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WASHINGTON D.C. — The 
motorcoach industry has stepped 
up its campaign to prevent the fed-
eral charter service rule from get-
ting watered down or possibly 
abolished. 

In a move that could be a pre-
lude to legal action, the United Mo-
torcoach and the American Bus as-
sociations are officially demanding 
that King County Metro Transit im-
mediately cease operating shuttles 
to Seattle Mariner baseball games.

And, the Northwest Motor-
coach Association has sent a de-
mand letter of its own, warning that 
the shuttle service violates the law 
and will do great financial harm to 
private operators in the area.

King County Metro initiated 
the charter service at the start of 

this year’s Major League Baseball 
season last month, citing a law 
passed by Congress late last year 
that exempts the transit agency 
from the two-year-old federal 
charter service rule.

The two national associations 
maintain in their letter that opera-
tion of the shuttle service violates 
both the charter rule and Washing-
ton State law, and if King County 
Metro fails to stop the service, it 
likely will face a lawsuit.

The transit agency would not 
discuss the letter, according to 
spokeswoman Rochelle Ogershok. 
“We will not have a comment at 
this time,” she said.

UMA Vice President Ken Pres-
ley said it is apparent that King 

Associations threaten lawsuit
in Seattle charter rule dispute
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WASHINGTON — Motor-
coach companies can now go on-
line and get a preview of the new 
operator safety performance data 
assembled by the Federal Motor 
Carrier Safety Administration.

The preview is in preparation 
for implementation of the new 
FMCSA Comprehensive Safety 
Analysis program, known as CSA 
2010, in November.

The preview can be found at 

http://csa2010.fmcsa.dot.gov.
With a USDOT number and 

personal identif ication number 
provided by FMCSA, an operator 
can review its safety performance 
data in the CSA 2010 behavior 
analysis and safety improvement 
categories.

Originally, FMCSA planned to 
start the CSA 2010 rollout in July 
but based on feedback — mainly 
from the trucking industry and the 

safety enforcement community, as 
well as experience gained in pilot 
tests of the program in nine states 
— the agency decided to delay 
implementation until Nov. 30.

On that day the agency plans to 
replace the current safety measure-
ment system, called SafeStat, with 

the new program, the Carrier Safe-
ty Measurement System, that was 
developed as part of CSA 2010.

The agency also will send 
warning letters to carriers that do 
not meet CSMS standards, and im-
plement a new Inspection Selection 
System for roadside and destina-
tion inspections based on the new 
program rather than SafeStat.

In a notice published in the Fed-
eral Register, the agency said the 

states that have been testing the 
program will begin the full array of 
CSA 2010 interventions in July, 
after the pilot program ends.

The test states are Colorado, 
Delaware, Georgia, Kansas, Mary-
land, Minnesota, Missouri, Mon-
tana and New Jersey. The rest of 
the states will phase in the new in-
terventions next year.

CSA 2010 is an ambitious 

New federal safety measurement data now available
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SAN ANTONIO — A proposal 
to have the federal government reg-
ulate bus brokers has failed to win 
support from safety enforcement 
officials and industry representa-
tives, and could be abandoned.

Members of the Passenger Car-
rier Committee of the Commercial 
Vehicle Safety Alliance opted not 
to vote on the issue at the conclu-

sion of a debate that concluded 
rules regulating bus brokers would 
have little overall impact on high-
way safety or motorcoach operators.

“I get the sense that a majority 
of folks are not in favor of regula-
tion and I’ll relay that to the 
(CVSA) executive committee,” 
said Timothy Davis, chairman of 
the CVSA Passenger Carrier Com-

mittee that met here as part of the 
2010 CVSA Workshop.

At the same time, the commit-
tee also rejected a measure that 
would have eased federal rules that 
discourage state inspectors from 
conducting Level 1 bus inspec-
tions during roadside stops, and 
tabled a request to make failing to 
provide proof of insurance an out-

of-service violation. 
The non-action on the bus bro-

ker issue by the 18-member com-
mittee, which is comprised of 
managers of state bus inspection 
programs, federal regulators, state 
transportation officials and bus in-
dustry representatives, was seen 
by many as a serious blow to the 
proposal, and probably will lead to 

it either being set aside or dropped 
by the CVSA.

The idea of regulating bus bro-
kers, which has been discussed 
from time to time in the industry for 
years, was among a number of 
ideas the CVSA has been consider-
ing to address bus safety issues 
raised by Congress, the National 

CVSA committee rejects safety proposals for coaches
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Service Milestone. Since megabus.com began adding double-decker Van Hools to its fleet 2½ years 
ago, the 81-passenger coaches have become the public symbol of its curbside service. Now it has 100. 
Story Page 7.
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WASHINGTON — The Fed-
eral Transit Administration an-
nounced last month it was extend-
ing the deadline for applying for 
grants to help pay for installing 
wheelchair lifts in coaches.

The deadline was extended 
roughly three weeks to May 10.

It also announced that applica-
tions for fiscal 2009 grants, which 
were delayed for months, also 
could be used to apply for fiscal 
2010 grants. In other words, a sin-
gle application can be used for 
both years.  

The fiscal ’09 grants are for the 
12 months ended Sept. 30, 2009, 
and the 2010 grants are for the fis-
cal year that ends Sept. 30, 2010. 

The revised announcement did 
not specify the amount of grants 

that would be available for fiscal 
2010. A total of $10.7 million is 
available for fiscal 2009, which is 
roughly $2 million more than nor-
mal because unused funds were 
added to the pot.

The average during the decade 
or so the grant program has been 
around is roughly $7.5 million 
annually.  

 The FTA also announced a se-
ries of corrections to the original 
grant announcement made in Janu-
ary and reported in the Feb. 15 
issue of Bus & Motorcoach News.

Several of the corrections clear 
up inconsistencies in the original 
announcement, including revenue 
classifications for companies ap-
plying for the money. Companies 
with annual revenue of more than 

$8.6 million are Tier One compa-
nies, those with less than $8.6 mil-
lion are Tier Two. Tier One compa-
nies get the lion’s share of the grant 
money.

Other changes to the grant cri-
teria include applying U.S. Depart-
ment of Labor reporting require-
ments, which appear primarily 
aimed at protecting workers cov-
ered by labor agreements, and re-
f ined requirements for line-run 
outfits applying for the money.

For more information, see the 
April 16 issue of the Federal Reg-
ister; phone the FTA regional of-
fice in your area, or contact Blenda 
Younger, FTA Office of Program 
Management, at (202) 366-2053, 
or by e-mail at blenda.younger@
dot.gov.

SAN LUIS OBISPO, Calif. — 
A motorcoach company here that 

was accused of pirating passengers 
from a rival carrier has been fined 
$1,000 for operating a shuttle ser-
vice without the proper permit. 

El Camino Trailways agreed to 
pay the civil penalty rather than 
appeal the order issued by the Cal-
ifornia Public Utilities Commis-
sion, according to commission 

documents. 
The order came in response to 

a complaint filed earlier in the year 
by Silverado Stages Inc., which 
accused El Camino Trailways of 
picking up some of its customers 
who were waiting to be shuttled to 
Candlestick Park for San Francis-
co 49er football games.  

Silverado has for the past two 
years operated a game-day charter 
service from several communities 
south of San Francisco, stopping at 
about 20 locations along six differ-
ent routes. It sells advance tickets 
for the service, but also picks up as 
many as 150 walk-up cash custom-
ers who also wait at the bus stops. 

The company maintained that 
this past football season, El Camino 
began running buses along some of 
the same routes just ahead of the 
Silverado coaches and picked up 
many of the cash customers.

“Minutes before we got there, 
they took on the cash-paying 

California operator is fined for lack of shuttle permit

SAN FRANCISCO — Tour-
ism Cares for America, the not-for-
profit organization that organizes 
volunteer efforts to restore and re-
juvenate tourism-related sites 
across the U.S., plans to tackle 
Angel Island in San Francisco Bay 
in June.

Angel Island is a picturesque 
isle with a rich and diverse history 
dating back nearly 3,000 years, be-
ginning as a hunting and fishing 
ground for the Miwok Indians. 

It also served as a Civil War en-
campment; a station for thousands 
of Chinese immigrants in the early 
1900s; a discharge depot and re-
cruitment center during World War 
I; an embarkation station and POW 
camp during World War II, and a 

Nike missile base in the 1950s. 
Today, it is visited by thou-

sands who want to experience its 
history and recreational activities.

Due to extreme budget cuts at 
California State Parks, Angel Is-
land needs help to clear and re-
store recreational areas and trails 
throughout the island.

 Volunteers from the tourism 
and travel industry will work to 
fix-up the island’s recreation sites 
on Friday, June 4. There will be a 
reception and orientation the day 
before. Workers will be provided 
breakfast, lunch, snacks and an 
after-work barbecue.  

Individuals interested in par-
ticipating in the event should go to 
www.tourismcares.org.

Tourism Cares plans fix-up day
at Angel Island in San Francisco

Lift grant deadline is extended

Correction
The telephone number for Bus & 

Coach International reported in the 
April 15 issue was wrong. The cor-
rect number is (877) 224-3354.
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WASHINGTON — U.S. Sen. 
Mark Begich, D-Alaska, intro-
duced the Travel Regional Invest-
ment Partnership Act, which 
would create a matching grant 
program within the U.S. Depart-
ment of Commerce to promote 
domestic tourism through local 
and regional partnerships.

The grants would range from 
$100,000 to $1 million and 
would leverage matching funds 
and in-kind support from the pri-
vate sector.

The TRIP Act is designed to 
reinvigorate the domestic tour-
ism industry and create jobs. 

The national recession result-
ed in the estimated loss of 400,000 
travel and tourism industry jobs 
during 2009, and a $100 billion 
decline in tourism output. 

The bill is cosponsored by 
Sen. Charles Schumer, D-New 
York, and Sen. Amy Klobuchar, 
D-Minnesota, who is chairwom-
an of the Competitiveness, Inno-
vation and Export Promotion 
Subcommittee of the Senate 
Commerce Committee with ju-
risdiction over tourism issues.

Rep. Sam Farr, D-Calif., is 
sponsoring companion legislation 
in the House. (See March 15 issue 
of Bus & Motorcoach News.)

The United Motorcoach, Na-
tional Tour and American Bus as-
sociations are working for pas-
sage of the TRIP legislation, 
along with other travel groups. 
The bill is considered the domes-
tic counterpart to the recently en-
acted Travel Promotion Act, 
which is designed to increase 
visitor traffic from overseas.

Promotion bill
goes to SenateWASHINGTON — The top Democrat on 

the House Transportation and Infrastructure 
Committee, Chairman James Oberstar of Min-
nesota, has come up with a new scheme for fi-
nancing a new multiyear highway and public 
transportation bill.

He wants to borrow $130 billion from the 
U.S. Treasury and repay the loan through a de-
layed increase in the federal fuel tax.

Oberstar raised his proposal at a hearing 
last month.

“A proposal I initially thought wouldn’t 
work…would be to direct the Treasury to de-
posit $130 billion in Treasury notes into the 
Highway Trust Fund,” Oberstar said, noting 

that general fund revenue has been used in re-
cent years to prop up the fund. 

Those notes, he said, would be “repaid with 
future revenues out of the Highway Trust Fund, 
with a moratorium on repayments over the first 
four years, giving our economy time to recover 
and the surface transportation system time to 
become more robust and then have an increase 
in the gas tax or user fee four years hence.”

For months Oberstar has been stymied in 
his efforts to come up with the $140 billion dif-
ference between his proposal for a $450 billion 
multiyear highway-public transportation bill 
and what the federal fuel tax and other revenue 
sources that feed the trust fund are expected to 

generate over the six-year life of the next au-
thorization bill.

The Obama administration is opposed to 
raising the fuel tax to support the Highway 
Trust Fund, something that continues to rankle 
Oberstar.

“Our current president ran on a pledge of 
not raising taxes, so raising the user fee is out,” 
he said. Oberstar added that he has become “an 
equal opportunity complainer,” citing his pre-
vious fights with the Bush administration.

Oberstar said ideas such as public-private 
partnerships and tolling “are targeted at facili-
ties, but they don’t add up to a sustainable 
program.”
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Oberstar wants to borrow billions for roads

HARRISBURG, Pa. — Politicians in Penn-
sylvania seem bound and determined to add 
tolls to existing interstates in the Keystone 
State.

A key Pennsylvania legislator has suggest-
ed the state toll a 50-mile stretch of Interstate 
95 as part of a plan to close the state’s large 
transportation funding gap.

Last month, the U.S. Department of Trans-
portation — once again — denied Pennsylva-
nia’s application to toll Interstate 80, which had 
been a major part of the state’s multibillion-
dollar transportation plan. (See Nov. 1, Nov. 15 
and Jan. 1 issues of Bus & Motorcoach News.)

“We knew this day was coming, ever since 
the day that Act 44 was enacted in July of 

2007,” Rep. Rick Geist, the top Republican on 
the Pennsylvania House Transportation Com-
mittee said in a statement. “Now, it’s time to get 
on with the business of fully funding Pennsyl-
vania’s transportation system.”

Gov. Edward Rendell has said the state will 
be short about $470 million a year unless offi-
cials modify the state transportation plan during 
an upcoming special session of the legislature.

Geist said he had put together a plan to “ad-
dress this critical issue in a bipartisan fashion 
and with a sense of urgency. We can no longer 
afford to stand idly by as our transportation in-
frastructure deteriorates.”

The plan includes a number of financing 
changes and policy shifts, including tolling 

I-95 near Philadelphia. Geist said he is con-
vinced a proposal to toll I-95 would satisfy the 
federal requirements I-80 couldn’t meet.

Adding tolls would provide the state with 
the money needed to rehabilitate and repair 
I-95 — a project officials estimate will cost 
about $20 billion, or 10 times Pennsylvania’s 
annual construction budget.

Geist’s plan also includes passing public-
private partnership legislation, a phase out of 
the practice of paying the state police through 
the state transportation fund, and changes to 
laws to allow design-build projects.

With Rendell ending his term this year, 
some transportation officials are doubtful the 
state can come together on a new plan in 2010.

Pa. legislator eyes tolls for stretch of I-95

Truck, bus drivers
buckling up more

WASHINGTON — Data from 
the U.S. Department of Transporta-
tion’s Federal Motor Carrier Safety 
Administration show 74 percent of 
commercial truck and bus drivers 
are now using their safety belts. 
Only 65 percent of drivers were 
using safety belts in 2007. 

“Driving a 40-ton truck or a 
bus full of people is a big respon-
sibility,” said FMCSA Adminis-
trator Anne S. Ferro. “Drivers 
owe it to themselves and others to 
wear a safety belt every time they 
get behind the wheel.” 
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WASHINGTON — The U.S. 
Senate is considering legislation 
designed to curb the kind of com-
modity speculation that drives up 
oil prices.

Senate Agriculture Committee 
Chairwoman Blanche Lincoln, 
D-Ark., introduced a strong deriv-
atives market reform bill to curb 
commodity speculation while pro-
tecting the ability of bus and truck-
er operators to hedge their expo-

sure to increased fuel prices.
The legislation likely will be 

attached to the comprehensive fi-
nancial reform legislation being 
considered by both the House and 
the Senate.

Lincoln’s legislation seeks to 
increase transparency in energy 
markets and reign in excessive 
speculation.

Supporters say it will help as-
sure fuel prices are linked to the 

market forces of supply and 
demand.

The bill, if it becomes law, 
could be a major step toward pre-
venting another energy bubble like 
the one during summer 2008 when 
oil, diesel fuel and gasoline prices 
skyrocketed.

The lack of transparency for 
derivatives markets and exemp-
tions for speculators, derivatives 
dealers, and other financial players 

has made it largely impossible for 
the Commodity Futures Trading 
Commission to effectively regulate 
and oversee commodity markets, 
which largely determine the price 
for crude oil, gasoline and diesel.

Lincoln’s legislation includes 
mandatory clearing and trading re-
quirements and real-time report-
ing of derivatives trades — steps 
designed to close loopholes in the 
energy futures markets. 

The bill also reins in financial 
players, like hedge funds and in-
surance companies, that speculate 
in energy derivatives by creating 
centralized clearing and aggregate 
position limits, while leaving an 
exemption from clearing and ex-
change trading requirements for 
legitimate commercial hedgers 
like bus and truck operators, pe-
troleum marketers, utilities, air-
lines and farmers.

CHICAGO — There’s a new idling law 
here that limits diesel-powered vehicles 
from idling more than three minutes within 
an hour.

Violators are subject to a $250 fine.
The city also has adopted another ex-

haust-related fine, this one for exhaust sys-
tems that generate “excessive amounts of 
visible emissions.” The fine for violating 
that law is $100 per violation.

The city adopted the new measures be-
cause it’s in a USEPA-designated non-attain-
ment area for particulate matter and green-
house gases, meaning it needs to clean up its 
air quality.

Despite the seemingly strict idling limit 
and hefty fine, the new law contains a long 
list of exemptions. They include:

• Vehicles standing with the engine run-
ning to supply air conditioning when the out-
door temperature is greater than 80 degrees, 
or to supply heat when the outdoor tempera-
ture is less than 32 degrees for the operator’s 
or passengers’ safety

• Vehicles standing with the engine run-
ning for the purpose of service, repair or 
government inspection, when such standing 
is required for such service, repair or gov-
ernment inspection

• Vehicles standing in traffic
• Vehicles standing with the engine run-

ning due to mechanical requirements or dif-
ficulties over which the operator of the ve-
hicle has no control

For more information, go to noidling
chicago.org.

Chicago adopts anti-idling law

Senate considers bill to curb energy market speculation
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WASHINGTON — Two new federal tax 
benefits are available to employers hiring 
workers who previously were unemployed or 
only working part time.

The provisions are part of the Hiring In-
centives to Restore Employment Act, called 
the HIRE Act, that become law in March.

Employers who hire unemployed work-
ers between Feb. 3, 2010, and Jan. 1, 2011, 
can qualify for a 6.2-percent payroll tax in-
centive — the equivalent of an exemption 
from the employer’s share of Social Security 
taxes on wages paid to these workers during 
2010. 

In addition, for each worker retained for 
at least a year, businesses may claim an ad-
ditional tax credit, up to $1,000 per worker, 
when they file their 2011 tax returns.

To qualify for the credits, the employer 
must receive a statement from each eligible 
new hire certifying that he or she was unem-
ployed during the 60 days before beginning 
work, or alternatively, worked less than a 
total of 40 hours for someone else during the 
60-day period. 

The IRS has issued Form W-11 for this 
purpose. It can be found at www.irs.gov/pub/
irs-pdf/fw11.pdf.

Eligible workers for the tax credits in-
clude all hires for new non-domestic-worker 
positions. New hires filling existing posi-
tions also qualify but only if the workers 
they are replacing left the employer volun-
tarily or were terminated for cause. Family 
members and other relatives of the employer 
do not qualify for either tax incentive.

IRS rules for HIRE Act benefits
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By Dave Millhouser

“Would you like fries with that?”
We’ve all heard those words (at least 

those of us who share my passion for a 
healthy diet).

Fast-food places group items together in 
ways that provide added value (and a lot 
more calories). They also offer predictable 
and consistent quality at a fair price.

 Infomercials do it with “but, wait…
there’s more…”

Coach builders are in the midst of a per-
fect storm of challenges, with each trying to 
weather the maelstrom in their own fashion.

Consider their plight. The cost of build-
ing a bus inflates yearly, but the folks who 
buy them (that’s you) are struggling. Your 
business is most likely off, and there’s down-
ward pressure on what you can charge cus-
tomers, making it increasingly difficult to 
pay for new equipment.

Adding to the manufacturer’s woes are 
regulatory and market pressures for things 
like seatbelts and new safety technology 
(which they must install and charge for).

Given the tough environment, and the 
large number of operators who are cash 
strapped and credit starved, it adds up to an 
ugly picture.

Just when you’d think things couldn’t get 
tougher, along comes the 2010 USEPA 
emissions rules and the new diesel engines 
that meet them. Of course, the new engines 

cost the builders more. 
They must then, at considerable cost, en-

gineer the new engines into their coaches. 
When this stuff happens to car manufactur-
ers, they budget design costs over 100,000+ 
vehicles. Bus builders are lucky if they can 
spread it over a few hundred coaches. 

When your long-suffering bus salesper-
son talks about a price increase, be under-
standing. It’s critical to your future, as well 
as the manufacturers’, that they make a rea-
sonable profit so they’re around to support 
your coaches and your resale value. 

Some observers feel we have more 
coaches available than we need, and at some 
point a manufacturer may become a casual-
ty. If that’s hard to imagine, remember Cat-
erpillar’s recent departure from the on-high-
way engine market. Best price may not be 
the best value in the long term. 

Coach builders all seem to have adopted 
the McDonald’s extra-value theme as they in-
troduce the new engines (at new prices). 
Change is always a complex dance for manu-
facturers. Change things too often and they 
wreck resale value.

But, if they wait too long, they fall be-
hind. For each builder, the 2010 engine up-
date offers a convenient benchmark for 
changes, and to add value to a price increase 
that is necessary. 

Several are introducing new features, or 
improvements, at the same time the 2010 en-
gines come on line. 

One has dramatically improved its lava-
tory. Engineering the new engine into the 
coach offered an opportunity (or required) a 
redesign of the entire rear end. So, this 
coach builder added some nifty stuff. Plus, 
it’s throwing in an improved entrance, along 
with a colorful new dash display. The idea is 
to give added pizzazz for a price increase it 
needed to charge.

Other builders appear to have fewer re-
configuration problems, are happy with their 
current design, and are going a different 
route. Several are offering as standard, or part 
of option groups, safety and economy fea-
tures such as GPS, adaptive braking, lane-
departure-warning devices, controls mounted 
in the steering wheel, as well as electronic 
packages that monitor coach mechanical sys-

tems and even optimize 
routing for increased fuel 
efficiency.

Heck, it even calcu-
lates mileage for state 
fuel taxes, and calls 
home if it has a problem.

At least one manu-
facturer feels it doesn’t 
serve its clientele well to 
make dramatic changes right now, and has 
decided the best way to add value for its cus-
tomers is to expand the warranty, with many 
significant components now covered for up 
to five years.

Extending the warranty on major compo-
nents offers lower maintenance costs and helps 
operators to more accurately predict their 
maintenance expense for the life of guarantee.

When life sends us lemons, smart folks 
make lemonade, and that’s what coach build-
ers are attempting as they introduce the 2010 
engines. Each has developed a unique way of 
trying to add value to a cost that must be 
passed on to you. You can decide which pack-
age best suits your business. 

The sweetener in the lemonade is the 
fact that, by almost all accounts, the 2010 
engines will have better fuel mileage and 
longer life. 

You knew I’d get back to food…
Dave Millhouser is a bus industry mar-

keting consultant and freelance writer. Con-
tact him at: dave_millhouser@hotmail.com.

Coach builders try different approaches to engine switch

Dave Millhouser
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Accuride emerges from Chapter 11 bankruptcy
EVANSVILLE, Ind. — Commercial ve-

hicle wheel and component maker Accuride 
Corp. says it has successfully completed a 
reorganization and has emerged from Chap-
ter 11 bankruptcy.

Accuride’s U.S. entities filed a voluntary 

petition for protection under Chapter 11 of 
the U.S. Bankruptcy Code in October. 

Accuride products include bus and truck 
wheels, wheel-end components, chassis 
parts, seating assemblies, and other com-
mercial vehicle parts.
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By Joseph Osterman

If suddenly, one of your motor-
coaches is involved in a serious ac-
cident, do you believe you’re ready?

Most motorcoach operators 
answer that  quest ion in the 
affirmative.

However, for more than 25 
years I have watched from the 
other side, with considerable con-
cern, as operators who thought 
they were prepared were stunned 
by the speed and extent of people 
and organizations that descended 
on their business.  

Even if your employee or com-
pany are not at fault, there are few 
who will rush to your aid, and even 
fewer who will help you safeguard 
your reputation.

Mishandle your response and 
the consequences will multiply the 
impact on your business. You could 
increase the financial losses, fur-
ther damage your reputation, lose 
future revenues, and make devoted 
customers and industry partners re-
luctant to do business with you.

Time and again, I have heard 
the rationale from operators: “That 
won’t happen to my business be-
cause…,” or ”I have a satisfactory 
FMCSA rating and a good safety 
record,” or “My insurance compa-
ny will take care of it,” or “I am a 
good operator, with great employ-
ees,” or “That’s why I have attor-

neys, my business will be fine,” or 
“I have a safety management sys-
tem,” or “We will handle it when 
and if it comes along.” When the 
serious accident happens, these 
beliefs often turn out to be false.  

Don’t get me wrong, regula-
tory compliance and safety pro-
grams are vital and your best tools 
for avoiding an accident. I have 
spent my career encouraging and 
improving these programs.

You should always do your ut-
most in this regard. Your insurance 
and legal advisers will do their 
part as well, but are you REALLY 
ready? 

When the accident you have 
tried so hard to avoid happens, do 
you know what the press will do? 
How about the feds and enforce-
ment entities? Are you prepared 
for the victims and their families? 
What about the web and social net-
working sites? How will you re-
spond when photographs of your 
overturned coach appear on the In-
ternet in minutes, along with the 
opinions and commentary of wit-
nesses, experts and outliers, all 
talking about your company?  

If you are not certain how your 
company will react to each of 
these questions, where you will 
find help, and how you will mini-
mize collateral damage, it will be 
too late to solve these issues after 
an accident. 

You will be, as they say, “drink-
ing from a fire hose,” and that’s 
going to be painful.

Times are tough in this econo-
my, and few motorcoach compa-
nies can afford to develop elabo-
rate contingency plans, or maintain 
a full-time crisis response team. 
But do not fear, it’s not all doom 
and gloom. 

Taking simple steps now can 
help you later.   

First, assess your readiness. 
What capabilities do you already 
possess? But, more importantly, 
what are your weaknesses? 

Conduct a drill to evaluate 
your assumptions and vulnerabili-
ties. Most importantly, enlist the 
help of experts in the areas I men-
tioned previously, (media, victims’ 
advocates, investigative and en-
forcement, social networks, and 
the like) and ask them to identify 
your weaknesses.

Second, reflect. Develop a 

strategy to deliver the right mes-
sage, present your best posture, 
and above all to demonstrate com-
passion for those who may have 
been injured or killed.

Third, formulate a simple tacti-
cal plan. Identify how you will de-
ploy your available resources, and 
where you will get the right help 
from others when crisis strikes. 
Arrange for that help in advance. 
Remember, you will need people 
who are there to safeguard your 
business reputation.

Finally, don’t put your con-
cerns on a shelf. Practice your 
plan, review the plan with your 
agents and employees, and make 
certain everyone knows their role. 
Only then will you really be ready 
to endure the crisis.

Over 2,000 years ago, the 
 Chinese General Sun Tsu wrote 
about readiness. Paraphrasing his 
thoughts to match today’s reality, 
his teachings are still true:

You can’t 
rely on the 
e n e my  n o t 
c o m i n g 
(avoiding all 
accidents), or 
on the chance 
he will not at-
tack (that the 
consequences 
will be mild), you can only rely on 
your readiness and that your re-
sponse will rise above the pressure.

Joseph Osterman is former 
managing director of the National 
Transportation Safety Board; he 
has more than 25 years experience 
leading transportation accident 
investigations. He gave a presen-
tation, Planning for Catastrophic 
Events, at UMA Motorcoach Expo 
2010. He helps transportation 
companies prepare for resiliency 
as president of J S Eastman Enter-
prises (www.jseastmanllc.com) in 
Fairfax, Va.

Are you ready for the aftermath of a serious accident?

Joe Osterman
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megabus adds 100th double decker
CHICAGO — megabus.com, 

the intercity curbside service oper-
ated by Coach USA, has put its 
100th Van Hool TD925 double-
decker coach into service.

“We didn’t start out to buy 100 
double-deck coaches — we ordered 
17,” said Dale Moser, CEO of 
Coach USA and megabus.com, 
which are owned by Stagecoach 
Group of Perth, Scotland.

“Stagecoach Chairman Brian 
Souter had developed a concept of 
quality line service in Europe and 
we wanted to try it here,” Moser ex-
plained. “His vision has worked so 
well, during the past three years, 
we’ve had to add more TD925s to 
keep up with demand. 

“We started with three routes 
connecting six cites, and now serve 
40 cities in the U.S. and Canada. 
The appeal of the double deck has 
contributed to our success.

“Riding the double deck is a 
unique travel experience. These 
81-passenger coaches are remark-
ably efficient, offering a green al-
ternative for travelers, without sac-
rif icing comfort. We offer free 
WiFi service, 110-volt outlets and 
a luxury entertainment system be-
cause the caliber of customers we 

carry expects those amenities,” 
Moser said.

The first TD925 was put into 
service in early September 2007 
on a run between Chicago and 
Minneapolis. Now, megabus uses 
them throughout its system.

The megabus’ TD925s are 
equipped with Cummins ISM en-
gines, ZF 12-speed AS Tronic 
transmissions, passenger seatbelts, 
SmarTire monitoring, Kidde fire 
suppression systems, an upper-
deck monitoring camera, and Sau-
con GPS.

“These coaches have per-
formed very well. They’re similar 
to other model Van Hools in our 
fleet, so we save on training and 
parts,” said John Oakman, Coach 
USA senior vice president of fleet 
and maintenance.

“The TD925 has been tested for 
stability and safety to European 
standards that surpass U.S. require-
ments.…ABC, Van Hool’s North 
American distributor, has done a 
fine job of supporting our effort 
with technical and parts support.

“We can’t afford to have these 
coaches down,” said Oakman, “and 
with their help, we’re running the 
wheels off them.”
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 attempt to improve the agency’s 
 labor-intensive regulatory regime. 
The agency now relies on compli-
ance reviews that require on-site 
visits by enforcement personnel to 
obtain key safety data. It can per-
form these reviews on only 12,000 

to 13,000 carriers each year, less 
than 2 percent of the 725,000 or so 
carriers now on the agency’s rolls. 

The new program is designed 
to make more productive use of 
the agency’s resources by expand-
ing the scope of the data it uses to 
measure safety, adding a broader 
array of interventions for carriers 
that are not measuring up, and 

using a new way to determine a 
carrier’s safety fitness.

This last portion of the program 
will not be unveiled until later this 
year. It requires a formal rulemak-
ing with a public comment period.

While the overall plan has gen-
erally gotten favorable early re-
views, many have expressed reser-
vations about some of its details.

Truckers are concerned, for ex-
ample, about how the system will 
account for fault in crash data, and 
about the agency’s intention to use 

a fleet’s vehicle count rather than 
mileage to determine exposure 
risk when determining safety 
fitness.

For those who haven’t paid much attention to the 
new safety fitness system the federal government has 
been developing for the past three years, and is rolling 
out this year, here’s a brief primer. 

The first thing coach operators need to know 
about the Comprehensive Safety Analysis program, 
commonly referred to as CSA 2010, is that it involves 
a seismic shift in the way the Federal Motor Carrier 
Safety Administration keeps an eye on the safety per-
formance of the nation’s 8 million commercial vehi-
cle drivers and the 725,000 motor carriers — both 
truckers and bus operators.

The new system, which will replace SafeStat, will 
plug detailed crash data and inspection reports into its 
computers and spit out a numeric safety score for 
every company, a significant difference from the cur-
rent system of rating carriers satisfactory, conditional 
or unsatisfactory.

Another major difference is that FMCSA will be 
gathering more information for the CSA program 
than it currently gathers for SafeStat.

All inspections — roadside, destination and on-
site, all violations, and all crashes will be included in 
the new CSA information gathering process.

SafeStat currently has four main categories it 
monitors.

CSA will monitor seven categories that are called 
BASIC (Behavioral Analysis and Safety Improve-
ment Category). These seven BASICs are:

• Unsafe driving 
• Fatigue (hours-of-service) 
• Driver fitness 
• Controlled substances and alcohol 
• Vehicle maintenance 
• Improper loading and cargo securement 
• Crash history 
These categories reflect what is perhaps the big-

gest difference between CSA 2010 and SafeStat — it 
uses every safety violation involving a company and 
its drivers.

FMCSA developed the new system because the 
number of commercial vehicle-related deaths on the 
nation’s highways has statistically “flatlined” in re-
cent years. CSA is designed to get the death rate mov-
ing lower again.

Since the new measurements will include all in-
fractions, not just out-of-service violations, there is 
likely to be a sharp increase in the number of opera-
tors receiving regulatory interventions.

Some see flaws in the new program.
For instance, the system, as it stands now, will as-

sign the same weight to a crash whether or not it was 
the driver’s fault.

So, a carrier that is rear-ended or struck by a 
drunk driver could be painted as unsafe for having 
been involved in a crash.

Also, the FMCSA plans to rate an operator’s mea-
sure of exposure or risk by the number of vehicles in 
its fleet, not the number of miles the vehicles actually 
drive. This, critics say, paints an unfair picture for 
those carriers that have greater asset utilization.

Another potential problem with the new measure-
ment system is that FMCSA also counts a warning by 
law enforcement as a violation that will go on a driver 
record. There’s no due process for that warning. 
There’s no way to get it removed.

CSA ’10 presentation
WASHINGTON — The Federal Motor Carrier 

Safety Administration has posted a new presentation 
on its website to educate drivers about its new Com-
prehensive Safety Analysis 2010, or CSA 2010. 

In addition to covering what CSA 2010 means to 
drivers, the presentation also serves to clarify misin-
formation concerning drivers under CSA 2010, the 
FMCSA said. 

To view the CSA 2010 commercial motor vehicle 
drivers presentation, go to http://csa2010.fmcsa.dot.
gov/Documents/CSA2010_CMVDrivers.ppt#1.

I am writing in response to the 
letter published in your March 15 
issue. 

The letter discussed the sustain-
ability of the private motorcoach in-
dustry, and commented on the in-
creasingly accelerating race to the 
bottom for the “lowest prices.”

The writer also asked whether 
there is “any industry modeling to 
indicate when coach operators are 
working only for practice.”

As a facilitator for the United 
Motorcoach Association 20 Groups, 
pioneered by our company, I find 
these comments parallel those we 
have heard in many of the nine other 
industries in which we have pio-
neered 20 groups.

Over our 30-year-plus history, 
we have consistently found that 
most small business owners believe 
they are a special breed that is 
abused for their efforts by excessive 
competition. For example, in the 
lighting showroom industry, most 
believe that a Walmart store coming 
to their town is a death sentence for 
their showroom.

One lighting showroom owner, 
however, changed the paradigm of 
his entire group when he success-
fully demonstrated how Walmart 
actually helped his business. His 
business had the highest gross mar-
gins of any in his 20 group. How 
did he accomplish that?

From our work with more than 
5,000 businesses of all types, we 
have developed several principles 
that hold true for virtually all busi-
ness situations. One of these princi-
ples, which is confirmed time and 
time again in many privately-owned 
businesses, is determining who the 
“true competition” really is.

The primary competition for 
any small business is not the com-
petitor across town — a similar 
business in your industry; someone 
who can actually help expand the 
overall market.

Rather, the true competitor for 
a small business is the attitudes, 
skills and productivity of its own 
people. We sometimes talk about 
this as not doing one thing 1,000 
percent better than your competi-
tor, but everyone doing 1,000 
things each 1 percent better. 

A UMA 20 Group is the perfect 
place to help the motorcoach oper-
ator identify those 1,000 things that 
can be improved in their business. 
The financial results from these 
improvements can be demonstrated 
and validated in the 20 Group 
setting.

UMA 20 Groups, partnered 
with industry-specific management 
training offered by Spader, have 
caused many operators not just to 
survive but to stabilize, grow and 
generate maximum profitability.

It’s common in every industry 
in which we work for the individual 
business person to feel isolated. 
Every industry provides opportu-
nity for substantial profitability but 
only when the individual manager 
understands against whom he or 
she is truly competing.

The true competitors to worry 
about are skills, attitudes and man-
agement practices of the people 
within your own company as com-
pared to others in the industry.  A 
20 Group is the motorcoach indus-
try’s greatest tool for improving 
success.

Duane Spader
Spader Business Mgmt. Inc.

Letter to the EditorA primer on CSA 2010

Safety system
CONTINUED FROM PAGE 1
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Although it has been nearly 55 
years since the last one rolled off 
an assembly line, many bus 
industry oldtimers still consider 
the Greyhound Scenicruiser the 
most-attractive bus ever put on an 
American highway. Last month, 
people who love ‘em gathered in 
the small west Texas town of 
Adrian, along old Route 66, for a 
Scenicruiser Reunion. One percent 
of the 1001 Scenicruisers built by 
General Motors from 1954-56 
showed up, along with 60 
aficionados and one Eagle. At 
right, a mock passenger boarding 
is staged next to reunion organiz-
er Tom McNally’s beautifully 
restored Scenicruiser. Above right 
is the ultimate Scenicruiser 
conversion coach. Owner Pat 
McNeal of Baltimore lengthened it 
5 feet, making it the only 45-foot 

Scenicruiser, and raised the roof a 
foot. Outside, the bus is all 
chrome or stainless steel sidewalls 
painted red; inside, it’s all oak, 
granite, leather and carpeting. 
Breathtaking. At lower right is the 
seated Scenicruiser restored by 

ABC Companies of Faribault, 
Minn. Standing in front, from left, 
is long-time ABC board member 
Fred Dunikoski, who was presi-
dent of Greyhound from 1978-87 
and worked for the company for 
45 years; ABC Regional Vice 

President Tim Vaught; Bus & 
Motorcoach News columnist Dave 
Millhouser, and Coach USA Senior 
Vice President John Oakman. 
Millhouser and Oakman drove the 

ABC Scenicruiser from Florida to 
the reunion west of Amarillo (and 
back), grinding a few gears along 
the way. Photos by Steve Lester of 
Seattle, Wash. 

Hounds of the Mother RoadHounds of the Mother Road
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Edwin Vega of Empire Coach Line in Orlando, 
center right holding up card, bids on wheel 
inserts. Joining him were wife, Patricia, right, 
and step-son Eddie Serrano, left.

ABC Companies’ sales and service center 
in Winter Garden, Fla., was the site of a 
bus-and-parts auction late last month. 
Everything from wheel covers to body 
shop equipment was sold, along with a 
dozen buses, ranging from tour-and- 
charter coaches to a 60-foot New Flyer 
articulated. The temperature was in the 
high 70s, the atmosphere relaxed and the 
bidders active. Photos by Jennifer Rose 
Gaunt of Altamonte Springs, Fla.

County Metro is one of the few publicly 
funded agencies in the nation that does not 
care how much harm it causes or who it hurts. 

“The last thing we need in this country 
today is legislation that causes more job 
loss, harms private enterprise, and subsidiz-
es major league sports franchises with tax-
payer money and more debt to our nation,” 
he said.

“While we intend to prevail in court, we 
also hope Seattle and King County taxpay-
ers are paying attention.”

 The charter rule, which was enacted by 
the Federal Transit Administration after 
lengthy negotiations with representatives of 
the motorcoach and transit industries, pro-
hibits federally subsidized transit agencies 
from operating charter service if there are 
private carriers available to do the work.

The threat   
“King County Metro’s charter service 

takes away valuable business opportunities 
from a number of private bus operators in 
the King County area who are ready, willing 
and able to provide the service,” UMA Pres-
ident and CEO Victor S. Parra and ABA 
President and CEO Peter J. Pantuso wrote in 
their demand letter.

The letter is part of a broader effort by 
the motorcoach industry to head off a major 
threat to motorcoach operators throughout 
the country — the annihilation of the charter 
rule. Public transit agencies reportedly have 
made the softening or elimination of the rule 
one of their top priorities, according to 

UMA and ABA. 
To defeat the threat, the United Motor-

coach Association urges its members to be 
on the watch for possible charter rule viola-
tions, and to bid on as many charter jobs as 
possible to show federal regulators and oth-
ers they consider the regulation critical to 
their businesses.

Just as critical is making sure your com-
pany is registered on the Federal Transit Ad-
ministration website as a Registered Charter 
Operator, said Presley. 

 The strongest assault on the charter rule 
has come from U.S. Sen. Patty Murray, D-
Wash., who added the King County Metro 
exemption to a budget bill that was passed 
by Congress and signed into law President 
Barack Obama. Her success has stirred in-
terest among other members of Congress 
who now are talking about trying to extend 
the exemption to their states.

While the Murray Amendment did not 
specifically mention King County Metro, it 
targeted the transit agency by prohibiting the 
FTA from spending money to enforce the 
charter rule against any transit agency that in 
2008 was granted a 60-day exemption from 
the rule and subsequently got it extended.

The long stranger
King County Metro is the only transit 

agency in the country that meets the narrow 
criteria, having received a two-month pass 
at the start of the 2008 baseball season and 
then getting it continued for the entire 
season. 

The FTA said it granted the initial exten-
sion because there was not enough time for 
a private carrier to begin the service before 

the baseball season opened and it allowed 
the extension for the remainder of the sea-
son because the baseball club was unable to 
reach an agreement with a private operator.  

A further exemption was not granted for 
the 2009 season, which upset the Mariners 
who then opted to go without any shuttle 
service rather than allow a private carrier to 
operate it. The lack of any shuttle service 
touched off complaints from fans and helped 
sway Murray to introduce the transit-backed 
charter rule exemption.

The move infuriated operators across the 
county, including several from the Seattle 
area who have since vowed to work this year 
to defeat Murray’s bid for re-election. 

UMA and ABA noted in their letter to 
King County Metro that they believe the 
Murray Amendment is unconstitutional and 
the two groups and some of their members 
are preparing a lawsuit against the FTA that 
will ask the court to invalidate the amend-
ment and require the federal agency to en-
force the charter rule in King County.

Despite the exemption, the two associa-
tions contend in their letter that the transit 
agency still is breaking the law because it re-
mains under jurisdiction of the charter rule 
and a charter service agreement it signed 
with the FTA when the rule was adopted.

State law violation?  
Additionally, they hold that the transit 

agency is violating a Washington State law 
that authorizes counties to establish a trans-
portation authority that “shall provide pub-
lic transportation by means other than by 
charter bus.”  

“The fact that the Murray Amendment 

prevents the FTA from enforcing the charter 
rule does not affect King County Metro’s 
statutory limitations,” the trade groups em-
phasized. “King County has exceeded its 
statutory authority and must cease and desist 
providing all charter service immediately.”

In addition to stopping the shuttle service, 
UMA and ABA demanded that King County 
Metro compensate the private charter opera-
tors for all damages already incurred. 

“Unless these demands are met immedi-
ately, we may have no choice but to recom-
mend appropriate legal action,” the letter 
warned.

While the Northwest association agreed 
with much of what the two national groups 
contended, it placed special emphasis on the 
impact the charter service will have on the 
private operators in the area.

“Perhaps most importantly, KCM’s 
(King County Metro) decision to engage in 
this service will inflict unnecessary damage 
to private operators which have registered 
under the CSR (charter service rule) and are 
ready, willing and able to provide charter 
service,” the group wrote.

“Charter bus operators’ livelihood and 
the livelihood of our employees depend on 
the availability of capturing commercial 
charter service markets that have been his-
torically reserved for private operators.”  

Presley said while UMA has focused 
much of its attention on what King County 
Metro is doing, the signing of the letter by 
both associations shows that they share sim-
ilar interests in opposing Murray’s actions.

“Both UMA’s legal counsel and ABA’s 
legal counsel have agreed to work together 
where there are mutual interests,” he noted.

Charter Dispute
CONTINUED FROM PAGE 1

Spring Cleaning

Mitch Kojic of All Bus Exchange in Winter 
Garden stands primed for action.

Eb Vazquez of ABC posts a sold sticker on an 
MCI DL3.

Ralph Joaquin of Buses & Truck Services, back to camera, and other attendees ponder their 
next bid.

Auctioneer Douglass White, with microphone, and Greg Goedde of ABC Financial Services, far 
right, round up bidders for a Van Hool coach.
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Forbes rates National Interstate as ‘Most Trustworthy’

 customers right off the curb,” claimed 
Silverado owner Jim Galusha.

In addition to the complaint 
filed with the utilities commission, 
Galusha also filed a lawsuit against 
El Camino, asking for $200,000 in 
general damages and unspecified 
punitive damages. Accellar, a mar-
keting company owned by El 
Camino owner Kumar Shah, and 
the 49ers were named as co-defen-
dants in the suit.

In the court action, El Camino 
is accused of ignoring an earlier 
utilities commission order to halt 
the shuttle service it was running to 
the football games because it was 
not properly licensed to operate that 
type of service. The suit, which is 
ongoing, maintained that after the 
order was issued, El Camino con-
tinued to operate the service for six 
more football games.

“The latest order by the com-
mission and the $1,000 civil penal-
ty certainly boosts our lawsuit,” 
said Galusha. 

ATLANTA — CH Trading Co. 
has been named the exclusive dis-
tributor of Temsa motorcoaches in 
the United States.

Created earlier this year by a 
California equity firm specifical-
ly for the venture, the new busi-
ness already has set up an initial 
network of three facilities to mar-
ket the Temsa TS35, a 35-foot, 38- 
to 40-passenger coach that was 
introduced in the U.S. in 2007.

It is the only coach the Turkey-
based manufacturer sells in the 
U.S., although other models could 
be added later, according to Jason 
Cash, senior operating officer and 
spokesman for CH Trading.

He said the company will sell 
and service Temsas from facilities 
in Atlanta, Las Vegas and Trenton, 
N.J., all locations near existing 
customers.

The TS35 is exported to the 
U.S. fully assembled and sells for 
about $335,000. It boasts a stain-
less steel body, monocoque con-
struction and Caterpillar engine. 
Cummins engines are going into 
2010 models that will be imported 
pre-sold and 2011 models. 

The bus is patterned after Tem-
sa’s Safari product line, which is the 

bus builder’s top seller in Europe. 
Cash said the company has de-

veloped a conservative sales plan 
for this year, hoping to sell 50 
units before the 2011 model is in-
troduced. Eight were sold in the 
first quarter of the year, he said. 
“We’re looking for a much bigger 
year in 2011,” he added.

CH Trading was formed by the 
Los Angeles equity firm of Cen-
tury Park Capital, which already 
has investments in two bus indus-
try businesses — Ryan Express 
Transportation Services, a Las 
Vegas-based tour and charter op-
erator, and Specialty Manufactur-
ing Group, which manufactures 
and distributes bus parts. 

“Century Park Capital is very 
familiar with the transportation 
industry and is excited to partner 
with a world-class organization 
such as Temsa,” noted Steve Trem-
bley of Century Park and a CH 
Trading board member.

“CH Trading is well capital-
ized to support the anticipated 
rapid growth of the business and 
is operationally structured to ser-
vice the market with parts, service 
and after-sales support for all of 
its products.”

Temsa solidifies distribution
with newly-formed company

Operator fined
CONTINUED FROM PAGE 3

NEW YORK CITY — Forbes 
magazine has ranked National Inter-
state Corporation as one of America’s 
Most Trustworthy Companies based 
on a rating system that seeks to ac-
cess the quality of corporate account-
ing and management practices.

The Forbes list of the 100 Most 
Trustworthy Companies is culled 
from the more than 8,000 companies 
whose shares are traded on the na-
tion’s stock exchanges.

The business magazine breaks 
its list into three categories — Large 
Cap Companies, Mid-Cap Compa-
nies and Small-Cap Companies. The 

categories are delineated based on 
market capitalization.

Those companies with a market 
value of $5 billion or more comprise 
the large-cap component, while the 
mid-cap group is composed of those 
companies with a market evaluation 
of between $1 billion and $5 billion, 
and those with a market capitaliza-
tion of less than $1 billion are the 
small-cap companies.

National Interstate was rated at 
the top of the small-cap group, along 
with Greenlight Capital Re, a reinsur-
ance company. Both companies had 
ratings of 100, the highest possible.

Greenlight Capital Re had a mar-
ket capitalization of $939 million, 
while National Interstate’s market 
evaluation was roughly $387 million 
when the survey was conducted.

There was only one other com-
pany with a score of 100 — Montpe-
lier Re Holdings, the top mid-cap 
company.

To create the Forbes list, Audit 
Integrity, a Los Angeles-based finan-
cial analytics company, uses proprie-
tary modeling to assign companies an 
accounting and governance risk 

score. The exercise is designed to 
identify corporate practices that his-
torically have had a high correlation 
with increasing shareholder risk. 

Companies with high scores, 
like National Interstate, are consid-
ered conservative and less likely to 
encounter negative events. 

“We are extremely pleased to be 
recognized by Forbes as one of the 
most trustworthy companies in the 
country,” said Dave Michelson, 
president and chief executive of Na-
tional Interstate.

“Integrity has always been one 
of our core values, and one we com-
mit to in all aspects of our business. 
We not only take pride in this rank-
ing, but also believe it is important 
to our current and prospective 
customers.

“This designation confirms the 
highly ethical business practices we 
have demonstrated since our compa-
ny was founded,” Michelson added.

National Interstate is parent com-
pany of leading motorcoach industry 
insurer, National Interstate Co.
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PURCELLVILLE, Va.  — 
James M. Counselman, a coach op-
erator in Northern Virginia who 
spent 16 years on the board of the 
Virginia Motorcoach Association, 
died unexpectedly late last month. 
He was 71.

Mr. Counselman, who was 
president of Virginia Coach Com-
pany of Purcellville, was driving a 
group of Civil War buffs on a tour 
in the company’s executive coach. 

The group, which included 
Civil War historian Corky Huey, 
retired for the evening and when 
Mr. Counselman did not appear 
the next morning hotel personnel 
were asked to check on him. He 
was found deceased in his room.

Mr. Counselman was born in 
Washington, D.C., reared in North-
ern Virginia, and served in the Air 
Force.

He founded Virginia Coach in 
1983 and operated the 10-bus 
company with his wife, Betty Jo.

In addition to serving as a 
board member, Mr. Counselman 
also was president of the Virginia 
Motorcoach Association in the 
mid-1990s.

Despite a sometimes rough ex-
terior, Mr. Counselman was re-
spected by his peers for his fair-
ness ,  honesty  and business 
acumen. Whenever an operator in 

Northern Virginia bumped up 
against a public transit agency in 
the region, Mr. Counselman could 
be counted on to help and advocate 
for the operator.

Mr. Counselman had a wide 
range of interests, including fish-
ing, blue grass music, golf, and a 
1975 Harley-Davidson Electra 
Guide. He had recently gone rid-
ing with his daughter, Debbie Ow-
ings, a second-generation family 
member working in the company.

Earlier in his life, Mr. Counsel-
man served as a fire fighter, a fam-
ily tradition continued by his son 
Jimmy, who is captain of the Pur-
cellville Volunteer Fire Company, 
and his grandson Jamie.

In addition to his wife, daugh-
ter and son, Mr. Counselman is 
survived by another son, Michael 
Doyle; daughters Linda Cassell, 
Terry Medaries, Sharon Harrison, 
Cindy Son and Sheila Brady; 
brothers Dan and Mike Counsel-
man, and sister Bobbie Groschan. 

Memorials in Mr. Counsel-
man’s name have been established 
with the Purcellville Volunteer Fire 
Co., P.O. Box 386, Purcellville, VA 
20134, and the Capital Hospice 
Building Funding, 2900 Telestar 
Court, Falls Church, VA 22042 (in 
remembrance of his grandson 
Christopher).

Get ahead
of the curve.

Summer semester begins July 1, 2010.

Visit www.uma.org/academy to learn 
how you can get ahead of the curve

with the Bus & Motorcoach Academy!

Get ahead
of the curve.

Va. operator Counselman dies

BUNA, Texas — Henry West-
brook, who with his wife operated 
a motorcoach company here for 
the past two decades, died last 
month in nearby Beaumont, Texas. 
He was 65.

Born in Newton, Texas, Mr. 
Westbrook had lived the last 38 
years in Buna, a small community 
33 miles northeast of Beaumont 
and about 120 miles northeast of 
Houston. 

Mr. Westbrook founded Royal 
Motor Coaches in 1999, and he 
and his wife, Margaret, operated a 

fleet of six buses. During his ca-
reer, he emphasized motorcoach 
safety, quality, professionalism, 
e f f i c i e n c y  a n d  c u s t o m e r 
satisfaction. 

Mr. Westbrook was a member 
of the United Motorcoach and 
American Bus associations, as 
well as the Texas Travel Industry 
Association. 

In addition to his wife, Mr. 
Westbrook is survived by sons 
Terry, Chad, Ricky and Gary; 
brothers, Harold, Ronnie and Ken-
neth, and a sister Sue Perkins.

Texas operator Westbrook dies

SEYMOUR, Tenn. — Deanna 
Sorge, a former marketing repre-
sentative for the Pigeon Forge 
(Tenn.) Department of Tourism, 
died last month after a two-year 
battle with cancer. She was 52.

During her years promoting Pi-
geon Forge, Mrs. Sorge became 
widely known among motorcoach 
operators in the southeastern U.S. 

Mrs. Sorge was the wife of 
David Sorge, tour and travel direc-
tor of Music Road Hospitality, the 
company that operates Music 
Road Hotel and Music Road Inn in 
Pigeon Forge, and a member of 

several southern motorcoach 
associations.

Most recently, Mrs. Sorge was 
director of sales and marketing at 
the Thai Thani Restaurant in Pi-
geon Forge. She was a member of 
Rotary International of Pigeon 
Forge and the National Tour 
Association.     

She was a native of Parksburg, 
W.Va.

In addition to her husband, 
Mrs. Sorge is survived by her 
mother, Janet Starcher, and a 
brother, Larry Starcher, both of 
Parkersburg.

Deanna Sorge dies at 52



	Bus & Motorcoach News 	 INDUSTRY NEWS May	1,	2010	 13

ALEXANDRIA, Va. — Be-
cause 30 to 40 percent of job appli-
cations contain false or inflated 
information, the United Motor-
coach Association has teamed up 
with a leading “background” com-
pany to help its members make 
smarter hiring decisions.

“The UMA Background Check 
Program is a one-stop solution for 
obtaining the required background 
investigations,” said UMA Presi-
dent and CEO Victor Parra. 

“The program includes crimi-
nal background checks; Social Se-
curity number, address trace and 
seven-year history; national motor 
vehicle registration/driver’s license 
search, and other comprehensive 
information necessary for making 
quality hires,” Parra added. 

UMA’s partner in the back-
ground check program is Ameri-
search Background Alliance of 
Ashtabula, Ohio, which provides 
background screening, electronic 
I-9 solutions, drug screening, be-
havioral assessments and other in-
formation services to motorcoach 
operators, as well as other employ-
ers and nonprofit organizations.

“Our mission is to provide an 
easy-to-use, comprehensive pre-
employment information system 
adhering to all rules governing con-
sumer reporting agencies,” said 
company President Michael K. 
Brown.

“The philosophy of Amer-
isearch Background Alliance is to 
provide the most detailed research 
that serves our clients’ needs, while 
at the same time providing innova-
tive technology which reduces the 
use of the human resources depart-
ment’s time,” Brown said.

“Our partners include the for-
mer CEO of a large motorcoach 
company, a director of human re-
sources and an immigration attor-
ney. They understand that a pre-
employment screening is a team 
effort,” he noted.

According to Brown, using dif-
ficult and confusing background 
reports full of redundant, incom-
plete or overwhelming data is just 
as bad as not having them at all.

Relying on these oft-times un-
reliable reports not only leads to 
making incorrect hiring decisions 
but it can have unfortunate conse-

quences for a company, he explains.
“Our state-of-the-art systems 

and human resource experience 
(produce) easy-to-read reports and 
the comprehensive information” 
necessary to avoiding hiring mis-
takes, said Brown.

All results of Amerisearch 
screenings are coded red or green 
for easy, quick initial determina-

tion. Each adverse or negative re-
sult is thoroughly reviewed and ad-
ditional research may be required 
and provided by the company’s re-
searchers prior to release of final 
results.

“In this way, Amerisearch 
Background Alliance can maxi-
mize the accuracy of each result 
and minimize liability and delays,” 

said Brown. “Our systems are de-
signed to reduce HR operational 
workload. …All reports are avail-
able on-line at any time.”

For more information, click on 
the Industry Products and Services 
link on the UMA website home 
page at www.uma.org. For infor-
mation about Amerisearch, go to 
www.amerisearchbga.com.

Parts program
now available

SAINTE-CLAIRE, Quebec — 
Prevost Car has become the latest 
motorcoach manufacturer to adopt 
a parts sales program that supports 
the industrywide promotional ef-
forts of The Motorcoach Council 
and its Get Motorcoachif ied 
campaign.

Prevost says its voluntary opt-
in parts program could result in 
thousands of dollars flowing to the 
council.

“In support of the Motorcoach 
Council’s work in educating poten-
tial riders across North America of 
the benefits of motorcoach travel, 
Prevost is partnering with its coun-
cil partner customers to donate up 
to $50,000 in the coming year,” 

said Jack Forbes, Prevost vice pres-
ident of parts sales.  

Under the Prevost program, 
coach operators can voluntarily 
contribute one-half of one percent 
of their Prevost parts purchases to 
the council. Prevost will match 
those contributions up to a maxi-
mum of $50,000.

“This program helps fund the 
activities of the Motorcoach Coun-
cil as it works to enhance and ac-
centuate the positive image of mo-
torcoach travel,” said Forbes. 
“Prevost and many of our custom-
ers recognize the value of such in-
dustry promotion and we look for-
ward to contributing together for its 
success.” 

The Motorcoach Council, a 
not-for-profit organization, works 
to build public awareness and shift 
perception of motorcoach travel, as 

well as change consumer travel 
preferences.

Operators interested in partici-
pating in the program should con-
tact their Prevost parts sales man-
ager, or The Motorcoach Council 
(go to www.motorcoachcouncil.
org).  

Sale doesn’t impact
Prevost, Volvo Bus

SAINTE-CLAIRE, Quebec — 
Prevost Car and Volvo Bus say they 
will not be impacted by the pro-
posed sale of Volvo Car.

Last month, it was announced 
that a Chinese company is purchas-
ing Volvo Car from Ford Motor Co. 
That deal will not impact Prevost 
or Volvo Bus just as Ford’s pur-
chase of Volvo Car just over a de-
cade ago didn’t  impact  the 
companies. 

Prevost backs Motorcoach CouncilBackground check plan
is offered by association
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“It’s a money issue,” several of 
the committee members uttered 
during the extended discussion. 

Valuable tool lost?
California Highway Patrol 

Capt. Steve Dowling, who serves 
on the CVSA executive commit-
tee, urged the committee to recon-
sider its action, saying California 
conducted Level 1 roadside in-
spections regularly before the fi-
nancial restriction was put in place 
and feels it is important they be 
done again. 

“We feel that we lost a valuable 
tool,” he stressed. 

Several other law enforcement 
off icers said they don’t have a 

problem with the regulation be-
cause they don’t stop buses on the 
highway just to do inspections.

“It’s not an issue with us be-
cause we use reasonable suspicion 
to stop anyone,” said Sgt. Joe Ar-
duca of the Vermont State Police.

Lt. Bruce R. Pollei of the Utah 
Highway Patrol said his state has 
not been impacted either because 
officers inspect buses at parks or 
other destinations where passen-
gers will not be impacted. 

“And we ask the drivers if they 
are on a tight schedule or if they 
have downtime, and if they are 
about to leave, we just send them 
on down the road,” he added.

While the discussion on adding 
the lack of insurance to the CVSA 
out-of-service criteria drew brief 
discussion, the committee opted to 
table the issue so more informa-
tion on its impact and necessity 
could be obtained.  

Meanwhile, Davis said the 
committee would begin a push to 
remind inspectors around the coun-
try that while the lack of proof of 
insurance is not an out-of-service 
violation on its own, it does violate 
a carrier’s operating authority and 
operating authority violations can 
put a carrier out of service.

The initial request for a new 
out-of-service measure came from 
UMA after it learned that a com-
pany involved in a fatal accident 
near Phoenix in March did not 
have insurance and had been 
stopped earlier by police but was 
not placed out of service. 

CVSA is an international orga-
nization comprised of local, state, 
provincial, territorial and federal 
motor carrier safety officials and 
industry representatives from the 
U.S., Canada and Mexico. It pro-
motes commercial motor vehicle 
safety by developing uniform stan-
dards, procedures and methods 
that enforcement off icials use 
across the U.S., Canada and 
Mexico.

REPOS FOR SALE
Variety of makes and models of 
“Bank Repos” across the United 

States and Priced to Sell!
1-877-737-2221 Ext. 30716 for more information!

RAMBLIN EXPRESS COACHES FOR SALE
� (2) 1997 MCI DL3’s – $79,000 each

(1) 2000 MCI DL3 – $141,000
(1) 2002 MCI J4500 – $174,000

(1) 2002 MCI J4500 w/LIFT – $199,000
(2) 2006 MCI J4500’s – $289,000 each

All Coaches are Clean and in Excellent Condition
For Photos and Specs, Call Gary @ 719-955-1271

CLASSIFIED ADVERTISING

(2) ’99 Van
Hool T-945’S
57 PAX, + 1 Escort

Seat, $89,500
REDUCED to $55,500
w/tires – New Paint

All buses are Clean
Well Maintanied

Excellent Condition
For more Photos:

http://s259.photobucket.com/albums/hh298/amaralbus/
Call Joe: 508-993-4503 or

e-mail joe@amaralcompanies.com

Transportation Safety Board, and 
the Federal Motor Carrier Safety 
Administration in response to seri-
ous bus accidents that have oc-
curred during the past three years.

Ongoing issue
It drew attention last year from 

industry and government represen-
tatives who participated in a CVSA 
Bus Safety Summit. Although it 
was not among the summit’s top 
priorities, many of those who at-
tended the meeting complained that 
brokers who market charter servic-
es, but use private carriers to do the 
work, frequently hire unsafe carri-
ers because of their low-ball prices, 
and they sometimes make operators 
wait weeks or months to get paid.

Among suggestions for resolv-
ing the issue were for the FMCSA 
to develop regulations that would 
require brokers to use only carriers 
with a satisfactory safety rating, 
inform their customers they own 
no buses, provide customers with 
the name of the carrier that would 
be operating their charter, and post 
a bond to assure they pay the op-
erators they hire.

Several committee members 
wondered how regulating brokers 
would improve safety because, ul-
timately, all safety measures on a 
charter are the responsibility of the 
motorcoach operators that actually 
do the work.

“It all comes down to the carri-
ers,” emphasized Lt. Lisa Lewis of 
the Nevada Department of Public 
Safety.

Wesley Barber of the Federal 
Motor Carrier Safety Administra-
tion agreed, stressing that at the 
end of the day it is the carrier who 
chooses to violate a safety rule, 
not the broker. 

Broker abuses?
The strongest voice in favor of 

the measure came from Albert 
Fleming of Trolley Tours in Forked 
River, N.J., who complained that 
the issue has been tossed around 
for some time but nothing has 
been done.

“Abuses go on every day, but 
everyone is afraid to address it 
head on,” he told the committee. 
“It’s been delayed long enough.”

Among the early opponents of 
the regulating scheme was the 
United Motorcoach Association, 
which had voted against it partly 
because it does not want brokers to 
begin using a federal “endorse-
ment” as a means of promoting 
their business to the public.

“Can you just imagine them 
going out and saying they were op-
erating with USDOT approval,” 
noted UMA Vice President Ken 
Presley, who also took part in the 
meeting.

No to roadside checks
A push to have the federal gov-

ernment weaken its mandate that 

generally discourages states from 
conducting Level 1 roadside bus 
inspections also was voted down 
by the committee. Like the bus 
broker issue, it too was among the 
items CVSA was considering in 
response to the surge in serious 
bus accidents. 

Federal transportation authori-
ties some time ago stopped reim-
bursing states for conducting full-
blown roadside inspections unless 
the coach was stopped for a traffic 
violation or equipment hazard. 

They said Level 1 inspections 
take too long — usually an hour — 
and cause too much disruption to 
passengers, who must be provided 
safe and comfort accommoda-
tions. Instead, they recommend 
that such inspections be done at 
destinations or terminals when the 
coaches are empty. 

Several committee members 
echoed the concerns about the im-
pact on passengers, and added that 
more roadside inspections could be 
a financial disaster for operators.

They warned that a delay — 
caused by an inspection — could 
put a driver beyond the allowable 
duty hours, which would delay a 
trip. Also, the carrier would have 
to reimburse passengers for tickets 
to events they might miss because 
of such a delay.

A number of them pointed out, 
as well, that states still can conduct 
the inspections on their own but 
they just won’t get reimbursed for 
them by the federal government.

CVSA proposals
CONTINUED FROM PAGE 1

REDUCED * ONE OWNER * MCI E4500
Excellent Condition

None Nicer! Low Miles
Michelin Tires, Alcoa Rims, 

CD/DVD, Cordless Mic, 
Partial Financing O.A.C.
Delivered to West Coast

Trades for clean MCI D & 
DL models considered
$239,000

Marc 808.832.6261 for photos and more info

MAY 2010

2-5 APTA Bus & Paratransit 
Conference, Renaissance 
Cleveland (Ohio). Info: Go to 
www.apta.com.

12 National Conference on 
Sleep Apnea, Westin Baltimore 
Washington, BWI, Baltimore. 
Info: Go to www.satc2010.org.

23-28 Community Transpor-
tation Association Expo, Long 
Beach Convention Center, Long 
Beach, Calif. Info: Go to 
www.ctaa.org.

Calendar

WASHINGTON — The Com-
mercial Vehicle Safety Alliance 
has scheduled its annual Road-
check event for June 8-10, a week 
later than previously announced.

CVSA made the change be-
cause the original dates directly 
followed Memorial Day, creating 

scheduling problems for some law 
enforcement agencies.

Roadcheck is a 72-hour event 
in which inspectors set up more 
than 1,000 checkpoints on high-
ways across North America to 
monitor truck and bus safety 
compliance.

CVSA moves Roadcheck to June 8-10



The u l t imate c lass.

When you invest in a motorcoach at the top of its class, you expect a superior level of service 

to go with it. Our service personnel are skilled specialists. They’re certifi ed for bumper-to-bumper 

maintenance and repair for all Prevost and Volvo brand coaches and Nova buses. They’re recognized for

 their extensive training and job tenure. And they stay informed on the technical advances that will keep your 

coaches on the road and on schedule.

Prevost quality service and parts are never far away. Our network includes seven strategically located Prevost 

Service Centers and over 100 Prevost Service Providers across North America. And with Prevost Action Service 

System, you’ll have 24/7 access to immediate call center assistance. With Prevost, you can count 

on the best in parts and service, no matter where your trips and tours take you. 

That’s our Red Carpet promise. That’s your peace of mind. 

A motorcoach at the top of its class.
With service to match.

Parts & Service Centers:
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Accidents happen, but they don’t have to.

Hear operators talk about the safety of their BCI Falcon 45 at

www.bcibus.com

BCI • Bus & Coach International • 307 Pennsylvania Avenue • Jennings, KS  67643
877-45-BYBCI (877-452-9224)

Our coach sees the stalled vehicle ahead.
Does yours?


