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SAN FRANCISCO — Mike 
Waters and Tom Giddens are pret-
ty tough competitors.

For more than 20 years, the two 
have been chasing some of the 
same charter opportunities — 
Giddens from his company in Gar-
den Grove, Calif., and Waters from 
the motorcoach operation he man-
ages in San Francisco. 

Along the way, the two also 
have become good friends, very 

good friends.
In fact, their friendship has 

grown so strong Giddens is giving 
Waters a chance to live a normal 
life by donating one of his kidneys 
to him.

The two were scheduled to be 
admitted April 17 to the University 
of California Medical Center in 
San Francisco for transplant sur-
gery and three or four days of hos-
pital recovery. 

“Sure, we’re competitors, but 
we also need to help one another 
in our industry once in a while,” 

says Giddens, president of Pacific 
Coachways.

The gesture so overwhelms Wa-
ters he has difficulty talking about 
it without getting emotional.

“I’m just about speechless,” he 
says. “I don’t think I can put into 
words how I feel about Tom and 
what he is doing for me. He’s giv-
ing me my life back.”

Waters has been undergoing di-
alysis treatments three times a 

week for three and a half years, and 
he has been on the medical center’s 
waiting list for a cadaver kidney for 
about the same amount of time. 

The average wait, however, is 
seven years, much too long when 
you want to get back to a normal life.

So, he began searching for a 
living donor. Members of his fam-
ily did not qualify. Some friends in 
the industry didn’t match either. 

While the national debate over 
red-light cameras keeps rolling 
along, the legal status of the sys-
tems keeps hitting potholes.

At the heart of the debate is this 
question: Do they save lives by re-
ducing accidents, or are they pri-
marily a way for cities to raise 
money in an era of lagging tax 
revenue?

A long list of cities, plus the 
state of Connecticut, is eager to 
put them into service even as other 
cities are shutting them down.

The legal climate is even more 
confusing. In recent weeks:

• A Florida judge ruled that 
that state’s camera law is uncon- 
stitutional.

• The Washington state Su-
preme Court ruled local voters 
can’t ban red-light cameras by bal-
lot initiative.

• In Missouri, after a circuit 
judge in St. Louis ruled cameras 
invalid because the machines have 
not been sanctioned by the Legis-
lature, another St. Louis circuit 
judge ruled the opposite way a 
month later.

Traffic cameras can generate 
enormous revenue.

Chicago, for instance, reaps 
more than $60 million a year from 

its cameras, according to an ad-
junct assistant professor of com-

munications at the University of 

OVERLAND PARK, Kan. — 
Here’s a wake-up call for motor-
coach company owners from busi-
ness consultant William Chapman: 

“You will leave your business. 
I guarantee you that you will leave 
your business — at some point. It’s 
a question of whether you plan for 
it or not.”

Chapman, who heads his own 
consultancy, Chapman Advisory 
Group, based here, says planning 
for succession is of particular con-
cern to the motorcoach industry.

That’s because more than 90 
percent of independent motor-
coach companies in the U.S. are 
family owned or controlled.

And succession planning can 
help ease the transition from one 
generation to the next, he says.

Statistics suggest that passing 
down family operations is difficult.

About 30 percent of first-gen-
eration family owners pass on their 
businesses to the second genera-
tion, while only 13 percent make it 
to the third generation, and fewer 
than 5 percent to the fourth.

Businesses leave family hands 
for a range of reasons, including 
family issues such as a lack of in-
terest from second-generation 
family members in running the 
business, and financial issues such 
as the need for liquidity to fund an 

owner’s retirement.
But a smooth hand-off from 

one generation to the next can en-
able business owners to provide 
financial security for themselves 
and their families, plus sustain a 
business legacy for their employ-
ees, customers, vendors and their 
communities, says Chapman. 

So why do business owners fail 
to plan successfully — or at all?

Chapman believes many busi-
ness owners put off planning for 
ownership transition and retire-
ment because it falls outside their 
comfort zone.

“They are very comfortable 
making decisions about bus main-
tenance or employees or equipment 

WWW.SETRA-COACHES.COM/PREOWNED

Finding a Pre-Owned Coach  
       Just Got Easier!

Visit our pre-owned web site for a whole new experience.

Age 55 or older? How’s
your succession planning?
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Friendship trumps all in competitor’s life-enhancing gift
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U.S. debate over 
red-light cameras
remains red hot
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Shut Down. The Federal Motor Carrier Safety Administration 
put Heartland Charters & Tours of Oklahoma City out of service, 
saying the small operator was an “imminent hazard to public 
safety.” Story on Page 12.
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ABC’S Exclusive COACH REFURBISHMENT PROGRAM offers operators  
flexible options for upgrading their fleets. With our Customer Fleet Option  
you can choose from 45 available component selections designed to refresh 
and renew your own fleet equipment.
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   Not only did the refurbishment 
completed by ABC extend the life 
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maintenance in the future.
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WILMINGTON, Del. — The 
court considering the bankruptcy 
case of Coach America has been 
asked to approve a deal that would 
facilitate megabus.com expanding 
into Texas.

Chicago-based megabus, the 
nation’s largest intercity curbside 
operator, has negotiated a deal 
with Coach America that would 
put its bright blue double-decker 
coaches in Texas and possibly 
other nearby states.

Most of megabus’ current op-
erations are in the Midwest, North-
east, New England and Southeast. 

Although neither company has 
announced the agreement, details 
are spelled out in court documents 
f iled in U.S. Bankruptcy Court 

here by Coach America, which has 
been operating under court-super-
vised Chapter 11 since January.

While both companies have 
signed the deal, it will require ap-
proval of the bankruptcy court and 
could be modified or even nixed if 
Coach America is sold at a court 
auction that was scheduled to take 
place in New York in late April. 
Potential buyers were to be al-
lowed to bid for the entire compa-
ny or pieces of it.

A separate court hearing on the 
agreement has been scheduled for 
April 23, and if it is approved by the 
court it would take effect June 14. 

Under the agreement, Coach 
America’s Kerrville Bus Co. sub-
sidiary in Houston would manage 

the operation, which initially 
would include daily service be-
tween Dallas, San Antonio and 
Houston.

Kerrville currently offers ser-
vice in those three cities but also 
travels to smaller communities 
throughout the state, as well as cit-
ies in Louisiana and Arkansas.

Coach America already man-
ages megabus’ operation in Atlan-
ta, which began late last year and 
serves as a hub for service to 11 
southeastern cities.

It also ran megabus’ unsuc-
cessful foray into California, Ne-
vada  and Ar izona  tha t  was 
launched in 2007, and shut down 
in 2008 because of low ridership. 

Under the five-year megabus 

agreement, Coach America would 
lease 27 new Van Hool double-
decker coaches for the service, 
hire drivers to operate them and 
manage the day-to-day operations.

megabus would front Coach 
America $250,000 for start-up 
costs and pay Coach America a 
weekly fee based on miles driven, 
fuel costs and other f inancial 
factors. 

megabus would handle ticket 
sales and advertising through its 
website.

Drivers would issue tickets to 
walkup customers, using handheld 
credit card readers and ticket ma-
chines provided by megabus.

Coach America emphasized in 
the court documents the agree-

ment represents a good business 
opportunity for the company and 
could produce as much as $10 mil-
lion a year in new revenue.

megabus wants to expand its 
service area to other parts of the 
country and considers Texas a 
leading candidate. Company exec-
utives, however, would not say 
much about their effort.

Spokeswoman Bryony Cham-
berlain acknowledged the exis-
tence of the agreement, but would 
only say it would give the compa-
ny “future service” opportunities. 

A spokesman for Stagecoach 
Group, which owns megabus, 
would only confirm that the com-
pany is in discussions with Coach 

CONTINUED ON PAGE 10 c

Coach America, megabus seek court approval of Texas plan

ALBANY, N.Y. — Despite 
tough budget conditions, lawmak-
ers in New York have pumped an 
additional $1 million into the state 
bus inspection program.

The Bus Association of New 
York welcomed the increased fund-
ing, saying its voice — calling for 
stepped-up safety monitoring of mar-
ginal operators — had been heard.

“We congratulate (the gover-
nor and legislature) on their efforts 
to make the system safer,” BANY 
said in a statement.

The budget increase will allow 
the New York DOT to conduct an 
a d d i t i o n a l  5 , 0 0 0  t o  7 , 0 0 0 
inspections.

It also will change the practice 
of inspecting every bus several 

times a year to a performance-based 
system in which the companies with 
the worst safety records will see a 
greater number of inspections.

All companies will still get at 
least two inspections annually, 
even those with top safety records. 
But, under the new regimen, 
NYDOT will conduct follow-up 
inspections if an operator fails any 

of its previous inspections. 
Meanwhile, BANY plans to 

continue pressing for the state to 
adopt Commercial Vehicle Safety 
Alliance inspection standards and 
mesh its inspection program with 
that of the federal government.

The stepped up bus inspection 
effort in New York was touched off 
more than a year ago when a March 

2011 motorcoach crash killed 15 
people on Interstate 95 and an Oc-
tober crash on the New York State 
Thruway in Sloatsburg killed eight.

“This increased enforcement 
and manpower will enhance the 
states’ ability to crack down on 
bus companies that may be putting 
passengers at risk,” said Gov. An-
drew Cuomo.

New York allots more money for state bus inspections

When your passengers take their seats, they trust that they will safely reach their 
destination. With over 50 years of experience in the transportation industry, you 
can trust Protective Insurance Company to provide first-class claims handling, 
outstanding customer service and customized loss prevention support.

CONTACT STACY RENZ: (800) 644-5501
protectiveinsurance.com

DRIVEN
BY TRUST
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WASHINGTON — The Federal Motor 
Carrier Safety Administration has announced 
a trio of planned improvements to the carrier 
Safety Measurement System, a key element 
of the agency’s Compliance, Safety, Ac-
countability initiative.

A preview is being made available to op-
erators so they can see how the changes 
might have impacted their individual safety 
data in SMS; the changes are scheduled to be 
available to the public in July.

FMCSA says the SMS improvements are 
based on ongoing analysis and feedback 
from enforcement personnel, the motor car-
rier industry and other stakeholders.

They are designed to more effectively 
identify and prioritize high-risk and other un-
safe motor carriers for enforcement interven-
tions designed to reduce commercial motor 
vehicle crashes and incidents, the agency 
adds.

The changes that impact the motorcoach 
industry are:

• Revisions to the SMS methodology 
that identify higher-risk carriers while ad-
dressing industry biases

• Better applications of SMS results for 
agency interventions by more accurately 
identifying safety-sensitive carriers — such 
as carriers transporting people — so such 
firms can be selected for CSA interventions 
at more stringent levels 

• More specific fact-based displays of 
SMS results on the SMS website. The data 
preview may be found at http://csa.fmcsa.
dot.gov/. The FMCSA is seeking comments 
on the impact of the changes. To comment, 
go to www.regulations.gov; the docket num-
ber is FMCSA 2012-0074.

Bryan Price, a Federal Motor Carrier 
Safety Administration senior staff member, 

spoke about CSA during a seminar last 
month in Louisville, Ky., and sought to clari-
fy a misconception about the program since 
it was launched. 

Price noted that commercial vehicle driv-
ers still do not get a CSA score — as do over-
the-road bus and truck companies. 

“We are not rating drivers,” he said. “We 
do have a driver measurement system.” That 
system is internal to the U.S. Department of 
Transportation, but carriers do not have ac-
cess to it, he noted.

According to Price, when the FMCSA in-
vestigates a carrier, it might look further into 
the records of a driver who has a known 

problem “as part of our evaluation of the 
carrier.”

Under another program, called Pre-Em-
ployment Screening, which was mandated by 
Congress, FMCSA provides driver data to a 
bus operator when the driver gives consent to 
the operator, such as when applying for a job.

That data, said Price, is not a score but a 
record of violations and crashes.

Some private vendors are accumulating 
the data sent to carriers and “turning it into 
something they’re calling a CSA score,” 
Price said. The “score” doesn’t mean any-
thing to the feds, but carriers and insurance 
companies can evaluate it however they wish.

Improvements cited for CSA safety measurement system

WASHINGTON — The National Trans-
portation Safety Board will conduct a meet-
ing in June to announce the probable cause 
of the highly publicized motorcoach crash 
that killed 15 people in the New York’s 
Bronx section 13 months ago.

The session will be at 9:30 a.m. June 5 in 
the downtown Washington headquarters of 
the NTSB in L’Enfant Plaza.

At about 5:45 a.m., March 12, 2011, a 
1999 Prevost, operated by World Wide Trav-
el of Greater New York Ltd., slammed into a 
roadside barrier adjacent to the southbound 
lanes of Interstate 95 near mile marker 3.2.

The crash killed 15 of the 32 passengers 
on board; 17 passengers and the driver suf-
fered minor to serious injuries. The motor-
coach was returning to New York City from 
the Mohegan Sun Casino in Uncasville, Conn.

The condition of all mechanical compo-
nents of the coach were documented and 
evaluated at the scene of the incident; inves-
tigators found no pre-crash mechanical is-
sues that would have any effect on the driv-
er’s ability to safely operate the vehicle. 
Additionally, the driver’s toxicology tests 
were negative for alcohol and drugs.

The draft report on the crash will be pre-
sented to the five NTSB members at the 
June meeting, and they will consider such is-
sues as survival factors, driver background 
and human factors, highway design, vehicle 
factors, motor carrier oversight, and the 
company operating and safety history.

The board will discuss the investigative 
findings and propose safety recommenda-
tions, as well as determine the probable 
cause of the crash.

N.Y. crash findings to be released

WASHINGTON — The Federal Motor 
Carrier Safety Administration plans to start 
making public the number of fatal accidents 
in which individual motor carriers are 
involved.

That decision has intensified concern 
over the recent delay by the FMCSA of its 
plan for determining whether the carrier 

was at fault in those accidents.
The concern is that while the agency is 

apparently willing to make public more in-
formation on fatal accidents — information 
that may be detrimental to a carrier — at the 
same time, it is either unwilling or unable to 
make a determination of who was at fault 
for accidents, information that could help a 
carrier’s safety record.

The planned breakout of fatality num-
bers is part of a slate of changes planned for 
the FMCSA Compliance, Safety, Account-
ability program.

The fatality numbers previously have 
been listed in a joint “injuries/crashes” 
entry in each carrier’s CSA safety score, 
“Summary of Activities.”

While carriers are currently permitted to 
review their numbers, the change in the safe-
ty rating program is set to go public in July.

The new breakout of fatal and injury ac-
cident numbers has heightened criticism of 
the FMCSA’s controversial decision to 
delay its review of how it assigns fault in 
commercial vehicle-related crashes.

The agency’s crash accountability pro-

gram was stalled after members of an 
FMCSA advisory committee challenged 
the reliability of police accident reports.

Observed one critic: “The FMCSA con-
tends there are ‘serious questions’ about the 
reliability of police accident reports to pre-
vent having trained, experienced contractors 
make crash accountability determinations, 
but it does not believe it is a problem to post 
the details of crashes from these same police 
reports on the internet and allow the public to 
draw their own conclusions.” 

“Now, based on ‘stakeholder requests,’ 
the agency has proposed to shine an even 
brighter light on carrier-involved fatal 
crashes without any sort of caveat warning 
readers about fault or accountability. This is 
a profoundly unbalanced approach.” 

But an FMCSA spokeswoman said the 
agency was implementing the change “to 
improve transparency after hearing from in-
dustry stakeholders that having only one 
number, incorporating both fatal and injury 
crashes, could give the impression compa-
nies have a higher number of fatal crashes 
than they actually have.”

FMCSA to disclose data on fatal crashes

The Complete Source 
for Bus Financing.
Advantage Funding has Dedicated Motorcoach Finance 
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•	Cash	Out	Refinancing
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866-392-1300
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sales@advantagefunding.us
1111	Marcus	Ave.,	Suite	M-27,	Lake	Success,	NY	11402

WE HAVE MONEY TO LEND! CONTACT US TODAY.
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WASHINGTON — The Fed-
eral Motor Carrier Safety Admin-
istration is seeking nominations 
from the motor carrier industry 
for the board that oversees the 
Unif ied Carrier Registration 
Agreement.

Under the federal law that es-
tablished the board, five directors 
must come from the motor carrier 
industry.

However, at least one of the 
five must be from the American 
Trucking Associations and one 
must be from ``a motor carrier 
that falls within the smallest 
(UCRA) fleet-fee bracket” and 
must be a member of the Owner-
Operator Independent Drivers As-
sociation, a trade group that repre-
sents small truckers.

The directors serve three-year 
terms.

The FMCSA is requesting ei-
ther nominations or expressions 
of interest from individuals to 
serve on the UCRA board.

The nominations or expres-
sions of interest should indicate 

the person being nominated or 
recommended meets the statutory 
requirements specified in 49 U.S. 
Code 14504a(d)(1)(B)(iii). 

Additionally, nominations or 
expressions of interest must be 
transmitted using procedures out-
lined in a notice published in the 
Federal Register on April 6 (vol-
ume 77, number 67, pages 20881-
20882). The deadline is May 7.

The Federal Register can be 
found online at www.gpo.gov.

For additional information, 
contact Jose M. Rodriguez, 
FMCSA Office of Research and 
Information Technology, (202) 
366-3517, Department of Trans-
portation, 1200 New Jersey Ave. 
SE., Washington, DC 20590, or by 
email at: jose.rodriguez@dot.gov. 

The UCRA board was estab-
lished by federal law in 2005. It is 
comprised of 15 members who 
issue rules and regulations that 
govern the Unified Carrier Regis-
tration Agreement, including rec-
ommending its fees to the FMCSA, 
which has the final say.

Nominations/applicants sought
by FMCSA for UCRA board

WASHINGTON — Most 
public transit agencies get most of 
their money to buy buses from 
grants provided by the Federal 
Transit Agency.

The FTA hasn’t generally pro-
vided operational funds to public 
transit systems, only the big bucks 
to buy buses.

An appropriations measure 
passed by Congress late last year, 
however, opened up a new $100 
million treasure trove of taxpayer 
largesse to transits.

The Consolidated and Further 
Continuing Appropriations Act, 
2012, permited the FTA to treat fuel 
costs for vehicle operations, includ-
ing utility costs for electric vehicles, 
as a capital maintenance item for 
grants made during fiscal 2012. 

In other words, Congress said 
the FTA could set up a $100 mil-
lion slush fund — provide by tax-
payers and/or borrowed from 
China — to help public transit 

agencies pay their fuel bills.
When the FTA announced in 

mid-January the money was avail-
able, public transit agencies from 
across the U.S. lined up with their 
hands out.

When the dust had settled, 70 
public transit agencies from areas 
with a population of more than 
200,000, and 24 states, represent-
ing 106 transit agencies from 
areas having a population of less 
than 200,000, had applied for the 
money.

The requests totaled more 
than $237 million.

To decide how much each 
agency or state would get, the 
FTA set up a formula based on a 
pair of its regular grant programs.  

Oh, yes, similar to its bus-
buying grants, the fuel reimburse-
ment program requires an 80/20 
federal/local share.

Few transit agencies could 
pass up a deal like that.

Public transit agencies get
$100 million fuel windfall 

CHARLESTON, W.Va. — 
West Virginia Gov. Earl Ray Tom-
blin has signed into law a measure 
banning texting and handheld 
cellphone use while driving in the 
state. 

Beginning in July, texting 
while driving will be a primary 
driving offense and talking on a 

handheld cellphone will be a sec-
ondary offense.

In July 2013, talking on a 
handheld cellphone will become a 
primary offense. 

West Virginia is the 36th state 
to ban texting while driving, ac-
cording to the Governors High-
way Safety Association.

West Virginia bans texting while driving

SEALED BID AUCTION
By Order of Secured Creditor

Bid Deadline: Wed., May 23, 2012 – 5:00PM EDT
Location: Bedminster, PA (Quakertown Area)

Notice: Univest Bank and Trust Company, Secured Creditor, has directed
Hunyady Auction Company to offer at Sealed Bid Auction assets formerly operated 

by Tropiano Transportation. Univest Bank and Trust Company reserves the right 
to accept or reject any or all bids submitted, although very motivated to sell!

(3) 55-Passenger Motor Coaches
’02 MCI D4500, Detroit 
Series 60 dsl, Allison auto 
trans, lavatory with holding 
tank, (2) emergency exits, 
heated power mirrors, ac, 
cc, programmable heater, 
(5) video monitors, VHS 
player, cloth seats, overhead 

storage, kneeling front suspension, 16,000# front axle, 22,500# intermediate rear axle, 
12,000# rear axle, air ride suspension, 2-stage engine brake

’02 MCI D4500, Detroit Series 60 dsl, Allison auto trans, lavatory with holding tank, 
(2) emergency exits, heated power mirrors, ac, cc, programmable heater, (6) video monitors, 
VHS/DVD player, cloth seats, overhead storage, kneeling front suspension, 16,000# front 
axle, 22,500# intermediate rear axle, 12,000# rear axle, air ride suspension, 2-stage engine 
brake

’00 MCI 102-DL3, Detroit Series 60 dsl, Allison auto trans, lavatory with holding tank, 
(2) emergency exits, heated power mirrors, ac, cc, programmable heater, (5) video monitors, 
VHS/DVD player, cloth seats, overhead storage, kneeling front suspension, 16,000# front 
axle, 22,500# intermediate rear axle, 12,000# rear axle, air ride suspension, 2-stage engine 
brake

Stretch Limousine: ’05 LINCOLN Town Car, V-8 
gas, auto trans, 8 passenger rear, (3) DVD screens w/
Accele Vision, DVD95Z0A disc player, Clarion DB245 
audio player, privacy glass, bar/refreshment center, full 
controls in rear, 239" wb

20-Passenger Mini Bus: ’03 FORD E-450 
Super Duty Terra Transit Odyssey XL, 7.3L 
Powerstroke dsl, auto trans, Atlantic Turtle Top 
Bus Conversion, (20) high back reclining seats, 
(2) coffee tables, overhead storage, Trans Air 
roof  mounted ac unit, Voyager audio system w/
VCP and intercom, rear emergency door, emer-
gency windows, power mirrors, 4,600# front axle, 
9,450# rear axle, 14,050 GVWR, 10' overall hgt

PA Auction License No: AY000281 While information is believed to be accurate, all items will be sold 
“As-Is, Where-Is” without guarantee or warranty. A physical inspection is suggested.

Please Contact Auction Company
For Bid Kit, Brochure, and Inspection Details!

(800) 233-6898 or sales@hunyady.com
www.Hunyady.com
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WASHINGTON — Legisla-
tion introduced in both houses of 
Congress would provide for fed-
eral oversight of bridge and tunnel 
tolls, allowing the U.S. Depart-
ment of Transportation to deter-
mine whether proposed toll in-
creases should be implemented.

The Commuter Protection Act 
would restore USDOT authority 
over bridge and tunnel tolls, which 

it lost in laws passed in 1987, said 
Sen. Frank Lautenberg, D-N.J., 
who introduced the measure.

Lautenberg’s bill was devel-
oped in response to toll increases 
planned and partially implement-
ed by the Port Authority of New 
York and New Jersey on bridges 
and tunnels between New York 
City and New Jersey, he said. 

“When it costs $12 to drive 

your car across a bridge in Ameri-
ca, something is wrong,” Lauten-
berg said in a statement.

“While the Port Authority and 
the two states are struggling to ex-
plain why these dramatic hikes were 
imposed, commuters are suffering.”

Republican Rep. Michael 
Grimm, who represents part of 
New York City, introduced the mea-
sure in the House, Lautenberg said.

U.S. oversight of toll hikes sought

ANNAPOLIS, Md. — Mary-
land legislators have passed legis-
lation intended to help assure that 
highway users in the state provide 
more input on future toll hikes. 

Last fall, the Maryland Trans-
portation Authority implemented 

hefty toll increases that took effect 
Jan. 1. (See July 15 and Oct. 15 is-
sues of Bus & Motorcoach News.)

Another round of substantial 
hikes is planned for July 2013.

In the aftermath of the rate 
hikes, House lawmakers voted 

unanimously to send to Gov. Mar-
tin O’Malley a bill that’s intended 
to make it more difficult for toll 
increases to get pushed through. 
The Senate approved the measure 
by unanimous consent.

Under the law, SB820, there 
would be a 10-day warning to the 
public before any MTA discussion 
to increased tolls, fees or other 
charges. Additional time for public 
comment would be required after 
the final public comment meeting.

The public also would get a 
10-day notice before any authority 
vote to increase tolls, fees or other 
charges. Also, an opportunity for 
public comment would be re-
quired at the meeting when a vote 
is expected.

Maryland to allow more input on toll hikes

The cost effective automatic fire suppression solution. 

Simple. Reliable. Firetrace!
Utilizing the Firetrace linear pneumatic detection tubing system:

• Provides immediate detection at the heart of the fire

• Requires no power for activation

• Eliminates false discharge

• Offers simple installation on current or future vehicle purchases

• Requires minimal annual maintenance

• Eliminates need for costly replacement parts

To learn why Firetrace is the right choice for your fleet please  
call (480) 607-1218 or visit our website www.firetrace.com

Firetrace International  
15690 N. 83rd Way, Suite B   ·   Scottsdale, AZ 85260 USA
Tel: +1 (480) 607-1218   ·   Fax: +1 (480) 315-1316   
E-mail: firetrace@firetrace.com   ·   www.firetrace.com   

BOISE, Idaho — This state 
has a new law intended to ease 
concerns of bus operators and 
others about towns lowering 
speed limits so they can catch 
speeders to generate revenue.

The law takes effect July 1.
Currently, Idaho law authoriz-

es local governments to set speed 
limits on state highways that run 
through city limits.

The local power can result in 
posted speeds that are measurably 
lower than outside the town 
boundaries.

Gov. Butch Otter signed into 
law a bill to strip the authority 
from communities.

Instead, the power to set speed 
limits on highways will soon re-
vert to the Idaho Transportation 
Department.

Supporters said the change 
will help eliminate speed traps 
near small towns. Communities 
around the state that have reputa-
tions for extended slow zones 
along highways include Bellevue, 
Donnelly and New Meadows.

Critics doubted the state can 
assess speed settings in communi-
ties as well as local government.

Wyoming speeds
up passing

CHEYENNE, Wyo. — Coach 
drivers touring through Wyoming 
may see an increase in the number 
of motorists who zip past them on 
highways.

Gov. Matt Mead signed a mea-
sure that allows passenger vehi-
cles, motorcycles and pickups to 
hammer down while passing other 
vehicles. It takes effect July 1.

The law permits motorists to 
surpass the speed limit by as 
much as 10 mph to overtake ve-
hicles traveling below the posted 
speed on two-lane roads.

The leeway will apply only to 
roads with speed limits of at least 
50 mph.

Passing vehicles are required 
to return to the right lane and slow 
to the posted limit as soon as 
possible.

Construction zones are not 
included.

Supporters said it is a safety 
hazard for vehicles to get caught 
behind a slow-moving vehicle. 
They said the rule change will 
help to keep traffic flowing.

Idaho pinches speed traps

HARTFORD, Conn. — Con-
necticut plans to conduct a $1.4 
million study of express-lane tolls 
along the state’s Interstate 95 cor-
ridor, potentially without using 
tollbooths, the New Haven Regis-
ter reports.

One aspect to be studied calls 
for making all of I-95 — a prima-
ry north-south highway that runs 

through the state between New 
York and northern New England 
— an electronic toll road, versus 
adding express lanes that would 
allow users to bypass slower lanes.

Connecticut, which at one 
time had multiple tollbooths on 
I-95, dismantled them after a fatal 
accident in 1983 at a toll plaza in 
Stratford killed seven people.

Conn. to consider I-95 toll options



	Bus & Motorcoach News 	 THE DOCKET May	1,	2012	 7

SACRAMENTO, Calif. — 
The California Supreme Court has 
ruled that employers in that state 
must make it possible for workers 
to take scheduled breaks but can-
not be held liable if employees de-
cide to work instead of rest or eat.

The court ruling came amid a 
proliferation of lawsuits brought 
by California workers against a 
wide range of employers. The suits 
had sparked anxiety among busi-
ness owners.

Tens of thousands of workers 
have contended that companies 
evade state labor law requirements 
by making it impossible to take 
scheduled breaks.

Employers have countered that 
they should not be forced to police 
their workers as long as breaks are 
scheduled and made available.

“We conclude an employer’s 
obligation is to relieve its employ-
ee of all duty, with the employee 
thereafter at liberty to use the meal 
period for whatever purpose he or 
she desires, but the employer need 
not ensure that no work is done,” 
Justice Kathryn Mickle Werdegar 
wrote.

Although the decision ab-
solves companies of liability when 
their workers skip breaks, it pro-
hibits employers from discourag-
ing or impeding employees from 
taking their scheduled time.

The court said employers also 
may not create incentives for them 
to skip “legally protected breaks.”

Labor activists bemoaned the 
ruling and expressed fears it 
would embolden unscrupulous 
managers.

The activists had hoped the 
court would require employers to 
prevent workers from skipping 
breaks.

By not doing so, the activists 
contend, the court ignored the 
power imbalance between workers 
and employers.

The activists fear employers 
would now be able to get workers 
to work more and not have to pay 
them for it.

Attorneys for employers wel-
comed the decision, predicting it 
would deter, but not end, future 
suits.

“It means the employers don’t 
have to baby sit their employees 
and police them but reminds em-
ployers that they have to be re-
sponsible and make breaks avail-
able,” said one attorney.

To avoid future liability, em-
ployers must “relinquish control 
over a worker’s activity during 
scheduled breaks,” the state’s 
highest court said, adding that pol-
icies may vary according to an in-

dustry’s particular needs.
If employees work during 

breaks, a company will not be re-
quired to pay premium wages, the 
court said. 

“At most, it will be liable for 
straight pay, and then only when it 
‘knew or reasonably should have 

known that the worker was work-
ing through the authorized meal 
period.’”

“Employees cannot manipu-
late the flexibility granted them by 
employers to use their breaks as 
they see fit to generate such liabil-
ity,” Werdegar wrote for a unani-

mous court.
“On the other hand, an em-

ployer may not undermine a for-
mal policy of providing meal 
breaks by pressuring employees to 
perform their duties in ways that 
omit breaks.”

The court also said companies 

must schedule meal breaks within 
the first five hours of a worker’s 
schedule and a second after no 
more than 10 hours of work.

A 10-minute rest break is re-
quired for shifts lasting 3½ hours 
to 6 hours, and a second rest break 
for shifts lasting 6 to 10 hours.

Calif. court: Employers not liable if workers skip breaks
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ISSUE	NO.	214

By R. Scott Summers

LOUISVILLE, Ky. — On April 30, two 
critical changes that will affect just about 
every private-sector employer go into effect.

Whether your organization has a union, 
or is union free, these changes could have 
important implications for your workplace 
policies and will affect the way you handle 
issues during union organizing campaigns. 

As of the last day of April, most private-
sector employers will be required to post a 
notice entitled “Employee Rights under the 
National Labor Relations Act.” (See April 1, 
Oct. 15 and Oct. 1 issues of Bus & Motor-
coach News.)

Among other things, the notice informs 
employees that they have the right to:

• Organize a union 
• Discuss wages, benef its and other 

terms and conditions of employment with 
co-workers  

• Strike and picket  
• Choose not to participate in such 

activities.
The notice also lists examples of unlaw-

ful employer conduct and provides informa-
tion about how to file unfair labor charges 
against an employer. 

None of the various legal challenges to 
this controversial National Labor Relations 
Board posting rule have yet been effective.

In March, a U.S. District Court judge up-
held the NLRB’s rule requiring the posting. 
The judge noted, among other things, that 
employers had not established that they 
would suffer irreparable harm if the posting 
requirement were allowed to take effect.

This was particularly the case, according 
to the judge, in light of her prior order in-
validating the portion of the NLRB’s rule 
that made the mere failure to post the notice 
an unfair labor practice.

The judge also noted that the public in-
terest also favored denying the employers’ 
requested injunction because the notice was 
intended to increase employees’ awareness 
of their rights, which the judge observed 
was “undoubtedly in the public interest.”

There is another legal challenge to the 
posting rule pending in a federal district court 

in South Carolina, but no decision has been 
issued in that case and there is no reason to 
expect one will be issued before April 30. 

The poster is available on the NLRB’s 
web site at www.nlrb.gov.

Also, various businesses which offer re-
productions of government-required employ-
ment postings have already developed prod-
ucts that incorporate the new NLRB posting. 

In addition to the requirement of posting 
a notice of employee rights under the Na-
tional Labor Relations Act, the NLRB has 
recently confirmed its plan to launch a web-
site designed to inform nonunion employees 
of their rights under the National Labor Re-
lations Act.

The NLRB’s focus in launching the web-
site is to reach and educate nonunion em-
ployees about their right to engage in pro-
tected, concerted activity under the federal 
labor law.

As a supplement to the website, the 
NLRB plans to distribute educational bro-
chures containing examples of issues that 
have arisen in past and current cases before 
the board.

The brochures, which will be offered in 
English and Spanish, will be distributed 
through advocacy groups and other federal 
agencies, such as the Department of Labor. 

Obviously these two initiatives taken in 
tandem may serve to push non-union work-
forces to consider unionization. Additional-
ly, the increased awareness of the right to 
bring a complaint against an employer re-
gardless of one’s union membership will 
certainly result in an increase in the number 
of complaints filed with the NLRB. 

The other big change, also taking effect 
on April 30, is a new rule that will revamp 
aspects of the union election process. What 
will this mean for your business?

1. Elections will proceed quicker than 
ever before  

2. Employers will have fewer opportuni-
ties to raise challenges throughout the elec-
tion process

These rules illustrate the importance of 
engaging in union prevention efforts long 
before organizing begins. 

The rule, popularly referred to as the 

“quickie elections” rule, will change the 
process for contesting union petitions and 
limit employers’ opportunities to challenge 
certain aspects of the election process be-
fore a union election.

The NLRB goal is to speed up the election 
process by mandating that certain election is-
sues be dealt with after the union election. 

Eliminating pre-election appeals, limit-
ing decisions on critical issues until after the 
election, and speeding up the election pro-
cess, could substantially reduce the amount 
of time an employer has to communicate 
with its employees before an election.

In fact, the election “campaign period” 
could be reduced to just a few weeks. Under 
the current rules, elections are usually sched-
uled at least a month after a union petition is 
filed. 

A recent study conducted by the Heritage 
Group’s labor policy expert, James Sherk, es-
timated the new election rules will dramati-
cally increase the rate of unionization.

Sherk cites a Bloomberg Government 
analysis to observe that a majority of work-
place union elections are decided by five or 
fewer votes. What’s more, “cutting the time 
between a request for an election and the 
ballot increases the chances union support-
ers will prevail,” according to the study.

Unions win 87 percent of elections held 
11 to 15 days after a request, a rate that falls 
to 58 percent when the vote takes place after 
36 to 40 days, according to the researchers. 

The 11- to 15-day timeframe is very close 
to what the new NLRB rule is expected to 
achieve. The ambush election rule will trim 
the time between an election request and the 
election itself to 10 days or so, a significant 
drop from the current average of 31 days. 

“If a broader set of elections were to 
occur more quickly,” wrote Bloomberg ana-
lysts Jason Arvelo and Ian Hathaway, “the 
likely outcome would be more organizing 
drives, a higher success rate for unions and 
ultimately more union membership.” 

Impact for employers 
Meantime, what is the practical impact 

of these new rules on employers?
To be sure, the new rules will result in 

employees being more aware of the NLRB 
and how to file unfair labor practice charges.

They will also result in quicker elections 
in cases with contested unit and eligibility 
issues. Quicker elections certainly mean 
less time to communicate with employees 
during the election period. 

Unions often plan organizing drives be-
fore they actually request a workplace elec-
tion, while employers, who may not be 
aware of the effort, are forced to make their 
case only during the period between an elec-
tion request and the actual election.

Hence, shortening that period of time is 
more prohibitive to an employer’s ability to 
make the case against unionization than a 
union’s ability to lobby for it. Employees 
will hear the other side of the story only 
from management.

Employers, not union organizers, will ex-
plain that unions often do not achieve their 
promised wage increases, but they always take 
up to 2 percent of workers’ wages in dues.

Employers also will point out patterns of 
union corruption and clauses in union consti-
tutions that levy stiff fines against workers 
who stray from union rules. Employers are 
free to tell workers what the union organizers 
do not. 

Savvy employers should have strong 
employee relations policies and programs in 
place long before a petition. Such programs 
should establish open communication chan-
nels, provide for employee recognition, and 
implement competitive wages and benefits 
among other things.

Implementing this type of program will 
not only help avoid a unionization drive in 
the first instance, but also will help build 
employee trust and establish efficient lines 
of communication that could be vital during 
a shortened pre-election period. 

Employers should also consider training 
managers about permissible and prohibited 
conduct under the National Labor Relations 
Act and conducting their own education 
programs, advising employees of their rights 
under the act, and reminding employees of 
available internal complaint procedures. 

Scott Summers is a partner in the law 
firm of Dinsmore & Shohl LLP

Organized labor’s Big Day has arrived, are YOU ready?
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CEDAR RAPIDS, Iowa — The follow-
ing tale is a fresh reminder that:

1. If your company ever gets caught in 
the crosshairs of a federal agency, your life 
can be made a living hell, possibly costing 
you tens of thousands — if not hundreds of 
thousands — of dollars.

2. If your company or your employees are 
doing things that violate or may violate fed-
eral laws or regulations, stop the practice im-
mediately before someone gets the feds 
involved. 

Although the story begins just over six 
years ago, it became a public matter five 
years ago when the U.S. Equal Employment 
Opportunity Commission made sweeping al-
legations against CRST Van Expedited Inc. 
of Cedar Rapids, accusing it of being respon-
sible for “severe and pervasive” sexual ha-
rassment in its new-driver training program.

After filing its suit on behalf of three fe-
male CRST driver trainees in 2007, the 
EEOC continued to expand the class of “ha-
rassed drivers,” eventually identifying a 
total of 270 women. 

The only problem was, according to a 
three-judge federal panel, the EEOC added 
the 270 women without sufficiently investi-
gating their complaints. While the EEOC 
had identified 270 women, only 150 showed 
up for depositions.

When the judges from the 8th U.S. Cir-
cuit Court of Appeals ruled, they did not 
find a pattern of discrimination by the com-

pany and threw out most of the case.
However, the court did leave open the 

right of two of the female drivers to continue 
to press their allegations in U.S. District 
Court.

The ruling noted that CRST had and con-
tinues to have an “open-door policy” that en-
courages employees to report harassment to 
supervisors, provides toll-free phone num-
bers for fleet managers, has a Qualcomm de-
vice placed in every truck to transmit harass-
ment allegation messages, and has a detailed 
plan of action to immediately remove a train-
ee from a truck if she is being harassed.

CRST also said it took disciplinary ac-
tion, such as banning offenders from riding 
with females, reported the Associated Press. 

The EEOC lawsuit began with an allega-
tion by a single female trainee driver who 
said she was sexually harassed while she 
was teamed with a male trainer during a 28-
day, over-the-road training trip.

When informed of the complaint in De-
cember 2005, CRST executives said they 
conducted an internal investigation of the 
driver’s allegations and similar allegations 
by two other drivers and, as a result of that 
probe, denied it discriminated against the 
drivers, according to court records.

In the months that followed, the EEOC 
inundated CRST with requests for informa-
tion on sexual harassment complaints by 
other drivers. Seven months later, the EEOC 
sent a request for “a copy of all other charg-

es of discrimination that CRST has received 
in the past five years from any government 
agency that alleges sexual harassment,” 
court documents said.

The EEOC also demanded “the name, 
gender, home address and home telephone 
number” of all employees who were trained 
by two driver trainers who were accused of 
sexual harassment, and detailed contact in-
formation for all of the company’s dispatch-
ers and female drivers who began working 
after January 2005.

Later in 2008, after it filed its lawsuit, 
the EEOC sent more than 2,700 letters to 
former CRST female employees to solicit 
their participation in the suit.

In its ruling, the appeals court harshly 
criticized the EEOC for what it called a 
“fishing expedition.”

“The EEOC’s litigation strategy was un-
tenable: CRST faced a continuously moving 
target of allegedly aggrieved persons, the 
risk of never-ending discovery and indefi-
nite continuance of trial,” the appeals court 
ruling said. 

Although the EEOC enjoys “significant 
latitude” to investigate claims of discrimina-
tion, the court said the agency may not use 
legal discovery in a case “as a fishing expe-
dition to uncover more violations.”

In a dissenting opinion, one of the ap-
peals court judges wrote that the ruling, 
which generally upheld a lower court deci-
sion, set a new standard for workplace class-

action lawsuits in the 8th circuit that would 
require the EEOC to investigate the merits 
of every member of its class or risk having 
the lawsuits dismissed.

“Under this standard, employers can 
avoid disclosure to the EEOC of complain-
ing workers while the commission is con-
ducting its investigation and conciliation, 
then reveal the names during court-ordered 
discovery and seek dismissal of the entire 
case on the ground of inadequate pre-suit ef-
forts by the EEOC,” Judge Diana Murphy 
wrote in her dissent.

Although the appeals court rejected 
nearly all of the EEOC’s allegations, the 
agency hasn’t been deterred. It’s appealing. 

The commission has filed a request for a 
federal appeals court to reconsider the rul-
ing, saying if it stands it limits the EEOC’s 
ability to pursue class-action discrimination 
lawsuits on behalf of other women who may 
have been sexually harassed by male drivers 
and trainers at CRST.

The EEOC’s tactics also angered U.S. 
District Judge Linda Reade, who was the 
first judge to hear the case. She labeled the 
EEOC actions a “sue-first, ask-questions-
later litigation strategy.”

She dismissed the lawsuit in February 
2010 and ordered the EEOC to reimburse the 
trucking company $4.4 million in legal fees.

The appeals court largely upheld Reade’s 
decision, dismissing the case, but threw out 
the fee award.

Suit is reminder of dangers of facing a federal agency
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Then, Giddens stepped up and 
gave it a shot.

Surprisingly, after about five 
months of testing and re-testing, he 
was declared a good match. “I’m 
told the chances of a nonrelative 
matching is 1 in 10,000,” Giddens 
says of his qualifying as the donor.

The two first met in 1990 when 
Giddens joined the California Bus 
Association where Waters already 
was an active member. Giddens 
currently serves as president of the 
association, and Waters is a former 

president.
They served on the CBA’s 

board together, worked on numer-
ous association projects together 
and spent a lot of off time together, 
talking about their businesses and 
the industry.

“We talk after work just about 
every Friday, talk about our busi-
nesses and how we’re doing,” says 
Waters, who is vice president and 
general manager of Coach America/ 
Franciscan Lines here. “Cash flow 
always seems to be a big thing so 
we talk a lot about that.”

Waters knows he will never be 
able to completely thank his good 

friend for his precious gift.
“I look at Tom and just…just,” 

he says, searching for the right 
words. “You know, I would do it 
for him.” 

Then he tells of a sign he reads 
every time he visits the Connie 
Frank Transplant Center at the 
University of California Medical 

Center.
It reads: Dedicated to True He-

roes. Those who give without 
wanting. Those who receive with-
out forgetting.

“That really says it all,” he says.
Victor Parra, president and 

chief executive of the United Mo-
torcoach Association, where both 

Giddens and Waters are active, 
was moved by the story of the 
 industry-sparked friendship.

“This is an extraordinary story. 
It speaks volumes of the unique na-
ture of our business. Caring friend-
ships trump any competitive issues 
in our industry. And, quite frankly, 
it’s why I love what I do,” he says.

Life gift
CONTINUED FROM PAGE 1

America about an operational con-
tract to cover provision of service 
to other parts of the United States. 

Meantime, Coach America 

continues to shut down some of its 
operation as it moves through the 
Chapter 11 process that will see it 
either sold off or emerge as a lean-
er company.

It was reported in court docu-
ments the company plans to close 

Goodall’s Charter Bus Service in 
San Diego on April 30.  Earlier, the 
company closed charter bus opera-
tions in metro Dallas and Las 
Vegas, and a shuttle bus company 
in Florida that provided transpor-
tation for the cruise ship industry.

Coach America
CONTINUED FROM PAGE 3

States are growing increasingly 
concerned about “drugged driving.”

Yet, at the same time, many are 
offering avenues to legitimate mari-
juana use.

Twelve years after Colorado le-
galized the use of marijuana for me-
dicinal purposes, more than 85,000 
Colorado residents have been certi-
fied by the state health department 
to use it.

Now there’s increasing concern 
about a rise in traff ic accidents 
caused by people under the influ-
ence of marijuana.

Between 2006 and 2010, more 
than 300 fatal accidents involved 
drivers who tested positive for can-
nabis, according to the Colorado De-
partment of Highway Safety. 

That’s why a Republican state 
senator, Steve King, wants Colorado 
to set a legal limit for marijuana in-
toxication, somewhat similar to the 
0.08 percent blood alcohol limit 
states put on driving under the influ-
ence of alcohol.

And in California, Democratic 
Assemblywoman Norma Torres 
wants to set a zero-tolerance ban on 
driving under the influence of any 
drug, including marijuana.

Bills put forward by both King 
and Torres have run into opposition 
from those who say the science 
around what marijuana does to the 
body and mind is not conclusive 
enough to set a legal limit.

In Colorado, critics also note that 
King’s approach would cost the state 
public defender’s off ice about 
$600,000 per year to defend those ac-
cused of “drugged driving” charges. 

Still, concerns over cannabis in-
toxication won’t go away. 

Voters in Colorado and Wash-
ington state will decide whether to 
legalize recreational marijuana use, 
while a dozen more states are con-
sidering legalizing marijuana for 
medical purposes. 

Stateline.org, a nonpartisan, non-
profit news service of the Pew Center 
on the States that analyzes trends in 
state policy, has issued a new analysis 
of the research surrounding marijua-
na and road safety.

It also explored why it’s so diffi-
cult to say how high is too high to 
drive. 

How does marijuana affect the 
body? 

The active ingredient in mari-
juana is called delta-9-tetrahydro-
cannabinol, or THC. Whether mari-
juana is ingested through smoking 
or eating, THC rapidly goes through 
the bloodstream to the brain. In the 
brain, THC slows down receptors 
that communicate brain functions 
between synapses, throwing the 
brain’s natural information flow off 
balance.

Users experience diminished 
pain sensitivity, which explains mar-
ijuana’s medicinal purpose.

But users also experience slowed 
reaction time, impaired memory 
function, impaired coordination and 
altered judgment. 

How does marijuana’s effect on 
drivers compare to alcohol?

Although the symptoms for 
THC intoxication are similar to al-
cohol intoxication, the effects on 
drivers are very different.

According to a study by re-
searchers from Yale University, alco-
hol-impaired drivers struggle with 
complex tasks like merging onto a 
crowded highway, but can generally 
perform automatic functions like 
turning on the car.

Marijuana users, however, can 
better handle complex situations 
than simple tasks like following the 
curve of a road.

The Yale study also notes that 
the effects of cannabis can vary a lot 
more between individuals than with 
alcohol.  Factors such as a user’s age, 
weight, tolerance and smoking tech-
nique all can make a large difference 
in how the body absorbs THC. 

Users of alcohol and marijuana 
also differ in their perceptions of 
their own impairment. Alcohol users 
tend to underestimate their level of 
impairment and drive faster and 
more recklessly.

Drivers with a blood alcohol level 
of 0.04 percent — half the legal limit 
in most states — experienced im-
paired driving performance even 

though drivers themselves rated 
themselves as unimpaired, according 
to a frequently cited 1993 study from 
the National Highway Transportation 
Safety Administration. 

By contrast, marijuana users tend 
to overestimate their impairment and 
don’t display as many obvious im-
pairment symptoms. In the same gov-
ernment study, drivers who were 
given about one-third of a joint to 
smoke rated themselves as impaired 
even though their driving perfor-
mance was not. 

How long does it take for mari-
juana’s effects to wear off?

Marijuana’s impairment effects 
usually wear off within about three 
hours from the time of smoking or 
eating it. But traces of THC stay in a 
user’s body for up to a month.

This can make testing for intoxi-
cation problematic because THC 
shows up in blood tests long after the 
symptoms that impair driving have 
gone away. 

How big of a problem is mari-
juana-impaired driving?

No one is quite sure.
One measure comes from a vol-

untary national roadside survey con-
ducted by National Highway Trans-
portation Safety Administration in 
2007. About 14 percent of drivers 
pulled over at night tested positive 
for the presence of impairing drugs 
in their system; the daytime figure 
was 11 percent.

The study looked beyond mari-
juana and included both legal and il-
legal substances such as prescription 
drugs, stimulants and narcotics. Of 
this group, the most commonly de-
tected drug was marijuana. 

In a more recent California 
roadside study, conducted at night-
time over a weekend, more people 
tested positive for THC (8.4 per-
cent) than for alcohol (7.6 percent). 
Because of the long time THC can 
remain in the body, however, the 
study was not a clear measure of ac-
tual impaired driving. 

How does the risk of traffic ac-
cidents following marijuana con-
sumption compare with the risks of 
a c c i d e n t s  a f t e r  a l c o h o l 

consumption?
Driving within three hours of 

consuming cannabis increases the 
risk of vehicle crashes by about two 
or three times, according to research 
published in February by Mark As-
bridge, an associate professor at Dal-
housie University in Canada.

Concerning as that is, it is much 
less of a risk than alcohol consump-
tion, which increases vehicle crash 
risk by 5 to 16 times. 

What laws do states have in 
place now? According to the Nation-
al Conference of State Legislatures, 
17 states have what are known as 
“per se” laws regarding drugs and 
driving. That means anyone driving 
with traces of an illegal or impairing 
drug in his or her system is breaking 
the law. 

This is closer to a “zero toler-
ance” policy than the 0.08 percent 
blood alcohol content states have for 
drunk driving. 

However, of those states that have 
per se laws, Arizona, Delaware, Mich-
igan, Nevada and Rhode Island also 
allow medicinal marijuana, setting up 
an inherent conflict in their laws. 

Marijuana is currently on unsure 
legal footing: Even as states are be-
ginning to create a legal framework 
for allowing use of the drug, the fed-
eral government still classifies mari-
juana as a Schedule I drug alongside 
LSD and heroin and has recently 
begun raiding dispensaries and ar-
resting cultivators. 

The drug’s tenuous legal hold has 
created “a mess for enforcement for 
impaired driving,” says Chris Co-
chran, deputy director of public in-
formation for the California Office of 
Transportation Safety. 

Do states try to measure mari-
juana intoxication like blood alco-
hol content?

That’s what Nevada has done. In 
an attempt to create something like 
the clear standard that exists for al-
cohol intoxication, Nevada set a 
limit for THC in the blood at 2 nano-
grams of THC per milliliter of blood. 
That’s about 2 billionths of a gram of 
THC — one gram is about the 
weight of a paperclip — in one drop 

of blood. 
In Colorado, state Senator King’s 

bill would set a limit of 5 nanograms 
of THC per milliliter of blood. And in 
Washington State, the ballot initiative 
that would legalize recreational use 
of marijuana would also set a limit of 
5 nanograms of THC per milliliter of 
blood. 

Advocates of medical marijuana 
say the science isn’t supportive of 
adopting such specific limits. They 
worry that this approach will cause 
drivers who aren’t impaired but have 
lingering traces of THC in their 
blood to lose their drivers’ licenses. 

Research has not found a consis-
tent intoxication standard similar to 
a 0.08 percent  blood alcohol 
content. 

How do police check intoxica-
tion levels?

There is no comparable test to a 
breathalyzer that can be used to test 
for drug impairment. A few roadside 
tests have been developed using 
cheek swabs to test a driver’s saliva, 
but they have proved inaccurate and 
very expensive.

Roadside tests have been used in 
Australia since 2004, but according 
to Wayne Hall, a medical researcher 
at the University of Queensland, 
“there is no evidence that using the 
tests has…deterred drug users from 
driving impaired.” 

For police, an alternative to 
roadside tests is the standard field 
sobriety test, which relies on obser-
vation as a driver is asked to walk in 
a straight line and balance on one 
leg, among other things. Currently, 
officers in every state but West Vir-
ginia are being trained to become 
drug recognition experts who can 
recognize the signs of drug impair-
ment and make arrests for drugged 
driving offenses. 

Once an arrest is made and a 
blood sample is taken, a prosecutor 
takes over the case. Although the 
driver has been identif ied as im-
paired, depending on the test results, 
securing a conviction for drugged 
driving has proven much more dif-
ficult than getting a conviction for 
drunk driving.

In medical marijuana age, how high is too high to drive?
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By Steve McCarty 

With daylight savings time now 
in effect, many professional drivers, 
as well as individual motorists, find 
themselves driving to or from work 
or other activities at dawn and dusk.

Low sun angles, long shadows 
and generally poor contrast during 
low-light conditions make it harder 
to see what is going on around us.

If not adequately prepared, these 
conditions could result in drivers 
being involved in an accident.

According to the U.S. Depart-
ment of Transportation, night time 
or other conditions of degraded vis-

ibility are a significant contributing 
factor in roughly 2.5 million crashes 
(39 percent) each year, including 
15,000 (53 percent) of fatal crashes.  

A study published in The Aus-
tralian Journal of Optometry points 
out that twilight visibility is poorer 
than would be expected on the basis 
of the luminance of objects on the 
roadway.

Here are some of the factors that 
contribute to this:

• The state of adaptation of the 
eyes lags behind the rapid change in il-
lumination which occurs after sunset.

• The relatively bright sky in the 
field of view inhibits dark adapta-

tion and serves as a source of dis-
ability glare.

• The change in light distribu-
tion as the sun sets may reduce the 
visibility of low-contrast objects.

Here are things drivers can do to 
help prevent a motor vehicle acci-
dent at these times of day:

• Always have a pair of sun 
glasses with you.

If possible, leave a pair in your 
vehicle. Be sure to take off your sun-
glasses as it becomes dark. 

If you wear prescription glasses, 
make sure your sunglasses can be 
worn over or under your prescrip-
tion glasses without adversely af-

fecting your vision. If this is not pos-
sible, invest in a pair of prescription 
sunglasses.

• Turn on your running lights 
and head lights before dusk. This 
will increase the visibility of your 
vehicle to other drivers even before 
it helps increase the visibility of 
your surroundings.  

• Make sure your headlights and 
all other exterior running lights are 
functioning properly and are clean. 

This includes making sure the 
plastic lens is not becoming “foggy.”  
Many newer head lights provide a 
higher quality of light that allows 
you to see further.

• Observe safe  fol lowing 
distances.

At a minimum, the four-second 
rule should be followed at all times. 

However, increasing following 
distance at dawn, dusk, nighttime 
and during other times of degraded 
visibility is strongly encouraged.  

• Even if you obtain an eye exam 
every 2 years as part of a commercial 
driver’s license requirements, you 
should still have your vision checked 
annually by your eye doctor.  

Steve McCarty is a risk control 
specialist for PMA Insurance Group. 
Contact him at (410) 527-3212 or 
steve_mccarty@pmagroup.com.

Driving at dusk and dawn: Reducing the risk factors

Call Kingston Distribution Today To Get Yours! (866) 733-2820

YOUR Source for VANNER Invertors and AC Power Kits!
In today’s competitive motor coach industry, passengers need safe, 
reliable power!  Introducing Vanner AC Power conversion kits, 
featuring Vanner inverters from Kingston.  Available in 6 to 40 
outlet configurations, these kits are completely scalable to your 
specific application and deliver clean, reliable Tru-Sine power to 
each outlet. 

Kingston & Vanner… Power you can trust!

LOUISVILLE, Ky. — In a pre-
sentation here, Federal Motor Car-
rier Safety Administration roadside 
safety inspector Carlos Saucedo 
named key problem areas for driv-
ers, fleets and owners.

According to Saucedo, the top 
five driver violations are:

• Logbook issues — either not 
current or signed or otherwise 
incomplete

• Driver’s record of duty status 
isn’t current

• Driver isn’t in possession of a 
medical certificate

• Driver doesn’t speak English
• Fleet requires or permits driv-

er to drive beyond hours-of-service 
limits

He said the top out-of-service 
violations include the carrier re-
quires or allows driver to drive lon-
ger than hours-of-service rules 
allow, false reports of driver record 
of duty status, no record of duty sta-
tus, and driver fails to retain logs for 

previous seven days.
Saucedo also identified the top 

vehicle violations:
• No or defective lighting devic-

es or reflective material, as required
• Required lamps are inoperative
• Tire tread depth of less than 

2/32nds-inch
• Inspection or repair and main-

tenance of parts and accessories
• Oil or grease leaks
The top vehicle out-of-service 

violations are:

• Inoperative turn signals
• Flat tire or exposed fabric
• Inspection or repair and main-

tenance of parts and accessories
• Inadequate brake tubing
• Stop lamp violations
Saucedo provided a handful of 

pointers for passing roadside in-
spections, including being pre-
pared; having a valid CDL and 
medical card; keeping current 
logs; driving within allowed hours 
of service; wearing a seatbelt; 

knowing the critical vehicle in-
spection items; having a profes-
sional attitude; keeping in mind 
BLT — brakes, lighting and tires, 
and asking questions.

Saucedo said the critical vehicle 
inspection items are: Fuel system, 
brakes, lighting devices, steer mech-
anism, suspension, frame and body 
components, tires and wheels, wind-
shield wipers, rear-view mirrors, 
horn, exhaust and emergency 
equipment.

FMCSA inspector outlines critical inspection issues
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OKLAHOMA CITY — Heart-
land Charters & Tours, a small op-
erator based here, has been de-
clared an “imminent hazard to 
public safety” by the Federal 
Motor Carrier Safety Administra-
tion, which ordered the company 
to immediately cease operations. 

An FMCSA investigation re-
vealed Heartland had multiple 

hours-of-service, vehicle mainte-
nance, and controlled substance 
and alcohol testing violations, ac-
cording to the out-of-service order.

The company is accused of al-
lowing drivers to begin work be-
fore it received the results of pre-
employment substance tests, and 
of not monitoring drivers’ hours-
of-service time, allowing them to 

exceed legal limits.
Heartland also didn’t meet ve-

hicle inspection and maintenance 
requirements, the agency said.

At the time of the shutdown, 
Heartland had three motorcoaches 
— a Van Hool, MCI and Dina — 
in its cramped yard. 

Genaro Muzquiz, company 
president, and Bertha Muzquiz, vice 

president, were named in the order.
“The compliance review of 

Heartland Charters & Tours dem-
onstrates a continuing pattern and 
practice of disregarding (Federal 
Motor Carrier Safety Regula-
tions),” the FMCSA order reads.

A family member, contacted 
by phone, said the company was 
taking the order seriously and 

working to correct the violations. 
The owners were aware of USDOT 
requirements but had gotten be-
hind, the spokesman said. 

According to the order, the 
FMCSA conducted a compliance 
check after passengers com-
plained. The order notes the com-
pany hasn’t had any crashes in the 
past 24 months.

Heartland has been in business 
for seven years. It claims to be the 
only motorcoach company in 
Oklahoma that takes groups to 
Mexico. Its website also touts its 
commitment to safety.

FMCSA shuts down Oklahoma City operator; multiple violations
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LEXINGTON, Ky. — The 
monthly magazine published by 
the NTA, formerly the National 
Tour Association, is now being de-
livered digitally to members of the 
United Motorcoach Association. 

The Courier, which has a print 
circulation of 6,000 copies going to 
NTA members, and is delivered to 
1,500 NTA members via the inter-
net, is now also being sent electron-
ically to the 900 UMA members.   

“Given Courier’s offering of 
original, first-run articles, with in-
depth product features, destination 
coverage, business trends and in-
dustry news, this added distribu-
tion certainly boosts Courier’s al-
ready strong position in the mar-
ketplace as the No. 1-valued travel 
trade publication (rated by NTA 
tour operators),” said NTA Presi-
dent Lisa Simon, CTP.

UMA members get 
NTA publication 

ALEXANDRIA, Va. — UMA 
Chairman Bill Allen of Amador 
Stage Lines in Sacramento, Calif., 
has launched a monthly video se-
ries to update UMA members on 
association- and industry-related 
happenings.

In the initial video, Allen lets 
viewers know that even before he 
began his chairmanship, he thought 
communication was a key for UMA 
and wanted to do a monthly video.

“Hopefully it will be interest-
ing to you,” Allen says in his video.

Allen became UMA chairman 
in February.

The first video debuted in mid-
April and gives members an up-
date on UMA’s Capitol Hill Days, 
which take place April 25-26; 
UMA’s latest legislative efforts; 
Travel Exchange, the co-located 
UMA and NTA convention next 
year, and a new product available 
to UMA members — Spader True.

The video can be viewed at 
http://tinyurl.com/allenvideo1.

Chairman of UMA
begins video series
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By Dave Millhouser

I’m reading a book.
Stop laughing.
It’s called The Gift of Fear and 

it was written by Gavin de Becker. 
He makes the point that we should 
trust our instincts; that the folks 
around us are giving us all kinds of 
signals that we need to take 
seriously.

Frequently, we ignore them to 
avoid appearing rude, or out of a 
misguided sense of political cor-
rectness… sometimes with disas-
trous results.

Often we can’t articulate what 
makes us uncomfortable but the 
signals are real and meaningful.

  The way our legal system is 
set up, if an employee messes up at 
work, your company is often con-
sidered at least partially responsi-
ble. If you hadn’t hired them in the 
first place, they wouldn’t have bro-
ken things.

At the same time, “discrimina-
tion” has become a dirty word. On 
the one hand, you’re responsible 
for the things your employees do, 
while on the other you aren’t al-
lowed to be too picky in your em-

ployment practices.
Often information necessary to 

make a good hiring decision is 
withheld out of concern for the 
candidates’ right to privacy. 

In many European countries, 
regulations make it difficult to dis-
charge an employee. As a result, 
companies tend to hire fewer folks, 
working them overtime when nec-
essary, rather than take on person-
nel who can’t be let go when con-
ditions warrant. Laws designed to 
protect workers sometimes keep 
them from being hired in the first 
place.

It stands to reason that, if 
you’re responsible for an employ-
ee’s behavior and it is difficult to 
let them go, you want to be as dis-
cerning as possible when hiring.

The law, and decency, is pretty 
clear on what traits should not be 
part of your decision. Race, reli-
gion, age and the like are never le-
gitimate basis for discrimination. 
But hiring the right people is a crit-
ical task in an industry where em-
ployees make life-and-death deci-
sions far from management’s 
control. 

Check references and do it 

carefully.
For legal reasons, previous em-

ployers may be reluctant to be 
blunt, but read between the lines. 
Lengthy gaps in employment may 
be indicative of work ethic or 
something more benign — like at-
tending school. Ask the question.

Mr. de Becker would probably 
tell you that, in addition to the nor-
mal boilerplate of an interview, 
take note of what your gut tells 
you.

Some of this is obvious. If a 
candidate can’t show up on time, 
dressed appropriately when he or 
she is looking for a job… imagine 
what they might do, after being 
hired, when they’re out of your 
sight.

It’s more than that. There are 
all sorts of little behaviors that are 
difficult to articulate but leave us 
feeling ill at ease. 

Mr. de Becker does def ine 
many of them, but my point is that 
if you’re not comfortable be very 
wary of hiring an individual.

This is different than “liking” 
someone. There are a ton of folks 
who don’t leave me feeling warm 
and fuzzy, who are honest and real. 

And, at the same time, there are 
lots of charming people who can’t 
be trusted. This is far more subtle 
and serious than “liking.”

Someone who says all the right 
things may not mean any of them. 

At the risk of sounding sexist, 
women seem to be far more at-
tuned to these kinds of signals, 
perhaps because historically 
they’ve been more at risk.

Men often discount the signs, 
or feel it’s silly to pay attention to 
them. (Remember, we’re the same 
gender that refuses to ask for 
directions.)

Having a woman involved in 
the hiring process, and giving cre-
dence to her judgment, might save 
heartache in the future. 

If an otherwise qualified can-
didate creeps you out, it puts you 
in a tough spot. You can’t very well 
turn them down based on your ob-
servation that their left ear twitch-
es when they answer a question.

On the other hand, you really 
don’t want to hire them because 
it’s a lot harder to fire a nut case 
than a slacker, if it becomes 
necessary.

As usual, I’m far better at rais-

ing the ques-
tions than pro-
viding answers. 

Clearly, you 
can’t say “I’m 
not hiring you 
b e c a u s e  t h e 
theme to ‘Psy-
c h o ’  r u n s 
t h r o u g h  my 
head when we’re together.” So, say 
nothing.

My wife, Susan, who is way 
smarter than me, has often pointed 
out people are consistent. If some-
one, in a subliminal way, doesn’t 
seem “right”…poor behavior has 
probably showed up somewhere in 
their past. Find it (before it finds 
you).

I’ve long believed (and I’ll bet 
Mr. de Becker would agree) that 
“cowards live 40 percent longer.”

Trust your intuition; use your 
subtle fears as a tool.

Betcha you already knew all of 
this. But doesn’t it feel good to 
know you’re not alone?

Dave Millhouser is a bus indus-
try marketing consultant and free-
lance writer. Contact him by email 
at: Davemillhouser@gmail.com.

When hiring, it’s OK to trust your instincts, intuition

Dave Millhouser
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DENVER, Colo. — Directors 
of the Motorcoach Marketing 
Council have elected Autumn 
 Dipert-Brown of Dan Dipert 
Coaches in Arlington, Texas, to 
serve a two-year term as president/
chair of the nonprofit group that 
promotes the benefits of motor-
coach travel.

The council also seated four 
new board members.

Three of the newly appointed 
directors, who will serve two-year 
terms, are Lisa Albus Peterson of 
Northfield (Minn.) Lines; Peter 
Shelbo of Tour West America in 
Phoenix, and Steve Haddad of 
Bieber Transportation Group in 
Kutztown, Pa.

Gladys Gillis of Starline Luxu-
ry Coaches in Seattle was elected 
to a one-year term. Both Haddad 
and Gillis served on the council’s 
founding board from 2008-10. 

Bronwyn Wilson, president of 
International Motor Coach Group, 
has replaced former IMG Presi-
dent Steve Klika on the board.

Brian Annett of Annett Bus 
Lines in Sebring, Fla., the coun-
cil’s immediate past president, will 
serve as a non-voting, ex-officio 
member of the board for the next 
two years. Annett replaces Todd 
Holland as immediate past presi-
dent; Holland leaves the board.

Directors leaving the board 
were Tom McGaughey of Flagship 

Trailways in Cranston, R.I.; TJ 
Morgan of Citizen Auto Stage/
Gray Line Tucson, and Jack Wig-
ley of All Aboard America! in 
Mesa, Ariz.

In a statement, Dipert-Brown 
said she would “do all I can to con-
tinue the progress the council has 
made to increase the market for 
motorcoach services worldwide, 
and to provide operators with tools 
to reach their customers and im-
prove their bottom line.”

For more information, go to 
www.MotorcoachCouncil.org or 
contact the group’s executive di-
rector, Heather Horton, at (855) 
462-9287. The council’s consumer 
campaign website is www.GoMo-
torcoach.org.

Motorcoach Marketing Council
picks president, board members

FARIBAULT, Minn. — ABC 
Companies has announced a trio 
of appointments, including the hir-
ing of Sarah Ahlers as marketing 
manager. 

While Ahlers occupies a new 
position, she essentially succeeds 
Brenda Borwege, who held the title 
of vice president marketing.

Borwege was promoted earlier 
to senior vice president of strategic 
accounts and marketing at ABC, 
also a new position. (See February 
issue of Bus & Motorcoach News.)

In her new job, Ahlers will be 
responsible for ABC’s participa-
tion in industry events, its online 
and social media presence, cus-
tomer communications, and indus-
try press relations. 

She has nearly 10 years of mar-
keting experience. Most recently, 
she was with BAI, formerly the 
Bank Administration Institute, a 
trade organization based in Chica-
go that promotes standards in bank 
operations and auditing. 

Ahlers is based in Faribault.
ABC also announced that 

Brian Pinckney has rejoined the 
company as senior account execu-

tive for Georgia, 
Kentucky, North 
Carolina, South 
Carol ina  and 
West Virginia. 

A veteran of 
13 years at ABC, 
P inckney  re -
turns to his original ABC territory 
in the Southeast. Pinckney spent 
the past three years representing 
Daimler Buses North America 
and Setra in the southeastern U.S.

Pat Kelly has been named parts 
territory sales manager in the 
Southeast for ABC. His territory 
includes Alabama, Florida, Geor-
gia, North Carolina, South Caroli-
na and Tennessee. 

Kelly has been with ABC for 
five years, serving as customer ser-
vice manager for ABC Parts. 

Kelly and Pinckney are based 
at ABC in Winter Garden, Fla. 

People

Brian Pinckney Pat Kelly

Sarah Ahlers

Autumn Dipert Brown Lisa Albus Peterson

Gladys Gillis Steve Haddad
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DALLAS — As 2012 enters its 
fifth month, the nation’s airlines 
have attempted five price increas-
es so far this year. The latest in-
crease looks like it will stick.

Southwest Airlines raised fares 
in April by $4 to $10 per round 
trip, depending on mileage, to off-
set rising fuel costs.

The move followed an airfare 
hike by JetBlue Airways of $10 per 
round trip on most domestic flights. 

Typically, when airlines like 
Southwest and JetBlue increase 
fares, the other carriers follow. 
Delta Air Lines, US Airways, 

American Airlines and Frontier 
Airlines matched within hours of 
the increases by the pricing lead-
ers. United Airlines did as well.

Atlanta and Denver, two cities 
that were excluded from the last 
Southwest hike, were included this 
time, as were markets operated by 
AirTran Airways, which is merg-
ing with Southwest.

Two of four previous attempts 
by airlines to raise fares this year 
were successful; they succeeded 
when Southwest was willing to 
participate.

Last year, airlines tried raising 

fares 22 times. Nine increases 
stuck.

Analysts say higher jet fuel 
costs will continue to give airlines 
the ammunition to boost fares.

But one analyst says other fac-
tors also are at play.

“I think increased demand and 
lower capacity are driving fare 
hikes just as much as higher fuel 
costs,” he said.

“We’ve had higher fuel costs 
than presently, but what we haven’t 
had is so much industry consolida-
tion. That’s what’s driving this. 
Fewer competitors.”

How are airlines coping with fuel prices?

KANSAS CITY — Three oil 
companies have agreed to settle 
lawsuits related to “hot fuel” — 
gasoline and diesel fuel that is not 
adjusted by volume to account for 
temperature, the Kansas City Star 
reported.

Fuels  expand in  warmer 
months, lessening the BTU con-
tent per gallon and effectively rais-
ing the price to consumers, the 
Star reported in an award-winning 
series published in 2006.

The paper estimated then that 

hot fuel cost consumers $2.3 billion 
a year, and said that at current gaso-
line and diesel prices, the annual 
price tag is now about $3.5 billion.

Attorneys for BP Products, 
ConocoPhillips, and Shell Oil told 
a federal court they have reached a 
binding settlement agreement with 
plaintiffs who filed lawsuits over 
the issue, the Star reported. Details 
of the settlement and who would 
share it in were not available.

The first lawsuit, which comes 
after five years of pretrial proceed-

ings, is scheduled to go to trial in 
May in federal court in Kansas 
City, Kan., the paper said.

The lawsuits seek a remedy such 
as retrofitting pumps so they would 
automatically adjust the volume of 
fuel depending on the temperature, 
which has been done for decades in 
Canada, the Star reported.

See Bus & Motorcoach News 
issues Oct. 1, 2006; Aug. 1 and 
Sept. 15, 2007; March 15 and Aug. 
1, 2008; Aug. 15, 2009, and Aug. 1, 
2010.

Three oil companies settle in ‘hot fuel’ suit

WASHINGTON — The U.S. 
Department of Energy predicts 
diesel fuel will average $4.21 a 
gallon this summer and remain 
measurably above $4 a gallon for 
all of next year.

The average price of diesel, 
which pushed past $4 in March, is 
expected to peak at $4.25 a gallon 
in August before receding gradu-
ally to $4.18 by year’s end. 

The department says the mo-
torcoach industry’s main fuel 
likely will average at least $4.10 a 
gallon for all of 2013. 

Gasoline is expected to aver-
age $3.95 this summer before 
slipping to an average of $3.73 
per gallon next year, according 
the department’s latest forecast. 
Gasoline likely will peak this 
month at just over $4 a gallon.

Diesel fuel averaged $3.84 a 
gallon last year and gasoline aver-
aged $3.48, according to DOE 
figures. The projection for crude 
oil sets the average price next 
year at over $105 a barrel.

In recent weeks, crude futures 
have fallen to around $101-$102 
a barrel as renewed economic 
fears have taken hold and concern 
about Iran has moderated.

Diesel to remain
above $4 in 2013

COLUMBUS, Ind. — Cum-
mins says its lineup of diesel en-
gines will meet 2014 fuel efficien-
cy and greenhouse gas regulations 
beginning in January 2013.

The company’s new engines 
will deliver up to a 2 percent fuel 
economy improvement over com-
parable engines being produced 
today, and will use the same “crit-
ical engine sub-systems,” such as 
variable-geometry turbochargers, 
high-pressure fuel systems and 
exhaust gas aftertreatment.

Rich Freeland, Cummins vice 
president and president of its en-
gine business, said the company 
will not change its diesel engine 
lineup in any significant way in 
January, and all powerplants will 
meet 2014 fuel economy and 
greenhouse gas regulations a year 
ahead of schedule.

Separately, Cummins intro-
duced its new Fleetguard FF5782 
fuel filter.

Cummins said the filter can 
effectively trap particles 12 times 
smaller than anything the human 
eye can see. The result is a filter 
that provides protection that’s 13 
times better than its predecessor, 
reducing engine wear and costs.

Cummins meets
deadlines early
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NEW ORLEANS — An attor-
ney who has been challenging traf-
fic cameras at intersections in Jef-
ferson Parish and New Orleans 
has launched an attack on cameras 
affixed to school buses in Jeffer-
son that catch violators who disre-
gard bus-mounted stop signs. 

The attorney’s lawsuit argues 
that the cameras violate the Louisi-
ana Constitution by using civil pro-
ceedings to address moving viola-
tions and giving law enforcement 
power to a company motivated by 
profit instead of impartiality.

The Jefferson Parish School 
Board approved a program in 2007 
that uses cameras inside buses as a 

security measure against student 
misbehavior and driver wrongdo-
ing, and cameras installed on the 
exteriors of buses to generate tick-
ets for drivers who ignore school 
bus stop signs and arms, and blow 
past them when children are 
boarding or disembarking.

“It’s the very same constitu-
tional issues that we raised in the 
red-light lawsuit,” said Joseph Mc-
Mahon, a lawyer who says he has 
signed up more than 20 plaintiffs 
in the school bus camera case and 
seeks to turn it into a class action.

He filed the case in 24th Judi-
cial District Court in Gretna, La.

Although the Jefferson Parish 

School Board approved a school 
bus camera program five years 
ago, it was slow to be adopted, 
however, because of installation 
problems and resistance from 
drivers who own their buses.

School system officials said 
nine owner-operators now have 
the cameras, along with six buses 
run by a transportation company. 
That’s a small portion of the 338 
buses that travel the parish for the 
public schools.

The lawsuit is aimed at an or-
dinance passed by the Jefferson 
Parish Council in 2008, allowing 
the creation of school bus traffic 
camera programs and setting fines 

from $295 to $500.
The local school board could 

be added later as a defendant to 
the suit.

The suit says the Jefferson pro-
gram violates drivers’ due process 
rights because the parish ordi-
nance, “immediately assumes a 
plaintiff guilty or liable of overtak-
ing a school bus simply because 
the plaintiff is the registered owner 
of the vehicle photographed.”

The complaint says the pro-
gram deprives drivers of the abili-
ty to confront prosecution wit-
nesses against them, such as police 
officers, because the only witness-
es are automated devices. It says 

the ordinance allows the parish to 
overstep its authority by carrying 
out enforcement on streets con-
trolled by cities or the state.

The contract between the 
school board and the company 
supplying the cameras, ONGO 
Live of Harahan, La., directs 60 
percent of the bus camera revenue 
to the company, 20 percent to the 
school system and 20 percent to 
the county sheriff ’s office, which 
has deputies review the gathered 
footage of drivers.

School officials said the dis-
trict’s share comes to about 
$20,000 a year and goes toward 
buying computers.

La. lawsuit attacks cameras mounted on school buses

Illinois at Chicago who has stud-
ied the issue in that city.

The money aspect, plus other 
factors, has made red-light cameras 
very unpopular with many people.

Camera opponents say that in 
about two-dozen referendums on 
cameras, they have failed in all but 
one.

“This is a clear case of govern-
ment not demonstrating value for 
money,” Joshua Schank, president 
and CEO of the Eno Center for 
Transportation, a non-partisan 
think tank in Washington, D.C., 
told USA Today.

He says cities that install cam-
eras should be more forthcoming 
about what they’re doing and why.

“Accountability is the best way 
to get public buy-in,” Schank says. 
“How about we have websites that 
say, here’s how much we’ve col-
lected, here’s where the money’s 

going, and here’s what’s happening 
with accidents and fatalities? …I 
think they don’t say it because 
they’ve been able to get away with-
out saying it.”

One big issue for camera oppo-
nents is privacy, says Joseph Gi-
glio, a professor at Northeastern 
University’s College of Business 
Administrat ion who studies 
transportation.

“Many people who are op-
posed, while they may appreciate 
the safety benefits, the security 
benefits and the opportunity to 
raise revenue, they’re opposed to 
the intrusion on their privacy,” he 
says.

According to the Insurance In-
stitute for Highway Safety, red-
light cameras are used in about 
555 communities around the U.S.

Twenty-four states and the Dis-
trict of Columbia have at least one 
red-light camera, according to the 
Gover nors  Highway Safe ty 
Association.

Nine states  — Arkansas, 
Maine, Mississippi, Montana, Ne-
vada, New Hampshire, South Car-
olina, West Virginia and Wiscon-
sin — prohibit them, the Governors 
Highway Safety Association says.

The Insurance Institute for 
Highway Safety said in a study last 
year that cameras reduce the fatal 
red light running crash rate by 24 
percent.

Other studies have shown much 
smaller drops or even increases at 
intersections where red light cam-
eras were installed.

The complaints about red-light 
cameras are increasingly gaining 
traction or purchase.

Opponents have long com-
plained the systems violate a de-
fendant’s Sixth Amendment right 
to confront his or her accuser. In 
Pasco County, Fla., Judge Anne 
Wansboro dismissed a traffic cam-
era charge earlier this year, saying: 
“The law impermissibly shifts the 
burden of proof to the defendant, 
and therefore does not afford due 
process.”

But the problems don’t end 
there.

When former Harrison County, 
N.J., Township Mayor Mike Koes-
tler became one of more than 
12,000 motorists ticketed for run-
ning a single red light at a busy in-
tersection in Glassboro, N.J., in 
2010, he told the local newspaper: 
“I remember thinking, ‘I can make 
this,’ and I was cruising along at 
normal speed, and all of a sudden it 
clicked off in red. I thought, ‘This is 
wrong. It’s way too quick.’”

Koestler researched the timing 
of the light and contacted the state 

Department of Transportation. Re-
sult: The municipality now admits 
a single red-light camera generat-
ed $1 million worth of tickets at an 
intersection with an “illegally 
short yellow.” 

Motorists were given just three 
seconds of yellow warning before 
the camera began snapping — as 
opposed to the four seconds man-
dated by state regulations, accord-
ing to the Gloucester County 
Times.

Needless to say, the county is 
reluctant to give the money back.

The National Motorists Associ-
ation Foundation says red-light 
cameras may increase tail-end 
crashes.

And “once red-light cameras 
start making money for local gov-
ernments, they are unlikely to jeop-
ardize this income source” by intro-
ducing engineering improvements 
that can themselves decrease con-
gestion and pollution, including 
traffic light synchronization.

purchase, but you get to succession 
planning and it’s an end-of-career 
moment. We defer those decisions 
because we don’t want to think 
about it,” he says.

“Oftentimes, it’s either a crisis 
situation or a family member or a 
close business associate who 
prompts it by saying: ‘John, you’ve 
got to do something. You’ve waited 
too long.’ Still, there’s a big gap be-
tween the thought, ‘I’ve got to do 
something,’ and actually doing it.”

One way some motorcoach 
company owners can close the gap 
and start taking action is to discuss 
succession planning in their 20 
Groups, Chapman says.

Here are his other tips:
• Start by deciding: “What am 

I going to do next?”
“I call it pro-tirement. What 

that means is to be successful a 
business owner has to retire to 
something, not from something. 
When we work for big corpora-
tions, we know we’re going to re-
tire at 60 or 65. It’s mandated and 
kind of expected.

“When you are a business 
owner, you never have to retire if 
you love your work. As you make 
the transition, the business owner, 
especially if he believes the busi-
ness is an extension of himself and 
he’s very involved in the business, 
he has got to figure out what he’s 
going to do next.

“Do I want to play golf? Do I 
want a second home in Florida? 
What is it I want to do? What are 
my goals?”

• Keep in mind that succession 
planning helps protect the value of 
your business.

“You work hard to create this 
value and at some point in time 

you want that value here for family 
or charity, and you don’t want to 
see that diminish. If you don’t plan 
succession well, the value of your 
business can actually diminish.

“If you become ill and you 
don’t have the energy, the manage-
ment team gets off track.

“This is continually thinking 
forward about your plans for your 
business. ‘What is my long-term 
ownership strategy?’ ‘How do I as-
sure the continuity of the business 
into the future?’ You’re doing that 
to protect your wealth.”

• Start planning now if you’re 

55 or older.
“The optimum time to engage 

actively in succession planning is 
between the ages of 55 to 65, that 
10-year window. Prior to 55, an 
owner is still thinking retirement is 
out there in the future. Their chil-
dren aren’t old enough yet or 
haven’t worked in the business 
long enough yet to know whether 
they’re capable or even want to 
sustain the company and take over 
ownership. People who are in their 
late 30s, early 40s, their kids are 
going to be young.

“After 70, if they haven’t done 
any planning, the longer they work, 
the more entrenched they become.”

•  Keep  f ami ly  members 
informed.

“What you should do is let key 
family members know your plans 
because they also have to plan. 
Part of the reason for that is when 
a company is in a period of transi-

tion, there’s a much heightened 
level of anxiety within the employ-
ee group.

“You don’t have to broadcast it 
broadly, but you let key family 
members know what your plans 
are.” 

• Find a tactful way to broach 
the subject if you are a concerned 
second-generation family member.

“Oftentimes, these discussions 
are prompted by family members, 
and often younger family mem-
bers think,” ‘It’s dad’s business, it’s 
not my right to tell him what to do.’ 

“If dad’s not taking steps, 
I think you might say: ‘I think it’s 
t ime to  do some long- term 
planning.’

“Particularly if you’re working 
in the business, your future is also 
linked to the business, and wanting 
to know what the future plans are, 
I think that’s a reasonable question 
to ask.”

Succession planning
CONTINUED FROM PAGE 1

Red-light cameras
CONTINUED FROM PAGE 1

 ‘ Succession plan-
ning helps protect 
the value of your 
business.’

  ‘Red-light cameras 
are used in about 
555 communities 
across the U.S.’
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It’s Not Just our Name
It’s What We Do

(800) 714-7171   (541) 684-7868
www.CoachGlass.com              Bus@CoachGlass.com

Featuring
The Industry’s Deepest Inventory
Quick Delivery & Shipping
Great Pricing, Exceptional Service

Warehouse Locations
Oregon, Indiana, Florida & Arizona

www.CHEMPACE.com

CALL 800-423-5350 FOR A FREE SAMPLE

ONE-STOP-SOLUTIONS FOR MOTORCOACH!

Ultra PowrPaks are the EZ DROP-IN concentrated 
holding tank treatment. Our quick-dissolving non-staining 
time released odor control formula releases a clean, fresh 
linen fragrance, while killing odor causing bacteria.

MEMBERS OF

EZ DROP-IN!

BUY DIRECT!
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• contains NO formaldehyde
• 100% biodegradable, enviro-friendly
• safe, non-staining and easy to use

Tel 800-826-3486 | Email sefac@sefac.com | www.sefac.com

 Available
for as little as 
$155 p/w
including OSHA 

inspection
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Name_________________________________________________________

Title___________________________________________________________

Company_______________________________________________________

Address________________________________________________________

City____________________________________ State_______Zip___________

Phone_____________________________Fax__________________________

E-mail__ _______________________________________________________
l___I also want to receive the digital edition of Bus & Motorcoach News; send it 

to the above email address

Credit_Card_No.___________________________________________________

l__Visa_ l  Mastercard_ l _American_Express_ _Exp. Date_______________

Satisfaction Guaranteed
Our_promise:_If_you_are_not_satisfied_with_Bus & Motorcoach News,_we_will_send_you_a_
refund_on_all_unmailed_copies._You_may_cancel_at_any_time,_for_any_reason.

l   Yes. Start my one-year subscription (23 issues) 
to Bus & Motorcoach News for $61.*

l   Save even more, 2 years for $100.

l   I’m a member of UMA, or a driver, and I want
a subscription for $49 (each).

l   Charge my credit card.**

l   My check is enclosed.**

**Rate outside U.S. is $71 (U.S.) per year
**Photo copy this ad, complete it, and fax or mail to Bus & Motorcoach News.

3108 NW 54th Street, Oklahoma City, OK 73112
Fax to: (405) 942-6201

Questions: busnews@cox.net … or call (405) 948-6555
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CLASSIFIED ADVERTISING

Approx. 200,000 original miles 
Detroit Diesel Series 60 Engine 

Allison B500R trans. (hyd. retarder) 
Michelin Tires (not retreads) 

Enhanced sound system with 
AM/FM/CD/DVD/PA system 
Cordless mic & 6 monitors  

Marc: 808.832.6261 or sales@RoyalStarHawaii.com
Asking $215,000 OBO

2004 E4500s ~ Low Miles ~ One Owner
58 Seats ~ More than 1 Available

Bus converts seats 
in less than 1 minute 

with Flip Seats
Approx. 240,000 original miles 
Detroit Diesel Series 60 Engine 

Allison B500R transmission 
(hydraulic retarder) 

Michelin Tires (not retreads) 
Enhanced sound system w/ 
AM/FM/CD/DVD/PA system 
Cordless mic & 6 monitors  

Marc: 808.832.6261
or sales@RoyalStarHawaii.com

Asking $215,000 OBO

2003 E4500 ~ Low Mile ~ One Owner ~ 58 Seats
Lift Equipped Coach • 8 Tie Down Stations

REPOS FOR SALE
Variety of Makes and Models of “Bank Repos” 

across the United States and Priced to Sell
1-877-737-2221 Ext. 30716 for more information
View repo inventory at www.bus-buys-com

All have Series 60 
Detroits, B500 Allison 

Transmissions, 
Seating capacity is 57. 

Volvo D13 Engine with Jake Brakes and Allison B500 Transmission, 
Overhead A/C , 5 Monitor System with KVH Satellite, Xenon Headlamps, 

2 and 1 leather seating with 110 outlets or can be turned back into 
a 56 passenger with Amaya’s. Your Choice 

Please call for info at 757-494-1480 or
email us at jimmy@venturebustours.com

2009 
Prevost 
H3-45
Asking 

$385,000

Neoplans 
1997-1999

Five to chose from 
Asking $15,000 

each

BMCN-VentureBusShort-041512.indd   1 4/1/12   9:12 AM

Motor coach company in Missouri for Sale
Owner retiring after 20 years. Turnkey operation, 5 motor 
coaches – all in excellent condition, all MCI, 4 with series 
60 engines, B-500 transmission, 1 with 892 Detroit with 
Allison transmission, all with WiFi hookup, 12 volt outlets, 
all have DVD equipment, all have 6 monitors, 4 with flat 
screens and 1 with factory monitors. Company is military 
certified. Contracts written thru December 2012.
Serious Inquiries Only – Successful Over the last 20 Years!

Contact: busdr09@aol.com

APRIL 2012

25-26 United Motorcoach 
Association Capitol Hill Days 
2012, Washington, D.C. Info: 
Email info@uma.org.

JUNE 2012

5 National Transportation 
Safety Board Meeting to 
consider cause of fatal March 

2011 Bronx, N.Y. crash., NTSB 
Conference Center, L’Enfant 
Plaza, Washington, D.C.  Info: 
Go to www.ntsb.gov.

11-12 United Motorcoach 
Association Summer Board 
Meeting 2012, Reno, Nev. Info: 
info@uma.org.

12-15 Pennsylvania Bus 
Association Annual Meeting, 
Sheraton Erie, Erie, Pa. Info: 
Email efarrell@pabus.org.

Calendar
SAINTE-CLAIRE, Quebec — 

Prevost has updated its online 
parts ordering and warranty web-
sites with a new design.

The new-look sites coordinate 
with the Prevost corporate website 
and include enhanced e-commerce 
features. Prevost says its online 
parts ordering process is the most 
advanced and customer-focused 
system in the motorcoach world. 

The site offers 24/7 ordering, 
including emergency parts, with 
an online discount.

Additionally, it makes parts 
identif ication, placement of or-
ders, and order shipping and track-
ing convenient and easy, the com-
pany says. 

Prevost’s computerized parts 
catalog provides immediate access 
to all coach assemblies, subassem-
blies and components. The catalog 
can “explode” any aspect/compo-
nent of the coach.

The system includes all Pre-
vost coaches dating back to 1980 

— down to the “nuts and bolts.” 
Prevost offers same-day ship-

ping of stock parts anywhere in the 
U.S. and Canada for orders re-
ceived before 2 p.m. 

The Prevost online warranty 
system provides warranty claim 
management and vehicle infor-
mation. It features claim submis-
sion and reporting, vehicle own-
ership change, vehicle standard 
and extended warranty informa-
tion, and outstanding bulletins 
and recalls. 

The warranty section of the 
Prevost corporate website also in-
cludes warranty policies, engine 
standard and extended warranty 
policies, warranty procedures, and 
a listing of the Prevost warranty 
department staff. 

The key new web addresses 
are: https://www.prevostcar.com/
content/parts-ordering, https://
prevostparts.volvo.com/support/
default.aspx and www.prevostcar.
com/warranty. 

Earlier this year, Prevost re-
vamped its corporate website —  
https://www.prevostcar.com.

The site updates are designed 
to provide an improved user inter-
face with easily navigated menus 
and accessible links. The site also 
includes quick links to Prevost 
Parts’ promotions and on-line 
parts ordering, the on-line warran-
ty tool, and Prevost Liaison tele-
matics system.

Additionally, there is informa-
tion about and photographs of Pre-
vost coaches, the Volvo D13 en-
gine, and Prevost AWARE adaptive 
cruise braking.

Posted on the site is informa-
tion about tuition-free service 
training, links to an archive of ve-
hicle technical publications, Pre-
vost webinars, and contact infor-
mation for a host of Prevost sales, 
service and customer support per-
sonnel and units.

The Prevost site is available in 
English and French.

Prevost updates parts, warranty websites

54 Pax Seats; 60 Series w/>150K Miles; Allison HT 747; Drives Excellent; 
Needs minor cosmetic refurb. $26,995.  208-830-3204

Also Available: 1996 w/New B500 Trans

1995 NEOPLAN CITYLINER 45' COACH



Even for the safest operators, accidents are part of the motorcoach business. But recovering from a collision shouldn’t 

require extensive downtime. Simply count on Prevost Service for bumper-to-bumper repairs for your Prevost, Volvo and Nova 

coaches. All work is performed by skilled technicians and welders who are committed to the high standards used in factory 

production. Following ISO-certifi ed protocols, our experts access the latest technical and engineering data for your specifi c 

coach. Immediate access to OEM parts means accident work proceeds without delay, and replacement coaches help you 

meet your passenger obligations. Prevost collision repair. The only way to get your coach back to assembly-line perfection. 

And the  fastest  way  to get back on the  road.

The u l t imate c lass.

Please contact your Prevost Regional Service Manager for more information.

USA 1-877-773-8678 CANADA 418-883-3391 www.prevostcar.com

Prevost Service Locator Mobile App. Available for iPhone and Android.

PRE017-11_ServiceAd-121511_B&MN.indd   1 12/21/11   11:25 AM



California
800.777.4101

new Jersey
800.262.1287 

illinois
800.428.7626

florida
800.390.0287

Texas
800.248.4942 

Canada
800.663.3328

M C i  s a l e s  &  s e r V i C e  C e n T e r s

Price quoted is in U.S. dollars and does not include any applicable 
sales or excise tax, title, license, documentation or environmental 
fees  or handling charges. All coaches are available for, and subject 
to, immediate sale to the first qualified buyer.

Get a Close Look at a Reliable  
MCI

 

Pre-Owned Coach.

one-year limited warranty*, and 60 days/30,000 miles scheduled maintenance!**

60-day limited warranty, plus 60 days/30,000 miles scheduled maintenance!**

Low prices on all makes and models. These are some of our most amazing deals!

CAT C-13, ZF Astronic, Aluminum polished 
wheels, ready to roll! VIN #63687.  
Only $240,000!

2006 MCI E4500

select+

* See www.mcicoach.com/preowned for complete POC limited warranty details.

** Scheduled preventative maintenance inspections and recommended fluid and filter changes at an MCI service center included 
for 60 Days/30,000 Miles, whichever comes first, as determined by the maintenance manual applicable to the coach. Service 
intervals assume mileage is zero at date of pre-owned coach delivery.

Call our Coach 
Concierge at 1-877-428-9624

©MCI Sales and Service, Inc. 2012, All Rights Reserved

Find our latest 
news and offers:

DD S60 12.7L, Allison B-500R, 6 monitor 
video system. VIN #51163. Only $74,000!

1998 MCI 102DL3

outlet

DD S60 12.7L, Allison B-500, Granite 
counters throughout, galley with stove,  
full-size sink, refrigerator and microwave. 
VIN #61827. Only $225,000!

2002 MCI E4500-C

deal

CAT C-13, ZF Astronic, Tire monitoring 
system. VIN #63703. Only $221,000!

2006 MCI J4500

deal

CAT C-13, ZF Astronic, 6 monitor video 
system. VIN #64367. Was $258,500 
Now only $240,000! 

2007 MCI J4500

deal

DD S60 12.7L, Allison B-500, Aluminum 
polished wheels. VIN #62030. 
Only $194,000!

2003 MCI J4500

select+

DD S60 12.7L, ZF Astronic, New paint. 
VIN #28135. Only $146,500 CDN!

2004 PrEvost LEMIragE XLII

deal

Introducing, MCI 
Re-Energized  
Pre-Owned 
Coaches
To our valued customers,

Get a coach the way you want it—
Re-Energized and with the options 

you want. We choose sound coaches 
from the South and the West and put 
them through our 210-point inspection 
at MCI’s repair facility in Loudonville, 
Ohio.

We do the body work, paint, perform 
mechanical repairs and update the 
powertrain as required, including 
installing new ECMs and harnesses. We 
clean or retrofit interiors, clean the A/C 
returns, scrub the floors and add the 
finishing touches. You can add desired 
options including 110-volt outlets, 
Wi-Fi, Satellite TV, new 
seats with seatbelts, 
a wheel chair lift or 
anything else we 
can install for you. A 
Re-Energized coach will 
offer many, many more years of great 
service to you and your customers. 
So please contact one of our Sales 
Representatives who will be able to 
assist and help you add one of these 
coaches to your fleet.

Sincerely,

Mitch Guralnick
Director of Pre Owned Coach Sales

Log in to

MCI’s FREE Webinar Training
www.mcicoach.com/webinar
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Motor Coach Industries

Identity

CAT C-13, Allison B-500, New paint, exterior 
in excellent condition, aluminum wheels, 
west coast bus, ready to roll! VIN #57742. 
Only $213,900!

2007 MCI D4005

deal

DD S60 12.7L, Allison B-500, Air locks,  
auxilliary heater. VIN #54449.   
Only $144,900!

2002 MCI D4500

deal

BMN_POCad_041312.indd   1 4/16/12   3:10 PM


