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WASHINGTON — When 
economists and business analysts 
say the recovery from the 2009 na-
tional recession has been uneven, 
it’s doubtful they had the motor-
coach industry in mind — but 
they certainly could have.

 That’s because a study re-
leased last month shows the North 
American motorcoach industry 
shrank during the three years 
ended in 2013, with the decline 
occurring in virtually every mea-
sure of industry size and activity.

There were declines, some by 
double-digit percentages, in total 
passenger trips, companies, mo-
torcoaches, mileage, average pas-
senger loads, service miles trav-
eled per coach, and even miles per 
gallon of fuel.

 About the only bright spot in-
volved passenger trips per motor-
coach. They went up, ostensibly 
because there was an improved 
utilization rate as a result of fewer 
coaches and fewer companies.

 The industry’s other perceived 
assets — flexibility, cost-effective-

ness and environmental efficiency 
— remained relatively strong dur-
ing the three-year period.

But in terms of the more im-
portant and objective indicators of 
overall industry health, such as 
measures of growth and develop-
ment, the industry went backwards 
between 2011 and 2013, showing 
little in the way of dynamism.

The study, Motorcoach Cen-
sus, was conducted for the Ameri-
can Bus Association Foundation, 
which released it last month. The 
foundation and/or its sponsor, the 
American Bus Association, have 
been conducting a census of the 
industry almost every year for the 
past decade. 

The census numbers are based 
on estimates and calculations made 
from information gleaned from 
hundreds of motorcoach operators 
who respond to a survey sent to 
them on behalf of the foundation. 

For the 2013 census, surveys 
were sent to roughly 4,000 com-
panies in the U.S. and Canada 
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UMA members deliver motorcoach message to Congress
WASHINGTON — United 

Motorcoach Association members 
turned out in record numbers for 
the 2015 Capitol Hill Days, meet-
ing face-to-face with lawmakers to 
boost their awareness of federal is-
sues threatening the motorcoach 
industry and its customers. 

UMA dispatched 80 members to 
418 appointments in the U.S. Senate 
and House of Representatives.

“The response was very posi-
tive,” said Christian Holter of 
Rochester City Lines in Rochester, 
Minn. “The legislators were inter-
ested in talking to us and were re-
ceptive. From my experience, there 
were some very sympathetic ears 
our message fell on.” 

Last year, 57 members met with 
284 elected representatives or their 

staff members. This year’s larger 
contingency of UMA members 
were prepared to explain the indus-
try’s positions on three critical leg-
islative and regulatory issues — the 
Federal Motor Carrier Safety Ad-
ministration proposal to raise fi-
nancial responsibility (insurance) 
minimums; FMCSA’s methods of 
compiling and publishing carrier 
Compliance, Safety, Accountability 
scores; and preservation of the fed-
eral Charter Service Rule.

“These issues are important to 
the continued growth and success 
of all motorcoach companies, from 
the one-bus operator to the bigger 
players,” said Rick Soules of Cyr 
Bus Line in Old Town, Maine. “We 
were able to highlight the safety 
record of the industry and the roles 

we play in our communities. By 
taking part in the fly-in in the num-
bers we did, we made it clear that 
the motorcoach industry is active 
and involved.”

Capitol Hill Days, also referred 
to as the UMA “fly-in,” was moved 
up to March 17 from its traditional 
June date to precede congressional 
action on MAP-21 (Moving Ahead 

for Progress in the 21st Century), 
which covers a broad range of fed-
e ra l  sur f ace  t ranspor ta t ion 
programs.
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Lawmakers seek to reform 
bus and truck safety system

WASHINGTON — Criticism 
by congressional Republicans of 
the federal system for measuring 
the safety of bus and trucking com-
panies has been increasing in recent 
weeks, with one House member fil-
ing legislation aimed at reforming 
the system.

Rep. Louis Barletta, R-Pa., 
filed the Safer Trucks and Buses 
Act late last month because, he 
said, commercial motor vehicle op-
erators are unfairly penalized for 
minor infractions under the Federal 
Motor Carrier Safety Administra-
tion’s current Compliance, Safety, 
Accountability (CSA) scoring 
system. 

“A faulty safety score might as 
well be no safety score,” Barletta 
said in a statement. “I have four 
daughters, and I want the roads to 
be safe. Unfortunately, companies 
across the country and in Pennsyl-
vania are being unfairly misrepre-
sented by their safety scores, caus-
ing economically devastating 
impacts to these bus and truck 

companies, many of which are 
small businesses.”

On the Senate side, Commerce 
Committee Chairman John Thune, 
R-S.D., said he also plans to unveil 
legislation to reform the CSA 
program. 

A better way
“We need to take another look 

at the data inputs, how accident 
fault is used, and whether there 
might be a better way to develop a 
safety partnership,” Thune told a 
leading trucking magazine. “Each 
element of the bill I hope to intro-
duce soon is designed to improve 
safety while enhancing the regula-
tor-industry relationship.”

Meanwhile, FMCSA official 
Scott Darling, whose term as act-
ing administrator ended recently 
but who continues to lead the 
agency, defended the safety pro-
gram to a congressional subcom-
mittee while promising changes to 
the system.

Barletta’s bill and Thune’s pro-

posed legislation were announced 
only days after a congressional 
hearing during which Sen. Debra 
Fischer, R-Neb., leveled some 
harsh criticism against the FMCSA 
for its “flawed approach” to imple-
menting safety initiatives. (See 
April 1 Bus & Motorcoach News.)

Fischer, chairwoman of the 
Senate Commerce, Science and 
Transportation’s Subcommittee on 
Surface Transportation, said she 
plans to introduce reform legisla-
tion to make the FMCSA more ac-
countable to Congress, more inclu-
sive of industry stakeholders and 
more transparent in its rulemaking 
process. She also said she would 
sponsor legislation to require the 
agency to conduct more robust and 
comprehensive cost benefit analy-
ses of proposed regulations.

Barletta’s legislation, which was 
unsuccessfully introduced last year, 
requires the FMCSA to stop pub-
lishing its compliance scores until 
changes are made to the program to 
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Study reveals industry slippage
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WASHINGTON — A new 
study commissioned by the Metro-
politan Washington Council of 
Governments recommends various 
ways of improving both on- and 
off-street parking for tour buses 
during the peak spring and sum-
mer tourist season.

The “Regional Bus Staging, 
Layover, and Parking Location 
Study” notes that 200,000 tour 
buses bring 8 million visitors to 
the National Mall each year, with 
as many as 1,100 buses arriving at 
the mall each day, “making park-
ing a large concern for tour buses.”

Buses carry about a third of the 
mall’s 21 to 25 million annual 
visitors.

Even though buses take cars 
off the road, “The lack of central-
ized parking, layover, and curbside 
stops has led to negative traffic 
and air quality impacts that need to 
be addressed,” the study said.

One possible solution discussed 
in the study would be to construct a 
parking garage for buses and cars 
under the National Mall that also 
would serve as a flood-control proj-
ect. Proposed last year by the Na-
tional Coalition to Save Our Mall, 
the National Mall Underground 
project would include parking for 

about 200 buses and 900 cars and 
cisterns to collect rainwater and 
graywater for irrigation.

The project could cost $168 
million to $283 million, depending 
on design, and take five to six years 
to complete, according to a Wash-
ington Business Journal report.

 
No taxpayer funds

A public-private partnership 
would fund the project without 
taxpayer money, with construction 
and operation funded by parking 
fees and water resource credits and 
fees, the National Mall Under-
ground website says.

“There continues to be a strong 
need for mid-day and longer-term 
parking of motorcoach/tour buses 
near the National Mall,” the study 
concluded. “The proposed Nation-
al Mall Underground would be the 
most dramatic improvement in bus 
parking capacity if constructed, 
but the high-cost and scale of the 
project likely mean that this is a 
longer-term option.”

The American Bus Association 
and AAA Mid-Atlantic cited the 
study recently to highlight what 
they called an “impending parking 
crisis” for buses and cars near the 
National Mall and the need to ad-

dress it.
“We join with our colleagues at 

AAA Mid-Atlantic to call on govern-
ment leaders to begin a discussion 
about how our industry, elected offi-
cials, and other stakeholders can find 
long-term solutions to this problem,” 
ABA President and CEO Peter J. 
Pantuso said in a news release.

Dan Ronan, senior director of 
communications for the ABA, ac-
knowledged that peak-season park-
ing issues are nothing new in Wash-
ington, but the ABA and AAA hope 
to spark a dialog about a fix.

“There’s a very good solution 
out there; it’s a long-term solution 
that a lot of people have talked 
about and a lot of people believe 
would be the way to go,” he said of 
the underground garage.

UMA supports garage
The United Motorcoach Asso-

ciation also supports the garage, 
not only for the parking but also 
for its flood-control benefits, said 
Ken Presley, UMA’s vice president 
of industry relations and chief op-
erating off icer. But he doesn’t 
sound as urgent a tone about the 
current situation.

“Is there a parking crunch?” 
Presley said. “Yes, but I don’t think 

it’s any worse today than it was 
five, probably 10 years ago.

“Even if they build that garage, 
which we certainly support and 
hope they do, it’s still going too re-
quire planning just like if you were 
going to New York City or any 
major city. You have to plan where 
you’re going to park your bus and 
work with your group to maximize 
that time,” he said.

 
Adding parking meters

In their news release, the ABA 
and AAA said they fear parking 
strains could be made worse by 
National Park Service plans to re-
move the limited number of free 
parking spaces and install multi-
space parking meters. Motor-
coaches use many of those spots 
near the Tidal Basin to park or 
drop off and pick up passengers, 
the release says.

“For the foreseeable future, this 
spring, this summer, keep things…
in terms of parking spots, keep 
them the way they are,” Ronan said. 
“We’ve got the spots that are there 
for loading and unloading and those 
are very important.”

In an emailed response, Mike 
Litterst, public affairs officer for 
the National Park Service’s Na-

tional Mall and Memorial Parks, 
said metered parking spaces will 
manage the public parking turn-
over, allowing more access to lim-
ited parking in the urban park.

“The installation of parking 
meters around National Mall and 
Memorial Parks will have no im-
pact on the number of dedicated 
tour bus parking spaces or loading/
unloading spaces,” he wrote, add-
ing that the meters should be in-
stalled by early summer. 

The meters will affect motor-
coaches in two locations: along 
Ohio Drive, where parking spaces 
shared by cars and buses will be 
metered, and on Independence Av-
enue south of the Washington Mon-
ument, where motorcoach parking 
will be metered, Litterst said.

“Loading/unloading spaces will 
not be metered and will not be 
changed in any way,” he wrote. “We 
recognize how important the mo-
torcoach industry is to our park. We 
continue to study ways to accom-
modate and better serve this impor-
tant sector of our visitation. Work-
ing cooperatively with George 
Mason University, we are develop-
ing a plan of action for short-term 
and long-term improvements in 
tour bus operations.”

New study looks at ways to ease D.C. bus-parking crunch
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WASHINGTON — The U.S. 
Court of Appeals for the District 
of Columbia Circuit has denied a 
motion by the U.S. Department of 
Transportation to dismiss a com-
plaint challenging the accuracy of 
data used by the Federal Motor 
Carrier Safety Administration.  

The court action will allow the 
Owner-Operator Independent Driv-
ers Association, a trade group repre-
senting independent truckers, to 
continue pursuing its legal challenge 
to the FMCSA DataQs system of 
dealing with driver violations.

The USDOT and the FMCSA 
had filed a motion to dismiss the 
association lawsuit, which seeks to 
force the FMCSA to delete inac-
curate information from its data-
base. (See June 15, 2013, April 1, 
2014, and June 15, 2014, issues of 
Bus & Motorcoach News.) 

The DataQs system allows 
drivers and companies to request 
and track a review of federal and 
state data issued by the FMCSA 
that may be incomplete or incor-
rect. The system is designed to au-
tomatically forward the Request 
for Data Review to the appropriate 
office or agency for resolution and 
to collect updates and responses.

But the trucking group con-
tends the FMCSA continues to 
maintain and report bad data to the 
public that drivers violate certain 
safety rules, even when those alle-
gations have been dismissed or the 
drivers were issued not-guilty ver-
dicts in state courts. 

The government motion was 
denied last month. 

The FMCSA provides finan-
cial grants to individual states that 
agree to enforce federal safety 
rules governing commercial motor 
vehicles and drivers. The FMCSA 
maintains a large database, the 
Motor Carrier Management Infor-
mation System, which acts as a de-
pository for state enforcement 
activity.

The trucking association con-
tends the FMCSA is responsible 
under various federal statutes for 
ensuring the accuracy of the re-
cords in its database.

The major issue to be decided 
in the case is whether the govern-
ment is maintaining inaccurate in-
formation. The court rejected the 
government’s argument that it had 
complied with all federal laws re-
garding the dissemination of re-
cords from the database.

“FMCSA has failed to fulfill its 
responsibility to ensure the accura-
cy of the data maintained by it in the 
MCMIS database,” said Jim John-
ston, OOIDA president and CEO.

The OOIDA also contends the 
FMCSA has no authority to dele-
gate its statutory responsibility for 

accuracy to the states.
“FMCSA should never report 

enforcement activity as a ‘viola-
tion’ before a driver has his (or 
her) day in court or after the driver 
has been acquitted or the charges 
dismissed,” Johnston said.

The association is asking the 

court to order the FMCSA to purge 
its database of records of all en-
forcement actions by states prior 
to the time a driver has his or her 
day in court, after charges against 
the driver have been dismissed, or 
after that person is acquitted by a 
court of jurisdiction. 

WASHINGTON — Bipartisan 
legislation that would allow the 
use of hair testing for drug and al-
cohol use by commercial motor 
carrier drivers has been introduced 
in Congress.

Sens. John Boozman, R-Ark., 
and Joe Manchin, D-W.V., intro-
duced the bill, which would allow 
the Department of Transportation 
“to recognize hair testing as an al-
ternative option to give companies 
greater flexibility when conduct-
ing drug and alcohol testing,” ac-
cording to a news release issued 
by the Senate. Companion legisla-
tion was introduced in the House.

Called the Drug Free Commer-
cial Driver Act of 2015, the legisla-
tion is similar to a bill introduced in 
October 2014. Both are aimed at 
providing an alternative to urinaly-

sis, which is considered a less-ef-
fective method of detecting drug 
and alcohol abuse because it pro-
vides only a two- to three-day win-
dow for detection. Hair testing pro-
vides a 60- to 90-day window.

Although some employers al-
ready use hair testing for their own 
purposes, the federal government 
requires that duplicative urinalysis 
testing also take place. According 
to a Senate news release, compa-
nies that use both methods have 
found a large discrepancy in the 
r e su l t s  o f  t he  two  t e s t i ng 
methods.

For example, from May 2006 
to December 2014, drug-testing 
data at a trucking company showed 
that 110 driver applicants failed 
the urine test while 3,845 had 
d r ug-pos i t ive  ha i r  t e s t  r e -

sults. Data compiled by another 
company from March 2008 to 
June 2012 found 120 prospective 
drivers failed the urine test while 
1,400 applicants had drug-positive 
hair test results.

The proposed legislation 
would allow commercial motor 
carriers to use only hair testing, 
thereby eliminating the added cost 
of administering both types of 
testing.  

“Preventing drug users from 
operating commercial trucks will 
improve safety on our roads and en-
hance industry standards,” Booz-
man said. “This legislation elimi-
nates the duplicative drug-testing 
process and allows trucking com-
panies to use the more effective 
option, without having to pay for 
two tests.”

Hair testing drivers for drug use proposed

Lawsuit challenging feds’ data system on track

Major road to Arizona
tourist town reopens

PAGE, Ariz. — A section of a 
northern Arizona highway that 
buckled in a landslide more than 
two years ago, forcing travelers to 
take a much longer route to this 
tourist town, has reopened.

The closure of U.S. 89 be-
tween Bitter Springs and Page 
meant lengthy detours for nearby 
residents, school buses and tour-
ists after a 500-foot section buck-
led. The highway is a major route 
to Page and Lake Powell.

The Arizona Department of 
Transportation reopened the 
highway late last month. Buses 
with the Page Unif ied School 
District were the first vehicles to 
use the repaired road.

The $25 million repairs began 
last summer and included a re-
alignment of the road and con-
struction of a downslope buttress 
to support the area. The Transpor-
tation Department said the proj-
ect is eligible for reimbursement 
through a federal emergency re-
lief program.
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WASHINGTON — Repairs to 
crumbling infrastructure in Amer-
ica’s national parks have been put 
off so long that it will now cost 
$11.5 billion to bring them up to 
standards, a new report by the Na-
tional Park Service says.

Deferred maintenance in-
cludes needed repairs to roads and 
bridges, visitor centers, trails and 
campgrounds that have been put 
off for more than a year.

In releasing the maintenance 
report, National Park Service Di-
rector Jonathan Jarvis pointed out 
that President Barack Obama’s 

fiscal 2016 budget proposal in-
cludes additional funding to re-
duce the backlog as part of an ef-
fort to spruce up the parks to mark 
the National Park Service’s cen-
tennial next year.

“As we invite more Americans 
to discover the special places in the 
national park system during our 
centennial celebration, we need to 
have facilities that can accommo-
date them and provide the best pos-
sible visitor experience,” Jarvis said.

The Obama budget calls for a 
$433 million increase, to $3 bil-
lion, for national parks. It includes 

$242.8 million to deal with the 
most urgent deferred maintenance.

The park service estimates that 
its staffing will increase by almost 
500 full-time employees. 

But the budget proposal has 
received a chilly reaction from 
some Republicans, who control 
both the House and Senate.

Republican Rep. Tom Mc-
Clintock of California, chairman 
of the subcommittee of the House 
Natural Resources Committee that 
oversees the park system, said dur-
ing a recent hearing on its budget 
proposal that record attendance at 

U.S. National parks need $11.5 billion in repairs

HARTFORD — The Con-
necticut Department of Transpor-
tation opened a $567 million bus-
only corridor last month between 
Hartford and New Britain.

Unfortunately for private mo-
torcoach operators, however, the 
9.4-mile corridor is restricted to 
Connecticut Transit buses and pri-
vate contractors under contract 
with DOT to operate commuter 
buses on this corridor, said Jean 
Cronin of the Connecticut Bus 
Association.

The corridor is part of the CT-
fastrak system, under construc-
tion for three years, that includes 

11 stations in New Britain, New-
ington, West Hartford and Hart-
ford, with buses running every 
three-to-six minutes during peak 
commuting hours.

The corridor also will be used 
by buses that will exit the system 
to take passengers to destinations 
such as Westfarms Mall, Manches-
ter Community College, UConn 
Health Center and Central Con-
necticut State University.

Hartford Express buses also 
will run from Bristol, Cheshire, 
Southington and Waterbury, en-
tering the bus-only corridor once 
they reach New Britain.

Connecticut opens public
transit bus-only corridor

NIAGARA FALLS, Ont. — 
BorderPlanner.com, a year-old 
pilot program designed to reduce 
bus wait times at the border, has 
been fully implemented and is now 
available to all bus companies.

BorderPlanner.com, a joint ef-
fort between two bridge authori-
ties, U.S. Customs & Border Pro-
tection (CBP) and Canada Border 
Services Agency (CBSA), allows 
bus companies to use an online 
portal to submit the scheduled ar-
rival date, crossing location (Peace 

Bridge,  Rainbow Bridge or 
Queenston-Lewiston Bridge), 
time of day, and the number and 
citizenship of passengers.

Detailed passenger manifests 
are not required to participate. Bus 
companies and border officials are 
able to view the number of buses 
scheduled for each time slot for 
each of the three border crossings. 
This can help bus companies select 
a border crossing and time that have 
open time slots and fewer buses.

It also helps CBSA and CBP 

adjust staffing at each crossing ac-
cording to expected bus traff ic 
volumes. There is no fee to use the 
voluntary system. 

When bookings are made, the 
bus operator receives an e-mail re-
ceipt that should be given to the 
driver. The receipt doubles as a 
windshield placard to indicate to 
bridge and border crossing offi-
cials the bus is participating in the 
program.

Operators can register for the 
program at BorderPlanner.com.

Program can reduce wait times at Canadian border

evaluation of      Chart or      Tour

Call us today at 1-800-448-7001 or 
visit www.rbs2000.com to request an 
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    Tour: Our browser based tour 
management system designed 
speciically for the motorcoach 
industry. Manages reservations, 
itineraries, receivables, payables, 
produces management reports and 
escort, driver and customer documents escort, driver and customer documents 
for group and retail tours. Real time, fully 
integrated credit card processing is 
available using a secure and reliable 
gateway service. Accessible 
from any computer with internet 
access. Hosted at RBS secure data 
facility. RBS professional staff manages facility. RBS professional staff manages 
server hardware and software and 
performs all updates and daily backups.

New release coming soon! 
Visit www.rbs2000.com for the latest 
news, timeline, features, and more 
related to      Tour version 3.

www.rbs2000.com

go

go

go

    Chart: Features include customer
and contract management, vehicle 
inventory, scheduling and dispatch,
accounts receivables, and numerous
accounting and operations reports.
Additional modules include: Prophesy
Mileage and Routing,      Mileage and Routing,      Mile (IFTA 
reporting). Driver Duty (payroll and time 
management), Email, Advanced 
Accounting and Advance Dispatch 
management and reporting; and more!

Web Manager Module: Provides online 
credit card processing, integrated quote 
requests, online access to Drivers' requests, online access to Drivers' 
schedules and other custom      Chart 
data access via the web.

Data Backup and Recovery: Remote 
services includes daily, scheduled 
backup of RBS data iles over a secure 
connection.

go

Tour Management System
Tourgo

Charter Management System
Chartgo

Charter & Tour Software

RELATIONAL BUS SYSTEMS

the parks is “an illusion” created 
by the huge numbers visiting the 
new World War II Memorial and 
the Franklin Roosevelt Memorial. 

Craig Obey, senior vice presi-
dent with the National Parks Con-
servation Association, told a dif-
ferent House subcommittee that a 
poll found 73 percent of respon-
dents believe it is important that 
the parks are fully restored and 

ready for the national park centen-
nial in 2016.

“This is a critical time for our 
national park system and the Na-
tional Park Service, which cele-
brate their 100th birthday next 
year,” Obey said. “Our parks, 
though beloved by Americans from 
all walks of life and celebrated 
worldwide, are under significant 
financial strain.”

http://BorderPlanner.com/
http://BorderPlanner.com/
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ROCHESTER, N.Y. — For 
drivers who dread, fear or are fed 
up with red-light cameras, there’s 
now a mobile smartphone applica-
tion that helps locate cameras in 
130 cities at 900 intersections and 
roadways nationwide.

The initial version of the app, 
which is available for iOS and free 
to download, also includes speed 
cameras elsewhere but contains 
only static maps.

A second version under devel-
opment should be GPS capable, 
providing audio alerts when ap-
proaching a photo-enforced area.

Both interestingly and signifi-
cantly, Redflex Traffic Systems 
created the app, called RedflexLo-
cator, and also installed the 
cameras.

 For the company to try to in-
crease driver awareness and, thus, 
avoidance of its cameras might 
seem an odd approach — given 
that Redflex relies on fines from 
violations to pay its bills. Redflex 
insists otherwise.

“This is the exact reason why 
we launched this app,” said compa-
ny spokeswoman Jody Ryan. “We 
have not done a good job of com-
municating the reason for the cam-
eras. The reason is safety. This app 
is one step of our overall communi-
cation strategy for letting people 
know where the cameras are locat-
ed and how the cameras work.”

There also could be value in 
the data collected.

“If you are using something for 
free, something is being gathered, 
something is being shared,” said 
Mike Johansson, senior lecturer in 
the Rochester Institute of Technol-
ogy School of Communication.

Think of the social media appli-
cation Foursquare, which over five 
or six years built up billions of data 
points of where people were going 
and what they were doing, Johans-
son said. The same could be true, 
on a smaller scale, in this case.

“Do people change their driv-
ing behavior?” Johansson asked, 
noting GPS also can measure 
speed, track a driver’s entire route 
and show what adjustments motor-
ists make knowing a camera is 
coming up in the next block.

Rochester launched its red-
light camera program in October 
2010 and has 48 cameras at 32 in-
tersections — generating upward 
of 90,000 tickets a year. Each tick-
et carries a $50 fine, with a portion 
of that going to pay for rental of 

the cameras and processing of the 
tickets.

In November, the Rochester 
City Council voted to extend the 
red-light camera program through 
2019 after a consultant report 
showed a drop in crashes at 22 in-
tersections with the cameras.

Crashes increased at eight 
other intersections, suggesting 
drivers may be altering their trips 
to avoid the camera-monitored in-
tersections, so the council sought 
further study of those concerns.

Posted signs alert motorists 
whether there is photo enforce-

ment at a given intersection. 
Ryan said that Redflex already 

knows people change the way they 
drive when there is a camera in the 
vicinity. She described it as a “halo 
effect.”

Ryan said there will be a fee 
for the GPS version of the app 

when it adds the capability for 
audio alerts and, possibly, push no-
tif ications including AMBER 
alerts and road closures.

No price has been set, but rev-
enue generated from the app will 
be donated to a non-profit, she 
said.

Family Values
Lancer heartily congratulates all of this year’s bus 
and motorcoach award winners presented by ABA, 
IMG and UMA, especially the several winners that are 
family owned or operated companies…and longtime 
Lancer policyholders.

As a second generation company ourselves, the 
Delaney family truly appreciates the passion and 
commitment it takes from all employees to not only 
exceed, but be recognized for excellence by your  
industry peers.

Keep up the great work!

SPIRIT AWARD
Starr Transit Company

Trenton NJ

OPERATOR OF THE YEAR
Starline Transportation

Seattle, WA   
WOMEN IN BUSES 

H & L Charter Company
Rancho Cucamonga, CA

VISION AWARD
Pacific Coachways
Garden Grove, CA 
Silverado Stages

San Luis Obispo, CA 

GREEN SPIRIT 
Sun Diego Charter
National City, CA 

Northwest Navigator 
Luxury Coaches

Portland, OR 

Red-light cameras? Of course there’s an app for that

MOVING?
Don’t leave 
without us!
Call 866-930-8421
or email changes to:
ebalm@busandmotorcoachnews.com
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For 14 years, a high-visibility 

segment of the U.S. motorcoach 

industry has had Oct. 29, 2012, 

circled on its long-range planning 

calendar.

That date, which is now fast 

approaching, is when large, fixed-

route operators must have 100 per-

cent of their buses wheelchair 

accessible.

That means that after Oct. 29, 

any person with a disability should 

be able to buy a ticket on any 

Greyhound bus, at any time, and 

be assured of being able to access 

that coach when it pulls into a sta-

tion or up to a curb.

And the same goes for more 

than 30 other large operators. 

Though no one appears to 

know for certain, industry sources 

are cautiously optimistic that all 

but a handful of the operators re-

quired to be complaint with the 

Americans with Disabilities Act 

rule will, in fact, have all of their 

coaches accessible on Oct. 29.

“I think they’re definitely on 

track to meet the deadline.…By 

and large, I would say they are going 

to be all ready,” said Peter Pantuso, 

president of the American Bus As-

sociation, whose board includes ex-

ecutives from Adirondack Trail-

ways, Jefferson Lines, Peter Pan 

Bus Lines, Coach USA, Academy 

Bus and other big legacy carriers.

Greyhound Lines, the nation’s 

largest intercity carrier, “believes 

it will be in compliance with ac-

cessibility standards,” a company 

spokesperson told Bus & Motor-

coach News.

In the mid-1990s, the industry 

negotiated the Oct. 29, 2012, ADA 

deadline with the federal govern-

ment and it became fixed in law in 

September 1998.

When the law initially went into 

effect in October 2000, the rules 

were fairly simple for large carriers 

that offered fixed-route service. 

A person with a disability who 

used a wheelchair would have to 

Four years later!

PIERRE, S.D. — One of the 

first — if not THE first — formal 

complaints filed by a private bus 

operator against a public transit 

agency for providing illegal char-

ter bus service under the federal 

charter service rule adopted four 

and a half years ago has finally 

been decided.

The administrator of the Fed-

eral Transit Administration, Peter 

M. Rogoff, issued a strong ruling 

— posted on the FTA website last 

month — in favor of Forell Limou-

sine & Bus Service of Pierre, and 

rejected an appeal from River Cit-

ies Public Transit, also of Pierre, 

which provided the illegal service 

in 2008, and reportedly continues 

to regularly violate the charter ser-

vice rule.

“I’m pleased about (the FTA) 

decision,” said Dawnita Forell, 

who co-owns Forell Limousine & 

Bus with her husband, Charles. 

“But it’s like putting a Band-Aide 

on an artery.”

During the past seven or eight 

years, the Forells have lodged nu-

merous charter rule complaints 

against River Cities Public Transit. 

They win most, lose some, but 

every complaint represents a chal-

lenge for the small operator.

That’s because in a charter ser-

vice case, the FTA, which has a 

cozy relationship with virtually all 

of the public transit agencies it 

funds, has set a very high bar for 

complaints. 

“The complainant bears the 

burden of proof,” says Rogoff. 

“The complainant must prove its 

case by a preponderance of the 

evidence.”

Like other small operators, the 

Forells do not have the time, 

money or resources to continually 

Large operators appear ready for critical ADA deadline

CONTINUED ON PAGE 18 �

S.D. operator wins charter decision

WASHINGTON — It’s prob-

ably not a coincidence the U.S. 

Department of Justice announced 

settlements last month in four ac-

tions it brought against three mo-

torcoach operators and a major 

group tour operator for apparent 

violations of the Americans with 

Disabilities Act. 

The settlements appear to be 

timed to show up on the Internet 

just before all motorcoach opera-

tors are required to file annual re-

ports mandated by the ADA. (See 

Oct. 1 Bus & Motorcoach News.)

Whether they have accessible 

buses or not, or whether they pro-

vide accessible service or not, all 

motorcoach operators are required 

to file ADA reports by Oct. 29, or 

face the possibility of large fines, 

or what is increasingly becoming 

commonplace: Justice Depart-

ment lawyers dictating ADA com-

pliance requirements as part of 

legal settlements.

That is what happened to three 

Orlando, Fla.-based motorcoach 

operators last month, as well as 

New settlements

CONTINUED ON PAGE 20 �

WILMINGTON, Del. — One 

of the largest divisions of Carey 

International, the world’s biggest 

chauffeured services company, has 

f iled for bankruptcy protection 

after being hit by a $4.5 million ar-

bitration award for treating its 

drivers as independent contractors 

rather than as employees.

Carey Limousine L.A. Inc. list-

ed assets of under $500,000 and 

debts of nearly $150 million in 

documents f iled in bankruptcy 

court here.

The Los Angeles-based Carey 

division said it made the Chapter 11 

filing to secure “breathing room” 

after 16 of its drivers won the large 

arbitration award in a lawsuit claim-

ing they had been misclassified as 

independent contractors and were 

entitled to additional wages and 

benefits as employees.

Carey International Chief Fi-

nancial Officer Mitchell Lahr said 

the potential damage from the ar-

bitration award was compounded 

in January when California stiff-

ened penalties on employers that 

misclassify workers.

“The debtor does not agree that 

CONTINUED ON PAGE 20 �

Employee misclassification

bankrupts major Carey unit
CONTINUED ON PAGE 20 �

100% accessibility
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As if finding new drivers and 
generally coping with the driver 
shortage weren’t hard enough, new 
figures from the U.S. Bureau of 
Labor Statistics and pronounce-
ments from labor market experts 
suggest it may get tougher still. 

There is a contrarian view, 
however.

According to the federal Bu-
reau of Labor Statistics, Millenni-
als will make up the majority of 
the nation’s workforce by the end 
of this year and comprise 75 per-
cent of the country’s labor pool by 
2030 — and that could compound 
recruiting problems for the motor-
coach industry.

Baby Boomers are retiring and 
there are fewer replacement work-
ers for them and that is stifling op-
erators’ ability to address the short-
age of both drivers and maintenance 
technicians throughout the trans-
portation industry.

Plus, getting the “next genera-
tion” to join the ranks of drivers 
and technicians remains a difficult 
proposition, say experts, largely 
because traditional hiring solu-
tions may not function very well.

What Millennials want
For example, a February sur-

vey conducted by Futurestep, a 
Korn Ferry division specializing in 
recruitment solutions, found that 
pay gets trumped by other factors 
in terms of what matters most for 
Millennial employees — generally 
defined as those born after 1980:

• The greatest number of re-
spondents (23 percent) said “the 
ability to make an impact on the 
business” is most important.

• Next is “a clear path for ad-
vancement” (20 percent) followed 
by “development and ongoing 
feedback” (16 percent).

• Income came in at fourth 
place with 13 percent.

When asked what makes Mil-
lennials choose one job over an-
other, more than a third (38 per-
cent) said “visibility and buy-in to 
the vision of the organization,” 
while 28 percent said “a clear path 
for advancement.”

In third place came “job title 
and pay” at 18 percent.

“This research demonstrates the 
changing priorities of today’s young 
workforce,” noted Trish Healy, a 
Futurestep vice president.

“Where traditionally we might 
have expected salary to be the 
number one differentiator for tal-
ent choosing their next employer, 
Millennials are now placing great-
er value on understanding what a 
company stands for and how, as 
employees, they can play a role in 
growing the organization into a 
better, stronger brand,” she noted.

One recruiting expert says the 
f indings mean hiring practices 
within the motorcoach industry — 
as well as for the transportation in-

dustry as a whole — need to under-
go major “behind the scenes” 
change to attract and keep younger 
workers.

Thinking outside the bus
Moving 56 passengers from 

place to place is often fast-paced 
work, requiring a lot of multi-task-
ing on the part of drivers – and 
that’s what many Millennials ap-
pear to be looking for.

Additionally, anyone who can-
not make the connection between a 
driver and technician’s “ability to 
make an impact on the business” 
clearly undervalues the role of 
both employees.

And, assuring job “visibility 
and buy-in (by employees) to the 
vision of the organization” is a 
critical job skill of and require-
ment for successful owners and 
managers today.  

Plus, today’s tech-savvy Mil-
lennials should be very comfort-
able with — and possibly even in-

trigued by — today’s high-tech 
buses, which older drivers may 
have found intimidating. 

Does anyone think an electron-
ic dashboard or electronic logging 
device is going to deter a Millen-
nial from getting behind the 
wheel? Other factors may dissuade 
them, but not a device aimed at 
doing something as basic as re-
cording hours of service.  

A significant deterrent is wide-
ly thought to be the fact the indus-
try is one Millennials don’t know 
much — if anything — about. That 
means they need to be exposed to 
the industry’s long-term potential, 
high-tech focus and green connec-
tion, as well as the critical impor-
tance of drivers and technicians.

And the pace of such “expo-
sure” may need to happen faster, in 
part, because so many Baby Boom-
ers are retiring.

A path needs to be built for 
them to follow into a transporta-
tion career, with mentorship along 

the way. Companies need to have 
their ducks in a row as they strive 
to bring this next generation into 
their workforce.

Manufacturers’ role
Motorcoach manufacturers 

also have a role to play. 
The bus OEMs and their suppli-

ers have spent a lot in recent years 
on research and development of in-
bus and on-bus systems.

While most of the R&D dollars 
have gone to powertrains and 
emissions-reduction systems, 
money also has been spent within 
the coach on driver comforts, con-
nectivity and convenience. 

Demands on the part of next-
generation drivers for more health, 
wellness and well-being focus in 
their work environment will only 
continue to grow.

Futurestep’s Healy added that 
her firm’s survey also found that 
nearly half (42 percent) of those 
Millennials it polled believe social 
media is the best tactic for recruit-
ment, followed by “word-of-
mouth/networking” (28 percent) 
and online talent communities (19 
percent).

That translates to businesses 
needing to meet younger job can-
didates where they live, which is 
on social and mobile platforms.

These channels are clearly a 
way of life for this generation, 
making it imperative that when 
companies look to hire they are in-
cluding or creating digital recruit-
ment strategies.

Using a “multi-channel” ap-
proach is essential to attracting, en-
gaging and retaining younger talent 
with the right skills, experiences, 
traits and drive to achieve the com-
pany’s strategic objectives.

Doing so will allow a company 
to stand out from competitors in 
the war for top young talent.

New solutions needed to combat driver shortage

Smartphone security likely to get better, much better
More and more motorcoach 

drivers are using personal smart-
phones on the job, a trend that can 
cause problems for businesses if 
the devices are lost or stolen, say 
technology experts.

But even if drivers are using 
company-issued phones, the issue 
of protecting data often is not a 
top concern for fleets, the experts 
add.

Perhaps luckily for them, tech-
nology that is in the pipeline and 
will be adopted by smartphone 
makers will “lock down” lost or 
stolen phones.

The ubiquity of smartphones 
has compelled some manufactur-
ers to help protect users.

Last year, member companies 

of the Washington-based wireless 
industry group CTIA signed a 
“smartphone anti-theft voluntary 
commitment,” in which they 
pledged to offer “a baseline anti-
theft tool that is preloaded or 
downloadable.”

Law enforcement representa-
tives and lawmakers in California 
have been urging companies to im-
plement kill switches, citing an 
“epidemic” of smartphone thefts. 
Federal legislation to require kill 
switches also has been introduced.

One group of law enforcement 
agencies reported that 1.6 million 
people were “victimized for their 
smartphones” in 2012, accounting 
for the majority of robberies in 
U.S. cities.

In 2013, that number nearly 
doubled to 3.1 million, according 
to an estimate by Consumer Re-
ports, which said it derived the 
number from a survey of adult in-
ternet users.

The kill switch, scheduled to 
be available in the latter part of 
this year, will be capable of re-
motely wiping the user’s data if 
the smartphone is lost or stolen.

It will render the device inop-
erable, and only a user with a pass-
word or personal identif ication 
number will be able to activate it.

The switch also will prevent re-
activation without the user’s per-
mission and reverse the inoperabil-
ity if the smartphone is recovered, 
according to the agreement.



 9 April 15, 2015 OPINION Bus & Motorcoach News Bus & Motorcoach News  OPINION April 15, 2015 9

By Dave Millhouser

John Tomaszewski has died. 
You probably don’t recall his 

name, but you’ll remember the 
event that made him newsworthy. 
Tomaszewski was driving a bus 
that struck a bridge in 2010, kill-
ing four people.

By all accounts, he was a fine 
man, and it appears that the quali-
ties that made him a good person 
contributed to his death. Despite 
eventually being acquitted of crim-
inal charges, he felt such enor-
mous guilt for the accident that it 
affected his health. 

Driving a coach entails tons of 
responsibility, and that’s worth re-
membering…a single error can be 
life altering. We all make mistakes 
and are fortunate they don’t often 
result in disaster. He was not so 
lucky. The tragedy raises several 
issues that shouldn’t be forgotten.

First, driving wasn’t Toma-
szewski’s chosen career. He took 
the job when a slowing economy 
eliminated his previous employ-
ment. That’s not a criticism. In 
fact, I admire his work ethic. But 
how do we get to be the first choice 
of quality people?

Particularly when you consider 
that the Tomaszewski’s were about 
to lose their home because a fam ily 
of five couldn’t live on his salary. 

Clearly, this is anecdotal and 
we have little idea of this family’s 
specific situation, but do any of us 
believe our industry pays well 
enough to be a quality candidate’s 
first choice of careers based on 
income?

If you think this is a naive ap-
peal to pay drivers more, you’re 
only partially correct. We need to 
stretch to pay drivers as well as 
possible, but the economy and 
competition hamstrings us.

Wake up, reader
Stay alert, shifting gears here.
When Joshua Chamberlain’s 

20th Maine was defending the 
Union army’s left flank on Little 
Round-top during the Battle of 
Gettysburg, they found themselves 
nearly out of ammunition after re-
pelling numerous Confederate at-
tacks. Chamberlain chose a bold 
course. 

Understanding that retreat 
meant that the battle (and likely 
the war) was lost, rather than wait-
ing, Chamberlain charged. Bayo-

nets carried the day, and you know 
the rest.

 
Regain the offensive

Are there ways we can regain 
the offensive when it comes to at-
tracting more first-rate people?

A substantial part of our driver 
pool consists of part timers. Many 
hold other jobs, or are semi-re-
tired. Often these are superb em-
ployees, but it may become in-
creasingly difficult to use them.

Older folks (like me) are aging, 
and increased scrutiny by regula-
tors (and common sense) may 
cause “hours of service” issues for 
drivers who have other jobs. 
They’re “on duty” no matter where 
(and at what) they’re working.

My buddy (Wizened Execu-
tive) has long advocated recruit-
ment, rather than “hiring,” feeling 
that seeking good people is more 
effective than waiting for them to 
turn up. Often the folks who stag-
ger in your door are there because 
they “need” a job, the hours fit, or 
they’ve been driving for another 
company and have baggage (pun 
intended).

They are commodities.
When you recruit, you can pick 

who you go after, and sell them on 
driving as a career. You get to tell 
the story your way, and point out 
the fun parts of the job. The pay’s 
OK, but they get to go places and 
see things. No two days are alike, 
they have real responsibility, and if 
they like people…

Recruit them and you get to 
train them your way. In ye olden 
days GBB (Great Big Busline) 
didn’t hire people with coach driv-
ing experience, preferring “new-
bies” without bad habits who 
could be molded in their corporate 
culture.

You’re in this business BE-
CAUSE you love it, so find good 
people, and tell them what you 
like, then hire them. 

 
Push the envelope

Historically insurers have been 
reluctant to cover younger drivers. 
We need to start pushing that enve-
lope (at least for good candidates). 
Younger people seek responsibili-
ty and they’re in a position to trade 
adventure for income. Some uni-
versities have used student bus 
drivers successfully for years.

Honestly, I’m not sure where 
we should be searching, but we 

should be look-
ing, not waiting. 

A s k  y o u r 
best drivers how 
they  go t  in to 
 motorcoaches 
and if they have 
f r i e n d s  w h o 
might f it .  Pay 
your folks a bonus when they find 
good candidates. 

Attack job fairs with enthusi-
asm about the fun parts of the coach 
business. If you’re going to adver-
tise, don’t seek “bus drivers,” ask 
for folks who like people and seek 
adventure and travel (who also hap-
pen to have a good driving record).

If Joshua Chamberlain had 
waited on Little Round-top until 
the battle came to him, we’d all be 
speaking with a Southern accent 
(not a bad thing). Instead the 20th 
Maine used what they had and 
went for it.

We need to hunt for good peo-
ple in creative ways, so we don’t 
have to settle for mediocre ones 
who may not want to be there.

Dave Millhouser is a bus indus-
try marketing consultant and free-
lance writer. Contact him by email 
at Davemillhouser@gmail.com.

Heed the Battle of Gettysburg: Recruit first-rate drivers

Dave Millhouser

You Purchase “State of the Art” Buses…
Why not Demand a “State of the Art” A/C Compressor?

Demand a BITZER Compressor from Your Systems Provider

                       Some of the Many Features:

- Highest Reliability
- Lightest and most Compact Design in the World
- Highest Speed Range of any Transit Compressor in the World
- German Designed, American Built

BITZER U.S., Inc.
To learn more, visit www.bitzerus.com

Phone: 770-503-9226
Email: sales@bitzerus.com / mlish@bitzerus.com

mailto:Davemillhouser@gmail.com
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By Christian Riddell
Motorcoach Marketing Council

In the next 12 months, the mo-
torcoach industry will move more 
than 20 million people. 

Wow. That’s a lot. 
The vast majority of those will 

be incident-free, comfortable trips. 
We will take cars off the road, re-
duce emissions and make the 
world just a little better for the 
effort. 

Now, this sounds great and is 
something to take pride in as an in-
dustry. However, it also shines a 
light on the flip side of the coin.

There are nearly 529 million 
people in North America. How-
ever, only four out of every 100 
Americans and Canadians will ac-
tually step foot on a motorcoach. 
Perhaps even worse news is that if 
we assume only one in 30 people is 
responsible for booking the coach, 
then only one in every 1,000 peo-
ple in North America will actually 
book with us. 

The more I talk to operators 
around the country, the more I see 
these numbers are the future of our 
businesses, even our industry. In 
most markets, there are a number 

of viable operators that compete 
for business. These operators are 
constantly bidding against one an-
other for work. All are bidding to 
offer a better service for less than 
the other guy.

Competitors invest in equip-
ment, drivers, training and insur-
ance. They work hard to create a 
company that is worthy of beating 
out their competitors. 

Today you win the bid. Tomor-
row you lose it. The following year 
you get it back. Round and round 
we go — discounting, sharpening 
the pencil, trimming costs and re-
fining your business model to be 
able to compete. Salespeople have 
become very aware of who is using 
coaches, whose coaches they are 
using, and often even know why 
they don’t have a par ticular 
contract. 

When I was selling, I would go 
as far as following our competi-
tors’ coaches around town looking 
for what kinds of business they 
were doing. I would look for their 
contracts, and I would dive into 
finding what I needed to do to land 
them. 

Now, if you’re thinking about 
sending your sales people out to do 

the same thing, don’t. I was wrong. 
I admit it now and wish that I could 
go back and do it differently. 

 
A piece of the crumb

We are all fighting for what we 
believe to be the pie. But that pie 
only represents a tiny little crumb 
out of what is a very large market. 

Imagine a sports stadium full of 
people. At this year’s Super Bowl, a 
little over 64,000 fans sat and 
watched a great game (if you’re a 
Patriots fan). Based on the above 
numbers, of those 64,000 scream-
ing, face painted, crazed fans, only 
64 will book a bus in the next year. 

Sixty-four. Now that number is 
not something we, as an industry, 
should be cheering. The bright 
spot on that otherwise dark statis-
tic is the other 63,936 people. Al-
most all of them will do something 
that a motorcoach would make 
better. Some will attend weddings, 
some will have family reunions 

and others will go on ski trips or 
wine outings.

The list of what these people 
will do that we, as a motorcoach 
industry, could help them do bet-
ter, more comfortably, safer and 
more economically is as diverse as 
the group itself. 

The question is not whether 
they need a coach, but whether 
they know they need a coach. One 
of the key points I have been teach-
ing around the country is that our 
job as charter operators is not to 
sell to those who have transporta-
tion needs.

You see, if people know they 
have transportation needs, they al-
ready are consumers of our prod-
uct. If they are calling about book-
ing a coach they know about our 
industry. They know about our 
product. They know they have a 
need that we can fulfill.

What I have been teaching 
owners, managers and sales teams 
is that those are not the people on 
which to focus our time and re-
sources. Yes, we need to provide 
them with good customer service. 
We need to provide them with a 
good product. We need to make 
sure that their experience is such 

that they will book again.
 

The wrong crowd
However, when we talk about 

growth, when we talk about how 
we get more people on our coaches 
or how we fill up dispatch holes, 
those existing customers are not 
the people we need to think about. 
We need to think about those who 
do not know they need us.

We need to start talking to the 
rest of the people who don’t know 
they have transportation needs. 
These may be churches that have 
parking problems or brides who 
have to get the entire wedding 
party from the reception to the din-
ner. It could be families that can’t 
let Uncle Harry drive again to this 
year’s reunion, or businesses that 
want to help their employees get to 
work on time.

These people did not wake up 
and say, “What I need is a charter 
bus.” They woke up with a knot in 
their stomach trying to fix a prob-
lem they don’t even know how to 
begin to fix.

The entire point of marketing 
is to sell more of your product to 
more people for more money. If we 

A stadium full of customers awaits marketing superheroes
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Marketing Minute

I t ’s  t h e  Smar t  Move

CONTINUED ON PAGE 11 c
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believe this as an industry, then we 
must look outside the comfort of 
those 64 people and focus on the 
other 63,936. We must look at 
ways to reach out into our commu-
nities and share what it is we do, 
and what solutions we can offer to 
help more people have the knot in 
their stomach go away because we 
can solve their problem. 

We are not simply transporta-
tion providers. We are solution 
makers. We are wedding savers. 
We keep your family safe. We 
make sure your employees get to 
work on time. We are solve-your-
parking-problem superheroes. 

 
Wear the stretchy pants

It’s time we take off our mild-
mannered glasses, jump in that 
phone booth and wear our cape and 
stretchy pants proudly. It is time 
that we leap out of our comfort 
zone, stop simply taking orders and 
sell what it is we really are. 

This is the vision I hope we all 

embrace. I hope we, as an indus-
try, will begin to reach further and 
further into the market that exists 
beyond the walls of our existing 
customer base. I am excited to 
work with the Motorcoach Mar-
keting Council as it represents op-
erators who are passionate about 
this vision, who understand the 
importance of this moment in the 
history of this storied business, 
and who know how paramount it 

is that we grow. 
The future is bright for this in-

dustry. There will be operators 
who wrap their arms around this 
vision and push the bounds of tra-
dition. There will be those who 
find new markets, develop new 
customers, provide solutions and 
expand their horizons. There will 
also be those who will go out of 
business.

There is a saying in the market-

ing world that there is not such a 
thing as a business that stays the 
same; you are either growing or 
you are dying. For those compa-
nies that continue to believe that 
the opportunity to sell to that sta-
dium full of people exists only in 
those 64 people, the future is clear. 
But to those who embrace the 
other 63,936 as the hope for their 
companies, the future is limitless. 

Together we are changing the 

future of this industry. Years from 
now, we will all look back and see 
this moment, these tools, and the 
vision and direction of this council 
as the starting point of a revolution 
that will reshape this entire indus-
try.  That  is  a  very excit ing 
realization. 

For more information about the 
Motorcoach Marketing Council 
and its programs, go to www. 
motorcoachmarketing.org.

April 28  Dallas, Texas
May 13  Des Plaines, IL
May 21  Winter Garden, FL
June 9  Blackwood, NJ
June 30  Los Alamitos, CA
October 13  Montreal, Canada
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FRESNO, Calif. — In a case 
closely watched by the motorcoach 
and insurance industries, a jury 
found that Greyhound Bus Lines 
was not at fault in a 2010 deadly 
crash that killed six people.

The bus crashed into an SUV 
that had overturned on Highway 
99 in Fresno, killing its three fe-
male occupants. Also killed were 
two people on the bus and its driv-
er, James Jewett.

The families of the three 
women sued Greyhound, claiming 
the driver was operating at an un-
safe speed, was not wearing his 
glasses and made an unsafe lane 
change about the time of the crash. 

Greyhound disagreed with the 
allegations, citing a California 
Highway Patrol report that con-
f irmed Jewett was wearing his 
glasses and couldn’t have avoided 
crashing into the SUV. 

The highway patrol blamed the 
deadly crash on Sylvia Lopez 
Garay, 18, the driver of the SUV, 
saying she was drunk when she 
overturned the vehicle.

Greyhound not 
at fault in deadly 
2010 accident

June 2015

25-28 New England Bus 
Association Annual Confer-
ence, Mountain View Grand 
Resort & Spa, Whitefield, N.H. 
Info: www.newenglandbus.org.

Calendar

http://www.motorcoachmarketing.org
http://www.motorcoachmarketing.org
http://www.newenglandbus.org
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WASHINGTON — A coalition 
of nearly 40 transportation trade 
groups, including the United Mo-
torcoach Association, recently sent 
a letter urging Congress to pass a 
long-term transportation bill be-
fore the current federal highway 
funding plan ends next month.

The coalition also called on 
lawmakers to oppose any move to-
ward devolution — a concept sup-
ported by some in Congress that 
calls for eliminating federal fund-
ing for transportation programs 
and shifting the burden to the states 
to collect fuel taxes and support 
and maintain roads on their own.

“Some federal rules arguably 
increase the cost of projects and 
slow construction,” the letter stat-
ed. “However, these challenges do 
not warrant putting the safety of 
motorists and the health of the na-

tion’s economy at risk by decimat-
ing the primary funding program 
for our nation’s most critical 
infrastructure.” 

The coalition’s concern stems 
from the 2014 Transportation Em-
powerment Act that proposed to 
devolve the federal system. The 
measure was defeated in the Sen-
ate but still enjoys some support in 
Congress.

The letter said that devolution 
of the federal-aid program would 
prohibit states from keeping reve-
nue that currently flows into the 
Highway Trust Fund from fuel and 
excise taxes. That would force 
state and local governments to re-
place billions of dollars with tax 
increases, the letter said.

“Devolution represents aban-
donment by Congress of a most 
fundamental constitutional obliga-

tion to promote interstate com-
merce and would prove disastrous 
to state and local governments’ 
ability to maintain, improve and 
coordinate their transportation 
systems when it is widely ac-
knowledged that current resources 
are already seriously insufficient,” 
the letter said.

Those signing the letter in-
cluded the UMA, the American 
Trucking Associations, the Ameri-
can Association of State Highway 
and Transportation Officials, As-
sociated General Contractors of 
America, and the American Road 
and Transportation Builders Asso-
ciation, as well as AAA, the U.S. 
Chamber of Commerce, FedEx 
Corp. and UPS Inc. 

Secretary of Transportation 
Anthony Foxx has stated his oppo-
sition to devolution.

Trade groups call on Congress to pass
new highway bill, oppose ‘devolution’

“MAP-21 expires on May 31. 
We simply could not take a chance 
that Congress might pass a reau-
thorization bill before our tradi-
tional fly-in meeting in June that 
coincided with the board of direc-
tors and committee meetings,” 
said Ken Presley, UMA’s vice 
president of industry relations.

“This was a hugely important 
event for everyone in the private 
bus and motorcoach business,” 
said UMA President and CEO Vic-
tor S. Parra. “These operators 
ought to be congratulated for tak-
ing valuable time from their busi-
ness, during a very busy time for 
the charter and tour industry, to 
fight for and protect the interests 
of the entire industry.”

The legislative appointments 
were arranged by Prime Policy 
Group of Washington, D.C., 
UMA’s lobbying firm.

“All of the personnel who or-
ganized this event did a fantastic 
job,” Soules said. “All of my ap-
pointments were on time!”

Financial Responsibility
Since 1985, the federal govern-

ment has required passenger motor 
carriers to hold a minimum of $5 
million in liability coverage for ve-
hicles carrying 16 or more passen-
gers and $1.5 million for vehicles 
carrying up to 15 people. The 
FMCSA has announced a rule-
making process that could double 
the minimum coverage to $10 mil-
lion — or possibly raise it as high 
as $20 million.

A 2014 report used by the 
FMCSA to justify the proposal is 
flawed, UMA contends. The asso-
ciation believes the current liabili-
ty minimums are sufficient and 
that future adjustments should be 
approved by Congress rather than 
handed down by regulators.

“A move like that would put 50 
percent of bus and motorcoach 
companies out of business,” Parra 
said.

Holter added that in an indus-

try in which 85 to 90 percent of 
operators are considered small 
businesses, “a change like that 
could have a huge effect. A dra-
matic increase in insurance rates 
would mean an increase in the cost 
of doing business. That would 
mean more expense to the end 
users and fewer trips taken by 
groups.”

Mike Bayless of Premier 
Transportation in Knoxville, 
Tenn., said that everybody UMA 
members met with was under-
standing of the industry’s issues, 
especially the insurance issue.

“We did speak with a member 
who was leaning toward favoring 
the increase but seemed to under-
stand what the problem was, and 
that was our issue — you can’t 
promote safety just by increasing 
insurance rates,” Bayless said.

He said he suggested that regu-
lators increase efforts on education 
and training. “We ought to be help-
ing new entrants in the profession 
become better qualified in order to 
make our industry stronger.”

 
Accountability Reform

UMA supports a bill proposed 
by U.S. Rep. Louis J. Barletta, 
R-Pa., that would require FMCSA 
to halt publication of Compliance, 
Safety, Accountability’s Safety 
Management System scores until 
the tracking system better reflects 
actual crash risks. (See related sto-
ries on pages 1 and 15.)

Position papers provided to 
UMA visitors and legislators ar-
gued that current safety scores 
“lack any perspective to assist con-
sumers in selecting a passenger 
carrier” because a carrier’s score 
“is impacted by the states in which 
a carrier operates based on nothing 
more than the states’ varying en-
forcement priorities.”

Carrier scores posted on the 
FMCSA website “are confusing at 
best and misleading at worst, since 
they include accidents on a com-
pany’s record that were not pre-
ventable,” Parra said. “It gives out 
raw data that may lead consumers 
to choose less-safe carriers.”

Charter Service Rule
“Our representatives under-

stand that we can’t compete against 
entities that are federally funded,” 
Bayless said of the industry’s third 
priority in 2015, protection of the 
federal Charter Service Rule.

The rule, in place for nearly 
four decades, prohibits public 
 transit agencies and their contrac-
tors from providing charter service 
in competi t ion with private 
providers.

“The parties I spoke with knew 
our issues and were well-studied,” 
Bayless said.

But not all of them were well 
informed, Holter said. “Some peo-
ple were more familiar with the is-
sues but there were certainly some 
who gave the impression they 
didn’t have any idea what was 

going on,” he said. “It is important 
for us to make an impact on up-
coming legislation.”

Economic footprint
It also is important for mem-

bers of Congress to look beyond 
the windshield to see the commu-
nities served by the motorcoach 
industry and the affiliated jobs it 
supports, said Bob Greene, sales 
representative with Amaya-Astron 
Seating. He is the vendor associate 
representative on the UMA board 
of directors and participated in his 
second Capitol Hill Days.

“Issues that affect the ability of 
operators to get on the road affect 
their ability to purchase the prod-
ucts and services that coach manu-
facturers and vendors provide,” 
Greene said. “Getting in front of 

our representatives and presenting 
those issues made the trip very 
worthwhile.

“We received very positive re-
sponses from House and Senate 
members. They understand how 
important transportation is to 
America and that stop-gap reform 
on MAP-21 is not going to be the 
answer to long-term solutions.”

Para said the record turnout at 
this year’s Capitol Hill Days made 
a strong impression on lawmakers 
and their staffs, but he added that 
the motorcoach industry has to 
keep pushing its agenda.

“This was the best fly-in we’ve 
ever had,” Parra said. “We made 
some real progress here and now 
we need all our members to keep 
reaching out to their elected lead-
ers to ask for support.”

UMA members
CONTINUED FROM PAGE 1

Rep. Ted Yoho, R-Fla., left, meets in his Capitol Hill office with Brian Annett, 
UMA chairman and president of Annett Bus Lines in Sebring, Fla.

Left to right, Bill Allen of Amador Stage Lines in Sacramento and Ryan Kelly of Terrapin Blue in Las Vegas chat with 
Rep. Mark Amodei, R-Nev.
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Dale Krapf, left, of Krapf Coaches Inc. of West Chester, Pa., and Becky Weber of Prime Policy Group meet with Rep. 
Louis Barletta, R-Pa.

Don Adams, right, of Kelly Tours in Savannah, Ga., has a one-on-one meeting with Rep. Buddy Carter, R-Ga.

Members of the International Motorcoach Group take a break from meetings with their representatives to pose on
the Capitol steps.

Members of the National Association of Motorcoach Operators traveling 
to Washington included, sitting, from left, James Brown Sr. of Magic 
Carpet Tours, Allen Robinson of Robinson Tours and Clarence Gaten of 
Gaten’s Adventures Unlimited. Standing, from left, are Kasanya Vines 
of Bohannon & Vines, Marcia Milton of First Priority Trailways, Duane 
 Bohannon of Bohannon & Vines and Eric David of Potomac Tours.

New Trailways President and CEO Sheila Ryba, center foreground, attended 
her first UMA Capitol Hill Days. Joining her were, from left, Bill and Gail Al-
len of Amador Trailways, Ron Moore of Burlington Trailways, Steven Clem-
mer of Lancaster Trailways of the Carolinas, Marcia Milton of First Priority 
Trailways, Tom Giddens of Pacific Coachways Trailways., and Alan Thrasher 
of Thrasher Brothers Trailways. 

UMA leaders Victor Parra, Brian Annett, Dale Krapf and Ken Presley pause 
for a photo during their meeting with Rep. Scott Perry, R-Pa., center.

Rep. Lois Capps, D-Calif., second from right, listens as officials of Silverado 
Stages in San Luis Obispo, Calif., explain the UMA’s legislative priorities.
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better reflect bus and truck compa-
nies’ safety records. The measure 
prevents the agency’s scores from 
being used as evidence in court 
cases involving bus and truck com-
panies and directs the agency to 
work with the non-partisan Nation-
al Academy of Public Administra-
tion on creating new metrics for 
measuring safety. 

Barletta said he re-f iled the 
legislation this year because the 
Transportation Department has 
been unresponsive to complaints 
about the scoring system. 

“The publishing of flawed 
safety scores does not benefit any-
one,” he said. “But rather than fo-
cusing on improving the flawed 
system, last week, the FMCSA 
further spread the bad information 
to the public by introducing a 
phone application for the CSA 
data program.” 

“Whether it’s a parent looking 
for the safest bus for her kid’s 
school trip, a shipper looking for 
the safest truck to haul its goods, 
or a small business trying to make 
it in a tough economy, we need bet-
ter safety scores to provide ade-
quate safety information,” Barletta 
said. “This bill in no way elimi-
nates law enforcement access to 
safety data, and the worst offend-

ers can still be targeted.”
Thune said his legislation 

would establish market-driven, vol-
untary investment in safety tech-
nology and practices. He said such 
a system would encourage drivers 
to complete more thorough pre-trip 
inspections and address violations 
quickly without having to worry 
about being penalized for problems 
that may occur while driving.  

Little safety benefit
Thune noted that a 2014 Gov-

ernment Accountability Office re-
port said that CSA’s analysis “does 
little to improve safety but has sig-
nificant economic impacts.” 

Susan Fleming, GAO’s director 
of infrastructure issues, testified at 
Fischer’s hearing that the FMCSA 
has serious challenges in its reli-
ability of CSA’s safety measure-
ment system in predicting carrier 
crashes and determining the preva-
lence of so-called chameleon car-
riers operating on U.S. highways 
using different company names to 
avoid federal monitoring. 

A key component of CSA — 
the Safety Management System 
(SMS) — uses carrier performance 
data collected from inspections and 
investigations to calculate safety 
scores for carriers and supposedly 
identify those at high risk of caus-
ing a crash. The program then uses 
the scores to target high-risk carri-

ers for enforcement actions.
However, the GAO report iden-

tified flaws in the SMS that limit 
the accuracy of the scores in pre-
dicting crash risk. The report also 
questioned whether there was suffi-
cient data from inspections and vio-
lations to assure that a carrier’s SMS 
score could be reliably compared 
with scores for other carriers.

The GAO report concluded 
that these challenges raise ques-
tions about whether the FMCSA is 
able to identify and target the car-
riers at highest risk for crashing in 
the future. 

 Highway safety groups are op-
posed to removing CSA scores 
from public view, and the Trans-
portation Department contends 
that the current safety compliance 
scoring system has been effective 
in reducing the number of acci-
dents involving trucks and buses. 

 
Changes coming

In a written statement to the 
House Appropriations Commit-
tee’s Subcommittee on Transporta-
tion, Housing and Urban Develop-
ment and Related Agencies, 
FMCSA official Darling said the 
agency planned to announce addi-
tional changes to SMS this spring, 
although he provided no details. 

“These changes will strengthen 
our ability to identify companies 
for investigation before they are in-

volved in a crash,” Darling wrote. 
“We will publish notice of these 
changes in the Federal Register and 
provide the public an opportunity to 
comment before finalizing.”

Darling to stay
Darling, who was named act-

ing administrator of the agency in 
August when Administrator Anne 
Ferro left, was supposed to step 
down from the position on March 
23. But Transportation Secretary 
Anthony Foxx announced that day 
that Darling would continue to run 
the FMCSA, although without the 
title of acting administrator.

President Obama has yet to 
nominate a successor to Ferro, and 
acting administrators are only al-
lowed under the law to have that 
title for a set period of time. Foxx 
has “delegated” Darling, who is 
FMCSA’s chief counsel, to per-
form the duties of administrator.

“Thus, consistent with the Va-
cancies Act, he will continue to per-
form the duties of the administrator 
but will no longer be referred to as 
the acting administrator,” the De-
partment of Transportation said in a 
March 23 statement.

Darling acknowledged in his 
statement to the congressional 
subcommittee that “the issue of 
data sufficiency has received much 
attention recently,” but he contend-
ed that studies by the FMCSA and 

independent researchers found the 
SMS to be “effective at identifying 
carriers that are engaging in be-
haviors likely to cause a crash.”

Darling also acknowledged 
that the GAO recommended that 
the FMCSA revise the SMS meth-
odology to better account for data 
limitations, but he made it clear 
that the agency doesn’t agree with 
the GAO.

“The GAO developed a meth-
odology that considers only carri-
ers that have at least 20 inspections 
or 20 vehicles and eliminates the 
use of safety event groups,” Dar-
ling wrote. “That approach runs 
counter to the goals of SMS, which 
identifies dangerous violation pat-
terns much earlier.

“The overwhelming majority 
of motor carriers — more than 90 
percent of our regulated popula-
tion — never reach the 20 observa-
tion level during the relevant mea-
surement period. Under GAO’s 
approach to SMS, the safety per-
formance of all these companies 
would be simply ignored.

“The public demands a proac-
tive approach, rather than waiting 
for 20 events before we intervene,” 
Darling said. “The SMS is effec-
tive at identifying carriers that 
have non-compliance patterns that 
have been proven to result in crash-
es because the carriers are violat-
ing regulations.”

Lawmakers
CONTINUED FROM PAGE 1
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WASHINGTON — The Feder-
al Motor Carrier Safety Adminis-
tration launched a free smartphone 
application designed to provide 
safety performance information on 
bus and trucking companies.

But the new app immediately 
met with criticism from the com-
mercial motor vehicle industry.

The FMCSA’s new QCMobile 
— QC stands for “query central” 
— is available for Apple and An-
droid devices. The agency said the 
app is expected to be a particularly 
valuable tool for law enforcement 
personnel, insurers, brokers, 
freight-forwarders and members 
of the public interested in review-
ing the registration and safety per-
formance information of motor 
carriers.

“By making currently available 
safety information on interstate 
truck and bus companies more 
easily accessible for both law en-
forcement personnel and the gen-
eral public, we are providing great-
er transparency while making our 
roadways safer for everyone,” said 
U.S. Transportation Secretary An-
thony Foxx.

The app, which requires no 
login, immediately reveals wheth-
er the federal operating status of 
the carrier is authorized, helping to 
expedite an “inspect/pass” deci-
sion by a commercial vehicle safe-
ty inspector. It retrieves data from 
a number of FMCSA sources, in-
cluding its Compliance, Safety, 
Accountability (CSA) program.

However, the CSA program 
has come under heavy criticism in 
recent weeks from members of 
Congress and the Government Ac-
countability Office, which issued a 
report in 2014 identifying flaws in 
the program that limit the accuracy 
of the scores in predicting crash 
risk. (See related story on page 1.)

Susan Fleming, director of in-
frastructure issues for the GAO, 
said the agency has concerns about 
reporting safety scores publicly.

“We don’t feel that they’re reli-
able, and so we don’t think they 
should be reported on a website or, 
obviously, on an app,” Fleming 
said. “The scores are probably fine 
for targeting enforcement efforts, 
but again, based on our analysis, we 
don’t feel they are reliable enough 
to compare safety performance 
across carriers. Once the scores are 
publicly released, third parties…
might use those scores for purposes 
that are not appropriate, given the 
limitations we identified.”

The American Trucking Asso-
ciations also has criticized the new 
app, saying the FMCSA’s action 
was “recklessness cloaking itself 

as transparency.”
ATA has said the scores are 

f ine for federal and state law- 
enforcement personnel, but the 
group has opposed the posting of 
scores for individual motor carri-
ers online.

“It is wholly inappropriate for 
FMCSA to encourage and facilitate 
public access and use,” ATA spokes-

man Sean McNally said. “The 
agency should immediately pull 
this tool from the marketplace.”

In a release announcing the 
new app, however, FMCSA head 
Scott Darling said it would further 
enhance highway safety.

“Aggressive safety enforce-

ment, research and technology de-
velopment and deployment, com-
bined with strong stakeholder 
participation, will continue to be 
directed toward removing unsafe 
trucks and buses from our road-
ways and protecting every traveler 
from needless harm,” Darling said. 

New FMCSA smartphone app draws criticism
‘ Immediately pull 
this tool from the 
marketplace.’
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INTRODUCING THE NEW FORD TRANSIT

The 2015 Transit Wagon with the high roof 
has a CENTER AISLE THAT’S 6'5" HIGH.*

 *Medium roof shown.

THE NEW 
2015
TRANSIT

UP TO 
100.5 CU. FT.
Hauling lots of people usually means 
hauling lots of their stuff. The Transit 
Wagon offers generous cargo space behind 
the last row of seats.† There’s plenty of room 
for briefcases, computer bags, luggage and 
steamer trunks. All are easily accessible, 
thanks to widely opening rear swinging doors 
and a cargo fl oor as low as 28.2 inches.†

CONFIGURATIONS
SEATING6

With available seating for 8, 10, 12 or 15 
passengers, you can choose the Transit 
that best fi ts your needs. All 15 passengers 
can take their seats easily,† thanks to a 
center aisle. And to make sure no one feels 
boxed in, it’s available with fl ip-open windows 
on both sides, front and rear.

The new 15-passenger Transit Wagon is 
equipped with the industry’s fi rst 5-row 
side airbags.†† Standard. And with multiple 
safety features designed to help protect 
passengers, safety is clearly the top priority 
in Transit.

•  T H E  N U M B E R S  D O N ’ T  L I E  •

**C**** lasass is s s s Fs FFullullulll-Si-Si-Si-Siizeze ze ze VanVanVaVa s. s. s WheWheWheWheWhen pn pn pn n roproproperlerlere y ey ey y quiquiquq ppepppppped.d. ††WheWheWhehhhhWhen pn pn pproproppoperlerlerlerly ey ey ey eequiquiquiquippeppeppeppeppeeeed.d.d.d.d.d.d †††††††AlwAlwAlwAlwaysaysaysays wewewewear ar youyououo r sr ssafefety ty belbelbelbelt at atttt nd ndn secsecureureureureure chchc ildildldldldldldrenrer inini ththhe re rearearaa seseseeat.atatat.t

15 PASSENGERS
5 ROWS

 1 AMAZING 

INNOVATION

BEST-IN-CLASS FACTORY-BUILT CARGO CAPACITY 
 IN A 15-PASSENGER WAGON**
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thought to operate motorcoaches. 
A total of 407 usable responses, 
which may be the highest number 
since the census began, were re-
ceived from the operators.

However, because of the vari-
ous factors associated with the sur-
vey, it has a relatively high margin 

of error of 4.59 percent at a 95 per-
cent confidence interval. Still, that 
is an improvement over the 5.4 
percent margin-of-error rate for 
the census done last year for 2012.

Contributing to the challenge 
of the company conducting the 
survey and analysis of the industry, 
John Dunham & Associates of 
Brooklyn, N.Y., is that many of the 
participating companies complete 

only parts of the survey. 
For example, while there were 

407 usable surveys, nearly one-
quarter of the companies partici-
pating failed to report fuel or mile-
age information.

Reasons for concern 
Here are some of the survey’s 

more disconcerting findings:
Total passenger trips by motor-

coach in the U.S. and Canada 
dropped 5.1 percent in 2013, fall-
ing to 605.1 million from 637.4 
million in 2012. That compares 
with 743 million enplanements 
(both domestic and international 
flights) by U.S. airlines in 2013, 
which was up from 736.7 million 
in 2012.

While the motorcoach industry 
numbers include both the U.S. and 

Canada, the airline f igures are 
only for the U.S. If passenger en-
planements for the top 50 Canadi-
an airports are included in the air-
line numbers, the figure for U.S. 
and Canadian air carriers rises to 
more than 800 million. 

The number of motorcoach op-
erators actually conducting busi-
ness declined by an estimated 177 
companies, or 4.9 percent, be-
tween 2011 and 2013. Most of that 
decline occurred in 2012, when 
153 companies stopped — for one 
reason or another — providing 
motorcoach services. 

The ABA Foundation specu-
lates that the drop in the number of 
operators resulted from industry 
consolidation and the closure of 
companies because of economic 
pressures and higher capital and 
operating costs due to increased 
government regulation.

Changing demographics
In 2013, the Dunham numbers 

indicate there were 3,471 motor-
coach companies operating in the 
U.S., down from 3,648 in 2011. 
There were an estimated 330 coach 
companies in Canada in 2013, 
down from 336 in 2011. 

The combined 3,801 U.S. and 
Canadian companies operated 
36,903 motorcoaches in 2013, 
down from 40,141 in 2011, or a 
drop of 8.1 percent.  

One of the most dramatic 
changes between 2011 and 2013 
occurred in one of the industry’s 
most important markets – student 
travel. There was a significant de-
cline — 16.9 percent — in orga-
nized student trips from 2011-13. 

Average passenger loads also 
decreased during the three years 
— especially among tour groups. 
The average number of passengers 
on packaged tours dropped from 
41.1 in 2011 to 37 in 2013, a 10 
percent decline.

Average passengers per char-
ter, sightseeing and f ixed-route 
trips also slipped.

Big get bigger
Large operators carried a high-

er percentage of passengers in 
2013 than in 2012, taking market 
share from both midsize and small-
er carriers. About 38.5 percent of 
the passenger trips in 2013 were 
provided by companies operating 
100 or more motorcoaches, up 
from 34.7 percent in 2012; 23 per-
cent of the 2013 trips were by mid-
size companies, operating 25 to 99 
motorcoaches, down from 24.7 
percent in 2012; and 38.5 percent 
of the 2013 passenger trips were 
on companies operating fewer than 
25 coaches, down from 40.5 per-
cent in 2012.

Study
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NYC taxi industry likely to propose cap on Uber
NEW YORK CITY — Here’s a 

fact that may have escaped your at-
tention: There are now more Uber 
vehicles being operated on New 
York City streets than there are 
yellow taxicabs.

And that development has sig-
nificant implications for the mo-
torcoach industry — particularly 
for those companies that regularly 
send coaches into the city.

Not only does it mean more 
passenger vehicles on city streets, 
increasing the prospect of greater 
gridlock, but it also means more ve-
hicles driven by individuals who 
may not have as much experience 
coping with Manhattan and bor-
ough traffic as cabbies, more sourc-
es of vehicle-created emissions and 
more parking-related issues.

There is one other aspect that 
could impact the motorcoach in-
dustry: The city taxi industry is 
gearing up to propose a cap on 
Uber-like, for-hire vehicles.

The proposed cap, which is 
still being drafted, seeks to halt the 
growth of for-hire vehicles, which 
are like taxicabs except they can-
not legally take street hails, until 
city officials can study the impact 
they’re having on traffic, parking 
and pollution, Tweeps Phillips, ex-
ecutive director of Committee for 

Taxi Safety, an industry group, 
told USA Today.

The planned cap comes on the 
heels of new data showing the 
number of Uber cars in New York 
City now outpaces yellow taxis for 
the first time. 

There are 14,088 cars, includ-
ing luxury SUVs, affiliated with 
Uber in the city’s five boroughs, 
compared with 13,587 yellow 
cabs, according to the Taxi and 
Limousine Commission.

“It’s remarkable that this one 
company is able to put vehicles on 
the road willy-nilly without anyone 
saying what this means for traffic 
conditions or parking or the envi-
ronment,” Phillips told USA Today. 
“It’s like the city fell asleep.”

Uber weighs in
Uber, as would be expected, 

disputes the criticism from Phillips 
and others. 

“The facts clearly show that 
Uber is changing New York City’s 
transportation ecosystem for the 
better,” said Matthew Wing, Uber’s 
head of communications for the 
Northeastern states.

Wing points to Uber drivers in 
the outer-boroughs “where taxis 
don’t go,” as well as Uber Pool, 
which encourages car-pooling.

“It’s not surprising that the taxi 
industry would try to stop this 
progress and any effort to offer 
more drivers better earning oppor-
tunities,” Wing added.

Uber, which matches riders 
with drivers through an application 
for smartphones, is accustomed to 
taxis around the globe seeking to 
stymie its growth, which has been 
aided in some cases by fewer regu-
latory barriers.

But the call to measure the im-
pact its growth may be having on 
cities and their residents could res-
onate among a wider swath of peo-
ple, including environmentalists, 
and potentially spread to other 
cities.

“I would absolutely support a 
moratorium until this could be 
studied,” Samuel Schwartz, a 
transportation engineer and advo-
cate of controlling traffic through 
tolls, told USA Today.

“The specter of gridlock looms 
if we continue these trends,” said 
Schwartz, who is known by some 
as “Gridlock Sam.”

“If there is evidence that the 
proliferation of new services is 
leading to chaos on our streets, the 
(Taxi and Limousine Commission) 
should more forcefully flex its reg-
ulatory muscle,” added Paul White, 

executive director of Transportation 
Alternatives, a non-profit that ad-
vocates decreasing private car use.

Research called for
“The bottom-line here is, more 

research is needed on this,” said 
Susan Shaheen, a transportation ex-
pert with the University of Califor-
nia, Berkeley, who recently pub-
lished a paper examining the impact 
of Uber, Lyft and other ride-sharing 
companies on transportation in the 
San Francisco area.

Shaheen’s study found that 
companies like Uber and Lyft car-
ried slightly more passengers per 
ride than traditional taxis. But such 
services also had no visible reduc-
tion on private car ownership.

Since its launch in 2009, Uber 
has expanded to 55 countries, and 
has 160,000 drivers in the United 
States. Last month, Uber vowed to 
create 1 million jobs for women 
drivers by 2020, suggesting it has 
no plans to slow its breakneck 
pace.

The number of yellow cabs in 
New York City, by contrast, is se-
verely capped — thanks to legisla-
tion pushed by Mayor Fiorello H. 
La Guardia in 1937. Since then, 
the city has increased the number 
of yellow cabs, also known as me-

dallion cabs, by a mere 1,800.
Of course, yellow cabs still 

dominate when it comes to number 
of rides and time on the road. The 
Taxi and Limousine Commission 
says there are about 440,000 yel-
low cab rides a day, compared with 
between 20,000 and 30,000 Uber 
rides. Indeed, a recent study by 
Uber shows that 51 percent of its 
drivers work 15 hours or less per 
week.

Unhappy Uber drivers
Oddly enough, some Uber 

drivers also support a cap on the 
number of cars allowed on the road 
due to concerns that its growth has 
restricted their earnings.

“It’s crazy now to make a liv-
ing,” said Jesus Garay, who quit 
Uber a few weeks ago because he 
was having a tough time making 
money like he did before Uber be-
came so popular. “There’s an in-
flux of so many drivers flooding 
into Manhattan,” Garay said.

Garay’s concerns echo the very 
same complaints that led to a cap 
on taxis in 1937. After the Great 
Depression, a flood of unemployed 
people took up driving taxis in 
hopes of making extra cash, which 
led to violent protests and de-
mands for increased regulation.
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Other highlights from the Mo-
torcoach Census include:

 The industry remains a bastion 
of small business, with 94 percent of 
the companies operating fewer than 
25 motorcoaches, and 82 percent 
operating fewer than 10 coaches. 

Motorcoach companies offer a 
variety of services. Nearly 98 per-
cent provide charters, 38 percent 
provide tours, 19 percent run air-
port shuttles, 16 percent provide 
scheduled service, 13 percent offer 
sightseeing, 7 percent have special 
operations, and just under 5 per-

cent handle commuter runs.
Charters accounted for about 

48.4 percent of motorcoach ser-
vice mileage in 2013, followed by 
scheduled service (33.9 percent), 
commuter runs (6 percent), pack-
aged tours (6 percent), airport ser-
vice (2.3 percent), sightseeing (2.2 
percent), and special operations 
(1.1 percent). 

More demographics
The composition of the individ-

uals who traveled by motorcoach in 
2013, or industry demographics, 
saw noticeable movement between 
2011 and 2013 — primarily be-
cause of the decline in the number 

of student trips. 
In 2013, 21 percent of the pas-

sengers were students, compared 
with 25.2 percent in 2011, a 16.7 
percent drop.

At the same time, the number 
of senior riders went from 26.2 
percent in 2011 to 28.3 percent in 
2013, an 8 percent increase. 

Other age groups made up 
nearly 51 percent of passengers in 
2013, versus 48.5 percent in 2011.

Other noteworthy f indings 
from the census include:

Industry Employment. The 
motorcoach industry provided jobs 
for 133,200 people in 2012, down 
from 135,100 in 2011. The average 

motorcoach company had 35 em-
ployees, or 3.6 jobs per coach.

Employment by Company 
Size. Just over 54 percent of mo-
torcoach industry jobs were at 
small companies (those operating 
fewer than 25 coaches). Midsize 
companies (those operating be-
tween 25 and 99 motorcoaches) 
provided 20.6 percent of the indus-
try jobs. Large companies (those 
operating more than 100 motor-
coaches) provided 24.8 percent of 
industry jobs. Dunham says there 
are 19 companies in the U.S. and 
C a n a d a  w i t h  1 0 0  o r  m o r e 
motorcoaches. 

Fuel Efficiency. In 2013, the 
average fuel efficiency of a motor-
coach was 6.1 miles per gallon. 
Average passenger miles per gal-
lon in 2013 totaled 207.8, down 
from 220.8 in 2011. The average 
coach used 8,200 gallons of fuel in 
2013.

Motorcoach Use. The average 
coach traveled 50,400 miles in 
2013. The largest carriers, those 

with more than 100 coaches, aver-
aged 75,500 miles per coach, while 
the smallest carriers, those with 10 
or fewer coaches, averaged 36,000 
miles per coach.

The American Bus Association 
Foundation says the overarching 
goal of its Motorcoach Census is 
to reveal the scope and impact of 
the motorcoach transportation in-
dustry in the U.S. and Canada. The 
picture it paints is of an industry 
that serves a broad range of cus-
tomers, from students to seniors, 
and that moves people with nota-
ble fuel efficiency.

The industry provides a wide 
variety of passenger transportation 
services that are vital to the econo-
my’s travel and leisure sectors, as 
well as intercity and commuter 
services. 

 The ABA Foundation is the 
scholarship and research arm of 
the ABA. The complete census is 
expected to be posted on the foun-
dation website: www.buses.org/
ABA-Foundation/Research.
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REPOS FOR SALEREPOS FOR SALE
•“Bank Repos” across the US   • Priced to Sell

• Variety of Makes & Models

1-877-737-2221 x30716
www.Bus-Buys.com — View “Repo Inventory” 

Excellent Condition–none nicer! 
Cummins • B500 • 58 pax w/lav 

200k TCM • Michelin Tires 
Alcoa Rims • Cordless Mics 

CD/DVD • Lots more options 
 Partial Financing O.A.C. 

$279,000
Trade for MCI D or DL3 Considered • More available 

Call / Email today for photos and more info! 
sales@royalstarhawaii.com / 808.832.6261

NEWLOWERPRICE!

People
WILKES-BARRE, Pa.  — 

Frank Henry, longtime chairman of 
the Martz Group, will become 
chairman emeritus and his son, 
Scott Henry, will take over as chair-
man of the company, which pro-
vides charters, sightseeing tours 
and line runs in Pennsylvania, Vir-
ginia, Florida and Washington, D.C.

Frank Henry has been growing 
the company for 58 years and has 
been active throughout all Martz 
Group companies, which include 
Gold Line, National Coach 
Works, First Class Coach and 
Martz Trailways. He will remain 
a member of board of directors.

He has served as a board mem-
ber of the American Bus Associ-
ation since 1974 and also has 
been chairman of Trailways, the 
Pennsylvania Bus Association 
and Gray Line Worldwide. 

ABERDEEN, Scotland — 
FirstGroup PLC, corporate par-
ent of Greyhound Lines, First 
Student and First Transit, an-
nounced that Wolfhart Hauser will 
succeed John McFarlane as chair-
man, following the FirstGroup an-
nual general meeting on July 16. 

Hauser will join the First 
Group board as a non-executive 
director and chairman designate 
on May 18.

For the past 10 years Hauser 
has been CEO of Intertek Group 
PLC, a London-based internation-
al quality and safety services pro-
vider. He leaves Intertek May 15.

 Frank Henry Scott Henry 

http://www.buses.org/ABA-Foundation/Research
http://www.buses.org/ABA-Foundation/Research


INCREASED FUEL EFFICIENCY
ISN’T MARKETING.
IT’S AN UNDERSTANDING.

While other brands may tout increased fuel economy, only Prevost has the reputation 
to back it up. No gimmicks here, just the innovations that are known for making our 
motorcoaches run as effi ciently as possible. These include features like the PRIME Energy 
Management System, which keeps operation costs down by using engine negative torque 
to generate “free” electricity, thus increasing fuel economy. And the Volvo D13 engine 
with 2014 engine technology gives improved fuel effi ciency, even over last year’s engine. 
Pair that with the I-Shift transmission, and you have the formula for optimal operational 
effi ciency. Safety features, such as AWARE Adaptive Cruise Braking and the Electronic 
Stability Program, also help you avoid costly downtime by avoiding incidents and keeping 
your vehicles where they belong—on the road.

For more information:  USA 336-393-3929  Canada 418-883-3391  www.prevostcar.com
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With top quality manufacturing, fully stainless steel exterior, and luxurious 
comfortable interior, your customers are sure to be satisfied.  We offer 
coaches of 30, 35, and 45 feet to accommodate a group of any size and 
help you best utilize your fleet.  Reliability that’s affordable. 

RELIABLE TRAVEL
RELIABLE COACH  RELIABLE SERVICE

877-723-4045 or visit WWW.CHBUSSALES.COM
For more information, contact CH Bus Sales at:


