking groups to Myrtle Beach, 
especially during the holiday season.

One reason: the holiday shows and the-
aters there, including The Carolina Opry 
Theater headed by owner, producer and en-
tertainer Calvin Gilmore, and the Alabama 
Theatre, opened by the country music group 
Alabama, whose members developed their 
sound playing for tips in a Myrtle Beach 
nightclub.

The holiday shows kick off Nov. 1 with 
The Carolina Opry Christmas Special, also 
known as “The Christmas Show of the 
South,” marking the theater’s 32nd season of 
holiday performances.

The Carolina Opry Theater is trans-
formed into a winter wonderland for 
The Carolina Opry Christmas Special, “a 
dazzling, jolly, and sentimental musical 
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Warning: choosing an ELD takes longer than expected
WASHINGTON — Larry 

Williams has some simple advice 
for any motorcoach operator that 
has yet to choose an electronic 
logging device vendor.

“Get to work!”
Williams, president of L.W. 

Transportation in Fredericksburg, 
Va., and a member of the United 
Motorcoach Association’s tech-
nology committee, said choosing 
the right ELDs and training driv-
ers to use them takes time.

And, with the federal mandate 
that commercial vehicles convert to 
ELDs taking effect in less than three 
months, on December 18, time isn’t 
on the side of procrastinators.

 “It is really hard to choose,” 
Williams said. “Then I am look-
ing at a month to a month and a 
half for training — it depends on 
how savvy your people are on op-
erating a computer. There is time 
for you to pick somebody, but you 

Christmas a popular season for Myrtle Beach coach tours
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Officials to phase in ELD enforcement
GREENBELT, Md. — Com-

mercial motor vehicle inspectors 
will begin issuing citations in De-
cember for noncompliance with 
the new electronic logging device 
mandate, but they will hold off on 
issuing out-of-service orders until 
April 2018.

The Commercial Vehicle Safe-
ty Alliance notified the Federal 
Motor Carrier Safety Administra-
tion of its enforcement plans in a 
recent letter. 

“In order to ease the transition 

and to help those motor carriers 
that have not prepared for the ELD 
requirement, CVSA has elected to 
begin applying the out-of-service 
criteria (OOSC) associated with 
the ELD mandate on April 1, 
2018,” the alliance said in its letter. 

“Setting a new April 1, 2018, 
effective date for applying the ELD 
OOSC will provide the motor car-
rier industry, shippers and the road-
side enforcement community with 
time to adjust to the new ELD re-
quirement with minimal disruption 

to the delivery of goods. 
“However, on April 1, 2018, 

noncompliant drivers will be 
placed out of service.” 

The mandate was issued in 
2015 by FMCSA and requires that 
interstate trucks and buses convert 
to ELDs by Dec. 18 of this year.

Efforts to derail or delay the 
mandate have failed in Congress 
and in the courts, meaning it is on 
track to take effect in two and a 
half months.

have to go with it before the 
crunch gets to you.”

Dennis Streif, vice president 
of Vandalia Bus Lines in Ca-
seyville, Ill., and also a UMA 
technology committee member, 
suggested that operators give 
themselves at least 60 days before 

the deadline to make a selection.
“Most reputable companies 

are going to do the installs for you 
within a 30-day period, but that is 
getting pretty close to the end,” 
Streif said.

David Moody, general manag-
er of Holiday Companies in 

Randleman, N.C., said many oper-
ators underestimate how much 
time the process will take.

“We started at the beginning of 
March and didn’t choose the win-
ner until the end of July because 
we kept learning new things and 
asking new questions,” said 

Moody, chairman of the UMA 
technology committee.

“There is a big fear factor ev-
erybody has to go through. There 
is a lot of buzz about getting the 
mandate extended, but I don’t be-
lieve the rule is going to get 
pushed back. They may delay en-
forcement for six months, but I 
think the rule is here to stay.”

 The U.S. Supreme Court has 
refused to hear a lawsuit chal-
lenging the ELD mandate and 
Congress recently rejected an ef-
fort to delay it for two years.

Citations for noncompliance 
will begin in December, but en-
forcement officials said they will 
hold off on issuing out-of-service 
orders until April 2018 to give the 
commercial motor vehicle indus-
try time to transition to ELD 
usage.

“We were hoping there would 
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The Carolina Opry Theater, the attraction that brought live entertainment to Myrtle Beach’s 
Grand Strand, is a popular stop around the Christmas holidays for motorcoach tours. 
(Photo by Jordan Watkins)
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WASHINGTON — Sales of 
new motorcoaches declined slight-
ly in the second quarter of 2017 
compared with the same period in 
2016.

The American Bus Association 
Foundation’s Coach Manufacturer 
Survey reported that 624 new 
coaches were sold during April 
through May of this year, down 
from 651 during the three-month 
period last year.

“The reason for the decline 
over last year was due to a large 
fleet purchase by one company,” 
said Peter Pantuso, president and 
CEO of the ABA Foundation. 
“The sales numbers this year show 
a return to normalization in pur-
chasing, which still is at a healthy 
level for the industry.”

The strongest segment during 
the second quarter was 45-foot 
coaches, with 465 purchased by 
private-sector companies, a 4.5 
percent increase from last year’s 
second quarter. 

Sales of 45-foot coaches to the 
public sector declined 10.2 per-
cent, to 88 from 98. 

Sales of smaller motorcoaches, 

which had been increasing in re-
cent years, declined during the 
second quarter of this year. Thirty- 
to 35-foot coach sales to the pri-
vate sector fell from 75 to 40, a 
46.7 percent decrease.

“We continue to see an in-
crease in bigger buses this year, 
which is always a good sign for 

group travel,” Pantuso said. “While 
the quarter over quarter saw a 
slight decline, we expect sales of 
all sizes of coaches to pick up 
through the year.”

Other second-quarter 2017 
survey results included:

• Sales of pre-owned mo-
torcoaches totaled 304, up slightly 

from 301 last year.
• Shell sales totaled 20, up 

from 12.
• Cummins had the highest 

number of engines in the new 
coaches, with 286, followed by 
Volvo with 191, Detroit with 160 
and Mercedes with seven.

• Most of the new coaches — 

616 — had Allison transmissions, 
followed by 25 with ZFs and three 
with Volvos.

The ABA Foundation quarterly 
reports, conducted by John Dun-
ham & Associates, are based on 
surveys of the major motorcoach 
manufacturers that sell vehicles in 
the United States and Canada.

John Adams
President
Southern Coaches
Dothan, AL
Lancer customer since 1992

370 W. Park Avenue, P.O. Box 9004, Long Beach, NY 11561 | www.lancerinsurance.com

“With Lancer, it’s like family
taking care of family.”

“When my father, my brother, George, 
and I started Southern Coaches in 1989, 
we wanted to find an insurer with the 
same family values we tried to follow. 
That ultimately led us to Lancer. For 
years, they’ve been part of our family.

Lancer does things like we do. They al-
ways put the customer first. If we report 
a claim, I’ll typically get a call from a 
Lancer adjuster the next business morn-
ing. All of their adjusters are excellent to 
work with, and they definitely have our 
best interests at heart.

Lancer is great about educating our driv-
ers and staff. They care about preventing 
accidents and making sure we’re pre-
pared for anything. They even simulated 
a critical accident with us. It was so real 
and so valuable. We actually rewrote 
some policy on emergency procedures, 
based on the experience. I can’t say 
enough good things about Lancer.”

If you want an insurance company that 
treats you like family, put a fellow  
passenger transportation pro on your 
side: Lancer Insurance.

To learn more, call
800-782-8902, x3264 or email  
bus@lancerinsurance.com.

New motorcoach sales declined during second quarter

Prevost opens 
service center

NEWARK, Calif. — Prevost 
has opened a new service center in 
the San Francisco Bay Area. 

Prevost said the new location in 
northern California allows the mo-
torcoach manufacturer to better 
serve the most populated state in 
the country.   

The Bay Area location is a 
full-service facility, staffed by fac-
tory-trained technicians servicing 
Prevost, Nova Bus and Volvo 
coaches, as well as other brands.

In addition, two mobile service 
vans will be based at the new loca-
tion to offer convenience and in-
crease the service area. 

Centrally located in Newark, in 
the heart of Silicon Valley, the service 
center is in close proximity to San 
Francisco, San Juan and Oakland.

“The newest addition to the Pre-
vost Service Network is in response 
to our West Coast customers’ re-
quirements for more options and 
accessibility to our services,” said 
Randy Castillo, service network di-
rector for Prevost.

“We will continue to grow in an 
ongoing commitment to our cus-
tomers’ needs to maintain the larg-
est and strongest service network in 
North America,” Castillo said.

The Prevost Service Network 
now features 11 Prevost Parts & 
Service Centers, 54 mobile service 
vans and nearly 200 certified ser-
vice providers.
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UMA joins groups supporting emissions reduction funds
WASHINGTON — The Unit-

ed Motorcoach Association has 
joined a coalition of manufactur-
ers, transportation associations 
and clean air and health advocates 
in urging Congress to oppose the 
removal of funding from the Die-
sel Emissions Reduction Act 
(DERA).

The coalition sent a letter to all 
members of the U.S. House of Rep-
resentatives asking them to defeat 
an amendment that was to be of-
fered to the House Interior-Envi-
ronmental Protection Agency ap-
propriations bill (H.R. 3354) to end 
funding for the DERA program. 

The amendment subsequently 
was withheld, a victory for the co-
alition. DERA funding probably 
won’t be resolved until later this 
year.

DERA is widely considered 
one of the most cost-effective fed-
eral clean air programs, with $700 
million in funding resulting in an 
estimated $12.6 billion in health 
benefits over the past decade.

 According to the coalition let-
ter, DERA grants and rebates to 
incentivize equipment and vehicle 
owners to install retrofit technolo-
gies on existing heavy-duty diesel 
vehicles and engines, or replace 
engines and equipment, has re-

duced emissions by as much as 90 
percent. 

Here is the text of the letter, 
signed by 44 groups:

Dear Representative:
As part of a uniquely broad co-

alition of interests, we want to ex-
press our support for continued 
funding for the Diesel Emissions 
Reduction Act (DERA) program 
contained in the Interior and Relat-
ed Agencies Appropriations Act 
(H.R. 3354) as well as the defeat of 
the amendment by Representative 
Gary Palmer (R-Ala.) to strike all 
funding for the program in the bill. 

DERA is up for reauthoriza-
tion and there is a bipartisan bill 
(H.R. 3107) introduced by Reps. 
Ted Poe (R-Texas) and Doris Mat-
sui (D-Calif.) to reauthorize the 
program through FY 2022 with no 
changes to the existing program. 
Because vast opportunities remain 
to reduce diesel emissions through 
the DERA program, we respect-
fully request that you vote no on 
the Palmer amendment and allow 
for continued funding for this ex-
tremely effective program.

DERA provides grants and re-
bates to incentivize equipment and 
vehicle owners to install retrofit 
technologies on existing heavy-du-

ty diesel vehicles and engines, or 
replace engines and equipment, 
reducing emissions by as much as 
90 percent. 

EPA’s most recent estimates in-
dicate that the program has up-
graded nearly 73,000 vehicles or 
pieces of equipment and saved 
over 450 million gallons of fuel. 
EPA estimates that total lifetime 
emission reductions achieved 
through DERA funding are 14,700 
tons of particulate matter (PM) 
and 335,200 tons of oxides of ni-
trogen (NOX).

These reductions have created 
up to $12.6 billion in health bene-
fits. The program helps to improve 
air quality at the nation’s schools, 
construction sites, highways, rail 
yards and ports. 

The program is voluntary and 
has adopted many cost-saving ad-
ministrative practices, such as the 
inclusion of a rebate program ap-
plicable to school buses and con-
struction equipment that speeds 
the delivery of program funds with 
a minimum amount of red tape. 

The program effectively cleans 
our air and underpins employment 
in innovative industries.

Since implementation, DERA 
has become one of the most 
cost-effective federal clean air 

programs and enjoyed support in 
bo th  the  Bush  and  Obama 
Administrations.

EPA estimates every $1 in fed-
eral assistance is met with another 
$3 in non-federal matching funds, 
including significant investments 
from the private sector, and gener-
ates $5 to $21 in health and eco-
nomic benefits. Every state bene-
f its because 30 percent of the 
funding goes to support individual 
state programs.

The program was first enacted 
as part of the Energy Policy Act of 
2005 as a Senate floor amendment 
authored by former governors, Sen. 
George Voinovich (R-Ohio) and 
Sen. Tom Carper (D-Del.) and ap-
proved 92 to 1. DERA provides 
funding to incentivize equipment 
and vehicle owners to install retro-
f it  technologies on existing 
heavy-duty diesel vehicles and en-
gines, or replace engines and equip-
ment, reducing emissions by as 
much as 90 percent. 

DERA has continued to enjoy 
broad bipartisan support. In 2010, 
the Senate approved DERA reau-
thorization unanimously and the 
House approved the measure by 
voice vote. Last year, the Senate 
approved DERA reauthorization by 
voice vote as an amendment to the 

Senate comprehensive energy bill, 
S. 2012, but the conference with 
the House stalled on other issues 
and the bill did not become law.

The DERA program is still 
needed to help speed adoption of 
highly cost-effective emission 
control technologies for the mil-
lions of diesel vehicles which do 
not meet the most recent emission 
control standards. We urge all 
Members to oppose the Palmer 
amendment and to work to contin-
ue this important and highly effec-
tive program. Thank you for your 
consideration.

Sincerely,
Advance Engine Systems In-

stitute • Alabama State Port Au-
thority • American Association of 
Port Authorities • American Asso-
ciation of Railroads • American 
Highway Users Alliance • Ameri-
can Lung Association • American 
Power Group • American Trucking 
Associations • Associated General 
Contractors • Baltimore City Pub-
lic Schools • Caterpillar Inc. • 
Clean Air Task Force • Connecti-
cut Operators of School Transpor-
tation Association • Corning In-
corporated • Cummins Inc. • 
Diesel Technology Forum • EDF 
Action • Emission Control Tech-
nology Association • IC Bus • In-
diana State School Bus Drivers 
Association • Manufacturers of 
Emission Controls Association • 
Minnesota School Bus Operators 
Association • NAFA Fleet Man-
agement Association • National 
Association of Clean Air Agencies 
• National Association for Pupil 
Transportation • National Associa-
tion of State Directors of Pupil 
Transportation Services • National 
School Transportation Association 
• Natural Resources Defense 
Council • New York School Bus 
Contractors Association • Penn-
sylvania School Bus Association • 
Port of Portland • Port of Seattle • 
Port of Vancouver, USA • School 
Transportation Association of 
Massachusetts • South Coast Air 
Quality Management District • 
State of Delaware, Department of 
Education • The Northwest Sea-
port Alliance • The Port Authority 
of New York and New Jersey • 
Thomas Built Buses • Truck and 
Engine Manufacturers Association 
• Umicore Autocat, Inc. • United 
Motorcoach Association • Volvo 
Group • Wisconsin School Bus 
Association
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GREENBELT, Md. — Com-
mercial motor vehicle inspectors 
in North America placed more 
than 12,000 trucks and buses and 
nearly 3,000 drivers out of service 
during a three-day enforcement 
blitz.

Enforcement officers conduct-
ed 62,013 driver and vehicle safe-

ty inspections on large trucks and 
buses during the Commercial Ve-
hicle Safety Alliance’s 30th annual 
International Roadcheck, held 
June 6 to 8.

As a result of those inspec-
tions, 19.4 percent (12,030) of the 
vehicles and 4.7 percent (2,915) of 
the drivers were placed out of 

service.
Of those vehicle and driver to-

tals, 40 were motorcoaches (out of 
398 receiving Level I Inspections) 
and 23 were motorcoach drivers 
(out of the 598 motorcoaches that 
rece ived  Level  I ,  I I  o r  I I I 
Inspections).

The number of motocoaches 

placed out of service was down 
from 45 during last year’s Road-
check, but the percentage in-
creased from 6.1 percent in 2016 
to 10.1 percent this year because 
fewer buses faced Level 1 inspec-
tions this year — 398 compared 
with 734.

However, the number of mo-
torcoach drivers placed out of ser-
vice increased from 21 (2.9 per-
cent) last year to 23 (3.8 percent) 
this year. 

The top three out-of-service 
vehicle violations in this year’s in-
spection blitz were for brake sys-
tems (26.9 percent of vehicle out-
of-service violations), cargo 
securement (15.7 percent) and 
tires/wheels (15.1 percent).

The top three driver-related vi-
olations were for hours of service 
(32.3 percent of driver out-of-ser-
vice violations), wrong class li-
cense (14.9 percent) and false log-
book (11.3 percent).

During International Road-
check, CVSA-certified inspectors 
conducted high-volume, large-
scale, high-visibility roadside in-
spections of large trucks and 
buses. 

Commercial motor vehicles 
and their drivers were checked at 
inspection sites, weigh stations 
and roving patrol locations along 
roadways in North America.

Inspectors primarily conduct-
ed the NAS Level I Inspection, 
which is a 37-step procedure that 
includes examinations of both the 
driver and vehicle. 

The vehicle inspection in-
cludes checking braking systems, 
cargo securement, coupling devic-
es, driveline/driveshaft compo-
nents, exhaust systems, frames, 
fuel systems, lighting devices, 
steering mechanisms, suspen-

sions, tires, van and open-top trail-
er bodies, wheels, rims and hubs, 
and windshield wipers. 

Additional items for buses in-
clude emergency exits, electrical 
cables and systems in the engine 
and battery compartments, and 
seating. Drivers are asked to pro-
vide their operating credentials 
and hours-of-service documenta-
tion, and are checked for seatbelt 
usage. 

Inspectors also look for apparent 
alcohol and/or drug impairment.

International Roadcheck is the 
largest targeted enforcement pro-
gram on commercial motor vehi-
cles in the world, with more than 
13 trucks or buses inspected, on 
average, every minute throughout 
North America during the 72-hour 
period. 

It is sponsored by CVSA with 
participation by the Federal Motor 
Carrier Safety Administration, the 
Canadian Council of Motor Trans-
port Administrators and the Secre-
tariat of Communications and 
Transportation in Mexico.

“This year, we’re celebrating 
30 years of the International Road-
check Program,” said CVSA Pres-
ident Julius Debuschewitz of 
Yukon Highways and Public 
Works.  “When this  program 
started in 1988, the goal of Inter-
national Roadcheck was to con-
duct inspections to identify and 
remove unsafe commercial motor 
vehicles and/or drivers from our 
roadways,” Debuschewitz said. 

“Thirty years and 1.5 million 
inspections later, the International 
Roadcheck enforcement initiative 
is still going strong, thanks to the 
more than 13,000 inspectors who 
work hard every day to reduce the 
number of crashes, injuries and fa-
talities on our roadways.”

Ta
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 the scenic route.

Every  t i me.

unprecedented 190° wide angle 
view, the SEE360 provides 

increased awareness on 
the busiest city streets. 
Keep your passengers and 
pedestrians safe while you 

maneuver your vehicle 
with confidence.

www.RVCams.com • Toll-free: 877.378.2267 • Tim@RVCams.com

Mobile observation has finally 
come full circle with the SEE360 
camera system from Voyager®. 
This four-camera system 
gives you a seamless, 360° 
panoramic view around the 
entire vehicle. Because each 
individual camera offers an 

10% of coaches placed out of service during Roadcheck

GREENBELT, Md. — L a w 
enforcement agencies throughout 
North America will engage in 
heightened traffic-safety enforce-
ment and educational outreach 
during the week of Oct. 15-21. 

During the Commercial Vehi-
cle Safety Alliance’s annual Oper-
ation Safe Driver Week, enforce-
ment personnel will identify 
commercial motor vehicle and 
passenger-vehicle drivers who are 
exhibiting unsafe driving behav-
iors and issue warnings and/or 
citations.

Unsafe driver behaviors con-
tinue to be the leading cause of 
crashes. The Federal Motor Carri-
er Safety Administration’s “Large 
Truck Crash Causation Study” 

cites driver behavior as the critical 
reason for more than 88 percent of 
large truck crashes and 93 percent 
of passenger-vehicle crashes.

CVSA’s Operation Safe Driver 
program was created to help to re-
duce the number of crashes, 
deaths and injuries involving large 
trucks, buses and passenger vehi-
c les  due  to  unsafe  dr iv ing 
behaviors. 

During Operation Safe Driver 
Week, there will be increased 
CMV and passenger-vehicle en-
forcement targeting such unsafe 
driver behaviors as speeding, dis-
tracted driving, texting, failure to 
use a seatbelt, traveling too closely, 
improper lane changes and failure 
to obey traffic control devices.

CVSA Operation Safe Driver 
Week planned for Oct. 15-21
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WASHINGTON — The Fed-
eral Emergency Management 
Agency has awarded $2 million to 
18 motorcoach operators in 14 
states under the fiscal 2017 Inter-
city Bus Security Grant Program. 

The grant amount was down 
from $3 million awarded to opera-
tors in 34 states last year.

The program provides funding 
for the protection of intercity bus 
systems and the traveling public 
from terrorism. 

The grants provide operators 
of fixed-route intercity and charter 
bus services with resources to sup-
port security measures such as en-
hanced planning, facility security 
upgrades and vehicle and driver 

protection.
Operators use the money to 

upgrade company security mea-
sures with onboard cameras, com-
munication equipment, fencing at 
terminals, passenger screening 
gear, driver shields, and global po-
sitioning tracking devices.

Companies eligible for the 
grants are owners and operators of 
fixed-route intercity and charter 
buses that serve urban areas desig-
nated to receive Urban Area Secu-
rity Initiative (UASI) funding 
under the Homeland Security 
Grant Program.  

Charter companies must make 
a minimum of 50 trips annually to 
one or more UASI jurisdictions to 

be eligible. They also must have 
completed a vulnerability assess-
ment and developed a security 
plan.

The grant program was started 
in 2003 and awarded a little more 
than $100 million before the fund-
ing dried up after 2011. The grants 
were reinstated in 2015 at signifi-
cantly lower funding levels.

For example, $11.66 million was 
awarded to 71 operators in fiscal 
2009 and $11.5 million was awarded 
in fiscal 2010 to 69 operators.

The amount fell off sharply in 
2011, when 83 operators received 
a total of $4.99 million.

Recipients of the 2017 grants are:
• Alabama – Colonial Trail-

ways, $73,286
• Georgia – Harmon Bros. 

Charter Services Inc., $69,067
• Illinois – Anchor Tours Inc., 

$31,161
• Kentucky – Shockey Tours 

Inc., $30,165
• Maine – Isherwood Enter-

prises Inc. (dba Custom Coach of 
Portland), $52,191

• Maryland – Keller Transpor-
tation Inc., $210,591

• Massachusetts – Joseph’s 
Transportation Inc., $52,194

• Minnesota – Richfield Bus 
Company (dba Bloomington 
Charter Service), $119,404

• New Jersey – Academy Ex-
press LLC, $207,000

• New York – Adirondack 
Transit Lines Inc., $180,287

• New York – Monsey New 
Square Trails Inc., $13,182

• Pennsylvania – David Thom-
as Tours Inc., $183,990

• South Carolina – Champion 
Coach Inc., $52,194

• Texas – Greyhound Lines 
Inc., $481,630

• Virginia – QT Transport Inc., 
$43,758

• Virginia – DC Trails Inc., 
$85,940

• Virginia – Quick-Livick Inc. 
(dba Quick’s Bus Company), 
$32,235

• Virginia – Fun Tours Inc., 
$81,722

FEMA awards $2 million in security grants to operators

WASHINGTON — A pro-
posed rule to require speed limit-
ers on commercial trucks and 
buses could become another vic-
tim of Congress, which has been 
focused on deregulation since 
President Donald Trump took 
office.

The U.S. House of Representa-
tives approved an appropriations 
bill that prohibits any funds from 
being used to implement the speed 

limiter mandate.
The amendment, sponsored by 

Rep. Scott Perry, R-Pa., and 
co-sponsored by Rep. Doug La-
Malfa, R-Calif., and Rep. Mark 
Meadows, R-N.C., was inserted 
into HR3354, an appropriations 
bill for the U.S. Departments of 
the Interior, Environment and 
other related agencies.

The United Motorcoach Asso-
ciation wrote a letter of support for 

the amendment, which is similar 
to a provision in HR 2120 — 
named Buses United for Safety, 
Regulatory Reform and Enhanced 
Growth for the 21st Century 
(BUSREGS-21).

Perry also introduced that 
landmark bill, which is designed 
to roll back burdensome federal 
regulations on the bus and mo-
torcoach industry that UMA offi-
cials say amount to “regulatory 

overreach.”
Although it is unclear whether 

BUSREGS-21 will ever make it 
into law, several provisions in the 
bill could wind up in other legisla-
tion, which is exactly what Perry 
d id  wi th  the  speed- l imi te r 
amendment.

The overall appropriations bill 
still has to be considered by the 
Senate.

UMA has proposed that large 

buses be exempt from any final 
rule concerning speed limiters. 
The association argues that pas-
senger carriers routinely travel in 
high-occupancy vehicle and 
high-occupancy toll lanes, along 
with designated highways and 
parkways that prohibit trucks but 
allow buses. 

It said the speed-limiter rule 
could increase rather than de-
crease crashes.

Congress moves to kill controversial speed-limiter rule
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Whether your coach is running tours through the Badlands or passengers 
between cities, choosing brushless motors and pumps on price alone could 
cost you way more than the dollars you saved on the initial buy. That’s why 

ROTRON’s brushless products are always 
the best value, providing the lowest overall 

cost-of-ownership. Lasting two to 
three times longer than  
bargain brushless products, ROTRON motors and 

pumps — featuring our 60,000-hour signature pump design—let you 
spend more time on the road, less in the shop.
     ROTRON reliability is also unsurpassed, with products backed by a  
warranty of up to five years and product support to quickly respond to  
any of your concerns. It all adds up to ROTRON products and people so 
proven, they’re priceless. 
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By Thomas D. DeMatteo

In May of this year, the Trans-
portation Security Administration 
(TSA) issued an unclassified re-
port warning owners, operators 
and rental agencies to protect their 
commercial vehicles from theft.

The TSA report is titled “Vehi-
cle Ramming Attacks: Threat 
Landscape ,  Indica tors ,  and 
Countermeasures.”

Commercial vehicles are of 
particular interest to terrorists be-
cause they can easily penetrate se-
curity barriers and cause signifi-
cant damage and casualties. Plus, 
they have exceptional and routine 
access to locations where large 
numbers of people congregate, 
such as sports complexes, shop-
ping centers, entertainment venues 
and promenades.

According to the TSA report, 
commercial vehicles may be ob-
tained for terrorist activity in a va-
riety of ways, including:

• Insider threat — authorized 
commercial vehicle driver carries 
out or facilitates the attack

• Hijacking — attacker gains 

control of a commercial vehicle by 
force

• Theft — attacker steals a 
commercial vehicle 

• Rental — attacker rents a 
commercial vehicle

• Purchase — attacker pur-
chases a commercial vehicle

The TSA has also issued a 
counterterrorism guide for mo-
torcoaches, which is available 
from the agency and the United 
Motorcoach Association. 

The guide, among other import-
ant information, stresses hijacking 
prevention and recommends the 
following security measures:

• Ensure only ticketed passen-
gers are allowed on the bus.

• Adopt a “no stop” policy 
when possible, especially within 
two or three hours of trip origin.

• Follow en route tracking and 
communications protocols.

• Conduct pre-trip and post-trip 
inspections of your motorcoach.

• Know or learn the route, es-
pecially if it is a new one or has a 
pickup or drop-off location never 
visited before.

• Do not assume technology 

such as the Global Positioning 
System (GPS) will not fail, and 
identify a backup plan in case of 
failure.

• Be aware of safe areas in case 
you are being targeted. Park in se-
cure areas with ample lighting.

• Carry a 24-hour emergency 
telephone number at all times.

• Inform the dispatcher of your 
route and ensure route compliance. 
If the route changes, inform appro-
priate personnel.

• Remember, there is safety 
and security in motion. The most 
dangerous time for hijacking is 
when a motorcoach is stopped. 
Lock the motorcoach and close the 
windows when parked or in 
slow-moving traffic.

• Unlock the motorcoach for 
as short a time as possible when 
stopped to rest or eat.

• Stop only in designated rest 
areas where other vehicles are 
parked.

• Do not stop to help motorists 
in trouble, but call for assistance.

• Be aware of your surround-
ings. Watch for suspicious vehicles 
at the pickup point, cars or vans 

that follow the motorcoach on the 
highway or anything that seems 
out of line.

• Keep the motorcoach license 
plate numbers and vehicle identifi-
cation number (VIN) with you at 
all times for the motorcoach you 
are operating. They will be critical 
for law enforcement if the vehicle 
is stolen or hijacked.

Now that we have framed up 
the topic, let’s move in to the sub-
ject of commercial terrorism insur-
ance. But first we need to define 
“terrorism” because the definition 
is critical to understand insurance 
coverage for terrorist activities.

The Department of Homeland 
Security def ines terrorism as a 
“premeditated threat or act of vio-
lence against noncombatant per-
sons, property and environmental 
or economic targets to induce fear 
or to intimidate, coerce or affect a 
government, the civilian popula-
tion, or any segment thereof, in fur-
therance of political, social, ideo-
logical or religious objectives.”

The federal Terrorism Risk In-
surance Act (TRIA) requires all 
U.S. property and casualty insurers 

to offer terrorism coverage. About 
60 percent of the companies pur-
chase this coverage, according to 
the Insurance Information Institute.

A typical terrorism policy sup-
ported by TRIA covers damaged or 
destroyed property, plant equip-
ment and inventory. However, in 
order for terrorism coverage to 
apply, the act must be certified by 
the Secretary of Treasury along 
with the Department of Homeland 
Security and the U.S. Attorney 
General.  

So, as you enter your year-end 
insurance renewal process, here is 
the key question to discuss with 
your insurance broker: If one of my 
buses ends up being used in a ram-
ming attack or other terrorist-type 
activity, is my business covered and 
by which policy?

We hope this will never happen 
in the motorcoach industry, but it’s 
time to talk with your insurance 
broker.

Thomas D. DeMatteo is chief 
legal officer, general counsel and 
secretary at ABC Companies. He 
can be reached at TDeMatteo@
abc-companies.com.

Operators should discuss terrorism risks with insurers

By Caroline J. Berdzik 

Many companies that provide 
business or transportation services 
install GPS tracking devices on 
company vehicles to track their 
employees and their vehicles and 
for safety purposes.  

Businesses will also use GPS 
technology to monitor compliance 
with wage-and-hour laws and to 
verify that company policies are 
not violated.   

Typically, employees are on 
 notice of this tracking and, there-
fore, potential privacy and other 
employment-related claims are 
mitigated.  

However, when employers use 
GPS data in connection with in-
vestigations without an employee’s 
knowledge, they could be expos-
ing the companies to claims of pri-
vacy violations and infringement 
on constitutional rights. 

To the contrary, courts have held 
that the use of GPS devices in an em-
ployee’s personal vehicle can pose 
more serious privacy concerns and 
may be deemed to be an unreason-
able search, if not done properly.  

For example, if an employee’s 
movements in his or her personal 
vehicle are tracked or monitored 
while the employee is not working, 
all of the GPS data may potentially 

be deemed to be unlawfully 
obtained.

Employers also need to be cog-
nizant of certain state laws (i.e. 
Connecticut, Illinois, California, 
Texas and Delaware), which may 
come into play concerning notice 
to employees and/or consent of 
employees for the use of GPS on 
their personal motor vehicles.

An even murkier area is track-
ing employees’ locations on smart-
phones. A 2015 California case 
involving a former employee who 
was terminated for uninstalling a 
GPS tracking app from a company 
issued phone was settled out of 
court.  

Employers could potentially run 
into issues if such apps are always 
tracking employees’ whereabouts, 
not just during company time. 

Going a step further, 3 Square 
Market, a company in Wisconsin, is 
offering employees microchips on a 
voluntary basis, at a cost of about 
$300 to the company per employee. 
The chip would be inserted into the 
employee’s hand and would be used 
to access buildings, log onto com-
puters and purchase food.  

The chip is not designed to 
track employees’ whereabouts, as 
it does not have GPS tracking, but 
it still raises potential data and pri-
vacy concerns.  

If employers intend on tracking 
their employees utilizing technolo-
gy, they should provide notice to 
the employees and clearly state 
that GPS monitoring may be used 
in connection with the use of com-
pany equipment.  

Caroline J. Berdzik is a partner 
with Goldberg Segalla LLP in 
Princeton, N.J. She devotes her 
practice to helping corporate cli-
ents navigate employment law is-
sues from proactive counseling 
through dispute resolution and 
trial. Her clients include transpor-
tation companies. She can be 
reached at cberdzik@goldberg-
segalla.com.

Tracking employees with GPS could be privacy violation
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By Dave Millhouser

This column has, on numerous 
occasions, been a sort of confes-
sional. But this may be the worst 
thing I’ve ever done.

Three of us were deer hunting 
in rural Georgia, and I had my 
trusty single-shot Sears 12 gauge 
loaded with humongous “double 
aught” buckshot. 

Apparently we’d discovered 
the deer version of a black hole be-
cause there hadn’t been a single 
sign of one.

At this point, it might be hon-
est to mention that I am not a par-
ticularly good shot. Some folks go 
target shooting. I make the world 
safe for targets.

After a long fruitless day, we 
straggled back towards home and, 
as luck would have it, a sparrow 
flew by. For some silly reason it 
seemed like a good idea to shoot at 
something, so I aimed at the 
fast-moving little bird and, boom!

Poof. Like a cartoon, a single 
feather floated down. That’s all 
that was left.

 In a million years I could never 
duplicate that shot. I was con-
sumed with guilt (still am), and 

have never again fired at a living 
thing.

In an effort to salvage some-
thing from this bad behavior, I de-
cided to make it a metaphor for our 
regulatory environment. 

Frustrated by not hitting their 
politically correct target of making 
our industry 100 percent safe, bu-
reaucrats take aim at a t iny 
fast-moving group of miscreants 
and blast away with the regulatory 
equivalent of a 12 gauge. 

Occasionally they hit their 
mark, but often they either miss or 
create collateral damage.

It’s hard to argue with improv-
ing safety, but it’s worth asking if 
this shotgun approach has really 
accomplished much.

Our industry is both shrinking 
and consolidating. Regulators 
have managed to stomp a few bad 
actors (who often pop up again 
like a whack-a-mole), but their 
biggest accomplishment seems to 
be reducing the number of bus op-
erators and shrinking the total size 
of the national fleet. 

The number of miscreants 
driven from the business pales in 
comparison to how many small 
companies simply give up because 

the added cost of compliance 
makes life too difficult. 

That does a couple of things, 
one of which is to force more peo-
ple into cars, where they can be 
squished without affecting the reg-
ulators’ precious bus-safety statis-
tics. While they’re at it, they burn 
more fuel and pump nasty fumes 
into the atmosphere. 

If you look closely at many of 
the regulations, their real purpose is 
to make enforcement easier for bu-
reaucrats. They generate lots of 
highly visible statistics, some even 
relevant, but create an environment 
so complex that even the most con-
scientious companies can’t comply. 

Has anyone passed an audit 
with no violations? The fact that 
virtually not a single operator is 
without sin tells us one of two 
things: either we are horrible peo-
ple or what they’re measuring 
doesn’t mean much. 

Since we are the safest form of 
transportation in the country, num-
ber two makes most sense, particu-
larly in light of the fact that the 
recent regulatory tsunami doesn’t 
seem to have improved safety 
significantly.

A certain measure of regulation 

is necessary, but the goal should be 
a few rules that actually make a de-
monstrable difference rather than a 
complex maze that can’t be navi-
gated by well-intended people.

One of the founding principles 
of our nation is that you’re inno-
cent until proven guilty (unless 
you’re regulated). 

The percentage of accidents 
where mechanical failure is a 
major factor is minuscule, but fol-
lowing every visible incident, what 
do they do? Inspect more buses 
and do more audits in a quest for 
paperwork perfection.

We can all agree that abuse of 
hours-of-service rules is danger-
ous, but imposing fines for things 
like resting in the “wrong” bus at a 
destination or a spelling mistake is 
pointless. 

If you really want to improve 
safety, patrol the roads and have po-
lice stop buses that speed, tailgate 
or drive erratically. That might pre-
vent accidents, you know, BEFORE 
they happen.

Gee that is hard. You have to 
deal with such things as irritated 
passengers.

The Bill of Rights was written 
to make enforcement difficult, not 

easy, and best 
guess is that our 
founders would 
be stunned at the 
powers currently 
wielded by un-
elected officials. 

They’d proba-
bly go nuts if they 
knew how few of 
those officials had real-world expe-
rience in the industries they control. 
Would anyone who had even a rudi-
mentary understanding of the mo-
torcoach industry have promulgat-
ed the leasing rule that we seem to 
finally be beating back? 

Big companies tolerate this 
and other rules because they elim-
inate competition from small 
(often minority and family owned) 
operators who can’t afford to ei-
ther fight or follow the rules.

In the intervening years, I’ve 
rescued several birds in an effort to 
atone. My hope is that this column 
will give meaning to the life of the 
sparrow whose life I cut tragically 
short.

Dave Millhouser is a bus indus-
try marketing consultant and free-
lance writer. Contact him by email 
at Davemillhouser@gmail.com.

Regulating is like shooting a sparrow with a 12 gauge

Dave Millhouser
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We were getting about 80,000 miles 
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90-95,000 miles with Toyo. Better 
performance, better price, and great 
customer service-made it an easy decision 
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David Moody, Holiday Tours 
Randleman, NC
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NASHVILLE — The Interna-
tional Motorcoach Group named 
Brown Coach as the 2017 Opera-
tor of the Year at its annual Strate-
gic Alliance Meeting in Nashville. 
IMG also welcomed a new mem-
ber to its board of directors.

Stephen Brown, vice president 
of Amsterdam, N.Y.-based Brown 
Coach, accepted the Operator of 
the Year award on behalf of his 
brother, Robert, their families and 
the entire team at Brown Coach. 

Each year, IMG recognizes one 
of its own for the honor, based on 
operational excellence, safety per-
formance, best practices, commu-
nity and motor coach industry in-
volvement, and engagement within 
IMG. 

A panel made up of the past 
three winners — Autocar Excel-
lence, Starr and Southern Coaches 
— chose the winner. 

“Over 17 years ago, we were 
invited to become a shareholder 
company of IMG,” Brown said in 
accepting the award. “Our involve-
ment in the IMG organization has 
helped Brown Coach achieve 
many milestones, raise the bar in 
service excellence, and grow to 
where we are today. I am truly 
honored to receive this award.” 

Brown Coach began in 1980 
with nine motorcoaches proudly 
bearing the family name. Since 
then it has grown into a diversified 
company that provides charter, 
commuter and tour services with a 
fleet of 36 motorcoaches and more 
than 225 school buses.  

Brown Coach has been active 
in many areas of IMG, including 
the development of the IMG Driv-
er Training program, one of the 
first such training programs in the 
industry. 

“This is a wonderful choice as 
IMG’s Operator of the Year,” said 
IMG President Bronwyn Wilson. 
“Brown Coach is committed to 
safety, training and customer ser-
vice excellence, a true testament to 
outstanding core values that mir-
ror IMG’s.” 

During the awards ceremony, 
IMG unveiled the Operator of the 
Year motorcoach. It was designed 
and painted by Turbo Images and 
features Brown Coach’s logo along 
with a background collage depict-
ing signature travel images of the 
company’s upstate New York 
location. 

IMG also announced that 
David Annett of Annett Bus Lines 
in Sebring, Fla., has joined its 

board of directors. 
The organization’s leadership 

team remains as follows:
• Chairman — Real Boisson-

neault of Autocar Excellence in 
Levi, Quebec

• Vice Chairman — Gary 
Krapf of Krapf’s Coaches in West 
Chester, Pa. 

• Secretary/Treasurer — John 
Adams of Southern Coaches in 
Dothan, Ala. 

• Past Chairman — Dennis 
Streif of Vandalia Bus Lines in Ca-
seyville, Ill. 

Other board members are:
• Dean Wright of Pacific West-

ern Transportation in Mississauga, 
Ontario 

• Sandi Weir of Polynesian Ad-
venture Tours in Honolulu 

Mike Dickson of Southeastern 
Stages in Atlanta 

Greg Gallup of Royal Coach 
Tours in San Jose, Calif.

Bill Winkler of Peoria Charter 
in Peoria, Ill. 

IMG is a North American net-
work of motorcoach operators 
with 57 member companies oper-
ating more than 7,000 vehicles that 
provide transportation to more 
than 21 million charter and tour 
customers. 

Its member companies vary in 
size, region and diversity of busi-
ness models with a range of offer-
ings, including bus charters, es-
corted tours, limousines and 
school buses. 

IMG is an invitation-only 
organization.

Brown Coach named IMG Operator of the Year

HUDSON RIVER CORPORATION
Call toll free: 1-866-LAV-DUMP  |  Fax: 1-201-420-3322

www.lavdump.com

Dump
CLEAN...

Dump
LEGAL!

L avatory dump hopper is assembled and ready 
to install in your existing sewer system.  Its 
cover plate is easily rolled back with the 

remover tool.  Each of your service lanes can easily be 
equipped with this time-saving unit, which has been the 
industry standard for over thirty years.  All major credit 
cards accepted.  
      Call 1-866-LAV-DUMP or email 
lavdump@yahoo.com for additional information.

WASHROOM WASTE DISPOSAL UNIT 
Installs directly into your 
existing sewer system!

Washroom 
waste is 
removed 
quickly, 
easily and 
safely 

CHARTER

Ontario launches
school bus pilot

TORONTO — As part of On-
tario’s Climate Change Action Plan, 
the province is investing in a new 
Electric School Bus Pilot Pro-
gram designed to reduce green-
house gas emissions while giving 
students a safe, clean transit option 
to and from school. 

School bus operators providing 
student transportation services in 
Ontario may apply for funding to 
purchase an electric school bus and 
associated charging infrastructure. 

Applicants will be chosen based 
on their experience in student trans-
portation and ability to successfully 
deliver a pilot project, as well as 
their location in Ontario, type of 
route serviced and the size of their 
school bus fleet.

This initiative is funded by 
proceeds from Ontario’s carbon 
market, which are invested into 
programs that help households and 
businesses reduce greenhouse gas 
emissions and save money on en-
ergy costs. 

Fighting climate change and re-
ducing greenhouse gas emissions 
in Ontario is part of the govern-
ment’s plan to create jobs and grow 
the economy.

International Motorcoach Group 
President Bronwyn Wilson, left, 
and Stephen Brown, vice president 
of Amsterdam, N.Y.-based Brown 
Coach, which was named IMG’s 
2017 Operator of the Year.
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SAFETY
MANAGEMENT

SEMINAR
2017

®

Essential Topics • Critical Information • Invaluable Knowledge

Mark your calendar now for this yearly event that brings together everyone 

from the industry in a way that is helpful and informative.  Hosted by the

United Motorcoach Association and held at the National Transportation Safety 

Board Training Center, this two day meeting is a must-attend event for everyone 

serious about their business and the promotion of a safe operating environment.

December 6-7, 2017
NTSB Training Center,  Ashburn VA

An annual event for anyone concerned
about safe operations

Updates and forecasts by professionals from: 

• Federal Motor Carrier Safety Administration (FMCSA)

• Transportation Safety Administration (TSA)

• National Highway Transportation Safety Administration (NHTSA)

• National Transportation Safety Board (NTSB)

UNITED MOTORCOACH ASSOCIATION
FOR MORE INFO GO TO: 
https://tinyurl.com/UMAsms

SAN ANTONIO — The edu-
cation schedule for the 2018 UMA 
Motorcoach Expo in San Antonio 
includes 22 solution sessions to be 
held on January 7 and 8.

The education lineup was de-
signed by a team of UMA member 
operators to carefully target the 
most critical professional develop-
ment needs of motorcoach opera-
tors and their management teams. 

The full education lineup is 
posted on the Expo website, www.
motorcoachexpo.com. 

Relevant education is one of the 
top reasons operators give for at-
tending Expo and sessions will focus 
on high-profile issues in the indus-
try, including hiring drivers, manag-
ing technology, ELDs, ways to cut 
costs and cybersecurity concerns.

Solution sessions on Sunday, 
Jan. 7, will be divided into five 
tracks: operations, finance, mar-
keting, technology and small fleet. 
Monday morning sessions will be 
applicable to company personnel 
across departmental lines.

Speakers will be announced in 
the coming weeks. The schedule of 
sessions is as follows:

Sunday, January 7
11:15 a.m.–12:15 p.m.

•  OPERATIONS: Generational Differences: 
Bridging Generational Gaps

•  FINANCE: Rather Be Fishing? Preparing 
the Next Generation to Run Your 
Business

•  MARKETING: When to Outsource and 
When to Hire

•  TECHNOLOGY: Okay, You Have Wi-Fi…
What’s Next? How to Manage Your 
Technology Once it’s Installed

•  SMALL FLEET

° “I do”…Weddings!

°   Local Service Through Paratransit 
Contracts

Sunday, January 7, 2–3 p.m.
•  FINANCE: A Financial Scorecard — Do 

You Know Your Score?
•  MARKETING: Generational Differences: 

How to Market Your Business to 
Different Groups

•  TECHNOLOGY/OPERATIONS: ELDs 
Chapter 2 — The Bad News Is, You Are 
Required to Have Them. The Good 
News Is They Aren’t All That Bad!

• SMALL FLEET

°  Minority-Owned Businesses and the 
SBA

°  Regulatory Update for Small Fleets

Sunday, January 7, 2–4 p.m.
•  OPERATIONS: What’s Hot, What’s Not: 

Just Staying Ahead of the Curve — In-
dustry Executives Discuss Today’s Hot 
Topics, Challenges and Solutions

Sunday, January 7, 3:15–4:15 p.m.
•  FINANCE: Are You Working Harder and 

Making Less — Learn How to Make 
More

•  MARKETING: Getting Involved 
— Marketing and Business Develop-
ment by Engaging in Your Local 
Community

•  TECHNOLOGY: You Could Be Attacked: 
Cybersecurity and Other Threats That 
Could Leave Your Company Paralyzed

•  SMALL FLEET

° ADA — There’s More?

° Fam Tours = Big Profits

Monday, January 8, 8:45–9:45 a.m. 
Sessions open to all — no tracks
•  Ask the Experts on Regulations — New 

& Old — Everything You Wanted to 
Know, But Were Afraid to Ask

•  Drivers, Drivers, Drivers!
•  Marijuana 101: How to Navigate the 

Differences Between State and Federal 
Law

•  Risky Business — The Other Side of 
the Risk You May Not Know About

•  I’ll be fine — The Importance of 
Fatigue Management

The 2018 UMA Motorcoach 
Expo will be held Saturday through 
Wednesday, January 6-10, in San 
Antonio. In addition to education 
sessions, there will be a show floor 
featuring the latest vehicles, equip-
ment, products and services; com-
petitions for maintenance profes-
sionals and motorcoach drivers; 
and a celebratory awards dinner. 

Networking events will include 
a welcome reception, the Sneak Pre-
view After Party and the signature 
Expo event, Cigars and Cordials.

Vision Award nominations due Oct. 16
ALEXANDRIA, Va. — The 

United Motorcoach Association is 
seeking nominations for the most 
prestigious honors private mo-
torcoach operators can receive, 
the UMA Vision Awards, which 
are presented annually to a large 
and small coach company.

Nominations will be accepted 
from both operator and associate 
members of UMA.

The deadline for nominations 
is Oct. 16 and the awards will be 
presented as part of the UMA 
Leadership Awards Celebration 
during Motorcoach Expo 2018 in 
San Antonio Jan. 6-10. 

The Vision Awards recognize 
motorcoach operators that engage 
in sound business practices; have 
excellent safety records; regularly 
employ innovative marketing, op-
erations and customer service ap-
proaches; are good corporate citi-
zens within the community; raise 
the standards for all motorcoach 
companies and the profile of the 
entire industry; and are financially 
sound.

There are two Vision Awards, 
one that goes to a large operator 
(15 coaches or more) and the other 
for a small operator (fewer than 15 
coaches).

To be eligible, a nominated 
company must have current oper-
ating authority and a satisfactory 
safety rating and must be a UMA 
member in good standing. 

UMA members — both opera-
tor and associate — can nominate 
coach operators for the Vision 
Awards using the form at https://
motorcoachexpo.com/wp-content/
uploads/sites/3/2017/07/Vision- 
Award-Nomination-Form-2018.
pdf.

Please email the completed 
form to Carrington Blake at 
cblake@uma.org or send it via fax 
to 703-838-2950 by Oct. 16.

Education sessions set for Expo 2018 in San Antonio
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and dedication to motorcoach 
transportation. 

The winning driver will be 
sponsored by MBMCA to com-
pete in the United Motorcoach 
Association’s international driver 
competition to be held during 
UMA Motorcoach Expo in San 
Antonio January 6-10. 

The top three drivers at the 

MBMCA Roadeo are: 
1st Place — Brian Bass of 

Great Lakes Motorcoach in 
Walker, Mich. 

2nd Place — Barry Flowers of 
Compass Coach in Cedar Springs, 
Mich.

3rd Place — Dave Lagasse of 
Blue Lakes Charters & Tours in 
Clio, Mich.

Where the best companies
turn for M&A advice

www.cfaw.com  901.751.8880  memphis@cfaw.com
Securities offered through Silver Oak Securities, Inc. Member FINRA/SIPC

This announcement appears as a matter of record only

has merged with

The undersigned initiated 
and acted as advisor 

in the transaction

Since 1956

This announcement appears as a matter of record only

has acquired an interest in

The undersigned initiated 
and acted as advisor 

in the transaction

Securities transacted through Silver Oak Securities, Inc.

Transportation Demand Management, Inc. dba

This announcement appears as a matter of record only

Calco Travel, Inc.
has been acquired by

All Aboard America Holdings, Inc.
Founded by

Celerity Partners

The undersigned initiated 
and acted as advisor 

in the transaction

Securities transacted through Corporate Finance Securities, Inc.

This announcement appears as a matter of record only

Industrial Bus Lines dba

All Aboard America
has been acquired by

All Aboard America Holdings, Inc.
Founded by

Celerity Partners
The undersigned initiated 

and acted as advisor 
in the transaction

Securities transacted through Corporate Finance Securities, Inc.

This announcement appears as a matter of record only

Hotard Travel, Inc.
has been acquired by

All Aboard America Holdings, Inc.
Founded by

Celerity Partners

The undersigned initiated 
and acted as advisor 

in the transaction

Securities transacted through Corporate Finance Securities, Inc.

This announcement appears as a matter of record only

LLC, Inc.
dba Gray Line of Nashville

has been acquired by

Red Clay Capital Holdings
Red Clay

Capital Holdings, LLC  

The undersigned initiated 
and acted as advisor 

in the transaction

Since 1956

LANSDALE, Pa. — Blake 
Krapf, CEO of Krapf Bus Com-
panies, is new president of the Na-
tional School Transportation As-
sociation (NSTA).

Krapf, who will serve a two-year 
term, succeeds Todd Monteferrario.

“It is an honor to represent the 
membership of the National 
School Transportation Association 
and a privilege to share my passion 
for the school bus industry,” Krapf 
said. “As president of NSTA, I will 
focus on the energizing goals and 
initiatives defined in our new stra-
tegic plan, and continue to advo-
cate for promoting the school bus 
as the safest mode of transporta-
tion for our nation’s children.”

NSTA also announced that Tif-
fany Boykin has been named exec-
utive director of the association. 
The appointment follows the re-
cent departure of Ronna Weber.

Boykin has more than 10 years 
of experience in operational man-
agement, revenue generation, pro-
gram development and staff lead-
ership of nonprofit organizations. 

Lester Sokolowski also has 
joined NSTA as regulatory rela-
tions director. Sokolowski has 
more than 20 years of experience 
in nonprofit leadership, specializ-

ing in the school bus, coach, transit 
and commercial vehicle transpor-
tation industries. 

NSTA recently moved its head-
quarters from Alexandria, Va., to 
Lansdale, Pa.

FARIBAULT, 
Minn. — Randy 
Angell has been 
promoted to vice 
president of sales 
and service at 
CH Bus Sales, 
the exclusive dis-
tributor of Temsa 
motorcoaches in 
North America

Angell will remain the primary 
account executive for his current re-
gional accounts but also will con-
tinue to manage the Midwest and 
Western regions to drive sales and 
improve service and support for all 
CH Bus/Temsa customers. 

“Randy Angell has been an in-
tegral part of the growth of our 
company over the last several years 
and we are thrilled to promote him 
to this new position,” said Duane 
Geiger, president and CEO of CH 
Bus Sales. 

Angell joined the company in 
2011 as an account executive for 
the Midwest region and has suc-
cessfully moved upward in a vari-
ety of sales positions. 

MIDDLETON, Wis. — The 
Midwest Bus & Motorcoach As-
sociation has elected new members 
to its board of directors. They are:

Brian Whitaker of Windy City 
Limousine in Broadview, Ill.

Tom Bazow of Excursions 
Trailways in Fort Wayne, Ind.

Rex Tennyson of USA Tours in 
Rolla, Mo.

Ethen Sprengeler of CH Bus 
Sales in Faribault, Minn.

MBMCA also named new offi-
cers for 2017-2019. They are:

Chair — Trent Stange of Com-
pass Coach in Cedar Springs, 
Mich.

Vice Chair — David James of 
BRT in Brecksville, Ohio

Treasurer — Rex Tennyson of 
USA Tours in Rolla, Mo.

Secretary — Ethen Sprengeler 
of CH Bus Sales in Faribault, 
Minn.

TRAVERSE CITY, Mich. — Ten 
professional drivers representing 
four different companies from Mich-
igan and Illinois competed in the 
Midwest Bus & Motorcoach Asso-
ciation Bus Roadeo in August. 

Drivers took a written test and 
got behind the wheel of a bus to 
put their driving skills to the test. 
Throughout the competition driv-
ers had the opportunity to demon-
strate their professionalism, skill 

People

Randy Angell

BASSETT, Va. — Bobby W. 
Easter of Bassett, owner of Eas-
ter’s Auto and Bus Sales, passed 
away in August. He was 56.

Easter, who was born in Dan-
ville on June 7, 1961, attended 
Buffalo Ridge Pentecostal Holi-
ness Church and was a talented 
musician who mastered many 
instruments.

He is survived by his parents, 
Edward and Ann Easter; daughters 
Michelle Easter and Melissa Eas-

ter-Calfee and her husband, Jere-
miah; grandchildren Kadence and 
Kinder Easter and Sage, Colton 
and Knoxley Easter-Calfee; broth-
ers Eddie Easter and Billy Easter 
and his wife, Brenda; sister Marga-
ret Rakes; uncles Russell Easter 
and James Easter; and several 
cousins, nieces, nephews and other 
loving family members.

Easter was preceded in death 
by his grandparents, Jim and Lilly 
Easter.

Obituary: Bobby Easter dies

October 2017

9-12 Northwest Motorcoach 
Assn. Annual Bus ROADEO and 
Conference, Olympia, Wash. Info: 
www.nwmotorcoach.com/meetings

11-12 Greater New Jersey 
Motor coach Assn. Annual Meeting, 
Resorts Casino Hotel, Atlantic City. 
Info: www.gnjma.com
15-17 California Bus Assn. 
Annual Convention & Trade Show, 
Viejas Casino & Resort, Alpine, 
Calif. Info: www.cbabus.com

Calendar
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SAN LUIS OBISPO, Calif. — 
Silverado Stages has purchased 28 
new Volvo 9700 motorcoaches as 
part of the company’s continued 
fleet renewal and its expansion 
earlier this year with the purchase 
of Michelangelo Leasing Inc.  

The new coaches add to Sil-
verado’s current 350-bus fleet 
 located in California, Nevada and 

Arizona.
Silverado CEO John Busskohl 

said the Volvo 9700s are the favor-
ite of the company’s customers be-
cause of their safety and versatili-
ty. The coaches are equipped with 
industry leading safety features, 
appealing design and a fuel-effi-
cient engine, Busskohl said.

“After extensive trials, we were 

pleased to conf irm the value 
demonstrated by the 9700s, and 
look forward to continuing safe, 
quality transportation,” he said.

In January, Silverado an-
nounced that it was merging with 
Michelangelo Leasing, which op-
erated a fleet of about 200 vehicles 
from terminals in Torrance and 
San Diego, Calif.; Las Vegas, Nev.; 

and Sedona and Phoenix, Ariz.
Silverado Stages was founded 

in 1987 and has grown into the 
largest privately owned mo-
torcoach company based in 
California. 

In addition to the Michelange-
lo locations in California, Nevada 
and Arizona, Silverado provides 
transportation across the western 

states from terminals in Sacramen-
to, San Luis Obispo, Bakersfield, 
Santa Barbara, and Orange Coun-
ty, Calif.; and Cheyenne, Wyo.  

It offers charters, tours, sched-
uled fixed-route service, commut-
er and campus shuttles, and con-
vention and event services aboard 
large motorcoaches, shuttles and 
vans.

Silverado Stages purchases 28 Volvo 9700 motorcoaches

be an extension but we had to make 
a decision,” said Ray Sar goni, pres-
ident of Gray Line of San Francis-
co, Silicon Valley and Monterey.

Sargoni said his staff needed 
two to three months to study ven-
dor candidates for his 40-vehicle 
fleet. 

“They also were trying to run 
the company,” he said. “You have 
to make a choice and go for the 
best plan possible.”

The Federal Motor Carrier 
Safety Administration issued its 
final ELD rule on Dec. 16, 2015, 
with a compliance date of Dec. 18, 
2017. The mandate requires auto-
matic electronic monitoring of 
driver activities with the stated 
goal of reducing accidents caused 
by fatigue and hours-of-service 
violations.

FMCSA estimated the rule 
would avoid 1,844 crashes and 
save 26 lives annually. It placed 
the rule’s cost to the commercial 
motor vehicle industry at around 
$2.2 billion.

Due to $3.1 billion in savings 
from reduced crashes and paper-
work, total benefits were estimat-
ed at $850 million.

Dozens of vendors have regis-
tered electronic logging devices 
on FMCSA’s website “as self-cer-
tified by the manufacturer.” 

How does an operator even 
begin to wade into what can be a 
complex and time-consuming 
endeavor?

“We assembled a team of all 
the people who will be directly in-
volved with the installation and 
implementation to come up with a 
list of company names,” said 
Moody, who was selecting devices 
for 71 motorcoaches in his Holi-
day Tours operation. 

“We came up with a list of 15 
companies, then we discussed our 
needs and wishes and built an RFP 
(request for proposal) and sent it 
to those companies. Only eight re-
sponded, which is crazy.”

The Holiday staff spent 45 
minutes in a webinar with each 
company before identifying four 
finalists. 

“We asked those four for phys-
ical demo units that we ran in our 
vehicles for two to three weeks,” 
Moody said.

Identifying company-specific 
requirements was a critical part of 
the process, he said. “The main 
thing was having that list of what 
we absolutely need to have to meet 
the ELD mandate and integrate 
with our own operating system.”

San Francisco Gray Line also 
narrowed its choices by identify-
ing compatibilities. 

“We already had GPS tracking 
and Wi-Fi,” Sargoni said. “We picked 
a company that could add ELD to 

those services. You should go with 
somebody who is simple and can 
give you one-stop shopping.”

As many or most carriers are 
choosing their first ELD provid-
ers, Vandalia Bus Lines is going to 
work with its second provider for 
its 70-motorcoach fleet.

“We have had ELDs for three 
years,” Streif said. “We just ended a 
contract with a provider that we had 
some challenges with. There are 
some things to be cautious about. 
We went with a fairly large carrier 
and did some reference checks.

“Because we had some experi-
ence, we knew what questions to 
ask and what pitfalls to look for,” 
Streif said. “Primarily, how long 
they have been in business was 
one of our criteria. Also, not every 
provider can give us engine diag-

nostics and an electronic DVIR 
(driver vehicle inspection report). 
We found that other features did 
not cost that much to add but give 
us a lot of benefits.”

Moody also considered the po-
tential longevity of vendors. 

“We think within three years 
the marketplace is going to con-
solidate into a few major vendors, 
so we thought about finding some-
one we think will be around in 
those three years,” he said.

Williams said the training por-
tion is important and can take at least 
30 days after an ELD is selected.

“If you have more than 20 driv-
ers you might need more time,” he 
said. “Some of your people might 
have it in their minds that they 
can’t do this because they have 
never sat down with a computer. 

Those who have done it think it is 
the best thing since sliced bread.”

Moody agreed, saying the main 
thing his company learned is that 
you cannot do just one training 
class.

“It will take multiple classes 
and then one-on-ones with some 
guys who still aren’t getting it,” he 
said. “This industry is heavily in 
the retirement space and some 
drivers are reluctant to change.

“Among our drivers there is 
some hesitation and then some 
guys who are ready to be done 
with paper. Some have seen the 
advantages of letting the computer 
handle the work.”

Williams installed his first ELD 
into a coach handled by a driver 
“who is older and could be slower 
to adopt it. He didn’t like it at first. 
He said, ‘If you put that thing in my 
bus I think I’m going to quit.’ 

“After two weeks he said, ‘That 
ain’t bad. All I’ve got to do is re-
member to log out.’ Things he used 
to do in 15 minutes can be done in 
15 seconds.”

The data derived from ELDs 
also will provide better manage-
ment and maintenance tools, Wil-
liams said.

“The people in the shop can be 
alerted about a problem ahead of 
time while the motorcoach is still 
on the road. They can be proactive 
and ready to get that bus back on 
the road the next day.”

CVSA, which is made up of 
enforcement officials and strives 
to provide uniformity in enforce-
ment of trucking and bus regula-
tions, stressed to FMCSA that, de-
spite what opponents of the ELD 
rule argue, “the enforcement com-
munity is ready to begin enforce-
ment of the requirement on Dec. 
18, 2017.”

“On that date, inspectors and 
roadside enforcement personnel 
will begin documenting violations 
on roadside inspection reports and, 
at the jurisdiction’s discretion, will 
issue citations to commercial motor 
vehicle drivers operating vehicles 
without a compliant ELD.” 

CVSA Executive Director Col-
lin B. Mooney said in the letter to 
FMCSA that the alliance’s mem-
ber jurisdictions have used the 
phased approach in the past when 
implementing significant changes 
in regulatory requirements.

Phasing in ELD enforcement, 
Mooney wrote, “will help promote 
a smoother transition to the new 
ELD requirement.”

FMCSA said the delay in out-of-
service enforcement does not affect 
the date by which buses and trucks 
must adopt an automatic onboard 
recording device (AOBRD). Motor 
carriers are allowed to continue 
using AOBRDS, which have more 
limited functionality than ELDs, 
through Dec. 16, 2019, if they are 
installed before Dec. 18, 2017.

“After Dec. 18, 2017, if you 
don’t have an AOBRD or ELD the 
violation will be cited, and a driver 
could be fined, but they won’t be 
put out of service,” FMCSA 
spokesperson Duane DeBruyne 
told a trucking magazine recently.

“Companies that continually 
violate the rule could be subject to 
federal investigation as well,” De-
Bruyne said.

Efforts to kill or delay the man-
date have so far been unsuccessful, 
but opponents have vowed to con-
tinue the fight.

The biggest opponent has been 
the Owner-Operator Independent 
Drivers Association (OOIDA), 
which recently lost its court battle 
to scuttle the rule when the U.S. 
Supreme Court declined to hear its 

appeal.
OOIDA also backed an effort 

in Congress to delay the mandate 
for two years, but that was voted 
down last month.

OOIDA tried yet another ap-
proach to delaying the mandate by 
filing a petition with FMCSA al-
leging that 26 states have not yet 
incorporated an electronic logging 
regulation into state law and are 
not authorized to enforce the rule 
until they do so. 

The trucking association’s pe-
tition alleges that more than 20 of 
the states are years behind in 
adopting amendments and addi-
tions to the Federal Motor Carrier 
Safety Regulations into state 
law. In order to qualify for federal 
grants under the Motor Carrier 

Safety Assistance Program, states 
are required to incorporate the 
FMCSRs or their equivalent into 
state law.

“These are just examples of the 
monumental reasons this mandate 
is not ready for prime time,” said 
Todd Spencer, executive vice pres-
ident of OOIDA. “Too many states 
are not ready to roll out the man-
date and can’t possibly be ready by 
the Dec. 18 deadline.”

However, several of the states 
targeted by OOIDA’s petition re-
sponded by saying that, as far as 
they were concerned, their regula-
tory codes, including the ELD 
mandate, were fully up to date.

As of mid-September, FMCSA 
hadn’t responded to OOIDA’s 
petition.

Choosing an ELD
CONTINUED FROM PAGE 1

ELD enforcement
CONTINUED FROM PAGE 1

Choosing the right ELD can take longer than expected, operators warn as 
the December 18 compliance deadline fast approaches.
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 celebration of America’s best loved 
holiday,” according to the theater’s 
website.

Shirley Garrett, president and 
owner of Sunshine Travel & Ex-
press in Lancaster, S.C., said The 
Carolina Opry Theater is popular 
and its programming and staff are 
outstanding. She called it “first 
class; it’s top of the chart.”

Adjacent to it is the Pirates 
Voyage Dinner & Show, a popular 
destination for children and adults, 
Garrett said of the Dolly Parton 
production.

“Both of them are clean, 
wholesome places to go,” she said. 
“You don’t have to worry about the 
language or what’s going to get 
said or done at either one of those.”

The holiday production at the 
Alabama Theatre is “The South’s 
Grandest Christmas Show,” also 
launching Nov. 1. The show is 
billed by its website as a “combi-
nation of traditional Christmas and 
contemporary holiday favorites.” 

This year’s show combines tal-
ent, scenery and special effects 
and also includes laughter from 
comedian Ricky Mokel.

Pirates Voyage includes a 
Christmas show where the “Mysti-
cal Christmas Spirit takes Captain 
Scrooge on a journey through time 
and space to find the meaning of 
Christmas,” its website says. That 
show begins Nov. 9.

Legends in Concert is another 
popular venue, with its tribute art-
ists looking and singing like the 

legends they represent, including 
Johnny Cash and Elvis Presley, 
Skinner said.

Broadway at the Beach, a mix 
of shopping, dining and attrac-
tions, also is a good stop, she said.

Broadway at the Beach mar-
kets itself as a 700,000-square-
foot “experiential, festival retail 
center that combines shopping, 
dining, and entertainment in a vi-
brant setting.” 

It is set on 350 acres, surrounds 
a 23-acre lake and is organized in a 
series of interconnected villages 
that include The Avenue, New 
 England Fishing Village (east and 
west), Mediterranean Village, 
Charleston Boardwalk and Heroes 
Harbor, according to marketing di-
rector Melissa Armstrong.

Attractions there include Rip-
ley’s Aquarium and Legends in 
Concert, among others.

Broadway at the Beach has re-
ceived numerous accolades over 
the years, including having been 
named the state’s “Entertainment 
Attraction of the Year,” “Top Tour-
ist Attraction” at the South Caroli-
na Governor’s Conference on Trav-
el and Tourism and was recently 
named by Yahoo as one of the top 
10 tourist attractions in the United 
States based on Google Maps data, 
Armstrong said.

It’s also equipped to handle bus 
groups, she said.

Each driver and one escort per 
group receives a $10 meal voucher 
to a Broadway at the Beach restau-
rant when they check into the 
Guest Services Center, the website 

Myrtle Beach
CONTINUED FROM PAGE 1

HUGE INVENTORY OF QUALITY COMPONENTS

1-800-300-3751

TRANSMISSIONS: B-500 B-500R, B400, B400R, Voith-ZF

AC: 05G Carrier, X430, X426, Motor Blowers, Condenser Motors

ENGINES: Detroit Series 60 and 50, 6V92TA, Cummins ISC-CAPS, 
ISLG, ISC Diesel, 5.9 ISB, 5.9 LPG, Cylinder Blocks/Heads, 
Crankshafts, Complete Runners 

ENGINES - TRANSMISSIONS - AC COMPRESSORS - MISC.

PARTS

NEW ARRIVALS

Aluminum Wheels 8.25 x 22.5
(883110, 886520 good used take outs)

Thermo King AC Controller

Allison TCM

Visit Us At
www.CompleteCoach.com

CONTINUED ON PAGE 18 c

Myrtle Beach’s Broadway at the Beach is a 700,000-square-foot retail center that combines shopping, dining 
and entertainment. It is set on 350 acres, surrounds a 23-acre lake and is organized in a series of interconnected 
villages. (Photo by Broadway at the Beach)

Holiday Companies of Randleman, N.C., operates retail and charter tours to Myrtle Beach, which company tour 
coordinator Donna Skinner says is “an area that folks just love going to time and time again, even if they’ve been 
there five or six times.”

CCW makes STEM
mobile classroom
for use in Utah

RIVERSIDE, Calif. — Com-
plete Coach Works has unveiled 
Utah’s Science, Technology, Engi-
neering and Mathematics (STEM) 
mobile classroom. 

CCW, a transit bus retrofit and 
rehabilitation company, was award-
ed a contract to convert a 40-foot 
high-floor bus into a state-of-the art 
traveling classroom. 

The bus was donated by the 
STEM Action Center of Utah.

The customization of the bus 
included new flooring, countertops, 
a technology-themed interior de-
sign, an animated robot exterior 
decal design, TV’s, 3D printers and 
a station for laptops. 

The STEM mobile classroom is 
equipped with special tools that fa-
cilitate professional learning activi-
ties. The design and deployment of 
a mobile STEM classroom will 
transform the way students experi-
ence hands-on activities statewide. 
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says. All group guests receive a 
Broadway at the Beach goody bag 
that includes a property map, mag-
net and special offers from various 
shops, restaurants and attractions.

Brookgreen Gardens, featur-
ing lush gardens, a large sculpture 
display and nature preserve, is 
also among the area’s notable at-
tractions, said Conovia Heming-
way, sales coordinator for Brittain 
Resor ts  & Hotels  in Myr tle 
Beach.

Located in Murrells Inlet, just 
south of Myrtle Beach, Brook-
green Gardens’ website says it’s 
“one of America’s premier gardens 
and one of a few select places in 
the United States to have earned 
accreditation from the American 
Alliance of Museums and the As-
sociation of Zoos and Aquari-
ums as well as being designated 
a National Historic Landmark and 
listed on the National Register of 
Historic Places.”

The Charlotte Observer last 
year listed it among its “7 Wonders 
of the Carolinas” for what it calls 
the largest sculpture garden in 
North America.

Hemingway cited Brook-
green’s “Nights of a Thousand 
Candles” as a Christmas highlight. 
It occurs over various nights from 
Nov. 30 to Dec. 17 and features the 
“soft glow of more than 5,500 
hand-lit candles and countless 
sparkling lights,” its website says. 

“Walk the paths with a warm 
cup of cider, hear the sounds of 
holiday music, carolers singing, 
and celebrate the season with fam-
ily and friends.”

Garrett also likes Murrells 
Inlet MarshWalk, a half-mile-long 
stroll that includes dining, abun-
dant marsh life and sightseeing 
tours; and Conway, which Discov-
er South Carolina calls one of the 
state’s “most charming and histori-
cal cities,” urging visitors to drive 
its tree-lined streets, visit quaint 
shops and walk along the Wac-
camaw River Riverwalk. 

Conway is about a half-hour 
northwest of Myrtle Beach.

There are also guided tours on 
the Intracoastal Waterway dinner 
cruises and more in the area, Gar-
rett said.

Hemingway also recommend-
ed “Lighting of the Landing” at 
Barefoot Landing, a shopping, 
dining and entertainment destina-
tion along the Intracoastal Water-
way. This year’s lighting occurs 
Nov. 18.

Dining choices are ample in 
Myrtle Beach, too, and seafood is 
bountiful covering all varieties and 
price points, Garrett said.

A typical Myrtle Beach tour 
package includes the hotel, show 
package, a seafood dinner, shop-
ping and time to stroll the beach, 
she said.

“We try to do oceanfront prop-
erty when we stay during the 
Christmas season so that every-
body has a view of the ocean,” 
Garrett said. “Some of them just 
find it calming to sit out on the 
balcony and just watch the waves 
rush in, that kind of thing, that 
kind of peaceful time.”

Skinner said Holiday’s packag-
es also include shows, shopping 
and dining, often tying in a dinner 
at The Original Benjamin’s Cala-
bash Seafood Buffet, “which is a 
landmark there at Myrtle Beach.”

Garrett also likes to build in 
time for motorcoaches to stop at a 
farmer’s market or roadside fruit 
and vegetable stands on their way 
home for customers to buy Red 
Jewel sweet potatoes for their holi-
day baking. Clients love the pota-
toes for sweet potato casseroles, 
soufflés, sweet potato fries and 
more, she said.

“That’s always a big thing,” 
Garrett said of the tasty potatoes 
grown in the low country’s sandy 
soil.

It caps a sweet trip, one could 
say.

Or, as Hemingway put it, “We 
try to be family orientated in Myr-
tle Beach year-round, not just 
during the Christmas season — 
and it’s a nice place to come visit.”
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Tangena Church (with Santa) performs in The Carolina Opry Christmas Special, which has been the top-rated 
holiday show in Myrtle Beach for more than three decades. (Photo by Jordan Watkins)

When patrons enter The Carolina Opry Theater lobby, they encounter the embodied spirit of Christmas, complete 
with a 30-foot-tall, fully decorated tree. (Photo by Jordan Watkins)

RRL Insurance Agency
Motorcoach Insurance Specialists

Philip W. Love Sr.
800-407-4077  |  FAX 321-752-7980

lovep@rrl-ins.com • www.rrl-ins.com
4450 W. Eau Gallie Blvd., #115

Melbourne, FL 32934

The Carolina Opry Theater, a popular motorcoach destination, is transformed into a winter wonderland for The 
Carolina Opry Christmas Special, a musical celebration of the holiday. (Photo by Jordan Watkins)



SAFETY IS OUR PRIORITY 
AND OUR PASSION.

The Volvo 9700 makes safety a priority with advanced driver assistance systems, 
high-efficiency brakes, seat belts, and a cabin structure engineered to protect all on 
board. The ultra-reliable Volvo engine delivers maximum fuel efficiency while reducing 
greenhouse gas emissions. And every feature is perfectly packaged in a well-equipped 
coach designed to provide a world-class travel experience.
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Re-Energize your fleet with an 
MCI pre-owned coach

Invest in the best. Whether your route takes you 
around town or across the continent, MCI has a pre-owned 
coach that was built just for you. With our extensive selection, you’ll find 
the options you need at an affordable price that will boost your capacity, uptime 
and profitability.

Our Re-Energized MCI J4500 coaches feature a 210+ point inspection, a new 
interior and a 2-year warranty on the re-manufactured DD Series 60 engine and 
Allison B500 transmission.  

There’s only one place to get a Re-Energized MCI J4500; a Select MCI J4500 or 
Setra Select pre-owned coach — and that’s from MCI.  

Setra

See our complete  
available inventory at  
mcicoach.com/preowned
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