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FARIBAULT, Minn. — After 
five years on the North American 
market, the Temsa motorcoach 
badge is no longer a rarity on 
highways and in parking lots at 
popular tourist destinations.

Nearly 200 Temsa motor-
coaches were sold in the market 
during 2015, said Robert F. Foley, 
president and chief executive officer 
of CH Bus Sales LLC, the distribu-
tor of the Turkish-built vehicles.

“We’re pretty excited about the 
year. All the models have per-
formed well and our sales are 
going to be up,” Foley said. “In 
our first year of delivering 45-foot-
ers, we should be right around 75 
coaches, which is pretty good. Our 
35-footer continues to go well. 
Right now we are over 500 35-foot 

coaches sold in the market.”
Foley said overall motorcoach 

sales for the market were up about 
10 percent for the year and should 
at least equal that in 2016.

“As long as the economy stays 
steady, I think interest rates will be 
attractive and there is certainly 
room for the industry to grow,” he 
said.

CH Bus had scheduled the 
open ing of a new full-service cen-
ter, which provides parts,  service 
and vehicle sales, in New Jersey 
by the end of the year. Looking a 
bit further ahead, projected sales 
justify consideration of greater in-
vestment by Temsa in North 
America.

“Temsa is considering a U.S. 
assembly option within their mid-

t e r m  f u t u r e 
p l a n ,”  Fo l ey 
sa id .  “ I  s t i l l 
think there is a 
s h o r t a g e  o f 
equipment in 
the industry and 
there is a little 
bit of a need for 
o p e r a t o r s  t o 
catch up.

“The operators we deal with 
are having a very good year. For 
the most part I think the industry 
has been very steady if not grow-
ing a bit.”

Some pent-up demand for 
coaches lingers due to the last eco-
nomic downturn, he said. “From 
2009 to 2011 people pulled back 
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ASHBURN, Va. — A new fed-
eral regulation governing the leas-
ing of motorcoaches could be al-
tered to address concerns raised by 
the motorcoach industry, accord-
ing to a Federal Motor Carrier 
Safety Administration official.

Peter Chandler, team leader 
with the FMSCA Commercial 
Passenger Carrier Safety Division, 
didn’t commit to anything official-
ly, but said, “There is some poten-
tial follow-up action to this rule.”

“This is a controversial rule,” 
Chandler said in what was the big-
gest understatement made during 
the United Motorcoach Associa-
tion’s recent Safety Management 
Seminar here.

He was referring to FMCSA’s 
f inal rule covering the leasing, 
subcontracting and interchange of 

passenger-carrying commercial 
motor vehicles.

The rule took effect July 27 but 
will not be enforced until Jan.1, 
2017.

UMA petitioned FMCSA last 
summer to reconsider the f inal 
rule, arguing that although it is de-
signed to shut down illegal carri-
ers, it actually would hurt legal op-
erators whose businesses depend 
on providing contract service.

UMA members also met with 
FMCSA officials recently to ex-
press their opposition to the rule.

The new rule is designed to 
close a gap that allows a small num-
ber of passenger carriers that may 
have gone out of service to contin-
ue operating using another passen-
ger carrier’s authority absent any 
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with favorable highway bill
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WASHINGTON — When 
Congress passed the Fixing Amer-
ica’s Surface Transportation, or 
FAST, Act last month, it capped a 
successful months-long effort by 
the United Motorcoach Associa-
tion to convince lawmakers to in-
clude provisions favorable to the 
industry and exclude those that 
would be harmful to motorcoach 
operators.

UMA members and its legisla-
tive team telephoned and emailed 
their senators and representatives, 
and 80 members met face-to-face 
with lawmakers during UMA Cap-
itol Hill Days. And those efforts 
paid off.

“With their legislative team, 
annual Capitol Hill Days, member 
alerts and political action commit-
tee, the UMA legislative team car-
ried the day regarding the issues 

most bus and motorcoach opera-
tors care about,” said Tom Gid-
dens, president of Pacific Coach-
ways and the California Bus 
Association.

“They clearly did the heavy 
lifting for the industry.”

Although federal efforts to raise 
minimum insurance limits for mo-
torcoach operators was a major 
issue for the industry and served as 
a rallying point for members to get 
involved, there are several other is-
sues included in the FAST Act that 
are crucial to the industry.

Here is a rundown of the provi-
sions in the five-year, $305 billion 
highway bill that affect the motor-
coach industry.

Minimum Levels of Financial 
Responsibility — Passage of the 
act ends the immediate threat of 

Making Inroads
Temsa on the move in North America, looking to grow
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Offering many exclusive features unique to the smaller coach segment, 
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passenger floor design that provides for a spacious interior. 

The CX35 brings Van Hool’s quality design and engineering, plus  
rugged reliability and the perfect flexibility to your fleet.  
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PERTH, Scotland — Reduced 
demand for intercity bus travel in 
North America has resulted in 
Stagecoach Group cutting back on 
the mileage operated by its mega-
bus.com subsidiary.

Reduced bus travel, attributed 
largely to lower gas prices, has cut 
into revenue and profits in Stage-
coach Group’s North American di-
vision, which is largely composed 
of megabus.com, Coach USA and 
Coach Canada.

The Scotland-based Stagecoach 
reported in its preliminary financial 
results for the six-month period 
ending Oct. 31 that combined prof-
its for its North American division 
declined by nearly 21 percent.

The division had an operating 
profit of $28.6 million, down from 
$36.1 million during the same pe-
riod last year.

Revenue for the North Ameri-
can division totaled $355.1 mil-
lion, compared with $373.9 mil-
lion last year, a 5 percent decline.

The division’s operating mar-
gin declined to 8.2 percent from 
9.7 percent.

megabus.com, which provides 
intercity coach service throughout 
the United States and Canada,  re-
ported $96.9 million in revenue for 
the period, down 6.4 percent from 
$103.5 million last year.

“The fall in oil prices has con-
tinued to impact demand adversely 

for our megabus.com intercity 
coach services,” Stagecoach said. 
“We have reduced the mileage op-
erated by megabus.com in North 
America to better match supply 
with the reduced demand. Howev-
er, we have not at this stage signif-
icantly decreased the size of the 
vehicle fleet, meaning that we can 
quickly respond to a recovery in 
demand by adding back mileage.”

The company also saw revenue 
declines in its scheduled-service op-
erations, which it attributed to a re-
duction in European visitors to the 
U.S. because of the strong dollar.

“We have also seen some de-
cline in revenue on certain sched-
uled airport express services, re-

flecting competition and reduced 
visitor numbers,” the company said. 

The division’s bottom line also 
was affected by the loss of some 
contracts by its transit and com-
muter business.

 Charter revenue has increased 
slightly, the company said, reflect-
ing some one-off projects during 
the period, partly offset by de-
creased volumes from a major cus-
tomer in Canada. 

“The sharp fall in sightseeing 
and tour revenue reflects weak 
trends in that market,” Stagecoach 
said. “Contract revenue also fell re-
flecting the non-recurrence of some 
one-off prior year contracts and the 
loss of some contracts at retender. 

More recently, we have secured 
some new contract work and there-
fore the outlook for contract reve-
nue and profit is improving.”

Stagecoach said that because it 
has been more than a year since 
the sharp fall in oil prices, it ex-
pects to see megabus.com revenue 
stabilize.

“While U.S. gas prices remain 
below the prices of a year ago, the 
business remains profitable and 
we have operational plans in place 
to grow the business as we see rev-
enue recover,” the company said.

“We also expect the business to 
benefit from further reductions in 
its own fuel costs as more expen-
sive fuel hedges expire.”

WASHINGTON — The prices 
of diesel fuel and gasoline in 2016 
are expected to remain at about the 
same level as they were in 2015, the 
Department of Energy predicts.

DOE’s Energy Information Ad-
ministration said in its monthly en-
ergy outlook that the price of diesel 
should average $2.67 a gallon this 
year while gasoline should average 

$2.36. 
The projected 2016 diesel price 

compares with the average price of 
$2.71 a gallon for 2015 and is $1.12 
lower than the 2014 average.

Consumption of distillate fuel, 
which includes diesel fuel and 
heating oil, is expected by EIA to 
rise 1 percent, or 40,000 barrels a 
day, in 2016, driven by increases in 

manufacturing output, foreign 
trade and marine fuel use.

Brent crude oil prices are fore-
cast to average $56 a barrel in 2016 
and for West Texas Intermediate 
crude oil prices to average $51 a 
barrel.

“While U.S. monthly onshore 
oil production is expected to con-
tinue declining through most of 

(2016), oil output in the Gulf of 
Mexico is on track to steadily rise,” 
DOE said. 

“Energy companies have cut 
back on their onshore oil explora-
tion and drilling activities in re-
sponse to low crude prices, but oil 
production in the Gulf of Mexico is 
less sensitive to short-term move-
ments in crude prices as companies 

are committed to completing more 
complex and costly offshore oil 
projects once they begin.”

U.S. average diesel prices were 
at the lowest level in more than six 
years last month at $2.379 a gallon, 
the department said. The latest de-
cline left diesel just 2.5 cents above 
the U.S. average retail price of 
$2.354 on June 1, 2009.

Diesel prices expected to remain at six-year lows

megabus cuts mileage as low gas prices erode demand

POSITIVE CUSTOMER FEEDBACK KEEPS ROLLING IN!

For more information contact: www.motorcoachtiresales.com or Call: 678-463-4110
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Call For New Pricing!”

“Great ride, great tire life, great price & outstanding customer service, 
what’s not to love?  I have purchased over 600 of these tires in just over 
a year, ZERO complaints! Thanks Bill”

Joe Zanetti
Rock Springs Jackson Bus Lines 

Rock Springs, Wyoming

IMG Partner of the Year!
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WASHINGTON — After years 
of study and months of delays, the 
federal government has finally ad-
opted a final rule requiring motor-
coach and trucking companies to 
phase out paper logs and use elec-
tronic logging devices (ELDs) to 
track driver hours of service.

The rule, announced last month 
by the Federal Motor Carrier Safe-
ty Administration, requires motor 
carrier operators to begin using 
ELDs by Dec. 16, 2017.

“Since 1938, complex, on- 
duty/off-duty logs for truck and 
bus drivers were made with pencil 
and paper, virtually impossible to 
verify,” said U.S. Transportation 
Secretary Anthony Foxx. 

“This automated technology 
not only brings logging records 
into the modern age, it also allows 
roadside safety inspectors to un-
mask violations of federal law that 
put lives at risk.”

FMCSA has been studying 

ELDs since 2011 and has post-
poned issuing a final rule several 
times in recent months.

The motorocach and trucking 
industries have been monitoring 
the process cautiously and have 
been concerned that transitioning 
to the devices would cost billions 
of dollars.

Federal transportation off i-
cials, however, contend that ELDs 
will result in an annual net benefit 
of more than $1 billion, largely by 

reducing the amount of required 
industry paperwork.

They also will increase the ef-
ficiency of roadside law enforce-
ment personnel in reviewing driv-
er records and will  save an 
estimated 26 lives annually and 
prevent 562 injuries resulting from 
crashes involving large commer-
cial motor vehicles.

 “This is a win for all motorists 
on our nation’s roadways,” said 
FMCSA Acting Administrator 

Scott Darling. “Employing tech-
nology to ensure that commercial 
drivers comply with federal hours-
of-service rules will prevent crash-
es and save lives.”

FMCSA estimates about 3 
million drivers will be affected by 
the rule.

ELDs automatically record 
driving time by monitoring engine 
hours, vehicle movement, miles 
driven and location information. 
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STRENGTH POT SHOT’S QUALITY REMAINS UNSURPASSED. THERE’S 
SIMPLY NO BETTER ODOR CONTROL PRODUCT FOR THE RESTROOM.  
PLEASE CALL FOR COMPLETE INFORMATION AND YOUR FREE SAMPLE. 
POT SHOT IS AVAILABLE IN 2 OZ, 8 OZ, GALLONS, PAILS AND DRUMS 

(800) 879-8648  -  (702) 564-6454  -  www.unitchemical.com 

FORMULATED RIGHT THE FIRST TIME!!! 

60 Years Manufacturing Environmentally Safe Products 

POT SHOT 
TRY IT 

SPECIAL
128
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Electronic devices to replace paper logs in two years

WASHINGTON — Applica-
ble large employers — those with 
50 or more employees — are sub-
ject to the Affordable Care Act 
 information reporting require-
ments, and the deadlines are 
approaching.

 These requirements apply to 
companies even if they don’t offer 
h e a l t h  c ov e r a g e  t o  t h e i r 

employees.
According to the IRS, a com-

pany is considered an applicable 
large employer for 2015 if it had 
50 or more full-time employees, 
including full-time equivalent em-
ployees, in 2014.

Such companies must file in-
formation returns with the IRS 
and provide statements to each 

employee who was a full-time em-
ployee for at least one month of 
the year about health coverage that 
was offered or to show that no 
health coverage was offered.

The following forms must be 
filed:

• Form 1094-C, Transmittal of 
Employer-Provided Health Insur-
ance Offer and Coverage Informa-

tion Return: used to report to the 
IRS summary information for 
each employer and to transmit 
Forms 1095-C to the IRS. Both 
forms are due to the IRS by Feb. 
29 if filing on paper or March 31 if 
filing electronically.

• Form 1095-C, Employer-
Provided Health Insurance Offer 
and Coverage: used to report re-

quired information to employees 
and to report information about 
each employee to the IRS. This 
form must be delivered to employ-
ees by Feb. 1.

For more information, see the 
questions and answers about Re-
porting of Offers of Health Insur-
ance Coverage by Employers at 
www.irs.gov/aca.

Health care reporting deadlines loom for employers
CONTINUED ON PAGE 13 c
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WASHINGTON — The Fed-
eral Motor Carrier Safety Admin-
istration has denied an exemption 
application from the Entertainer 
Motorcoach Council (EMC) that 
would have allowed council mem-
bers to operate vehicles that don’t 
meet federal emergency exit 
requirements.

FMCSA ruled that EMC failed 
to demonstrate that the exemption 
would result in an equivalent level 
of safety.

EMC had requested an exemp-

tion from Federal Motor Carrier 
Safety Regulations requiring mo-
torcoaches to have rear exits or 
roof hatches, arguing that emer-
gency exit windows serve the 
same purpose.

Those regulations require 
buses with a gross vehicle weight 
rating of more than 10,000 pounds, 
manufactured on or after Sept. 1, 
1994, to have side exits and at 
least one rear exit.

When the bus configuration 
precludes installation of an acces-

sible rear exit, a roof exit is re-
quired in the rear half of the bus to 
provide a means of egress when the 
bus is overturned on either side.

EMC argued in its application 
for the exemption that the rear exit 
and roof hatch requirements “pre-
clude the efficient and effective 
operation of Entertainer Coaches,” 
which mainly are used to transport 
performers and their support staff 
from one venue to another. 

“Entertainer Coaches provide 
an equivalent level of safety when 

equipped with emergency exit win-
dows at the rear sides of the vehicle 
that open manually and provide 
openings large enough to admit un-
obstructed passage,” EMC said.

EMC also argued that the exit 
regulations are intended for vehi-
cles that carry a large number of 
passengers, such as 45-foot motor-
c o a c h e s  t h a t  c a n  h o l d  5 9 
passengers.

“Entertainer Coaches, in con-
trast, typically carry less than 15 
passengers, and many carry less 
than 10 passengers,” the council 
said. “EMC recognizes the impor-
tance of assuring access through 
the rear of the vehicles, even when 
the number of passengers is small. 
Such egress, however, is readily 
available—as applied to Entertain-
er Coaches—by the emergency 
exit windows that come standard 
on the chassis generally used by 
the Entertainer Coach industry, 
the Prevost Entertainer 2000.”

EMC argued that those exit 
windows provide an egress area 
similar in size to roof hatches.

“As a result ,  Enter tainer 
Coaches with emergency exit win-
dows offer an equivalent level of 
safety as those with a roof hatch,” 
EMC said.

Equivalent safety
In denying the exemption ap-

plication, FMCSA said EMC 
failed to provide evidence that 
motor carriers operating vehicles 
with only window exits “could 
achieve a level of safety that is 
equivalent to, or greater than, the 
level of safety that would be ob-
tained by complying with the 
regulation.”

EMC was formed five years 
ago under the auspices of the 
American Bus Association. 

Council members operate 
buses that are designed and used 
to provide temporary residential 
accommodations to “celebrities, 
their families and their staff.”

EMC said denial of its exemp-
tion application would pose a fi-
nancial burden on its clients. 

‘‘If the exception is not grant-
ed, the entertainers will suffer seri-
ous disruption to their tour sched-
ules,” EMC said. “Denial of the 
exemption will also lead to signif-
icant economic impacts due to the 

failure of the entertainers to be 
able to appear as scheduled.”

Several opponents
The United Motorcoach Asso-

ciation, the National Transporta-
tion Safety Board, Advocates for 
Highway and Auto Safety, and the 
Commercial Vehicle Safety Alli-
ance submitted comments to 
FMCSA in opposition to EMC’s 
exemption application.

In its comments, UMA noted 
that while the need and use of a 
roof emergency escape hatch is 
rare, it could be critical to evacuat-
ing a motorcoach after a crash. 
Exit options can be compromised 
after a crash, making every option 
vital, UMA said.

For example, a vehicle lying 
on its side with exits located only 
on the sides would be difficult to 
evacuate without a roof hatch.

 “One of UMA’s primary con-
cerns is the fact that increasingly 
former entertainer coaches often 
find their next use in charter ser-
vice for college athletic teams or 
other similar groups,” the associa-
tion said. “These groups may have 
a larger number of individuals on-
board where the roof emergency 
escape hatch may prove essential to 
evacuation. Subsequent motor-
coach operators may not be aware 
of the requirement, leading to fur-
ther non-compliance and possibly 
placing passengers at risk for 
injury.”

UMA also noted that the roof 
emergency escape hatch issue has 
been well known to the entertainer 
coach industry for sufficient time 
to take corrective action without 
inter rupting enter tainer tour 
schedules.

“EMC does not state an eco-
nomic burden and indeed UMA’s 
brief inquiries indicate the cost to 
install a roof emergency escape 
hatch is typically well under 
$2,000, which includes the cost of 
the hatch. Entertainer tour sched-
ules typically have ‘downtime’ 
sufficient to allow an operator to 
schedule the correction.

“While the entertainer motor-
coach industry is competitive, 
UMA believes the cost of compli-
ance is relatively small when com-
pared to the many years a motor-
coach will see service.”

FMSCA rejects exit exemption for entertainer coaches

January 2016

8-10 International Motor-
coach Group Maintenance and 
Safety Forum, Louisville, Ky. 
Info: www.imgcoach.com.

12-14 Spader Workshop: 
Effec tively Leading and 
Managing Employees, Dallas. 
Info: www.spader.com.

31-Feb. 4 UMA Motorcoach 
Expo 2016, Georgia World 
Congress Center, Atlanta. Info: 
www.motorcoachexpo.com.

Calendar
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Lancer. Today, more motorcoach 
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(CAT) Team...and over 100 nationwide 

bus claims specialists whose only job 
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profits fast!

For a premium quote, call your agent 

or 800-782-8902 x3264.  

Email: bus@lancerinsurance.com

Learn more: lancerinsurance.com

370 W. Park Avenue, P.O. Box 9004, Long Beach, NY 11561    I     lancerinsurance.com    I     

Calgary hoping 
to grow tourism

CALGARY — After a “strong” 
summer for tourism in the prov-
ince, Travel Alberta is hoping to 
grow tourism to $10 billion by 
2020.

Spokesperson Jennifer Ander-
son told Global News that tourism 
is currently an $8-billion industry 
that supports 127,000 jobs in 
Alberta.

She said the United States is 
still the province’s largest interna-
tional market, and pointed to an 
opportunity for increasing visita-
tion and spending from the $703 
million American visitors contrib-
uted in 2013.

Travel Alberta noted the ex-
change rate is contributing to a 
greater value for their dollar north 
of the border, and highlighted a 
digital platform that appeals to 
people who book trips online.

Travel Alberta, Tourism Cal-
gary and Destination Calgary are 
promoting specifically to people 
in Texas, California and New York 
with a campaign that launched 
Oct. 1.

Anderson said U.S. visitation 
is already up, with drivers from the 
U.S. to Alberta increasing by 5.5 
percent in Aug. 2014.

She added summer 2015 was 
strong in Alberta, with national 
park attendance up more than 5 
percent, Waterton up 14.6 percent, 
and historical sites and museum 
visitation up 23.7 percent. But two 
places didn’t see a boost in num-
bers: hotel occupancy rates in Cal-
gary and Edmonton are down.

However, Anderson said “win-
ter tourism providers” are seeing 
strong numbers from the U.S. com-
pared to this time last year, and 
pointed to lower occupancy rates 
and early booking incentives.

“Hotel operators in our resort 
towns are reporting strong book-
ings for 2016,” said Anderson in 
an email. “Winter experience pro-
viders and ski operators are also 
reporting strong numbers for win-
ter 2015-16.”

TORONTO — Canadian tour-
ism rebounded in 2015, thanks to 
the low Canadian dollar, but the 
travel industry can’t count on a fa-
vorable exchange rate to prop it up 
indefinitely.

The sector has to make signifi-
cant changes if it is going to regain 
its spot among the top-10 destina-
tions in the world, according to the 
latest annual report from the Travel 
Industry Association of Canada.

That means boosting market-
ing efforts, trimming airport taxes 
and fees for incoming travelers 

and making sure there are enough 
employees to work in the sector.

The report notes that Canada 
was in eighth place among the 
world’s top destinations — mea-
sured by international visits — in 
2000, but it has fallen well out of 
the top 10 since then. By 2014, 
Canada was in 17th place, behind 

countries such as Saudi Arabia, 
Greece, Thailand and Austria.

France, the United States and 
Spain occupy the top three spots, 
as they did back in 2000.

The main reason for this long-
term drop in status is a significant 
decline in U.S. travelers coming to 
Canada, said Travel Industry Asso-

ciation Vice President Rob Taylor. 
That was caused by a confluence 
of events, including the 2002 
SARS outbreak, a weak U.S. econ-
omy and tighter security rules. At 
the same time, “we haven’t built 
enough business from other mar-
kets to compensate…while other 
countries have,” he said.

Even the low dollar, which 
helped boost incoming travel num-
bers by 7 percent in the first eight 
months of 2015 and kept many Ca-
nadians at home, will not solve the 
problem, the TIAC report says, 
warning that there is a “danger of 
relying on currency exchange as a 
growth strategy.”

Canadian tourism cannot rely on weak loonie to grow
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David Moody 
Holiday Tours 
Randleman, N.C.

Michael Neustadt 
Coach Tours 
Brookfield, Conn.

Jeff Polzien 
Red Carpet Charters 
Oklahoma City

Tom Ready 
Ready Bus Lines 
LaCrescent, Minn.

Ray Sargoni 
Gray Lines of San Francisco 
San Francisco

Brian Scott 
Escot Bus Lines 
Largo, Fla.

Tim Stout 
Stout’s Transportation 
Ewing, N.J.

Dennis Strief 
Vandalia Bus Lines 
Caseyville, Ill.

Alan Thrasher 
Thrasher Brothers Trailways 
Birmingham, Ala.

Tim Wayland 
ABC Companies 
Faribault, Minn.

T. Ralph Young 
Young Transportation 
Asheville, N.C.

ISSUE NO. 299

 8 January 1, 2016 NEWS ANALYSIS Bus & Motorcoach News

By Ryan Rudnansky
Travel Pulse

A lot of attention has been 
placed on Millennials in the travel 
industry today—and for good rea-
son — but one potentially highly 
valuable and highly lucrative seg-
ment of the population may not be 
getting the attention it deserves.

“Senior Travelers,” or those 60 
years of age or older, are only 
growing in numbers, as Anita 
Mendiratta of CNN Task Group 
pointed out, per eTurboNews.

The global share of seniors, in 
proportion to the world’s popula-
tion, increased from 9.2 percent to 
11.7 percent from 1990 to 2013, in 
large part due to a decrease in mor-

tality rates and a decline in fertility 
rates, according to the United Na-
tions World Population Report on 
Aging.

By 2050, seniors are expected 
to make up 21.1 percent of the 
world’s population, according to 
the same report, growing from 841 
million people in 2013 to 2 billion. 
Seniors are expected to exceed the 
number of children for the first 
time ever in 2047.

Also, as Mendiratta pointed 
out, a recent list sheds even more 
l igh t  on  the  wor ld ’s  ag ing 
population.

According to investment group 
Moody’s list of “Super-Aged Soci-
eties By 2030,” Japan is the lead-
ing aging nation. Its current popu-

lation of 26.4 million elderly 
people (65 years of age and older) 
is expected to grow to 30.7 million 
by 2030.

Germany, Italy, South Korea, 
France, Switzerland, the United 
Kingdom, the United States (from 
14.7 million to 20.1 million), Aus-
tralia and China follow, in that 
order.

But it’s not just about the num-
bers — Senior Travelers tend to 
have higher levels of disposable 
income and stay for longer periods 
of time when traveling, Mendiratta 
writes. They are a notably big cus-
tomer base for the luxury and 
cruise segments. They also tend to 
bring along their children and 
grandchildren, as well as form 

travel clubs and relationships, 
meaning greater potential for high-
er revenue per available room 
(RevPAR) across  the  t ravel 
industry.

But there’s another interesting 
thing about Senior Travelers. In a 
fast-paced, technological world, 
they are on the other end, preferring 
better one-on-one personalized ser-
vice to instant gratification.

As Mendiratta writes, “These 
are the people who not only keep 
destinations buoyant in the off-
seasons, they are the travelers that 
remind us that, for all of the tech-
nology at our fingertips, ours is a 
service industry based on sharing, 
caring and delivering a personally 
enriching experience.”

So, as Millennials change the 
travel industry by demanding more 
technology and faster service, 
there’s a chance that trend could be 
subdued in the next few decades if 
the travel industry decides to focus 
more attention on the growing se-
nior segment. Things might actu-
ally slow down.

Additionally, travel companies 
that are mobility-friendly (rather 
than mobile-friendly) and offer ex-
ceptional health and wellness ser-
vices could benefit greatly.

The world may be moving at 
lightning speed now, but there’s a 
chance it may slow down for se-
niors in the coming years, espe-
cially when it pertains to the travel 
industry.

Don’t discount senior travelers, a growing force

on their purchasing.”
Consumer travel demand is not 

the factor restraining coach sales, 
he explained. “Your good, estab-
lished operators are finding more 
opportunity. The biggest thing 
holding back the industry right 
now is drivers. A lot of our opera-
tors will tell you that they are busy 
and could probably use more ve-
hicles but they have to solve their 
driver situation first.”

The market also could handle 
more operators, he said. However, 
“The DOT regulations for entering 
the industry have set the barriers a 
little higher than they used to be.”

The cost of manufacturing in 
Turkey is one competitive advan-
tage in the Temsa portfolio. CH 
Bus Sales executives have said 
that labor costs in Turkey are 10 
percent of the average 65-euro-
per-hour rate facing other manu-
facturers across Europe. With 
1,500 man-hours needed to pro-

duce the typical motorcoach, the 
savings amounts to as much as 
$80,000 for a coach such as the 
Temsa TS 45.

“There is more to the Temsa 
production story then just less-ex-
pensive labor,” Foley said. “The 
labor force as a whole in Turkey is 
skilled and educated. Turkey is a 
main production source for Euro-
pean motorcoach vehicles as well. 
Mercedes also has a large manu-
facturing facility in Turkey.

“Temsa adopted the Japanese 
production methods several years 
ago, which instill several quality 
checks in the production process, 
from working with Mitsubishi 
over the years. There are several 
countries that have less-expensive 
labor, but they have not yet pro-
duced a quality product.”

Temsa coaches are built on 
stainless steel monocoque chassis 
and carry American Cummins/Al-
lison power trains.

“Temsa makes a great product. 
Drivability seems to be one of 
their hallmark features,” Foley 

said. “They have a great engineer-
ing department and know how to 
optimize the center of gravity and 
weight distribution on a vehicle.”

Coach specs
The TS 35 that introduced 

Temsa to the North American mar-
ket has a gross vehicle weight rat-
ing of 37,448 pounds and can seat 
40 passengers while equipped 
with a restroom. With a restroom 
and wheel chair lift seating capac-
ity drops to 36.

Power  i s  p roduced  by  a 
345-horsepower Cummins ISL 8.9 
directed through an Allison B500 
transmission.

The TS 45, with a gross weight 
rating of 51,500 pounds, carries a 
restroom and 56 seats. The power 
train consists of the 425-horse-
power Cummins ISX12 and Gen 5 
Allison B500.

The TS 30 crosses the gap be-
tween motor coaches and cutaway 
buses. At 27,980 pounds, it carries 
a 250-horsepower Cummins ISB 
6.7 and Allison B300. This smaller 

model can seat up to 34 passen-
gers with a restroom.

“We are still working on find-
ing the niche for that vehicle. The 
people who run them like them a 
lot,” Foley said. “It is more expen-
sive than the high-end cutaways so 
there is a bit of sticker shock when 
we are talking to operators about it.

“But once they use it and un-
derstand that it is a motorcoach, it 
makes all the difference in the 
world. It’s a great vehicle that 
bridges the gap between a cutaway 
and 35-foot coach.”

The comforts of a motorcoach 
ride are an obvious plus for the TS 
30, he said. So is baggage handling.

“Baggage is placed in the bay 
underneath the floor rather than 
being thrown in the back door” as 
on a cutaway bus, Foley said. “It 
does not have as much baggage 
space as our 35-footer, but if you 
are comparing it to a large cutaway 
it has a lot of baggage space.”

In addition to its home base in 
Faribault, CH Bus operates ser-
vice centers in Orlando and Dal-

las-Ft. Worth. In addition to these 
full-service facilities, a center in 
Pinebrook, N.J., was scheduled to 
open by the end of 2015. An addi-
tional parts warehouse is located 
in Las Vegas.

“Next year our plan is to open a 
facility in California,” Foley said.

The company also lists 13 fac-
tory-authorized service centers 
across the U.S.

Looking to grow
CH Bus has a stated goal of 

claiming a 25-percent share of the 
North American motorcoach mar-
ket and has crossed the 10-percent 
threshold, Foley said. “For us to get 
to a 25-percent share will be two to 
three years down the road. We are 
looking to grow one step at a time.”

Folks in the industry might 
recognize the Temsa badge when 
they see it but not know what that 
represents, he said.

“There are still a lot of people 
who aren’t familiar with us. We 
continue to knock on doors and 
show the product.”

Temsa
CONTINUED FROM PAGE 1
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                 Pick a 
    performance level  

that meets your needs.

 ULTRA-LITE
 ULTRA-CLASSIC
 ULTRA 2X
 ULTRA 4X
 ULTRA 6X
 ULTRA BIO

• Rapid Effervescent 
Dispersion

• The Most Active Odor 
Control Formula Available

• Amazing Fragrance
• Blue Non-Staining Color

• Non Formaldehyde

THE MOST POTENT PACKET AVAILABLE

ULTRA  

PowrPaks

800-974-7383 
817-478-3221 
817-561-1293 (fax)

111-118 Industrial Dr.
Kennedale, TX 76060

cpacex.com

• Domestic & Foreign Criminal Checks
• Previous Employment & Education Checks
• Drug Screening
• Social Media Searches

www.amerisearchbga.com
1-800-569-6133

ALLIANCE
BACKGROUND
AMERISEARCH

Hiring
Keep your employees in Line

By Dave Millhouser

I live on an island. At its clos-
est, the mainland is a giddying 73 
feet away.

There are two road bridges and 
a 100-year-old railroad trestle con-
necting us to civilization. Those of 
you who are into robbing banks 
would avoid Gloucester, under-
standing that your getaway would 
be diff icult because the police 
quickly close the bridges.

So, when a local bank was 
robbed a while ago, authorities 
quickly determined that they 
weren’t dealing with a Dillinger. 
His first mistake was using a taxi 
as a getaway car, a plan that quick-
ly went awry when the cabbie 
turned on the radio and heard 
about the robbery on the news.

Thinking fast (that’s sarcasm) 
the robber asked to be dropped at 
the railroad station, f iguring he 
could escape the island on the 2:08 
commuter to Boston. Sadly for 
him, there was ample time for the 
police, alerted by the taxi driver, to 
capture him as he sat on a bench 
waiting for the getaway train.

What the heck was he thinking, 
depending on public transit for 

something as important as a bank 
robbery? Was he assuming they’d 
provide timely transportation?

The agency responsible for our 
commuter-rail service is the MBTA, 
the same stalwarts whose perfor-
mance during last winter’s blizzards 
was so bad that the general manag-
er, Beverly Scott, announced her 
resignation in a bizarre (but enter-
taining) press conference. 

We all mess up. One of my re-
cent columns bore the title “My 
first accident was a success,” accu-
rately implying that there were 
others. In each case they cost me 
something.  

In the wake of 9/11 one opera-
tor refused to return deposits on 
charters booked to New York, a 
monumental marketing mistake 
that quickly drove the company 
out of business.

With a little effort we can all 
think of bus lines that have failed 
as a result of a major accident or 
business snafu. That’s the way it is 
in the private sector. Behavior and 
decisions have consequences.

Contrast that with the govern-
mental response to Beverly Scott. 
The last of the snow (honest) had 
barely melted when President 

Obama nominated Scott to for a 
spot on the National Transporta-
tion Safety Board. 

How’s that for consequences? 
Scott eventually withdrew from 
consideration, but still.

It’s not the Republicans or 
Democrats, it’s the bureaucrats. 
Once you’re in, you’re in, regard-
less of qualifications or accom-
plishment. They take care of each 
other, and we pay for it, both in 
terms of money and quality of ser-
vices. Our mediocre mayor (a Dem-
ocrat) recently resigned to take a 
“planning” job, hired by our newly 
elected governor (a Republican). 

This has gone on for genera-
tions, and only changes (briefly) 
when confronted with catastrophe. 
It would be fun to weed out the 
drones, but nearly impossible. 
Still, it might be fun to chip around 
the edges.

One perception that govern-
ment types promote is that they are 
well intended, while the private 
sector is somehow only interested 
in profit. As a result, we should 
trust them because they know 
what’s best and they care about us. 

Anyone who has ever dealt 
with a government agency quickly 

discovers that layers of bureaucra-
cy make it difficult to find a deci-
sion-maker. Everyone is just fol-
lowing the rules.

Legislators are reluctant to get 
involved in the process they’ve 
turned loose on us because they 
might be held responsible for the 
results. Bureaucrats come up with 
expensive regulations and technol-
ogy that might make things better, 
and by golly they’re willing to let us 
take the risk of implementing them. 

Business is Darwinian. If you 
can’t make things work right, you 
disappear. Ask any dinosaur. Un-
less you have a monopoly (like the 
transit authorities), market forces 
determine your fate.

Excuses may work briefly, but as 
Ben Franklin said, “He that is good 
for making excuses is seldom good 
for anything else.” Modern informa-
tion technology makes the market 
very efficient, and lethal, a far better 
regulator than bureaucracy.

Government entities seem to 
have discovered an antidote for 
Darwin. There’s always an excuse 
for screw-ups and on the rare occa-
sion that they admit failure, it’s 
often impossible to find an individ-
ual to take responsibility.

What  cre-
ativity exists is 
invariably aimed 
at finding reve-
nue, not gaining 
e f f i c i e n c y . 
Many obscure 
agencies have 
found the secret 
of eternal life.

Can we try to hold them to 
standards similar to what we en-
dure? Fail at a public-sector job, 
and be banned from government 
employment for a couple of years 
(like suspending a CDL for traffic 
violations). Require every regula-
tion to come with contact informa-
tion for an individual who’s re-
sponsible for it, and f ind clear 
ways to define success. Perhaps 
we need a registry of bureaucrats 
so we can track them?

Years ago we did have a suc-
cessful bank robbery. Despite a 
manhunt that involved closing the 
bridges, the bad guy got away. The 
assumption is that he took a (pri-
vate) boat to the mainland.

Dave Millhouser is a bus indus-
try marketing consultant and free-
lance writer. Contact him by email 
at Davemillhouser@gmail.com.

If you rob a bank, don’t depend on public transit to get away

Dave Millhouser
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ATLANTA — There have been 
a lot of changes in the motorcoach 
industry, but through it all there 
has been one constant, one tradi-
tion that you can rely on to help 
build your business: UMA Motor-
coach Expo.  

As always, the 2016 Expo 
show floor will offer the best and 
latest equipment available in the 
industry.

And, as in past years, the solu-
tions sessions have been over-
hauled to make sure every educa-
tional topic is current and that par-
ticipants will  learn the best 
strategies for diversifying and 
growing their companies despite 
the challenges of a constantly 
changing marketplace. 

The 2016 EXPO also will in-
clude some new and enhanced op-
portunities. They include:  

• UMA’s Welcome Reception 
— a UMA tradition is back 

• New education topics ad-
dressing issues operators are fac-
ing today

• Six exciting Atlanta sightsee-
ing tours

• A Sneak Preview After-Party 
at the World of Coca-Cola

• An enhanced UMA Leader-
ship Awards celebration

• UMA Bus Operations Site 
Visit — tour the Southeastern 
Stages, Inc., facility in Atlanta

• New products and services 
offered by UMA’s nearly 200 
exhibitors

Most of the events are included 
with a full Expo registration, but a 
few sessions require sign-ups in 
advance because of space and 
scheduling requirements. 

Register for Expo and its ses-
sions at www.motorcoachexpo.
com/register. 

Here is a list of the upgraded 
and new sessions available for 
Expo attendees: 

12th Annual Ray Dupuis Me-
morial Golf Tournament — 8 
a.m.-4 p.m. Sunday, Jan. 31

 The annual UMA golf tourna-
ment will take place at Marriott’s 
Stone Mountain Golf Club. Both 
of the club’s courses offer spectac-
ular views of the historic Stone 
Mountain. The tournament is per-
fect for relaxing and networking 
with colleagues on the course. 

The tournament has limited 
space available and costs $175 per 
person. All golfers must be regis-
tered attendees of the 2016 Motor-
coach Expo and must register for 
the tournament by Jan. 15.  

To register, go to www.motor-
coachexpo.com/register or call 
UMA at 800-424-8262.

UMA State Association Sum-
mit 2016 and FMCSA Listening 
Session — 1-5 p.m. Sunday, Jan. 
31

UMA will host the annual 
State Association Summit at the 
Georgia World Congress Center. 
This premier event provides state 
and regional association leaders 
with the opportunity to discuss 
legislative, regulatory and opera-
tional issues in their respective 
states and regions.

Leaders also share ideas, re-
cent successes and strategies for 
addressing issues. Federal agen-
cies routinely present at the annual 
summit and are always interested 
in the industry perspective. 

The FMCSA Listening Session 
also returns to the State Associa-
tion Summit. The topic for 2016 is 
“Beyond Compliance mandated by 
Congress in the FAST Act.”

To register, contact Ken Pres-
ley at  kpresley@uma.org  or 
800-424-8262.

UMA Welcome Reception — 
6-8 p.m. Sunday, Jan. 31

Back by popular demand, the 
tradition of the UMA Welcome 
Reception to kick off Expo has 
been reinvigorated. All UMA at-
tendees are invited. 

The reception is the perfect 
place to meet up with bus buddies 
and industry friends and to wel-

come new attendees. 
This casual gathering is a won-

derful time to make lasting con-
nections with potential partners in 
a fun and social way. The event 
will be hosted at the Hyatt Regen-
cy Atlanta. 

UMA Continental Breakfast 
followed by guest speaker Am-
bassador Andrew Young  — 
8-8:30 a.m. Monday, Feb. 1

UMA is kicking off the con-
vention this year with a continental 
breakfast before hearing inspiring 
guest speaker Ambassador An-
drew Young. His speech will be 
followed by the Active Member 
Meeting and Legislative and Reg-
ulatory Update. 

UMA Expo Sneak Preview 
After-Party — 7-10 p.m. Monday, 
Feb. 1

Immediately following the Ex-
hibit Hall Sneak Preview Party 
that serves as the official opening 
of the tradeshow floor, the new 
Sneak Preview After-Party will be 
held at the World of Coca-Cola.

Industry colleagues and friends 
will gather for an evening filled 
with lots of food, drinks and fun at 
the attraction, where they will 
learn about the one of the world’s 
best-known beverage brands and 
how it has evolved over time.

There also will be the opportu-
nity to taste 100-plus Coca-Cola 
products from around the globe. 
The World of Coca-Cola is conve-
niently located between the Geor-
gia World Congress Center and the 
Expo host hotel, the Hyatt Regency 
Atlanta.

Go Motorcoach Fundraiser: 
Monday, Feb. 1, immediately after 
the Sneak Preview After-Party

The second annual fundraising 
event gives participants a chance 
to raise their glasses to the industry 
they know and love. 

Proceeds from the event go di-
rectly to the Go Motorcoach Cam-
paign to help create new and inno-
vative ways to increase public 

awareness of the many positive as-
pects of traveling by motorcoach. 

Event details are still to be de-
termined. Stay tuned and check 
www.motorcoachexpo.com for 
updates.

UMA Leadership Awards 
Celebration, Cigars & Cordials 
— 6:30-11 p.m. Tuesday, Feb. 2

Everyone is invited to this 
year’s annual event that recognizes 
the brightest professionals in the 
motorcoach industry. Awards will 
be given to visionary companies.

In addition to the awards, there 
will be great food and drinks, 
music and drawings for $4,000 
worth of prizes. 

The evening will conclude 
with the ever-popular cigars and 
cordials event sponsored by 
Bridgestone Americas Tire Opera-
tions, LLC, and featuring live 
entertainment. 

UMA Member Bus Opera-
tion Site Visit — 12:15-1:45 p.m. 
Wednesday, Feb. 3

Have you ever wondered how 

your fellow operators run their 
businesses? This annual event pro-
vides participants with a first-hand 
look at how another UMA opera-
tor member runs its operations. 

Participants will tour South-
eastern Stages, Inc.’s nearby facil-
ity and be guided through various 
departments, where they will have 
the opportunity to interact and ask 
questions.

To participate in the event, 
please RSVP when you register. It 
is complimentary to registrants on 
a first-come, first-served basis and 
transportation will be provided.

Tourism Rocks at Hard Rock 
Café Atlanta — 9:30 p.m.-12:30 
a.m. Wednesday, Feb. 3

No one throws a party quite 
like Tourism Cares. Tourism Rocks 
will have you dancing all night 
while networking with fellow 
attendees. 

All motorcoach operators at-
tending UMA Motorcoach Expo 
are invited to attend the event free 
as guests of the sponsors.

Expo to offer good times, good people and great business

®

Platinum Sponsors

Silver Sponsors

Bags and Badge Holders

Operator Site Visit Sponsor

Cigars & Cordials

Hotel Key Cards

Sneak Preview Party Bar

Coffee Break

Sneak Preview Party Bar

The following companies 
have donated:

Host City

®

Georgia Ballroom Sponsor

Sneak Preview After Party Sponsor

ATLANTA — The Coca-Cola 
Company is somewhat of an insti-
tution in Atlanta, so it is only fit-
ting that the Sneak Preview After-
Party at UMA Motorcoach Expo 
2016 be held at the World of 
Coca-Cola.

Immediately following the Ex-
hibit Hall Sneak Preview Party on 
Monday evening, Feb. 1 — which 
serves as the official opening of 
the tradeshow floor — attendees 
will head to nearby Pemberton 
Place for music, food and drinks at 
the World of Coca-Cola.

The attraction, which celebrat-
ed its 25th anniversary last year, 
has been visited by 23 million 

people from around the world.
 The multimedia attraction 

presents the history of the famous 
beverage brand and is home of the 
129-year-old secret formula for 
Coca-Cola. Visitors get closer 
than ever before to the vault con-
taining the secret recipe, view 
more than 1,200 artifacts and get a 
behind-the-scenes look at the bot-
tling process.

Attendees will have the chance 
to sample more than 100 beverag-
es from around the world and 
watch a 4-D movie.

Pemberton Place, a 20-acre 
plaza in the heart of Atlanta, is 
named for John Pemberton, who 

invented Coca-Cola just a few 
blocks away in 1886. It also is 
home to the Georgia Aquarium and 
the Center for Civil and Human 
Rights, which sit on land donated 
by the Coca-Cola Company.

 The party will be catered by 
Atlanta’s Proof in the Pudding Ca-
tering, with the menu including 
such dishes as java BBQ flat iron 
steak, sizzling shrimp and grits, 
and fried green tomato sliders.

Entertainment will be provid-
ed by dueling piano group the An-
drew Brothers.

 For more information about 
UMA Motorcoach Expo 2016, 
visit www.motorcoachexpo.com.

Expo after-party to be held at the World of Coca-Cola
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ATLANTA — Registered op-
erators attending UMA Motor-
coach Expo 2016 are invited to 
participate in pre-show sightseeing 
tours sponsored by Atlanta Con-
vention & Visitor’s Bureau.

The six tours, which will be 
held on Sunday, Jan. 31, are free. 
There are limited spots available 
on a first-come, first-served basis.

Here are descriptions of the 
tours:

Only in Atlanta — Learn 
about Atlanta’s history aboard the 
Peachtree Trolley Tour and see 
popular sites including the World 
of Coca-Cola, CNN Worldwide 
Headquarters, Oakland Cemetery 
and the Fox Theatre.

After the tour, get the inside 
scoop at the Inside CNN Studio 
Tour, which offers a behind-the-
scenes view of Atlanta’s CNN 
studios. 

Atlanta’s Peacekeepers — 
Learn about two of Atlanta’s Nobel 
Peace Prize winners, former Presi-
dent Jimmy Carter and the Rev. Dr. 
Martin Luther King Jr. 

The tour includes a visit to 
the Jimmy Carter Presidential Li-
brary and Museum, which houses 
the former president’s papers and 
artifacts relating to the Carter 
Administration. 

You’ll also visit the birth home 
of Dr. King at the Martin Luther 
King Jr. National Historic Site, 
learn about Dr. King’s nonviolent 
principles at the King Center and 
sit in the pews of Ebenezer Baptist 
Church.

Hands-on in Atlanta — This 
tour includes visits to three of At-
lanta’s world-class attractions. The 
scaly, slimy, spectacular amphibi-
an and reptile experience at Zoo 
Atlanta has more than 60 ani-
mal species, including rare Cuban 
crocodiles.

You can swim with the whale 
sharks and shake hands with sea 
otters at the Georgia Aquarium. 

You can also get your head in 
the game at the College Football 
Hall of Fame and Chick-Fil-A Fan 
Experience, a state-of-the-art 
shrine with interactive exhibits.

Cultural Giants — Tour the 
largest movie palace in the South-
east, the Fox Theatre, and travel 
back in time to 1929 and experi-
ence a magic carpet ride through 
ancient Egypt and the Middle East. 

You’ll also visit Mary Mac’s 
Tea Room, a cultural classic and 
one of the last tea rooms standing 
in Atlanta, and spend time in the 
company of the largest dinosaurs 
ever discovered at the Fernbank 
Museum of Natural History.

Behind the Scenes: Music, 
Art & Culture — At the Woodruff 
Arts Center, you’ll visit the lead-
ing producing theatre and orches-
tra in the Southeast, the Alliance 
Theatre and Atlanta Symphony 
Orchestra, respectively.

The Alliance hosts 200,000 pa-
trons annually and has premiered 
more than 80 original productions, 

including Tony Award winner 
“The Color Purple.”

The Orchestra is currently in its 
70th season and performs more 
than 200 concerts annually. Atlanta 
Movie Tours provides a new way to 
see the city, revealing hidden cor-
ners of f ilm locations across 
Atlanta.

Shopping, the Swan House & 

Southern Belles — Begin your 
tour of Atlanta’s upscale Buckhead 
neighborhood at Macy’s at Lenox 
Square Mall.

Lenox Square opened in 1959 
and has remained one of the most 
popular shopping destinations in 
the city.

 Learn more about the Atlanta’s 
history at the Atlanta History Cen-

ter, which features 33 acres of gar-
dens, the most comprehensive ex-
hibits of the American Civil War 
and the legendary Swan House. 
You’ll also tour the Margaret 
Mitchell House to see where she 
penned the Pulitzer Prize-winning 
book, “Gone With the Wind.”

Registration can be completed 
at www.motorcoachexpo.com.

Registration Now Open!
www.motorcoachexpo.com

Atlanta sightseeing tours available for Expo attendees
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ASHBURN, Va. — Nearly 
nine years ago, a bus accident in 
Atlanta resulted in the deaths of 
seven people — and forever 
changed the motorcoach industry.

That accident marked the be-
ginning of an era of intense regula-
tion of the industry that continues 
today, said Ken Presley, the United 
Motorcoach Association’s vice 
president of industry relations and 
COO.

Since then, federal regulations 
on the industry have multiplied 
and safety advocates have been re-
lentless in lobbying Congress for 
even more stringent rules.

“This moment created the cli-
mate we are in now,” Presley said 
during UMA’s 2015 Safety Man-
agement Seminar here.

“If you’ve been in business for 
more than 10 years, you have seen 
the difference in the environment.”

The accident Presley was re-
ferring to occurred on March 1, 
2007, on Interstate 75 in Atlanta. A 
motorcoach carrying 33 members 
of the Bluffton University baseball 
team, along with the driver and his 
wife, crashed into a concrete 
bridge wall, went over the railing 
and fell 19 feet onto the south-
bound lanes of the interstate.

The driver, his wife and five 
passengers were killed in the 
crash, which the National Trans-
portation Board said was caused 
by the driver mistaking the HOV-
only left exit ramp for the south-
bound I-75 HOV lane.

The NTSB concluded that the 
motorcoach’s lack of an adequate 
occupant protection system con-

tributed to the severity of the crash.
That led some members of 

Congress to call for seatbelts on 
motorcoaches by the end of the 
year. It has taken a while, but 
three-point passenger seat re-
straints will be required on all new 
over-the-road buses beginning in 
November 2016.

Presley, in a session titled “The 
Politics of Safety,” said advocacy 
groups, unions and trial lawyers 
have joined together to push for 
stringent safety regulations on the 
motorcoach industry.

“Safety advocates never give 
up,” Presley said. “We support 
commong-sense safety advocacy, 
but they are relentless. And unions 
go hand-in-hand with safety advo-
cates. My guess is they’d like to 
see fewer small carriers.”

He said trial lawyers have “a 
huge presence on Capitol Hill 
every day. Congress is their play-
ground. It is their sandbox.”

Presley said that since that 
2007 Atlanta accident, the federal 
government has gotten into the 
passenger transportation business 
in a big way.

“You think you are a private 
operator, but you are not,” he told 
the motorcoach operators and 
safety directors attending the Safe-
ty Management Seminar. “You are 
providing service at the pleasure 
of the federal government.”

He said that in 2009, the U.S. 
Department of Transportation im-
plemented the Motorcoach Safety 
Action Plan, which, among other 
things, called for seatbelts on all 
buses, electronic recording devic-

es to monitor driver hours and 
manage fatigue, and enhanced 
oversight of carriers.

The action plan was updated in 
2012 with the passage by Con-
gress of Map-21, which called for 
even more regulations.

Referring to the onslaught of 
regulations during the past decade, 
Presley asked how many operators 
in the audience thought the industry 
was safer. No hands were raised.  

“Over the past decade, the inter-
state passenger carrier industry has 
seen significant growth in regula-
tions to the point that many would 
say the industry is overregulated,” 
he said. “Well, that is just the tip of 
the iceberg considering FMCSA’s 
backlog of new regulations.”

Presley said the motorcoach 
industry shares some responsibili-
ty for the increase in regulations 
because of its efforts to get regula-
tors to focus on “the other guys” 
— rogue operators, illegal opera-
tors, price cutters and ghost buses.

“We get ourselves in trouble,” 
he said. “We say that if only we get 
rid of the illegal operators, we’d be 
safer. The Federal Motor Carrier 
Safety Administration listens to 
this and they ask for more money 
and more regulations.

“To a large degree, the industry 
absorbs these regulations thinking 
the new burdensome regulations 
might snag the operator across 
town that somehow is suspected of 
operating on the margins. In the 
end, it seldom works out that way 
and at the end of the day what you 
end up with is just more ‘gotcha’ 
paperwork.

“If you want to use this rheto-
ric with your congressional repre-
sentatives, you’re going to get 
more regulations because they lis-
ten to you. We tell them we need a 
level playing field and what do we 
get? Mandatory compliance re-
views. It’s all politics.”

Presley said the motorcoach in-
dustry’s safety record is actually 
pretty good. He said that of the 
33,561 traffic fatalities in 2012, only 
34 — or 0.1 percent — involved 
cross-country/intercity buses.

By comparison, he said, 39 fa-
talities were attributed to go-carts, 
forklifts, street sweepers and dune 
and swamp buggies.

“Where are the federal regula-
tions on dune buggies?” he asked. 
“The federal government is in the 
transportation business. If they 
were in the dune buggy business, 
they’d be after dune buggies.”

Peter Chandler, team leader 
with the FMSCA Commercial 
Passenger Carrier Safety Division, 
acknowledged to Bus & Motor-
coach News that “the motorcoach 
industry is very safe.”

But Chandler said that mem-
bers of Congress believe that 
“even one fatality is one too many” 
and push for more regulations.

He said that several high-pro-
file motorcoach accidents have re-
sulted in federal regulators focus-
ing on safety and compliance in 
the industry.

“We certainly don’t believe in 
regulating for the sake of regulat-
ing,” Chandler said of FMCSA.

Presley said it is essential that 
motorcoach operators get involved 

in politics at 
the local, state 
and nat ional 
levels.

At the local 
level, he en-
couraged them 
to attend city 
c o u n c i l  a n d 
county com-
mission meetings, especially when 
issues involving roads and trans-
portation are on the agenda, and 
metropolitan planning organiza-
tion meetings where long-term 
t r a n s p o r t a t i o n  i s s u e s  a r e 
discussed.

He also suggested that opera-
tors attend transit board and PTA 
meetings, and encouraged them to 
invite local leaders to their facili-
ties. Sponsoring events related to 
safety issues, such as bicycle in-
spections and child car seats, also 
help operators get involved and 
raise their profiles.

Operators also should issue 
press releases telling their success 
stories, which local media gener-
ally will publish.

“You can make a difference in 
your community,” Presley said. 

On the national level, UMA 
members need to follow the issues 
and educate their representatives. 
If more members get involved, 
maybe things will start to change, 
he said.

“It is time to tell Congress that 
enough is enough,” Presley said. 
“The Federal Motor Carrier Safety 
Regulations need a complete over-
haul. They need to be pared down 
and brought into the 21st century.”

Over-regulation has drastically changed the bus industry

Ken Presley

Safety must be entrenched in a coach company’s culture
ASHBURN, Va. — The key to 

running a safe and efficient motor-
coach operation lies in taking a 
proactive rather than reactive ap-
proach to safety.

It also means creating a safety 
culture that everyone in the organi-
zation buys into, from the presi-
dent down to newly hired employ-
ees, Paul Stock, director of risk 
management for National Inter-
state Insurance, told the United 
Motorcoach Association’s 12th 
Annual Safety Management Semi-
nar last month.

“Reacting or addressing prob-
lems when they occur instead of 
doing something to help prevent 
them is like playing whack-a-
mole,” Stock said. 

Reactive safety programs can 
result in increased accident and in-
jury rates, decreased morale, loss 
of productivity, lawsuits, citations 
and higher insurance costs, he 
said.

Proactive safety programs, 
which focus on identifying, com-
municating and controlling haz-
ards, result in increased awareness, 
fewer accidents and injuries, in-
creased efficiency, fewer citations 
and decreased expenses.

“A proactive approach begins 
with upper management buying 
into safety and wanting to create a 
great safety culture for their com-
pany,” Stock said. “From the presi-
dent to new hires, everyone has to 
be involved in safety.”

A strong safety culture stems 
from mutual, meaningful and mea-
sureable safety and health achieve-
ment goals, as well as responsibil-
ity and accountability throughout 
the organization, he said. 

A strong safety culture also in-
cludes investment in technologies 
that enhance safety, such as auto-
mated event recorders, adaptive 
cruise control, lane departure 
warning systems and electronic 

logging devices.
Stock said event recorders 

should be reviewed every day. 
“If it records a driver on his 

cellphone, that means he does it all 
the time,” he said. “This wasn’t the 
first time. It is a proactive way to 
change driver behavior.”

A good starting point in creat-
ing a safety culture is to identify 
small signals that could lead to 
system weaknesses or problems 
within the normal work process. 
Managers also have to listen to 
their employees.

Operators should complete a 
job safety analysis for every job 
that presents hazards, and review 
all operational processes for risk 
and exposures, said Alex Gesicki, 
a risk management associate at 
National Interstate Insurance. 
Look at how your employees are 
supposed to do work and how they 
are actually doing it, he said.

“You should be out walking the 

parking lot and the maintenance 
facility and observing everybody 
doing their jobs,” Gesicki said.

“Safety involves everybody. 
Make sure you evaluate plans and 
processes periodically. It is ex-
tremely important to find hazards 
and do something about them.”

Participants in the Safety Man-
agement Seminar, many of them 
safety directors for motorcoach 
companies, suggested a variety of 
ways they keep track of potential 
safety issues.

Leonard Moore of MLB Tours 
Inc., in Tucker, Ga., said he hides 
“bombs” in different areas of a 
coach that drivers are required to 
check during a pre-trip inspection. 
The drivers must then report how 
many were found during the 
inspection. 

Someone suggested that hiding 
gift cards might be a better way of 
insuring close inspections.

Some safety directors said they 

randomly ride along with drivers 
to watch how they operate, while 
others said they prefer to shadow 
drivers so they can watch them 
anonymously. 

Another safety director sug-
gested setting up a GoPro camera 
in a motorocoach to record a route, 
then showing the video to new 
drivers so they can see what to ex-
pect when they take over the route.

Stock and Gesicki said it is im-
portant for operators to create 
safety committees to review acci-
dents, conduct workplace inspec-
tions and identify trends. Commit-
tee members should include a mix 
of employees.

They said the key to continu-
ous improvement on safety issues 
is to constantly assess, identify and 
evaluate your company and make 
ongoing safety improvements. 
That, in turn, will eliminate com-
placency, strengthen your culture 
and allow you to be proactive.
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Federal safety regulations limit 
the number of hours commercial 
drivers can be on-duty and still 
drive, as well as the number of 
hours spent driving. These limita-
tions are designed to prevent truck 
and bus drivers from becoming fa-
tigued while driving, and require 
that drivers take a work break and 
have a sufficient off-duty rest pe-
riod before returning to on-duty 
status.

While the rule requires truck 
and bus drivers who currently use 
paper log books to adopt ELDs 
within two years, motor carriers 
that have previously installed 
compliant Automatic On-Board 
Recording Devices may continue 
to use the devices for an additional 
two years beyond the compliance 
date.

The rule permits the use of 

smartphones and other wireless 
devices as ELDs, so long as they 
satisfy technical specifications, 
are certified and are listed on an 
FMCSA website.

Canadian- and Mexican-domi-
ciled drivers will also be required 
to use ELDs when operating on 
U.S. roadways.

The rule includes technology 
specif ications detailing perfor-
mance and design requirements 
for ELDs so manufacturers are 
able to produce compliant devices 
and systems.

The rule strictly prohibits using 
ELDs to harass drivers. It provides 
both procedural and technical pro-

visions designed to protect com-
mercial truck and bus drivers from 
harassment resulting from infor-
mation generated by ELDs. 

A separate FMCSA rulemak-
ing further safeguards commercial 
drivers from being coerced to vio-
late federal safety regulations and 
provides the agency with the au-

thority to take enforcement ac-
tions not only against motor carri-
ers, but also against shippers, 
receivers and transpor tation 
intermediaries.

In developing the ELD final 
rule, FMCSA relied on input from 
its Motor Carrier Safety Advisory 
Committee, feedback from two 
public listening sessions, com-
ments f iled during an extended 
comment period following the 
2011 proposed rule, and com-
ments to the 2014 supplementary 
proposed rule.

The Final Rule also incorpo-
rates the mandates included in the 
Moving Ahead for Progress in the 
21st  Century Act and other 
statutes.

A copy of the ELD final rule is 
available at: https://www.fmcsa.
do t .gov /hours -serv ice /e lds /
electronic-logging-devices-and-
hours-service-supporting-docu-
ments.

ASHBURN, Va. — Jeff Marley 
never advertises for bus drivers.

Yet Marley, who hires for Mid-
west operator The Free Enterprise 
System, seems to have little prob-
lem finding new drivers.

“I have hired 30 drivers in 12 
weeks with no advertising, not a 
penny,” Marley said during the 
United Motorcoach Association’s 
12th Annual Safety Management 
Seminar here.

How does he do it when other 
operators struggle to fill openings?

“My hiring plan is, anybody 
who walks in I speak to, or some-
one speaks to,” said Marley, whose 
seminar presentation was titled 
“Drivers Wanted: How to Get 
Them Coming to YOU.”

“You need to call back all ap-
plicants within one day,” he said. 
“You need to make them feel want-
ed in your company.”

He said he never tells appli-
cants that he isn’t hiring until later 
in the year because they will move 

on to another company. 
“Don’t let them get away,” 

Marley said. “Stay in contact, keep 
them interested. They want a job.”

Marley said he avoids using 
hiring services such as Monster.
com, Craigslist and ZipRecruiter.

“What do you get when you 
advertise? Lot’s of applicants,” he 
said. “But do they meet your stan-
dards? Most do not. You are going 
to get a little riff-raff through these 
hiring websites.”

Marley said his current drivers 
often refer new drivers to the com-
pany. That means his current driv-
ers are happy, which aids in 
retention.

“It’s real simple. It’s not rocket 
science,” he said. “It’s just about 
how you treat your people.”

Marley said he always gets to 
know his employees and even 
gives them his personal cellphone 
number.

His door is always open and he 
is always willing to listen.

“Drivers always come first,” he 
said. “You have to make them feel 
wanted and appreciated. You have 
to be concerned about the welfare 
of drivers. Listen and react, keep 
them in the loop and do what you 
say you are going to do. Be loyal to 
your employees and they will be 
loyal to you.

“If you don’t get to know your 

employees, it’s game over,” he 
added. “You are never going to 
keep drivers.”

Marley said another key in at-
tracting and keeping drivers is strik-
ing a balance between discipline 
and coaching. If you discipline 
drivers too much they will look for 
another job. “Drivers mess up. We 
all mess up. Try coaching.”

He said he always sends cards 
to his employees for birthdays, an-
niversaries and other occasions. 
He also sends group emails to pass 
along safety news, new policies, 
“or just to say ‘Hey y’all’.” 

“Enthusiasm ignites great-
ness,” Marley said. “Be a little 
silly. It’s a little corny sometimes, 
but you’ll get over it.”

ASHBURN, Va.  — Even 
though they have two years to 
begin using Electronic Logging 
Devices, some motorcoach opera-
tors already have transitioned to 
ELDs and they recommend that 
all operators adopt the devices 
sooner rather than later.

“Don’t wait until a month be-
fore (they are required) to become 
compliant,” said Tim Boston, safe-
ty/risk director for Arrow Stage 
Lines in Omaha. “You have to 
transition and train your drivers.”

Boston was one of five motor-
coach industry panelists who dis-
cussed the use of ELDs during the 
United Motorcoach Association’s 
2105 Safety Management Semi-
nar last month.

All five represented operators 
who already are using ELDs.

“We are completely off paper 
logs,” said panelist Rick Whipple, 
safety and training manager for 
Red Carpet Charters in Oklahoma 
City. “It’s phenomenal how easy it 
is to keep track of driver logs.”

David Butcher, safety director 
at GO Right Way Transportation 
Group of Wisconsin, agreed that 
operators should get an early start 
on transitioning to ELDs because 
it can take months of training to 
get drivers used to the devices.

“If you have guys who don’t 
get it, you need to take time to 
coach them,” Butcher said. “There 
is a lot of anxiety because they are 
electronic. But once you get ev-
erybody on the same page it is 
wonderful.”

Operators should adopt ELDs before deadline

Attracting good drivers:
‘It’s not rocket science”

Jeff Petrunak of the Daecher Consulting Group presents a session at UMA’s 12th Annual Safety Management 
Seminar, held last month in Ashburn, Va.

ELDs
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real proof they actually have per-
mission to do so.

FMCSA said the rule was cre-
ated “to prevent passenger carriers 
from evading FMCSA oversight 
and enforcement. It is intended to 
prevent carriers from entering into 
questionable lease arrangements to 
operate under the FMCSA author-
ity of another carrier, without the 
other carrier exercising actual con-
trol over the operations.”

The agency said the rule is de-
signed to shut down so-called 

“chameleon carriers” that can 
evade the FMCSA and other en-
forcement agencies. It would do so 
by requiring bus operators, when 
they enter into a subcontracting or 
lease agreement, to identify which 
operator is responsible for compli-
ance with FMSCA regulations and 
for insurance.

“Passenger-carrying vehicles 
and drivers are frequently rented, 
loaned, leased, interchanged, as-
signed and reassigned with few re-
cords and little formality, thus ob-
scuring the operational safety 
responsibility of many industry 
participants,” Chandler said. 

UMA, however, argues that 
what the rule actually will do is 
punish operators by making them 
responsible for potential illegal ac-
tions by other operators while 
doing nothing to punish the actual 
violators.

During the UMA Safety Man-
agement Seminar, Chandler was 
peppered with questions from au-
dience members concerned that 
the rule would prevent “farm-
outs,” arrangements in which op-
erators contract with other compa-
nies to supply coaches and drivers 
temporarily.

The rule will require operators 

who contract with or subcontract 
for additional buses and/or drivers 
to execute a formal lease, place 
their name and USDOT number on 
the side of the leased coach, and 
assume all compliance responsi-
bilities, including insurance.

One operator said she contracts 
with the Boston Marathon each 
year to provide 800 buses for the 
event, most of them supplied by 
subcontractors. Under the new rule, 
she would have to execute formal 
leases for each of the buses, put her 
company’s name on them and as-
sume responsibility for their com-
pliance with safety regulations.

Loretta Bitner, chief of the 
FMCSA Office of Enforcement and 
Compliance, told the audience that 
the concerns they raised were the 
same as the ones UMA included in 
its petition for reconsideration.

“We are aware of the con-
cerns,” Bitner said. “We have 
heard your concerns.”

Chandler said FMCSA is re-
quired to respond either by deny-
ing the petition or by proposing 
changes.

If the agency proposes sub-
stantial changes, the rule has to be 
subjected to another public com-
ment period.

Leasing rule
CONTINUED FROM PAGE 1
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raising insurance limits anytime 
soon and provides directives re-
quiring the Department of Trans-
portation to conduct a comprehen-
sive analysis of current limits.

The provision requires consul-
tation with representatives of the 
over-the-road bus and private 
school bus transportation indus-
tries, insurance companies and 
representatives of bus drivers.  

CSA Reform — The act re-
quires a National Academy of Sci-
ences study on the accuracy of the 
Safety Management System and 
specifically prohibits FMCSA from 
displaying for the public motor car-
riers’ Compliance, Safety, Account-
ability scores and rankings. 

FMCSA has pulled the scores 
from public view for trucking 
companies, but not passenger 
carriers.

En Route Inspections — The 
act provides that except in the case 
of an imminent hazard or obvious 
safety hazard, an inspection of a 

vehicle transporting passengers is 
conducted at a bus station, termi-
nal, border crossing, maintenance 
facility, destination or other loca-
tion where a motor carrier may 
make a planned stop (excluding a 
weigh station). 

New Entrant Safety Review 
Program — The act directs the 
Secretary of Transportation to con-
duct an assessment of the new op-
erator safety review program, in-
cluding the program’s effectiveness 
in reducing crashes, fatalities and 
injuries involving commercial 
motor vehicles and improving com-
mercial motor vehicle safety and 
recommendations for changes. 

Speeding Up Registration 
Process — The act requires the 
secretary to submit a report within 
30 days of actions being taking to 
ensure, to the greatest extent prac-
ticable, that each application for 
new entrant registration is pro-
cessed not later than 30 days after 
the date on which it was received.  

FMCSA Regulatory Reform 
— The act directs that as part of a 
regulatory impact analysis for a 
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proposed or final major rule from 
FMCSA, it must include analysis 
of impacts on different segments 
of the industry and formulate esti-
mates and findings based on best 
available science.  The require-
ment compels analysis of various 
fleet sizes of bus operators.

 Prioritizing Rulemakings — 
The act directs FMCSA to priori-
tize the completion of each out-
standing rulemaking required by 
statute before beginning any other 
rulemaking, unless the secretary 
determines that there is a signifi-
cant need for such other rule-
making and notifies Congress of 
such determination.

FMCSA Guidance — The act 
directs each guidance document 
(interpretation of regulations or 
enforcement policy) to be publicly 
available and identify a date of 
issue or revision and point of con-
tact for questions. The FMCSA 
can redact from public view any 
information in guidance docu-
ments that would reveal investiga-
tive techniques.

Petitions — FMCSA must 
make publicly available a summa-
ry of all petitions for regulatory ac-
tion, prioritize those most likely to 
have safety enhancements and pri-
oritize responses to petitions.  

Inspector Standards — Within 
90 days, FMCSA shall revise regu-
lations to incorporate by reference 
certification standards for roadside 
inspectors issued by the Commer-
cial Vehicle Safety Alliance.

Implementing Safety Re-
quirements — The act requires 
FMCSA to report within 30 days 
after enactment and every six 
months thereafter on status, reason 
for delay and expected issuance of 
certain overdue rulemakings.    

Drug Free Commercial Driv-
ers/Hair Follicle Testing — The 
act permits pre-employment testing 
for use of alcohol and the use of 
hair testing as an acceptable alter-
native to urine testing for pre-em-
ployment and random drug testing. 

King County (Seattle) Penalty 
for Continued Exemptions from 
Enforcement of Charter Service 
Rule — The act directs that if Se-
attle is exempt from the charter ser-
vice rule, it loses its transit formula 
grant funds for that fiscal year. The 
lost funds can be restored in the fol-
lowing fiscal year if Seattle is no 
longer exempt.

Equal Access for Over-the-
Road Buses — The act provides 
that an over-the-road bus that 
serves the public shall be provided 
access to a toll facility and HOV 
lanes under the same rates, terms 
and conditions as public transpor-
tation buses.   

Commercial Driver Pilot Pro-
gram — The act directs the secre-
tary to create a pilot program to 
evaluate and make recommenda-

tions on issues and benefits of per-
mitting drivers under age 21 to drive 
in interstate commerce. Drivers of 
passenger vehicles are not permitted 
to participate in the pilot program.  

Windshield Technology — 
The act directs the secretary within 
six months to issue regulations to 
permanently allow the voluntary 
mounting on the inside of a vehi-
cle’s windshield of vehicle safety 
technologies (lane departure warn-
ing systems, collision avoidance 
systems, onboard video event re-
cording devices and any other 
technology deemed appropriate) if 
it is determined that such mount-
ing is likely to achieve a level of 
safety that is equivalent to or great-
er than what would be achieved 
without such mounting.   

Self Reporting of En Route 
Equipment Failures — The bill 
directs the GAO to do a study on 
the cost and feasibility of estab-
lishing a self-reporting system for 
commercial motor vehicle drivers 
or motor carriers with respect to en 
route equipment failures. The 
study should look at whether a 
self-reporting system would yield 
demonstrable safety benefits.  

High-Risk Carrier Reviews 
— DOT must ensure that a review 
is completed on each motor carrier 
that demonstrates through perfor-
mance data that it poses the high-
est safety risk. Information on the 
number of high-risk carriers iden-
tified and reviewed will be posted 
publicly.  

Post-Accident Report Review 
— The act directs DOT within six 
months to convene a working group 
to review data elements of post-ac-
cident reports for tow-away acci-
dents involving commercial motor 
vehicles reported to the federal 
government and report on findings 
and make recommendations, in-
cluding best practices, for state 
post-accident reports to achieve 
certain prescribed data elements. 

Technology Improvements — 
The act requires a comprehensive 
GAO study of FMCSA’s IT, data col-
lection and management systems.  

Report on Commercial Driv-
er’s License Skills Test Delays — 
The act directs DOT to submit to 
Congress within 18 months a state-
by-state status analysis of CDL 
skills testing, including average 
wait times, number of examiners 
and number of test sites. The report 
must include specific steps FMCSA 
is taking to reduce delays.  

 Report on Design and Im-
plementation of Wireless Road-
side Inspection Systems — The 
act directs a report on design, de-
velopment, testing and implemen-
tation of wireless roadside inspec-
tion systems.  

Study on Commercial Motor 
Vehicle Driver Commuting — 
The act directs FMCSA to conduct 

a study on safety effects of motor 
carrier driver commutes exceeding 
150 minutes. 

Opportunities for Veterans 
— The act directs the secretary to 
modify regulations to exempt vet-
erans from a portion of the driving 
test if the vet had experience in the 
armed forces or reserves driving 
vehicles similar to commercial 
motor vehicles, ensure that a vet 
may apply for an exemption for the 
one-year period after the date they 
separate from the military and 
credit military training for satisfy-
ing minimum standards for train-
ing and knowledge.   

Marijuana/Impaired Driving 
— The act requires the secretary to 
conduct a study on marijuana-im-
paired driving and submit recom-
mendations on effective detection 
and measuring of driving under the 
influence of marijuana.  

Modif ications to In-Kind 
Match for Intercity Bus Program 
— The act amends the 5311 in-kind 
match to include operating and cap-
ital costs of such service whether or 
not they are offset by revenue from 
such service for the intercity bus 
transportation program.  

Metropolitan and State Plan-
ning — The bill makes a number 
of additions to MPO and state 
planning provisions to add inter-
city buses and facilities into plan-
ning documents and to include pri-
vate intercity bus operators among 
those interested parties that can 
participate in formulation of plans 
and programs. 

Safety Study of Double- 
Decker Motorcoaches — The act 
directs a study regarding safety op-
erations, fire suppression capabili-
ty, tire loads and pavement impacts 
of operating a double-decker mo-
torcoach equipped with a device 
designed by the manufacturer to at-
tach to the rear of the coach for use 
in transporting passenger baggage.

School Bus Safety Study — 
The act requires GAO to conduct a 
study on school bus safety, includ-
ing regulations and guidance regard-
ing driver training, capacity require-
ments, programs for special needs 
students, inspection standards, ve-
hicle age requirements, best prac-
tices and public access to inspection 
results and crash records. 

National Advisory Commit-
tee on Travel and Tourism Infra-
structure — The act establishes 
an advisory committee known as 
the National Advisory Committee 
on Travel and Tourism Infrastruc-
ture to provide information, advice 
and recommendations on matters 
relating to the role of intermodal 
transportation in facilitating mo-
bility related to travel and tourism 
activities. Within three years the 
secretary is directed to issue a Na-
tional Travel and Tourism Infra-
structure Strategic Plan.
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IN AN INDUSTRY THAT  
 VALUES QUALITY, IT’S NICE  
 TO BE NUMBER ONE.
The coaches we build are designed to win accolades from passengers. But we were 
especially proud to learn that Prevost recently ranked first in seated coach sales.  
It’s proof that our industry is increasingly committed to passenger comfort, 
convenience and safety. And it affirms our dedication to building coaches that deliver 
the superior quality that tour operators need in today’s competitive marketplace.

www.prevostcar.com



From head-turning good looks to the market’s 

lowest cost of ownership, and safety technologies 

like adaptive cruise control and optional collision 

mitigation, our coaches lead the industry not just in 

sales, but in features, amenities and value. Plus, we 

offer the assurance that there will always be someone 

from our team to troubleshoot your problem, get you 

your part, and get you on your way, thanks to second-

to-none service and support. It’s what MCI has been 

doing better than anyone for more than 80 years. And 

it’s what we’re still doing better today. See what an MCI 

J4500, MCI D-Series, or Setra coach can do for you.

Leading the industry starts  
with a winning team.
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Training 
Online LMS, LEARN 
webinars and Technical 
Tune-ups

Parts 
World-class fill rates and 
inventory for all makes 
and models

Support 
24/7 via in-house ERSA,  
Technical Call Center and  
extensive field support

Performance 
Lowest total operating 
cost, maximum uptime

Manufacturing 
Quality-at-the-source  
transformation

Discover what it means to be Reliability Driven.

To learn more about the   
MCI J4500’s lowest total cost of  
operation advantage, scan here.

mcicoach.com

See us at UMA EXPO booth 1112  |  Enjoy our Setra Biergarten on Feb. 2.
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