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WASHINGTON — The Feder-
al Transit Administration has 
awarded $20 million to 128 motor-
coach companies across the U.S. to 
retrofit buses with wheelchair lifts 
or to help offset the cost of lifts on 
new coaches.

The amount granted this year is 
an increase from previous years as 
a major deadline looms for large 
line-run operators that must have 
100 percent of their fleets wheel-
chair accessible by Oct. 29, 2012.

The requirement applies to 
fixed-route operators having annu-
al revenue of $8.6 million or more.

The wheelchair grant program 
has been around for a dozen years 
and has awarded tens of millions of 
dollars to operators to help them 

comply with federal accessibility 
regulations.  

“Most of us don’t think twice 
about the simple act of getting on a 
bus,” said U.S. Transportation Sec-
retary Ray LaHood in announcing 
the latest grants.

“Yet, for millions who use mo-
bility devices for independence 
such as wheelchairs, a broken or 
non-existent lift can interrupt a 
commute to work or cause some-
one to miss a visit with friends or 
family. This investment will ensure 
greater mobility for all.”

While 86 of the 128 grants, or 
just over two-thirds, were for less 
than $50,000 to pay for a single 
wheelchair lift, Greyhound Lines, 

New owners pointing MCI down a debt-free highway

WASHINGTON — The Federal Motor 
Carrier Safety Administration says it took a 
major step toward improving commercial 
bus and truck safety last month with the of-
ficial launch of its Compliance Safety Ac-
countability system.

The centerpiece of CSA is the Safety 
Measurement System, which analyzes safe-
ty-based violations from inspections and 
crash data to determine a commercial motor 
carrier’s on-road performance.

The FMCSA says the new safety pro-

gram will allow it and other enforcement 
agencies to reach more carriers earlier and 
deploy a range of corrective interventions to 
address a carrier’s specific safety problems.

“The CSA program will help us more 
easily identify unsafe commercial truck and 
bus companies,” said U.S. Transportation 
Secretary Ray LaHood. “Better data and tar-
geted enforcement will raise the safety bar 
for commercial carriers and empower them 
to take action before safety problems occur.”

SCHAUMBURG, Ill. — When 
KPS Partners purchased Motor 
Coach Industries in September, 
some in the industry worried the 
new owner would be just another 
caretaker that would baby sit the 
company for a while and then sell it.

After all, MCI has had three 
different owners during the past 
three years.

Although selling at some point 
is not out of the question, execu-

tives with KPS say the New York-
based investment group isn’t one 
to put a little money into a business 
and then sit back and hope for the 
best.

Instead, the firm has a reputa-
tion of being very hands on with 
its investment properties.  

“The KPS team considers 
themselves industrialists first -- 
specialists in operations who hap-
pen to have a fund, and they take 

great pride in their operational and 
manufacturing expertise,” notes 
company spokesman Mark Semer.

And getting heavily involved is 
exactly what the group plans to do 
at MCI.

If all goes well, the investment 
firm might even produce results 
similar to those it got from its last 
foray into bus manufacturing. 

In 2002, KPS paid $27.5 mil-
lion to acquire New Flyer Indus-

tries, the leading maker of transit 
buses in North America. Less than 
two years later it sold the company 
for $200 million. 

Such a remarkable gain — in 
the bus industry — could not have 
been possible had KPS not gotten 
highly involved in all aspects of 
the business and the industry. That 
approach has been adopted at 
MCI, as well.  

KPS’ purchase arrangement 

erased a pile of debt that for years 
kept MCI’s balance sheet out of 
whack and kept its bottom line red. 
It then named one of its top work-
ing partners, Jay Bernstein, chair-
man of the board. And, a few weeks 
later, it made two more manage-
ment changes, including bringing 
in a new president, Rick Heller.

In the eyes of the KPS execu-
tives, the importance of MCI’s 

New safety system launched
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Happy New Year – See you at Expo!

ASHBURN, Va. — The national roll out 
of the federal government’s new Compli-
ance Safety Accountability program for op-
erators of commercial vehicles may not 
only make the country’s highways safer but 
could help alert motorcoach operators im-
prove their businesses.

Operators who pay close attention to the 
expanded carrier data that the safety initia-
tive makes available are likely to benefit, 
while those who ignore it could see their 
businesses take a hit.

“Customers may be looking at this data 
when deciding which companies to use, es-
pecially in passenger movements,” warns 
Matthew A. Daecher of the Daecher Con-
sulting Group.

He said operators can lose business to 
competitors who have better statistical data. 
If they don’t monitor their own information, 
they will not know which issues are affect-
ing their scores and they may miss an oppor-
tunity to improve them. 

Expert: Don’t ignore new system

CONTINUED ON PAGE 8 c

UMA Motorcoach Expo 2011

Expo sails into Tampa – Jan. 19-23
Special Preview Inside

Happy New Year – See you at Expo!

Expo sails into Tampa – Jan. 19-23
Special Preview Inside



ABC & PArtners

United in oUr 
Vision to sUpport 

operator  
excellence.



	Bus & Motorcoach News 	 INDUSTRY NEWS January	1,	2011	 3

ASHBURN, Va. — Motor-
coach operators got a high-octane 
infusion of information on im-
proving their businesses at the in-
augural UMA Business Manage-
ment Seminar held here last month 
at the National Transportation 
Safety Board training center.

And they apparently felt em-
powered by what they heard.

“We got very good feedback 
from the people who attended the 
seminar,” said Victor Parra, presi-
dent and chief executive of the Unit-
ed Motorcoach Association, which 
co-hosted the event with the Bus & 
Motorcoach Academy and Clarence 
Cornell School of Business.

He said the two-day seminar, 
which attracted about two-dozen 
motorcoach operators and execu-
tives, went off so well and re-
ceived such good reviews from at-
tendees that plans are in the works 
for a second seminar in 2011.

“It was very successful for our 
first one,” he said.

The sessions featured a wide 
range of business classes — many 
of them from the academy curric-
ulum — designed to help opera-
tors improve the business end of 
their companies. 

Included were: building a 
business plan, your accountant 
and you, basic business law, basic 
marketing, business ethnics, the 
right pricing, safety is good busi-
ness, and cash flow analysis.

Among the instructors were: 
Chris Ripley, business professor at 
the College of Southern Maryland; 
Ted Williford, a certified public ac-
countant; attorney Dan Mastromar-
co; Eric Elliot of BusRates.com; 
Mike Denny of Motor Coach Indus-
tries; Robert Crescenzo, vice presi-
dent of Lancer Insurance, and Ken 
Presley, vice president of UMA. 

“The subjects were comprehen-
sive and offered real-world applica-
tion for the bus and motorcoach 
industry from a first-class lineup of 
instructors,” noted Presley. “The in-
tention was for participants to take 
away ideas that could increase rev-
enue and profitability.”

Each participant received a 
certificate from the academy.

Presley said the seminar was 
made possible through the spon-
sorship of Allen Insurance Group 
and Lancer Insurance.

ABC Companies sponsors the 
academy’s Clarence Cornell 
School of Business.

Initial business seminar
called success by UMA SEATTLE — A federal bank-

ruptcy judge has set Jan. 12 as the 
date for a court-supervised auction 
of the motorcoach companies once 
owned by Darren Berg.

U.S. Bankruptcy Judge Karen 
Overstreet had considered shutting 
down the coach companies and liq-
uidating their assets to collect the 
highest return for creditors, which 
include investors in Berg’s defunct 
Meridian investment funds.

But late last month Overstreet 
ordered the auction after bids from 
several companies interested in 
buying buses came in less than an 

offer from corporate hospitality 
entrepreneur H.S. Wright III, who 
is seeking to buy four of the com-
panies and keep them running.

Wright is offering $5.5 million 
to buy Berg’s Meridian Transpor-
tation Resources (MTR) Western 
bus companies, which operate in 
Seattle, Portland and several other 
western U.S. and Canadian cities.

That is up from Wright’s previ-
ous offer of up to $5.25 million.

A separate offer has been made 
for Berg’s other company, Oregon 
Coachways.

The bankruptcy court auction 

could attract other bidders for the 
companies, but that is by no means 
certain. 

Berg faces federal fraud charg-
es related to the collapsed funds he 
created and managed. He is ac-
cused of operating a decade-long 
Ponzi scheme.

A bankruptcy trustee says he 
diverted about $75 million from 
his Meridian Funds to help finance 
the bus companies. 

Berg has pleaded not guilty to 
the criminal charges. (See Dec. 15, 
Dec. 1, Nov. 1 and Aug. 15 issues 
of Bus & Motorcoach News.)

Auction set for Berg companies

WASHINGTON — Retail die-
sel fuel sold at a premium over 
gasoline throughout 2010, and pe-
troleum analysts say global com-
petition for the motorcoach indus-
try’s main fuel likely means that 
will not change anytime soon.

“There’s really one reason” for 
the spread, said a U.S. Department 
of Energy economist. “The global 
demand for distillates is rising faster 
than global demand for gasoline.”

Last month, the U.S. average re-
tail price of diesel was roughly 24 
cents a gallon higher than the aver-

age for gasoline. The highest diesel 
premium during 2010 came on Nov. 
29, when diesel was 30.6 cents a gal-
lon more expensive than gasoline.

The gap had not been so pro-
nounced since February 2009, ac-
cording to USDOE data.

For decades diesel was a refin-
ery by-product and reliably cheaper 
than gasoline. But during the past 
15 years successive federal caps on 
sulfur content for diesel fuel result-
ed in higher refiner costs that got 
passed down the line to motorcoach 
operators, truckers and other users.

Now, USDOE data show, retail 
diesel is almost always more ex-
pensive than gasoline.

When USDOE began its week-
ly survey of f illing stations in 
1994, diesel and gas prices tracked 
one another quite closely. It was 
not until 1996 that DOE’s weekly 
survey reported diesel prices were 
routinely higher than gasoline.

The last time the diesel average 
stayed below the gasoline average 
for more than two consecutive weeks 
was during the summer of 2009.

Diesel fuel premium to continue

CONTINUED ON PAGE 14 c
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Driver cell phone ban proposed
WASHINGTON — The U.S. 

Department of Transportation pro-
posed a new rule that would ban 
interstate bus and truck drivers 
from using hand-held cell phones 
while operating a commercial 
motor vehicle.

The rule, which has been in the 
works for just over a year, also sets 
stiff fines for violators and is an-
other aspect of the USDOT cam-
paign against distracted driving.

Drivers could face fines of up 
to $2,750 per violation — and loss 
of their commercial driver’s li-
cense for multiple offenses — 
while carriers’ fines could be as 
high as $11,000, the USDOT said.

The proposal would affect 
about 4 million drivers. 

“Every time a commercial 
truck or bus driver takes his or her 
eyes off the road to use a cell 
phone, even for a few seconds, the 
driver places every one around 
them at risk,” said Transportation 
Secretary Ray  LaHood, who has 
consistently spoken out against 
distracted driving practices.

“This proposed rule will go a 
long way toward keeping a driv-
er’s full attention focused on the 
road,” he added.

The proposed rule, which is 
being released by the USDOT’s 
Federal Motor Carrier Safety Ad-

ministration, would prohibit com-
mercial drivers from reaching for, 
holding or dialing a cell phone while 
operating a commercial vehicle.

Drivers who violate these re-
strictions would face federal civil 
penalties of up to $2,750 for each 
offense and could face disqualifi-
cation of their commercial driver’s 
license for multiple offenses.

States could also suspend 
CDLs after two or more violations 
of any state law on hand-held cell 
phone use, USDOT said.

Operators who allow their 
drivers to use hand-held cell 
phones while driving would face a 
maximum penalty of $11,000.

Florida congressman to lead
House transportation panel

WASHINGTON — Florida 
Republican Congressman John 
Mica will head the House Trans-
portation and Infrastructure Com-
mittee when the new Congress 
convenes this month. His selec-
tion was expected.

Mica, the committee’s ranking 
Republican, succeeds James Ober-
star, D-Minn., who has been a fix-
ture on the transportation commit-
tee since the 1970s.

Oberstar lost his re-election 
bid after 36 years in Congress to a 
Republican challenger and the Re-
publicans will assume control of 
the House later in January after 
gaining a majority in November’s 
election. 

The House transportation 
committee — a key panel for the 
motorcoach and trucking indus-
tries — has broad jurisdiction 
over the nation’s highways, avia-
tion system, transit, rail transpor-
tation, pipelines, the Coast Guard, 
and emergency management.

 “We must begin immediately 
to address the significant needs 
and challenges facing our nation’s 
infrastructure and create jobs,” 
Mica said in a statement.

“Our government, elected 
leaders, and Americans every-
where have no choice but to do 
more with less,” he continued.  
“This will also be the committee’s 
mandate.”

“With limited resources, cut-
ting red tape to complete stalled 
projects and better utilization of 
the federal government’s assets 
are top priorities. Improving our 
infrastructure will ensure a strong 
backbone for our economy,” he 
added.

Mica and other Republicans 
are expected to scrutinize — with 
an eye toward revamping — 
Obama administration transporta-
tion infrastructure initiatives when 
the new Congress convenes and 
Republicans assume control of the 
House.

Some believe it is likely the 
Republicans will attempt to pull 
back some funds dedicated to spe-
cific road and rail projects.

Mica, for example said in an 
interview that he would conduct a 
close review of how money was 
spent from the 2009 economic 
stimulus package approved by the 
Democratic-controlled Congress. 
He also plans to re-evaluate grant 
programs that bypassed congres-
sional review.

To start, Mica will focus on 
more than $10 billion in high-
speed rail awards and $1.5 billion 
in transportation construction fi-
nancing under the so-called 
TIGER grant program.

“We had unelected officials sit-
ting behind closed doors making 
decisions without any hearings or 
without any elected officials being 
consulted. There was no rational 
explanation,” Mica said.

“I’m going to have a full re-
view of that.”

Mica says he favors high-
speed rail in regions where it 
makes economic sense. Trains, he 
said, must carry enough people 
and truly reach high speeds as 
they do in Europe and Asia. Much 
of the U.S. “high-speed rail net-
work” in the planning stages now 
would serve short-haul corridors.

Mica also hopes to craft a six-
year transportation spending blue-
print by spring, relying less on 
new federal outlays and featuring 
plans to attract private investment 
for infrastructure improvements.

Michigan Senate kills Detroit bridge
LANSING, Mich. — A bill 

that would have enabled construc-
tion of a new, publicly-owned 
bridge between Detroit and Wind-
sor, Ontario, has died in the Mich-
igan legislature.

State Senate leaders refused to 
let the full chamber vote on legis-
lation that would have granted the 
state authority to partner with 
Canada and private investors to 

build the span. 
As a result, a new crop of over-

whelmingly Republican House 
and Senate members, along with 
GOP Governor-elect Rick Snyder, 
will determine if the $5.3 billion 
project has a future. Snyer has met 
with Canadian officials to disucss 
the project. 

Critics of the Senate action fo-
cused on projections the bridge 

project would create thousands of 
jobs in a state with high unem - 
ployment.

Passed by the Michigan House 
during the summer, the bridge bill 
never made it out of the Senate 
Transportation Committee, even 
though Canadian officials said the 
project was so important Canada 
was willing to cover Michigan’s 
$550 million share of costs.
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WASHINGTON — Federal 
officials have renewed warnings 
about the safety of 15-passenger 
vans, urging state officials to warn 
organizations and individuals who 
buy the vans that they are inher-
ently unsafe. 

The latest warning came in the 
form of a letter to motor vehicle 
registrars across the U.S. from the 
administrators of the Federal 
Motor Carrier Safety Administra-
tion and the National Highway 
Traffic Safety Administration.

The letter said “pre-primary, el-
ementary and secondary schools 
should not use 12- or 15-passenger 
vans for transporting students be-
cause they do not provide the same 
level of safety as school buses meet-
ing NHTSA’s safety standards.”

FMCSA Administrator Anne 
Ferro and NHTSA Administrator 
David Strickland wrote that vans 
“are often inadequately main-
tained, and the tires are especially 
vulnerable to deterioration as they 
age.”

Research during the past dozen 
years has firmly established that 
the unique handling characteris-
tics of these vans make them more 
susceptible to roll-over crashes, 
especially when loaded with pas-
sengers, including students.

The vans also do not meet Fed-
eral Motor Vehicle Safety Regula-
tions that are mandated for school 
buses, including occupant protec-
tion standards.

For these reasons, all states 
have moved toward outlawing 

these vans for regular home-to-
school transportation, but the vans 
could be used for student activity 
trips or to transport teachers or 
other school staff.

They also are known to remain 
in use by colleges and universities.

Many bus and motorcoach op-
erators across the U.S. are believed 
to have made sure the educational 
institutions in their market areas 
are aware of the safety risks posed 
by 15-passenger vans.

Ferro and Strickland asked the 
50 state commissioners of the de-
partments of motor vehicles to 
send letters and a consumer advi-
sory from NHTSA on the safety 
concerns of the vans to all regis-
tered owners of nine-, 12- and 
15-passenger vans.

15-passenger vans targeted again

ARLINGTON, Va. — The De-
fense Travel Management Office 
has reconf igured its website, 
changing location for information 
related to the DTMO Passenger 
Safety Inspection Program.

 The Defense Travel Manage-
ment Office coordinates and over-
sees the program that assures the 
commercial bus, van and limou-
sine companies providing charter 

service for military personnel pro-
vide safe vehicles that meet U.S. 
Department of Defense standards.

More than 400 bus operators 
participate in the program, offering 
ground transportation to individual 
and group DoD passengers.

The DTMO manages the pro-
gram through agreements with 
carriers.

Transportation coordinators 

and individuals arranging DoD-
sponsored passenger travel must 
use the DoD-approved carrier list 
to arrange for transportation within 
their routing authority or have the 
option of using the Groups Opera-
tional Passenger System (GOPAX).

Here are the new web addresses 
for the program:

• General information regard-
ing the bus program: Go to www.

defensetravel.dod.mil/site/bus.cfm.
• PSIP-approved bus list: Go to 

www.defensetravel.dod.mil/Docs/
BusAgreementPOCs.pdf.

• Military Bus Agreement: Go 
to www.defensetravel.dod.mil/
Docs/BusAgreement.pdf.

• GOPAX (password protect-
ed): Go to https://eta.sddc.army.

mil/ETASSOPortal/default.aspx.
• Defense Travel Management 

Regulations relating to bus trans-
portation: Go to www.transcom.
mil/j5/pt/dtr.cfm.

 For general information about 
the program, call Brad Watkins, 
prog ram manager,  a t  (703) 
877-3307.

DoD travel office retools website

New York redesigns stickers
ALBANY, N.Y. — Starting 

last month, the New York State De-
partment of Motor Vehicles began 
conducting a pilot program to eval-
uate a new windshield registration 
sticker design.

The pilot program only in-
volves International Registration 
Plan-class commercial vehicle reg-
istrations (apportioned vehicles).

These vehicles will be issued a 
redesigned windshield registration 
sticker and cab card that will serve 
as the official proof of New York 
state registration.

The printed information on the 
windshield sticker and cab card 
being used in the pilot remains the 
same as that on the old sticker and 
cab card, but the font on the new 
windshield sticker is larger.

The new sticker also includes 
the following security features to 
aid in determining a sticker’s 
authenticity: 

• There are two optically vari-

able floating images — a wavy 
line appearing horizontally across 
the face of the sticker, and a small 
image of New York State appear-
ing repeatedly throughout the face 
of the sticker. 

• If an attempt is made to 
scratch off the printed text, the 
gold body of the new sticker will 
scratch off to reveal a white 
background. 

• If a sticker is removed, a dis-
tinct checkerboard pattern will ap-
pear in the blue border around the 
perimeter of the sticker, and the 
border will separate from the 
document. 

The New York Department of 
Motor Vehicles plans to issue 
roughly 50,000 redesigned stickers 
for the pilot program.

When the supply of 50,000 
stickers is gone, the DMV will re-
sume issuing the windshield regis-
tration sticker and cab card that are 
currently in use. 

Large enough to carry more.
comfortabLe enough not to notice.

*based on a comparison of the automotive news classification of full-size commercial vans.           freightliner Sprinter minibus is upfitted by Daimler buses north america.
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with four standard smart choice packages. Outside of a test drive, what more 
could you ask for? Visit FreightlinerSprinterUSA.com or your authorized dealer today.
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Click. Learn. Succeed.

www.uma.org

Winter semester begins January 6, 2011.

2011 Courses
Clarence Cornell School of Business

Business & Marketing I 01/06/2011
Business & Marketing II 01/06/2011
Financial Management 01/06/2011

Business & Marketing II 04/05/2011
Human Resources 04/05/2011
Safety & Compliance 04/05/2011

Motorcoach Operator/Driver Program 
Driver Qualifications 01/06/2011
Passenger Issues 01/06/2011
Security 01/06/2011

Passenger Issues 04/05/2011
Safe Driving 04/05/2011
Vehicle Maintenance 04/05/2011

Register today at www.uma.org!

Business & Marketing I 07/07/2011
Financial Management 07/07/2011
Human Resources 07/07/2011

Business & Marketing I 10/04/2011
Business & Marketing II 10/04/2011
Safety & Compliance 10/04/2011

Driver Qualifications 07/07/2011
Safe Driving 07/07/2011
Security 07/07/2011

Passenger Issues 10/04/2011
Security 10/04/2011
Vehicle Maintenance 10/04/2011

BALTIMORE — This story’s 
about sugar beet juice and snow-
covered highways. 

But, first, a little background.
Last winter, the operations of 

motorcoach companies in Mary-
land; Delaware; Washington, D.C., 
and adjacent areas were severely 
disrupted by paralyzing snow 
storms.

The memory of mountains of 

snow piled along highways still 
lingers in the minds of many op-
erators and others who drove 
through the region.

 While it’s doubtful anyone 
wants to see a repeat of those dis-
ruptive storms, the Maryland State 
Highway Administration reports it 
has tuned up its equipment, 
stocked up on supplies, and devel-
oped plans to handle whatever this 

winter brings.
Last year, the State Highway 

Administration used roughly 
370,000 tons of salt, 680,000 gal-
lons of salt brine and 12,000 gal-
lons of sugar beet molasses (in 
Frederick and Howard counties) to 
help remove snow and ice from 
highways throughout the state.

For winter 2010-11, the State 
Highway Administration has stock-

piled 340,000 tons of salt, 675,000 
gallons of salt brine, and 30,000 
gallons of sugar beet molasses.

Usage of sugar beet molasses 
will be expanded to the suburbs of 
Washington, the Annapolis area 
and regions in western Maryland.

Maryland is just one of an in-
creasing number of states using a 
de-icer solution made from sugar 
beet juice. 

For example, the New York 
State Thruway Authority’s Syra-
cuse Division is launching a pilot 
program this winter to test the ef-
fectiveness of sugar beet juice 
mixed with liquid brine and salt to 
de-ice roads. The Albany, N.Y., 
area experimented with the mix-
ture last winter with success.

The sugar beet juice has been 
praised as a less expensive, more 
eco-friendly solution to icy roads 
than magnesium chloride and cal-
cium chloride.

The juice is a by-product of 
processing sugar beets, which are 
grown in states such as Idaho, 
Minnesota, North Dakota, Colora-
do and Michigan.

Like the more corrosive chlo-
ride chemicals, it works at lower 
temperatures than regular salt 
brine alone. For years, the motor-
coach industry has been battling 
equipment corrosion caused by the 
newer de-icing chemicals.

In addition to the corrosiveness 
of these salts, environmentalists 
say these de-icing chemicals are 
bad for the environment.

Chloride run-off in streams can 
inhibit plant growth, impair repro-
duction and reduce the diversity of 
organisms in streams, according to 
a report from the U.S. Geological 
Survey, which found that 40 per-
cent of U.S. streams in and around 
northern cities have damaging 
concentrations of chloride.

But hold on. 
Now scientists are saying the 

beet juice-based de-icers could be 
harmful, too.

Scientists in Idaho have ques-
tioned whether the beet juice de-
icer might pose a risk to fish and 
plant life. The scientists point out 
that beet juice is loaded with phos-
phorus, thousands of times higher 
than normal levels. Runoff could 
mean oxygen deprivation for or-
ganisms that live in the water.

Once again, “the better solu-
tion” may not be better after all.

The research is ongoing.

More states are turning to ‘beet juice’ to de-ice roads

WASHINGTON — The Inter-
nal Revenue Service has increased 
by a penny the 2011 allowable 
standard deduction for business 
travel in a car.

Effective Jan. 1, the rate will 
rise from the 50-cent-per-mile rate 
in 2010, to 51 cents for 2011.

The 2011 rates for medical or 
moving will be 19 cents a mile. 
The rate for serving charities will 
be 14 cents a mile. 

The IRS also allows a deduc-
tion for actual costs incurred in 
business travel, but requires that 
appropriate records be maintained 
to prove expenses.

Mileage rates set
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Premier is the only seat tested 
and capable of meeting applicable 
sections of U.S. federal regulations 
FMVSS 208, 209, 210, 213, 222 and 
225, as well as Canadian federal 
regulations CMVSS 208, 209, 210.1, 
210.2, 213.4 and 222.
*As defined by U.S. Federal Regulation FMVSS208.

In partnership with

Premier is designed and tested to provide the highest level of safety for both belted 

and unbelted passengers, and is proven to deliver full compartmentalization protection to 

unbelted passengers within motorcoaches. 

Barrier crash test results show seats with SafeGuard SmartFrame™ technology yield the 

lowest injury values for belted and unbelted passengers. Premier consistently produces 

superior results when dynamically tested, while other seats in the market produce 

unacceptable* results. Specify Premier. Accept no imitation.

Ask an American Seating Representative to show you the safety facts.

UMA Motorcoach Expo 2011, Booth #931

on Premier’s webpage at americanseating.com

PREMIER ® 

See The Dynamic Difference.



  How to contact us
To submit or report news, Letters to 
the Editor, articles, news releases or to 
report corrections:

E-mail:
bsankey@busandmotorcoachnews.com
Fax: (405) 942-6201
Mail:  3108 NW 54th Street

Oklahoma City, OK 73112
Call: (866) 930-8421

To subscribe or inquire about your 
subscription:

E-mail: 
ebalm@busandmotorcoachnews.com
Fax: (405) 942-6201
Mail:  3108 NW 54th Street

Oklahoma City, OK 73112
Call: (866) 930-8421

To advertise or to mail advertising-
related materials:

Call: Johnny Steger at (866) 930-8426 
E-mail:
jsteger@busandmotorcoachnews.com
Mail:  2200 N. Yarbrough, Suite B

Box No. 336 
El Paso, TX 79925

To send advertisements or 
photographs via the Internet: 

E-mail: BMNews@jezac.com

To contact the
United Motorcoach Association:

Call: (800) 424-8262
Online: www.uma.org

© 2011 by the United Motorcoach Association. Reproduction in whole or in part without 
written permission is prohibited.
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LaHood and other Obama Ad-
ministration officials say the new 
program will provide the public 
with safety data in a more user-
friendly format, giving consumers 
“a better picture of those carriers 
that pose a safety risk.”

CSA was tested in nine pilot 
states before the program was 
launched.

“We worked closely with our 
partners in the motor vehicle com-
munity to develop this powerful 
new program,” said FMCSA Ad-
ministrator Anne Ferro. “CSA is 
an important new tool that will 
help reduce commercial vehicle-
related crashes and save lives.”

The Safety Measurement Sys-
tem (SMS) uses seven safety im-
provement categories, called 
 BASICs, to examine a carrier’s on-
road performance and potential 
crash risk. The BASICs are: unsafe 
driving, fatigued driving (hours of 
service), driver fitness, controlled 
substances/alcohol, vehicle main-
tenance, crash indicator and cargo 
related (for truckers).

Under FMCSA’s old measure-
ment system, SafeStat, carrier per-
formance was assessed in four 

broad categories.
By looking at a carrier’s safety 

violations in each SMS category, 
FMCSA and state law enforce-
ment will be better equipped to 
identify carriers with patterns of 
high-risk behaviors and apply in-
terventions that provide carriers 
the information necessary to 
change unsafe practices early on, 
according to the FMCSA.

Safety interventions include 
early warning letters, targeted road-
side inspections and focused com-
pliance reviews that concentrate 
enforcement resources on specific 

issues identified by the SMS.
FMCSA will continue to con-

duct onsite comprehensive com-
pliance reviews for operators with 
safety issues across multiple 
 BASICs. And, where a carrier has 
not taken the appropriate correc-
tive action, FMCSA will invoke 
strong civil penalties.

Under CSA, passenger carriers 
will have the highest priority 
among all types of commercial ve-
hicles and by enforcement offi-
cials, and the lowest threshold for 
intervention.

In 2009, 1,300 bus companies 

received compliance reviews. CSA 
gives operators a chance to avoid a 
compliance review by correcting 
issues that will first be identified 
in a warning letter. 

Operators should keep in mind 
that in the past many minor issues 
did not affect a carrier’s safety rat-
ing (under the SafeStat system). 
With CSA, however, these minor 
offenses will count in the total over-
view of a company’s performance.

To learn more about the CSA 
program or to check out the score 
for your company or others, go to 
http://csa.fmcsa.dot.gov/. To see the 
new SMS, go to http://ai.fmcsa.dot.
gov/sms.

Separately, a federal appeals 
court has denied a request by sev-
eral industry groups to delay full 
implementation of the Compliance 
Safety and Accountability moni-
toring system. (See Dec. 15 Bus & 
Motorcoach News.)

The U.S. Court of Appeals for 
the District of Columbia rejected a 
bid by the National Association of 
Small Trucking Companies, the 
Expedite Alliance of North Ameri-
ca and Air and Expedited Motor 
Carriers Association to delay the 
opening of truck and bus compa-
nies’ CSA scores to the public.

FMCSA had urged the court 

not to block its plan to give carriers 
and the public access to data for any 
fleet calculated under the CSA 
system.

In its ruling, the court said 
NASTC and its allies “have not sat-
isfied the stringent standards re-
quired for a stay pending court 
review.”

Letter to the Editor
Thank you for your excellent 

coverage of industry issues and 
people, but (in the Dec. 15 issue) 
I have to admit I was disappointed 
that Job No. 1 for the coach in-
dustry is enhancing revenue.

While this was an interesting 
headline from a “marketing” per-
spective, it clearly misses the 
mark in terms of priorities.

Hopefully, (the Dec. 15) edi-
tion will also miss its mark in 
reaching the broad audience of 
Bus & Motorcoach News and not 
end up making some plaintiff at-
torney’s day.

I’d urge that in the future such 
headlines be screened not only for 
their “effect” on the reader, but 
also for their potential “effect” on 
bus company defendants.

Jack Burkert
Retired

WASHINGTON — The Fed-
eral Motor Carrier Safety Admin-
istration has shut down a one-bus 
operator, RLT Tours of Long 
Pond, Pa., for multiple violations 
of safety regulations.

The FMCSA said it took the 
action after conducting a “com-
prehensive safety compliance re-
view” of the company in the mid-
dle of September.

It ordered RLT to cease all in-
trastate and interstate passenger 
carrier operations, and said it 
couldn’t resume transporting pas-
sengers “until it takes corrective 

action to show it is in compliance 
with federal safety regulations.”

In addition, the company was 
issued a civil penalty of $8,640.

The compliance review found 
violations of hours-of-services 
rules, insurance requirements, vehi-
cle maintenance standards, and drug 
and alcohol testing compliance.

Efforts to contact the company 
by phone were unsuccessful. 

Long Pond is southeast of 
 Wilkes-Barre and Scranton, Pa., 
just west of the junction of Inter-
states 80 and 380 in eastern 
Pennsylvania.

Pennsylvania operator shut downCSA launched
CONTINUED FROM PAGE 1

“They may also have errone-
ous information attributed to their 
operation, which could artificially 
affect their business by making 
their operations look worse than 
they should,” he added. 

The Compliance Safety Ac-
countability system, formerly 
known as CSA 2010, was devel-
oped by the Federal Motor Carrier 
Safety Administration in a major 
push to make the commercial bus 
and truck industries safer.

While similar to the SafeStat 
program it replaces, the new pro-

gram contains a new scoring system 
that uses much more information.

Scoring under the new Safety 
Measurement System considers 
seven key areas, three more than in 
the past, and six of which apply to 
motorcoach operators. They are: 
unsafe driving, fatigued driving, 
driver fitness, controlled substanc-
es and alcohol, vehicle mainte-
nance, and accidents. Truckers 
have a seventh category: unsafe 
handling of hazardous cargo.

Daecher, who delivered an ex-
tensive overview of the Compli-
ance Safety Accountability pro-
gram at the United Motorcoach 
Association’s annual Safety Man-

agement Seminar here last month, 
emphasized two key changes that 
will have a major impact on motor-
coach operators.  

He said scoring under the new 
system will include all carrier vio-
lations received at roadside inspec-
tions and compliance audits, not 
just “out-of-service” violations as 
was done in the past. Additionally, 
he said driver inspection and crash 
data now remains with the carrier 
for two years, even if the driver 
with the bad record is terminated.

Those are reasons enough for 
operators to pay close attention to 
their data and their scores, Daech-
er emphasizes.

“Monitoring the data can help 
operators see where their weak-
nesses are and address them 
through training and other behavior 
modification methods, while also 
helping them identify and address 
erroneous data which may affect 
their scores,” he said. 

Daecher suggested that opera-
tors can help themselves by identi-
fying their weakest areas as shown 
in the data and then conduct train-
ing with appropriate personnel to 
correct the issues that are creating 
the problems. 

“Train your drivers, mechanics 
and operations personnel on the 
Safety Measurement System so 

they understand how it’s different 
from SafeStat and how all (on-the-
job) violations are recorded rather 
than just out-of-service viola-
tions,” he added. 

“For drivers, stress that the new 
system tracks their violation data 
separately — data which may be 
used one day to evaluate them and 
which may also be used in the fu-
ture to take direct enforcement ac-
tions against them.”   

Operators can learn more about 
the new safety program by visiting 
the FMCSA website at www.fmcsa.
dot.gov and clicking on the CSA 
window or under Safety Initiatives 
in the center of the page.

Understanding CSA
CONTINUED FROM PAGE 1



TAMPA, Fla. — At its heart, 
Motorcoach Expo is a nonstop se-
ries of events, activities, displays 
and networking opportunities. 

These range from educational 
seminars to the motorcoach indus-
try’s most extensive vendor and 
supplier exposition. 

Here’s a quick rundown of 
many of Expo’s activities and 
events that no operator attendee 
should miss:  

State Association Summit. 
This annual meeting brings togeth-
er operators representing state and 
regional motorcoach associations 
to discuss legislative, regulatory 
and industry operational issues 
that are raging or developing 
across the U.S. and Canada. Ideas 
are shared, along with strategies 
and successes, in dealing with 
these issues. A side benefit of the 
summit is that UMA policy mak-
ing and state issues are brought 
closer together.

Double-Barreled Welcome. 
The Welcome Reception is the offi-
cial start to Expo. It’s the perfect 
place to hook up with old friends 
and colleagues, and for new attend-
ees to come and feel welcomed. 
This casual gathering is a great kick-
off for getting down to business.

Welcome Part II. Motorcoach-
es Drive Tourism: Tourism Cares 
Fundraiser. UMA has partnered 
with Tourism Cares, the tourism in-
dustry philanthropy, to host this in-
augural Expo event at the Seminole 
Hard Rock Hotel, immediately fol-
lowing the Welcome Reception. 
This casual fundraiser will give 
Expo attendees the chance to ex-

tend their evening of fun and net-
w o r k i n g , 
wh i l e  s u p -
p o r t i n g  a 
good cause. 
The cost is 
$40 per per-
s o n  i n  a d -
vance ($50 on 
site), with all 
p r o c e e d s 
going to Tour-
ism Cares. Transportation to the 
event will be provided.

Legislative/Regulatory Up-
date. Today’s legislative and regu-
latory environment and how these 
issues impact the coach industry 
are addressed at this session. Fea-
tured speakers this year include the 
top administrator of the Federal 
Motor Carrier Safety Administra-
tion, Anne Ferro.   

Leadership Luncheon. For-
merly the Operator Luncheon. 
This event serves three primary 
functions: Give attendees an op-

portunity to meet and discuss the 
day’s activities at a relaxing lunch; 
honor  companies  tha t  have 
emerged as industry leaders, and 
listen to a presentation from Dis-
ney executives on Leading through 
Turbulent Times.

Sneak Preview. It’s the first 
opportunity to see all that the 2011 
UMA Motorcoach Expo exhibit 
hall has to offer, from glittering 
motorcoaches (both new and used) 
to glitzy software systems, from 
glamorous seating to great destina-
tions. A terrific opportunity to net-
work and get a first peak at this 
year’s exhibits. 

New Products and Services. 
Motorcoach Expo is the No. 1 
forum for the unveiling of new 
products and services for the indus-
try. Expo ’11 will be no exception. 

Top-rated speakers and pre-
senters/Solution Sessions. Hot-
topic educational sessions at Expo 
2011 include: The new federal safe-
ty measurement system (CSA), the 

new federal health care law, elec-
tronic marketing, reducing taxes, 
the 2010 engines and how they’re 
performing, smart pricing strate-
gies, the industry view from some 
of its smartest young leaders, the 
latest from the travel and tour sec-
tor, and an important session on bus 
refurbishing versus buying versus 
leasing. 

Among the key speakers is 
Duane Spader, developer of the 
popular 20 Group concept, the 
Total Management Workshop, and 
other workshops and seminars re-
lated to business management and 
business success. 

Maintenance Interchange. 
This one-of-a-kind seminar allows 
motorcoach owners, operators and 
maintenance professionals to 
openly discuss equipment mainte-
nance issues and work toward so-
lutions. Vendors do not attend this 
session, making for a free-wheel-
ing, no-holds-barred discussion. 
Critical maintenance issues are 

dealt with and solutions, using the 
brain power in the room, are most-
often arrived at.  

8th Annual Vision Awards 
Banquet. Each year, the United 
Motorcoach Association presents 
the UMA Vision Award to compa-
nies that exemplify the best in the 
industry. Five years ago, when 
Expo was last held in Tampa, the 
Vision Award program was expand-
ed to recognize two companies, one 
large operator of 15 or more coach-
es, and one small operator of fewer 
than 15 coaches.  Along with the 
awards presentation, exhibitors and 
attendees will enjoy wonderful 
food, hospitality and a streamlined 
awards program.

7th Annual Ray Dupuis Golf 
Tournament. Cap off the Expo 
experience with a day of golf. The 
7th Annual Ray Dupuis Memorial 
will be Sunday, Jan. 23. The TPC 
Tampa Bay course offers 18 of the 
most scenic and challenging holes 
of golf in all of Florida.

Expo’s ‘must-attend’ events grow in number and value

UNITED MOTORCOACH ASSOCIATION

MOTORCOACH EXPO 2011

All UMA Motorcoach Expo ac-
tivities are at the Tampa Conven-
tion Center unless otherwise noted.

Wednesday, Jan. 19
10 a.m.-6 p.m.: Expo Registra-

tion, Exhibit Hall Foyer 
1-5 p.m.: State Association Sum-

mit, Meeting Rooms 18-19
6-8 p.m.: Welcome Reception, Wa-

terside Marriott – Florida Ballroom
8-11 p.m.: Motorcoaches Drive 

Tourism: Tourism Cares Fundraiser, 
Seminole Hard Rock Hotel Tampa  
(Transportation provided)

Thursday, Jan. 20
7:30 a.m.-6:45 p.m.: Registra-

tion, Exhibit Hall Foyer 
8-8:30 a.m.: Continental Break-

fast, Ballroom D Foyer 

8:30-9 a.m.: UMA Active Mem-
bership Meeting, Ballroom D

9-10 a.m.: Opening Session: 
“Young Guns” panel discussion, Ball-
room D

9 a.m.-4:30 p.m.: Maintenance 
Interchange, Meeting Rooms 18-19

10-10:45 a.m.: Legislative & Reg-
ulatory Update, Ballroom D

10:45-11 a.m.: Break 
11 a.m.-Noon: UMA Associate & 

Travel Partner Membership Meeting, 
UMA booth (No. 916) on Expo show 
floor  

11 a.m.-Noon: Concurrent Solu-
tion Sessions

• Marketing:  Smart Pricing Strat-
egies, Rooms 20-21

• Finance:  Reducing Tax Expo-
sure, Rooms 22-23

• Operations:  2010 Engines: How 

are they performing? Rooms 24-25
12:15-2 p.m.: Leadership Lun-

cheon with Disney, Ballrooms A-C
2-:2:15 p.m.: Break
2:15-3:15 p.m.: Concurrent Solu-

tion Sessions
• Marketing: Aggressive Market-

ing Techniques, Rooms 20-21
• Finance: Motorcoach Econom-

ics: Finding the Sweet Spot, Rooms 
22-23

• Operations: Motivating Employ-
ees, Rooms 24-25  

3:15-3:30 p.m.: Break 
3:30-4:30 p.m.: Concurrent Solu-

tion Sessions
• Marketing: Electronic Market-

ing, Rooms 20-21  
• Finance: Motorcoach Econom-

ics: Finding the Sweet Spot (cont’d), 
Rooms 22-23

• Operations: Understanding the 
FMCSA’s new Compliance Safety Ac-
countability system, Rooms 24-25

4:45-6:45 p.m.: Exhibit Hall 
Opens for Sneak Preview 

 
Friday, Jan. 21

7:30 a.m.-5:30 p.m.: Registra-
tion, Exhibit Hall Foyer 

7:30-10:30 a.m.: Maintenance 
Competition, Escot Bus Lines’ facility

7:45-8:15 a.m.: Continental 
Breakfast

8:15-9:15 a.m.: General Session: 
Refurbish vs. Lease vs. Buy, Ballroom 
D

9:30-10:30 a.m.: Concurrent So-
lution Sessions

• Marketing: Developing Market-
ing and Business Plans, Rooms 20-21

• Finance: Impact of the new 

Health Care Law, Rooms 22-23
• View from Travel and Tourism 

Suppliers, Rooms 24-25
10:30 a.m.-5:30 p.m.: Exhibit Hall 

Open 
11 a.m.-1 p.m.: Lunch on Exhibit 

Hall Floor
2-4 p.m.: NAMO Meeting
6-11 p.m.: 8th Annual Vision 

Awards Banquet, Ballrooms A-C
 

Saturday, Jan. 22
9 a.m.-Noon: Registration, Exhibit 

Hall Foyer 
9 a.m.-Noon: Exhibit Hall Open
10 a.m.-Noon: Brunch on Exhibit 

Hall Floor 
 

Sunday, Jan. 23
8 a.m.-4 p.m.: 7th Annual Ray 

Dupuis Memorial Golf Tournament

Complete Motorcoach Expo schedule from start to finish

Anne Ferro
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Exhibitor	 Booth	No
5Star Specialty 

Programs  .  .  .  .  .  .  .  .  .  . 1010
ABC Companies  .  .  .18, 19, 20,  

                                121, 129
Advantage Funding  .  .  .  . 425
Aesys Inc .  .  .  .  .  .  .  .  .  .  .  .  . 1012
Air1 by Yara 

North America  .  .  .  .  .  . 1006
Alexander Dennis  .  .  .  .  .  . 517
Allison Transmission  .  .  .  . 731
Altro Transflor  .  .  .  .  .  .  .  .  . 713
Amaya Astron Seating  .  . 431
American Bus Assoc .  .  .  .  . 622

Exhibitor	 Booth	No
American Seating  .  .  .  .  .  . 839
Amerisearch Background 

Alliance .  .  .  .  .  .  .  .  .  .  .  . 1229
ARI-Hetra  .  .  .  .  .  .  .  .  .  .  .  . 1413
AutoMotion Shade  .  .  .  . 1033
Awash Systems  .  .  .  .  .  .  .  . 715
A-Z Resources  .  .  .  .  .  .  .  .  . 614
Bergen Auto 

Upholstery Co .  .  .  .  .  .  .  . 627
Berkeley County 

South Carolina  .  .  .  .  .  . 1207 
Bitzer US  .  .  .  .  .  .  .  .  .  .  .  .  . 617
Bode Corporation  .  .  .  .  .  . 707

Exhibitor	 Booth	No
Bosch  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 1327
BRC Coach & Transit  .  .  .  . 825
Bridgestone Americas 

Tire  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 801
Buckman-Mitchell   .  .  .  .  . 515
Budget Truck and Auto .  . 906
Buffet’s Inc .  .  .  .  .  .  .  .  .  .  . 1210
Bus & Motorcoach 

Academy .  .  .  .  .  .  .  .  .  .  .  . 916
Bus & Motorcoach 

News  .  .  .  .  .  .  .  .  .  .  .  .  .  . 1025
Bus Exchange 

Magazines  .  .  .  .  .  .  .  .  .  . 723
Busline  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 512
BusRates .com .  .  .  .  .  .  .  .  . 1024
BusRide Magazine .  .  .  .  . 1312

Exhibitor	 Booth	No
C .E . Niehoff & Co .  .  .  .  .  .  . 610
Caio North America .  .  .  .  . 539
Capacity Coverage 

Company  .  .  .  .  .  .  .  .  .  . 1310
Carrier Transport A/C  .  . 1015
CBC America Corp .  .  .  .  .  . 607
Century Business 

Solutions .  .  .  .  .  .  .  .  .  .  .  . 822
Chempace Corp .  .  .  .  .  .  .  . 411
Coach Glass  .  .  .  .  .  .  .  .  .  .  . 621
Continental Tire the 

Americas LLC  .  .  .  .  .  .  .  . 524
Cummins Inc .  .  .  .  .  .  .  .  .  .  . 601
Curved Glass Distributors 513
Custom Radio Corp .  .  .  . 1107
D&W Diesel  .  .  .  .  .  .  .  .  .  .  . 826

Exhibitor	 Booth	No
Dartco Transmission Sales & 

Service   .  .  .  .  .  .  .  .  .  .  .  .  . 406
DDS, eFleet Services  .  .  . 1115
Defense Travel Management 

Office  .  .  .  .  .  .  .  .  .  .  .  .  . 1324
Detroit Diesel .  .  .  .  .  .  .  .  . 1319
Diesel Radiator Company  .  .  .

1320
Distinctive Systems  .  .  .  . 1021
Dupont Industries  .  .  .  .  .  . 739
EasyBus Inc .  .  .  .  .  .  .  .  .  .  .  . 510
Ecolab Vehicle Care .  .  .  .  . 722
Elreg Distributors Ltd .  .  .  . 714
Fabric Services/Somtex  .  . 522
Federal Motor Carrier Safety 

Admin .  .  .  .  .  .  .  .  .  .  .  .  . 1114

Exhibitor	 Booth	No
Firetrace International  .  . 808
Fleetmatics USA .  .  .  .  .  .  .  . 509
Florida Dolphin Tours  .  . 1215
Freedman Seating Co . .  .  . 523
Gerflor/Industrial Rubber 

Supply  .  .  .  .  .  .  .  .  .  .  .  .  .  . 521
Glaval Bus  .  .  .  .  .  .  .  .  .  .  .  . 115
Glonex Inc .  .  .  .  .  .  .  .  .  .  .  . 1311
Graphitek .  .  .  .  .  .  .  .  .  .  .  . 1316
Green Coach Program 

U . of Vermont  .  .  .  .  .  .  . 724
Harbor Graphics  .  .  .  .  .  . 1130
HMS Host Restaurants   . 1208
Holdsworth Fabrics  .  .  .  .  . 831
Horton Inc . .  .  .  .  .  .  .  .  .  .  .  . 612
IC Bus  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 1401
Imperial Supplies .  .  .  .  .  .  . 409

Exhibitor	 Booth	No
Inspired Solutions 

International  .  .  .  .  .  .  .  . 311
INTAPOL Uniforms .  .  .  .  .  . 727
ISRINGHAUSEN  .  .  .  .  .  .  . 1001
iTransit   .  .  .  .  .  .  .  .  .  .  .  .  . 1201
J .J . Keller & Associates  .  . 615
Key Equipment Finance  . 415
Kidde Aerospace & 

Defense .  .  .  .  .  .  .  .  .  .  .  .  . 525
Kingston Mobile  .  .  .  .  .  .  . 712
Kirk’s Automotive Inc . .  . 1121
KVH Industries .  .  .  .  .  .  .  . 1306
La France Industries .  .  .  .  . 527
Lancer Insurance Co .  .  .  .  . 631
Lantal Textiles  .  .  .  .  .  .  .  . 1132
LINNIG Corporation .  .  .  .  . 716
Long Beach CVB  .  .  .  .  .  . 1212

Exhibitor	 Booth	No
Maryland Motorcoach 

Association  .  .  .  .  .  .  .  .  . 1326
Matthews Buses/Mirage 

Seating  .  .  .  .  .  .  .  .  .  .  .  . 1308
Metro Magazine  .  .  .  .  .  . 1112
Michelin North 

America  .  .  .  .  .  .  .  .  .  .  . 1309
Midwest Bus Corp .  .  .  .  . 1126
Mississippi Division of 

Tourism  .  .  .  .  .  .  .  .  .  .  .  . 1216
Mix Telematics  .  .  .  .  .  .  .  .  . 907
MobileView 

Technologies .  .  .  .  .  .  .  .  . 609
Mohawk Manufacturing 

& Supply  .  .  .  .  .  .  .  .  .  .  .  . 412
Motor Coach Industries .  .  .  .2,

       4, 5, 6, 8, 9, 1101, 1139

Exhibitor	 Booth	No
Motorcoach Council  .  .  .1111,

                            1220, 1221
Motorcoach Manager  .  . 1315
Motorcoach Movies .  .  .  .  . 613
Motorcoach Services 

Group  .  .  .  .  .  .  .  .  .  .  .  .  . 1131
N/S Corporation .  .  .  .  .  .  . 1313
Nat’l Assn . of Motorcoach 

Operators  .  .  .  .  .  .  .  .  .  . 1328
National Bus Sales Inc .  .  . 623
National Bus Trader .  .  .  .  . 625
National Interstate 

Insurance Co .  .  .  .  .  .  .  .  . 924
Nat’l School Transportation 

Assn .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 511
National Seating  .  .  .  .  .  . 1330
National Tour Assoc .  .  .  . 1217
Paradigm Technology 

Consulting  .  .  .  .  .  .  .  .  .  . 912
PennTex Industries  .  .  .  .  . 507
Petro-Canada 

Lubricants  .  .  .  .  .  .  .  .  .  . 1228
Prevost  .  .  .  .  .  .  .  .  .  .  .  .  . 1, 339
Protective Insurance 

Company  .  .  .  .  .  .  .  .  .  .  . 812
PSECO Inc .  .  .  .  .  .  .  .  .  .  .  .  . 715
Purosil  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 720
Q’Straint .  .  .  .  .  .  .  .  .  .  .  .  .  . 913
RAIR  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 407
Recaro North America .  .  . 721
REI–Radio Engineering  .  . 317
Relational Bus Systems 

(RBS)  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 820
Research Underwriters  .  . 813
Resorts Casino & Hotel  . 1214
Ricon Corporation .  .  .  .  .  . 925
Rodes Roper Love  .  .  .  .  .  . 811
Ron Turley Associates  .  .  . 824
Rosco Vision Systems .  .  .  . 926
Rotary Lift  .  .  .  .  .  .  .  .  .  .  .  . 910
S .H . Smith & Company  .  . 606
Safety Vision  .  .  .  .  .  .  .  .  . 1011
Sardo Bus & Coach 

Upholstery  .  .  .  .  .  .  .  .  .  . 327
Saucon Technologies 

Inc .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 1124
SEFAC  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 1439

Exhibitor	 Booth	No
Seminole Hard Rock 

Hotel & Casino  .  .  .  .  .  . 1211
Seon Design Inc .  .  .  .  .  .  .  . 608
Setra/Daimler Buses North 

America  .  .  .  . 3, 7, 12, 1419
Spader Business 

Management  .  .  .  .  .  .  .  . 711
Spheros North America .  . 620
Stallion Bus & Transit 

Corp .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 1239
Stertil-Koni .  .  .  .  .  .  .  .  .  .  . 1007
Talfourd-Jones Inc .  .  .  .  . 1120
Tampa Bay & Company . 1213
TCF Equipment 

Finance Inc . .  .  .  .  .  .  .  .  .  . 520
Team Coach Imaging .  .  .  . 421
Teleflex Canada LP  .  .  .  .  . 911
Temsa  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 939
The Braun Corporation .  . 706
The Hoyo Guard  .  .  .  .  .  . 1314
Thermo King Corp .  .  .  .  .  . 807
Trans/Air Manufacturing 

Corp .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 516
Transit Sales International 616
Translite Enterprises–

Bus Glass  .  .  .  .  .  .  .  .  .  .  . 1133
Transportation Insurance 

Brokers  .  .  .  .  .  .  .  .  .  .  .  .  . 827
Travel Centers of 

America  .  .  .  .  .  .  .  .  .  .  . 1209
Trimark Corporation  .  .  . 1031
Tropicana Casino & 

Resort  .  .  .  .  .  .  .  .  .  .  .  .  . 1206
Turbo Images  .  .  .  .  .  .  .  .  . 1412
Turtle Top .  .  .  .  .  .  .  .  .  .  .  .  . 101
UMA Comp  .  .  .  .  .  .  .  .  .  . 1125
UMA WellCare .  .  .  .  .  .  .  . 1123
United Motorcoach 

Association  .  .  .  .  .  .  .  .  .  . 916
USSC/Fogmaker  .  .  .  .  .  .  . 1116
Vanner Inc . .  .  .  .  .  .  .  .  .  .  .  . 725
Viatour Software .  .  .  .  .  . 1117
Wells Fargo Equipment 

Finance  .  .  .  .  .  .  .  .  .  .  .  .  . 814
Whiting Systems Inc .  .  .  .  . 611
Willingham Inc .  .  .  .  .  .  .  .  . 508
Zen-tinel .  .  .  .  .  .  .  .  .  .  .  .  .  . 624
ZF  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 301

Expo Exhibitors

EXPO SPONSORS
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Seon launches video recorder

Mark Twain Museum is Tourism Cares winner
CANTON, Mass. — Tourism Cares has 

announced that the Mark Twain Boyhood 
Home & Museum in Hannibal, Mo., topped 
its most recent Save Our Sites online poll.

By winning the poll, the museum will 
receive a grant from Tourism Cares that will 
be used for restoration work on the Becky 
Thatcher House, home of Laura Hawkins, 
the childhood sweetheart of Samuel Clem-
ens, better known as Mark Twain. 

Tourism Cares is the tourism industry 
foundation whose mission is to preserve the 

travel experience for future generations by 
awarding grants to natural, cultural and his-
toric sites.

It also presents academic and service-
focused scholarships, and organizes volun-
teer efforts to restore tourism-related sites in 
need of rejuvenation.

Tourism Cares will conduct a fund raiser 
at UMA Motorcoach Expo later this month 
in Tampa, Fla. The $40 event ($50 on site) 
will be at 8 p.m. Wednesday, Jan. 19, at the 
Seminole Hard Rock Hotel.

TAMPA, Fla. — Improved public safety, 
upgraded incident management and reduced 
risk are all possible with the new Explorer 
DX12 digital recorder from Seon Design 
Inc., says British Columbia-based company.

The DX12 represents the most powerful 
mobile DVR on the market today, adds Seon, 
which will be promoting the system at Mo-
torcoach Expo here this month.  

The dual hard drives provide double the 
recording capacity of conventional DVRs.

The DX12 facilitates better incident 
management through dual-streaming tech-
nology. Dual streaming records two video 
streams, one lower resolution stream for 
viewing over a cell phone network, and one 
high-resolution stream for playback on a 

personal computer. 
The DX12 includes an inertia sensor, 

which logs and displays G-force data, allow-
ing system administrators to monitor driver 
behavior, including speed, turning, signals, 
braking, and idling.

The system also gives incident alerts, 
providing the opportunity to respond to 
events instantly.

Easy-to-use software enables users to re-
trieve key details about an incident using 
video footage synchronized with mapping 
software. Installing the DX12 is made easy 
through an intuitive graphical configuration 
user interface.

For more information, visit booth No. 
608 at Expo or go to www.seon.com.

Fire suppression system on display
TAMPA, Fla. — Firetrace International 

will be demonstrating its Firetrace stand-
alone automatic fire detection and suppres-
sion systems at UMA Motorcoach Expo here 
later this month.

Firetrace can be fitted to new motor-
coaches or retrofitted to existing vehicles to 
protect vulnerable engine compartments, al-
ternators, generators, electrical systems and 
heaters — the most common locations for the 
outbreak of a fire. 

Firetrace systems already have been fitted 
to more than 10,000 buses and motorcoaches, 
providing reliable, around-the-clock, unsu-
pervised protection that requires neither elec-
tricity nor external power.

The system consists of an extinguishing 
agent cylinder, which is usually mounted at a 
convenient location in or near the engine 
compartment, attached to specially-devel-
oped, leak-resistant polymer tubing.

This proprietary Firetrace Detection Tub-
ing is a linear pneumatic heat and flame de-
tector that was developed to deliver the de-
sired temperature-sensitive detection and de-

livery characteristics in even the harshest 
environments.

Fires are detected in seconds, causing the 
tubing to rupture and automatically release 
the suppression agent via strategically placed 
discharge nozzles, extinguishing the fire pre-
cisely where it starts and before it has had 
time to escalate or spread. 

Its powder suppressant is effective on all 
types of fire risks. In addition to the motor-
coach’s fuel and the risk of fuel line ruptures, 
this includes any number of flammable liq-
uids that are present throughout an engine 
compartment, including hydraulic, brake, au-
tomatic transmission and power steering flu-
ids, plus combustible accumulated grease on 
the engine block, for which frayed or dam-
aged electrical wiring can easily provide the 
ignition source.   

Firetrace withstands harsh environments, 
and stands up to shocks and intense vibration.

For more information, visit booth No. 808 
at Motocoach Expo or go to www.firetrace.
com. The company is based in Scottsdale, 
Ariz.

By Victor Parra
President & CEO
United Motorcoach Association

Ahhh, warm weather. 
Come and take a winter break 

at UMA Motorcoach Expo.
Surviving in today’s economic 

environment is more challenging 
than ever.  Now is the time to refo-
cus, redefine and reinvent your 
business.

UMA Motorcoach Expo offers 

you the tools to do just that; from 
how-to solution sessions on con-
trolling costs and gaining new cus-
tomers, to networking opportuni-
ties with like-minded operators 
from across North America, and 
introductions to the latest industry 
products and services.

You can’t afford to miss UMA 
Motorcoach Expo 2011.

Highlights include:
• Learning the latest trends and 

staying up-to-date on critical in-

dustry topics. UMA Motorcoach 
Expo offers more than 20 hours of 
education sessions on cutting-
edge topics you can’t afford to 
miss, including the annual Mainte-
nance Interchange.

•  Previewing new product 
launches, tools and technology the 
industry has to offer. Meeting with 
more than 150 exhibiting compa-
nies on the exhibit hall floor to 
browse, learn and gather informa-
tion on a diverse mix of the indus-

try’s newest products and services.  
See firsthand how these products 
and services can help your com-
pany achieve its goals.

• Expanded Pre-Owned Coach 
Section. The demand for pre-
owned coaches is up and Expo is 
the only event where you can com-
pare pre-owned equipment from 
each major manufacturer.

I extend this invitation to you 
and your key management to come 
to Expo — to learn, to share ideas, 

problems, so-
lutions,  and 
most impor-
tantly to renew 
old friendships 
and make new 
ones. 

I t’s  these 
relationships 
you build at 
Expo that may prove to be the 
most important assets you take 
away from Tampa.

Your personal invitation to attend UMA Motorcoach Expo 2011

30 reasons to attend Expo 2011
TAMPA, Fla. — Lead by Motor Coach 

Industries, 30 companies will be new exhibi-
tors at UMA Motorcoach Expo 2011 here 
later this month, or are returning as Expo ex-
hibitors after an absence.

Air1 by Yara North America
 100 North Tampa St., Suite 3200, Tampa, FL 33602 

(813) 222-5700 www.air1def.com
 Emission control products, chemicals, environmen-

tal systems
Alexander Dennis Inc.
 31566 Railroad Canyon Rd. #342, Canyon Lake, CA 

92587
(951) 244-9429 www.alexander-dennis.com
Bus manufacturer

CBC America Corp.
 55 Mall Dr., Commack, NY 11725
 (631) 864-9700 www.cbcamerica.com

Navigation tools, safety equipment, vehicle 
monitoring systems

Chempace Corporation
 339 Arco Dr., Toledo, OH 43607 

(419) 535-0101 www.chempace.com
Cleaning and odor control products

Continental Tire
 1830 MacMillan Park Dr., Fort Mill, SC 29707 

(704) 583-8645 www.continental-truck.com
Tires

Curved Glass Distributors
 72 Chapel St., Derby, CT 06418 (800) 243-6546 

www.autobusglassdistributors.com
Glass, mirrors, windshields, windows

Dartco Transmission Sales & Service Inc.
 2830 E. Gretta Lane, Anaheim, CA 92806
 (714) 237-0911 www.dartcotransmission.com

Bus transmission repair and service; parts
DDS, eFleet Services Inc.
 11920 Forge Place, Richmond, BC V7A 4V9 

(604) 241-1441 Web: www.efleetservices.com
Software, fleet information systems, GPS

Diesel Radiator Company
 1985 Janice Ave., Melrose Park, IL 60160
 (708) 345-9244 www.dieselradiator.com

Charge air coolers, radiators
Dupont Industries
 215 Bordeaux, Saint-Augustin, QC G3A 2K4 

(877) 587-5387 www.tng1.ca 
 Bus manufacturer
 Florida Dolphin Tours
 5601 International Dr., Orlando, FL 32819
 (407) 352-4646 www.floridadolphintours.com

Attractions, destinations
Freedman Seating Company
 4545 W. Augusta Blvd., Chicago, IL 60651 

(773) 524-2440 www.freedmanseating.com
Passenger seats, driver seats 

Glonex Inc.
 1156 Satellite Blvd., Suite 300, Suwanee, GA 

30024 (678) 240-2317 www.glonex.net
 A/V equipment, trip recording systems, vehicle 

monitoring systems
Graphitek
 4883 NY State Rte 67, Hoosick Falls, NY 12090 

(800) 423-4371 www.graphitek.com
 Graphics, decals, designs
Imperial Supplies
 789 Armed Forces Drive, Green Bay, WI 54304 

(800) 558-2808 www.imperialsupplies.com
Parts, chemicals, fasteners, hoses, fittings, lights

Matthews Buses Inc. (See Mirage Seating)
Midwest Bus Corporation 
 1940 West Stewart St., Owosso, MI 48867
 (800) 627-6627 www.midwestbus.com 
 Parts, axles, bumpers, lights, suspension parts, new 

and used bus leasing 
Mirage Seating
 1925 West Princeton St., Orlando, FL 32804 

(352) 266-2363 www.matthewsbuses.com
 Seats, seat covers, parts and accessories
Motor Coach Industries
 1700 E. Golf Rd, Suite 300, Schaumburg, IL 60173

(847) 285-2035 www.mcicoach.com
 Bus manufacturer, used buses, service, parts
National Association of Motorcoach Operators
 P.O. Box 320266, Alexandria, VA 22320
 (571) 312-7117 www.namocoaches.org

Industry association
PennTex Industries Inc.
 202 Plaza Dr., Manchester, PA 17345
 (717) 266-8762 www.penntexusa.com 
 Alternators, electrical services and rebuilding, parts 
Petro - Canada Lubricants
 P.O. Box 586, Newtonville, NY 12128
 (518) 782-0452 
 Lubricants
 Protective Insurance Company
 1099 N. Meridian St., Suite 700, Indianapolis, IN 

46204 (800) 644-5501 
www.baldwinandlyons.com 
Bus, limousine, general insurance 

PSECO Inc.
 6201 Highway 7, Unit 4, Woodbridge, ON L4H 0K7 

(905) 850-1887 www.psecoinc.com
Vacuum systems; washers, water treatment 
systems, parts and supplies

RAIR
 250 Bishops Way, Brookfield, WI 53005
 (888) 444-7010 www.rair.com

DOT compliance services, onboard computers
Recaro North America
 4120 Loella Lane, Auburn Hills, MI 48326
 (248) 340-5990 www.recaro.com

Seat manufacturer
Resorts Casino & Hotel
 1133 Boardwalk, Atlantic City, NJ 08401
 (609) 340-7715 www.resortsac.com

Attractions, destinations, hotel
Saucon Technologies Inc.
 2455 Baglyos Circle, Bethlehem, PA 18020
 (484) 241-2500 www.saucontds.com

Fleet information systems, GPS, vehicle monitoring 
systems

Seminole Hard Rock Hotel & Casino
 5223 North Orient Rd., Tampa, FL 33610
 (813) 627-7775 www.seminolehardrock.com

Attractions, destinations, hotels
Seon Design Inc. 
 Unit 111, 3B Burbidge St., Coquitlam, BC V3K 7B2
 (877) 630-7366 www.seon.com

GPS, security devices, vehicle monitoring systems, 
video surveillance equipment

The Hoyo Guard 
 P.O. Box 564, Windermere, FL 34786 

(407) 963-6811
 Safety equipment
Zen-tinel
 650 S. 13th St., Indiana, PA 15701
 (724) 357-9709 www.zen-tinel.com

Driver training, fleet information systems, safety 
consulting and equipment

Victor Parra
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Diesel has not been cheaper 
than gas since August 2009. 

During 2010, the average 
spread between DOE’s weekly die-
sel and gasoline average was just 
over 20 cents a gallon, about in 
line with the agency’s 2010 esti-
mate of 21 cents a gallon. 

The latest official DOE projec-

tion for the 2011 diesel premium is 
23 cents a gallon. 

Diesel is coveted both by de-
veloped nations and industrializ-
ing giants such as China and India. 

In Europe or China, the growth 
in diesel fuel consumption is stron-
ger and is expected to stay stronger 
than growth in gasoline consump-
tion, says USDOE economists. 
“We’ve become a net exporter to 
these countries,” said one.

PERTH, Scotland — The 
North American operations of 
Stagecoach Group, which include 
Coach USA, Coach Canada and 
megabus.com, posted a 7+ percent 
increase in revenue for the six 
months ended Oct. 31, and sharply 
higher operating profit.

In its mid-year fiscal financial 
report, Stagecoach said that com-
bined revenue at Coach USA, 
Coach Canada and megabus was 
$237.3 million for the six months 
ended Oct. 31, up from $221.4 
million, or 7.2 percent, from the 
same period a year ago.

Operating prof it climbed to 
$23.1 million for the 2010 period, 
compared to $13.5 million a year 
ago, or a 71 percent jump.

Stagecoach said the operating 

margin for the combined North 
American operation was 9.7 per-
cent for the 2010 period, compared 

to 6.1 percent the previous year.
“The increased profit and mar-

gin reflects the benefits of revenue 
growth and reduced fuel costs,” 
Stagecoach explained. 

megabus.com continues to 
drive growth for the company in 
North America.

Diesel prices
CONTINUED FROM PAGE 3

megabus drives Stagecoach growth
“Passenger demand is strong 

and we are continuing to expand 
our range of destinations. mega-
bus.com now covers nearly 50 cit-
ies from hubs in Chicago, New 
York, Philadelphia, Washington, 
D.C., and Toronto. The market for 
budget travel has bucked the trend 
of the wider economy,” Stage-
coach said.

megabus, which began opera-
tions in the U.S. in spring 2006, 
now carries more than 250,000 
passengers monthly.

“Moving forward, we expect 
megabus.com to account for an in-
creasing proportion of our North 
American business,” Stagecoach 
said.

Meanwhile, at Coach USA and 
Coach Canada, the impact of the 
weak economy appears to be 
lessening.

“While the economic environ-
ment remains challenging, we have 
seen further stabilization in revenue,” 
said Stagecoach. “We have a flexi-
ble business model and have taken 
action to reduce costs and miles op-
erated, with vehicles in charter oper-
ations redeployed as part of our 
megabus.com growth strategy.”

Looking forward, Stagecoach 
said its North America division is 

“well positioned to deliver in-
creased operating profit” during 
the next six months.

Healthy growth is anticipated 
at megabus.com and revenue 
trends are expected to improve in 
the rest of the business. Fuel costs 
also are expected to compare fa-
vorably with a year ago.

“Fuel costs for North America 
will increase in the year to 30 April 
2012 but the outlook remains posi-
tive with the prospect of further 
megabus.com expansion and on-
going recovery in the other 
businesses.”

Capital spending by Stage-
coach in North America declined 
during the six months ended Oct. 
31, slipping to roughly $17 million 
from $21 million a year earlier.

Stagecoach’s Twin America 
LLC joint venture, which operates 
sightseeing services in New York 
City under the Gray Line and City-
Sights brands, reported a 10.7 per-
cent increase in revenue and 4.7 
percent rise in after-tax profit for 
the six months ended Oct. 31, re-
flecting increased tourism in New 
York last summer and this past fall.

MERRIMAC, Mass. — Mil-
ton H. Smith, who for decades 
owned and managed a diversified 
group of businesses that included 
a motorcoach company, a limou-
sine manufacturing company, a 
bus sales operation, and automo-
tive dealerships, died here last 
month. He was 82.

For 30 years, Smith and his 
family has owned The Coach 
Company, a motorcoach operation 
based in Plaistow, N.H. The char-
ter, line-run and commuter com-
pany operates a fleet of 20 coach-
es, with Boston and Foxwoods as 
its primary destinations. 

Over the years, he acquired a 
handful of other bus operations.

The Smith enterprises also in-
cluded Royal Limousine, a manu-
facturer that was founded in Flori-
da but that Smith moved to 
Haverhill, Mass.

Among other bus industry-re-
lated businesses he operated at 
one point were a large school bus 
dealership and a Prevost distrib- 
utorship.

He even attempted to import a 
35-foot bus from Asia.

Survivors include his widow, 
Janet; Benton and Cabot Smith, 
and other children.

Operator Milton Smith dies

‘�The�outlook�remains�
positive�with�further�
megabus�expansion�
and�recovery�in�the�
other�businesses.’
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By Dave Millhouser

KaBOOM.
One moment Randy was stopped 

at a traffic light, strapped in the driv-
er’s seat of his Scenicruiser, the next 
he was still strapped in the seat but 
laying in the stepwell.

The other half of his “convoy” 
had rammed him so hard from be-
hind the seat pedestal broke.

Ducky, the driver of the trailing 
Flxible, was the nervous type, so 
afraid of getting lost that he followed 
much too close. 

You’d be stunned at the percent-
age of coach accidents involving two 
buses from the same company. There 
are nifty and simple guidelines, in-
volving counting the seconds elapsed 
between vehicles passing the same 
point, but in Ducky’s case we tried to 
keep at least a Zip Code between him 
and the leader.

For everyone but Ducky, we had 
a two hill rule.

It was fine if there was a hill be-
tween the leader and the trailing bus. 
But if the leader was two hills ahead, 
it was time to slow down till the fol-
lowing coach reappeared. This tele-
graphed down the length of the con-

voy, and sometimes there was a mile 
between coaches. In the city, you 
can substitute turns for hills.

Betcha think I’m going to write 
about tailgating. Gotcha. 

This is about New Year’s; as in 
New Year’s safety resolutions.

I considered doing a Letterman-
style Top Ten countdown of safety-
related resolutions, then realized he’s 
smarter than me. Since everyone is 
smarter than me (and I need the 
work), here’s my attempt at a list.

Resolution No. 1 should be to 
make a serious effort at controlling 
tailgating. A wise man once said that 
if you’re following too close, the only 
driving skills that matter are those of 
the driver in front of you.

Everyone thinks they drive well, 
so convince them to trust themselves, 
rather than the vehicle in front. As an 
owner, how do you feel about having 
your company’s future controlled by 
the stranger’s vehicle in front of your 
coach?

No. 2 involves having regular 
driver meetings dealing with safety 
and passenger service. They often 
overlap, and discussing smooooooth 
driving might be worthwhile.

Recently there was a bus fatality 

without an accident. The bus stopped 
so suddenly a passenger incurred a 
fatal head injury. 

A cherubic bus executive once 
told me he treats drivers like crafts-
men, according them the respect and 
expectations that go with that title. 
Aiming a bus isn’t too difficult, but 
giving passengers a safe comfortable 
ride is truly a craft, particularly in 
traffic (and it’s easier if you don’t 
tailgate).

No. 3 could be included in driver 
meetings. Technology has come a 
long way but it can be useless, even 
dangerous, if drivers don’t under-
stand how it works. All the safety 
equipment on modern coaches 
comes with caveats.

Drivers need to know how stuff 
works for a couple of reasons. Does 
the doohickey have quirks, and if it 
poops out, how should it influence 
their driving? 

A bus with antilock brakes stops 
efficiently if the pedal is pressed 
firmly, but if the ABS fails, that same 
action can become an exciting side-
ways slide. GPS is great, but has been 
known to lead the unwary astray.

Remember the episode of The 
Office where Michael drives into a 

lake, trusting his GPS, rather than his 
eyes? That woman in the GPS has 
NO idea how tall your bus is.

A backup camera is useless if the 
lens is dirty.

Teach drivers how things work, 
and how to “work around” when 
they don’t.

No. 4 might be to institute a sys-
tem to regularly monitor your status 
on the Federal Motor Carrier Safety 
Administration new safety monitor-
ing website at http://csa.fmcsa.dot.
gov/. (See story on Page 1.) Formerly 
important, it’s now drop-dead critical.

Inaccurate (or accurate) statistics 
can put you out of business. Use it as 
a way of regularly monitoring driver 
records, nipping problems in the bud.

No. 5 could be a resolution to take 
advantage of the myriad assort of for-
mal safety training that’s available. 
Some is in the form of free seminars, 
some paid training, but it’s all good.

You may want your safety person 
to periodically do an internal audit, 
trying to look at your company the 
way a federal regulator would. Fine 
tune things before it matters.

No. 6, have a disaster plan. Most 
of the folks in this industry are fine 
people. When their coaches are in-

volved in an 
a c c i d e n t 
where there 
are injuries 
o r  d e a t h , 
t h e y ’ r e 
devastated.

T h a t 
sort of situa-
tion is not 
conducive 
to making good decisions, or dealing 
coherently with the media. What you 
say can, and will, be used against you.

Plan what you are going to do 
and say, and follow the plan. Your in-
surance company is probably willing 
to help prepare it. Don’t think of it as 
c o u r t i n g  d i s a s t e r,  b u t  a s  a 
preventative.

I just got a snow blower and am 
sure it will never snow again. And 
that is OK by me.

And, No. 7, check your math. 
You should have known I wasn’t 
smart enough to think up (or even 
steal) TEN good ideas. Gotcha.

Dave Millhouser is a bus indus-
try marketing consultant and free-
lance writer. Contact him at his new 
email address: Davemillhouser@
gmail.com.

It’s New Year’s: Time to think about safety, of course

Dave Millhouser
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ALABAMA 
Capital Trailways, Montgomery

Grant Amount: $90,000. Project: Retrofit 
two buses with wheelchair lifts

Colonial Trailways, Mobile
Grant Amount: $180,000. Project: Retrofit 
four buses with wheelchair lifts

Kingdom Coach, Theodore
Grant Amount: $45,000. Project: One new 
wheelchair lift

Southern Trailways, Jackson’s Gap
Grant Amount: $45,000. Project: Retrofit 
one bus with a wheelchair lift

ARIZONA
Tour West America, Phoenix

Grant Amount: $45,000. Project: Retrofit 
one bus with a wheelchair lift

ARKANSAS
Mountain Home Charter Service, Mountain 

Home 
Grant Amount: $26,500. Project: Retrofit 
two buses with wheelchair lifts

CALIFORNIA
All West Coachlines, Sacramento

Grant Amount: $45,000. Project: One new 
wheelchair lift

American Stage Tours, Concord
Grant Amount: $45,000. Project: One new 
wheelchair lift

American Star Trailways, Pismo Beach
Grant Amount: $45,000. Project: One new 
wheelchair lift

American Transportation Systems, Long 
Beach 
Grant Amount: $45,000. Project: Retrofit 
one bus with a wheelchair lift

Classic Charter, Visalia
Grant Amount: $45,000. Project: One new 
wheelchair lift

Coach America, San Diego
Grant Amount: $45,000. Project: One new 
wheelchair lift

El Camino Trailways, San Francisco
Grant Amount: $35,128. Project: Two new 
wheelchair lifts and training

Franciscan Lines, San Francisco
Grant Amount: $27,450. Project: One new 
wheelchair lift and training

Royal Coach Tours, San Jose
Grant Amount: $45,000. Project: One new 
wheelchair lift

Silverado Stages, San Luis Obispo
Grant Amount: $163,890. Project: Five new 
wheelchair lifts

Sun Diego Charter Company, San Diego
Grant Amount: $45,000. Project: One new 
wheelchair lift

Sundance Stage Lines, San Diego
Grant Amount: $45,000. Project: One new 
wheelchair lift

Tour Coach Transportation, Commerce
Grant Amount: $45,000. Project: Retrofit 
one bus with a wheelchair lift

COLORADO
Black Hawk Central City Ace Exp., Golden

Grant Amount: $45,000. Project: One new 
wheelchair lift

CONNECTICUT
Dattco, New Britain

Grant Amount: $90,000. Project: Two new 
wheelchair lifts

FLORIDA
American Coach Lines, Jacksonville

Grant Amount: $47,250. Project: One new 
wheelchair lift and training

American Coach Lines, Miami
Grant Amount: $90,000. Project: Two new 
wheelchair lifts

Annett Bus Lines, Sebring
Grant Amount: $47,250. Project: One new 
wheelchair lift and training

Escot Bus Lines, Largo
Grant Amount: $113,960. Project: Four new 
wheelchair lifts and training

Fabulous Coach Lines, Branford
Grant Amount: $45,000. Project: One new 
wheelchair lift

GEORGIA
American Coach Lines, Atlanta

Grant Amount: $27,450. Project: One new 
wheelchair lift, training

Daniel’s Charter & Tours, Lula
Grant Amount: $45,000. Project: One new 
wheelchair lift

ILLINOIS
Colonial Coach Lines, Mt. Prospect

Grant Amount: $45,000. Project: One new 
wheelchair lift

Peoria Charter Coach Co., Peoria
Grant Amount: $105,778. Project: Four new 
wheelchair lifts, training

Pioneer Coach Lines, Chicago
Grant Amount: $633,300. Project: Retrofit 
14 buses with wheelchair lifts, training

Prairie Trailways, Chicago
Grant Amount: $45,000. Project: One new 
wheelchair lift

Rockford Charter Coach, Rockford
Grant Amount: $45,000. Project: One new 
wheelchair lift

Southwestern Illinois Bus Co., Chester
Grant Amount: $29,700. Project: One new 
wheelchair lift, training

Spirit Tours, Chicago
Grant Amount: $45,000. Project: Retrofit one 
bus with a wheelchair lift

Vandalia Bus Lines, Caseyville
Grant Amount: $60,340. Project: One new 
wheelchair lift, training

INDIANA
Bloomington Shuttle Service, Bloomington

Grant Amount: $45,000. Project: Retrofit one 
bus with a wheelchair lift and training

Excursions Trailways, Fort Wayne
Grant Amount: $45,000. Project: One new 
wheelchair lift

Royal Excursions Chauffeur, Mishawaka
Grant Amount: $45,000. Project: Retrofit one 
bus with a wheelchair lift

IOWA
Windstar Lines, Carroll

Grant Amount: $45,000. Project: Retrofit one 
bus with a wheelchair lift

KANSAS
Airecoach Charter & Tours, Berryton

Grant Amount: $45,000. Project: Retrofit one 
bus with a wheelchair lift

KENTUCKY
Miller Transportation, Louisville

Grant Amount: $90,000. Project: Two new 
wheelchair lifts

Toby Tours, Louisville
Grant Amount: $45,000. Project: Retrofit one 
bus with a wheelchair lift

LOUISIANA 
Calco Travel Inc., Geismar

Grant Amount: $45,000. Project: One new 
wheelchair lift

Dixieland Tours Inc., Baton Rouge
Grant Amount: $45,000. Project: One new 
wheelchair lift

Hotard Coaches Inc., New Orleans
Grant Amount: $45,000. Project: One new 
wheelchair lift

Louisiana Trailways, Marrero
Grant Amount: $45,000. Project: One new 
wheelchair lift

MAINE
John T. Cyr & Sons, Old Town

Grant Amount: $32,928. Project: One new 
wheelchair lift

MARYLAND
Beltway Transportation Service, Forestville

Grant Amount: $45,000. Project: Retrofit one 
bus with a wheelchair lift

BK Charter, Mitchellville
Grant Amount: $33,550. Project: One new 
wheelchair lift, training

Golden Ring Travel, Baltimore
Grant Amount: $45,000. Project: Retrofit one 
bus with a wheelchair lift

Haymarket Transportation, Sterling
Grant Amount: $45,000. Project: Retrofit one 
bus with a wheelchair lift

MASSACHUSETTS
Buckingham Bus Company, Groton

Grant Amount: $45,000. Project: One new 
wheelchair lift

Cavalier Coach Trailways, Boston
Grant Amount: $45,000. Project: One new 
wheelchair lift

Fox Bus Lines, Millbury
Grant Amount: $45,000. Project: One new 
wheelchair lift

Peter Pan Bus Lines, Springfield
Grant Amount: $613,980. Project: 23 new 
wheelchair lifts, training

Plymouth & Brockton, Plymouth
Grant Amount: $50,400. Project: Two new 
wheelchair lifts

MICHIGAN
Indian Trails, Owosso

Grant Amount: $45,000. Project: One new 
wheelchair lift

MINNESOTA
Jefferson Lines, Minneapolis

Grant Amount: $362,000. Project: 12 new 
wheelchair lifts and training

Rochester City Lines, Rochester
Grant Amount: $45,000. Project: One new 
wheelchair lift

Voigt’s Bus Service, St. Cloud
Grant Amount: $45,000. Project: One new 
wheelchair lift

MISSISSIPPI
ACR Coach, Starkville

Grant Amount: $45,000. Project: Retrofit one 
bus with a wheelchair lift

Cline Tours, Ridgeland
Grant Amount: $90,000. Project: Two new 
wheelchair lifts

MISSOURI
White Knight Limousine, Columbia

Grant Amount: $45,000. Project: One new 
wheelchair lift

MONTANA
Beach Transportation, Missoula

Grant Amount: $45,000. Project: One new 
wheelchair lift

NEBRASKA
Arrow Stage Lines, Norfolk

Grant Amount: $209,449. Project: Two new 
wheelchair lifts, retrofit four buses with 
wheelchair lifts, training

NEVADA
Ryan’s Express, Las Vegas

Grant Amount: $135,000. Project: Three 
new wheelchair lifts

Triple J Tours, Las Vegas
Grant Amount: $45,000. Project: Retrofit one 
bus with a wheelchair lift

NEW HAMPSHIRE
C&J Trailways, Portsmouth

Grant Amount: $56,448. Project: Two new 
wheelchair lifts

Dartmouth Transportation Co., Concord
Grant Amount: $235,092. Project: Eight new 
wheelchair lifts, training

NEW JERSEY
DeCamp Bus Lines, Montclair

Grant Amount: $80,100. Project: Eight new 
wheelchair lifts, training

Raritan Valley Bus Service, Edison
Grant Amount: $45,000. Project: One new 
wheelchair lift

Stout’s Charter Service, Trenton
Grant Amount: $45,000. Project: One new 
wheelchair lift

NEW MEXICO
All Aboard America, Santa Fe

Grant Amount: $207,214. Project: Seven 
new wheelchair lifts, training

NEW YORK
Adirondack Trailways, Hurley

Grant Amount: $567,000. Project: 18 new 
wheelchair lifts

Birnie Bus Service, Rome
Grant Amount: $45,000. Project: One new 
wheelchair lift

Brown Coach, Amsterdam
Grant Amount: $45,000. Project: One new 
wheelchair lift

Great Escape Tours & Travel, Brooklyn
Grant Amount: $558,000. Project: Retrofit 
12 buses with wheelchair lifts

Hampton Jitney, Inc., Southampton
Grant Amount: $311,417. Project: 12 new 
wheelchair lifts, training

Leprechaun Lines, New Windsor
Grant Amount: $45,000. Project: One new 
wheelchair lift

Onondaga Coach Corp., Auburn
Grant Amount: $45,000. Project: Retrofit one 
bus with a wheelchair lift

Paradise Trailways, Hicksville
Grant Amount: $45,000. Project: One new 
wheelchair lift

Private One of New York, Brooklyn
Grant Amount: $45,000. Project: One new 
wheelchair lift

Operators in 41 states awarded wheelchair-lift grants

which has a fleet of more than 
1,200 coaches, was awarded $5.3 
million to purchase 146 lifts.

Over the years, Greyhound and 
other large operators have received 
the lion’s share of the wheelchair 
lift grant money because of a fed-
eral requirement that their fleets 
had to be 50 percent accessible in 
2006 and must be 100 percent ac-
cessible in 2012. 

Other big winners in latest 
round of grants included Pioneer 
Coach Lines of Chicago, $633,300; 
Peter Pan Bus Lines, $613,980; 
Jefferson Lines, $362,000; Ad-
irondack Trailways, $567,000; 
Great Escape Tours & Travel, 
$538,000; Bonanza Bus Lines, 
$350,320; Americanos USA, 
$1.37 million; Tornado Bus Co., 
$1.82 million, and Valley Transit 
Co., $776,740.

For more information about the 
program, go to www.fta.dot.gov.

Skyliner Travel & Tour Bus Corp., Astoria
Grant Amount: $45,000. Project: Retrofit one 
bus with a wheelchair lift

Trans Express, Brooklyn
Grant Amount: $45,000. Project: One new 
wheelchair lift

Upstate Transit of Saratoga, Saratoga 
Springs 
Grant Amount: $45,000. Project: One new 
wheelchair lift

Wade Tours, Schenectady
Grant Amount: $45,000. Project: Retrofit one 
bus with a wheelchair lift

World Wide Travel of Greater NY, Brooklyn
Grant Amount: $45,000. Project: Retrofit one 
bus with a wheelchair lift

Yankee Trails, Rensselaer
Grant Amount: $45,000. Project: One new 
wheelchair lift

NORTH CAROLINA
Young Transportation, Asheville

Grant Amount: $30,075. Project: One new 
wheelchair lift, training

NORTH DAKOTA
Harlow’s Bus Service, Bismarck

Grant Amount: $48,348. Project: Retrofit one 
bus with a wheelchair lift and training

OHIO
Croswell Bus Lines, Williamsburg

Grant Amount: $45,000. Project: One new 
wheelchair lift

Lakefront Lines, Brook Park
Grant Amount: $231,300. Project: Nine new 
wheelchair lifts and training

OKLAHOMA
Red Carpet Charters, Oklahoma City

Grant Amount: $90,000. Project: Two new 
wheelchair lifts

OREGON
RAZ Transportation, Portland

Grant Amount: $27,450. Project: One new 
wheelchair lift and training

PENNSYLVANIA
Anderson Coach and Travel, Greenville

Grant Amount: $45,000. Project: One new 
wheelchair lift

Easton Coach Co., Easton
Grant Amount: $45,000. Project: Retrofit one 
bus with a wheelchair lift

Executive Coach, Lancaster
Grant Amount: $21,150. Project: One new 
wheelchair lift and training

Fullington Trailways, Clearfield
Grant Amount: $232,560. Project: Retrofit 
four buses with wheelchair lifts, training

Red Lion Bus Co., Red Lion
Grant Amount: $45,000. Project: Retrofit one 
bus with a wheelchair lift

Sun Coach Lines, McKeesport
Grant Amount: $45,000. Project: One new 
wheelchair lift

Susquehanna Trailways, Avis
Grant Amount: $187,110. Project: Retrofit 
three buses with wheelchair lifts

RHODE ISLAND
Bonanza Bus Lines, Providence

Grant Amount: $350,320. Project: Retrofit 
12 buses with wheelchair lifts, training

TENNESSEE
Gray Line Nashville, Nashville

Grant Amount: $90,092, Project: Three new 
wheelchair lifts and training

Greene Coach Company, Greeneville
Grant Amount: $45,000. Project: Retrofit one 
bus with a wheelchair lift

Royal Charter and Tour, Cleveland
Grant Amount: $45,000. Project: One new 
wheelchair lift

TEXAS
Alliance Bus Charters, Fort Worth

Grant Amount: $46,985. Project: Retrofit one 
bus with a wheelchair lift, training

Americanos USA, Dallas
Grant Amount: $1,372,397, Project: Retrofit 
30 vehicles with wheelchair lifts. 

Buses By Bill, Dallas
Grant Amount: $45,000. Project: One new 
wheelchair lift

Cowtown Bus Charters, Fort Worth
Grant Amount: $45,000. Project: One new 
wheelchair lift

El Expreso Bus Co., Houston
Grant Amount: $45,000. Project: One new 
wheelchair lift

Greyhound, Dallas
Grant Amount: $5,250,000. Project: 146 
new wheelchair lifts

Gulf Coast Transportation, San Antonio
Grant Amount: $90,000. Project: Two new 
wheelchair lifts

Kerrville Bus Co., San Antonio
Grant Amount: $76,950. Project: One new 
wheelchair lift

Omnibus Express, Houston
Grant Amount: $90,000. Project: Two new 
wheelchair lifts

Star Shuttle & Charter, San Antonio
Grant Amount: $45,000. Project: Retrofit one 
bus with a wheelchair lift

Tornado Bus Company, Dallas
Grant Amount: $1,829,115. Project: Four 
new wheelchair lifts, retrofit 24 buses with 
wheelchair lifts, training

Valley Transit Co., Inc., 
Grant Amount: $776,740. Project: Retrofit 
14 buses with wheelchair lifts

UTAH
Utah Trailways, Salt Lake City

Grant Amount: $45,000. Project: One new 
wheelchair lift

VIRGINIA
DC Trails, Lorton

Grant Amount: $90,000. Project: Two new 
wheelchair lifts

Fun Tours, Virginia Beach
Grant Amount: $45,000. Project: One new 
wheelchair lift

Newton Bus Service, Gloucester
Grant Amount: $45,000. Project: Retrofit one 
bus with a wheelchair lift

Venture Tours, Virginia Beach
Grant Amount: $45,000. Project: Retrofit one 
bus with a wheelchair lift

WASHINGTON
MTR Western, Seattle

Grant Amount: $34,022. Project: One new 
wheelchair lift

Northwestern Trailways, Spokane
Grant Amount: $94,500. Project: Two new 
wheelchair lifts, retrofit one bus with a 
wheelchair lift

Starline Luxury Coaches, Seattle
Grant Amount: $45,000. Project: One new 
wheelchair lift

WISCONSIN
Lamers Bus Lines, Inc., Green Bay

Grant Amount: $90,000. Project: Two new 
wheelchair lifts

Riteway Bus Service, Richfield
Grant Amount: $178,216. Project: Retrofit 
three buses with wheelchair lifts, training

Grants given
CONTINUED FROM PAGE 1
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debt load and burdensome interest 
payments probably cannot be 
overstated.

“Because of the massive inter-
est MCI used to pay on its $800 
million debt prior to bankruptcy 
(in 2008), the company lost money 
on a net basis,” said Heller. “Even 
after bankruptcy the company’s in-
terest expense was (still) too large 
with $200 million in debt.”

He said the company is not 
only just about debt free, but it also 
has access to KPS’ $2 billion in 
capital to fund future growth and 
innovation.

“Now that the company’s debt 
has been dramatically reduced, and 
with a new management team in 
place, (MCI) is very well posi-
tioned to build on its exceptional 
market position and become an 
even more valuable enterprise for 
all of its stakeholders,” observes 
Semer. 

Heller puts it this way: “MCI is 
in a position to build on its con-
sistent operating profitability by 
improving gross margins, better 
managing costs and improving 
efficiencies.”

And, adds Bernstein, with the 
company having a nearly clean 
balance sheet it has a far better op-
portunity to move forward.

“If you think about the interest 
expense burden the company had 
for all of those years, now we can 
put that (money) into new product 
development and making the com-
pany better as opposed to worrying 
about paying the debt,” he said.

Mending fences 
First, though, the company has 

to do some damage control and re-
store relationships with vendors, 
labor unions and government enti-
ties that soured on the company 

over the years because of broken 
promises of previous MCI manag-
ers and owners.

Heller said the company sees 
those groups as critical partners 
and mending relationships with 
them as a top priority of manage-
ment. He said meetings with repre-
sentatives of those groups already 
are under way.

“KPS has an unparalleled track 
record of working constructively 
with unions, government agencies 
and trade vendors,” he noted. “The 
successful New Flyer transaction 
demonstrated this ability and is 
proof that building trust among 
key stakeholders is a critical com-
ponent of success.”

In response to a question, Ber-
nstein took aim at concerns raised 
by some in the industry that KPS 
leans heavily toward dealing with 
the public sector and that propen-
sity might result in a reduced com-
mitment to private-sector custom-
ers in both the short and long 
terms.

“MCI is fully committed to the 
private sector under KPS’ owner-
ship,” he emphasized. “This is the 
company’s heritage and it will con-
tinue to be the leader.”

While he acknowledged KPS 

has considerable experience with 
the public sector through New 
Flyer and other businesses, he 
noted that the private sector has 
been a big part of its portfolio, too.

“Every single one of its invest-
ments has involved private-sector 
customers, who are served with 
equal care,” he said. “That balance 
is critical for MCI.”

For years, MCI has been the 
largest North American supplier of 
over-the-road motorcoaches to pri-
vate bus operators, as well as being 
the No. 1 supplier of commuter 
coaches to public transit agencies.

Go along, get along
Bernstein also expressed confi-

dence in KPS being able to thrive 
in an industry whose private-sector 
business practices have been criti-
cized by other investment groups 
that have tried to make a go of it in 
the motorcoach industry.

“KPS has invested in many in-
dustries with particular ways of 
doing business,” he said. “The con-
sistent key to success has been cre-
ating companies that are best 
equipped to thrive under the existing 
industry and market conditions.”

He noted that the goal at MCI is 
not to change the industry, but to 
continually try to find ways to be 
the best possible supplier for 
customers.  

“That requires building high-
quality coaches, providing the best 
service and aftermarket support, and 
continuing to innovate to meet cus-
tomers’ changing needs,” he said.

To that end, Heller said MCI’s 
product strategy is under review 
and the company will make the 
product-line changes or additions 
necessary to better serve the needs 
of its customers. “And we will 
have access to KPS’ substantial re-
sources to develop and launch new 
products,” he added.

Competitive advantages
The time could be ripe for a 

new product, too. While MCI’s 
D4500 model is the best-selling 
motorcoach of all time and its 

J4500 coach is the current top sell-
er, the company has not produced 
an entirely new coach in 15 years.

New product development at 
MCI, however, is not expected to 
result in any of the variety of buses 
and other types of passenger vehi-
cles that its competitors produce. 

Heller also said MCI does not 
fully buy into the notion that bus 
manufacturing is heavily depen-
dent on economies of scale, and 
that the production of a mix of ve-
hicles will better advance a manu-
facturer’s bottom line.

“Importantly, being a manufac-
turer exclusively focused on mo-
torcoaches is a material competi-
tive advantage in the marketplace 
that is recognized and valued by 
our customers,” he contends.

“Building motorcoaches is all 
we do and are not an afterthought 
buried in a larger company, and we 
have no competing agendas and 
can respond more rapidly to our 
customers’ needs.”

Status quo
Two other icons of MCI — its 

headquarters in Schaumburg, Ill., 
and its sales structure — are ex-
pected to remain the same as well.

Heller said the company is 
committed to Schaumberg, and it 
is not considering changes in the 
way it sells its coaches.

“We are evaluating how the 
company is organized and how it 
should be organized going for-
ward, but no decisions have been 
made and, therefore, I would sug-
gest that it is way too early to make 
any statements about any kind of 
movement or closures,” he said. 
“We are committed to the Schaum-
burg area.”

He also maintained that the 
company is committed to its exist-
ing sales structure, and there are no 
plans right now to move to a dealer 
or other type of sales network.

“We feel like our sales force is 
the best tool available to be able to 
sell our product, and we are going 
to stick with it,” he emphasized.

Selling MCI or merging it with 
another motorcoach or bus manufac-
turer is not on KPS’ immediate agen-
da either, according to Bernstein.

Well positioned
“There is plenty of work to do 

to build MCI and capitalize on its 
leading market position,” he said. 
“Now that the company is almost 
debt free, it is well positioned to 
succeed on a stand-alone basis and 
build upon its consistent operating 
profitability.” 

However, he did say that MCI 
will consider initiatives that can 
further strengthen the business, 
but it is premature to speculate 
about them.

Meantime, Bernstein said he 
has not been surprised by what KPS 
found in the motorcoach industry 
since the acquisition — mostly be-
cause of an extensive and lengthy 
due diligence the investment firm 
performed before the sale.

“That said, we and the manage-
ment team are learning a great deal 
from discussions with customers, 
employees and others involved in 
the business,” he noted. “It is very 
clear that building high-quality 
product, with great service and af-
termarket support, will lead to tre-
mendous customer loyalty.”

Looking ahead, Heller said that 
while MCI continues to be the 
market leader in motorcoaches, the 
difficult economic times the coun-
try and the industry have endured 
in recent years has created a vari-
ety of industrywide pressures.

“Regardless of market condi-
tions, MCI’s goal is to meet cus-
tomers’ demanding needs with 
new and innovative solutions that 
make their businesses better,” he 
stressed. “Now that it is almost 
debt free, MCI is in a strong posi-
tion to achieve these goals.”

REPOS FOR SALE
Variety of Makes and Models of “Bank Repos” 

across the United States and Priced to Sell
1-877-737-2221 Ext. 30716 for more information
View repo inventory at www.bus-buys-com

CLASSIFIED ADVERTISING
2003 MCI E4500

Making Room for New • More than 1 available
Excellent Condition 

Low Miles - None Nicer! 
Michelin Tires, Alcoa Rims, 
Series 60 / Allison B500R, 
Delivered to West Coast 
Trades for clean MCI D 

models considered 
$199,500

808.832.6261 for photos and more info

Moving MCI
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JANUARY 2011
8-12 Marketplace 2011, Phil-
a delphia. Info: www.buses.org.

17-19 International Motor 
Coach Group Maintenance 
and Safety Forum, Tampa, Fla. 
Info: Go to www.imgcoach.com, 
or call (888) 447-3466.

18 Ontario Motor Coach 
Association Tour Operator 
Council, conference call. Info: 
Email ann@omca.com.

19-23 UMA Motorcoach Expo 
2011, Tampa, Fla. Info: Go to 
www.motorcoachexpo.com, or 
call (800) 424-8262.

21 UMA 8th Annual Vision 
Awards Banquet, Tampa, Fla. 
Info: Go to www.motorcoachex-
po.com, or call (800) 424-8262.

22 UMA Board of Directors 
Meeting, Tampa, Fla. Info: call 
(800) 424-8262.

FEBRUARY 2011
1-3 2011 Southeastern Region-
al Motorcoach Operators 
Meeting, Hilton Wilmington 
(N.C.) Riverside. Info: Go to 
www.gamotorcoachoperators.org 
or www.seevac.org.

27-March 2 Trailways 75th 
Annual Stockholders Meeting 
and Conference, Scottsdale 
Plaza Resort and Spa, Scottsdale, 
Ariz. Info: www.trailways.com.

MARCH 2011
30-31 OMCA/ABA Tour 
Operator Summit, Turningstone 
Resort, Verona, N.Y. Info: www.
buses.org or www.omca.com.

Calendar



VOLVO BUSES. WHEN PRODUCTIVITY COUNTS.

built to protect 
passengers, drivers and bottom lines.
The Volvo 9700 has a look that communicates quality and style. But 
beneath the sleek exterior is a business machine built to protect 
your income and lower your operating costs — all while giving your 
passengers a fi rst-class motorcoach experience. This unique Volvo 
coach comes with advanced electronic brake and stability systems to 
help drivers avoid incidents. We’ve combined a safety-tested body with 
standard seat belts and impact defense features that protect everyone 
on board. The driver’s environment offers exceptional visibility and 
comfort, and the integrated Volvo D13 engine and I-Shift transmission 
make driving easier and more economical. The entire vehicle is designed 
for dependable performance that takes uptime to the next level.

The Volvo 9700. Safety and comfort for your driver and passengers. 
Affordability and productivity for your bottom line. 

Volvo motorcoaches are distributed by Prevost, a fully owned subsidiary of Volvo Bus 
Corporation. Please contact your Prevost Regional Sales Manager for more information.

Prevost
35 Gagnon Blvd.
Ste-Claire QC 
G0R 2V0 CANADA
USA 1-877-773-8678
Canada 418-883-3391

www.prevostcar.com
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