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ALBUQUERQUE, N.M. — 
An issue critical to much of the 
motorcoach industry will be a top 
agenda item at the 2014 annual 
meeting of the International Reg-
istration Plan taking place here 
this month. 

Attendees will consider a pro-
posed amendment to the plan that 
would require charter buses oper-

ated interstate to be registered 
under the International Registra-
tion Plan.

The plan, which is commonly 
known as IRP, is a registration rec-
iprocity agreement among U.S. 
states, the District of Columbia 
and the provinces of Canada. It 
provides for payment of apportion-
able registration fees on the basis 

of total distance operated in its 
jurisdictions. 

Since the plan was established 
more than 40 years ago, those indi-
viduals and companies registering 
charter buses have been allowed 
by IRP either to apportion fees 
under the plan or to operate under 
registration reciprocity.

That option was put into the 

plan because charter bus operators 
often don’t know from one year to 
the next what states they may be 
traveling in, and there’s been no 
way under IRP to handle the situa-
tion equitably. 

The amendment, which was 
put forth by the plan board, would 
remove the option — if it is ap-

Int’l Registration Plan considers lifting bus option
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Take the Bus. Two-tenths of 1 percent of transportation fatal-
ities in the U.S. in 2011 were bus occupants. Nearly 35 percent 
of transportation deaths occurred in passenger autos. The aver-
age fatality rate for non-transit buses between 2000 and 2011 was 
0.5 percent, second lowest of all forms of transportation. The figures 
are from the U.S. Department of Transportation.
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WASHINGTON — After a 
two-year hiatus, the Federal Motor 
Carrier Safety Administration is 
back on the case of pre-trip motor-
coach passenger safety briefings 
and could be checking on your 
compliance sometime soon.

The FMCSA published a notice 
last month in the Federal Register, 
proposing a survey “to assess the 
current levels of voluntary compli-
ance by motorcoach operators, and 

to obtain passenger opinions of the 
implementation of pre-trip safety 
awareness and emergency pre-
paredness information.”

Regulators say they’re returning 
to the issue following recent motor-
coach crashes in which passengers 
may have been uncertain how to re-
spond or escape the vehicle.

There has long been a latent 
fear in the industry that if opera-
tors didn’t voluntarily provide pre-

trip safety awareness programs, 
the FMCSA could issue a mandate 
similar to the FAA requirement for 
passenger briefings on commer-
cial airliners. 

The Federal Register filing re-
quests public comment on the 
FMCSA proposal to survey 3,200 
motorcoach “passenger trips,” 
with each survey requiring 5 to 10 
minutes.

The resulting information “will 

provide the agency a general sense 
of voluntary compliance and sug-
gestions for improvement. FMCSA 
will use the information to deter-
mine whether further evaluation is 
needed to support future program, 
policy and regulatory initiatives.”

The FMCSA last announced a 
study of motorcoach industry 
safety briefing practices in 2012. 

The agency first issued passen-
ger safety information guidance in 

2007, offering the industry ideas 
and options for providing pre-trip 
safety information to passengers on 
a flexible basis. (See Oct. 1, 2007, 
Bus & Motorcoach News.)

Under the guidance, motor-
coach operators may use almost 
any method to convey safety infor-
mation to passengers: video, 
audio, a presentation by the driver, 
or printed materials. Passenger 

CONTINUED ON PAGE 18 c

WASHINGTON — The Fed-
eral Motor Carrier Safety Admin-
istration plans to develop a new 
rule that would boost the $5 mil-
lion minimum liability insurance 
motorcoach operators are required 
to carry, and is labeling its effort a 
“high priority,” the agency told 
Congress last month.

Current industry insurance re-
quirements, in place since 1985, 
are too low and do not adequately 
cover catastrophic crashes, mainly 
because of inflation and increased 
medical costs, says a report the 
FMCSA sent to Congress.

The $5 million minimum re-
quired for large buses would be 
$10.8 million, when adjusted for 
inflation, using the Consumer 
Price Index, and operators would 
have to carry at least $21.2 million 
in liability insurance if faster-ris-
ing medical price measurements 

are used, the FMCSA stated.
The repor t was mandated 

under the latest federal highway 
law, Moving Ahead for Progress in 
the 21st Century Act, and included 
findings from a closely watched 
study conducted by the U.S. De-
partment of Transportation John 
A. Volpe Transportation Systems 
Center.

The Volpe study was intended 
to weigh “the benefits of improved 
compensation for crash victims” 
and other potential gains against 
“costs imposed on (commercial 
vehicle) operators, the insurance 
industry, and other relevant con-
siderations,” the FMCSA stated.

“Overall, the study’s findings 
provided preliminary support for 
increasing the current levels of fi-
nancial responsibility,” the report 
said.

Feds inch closer to mandating
higher insurance requirement
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FMCSA to restudy, reconsider passenger safety briefings

GREENBELT, MD — Atten-
tion Kmart shoppers: Roadcheck 
2014 is coming to a destination 
near you.

The annual North America-
wide safety blitz, operated under 
the aegis of the Commercial Vehi-
cle Safety Alliance, will be con-
ducted from Tuesday, June 3, 
through Thursday, June 5. 

Since Roadcheck is the largest 
targeted-enforcement program of 
commercial vehicles in the world, 
motorcoach operators should be 
ready for 72 hours of rigorous and 
thorough destination and roadside 
inspections.

During the 2013 version of 
Roadcheck, many more motor-
coaches — 1,471 — were inspect-
ed. Only 652 buses were checked 
during the 2012 safety sweep.

In 2011, 1,217 buses were in-
spected, 1,097 in 2010, and 932 in 
2009.

Last year marked the seventh 
consecutive year when there was a 
drop in the out-of-service rate for 
buses and motorcoaches inspected 
during Roadcheck. (See Oct. 1 Bus 
& Motorcoach News.) 

In 2013, 7.1 percent of the 

Roadcheck ’14:
Safety blitz will
operate June 3-5
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U.S. Transportation fatalities in 2011
34.9% Passenger Car Occupants
27.0% Light-truck Occupants
13.4% Motorcyclists
12.9% Pedestrians Struck by Motor Vehicles
 2.2% Recreational Boating
 2.0% Bicyclists Struck by Motor Vehicles
 1.8% Large-truck Occupants
 1.5%  Other and Unknown Motor Vehicle Occupants
 1.3% General Aviation
 1.2%  Railroad Trespassers (excluding grade crossings)
 0.6%  Other Non-occupants Struck by Motor Vehicles
 0.3%  Highway-rail Grade Crossings, not involving 

Motor Vehicles
 0.2% Heavy-rail transit (subway)
 0.2% Bus Occupants
 0.5% All Others

The Safety Rundown



Contact your ABC Account Manager for more info. 

WESTERN REGION  Costa Mesa, California  
800.322.2877   
MIDWEST REGION  Faribault, Minnesota  
800.222.2875  

SOUTHWEST REGION  Grand Prairie, Texas  
800.222.2877 

NORTHEAST REGION  Camden, New Jersey  
800.222.2873 

SOUTHEAST REGION  Winter Garden, Florida  
800.222.2871  

www.abc-companies.com
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  Photos and info for pre-owned units available at  
www.abc-companies.com/inventory.asp

  View ABC’s pre-owned inventory at  
www.abc-companies.com & www.busbuys.com

Watch and learn at your convenience! 
Visit www.abc-companies.com and click on Grab’n Go! 

NEW WEBCASTS AVAILABLE NOW:
 TX45 Multifunction Joystick Overview
 Introduction to Raufoss Fittings

COMING SOON:
 CX Dash Layout & Identification Switches

WWW.ABC-COMPANIES.COM

ABC Companies’ 
Featured Pre-Owned Equipment 

Additional pre-owned units currently available:
    VIN   Year      Model Eng/Trans       Price

46505 2004 VH C2045 Lift Detroit / Allison $220,000
56441 2005 MCI D4505 Lift Detroit / Allison $155,000
46056 2006 VH C2045 Cummins / Allison $240,000
47452 2007 VH C2045 Repower Detroit / Allison $265,000

Used vehicles sold “As-is.” Actual coach may vary from photo. Conditions may vary by location.  
No warranties expressed or implied. Financing and special lease rates available to qualified customers.

VIN 45181
• 2012 Front Cap
• 57 Passenger
• Lift Ready

• DOT sticker
• New Seat Covers
• New White Paint
$125,000

2001  
Van Hool C2045 
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SAUSALITO, Calif. — Anoth-
er of Northern California’s popular 
travel destinations, the picturesque 
community of Sausalito, has taken 
aim at tour buses.  

The Sausalito City Council is 
warning operators of tour coaches 
they must adhere to new guide-
lines for traveling in and through 
the town, or face possible restric-
tions like those in place in San 
Fr a n c i s c o ’s  A l a m o  S q u a r e 
neighborhood.

Under a voluntary agreement 
worked out in cooperation with the 
San Francisco Tour Operators As-
sociation and outlined at a council 
meeting, buses must:  

• Enter Sausalito one way, and 
exit along another route, thereby 
reducing by half the tour bus travel 
in downtown. Specifically, buses 
are to travel along Alexander Ave-
nue and Bridgeway to enter, and 
return to Highway 101 by way of 
the Marin City freeway entrance 

on the north side of town.
• Maintain a “quiet zone” 

along Alexander Avenue and near-
by streets, with no amplified talk-
ing or music.

• Not block traff ic on any 
street in the town, and use only 
designated parking areas to allow 
passengers to take photographs.

• Comply with California Air 
Resources Board standards.

The city took up the issue of 
bus traffic after a busy tourist sea-

son last year prompted residents to 
complain about “excessive noise, 
traffic congestion, pollution from 
diesel exhaust, illegal parking, and 
illegal or simply rude driving be-
havior such as stopping in traffic 
lanes to allow (passengers) to take 
photographs,” according to a city 
staff report. 

Around the same time, the San 
Francisco Municipal Transporta-
tion Agency voted for an outright 
ban on sightseeing buses from a 

25-square-block zone surrounding 
Alamo Square Park, an area re-
nowned for its ornately painted 
Victorian homes known as Painted 
Ladies. (See Dec. 15 Bus & Mo-
torcoach News.)

More recently, Stanford Uni-
versity in nearby Silicon Valley ad-
opted some of the most restrictive 
policies in the U.S. for tour buses 
visiting its campus. (See May 1 
Bus & Motocoach News.)

CHICAGO — After launching 
a multifaceted marketing toolbox 
for motorcoach operators earlier 
this year, the Motorcoach Market-
ing Council has created a new out-
reach program and elected officers 
for the next two years.

Council leaders say the new ef-
forts are designed to step up sup-
port for motorcoach operators and 
help brighten the future for the in-
dustry the council supports.

The newest council initiative is 
a twice-monthly E-newsletter, 
called GoMotorcoach | Make the 
Smart Move, designed to signifi-
cantly expand the council’s out-

reach efforts in the industry. 
The newsletter will keep mo-

torcoach operators current on 
trends and marketing strategies.

By connecting operators and 
vendors to easy-to-use marketing 
tools, it will serve to support the 
Motorcoach Marketing Council’s 
mission to “create jobs, increase 
spending in the tourism industry, 
and help get travelers out of their 
homes and back on the road — all 
of which will start putting money 
back into our economy,” says the 
first issue of the newsletter.

Operators and others in the in-
dustry can request the newsletter 

by sending an email to pr@motor-
coachcouncil.org.

The council’s wide-ranging 
operator toolbox (see Feb. 15 Bus 
& Motorcoach News) basically 
consists of a streamlined, yet fully 
customizable, template for 15 in-
dividual marketing campaigns tar-
geted at various demographic 
groups (like seniors, wedding par-
ties, schools), or coach travel attri-
butes (luxury, safety, environmen-
tally friendly).

Details about the program can 
be found at www.MotorcoachMar-
keting.org.

The council will market the 

operator toolbox this spring and 
summer via the Motor Coach In-
dustries’ Reliability Rallies being 
conducted across the U.S. (See 
May 1 Bus & Motorcoach News.) 

The rallies are being held in six 
cities: Fort Worth, Texas (April 30); 
Joliet, Ill. (May 22); Foxboro, 
Mass. (June 4); Bethlehem, Pa. 
(June 11); Hampton, Ga. (June 26), 
and San Francisco (July 8). 

While MCI is conducting the 
rallies to promote its latest equip-
ment and features that will be 
added to new coaches later this 
year, the events also will provide a 
chance for members of the Motor-

coach Market-
ing Council to 
meet with op-
e r a t o r s  a n d 
spread the word 
about council 
programs and 
initiatives. 

For  more 
i n f o r m a t i o n 
about the MCI rallies, go to www.
MCIcoach.com.

At the council’s annual board 
meeting here last month, Peter 
Shelbo, president of Phoenix-
based Tour West America, was 

CONTINUED ON PAGE 20 c

Marketing Council launches newsletter, elects officers

Sausalito, Calif., issues guidelines for tour coaches
CONTINUED ON PAGE 20 c

Peter Shelbo
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WASHINGTON — With pros-
pects for federal highway legisla-
tion dim and the Highway Trust 
Fund moving toward insolvency, 
transportation experts say they ex-
pect Congress to approve a short-
term bill this summer to avoid de-
lays for major highway projects.

Last month, the U.S. Depart-
ment of Transportation estimated 
the fund will dip to $700 million 
by the end of the fiscal year, Sept. 
30.

As of the end of March, the ac-
count had $8.4 billion, but there 
will be a sharp decline in June 
with the official start of the sum-
mer construction season, USDOT 
says.

Experts say Congress likely 
will approve the transfer of as 
much as $10 billion for the fund to 
keep it operational. 

The infusion would give lead-
ers in Congress more time to pro-
duce a long-term bill that would 
reauthorize MAP-21, the current 
transportation funding law, which 
expires at the end of September. 

MAP-21 approved the transfer 
of $9.7 billion from a general rev-
enue fund into the account at the 
start of the fiscal year.

Since 2008, Congress has 
added $41 billion from general 
revenue funds to the highway ac-
count to prevent a shortfall.

The Highway Trust Fund helps 
states pay for infrastructure proj-
ects and, if it runs out of money, 
state agencies strapped for cash 
would find it difficult to cover the 
costs of certain highway projects. 

Arkansas already has canceled 
key projects partly because of 
funding uncer tainties. Other 
states, such as California, Ken-
tucky, Rhode Island and Utah, said 
they would halt large-scale con-
struction projects if their federal 
aid were to shrink or stop, accord-
ing to an analysis by the American 
Association of State Highway and 
Transportation Officials.

During a bus tour last month, 
Transportation Secretary Anthony 
Foxx warned that, as the fund 
dwindles, USDOT could begin 
slowing payments to states. He 
also called on Congress to stop 
“kicking the can down the road” 
and find a long-term way to re-
store the fund. (See item below.)  

Yet, there is little indication 
policymakers are near an agree-
ment this year on a long-term 

funding stream for transportation 
projects or whether they would 
take up President Obama’s $302 
billion plan to boost the fund with 
savings from proposed changes in 
corporate tax laws.

Sen. Barbara Boxer, D-Calif., 
chairwoman of the Environment 
and Public Works Committee, has 
yet to schedule a date for her panel 
to take up a transportation bill that 
would address the trust fund.

The same goes for Boxer’s 
counterpart in the House, Rep. 
Bill Shuster, R-Pa., and the tax-
writing committees that would 

have jurisdiction over ways to fill 
the fund’s shortfalls.

The Highway Trust Fund relies 
on revenue from a fuel tax that has 
been unchanged for more than two 
decades. Meanwhile, the fuel effi-
ciency of cars, as well as most 
buses and trucks, has improved, 
reducing the amount of money 
that goes into the fund. 

Former Transportation Secre-
tary Ray LaHood, the U.S. Cham-
ber of Commerce, much of the 
trucking industry, the road-build-
ing lobby, and others support a 
higher tax, but Congress has little 

political will to raise it.
In December, Rep. Earl Blu-

menauer, D-Ore., introduced leg-
islation aimed at raising the tax to 
33.3 cents per gallon from 18.4 
cents by 2016, then have it indexed 
to inflation. The legislation lacks 
broad support.

Foxx prods Congress
DALLAS — U.S. Transporta-

tion Secretary Anthony Foxx made 
an eight-state bus tour last month, 
saying the future sustainability of 
America’s roadways depends on 
Congress addressing the infra-
structure funding crisis.

The tour, which began April 14 
in Ohio and ended April 18 in 
Texas, highlighted short- and 
long-term funding needs, and was 
aimed at generating pressure on 
federal lawmakers from local of-
ficials and commuters.

“I’m traveling across the coun-
try…to highlight projects like this 
that show the difference we can 
make if we invest in America and 
commit to the future — because 
just f ixing what we have today 
isn’t going to help us meet the 
transportation needs of the future,” 
Foxx said in Ohio.

In Nashville, Tenn., the secre-
tary stood under a congested Char-
lotte Avenue Bridge, which the 
city had to close three times last 
summer because of structural 
deterioration.

With a federal funding plan in 
place, “We’ll actually put more 
money into infrastructure so we 
can repair more bridges and build 
new capacity and help fast-grow-
ing areas like Nashville have the 
assets they need,” Foxx said.

Earlier, Foxx visited a $28.8 
million project in Columbus, 
Ohio, the Pickaway County Con-
nector that will connect U.S. 23 
and the Rickenbacker Intermodal 
Facility.

Then, in nearby Dayton, Foxx 
viewed the work upgrading Inter-
state 75, a heavily traveled freight 
route that intersects with Interstate 
70.

In  Louisvi l le ,  Ky. ,  Foxx 
warned that gridlock in Congress 
threatens critical transportation 
projects dependent on the contin-
ued flow of federal dollars.

“Part of what we want to do is 
CONTINUED ON PAGE 6 c

Short-term fix expected as highway dollars dwindle
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For his tour, Transportation Secretary Anthony Foxx used an executive coach.
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highlight the fact that highways, 
transit, all of it is a partnership be-
tween states, local government 
and the federal government,” Foxx 
said.

For the bus tour, the USDOT 
rented a motorcoach from Pre-
miere Transportation of Franklin, 
Tenn., which specializes in sup-
plying luxury coaches to presi-
dential candidates and other 
politicians.

Its client list has included 
Barack Obama, during his 2008 

campaign, Mitt Romney, during 
his 2012 campaign, and other 
such candidates as Hillary Clin-
ton, Rick Perry, Newt Gingrich, 
Herman Cain, Joe Biden, John 
Kerry, and Mike Huckabee. 

Premiere, a 20-year-old com-
pany, has a fleet of 10 coaches 
named for former presidents, in-
cluding Lincoln, Grant, Eisen-
hower, Truman, Roosevelt, Adams 
and Jefferson.

The coaches get a custom 
wrap for candidates and the 
USDOT contracted for a wrap for 
the Foxx tour. Your tax dollars at 
work.

Highway funding
CONTINUED FROM PAGE 4

CINCINNATI — FirstGroup 
America, corporate parent of 
Greyhound Lines and North 
America’s largest passenger trans-
portation company, has hailed a 
proposal from the Federal Motor 
Carrier Safety Administration to 
create a drug and alcohol clear-
inghouse for all commercial driv-
er’s license holders in the U.S.

“Establishing a national clear-
inghouse would be an enormous 
step forward for improving road-
way safety,” said Gary Catapano, 
FirstGroup America senior vice 
president of safety.

“We fully support initiatives 
that encourage the employment of 
safe drivers who follow drug and 
alcohol requirements.”

Federal regulations require 
employers to conduct mandatory 
pre-employment screening of a 
CDL holder’s qualifications based 
upon his or her driving record.

But there has not been a single 
federal repository recording posi-
tive drug and alcohol tests for em-
ployers to search.

The FMCSA proposal would 
create such a repository, a one-
stop verification point. The plan 
also would require employers to 
conduct pre-employment searches 
for all new CDL drivers and an-
nual searches on current drivers.

The clearinghouse proposal 
protects driver privacy because 
each CDL holder would need to 
provide consent before an employ-
er could access the national data-
base. Drivers who refuse could still 
be employed by a bus company, 
but could not drive a bus. 

The proposal stems from the 
infamous 1999 Mother’s Day bus 
crash near New Orleans in which 
22 passengers were killed.

The subsequent investigation 
revealed marijuana in the driver’s 
system. The driver also failed a 
pre-employment drug testing 
when applying for previous posi-
tions, a fact not revealed or known 
to his employer.

The driver also failed to dis-
close on his employment applica-
tion a previous employer who 
fired him after a positive drug test.

FirstGroup America, headquar-
tered in Cincinnati, Ohio, operates 
First Student, the largest provider 
of student transportation in the 
U.S. and Canada; First Transit, a 
leading provider of transit manage-
ment and contracting services; 
First Vehicle Services, a leading 
provider of contract fleet mainte-
nance and management services, 
and Greyhound, the largest provid-
er of intercity bus transportation. It 
has 87,500 employees.

FirstGroup endorses feds’ plan
for drug/alcohol clearinghouse

WASHINGTON — For the 
second time in five months there 
has been a high-level call for an 
audit of Federal Motor Carrier 
Safety Administration investiga-
tive practices. 

Last month, Sen. Dick Durbin, 
D-Ill., the No. 2 Democrat in the 
Senate, asked the U.S. Depart-
ment of Transportation Inspector 
General to audit FMCSA investi-
gative methods.

In November, the National 
Transportation Safety Board rec-
ommended to U.S. Department of 
Transportation Secretary Anthony 
Foxx that the FMCSA be audited 
on its oversight capabilities of 
motor carriers. (See Dec. 1 Bus & 
Motorcoach News.)

The NTSB issued its call in 
the wake of four deadly crashes, 
two involving high-profile bus in-
cidents, it had investigated during 
the previous the year.

Durbin said his request was 
prompted by Chicago Tribune re-
ports of a late January truck crash 
that left a tollway worker dead and 
a state trooper seriously injured. 
The two were assisting a driver of 
a disabled truck on Interstate 88 in 
Aurora when a DND International 
truck hit them. (See related story 
on Page 10.)

Last August, FMCSA ordered 
an investigation of DND, but did 
not begin it until after the acci-
dent. The Illinois motor carrier 
had “a long history of violating 
safety rules,” according to Durbin, 
who also is Senate majority whip.

In a letter, he asked USDOT In-
spector General Calvin L. Scovel 
III to review FMCSA’s practices “to 
ensure motor carriers flagged for 
investigation are being investigated 
in a timely manner.”  Scovel should 
determine if investigations are ade-
quate to catch violations, he wrote.

Durbin noted that in Novem-
ber, the NTSB concluded the 
FMCSA relied too much on fo-

cused compliance reviews. The 
NTSB had recommended the 
agency audit the effectiveness of 
focused CR and take action to re-
solve any safety issues raised by 
the audit.

The four crashes that formed 
the basis of the NTSB call for an 
audit of FMCSA collectively 
killed 25 people and injured 83 
more.

In all four incidents, NTSB in-
vestigators identified “safety defi-
ciencies and noted red flags had 
been present prior to the crashes,” 
the board said, and that the red 
flags either were not noticed or 
not acted upon by the FMCSA.

“Our investigators found, that 
in many cases, the poor performing 
company was on FMCSA’s radar 
for violations, but was allowed to 
continue operating and was not 
scrutinized closely until they had 
deadly crashes,” said then-NTSB 
Chairman Deborah Hersman.

The FMCSA defends its in-
vestigative practices by pointing 
out it has shut down an increasing 
number of unsafe companies in 
recent years. Here’s what the 
agency said in response to the 
NTSB audit request:

 “Increasing safety to save 
lives and prevent bus and truck 
crashes is at the heart of our mis-
sion at FMCSA. In the past three 
years, we have more than tripled 
the number of unsafe companies 
and drivers we have taken off the 
road through more comprehensive 
investigations.

“We have also brought togeth-
er key safety, industry and en-
forcement organizations to ask for 
their help and support our efforts. 
We are continuously looking for 
new ways to make our investiga-
tion methods even more effective 
so we shut down unsafe compa-
nies before a crash occurs and will 
thoroughly review the NTSB’s 
findings.”

Key senator calls for audit
of FMCSA investigations

WASHINGTON — The time 
for commenting on the proposed 
rule for the national clearinghouse 
for driver drug and alcohol test re-
sults has been extended through 
May 21.

The Federal Motor Carrier 
Safety Administration granted the 
extension at the request of the 
Owner-Operator Independent 
Drivers Association.

Congress in 2012 ordered 
FMCSA to come up with the rule, 

and FMCSA published its propos-
al in February, saying it would 
allow a 60-day comment period 
that was to have ended last month.

The proposed rule would re-
quire employers to check the 
clearinghouse before hiring a 
driver. Employers also would be 
required to check the records of 
their drivers once a year.

To comment on the rule, go to 
www.regulations.gov/#!docket 
Detail;D=FMCSA-2011-0031.

Extension for clearinghouse comments

WASHINGTON — The Fed-
eral Motor Carrier Safety Admin-
istration has begun reoffering 
motor carriers the option of using 
an informal hearing to contest 
penalties for violations of agency 
safety rules.

The agency initially offered 
the hearings on a limited basis in 
2005, but suspended the program 
in 2010 because of concern that 
the officials who were conducting 
the hearings might not be consid-
ered neutral.

After studying the program and 
proposals for improving it, the 
agency has determined that the in-
formal hearings are an effective op-

tion for adjudicating enforcement 
cases.

A notice, announcing reinstate-
ment of the program, was published 
in the Federal Register in late 
March by the FMCSA.  

Informal hearings are one of 
several options available to those 
who disagree with a claim or action 
by the agency. A carrier can request 
binding arbitration or administra-
tive adjudication. Adjudication can 
be handled through:

• A formal hearing before an 
administrative law judge

• Written evidence without a 
hearing, or

• An informal hearing

The informal hearing program 
is supposed to provide expedited 
consideration of a civil case by a 
third party — an agency employee 
— with a final review by the agen-
cy’s assistant administrator.

Hearing officers are selected 
from the agency’s legal section 
and are separate from its enforce-
ment counsel and activities, the 
agency said.

A carrier has the right to appeal 
a decision of an informal hearing.

Companies that are hit with an 
FMCSA order or action are sup-
posed to be provided with informa-
tion about the informal hearing 
process.

Informal hearings to contest penalties

WASHINGTON — The pro-
posal aimed at requiring all inter-
state bus and truck drivers to use 
electronic logging devices has 
been formally published by the 
Federal Motor Carrier Safety Ad-
ministration. (See April issue of 
Bus & Motorcoach News.)

In a posting in the Federal 
Register, the FMCSA said it will 
accept public comments on the 
proposed rule until May 27.

The FMCSA says the man-
date, aimed at improving enforce-
ment of hours-of-service rules, 
will improve safety and diminish 
paperwork burdens.

The agency has said it will not 
be able to meet a congressional 
mandate to issue a final rule by 
Oct. 1 due to the need for notice 
and comment on the proposal.

The requirement to install the 
devices on buses, trucks, limou-
sines and other vehicles operating 
in interstate commerce will take 
effect two years after the agency 
issues its final rule.

Business analysts are forecast-
ing that demand for basic, low-
cost on-board electronic logging 
technology will surge in the years 
ahead as first-time buyers look to 
comply with the proposed elec-
tronic logging mandate.

One consultant predicts that 
more companies will enter the mar-
ket with low-cost, basic solutions, 
trying to draw out smaller carriers 
that have never had any kind of on-
board telematics system.

“They’re going to need some-
thing and they’ll want to be com-
pliant, but they don’t want to spend 
a lot of money,” he said.

At the same time, providers of 
more advanced systems will at-
tempt to attract first-time adopters 
with entry-level, compliance-fo-
cused products that they could up-
grade later with additional capa-
bilities such as driver-performance 
and fuel-efficiency monitoring.

Electronic log
rule published
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The federal fuel tax, long used 
to help states pay for roads and 
bridges, hasn’t been raised since 
Bill Clinton was president.

Meanwhile, prices for asphalt, 
steel and heavy machinery — like 
everything else — have been 
climbing.

And with Americans driving 
fewer miles per year in vehicles 
that get ever-better fuel mileage, 
there is less revenue for new 
highways.

Now, some states that have 
been loath to increase their state 
fuel taxes are viewing the idea 
more favorably. Others are chang-
ing their fuel tax laws in ways de-
signed to bring in more money for 
roads and bridges.

Since the beginning of last 
year, six states — Maryland, Mas-
sachusetts, Pennsylvania, Ver-
mont, Virginia and Wyoming — 
and the District of Columbia have 
either increased their fuel taxes or 
changed the way it’s collected, so 
that the state tax drivers pay at the 
pump automatically goes up either 
with inflation or the price of fuel, 
according to the Institute on Taxa-
tion and Economic Policy.

At least four other states are 

currently considering similar 
measures.

Some examples:
• New Hampshire. The state, 

which hasn’t raised its fuel taxes 
since 1991, has moved a step closer 
to increasing its fuel tax from 18 
cents a gallon to 22.2 cents. New 
Hampshire also adds 1.625 cents 
per gallon for “clean-up fees.” 

• Utah last raised its fuel taxes 
in 1997. The legislature is consid-
ering a bill that would adjust fuel 
taxes so they increase along with 
fuel prices.

The bill, by Sen. John Valen-
tine, a Republican from Orem, 
would mean the state’s 24.5-cents-
a-gallon tax would go up as fuel 
prices rise, but the tax would never 
fall below 24.5 cents a gallon and 
there is no ceiling. 

• Washington. The state legis-
lature, which last raised its fuel 
taxes in 2008, is considering legis-
lation by a Republican state sena-
tor to raise the 37.5-cents-a-gallon 
fuel tax by 11.5 cents to finance 
road projects.

• Iowa. The 22-cents-a-gallon 
gas tax and 23.5-cents-per-gallon 
diesel fuel tax was last raised in 
1989.

An effort to raise the taxes led 
by a Republican state representa-
tive appears to be headed toward 
failure. 

All the efforts face tough po-
litical battles. States have been ex-
tremely reluctant to increase the 
amount they levy at the pump: 24 
states haven’t raised fuel taxes in 
at least a decade, and 16 haven’t 
done so in 20 years or more, ac-

cording to the Institute on Taxa-
tion and Economic Policy.

Some states are trying to avoid 
protracted fights over hiking the 
fuel taxes by linking the taxes to 
inflation or making it a percentage 
of the price paid per gallon.

That way, it goes up automati-
cally as inflation or fuel prices 
rise.

Several states where fuel taxes 
are already linked to inflation or 
fuel prices saw automatic tax hikes 
this year.

The federal gas tax is 18.4 
cents a gallon, where it has been 
since 1993.

Currently, fuel taxes in 18 
states and the District of Columbia 
are linked either to inflation or to 
fuel prices, says Carl Davis, senior 
policy analyst at the Institute on 

Taxation and Economic Policy. 
He contends the current flat 

tax in most states “is not a sustain-
able design. In most states, it has 
been too long since they raised the 
gas tax. They need to raise it to 
offset the decline in purchasing 
power.”

The erosion of that buying 
power has led to a somewhat coun-
terintuitive trend: Several of the 
current efforts are being led by Re-
publican legislators.

“I’ve been a little bit surprised 
at that, too,” says Robert Poole, di-
rector of transportation policy at 
the Reason Foundation, a libertari-
an think tank.

“That does show some recog-
nition that while it’s called a tax, 
it’s sometimes more of a user fee. 
It’s a recognition on their part that 
we’ve got to do it if our state is 
going to remain competitive.

“It’s good that the states are 
stepping up to the plate and trying 
to do a better job for themselves 
rather than expecting the federal 
government to give them a bigger 
allotment of money,” Poole says. 
“We’re seeing a healthy trend of 
states being more in the mode of 
self-help.”

States consider fuel tax hikes as revenue dries up

Judge halts Oregon information swap system
SALEM, Ore. — A circuit 

court judge here has halted a state 
practice that was shortchanging 
highway funding.

Judge Vance Day of the Mari-
on County court blocked the state 
Department of Motor Vehicles 
from trading records for website 

and computer services.
The judge said the arrange-

ment set up by the state depart-
ments of transpor tation and 
 administrat ive services was 
unlawful.

Proceeds from the sale of 
DMV records are supposed to 

fund road building, but the state 
department of administrative ser-
vices arranged for an information 
technology vendor to get the 
money in exchange for providing 
the state with IT services.

The agencies could appeal the 
decision.
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BELLA VISTA, Ark. — Sec-
tions of Interstate 540 and High-
way 71 in far northwest Arkansas 
are getting a new interstate 
designation.

The Arkansas State Highway 
and Transportation Department 
received approval from the Feder-
al Highway Administration and 
the American Association of State 
Highway and Transportation Of-
ficials to rename the route Inter-
state 49 from Interstate 40, near 
Alma, to the Highway 71B inter-
change just south of Bella Vista.

In addition, the state is await-
ing federal approval to designate 
future sections of Interstate 49 
between Interstate 40 and the 
Louisiana state line.

“This is part of our ultimate 
goal to upgrade the Highway 71 
corridor in western Arkansas to 
interstate standards,” said High-
way  C o m m i s s i o n e r  D i c k 
Trammel.

“When completed, Interstate 
49 in Arkansas will stretch from 
the Louisiana border north to the 
Missouri border.”

Arkansas routes
gain designation
as Interstate 49 

NEW YORK CITY — Uncol-
lected tolls on the Henry Hudson 
Bridge here skyrocketed after it 
switched to an all E-ZPass sys-
tem, according to press reports.

The change was made in No-
vember 2012 to experiment with 
cashless tolling, which was seen 
as a way to ease traffic jams. 

However, unpaid tolls in-
creased to $1.6 million after cash 

was eliminated through Septem-
ber 2013, compared with $180,810 
from November 2011 through Oc-
tober 2012, it was reported.

Officials in New York are plan-
ning more cashless tolling, with 
cash lanes set to be removed from 
the Tappan Zee Bridge next year.

In the past f ive years, $150 
million in tolls have gone unpaid 
statewide.

Unpaid tolls rise on N.Y. bridge
ATLANTIC CITY, N.J. —  A 

Wall Street credit rating and re-
search firm warns that the Atlan-
tic City Expressway might have to 
raise tolls if traffic volume contin-
ues to decline.

Fitch Ratings says the South 
Jersey Transportation Authority 
might need to boost tolls by 10 to 
15 percent to maintain the current 
debt-coverage ratio on its bonds.

Fitch says severe weather led 
to a 5 percent decline in express-
way traffic during the first two 
months of 2014. Expressway traf-
fic fell nearly 2 percent last year 
and toll revenue has declined 
every year since peaking in 2009.

Fitch blames the traff ic de-
cline on the economic downturn, 
gambling competition in nearby 
states, and Superstorm Sandy.

Atlantic City toll hike expected

States reportedly are stepping 
up efforts when it comes to target-
ing drivers who skip paying tolls.

Maine, Massachusetts and New 
Hampshire have agreed to crack 
down on those who blow through 
toll booths, while a federal dead-
line is drawing closer mandating 

toll agencies have technology in 
place to work together, which will 
likely help toll collections efforts, 
according to Stateline.com.

The end result, in addition to 
getting bills from out-of-state toll 
agencies, could be drivers getting 
license renewals blocked and bus 

owners not being able to renew their 
registrations in their home states.

The developments come as 
more states are adopting all elec-
tronic tolling, allowing vehicles of 
all types to breeze through toll col-
lection points using a transponder 
in each vehicle, or the toll agency 

billing vehicle owners based on 
information gathered from license 
plates.

While this has helped reduce 
long lines at toll booths, it has also 
led to an increase in the number of 
people who aren’t paying tolls and 
are unlikely to be caught.

States going after those who evade tolls

PROVIDENCE, R.I. — Collec-
tion of sharply higher tolls on the 
Sakonnet Bridge begins May 16.

The toll for cars, buses and 
trucks has been 10 cents per cross-
ing but increases to 50 cents for 
autos.

Buses and trucks with three or 
more axles will have to pay $1.88 
per axle regardless of whether the 
vehicle has an EZ Pass.

Tolling on the Sakonnet had 
been the subject of a yearlong con-
troversy tied to a larger debate on 

how to raise revenue for transpor-
tation and who should pay. (See 
Nov. 15 Bus & Motorcoach News.) 

Commuters living on the far 
side of the bridge that connects the 
mainland to Aquidneck Island, 
home to Portsmouth and Newport, 

fiercely opposed the state effort to 
toll the bridge. Their state repre-
sentatives were able to block pre-
vious tolling bills, but the Rhode 
Island General Assembly finally 
cleared the way for the higher 
tolls.

R.I. bridge toll goes from 10 cents to $5 plus
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Bad choices led to teen booze bus

LOS ANGELES — A woman 
claims an airport security agent re-
fused to let her disabled sister on 
board a plane because she couldn’t 
say her own name.

Sherry Wright says she was 
shocked at the treatment they re-
ceived at Los Angeles Internation-
al Airport, where her sister Heidi 
was due to fly to Phoenix.

The problem began when 
Heidi, who became disabled and 
unable to speak or write after a 
stroke a decade ago, was stopped 
by the Transportation Security Ad-
ministration due to an expired 
driver’s license, CNN reported.

Wright claims the TSA agent 
was rude and insensitive, insisting 
Heidi talk.

“I showed her ID, her (Social 
Security card) and her DMV pa-
pers,” Wright said, to no avail.

“He just wanted me to make 
my sister talk, and I couldn’t be-
lieve it.

“I was just standing there, tears 
were coming out and I was like, 
‘Are you serious? We can’t get her 
to talk.’”

TSA spokesperson Nico Me-
lendez told Los Angeles TV sta-
tion ABC7 that the agency regrets 
the incident.

“I think it could have been han-
dled differently by the TSA and it 
probably could have been handled 
differently by the family, and hope-
fully moving forward the family 
won’t have this problem again be-

cause they know about the pro-
grams we have in place,” Melen-
dez said.

Wright’s sister got to Phoenix 
via bus.

She has filed a complaint with 
the U.S. Department of Homeland 
Security. 

As one motorcoach industry 
observer noted: “There are huge 
fines for private (bus) companies 
that do something as mundane as 
getting their website wrong (when 
it comes to explaining services for 
disabled customers) or not training 
employees correctly.

“Think anyone (at TSA) will 
be disciplined or fined?

“At least a bus company got 
the business.”

Bus industry to TSA: Thank you

WASHINGTON — A U.S. 
Department of Transportation 
judge has tossed out a shutdown 
order issued by the Federal Motor 
Carrier Safety Administration, al-
lowing an Illinois-based trucking 
company, DND International, to 
resume operations. 

DND is the outfit whose driv-
er was allegedly on duty between 
26 and 35 hours straight before 
crashing into two stationary vehi-
cles that were fully illuminated on 
Jan. 27, killing an Illinois tollway 
worker and injuring a state 
trooper.

Driver Renato Velasquez — 
who has been charged with felo-
nies in the case — was ordered to 
cease driving by the agency in Feb-
ruary, and DND subsequently was 
issued a shutdown order in April, 
after the agency said an investiga-
tion into the carrier revealed a pat-
tern of not monitoring logbook 
compliance of its drivers. 

USDOT Administrative Law 
Judge Richard C. Goodwin, how-
ever, ruled that the violations found 
by the agency did not pose an im-
minent hazard to safety, as defined 
by federal regulations, and the 
agency claims against the compa-
ny are unsupported by evidence 
and testimony offered in the case. 

Goodwin also ruled that 
 imminent hazard out-of-service 
orders should be “utilized only 
when the immediate discontinua-
tion of an entire business is neces-
sary to prevent serious injury or 
death.” 

As an example of unsupported 

FMCSA claims, the agency sam-
pled logbooks from seven of the 
company’s drivers in its investiga-
tion, finding evidence that they 
falsified logs. FMCSA then ex-
trapolated information about the 
carrier’s others 42 drivers based 
on those seven.

There’s no testimony or evi-
dence that the agency’s methods 
in the investigation are “accept-
able, reliable and/or accurate,” 
Goodwin’s ruling says.

He also ruled that there’s no 
evidence or testimony that says 
any action or inaction by DND — 
like not setting up a system to en-
sure hours of service compliance 
— contributed to Velasquez’ 
crash. 

There’s also no evidence that 
DND’s actions put the public at 
risk, Goodwin ruled. 

Imminent hazard out-of-ser-
vice orders “should not be used to 
ensure regulatory compliance in 
lieu of other less severe enforce-
ment actions. An (imminent haz-
ard out-of-service) order is appro-
priate only when a carrier falls to 
a level below full compliance 
which substantially increases the 
likelihood of severe injury or 
death if not immediately discon-
tinued,” Goodwin wrote. 

The DND case prompted a 
U.S. senator to call for an audit of 
FMCSA investigative practices, 
saying the carrier was flagged for 
intervention in October, yet the 
agency only investigated it after 
the fatal crash in January. (See re-
lated story on Page 6.)

Shutdown trucker overturns
feds’ imminent-hazard orderNote: Newsday, the newspaper 

serving New York’s Long Island 
and one of the largest circulation 
papers in the U.S., offered this 
cautionary tale late last month — 
in the form of an editorial — that 
should be of particular interest to 
operators of party buses. 

Hopefully, the teen booze bus 
to nowhere will at least deliver 
some consequences and common 
sense to those who were involved 
and those who hear about it.

A luxury party bus was discov-
ered late Monday at a rest area in 
Southampton off the Sunrise High-
way. On board were 42 passengers 
ages 16 and 17, many of them 
drunk, according to State Police. 
Gallons of liquor and at least 100 
beer cans were found in the coach.

The ride from Coachman Lux-

ury Transport of Farmingdale and 
Woodbury was free. It was owed to 
a parent to make up for mechanical 
problems when a bus was rented 
for a prom last month.

A State Police spokesman said 
troopers responded Monday after the 
bus parked at the rest area and a re-
port came in of a girl screaming. The 
bus had picked up its passengers in 
Garden City and was en route to 
Montauk, but there was no plan for 
the kids to get off at any point.

Think about how many people 
had to make horrendous decisions 
for all this to come about: the par-
ent who arranged for the bus and 
did not board it as a chaperone, 
whatever person or people sup-
plied the alcohol, every parent 
who allowed his or her teenager to 
go, the bus company management 

that allowed such a trip to take 
place without a chaperone, and the 
teens themselves.

The driver was charged with 
endangering the welfare of a child.

The company owner says the 
driver had no idea what was going 
on until he stopped the bus and in-
vestigated in back. A judge and/or 
jury can determine the validity of 
that claim.

But why stop with the driver?
The owners of the bus compa-

ny, the parent who arranged the 
party and whoever supplied the 
booze shouldn’t be off the hook.

And parents who let their kids 
go on the unchaperoned trip to no-
where, a perfect metaphor for un-
restrained youth partying if ever 
there was one, need to rethink their 
rules of the road.
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By Dave Millhouser

Those of you who are regular 
readers of this column may not be 
surprised to learn that I graduated 
bottom man in my class (in fact, I 
can hear a few of you muttering “I 
KNEW it!”).

What MIGHT surprise you is 
that my GRE (Graduate Record 
Exam) scores were very high. 

Normally, good grades and 
good test scores are in synch be-
cause they’re measuring similar 
achievement.

Which was the most accurate 
indicator of accomplishment?

Recent developments in the 
motorcoach industry seem simi-
larly schizophrenic. Federal regu-
lators have put dozens of coach 
operators out of service or out of 
business because they’ve fared 
poorly in criteria that are supposed 
to measure safety.

Ironically, many of those carri-
ers either had not had a serious ac-
cident, or were adjudged an immi-
nent hazard immediately AFTER a 
crash (despite having a current 
“satisfactory” rating). 

Many of the carriers put out of 
service deserved it…but that still 
begs the question as to why so many 

of them suddenly fell from “satis-
factory” to “imminent hazard?” 

W h a t  w e r e  r e g u l a t o r s 
measuring? 

If the criteria is wrong, has it 
been changed? 

If the criteria is right, has any-
one been held accountable for 
botching the reviews?

There’s a gulf between compli-
ance and safety. Regulations are so 
complex that you never hear of 
anyone, no matter how well inten-
tioned, surviving an audit without 
violations (often flagged by in-
spectors who’ve no real world ex-
perience in the industry they’re 
regulating). 

Just as students may choose to 
spend time memorizing for a test, 
as opposed to actually learning the 
material…bus companies can 
spend an inordinate amount of re-
sources complying with regula-
tions that have marginal impact on 
real safety.

Think about how much time 
you put into just checking and cor-
recting safety information about 
your company.

At least two questions need to 
be asked: First, is there a real cor-
relation between complying with 
current regulations and safety? 

Has i t  been proven or  even 
demonstrated? 

And second, are we de-facto 
re-regulating the industry in a way 
that will ultimately hur t the 
public?

The list of companies shut 
down because they were “immi-
nent hazards” contains few, if any, 
large companies with the resourc-
es necessary to legally contest 
charges. Is it realistic to believe 
that not a single large company is 
behaving poorly?

Complying with myriad rules 
is costly, but large companies have 
a decided advantage by virtue of 
economies of scale. They may be 
irritated by the current regulatory 
environment, but are clever enough 
to realize that it’s killing off small-
er competitors.

One side effect of the blitz may 
be to shrink the industry. Regulators 
would say “good riddance to bad ac-
tors,” but in the real world it means 
people who’d have been riding buses 
are now in cars…with all the related 
pollution, congestion and increased 
safety concerns. And have we elimi-
nated bad actors, or just folks who 
were bad at paperwork (whose rele-
vance is questionable)? 

As an industry, right now, we 

need to have feet planted firmly on 
both sides. To continue operating 
we have to comply with all current 
regulations (even those that appear 
irrelevant or silly).

At the same time, we need to 
constantly evaluate how we hire, 
train and supervise drivers in real-
world safety. It’s a shame that 
those are different universes that 
only partially overlap…but we 
need to do both. 

It’s very disturbing that regula-
tors suddenly find compliance is-
sues AFTER an accident, so it’s 
best to avoid the incident in the 
first place. Everyone will benefit 
when rules and real life safety are 
directly related. 

We can do better in the real-
world aspects of safety, and per-
haps if we’d policed ourselves bet-
t e r  i n  the  yea r s  fo l lowing 
de-regulation, we wouldn’t be in 
this awkward spot. Pendulums 
tend to swing too far before set-
tling down, but this one might 
never have gotten going if we (and 
the regulatory agencies) had done 
a better job in the past. 

The last driving test I took was 
in my parents’ station wagon in 
1963. By 1965, I had a “chauf-
feur’s license” that evolved into 

m y  c u r r e n t 
CDL, with vir-
tually every en-
dorsement pos-
sible.  Passed a 
few mul t ip le 
c h o i c e  t e s t s 
along the way, 
b u t  n e v e r 
showed anyone I 
could actually DRIVE a big vehicle.

When I took the written exam 
for my CDL, I was in a room sur-
rounded by people who could 
drive far better than I could, but 
many of them found it difficult to 
transfer that relevant skill onto a 
test form. I was compliant, while 
they were competent.

According to my state, and the 
federal government, I am capable 
of driving a tractor-trailer combi-
nation, pulling 3 tanker trailers. 

Folks, take a good look at the 
picture atop this column. If you 
EVER see that guy coming at you 
driving a triple bottom tanker train, 
take cover immediately. Although 
fully compliant, I am NOT compe-
tent (nor safe).

Dave Millhouser is a bus  industry 
marketing consultant and freelance 
writer. Contact him by email at: 
Davemillhouser@gmail.com.

Again: Are safety regulators measuring the real world?

Dave Millhouser

PUBLIC TRANSPORTATION

MEDIUM FLEET TRUCKING   |   LARGE FLEET TRUCKING   |   PUBLIC TRANSPORTATION   |    WORKERS’ COMPENSATION  |   INDEPENDENT CONTRACTORS   EXCELLENCE IN:

p r o t e c t i v e i n s u r a n c e . c o m

SAFET Y THAT REVOLVES AROUND   YOU

Protective Insurance Company's loss prevention team members are specialists in the 

transportation industry and use a collaborative approach to partner with our insureds to 

address their specific safety and risk management needs. Our loss prevention team 

understands that no two companies are the same and solutions must be tailored to fit 

each one's unique needs.

Visit www.protectiveinsurance.com/publictransportation to learn about our specialized 

online training offerings for public transportation.

FOR COVERAGE THAT REVOLVES AROUND YOU, CONTACT STACY RENZ: (800) 644-5501 ext. 2570
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Assistant Director, 
Transportation Services

Minimum Requirements:
Bachelor’s degree in business administration, business management, 
or directly related field from an accredited institution as approved 
and accepted by the University of South Alabama, three years 
of commercial transportation experience, to include oversight 
of fleet maintenance and one year of which was in a managerial 
capacity, and possession of, or the ability to acquire, a valid 
commercial driver’s license with passenger endorsement within 
six months of employment, and maintenance of a driving record 
sufficient to maintain insurance coverage under the University 
of South Alabama’s commercial auto insurance policy. Directly 
related managerial experience may substitute on a year-for-year 
basis for the required education. Experience with computerized 
transportation scheduling and fleet maintenance systems is highly 
preferred. Experience with a charter bus company is preferred. 

POSITION AVAILABLE

An Equal Opportunity/Equal Access Employer

The University of South Alabama is one of the 
fastest growing universities in the South, providing quality 

academic programs, innovative classroom experiences, 
and a campus rich in diversity and student life.

UNIVERSITY OF SOUTH ALABAMA
Mobile, Alabama

Applications may be obtained and filed online at:
www.southalabama.edu/hr

By Jan Triplett

Ghost competitors are out there. 
They are always there. Lurking.

There are four of them; like the 
four horsemen of the apocalypse. 
They ride down on you. 

You can’t fight them, so you 
need to be vigilant and get out of 
the way. They may seem harmless 
or well meaning. But, beware.

Just who are they? Answer: 
Your worst nightmares:

1. Government units
2. Nonprofits and tax exempts
3. DIYers
4. DNAAs

Government units
You’ve heard the saying, “I’m 

from the government and I’m here 
to help you.” And, government 
units can and do help, sometimes. 

Government units also can turn 
your world upside down if you 
find yourself in competition with 
them.

When Carole Keeton Stray-
horn was Texas’ comptroller she 
often talked about the “Yellow 
Pages Test.” That is, that state gov-
ernment shouldn’t be providing 
goods and services that are avail-
able in the Yellow Pages, since 

businesses supposedly have those 
things covered.

Other government off icials 
have tried but not succeeded, some 
haven’t even tried and they are re-
ally ghost competitors.

Nonprofits/tax exempts
This ghost, like the govern-

ment ghost, is not only hard to 
fight but a business that has them 
as a competitor is on the defensive, 
at war with itself and its desire to 
support its community. Nonprofits 
do good for others.

“Do I really want to take cli-
ents and money away from them 
because they do such important, 
wonderful work?” for-profits ask. 
It is next to impossible to fight 
motherhood and apple pie. Non-
profits are important, are special.

And, they also are big, fat 
ghost competitors.

I can always tell when the 
economy is in trouble. More of 
these ghosts appear and in guises 
that are not part of their mission 
but appear in a way they see will 
make the money they desperately 
need. That is a competitor and 
must be viewed as such.

I have to admit that I think this 
can be unfair competition because 

of other advantages they have that 
for-profit businesses do not — es-
pecially in terms of taxes, mailing 
privileges, and media access.

There have been many articles 
w r i t t e n  a b o u t  t h i s  g h o s t 
competitor.

In “Commercial Nonprofits, 
Untaxed Entrepreneurialism and 
Unfair Competition,” Glenn M. 
Gomes and James M. Owens 
maintain there is “neither a clear 
theory of unfair competition nor a 
precise, generally accepted, defini-
tion of the term.”

Or, just Google “unfair compe-
tition and non-profit” and see what 
you come up with. 

There is even an organization, 
the Business Coalition for Fair 
Competition, that is a watchdog on 
this issue.

To get a picture of what this 
ghost looks like, read James T. 

Bennett’s “Unfair Competition: 
The Profits of Nonprofits.” It was 
written in 1989 but it makes a fair 
case about the issues that keep 
coming up year after year.

DIYers (Do-It-Yourselfers)
This ghost appears in consumer 

and business-to-business sales. Your 
competitor is your customer. They 
always have the option to do it them-
selves or try to do it themselves.

I was recently putting together a 
request for proposal for a client. It 
would have been a large contract. I 
had to remind the owner that this 
client had been doing it themselves 
and could take a look at the bids of 
those who responded and decided 
to keep on keeping on.

In the end, that’s what the pros-
pect did. No contract was awarded.

This is a ghost that gets over-
looked. Don’t make that mistake. 
It is hard to fight also. Partially it’s 
hard because Americans some-
times think we really can do it all 
for everyone, everywhere.

Our optimism as DIYers can 
get us in trouble or we can use it to 
accomplish what seems impossi-
ble. Not much middle ground here 
for someone who really has a bet-
ter answer.

DNAAs (Do Nothing At All)
For my money, this is the one 

that is the saddest ghost competitor 
of all. Everybody does this. Gov-
ernment agencies kill goods and 
services requests; businesses and 
non-profits “postpone” contracts, 
potential customers just wander 
away never to be seen again.

Sometimes doing nothing is 
the right answer. Sometimes it is 
chosen for the wrong reasons: fear, 
a sense of being overwhelmed, too 
busy, too lazy, too something.

If you spot this ghost, RUN DO 
NOT WALK to the closest exit.

You really can’t win this one 
and there are plenty of other “good 
fish in the sea” to quote Gilbert 
and Sullivan’s Mikado.

My advice: look again at your 
list of competitors. Make sure these 
four are included. Then, plan what 
you will do when you spot one. Just 
keep your running shoes handy.

I am collecting ghost stories. If 
you have one to add or advice or a 
comment, please send it to me at 
triplett@bscusa.com. I know I will 
be writing about this again, real 
soon, as we say in Texas.

Excerpted from Business Suc-
cess Center in Austin, Texas. Jan 
Triplett is the center CEO.

A quartet of ‘ghost competitors’ is out to get your sales

‘ I can always tell 
when the economy 
is in trouble. More 
of these ghosts 
appear.’
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By Barbara Weltman

If you have at least one em-
ployee, you’re responsible for pay-
roll taxes.

These include withholding 
federal (and, where appropriate, 
state) income taxes and FICA tax 
from employees’ wages, as well as 
paying the employer share of FICA 
tax and federal and state unem-
ployment taxes.

The responsibility is great and 
the penalties for missteps make it 
essential employers do things 
right.

1. Misclassifying workers. 
Perhaps the hottest audit issue 

today is misclassifying workers.
There’s incentive to treat work-

ers as independent contractors 

rather than employees because 
payroll taxes and employee-bene-
f it costs are high; a company’s 
only tax responsibility for an inde-
pendent contractor is issuing a 
Form 1099-MISC if payments in 
the year are $600 or more.

You don’t have the freedom to 
select the label for the worker; 
classification depends on whether 
you have sufficient control over 
the worker. This essentially means 
having the right to say when, 
where and how the work gets done.

Having an independent con-
tractor agreement is helpful in 
showing you and the worker do not 
intend any employer-employee re-
lationship, but it doesn’t bind the 
IRS, which is not a party to the 
agreement.

Find information about worker 
classification on the IRS website. 
When in doubt, consult a tax adviser.

2. Not using an accountable 
plan for employee reimbursements.

If you normally pay for travel, 
entertainment, tools or other busi-
ness costs for employees, you’re 
wasting employment tax dollars if 
you don’t use an accountable plan. 
With this arrangement, you deduct 
the expenses but avoid all payroll 
taxes on reimbursements; employ-
ees do not have any income from 
reimbursements.

To be an accountable plan, the 
employer must formalize the ar-
rangement and set reasonable 
times for action (the following 
times are reasonable to the IRS but 
you can adopt shorter time limits 
for action):

• The reimbursable expense 
must be business related.

• Advances cannot be made 
before 30 days of the expense.

• Employees must account for 
the expenses within 60 days of the 
expense.

• Employees must return excess 
reimbursements to the employer 
within 120 days of the expense.

Get details on accountable 
plans from the IRS.

3. Failing to keep payroll 

records.
You are required to maintain 

payroll records and have them 
available for IRS inspection. These 
include time sheets, expense ac-
counts, copies of W-2s and other 
payroll records. Usually, you 
should keep information for at 
least four years.

You should also retain copies 
of Forms I-9, which shows an em-
ployee’s eligibility to work in the 
U.S. States may also have certain 
hiring forms that should be re-
tained (e.g., E-Verify forms).

Details about retaining I-9s can 
be found at the U.S. Citizenship 
and Immigration Department.

 4. Choosing to pay creditors 
before the IRS.

When a business gets into a 
cash crush, it may be tempting to 
pay the landlord, vendor or utility 
company before the IRS; don’t.

As a business owner, you are a 
“responsible person” who remains 
100 percent personally liable for 
“trust fund” taxes (amounts withheld 
from employees’ wages). This is so 
even if your business is incorporated 
or is a limited-liability company.

Best strategy: Set aside cash to 
cover payroll taxes so you won’t 
use these funds for any other pur-
pose. Find more information about 

the trust fund recovery penalty 
from the IRS.

5. Failing to monitor payroll 
company activities.

Many small businesses use out-
side payroll companies to handle 
the job of figuring withholding, as 
well as transferring funds to the 
U.S. Treasury to cover payroll taxes.

However, some of these com-
panies may not do their job, by 
error or intentionally. As an em-
ployer, even if you use an outside 
payroll company you remain re-
sponsible for payroll taxes. (See 
Oct. 15 Bus & Motorcoach News.)

Best protection: Monitor your 
tax account to see that funds are 
being deposited on time and in the 
correct amount. If deposits are 
made electronically using EFTPS.
gov, you can easily see activities in 
your account.

Conclusion: Stay on top of 
your employer responsibilities to 
avoid penalties or entanglements 
with the IRS, the Department of 
Labor, or state agencies.

Barbara Weltman is an attorney, 
author of such titles as J.K. Lasser’s 
Small Business Taxes, J.K. Lasser’s 
Guide to Self-Employment, and 
Smooth Failing, as well as an advo-
cate for small businesses and 
entrepreneurs.

Five payroll tax mistakes that employers can avoid

evaluation of      Chart or      Tour

Call us today at 1-800-448-7001 or 
visit www.rbs2000.com to request an 

go go

go

    Tour: Our browser based tour 
management system designed 
speciically for the motorcoach 
industry. Manages reservations, 
itineraries, receivables, payables, 
produces management reports and 
escort, driver and customer documents escort, driver and customer documents 
for group and retail tours. Real time, fully 
integrated credit card processing is 
available using a secure and reliable 
gateway service. Accessible 
from any computer with internet 
access. Hosted at RBS secure data 
facility. RBS professional staff manages facility. RBS professional staff manages 
server hardware and software and 
performs all updates and daily backups.

New release coming soon! 
Visit www.rbs2000.com for the latest 
news, timeline, features, and more 
related to      Tour version 3.

www.rbs2000.com

go

go

go

    Chart: Features include customer
and contract management, vehicle 
inventory, scheduling and dispatch,
accounts receivables, and numerous
accounting and operations reports.
Additional modules include: Prophesy
Mileage and Routing,      Mileage and Routing,      Mile (IFTA 
reporting). Driver Duty (payroll and time 
management), Email, Advanced 
Accounting and Advance Dispatch 
management and reporting; and more!

Web Manager Module: Provides online 
credit card processing, integrated quote 
requests, online access to Drivers' requests, online access to Drivers' 
schedules and other custom      Chart 
data access via the web.

Data Backup and Recovery: Remote 
services includes daily, scheduled 
backup of RBS data iles over a secure 
connection.

go

Tour Management System
Tourgo

Charter Management System
Chartgo

Charter & Tour Software

RELATIONAL BUS SYSTEMS

WASHINGTON — Accord-
ing to the Tax Foundation, the day 
on which the nation as a whole 
worked long enough to pay all its 
federal, state and local taxes this 
year was April 21 — the 111th day 
of 2014 and three days later than 
last year.

Of course, everyone’s specific 
tax freedom day depends on the 
state in which they live.

If that’s Connecticut, New 
York or New Jersey, it’s in early 
May; if it’s Louisiana, it was 
March 30. 

Tax Freedom Day is designed 
to be a calendar-based illustration 
of the cost of government.

Why was Tax Freedom Day 
later this year? It was due mainly 
to the country’s continued slow 
economic recovery.

Tax Freedom Day later this year
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ALEXANDRIA, Va. — Critical 
policies and issues being debated in 
Congress as part of the next federal 
highway and public transportation 
law will be among the key items ad-
dressed by members of the United 
Motorcoach Association during this 
year’s UMA Capitol Hill Days next 
month. 

UMA is urging owners and se-
nior managers of bus and motor-
coach companies across the U.S. to 
participate in the annual event.

The coach company executives 
who come to Washington for  the 
lobbying effort meet with their con-
gressional representatives to discuss 
the industry’s most pressing legisla-
tive and regulatory issues.

The event begins Tuesday, June 
24, with a 2 p.m. legislative briefing 
for attendees, and guidelines on con-
ducting meetings with congressional 
members and their staff. 

That evening there will be a 
group dinner, with entertainment 
provided by the popular political sat-
ire theater group, The Capitol Steps.

On Wednesday, June 25, attend-
ees will hold prescheduled appoint-
ments with their representatives and 
senators; often teaming up with other 
U M A  m e m b e r s  f o r  j o i n t 
appointments. 

New this year, participants will 
be housed on Capitol Hill, providing 

easier access to meetings and other 
events.  

The Liaison Capitol Hill Hotel 
will host the UMA event. The Liai-
son is the closest hotel to the U.S. 
Capitol.

Also new this year, a debriefing 
session will be conducted for attend-
ees to share their experiences and 
highlights of their meetings, fol-
lowed by an evening reception with 
invited congressional members and 
their staffs to afford an expanded and 
more relaxed opportunity for UMA 
members to interact with the con-
gressional guests.  

UMA key message points this 
year will focus on policies likely to 
be addressed in reauthorization of 
the surface transportation law.

Issues of importance to UMA 
members include:  Preservation of 
charter bus protections, return to 
zero federal fuel tax for over-the-
road buses, increased opportunities 
for contracting with local transit 
agencies, and a host of regulatory re-
forms, including due process for im-
minent hazard and out-of-service or-
de r s ,  th i rd -par ty  inspec t ion 
requirements, local entity require-
ments for registration of charter bus 

operators, and en route inspections. 
“UMA has distinguished itself as 

a leader on Capitol Hill in the bus in-
dustry,” said UMA Chairman Brian 
Annett of Annett Bus Lines.

“Today, our team of (UMA CEO) 
Vic Parra, (Vice President) Ken Pre-
sley, and the folks at Prime Policy 
Group see to it that lawmakers know 
how issues will impact small- to me-
dium-size bus operations. However, 
as much work as they do on our be-
half, it is our responsibility to show 
up and be heard on an individual 
basis with our individual elected 
officials.”

“Meetings are easy and most im-
portantly, professionally arranged,” 
said Annett.

“This year, having the host hotel 
within steps of the U.S. Capitol 
speaks to the level of convenience we 
want to extend to every UMA mem-
ber. It’s not time to sit back and hope 
it all gets ‘worked out’ — we need 
every member engaged and involved. 
Join us in D.C.”

There is no fee to attend. How-
ever, all attendees must register. 

To encourage participation, 
UMA will significantly subsidize 
part of the hotel cost for attendees. 

The complete schedule, registra-
tion and hotel information is avail-
able at www.uma.org/capitolhill, or 
by calling UMA at (800) 424-8262.

UMA announces Capitol Hill Days program

The fun is here at the new Resorts Casino Hotel in Atlantic City!  Enjoy the hottest slots and 
table games, Atlantic City’s largest standard rooms, exceptional dining, an all-you-can-eat 
buffet, new retail shopping and the best revue shows in AC. 

You can also earn and use Your comp dollars at

contact meg lewis at 609.340.7715 for bookings or further information.

|   ResortsAC.com   |  1.800.772.9000   |  Bet with your head not over it.  Gambling Problem?  Call 1.800.GAMBLER.

The Fun Is Here   
ResortsAC.com

GOOD TIMES ARE
A SURE BET

ENJOY summEr 365 daYs a YEar! 
• margaritaville restaurant  

•  landshark bar & grill

•  5 o’clock somewhere casino bar  

•  margaritaville slots & tables

•  retail shops and more!

JUNE 2014
7 Museum of Bus Transporta-
tion Spring Bus Fling, Museum 
of Bus Transportation, Hershey, 
Pa. Info: (717) 566-2001 Ext. 119.

12-14 The Bus History Associ- 
ation 2014 Annual Convention, 
Country Inn & Suites at Mall of 
America, Minneapolis. Info: 
www.bus-history.org.

16-19 Greater New Jersey 
Motorcoach Association and 
Pennsylvania Bus Association 
Joint Annual Meeting, Industry 
Expo and Sales Retreat, Sands 
Bethlehem (Pa.) Info: www.pabus.
org or www.gnjma.com.

18-21 New England Bus Asso - 
ciation 2014 Annual Confer-
ence, Hilton Mystic, Mystic, 
Conn. Info: mitch.guralnick@
mcicoach.com.

24-25 UMA Capital Hill Days, 
Washington, D.C. Info: Ken 
Presley at UMA, email kpresley@
uma.org, or call (800) 424-8262.

JULY 2014
13-16 Joint Annual Meeting of 
Virginia, North Carolina and 
South Carolina Motorcoach 
Associations, Richmond Mariott, 
Richmond, Va. Info: www.scmotor- 
coach.org, www.ncmotorcoach.
org, or www.vamotorcoach.org. 

Calendar

SHREVEPORT, La. — The Na-
tional Association of Motorcoach 
Operators announced that its 2014 
annual conference will be Aug. 
14-17 at the Hilton Shreveport. 

Hosted by the Shreveport-Boss-
ier Convention and Tourist Bureau, 
the four-day conference will feature 
educational sessions on the Federal 
Motor Carrier Safety Administra-
tion audit process, as well as golf, 
tours and evening activities. Regis-
tration materials are to be released 
in the next few weeks.

Shreveport-Bossier, “Louisi-
ana’s Other Side,” is situated on 
the Red River in northwest Louisi-
ana. The destination offers Las 

Vegas-style gambling, year-round 
festivals, local dining experiences, 
live music, and family attractions.

The area has two principal her-
itage influences: Cajun and Texas.

The location and date for the 
NAMO conference was chosen so 
members may extend their stay to 
attend the Alabama Motorcoach 
Association/Georgia Motorcoach 
Operators Association/South Cen-
tral Motorcoach Association joint 
meeting which starts immediately 
following the NAMO gathering at 
the Hilton. 

For information about the 
NAMO event, go to www.namo-
coaches.org.

NAMO picks Shreveport for event 



www.motorcoachexpo.com

Laissez les bons 
temps rouler!

Good Times.
Good Friends.
GREAT Business.
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You see it everyday, everywhere.
The media, business analysts, 

researchers and marketers devote 
an inordinate amount of attention 
to the generation coming around 
the corner.

This is natural, of course: Gen-
Yers (or Millennials) are an in-
triguing group of people given 
their background as one of the first 
collection of consumers to have 
been brought up with the internet 
all around them.

They are, in tech-speak, “digi-
tal natives” — as opposed to “digi-
tal immigrants” who have evolved 
from being newspaper readers and 
travel agent customers to browsers 
of news and users of price-com-
parison travel websites.

But there is another genera-
tion, which has its own cutesy 
label in the world of marketing yet 
gets infinitely less coverage: the 
silver surfer.

How this group (exact defini-
tions are hard to come by, but it is 
generally said to be those in their 
50s and over) is embracing the 
web, e-commerce and electronic 
devices is equally fascinating and, 
some argue, perhaps an even more 
important potential consumer 
group — especially for the motor-
coach industry.

Here’s why.
Travel marketing consultants 

point out that by 2018 some 35 
percent of the population in the 
U.S. will be over 50.

In terms of spending, this group 
is comparatively wealthy and less 
shy about splashing the cash.

Almost half (46 percent) of 
Apple product buyers are over 50, 
and 80 percent of luxury travel ser-
vices are snapped up by silver 
surfers.

According to one travel con-
sulting firm, the over-50 crowd ac-
counts for:

• 80 percent of cruise products

• 42 percent of online travel 
purchases

• 68 percent of users on 
Facebook

• A quarter of all comments on 
TripAdvisor

Yet, say the travel specialists, 
despite their influence, many sil-
ver surfers feel marginalized by 
their experience on the web.

For example, only 20 percent 
feel that websites are designed for 
them and their needs, and just 17 
percent believe online advertising 
is targeting them.

At the same time, the travel ex-
perts recommend that travel brands 

think carefully about how they 
reach out to silver surfers.

In almost every facet of their 
outlook on life, spending and re-
sponsibility, they are vastly different 
from younger generations, many of 
whom are not even out of education 
or have had long-term relationships.

Targeting must take the follow-
ing into account:

• Gender and sexuality
• Ethnicity
• Age
• Wealth
• Lifestyle
• Income
• Education

In general, say the travel spe-
cialists, not enough travel compa-
nies have designed their marketing 
or websites with some of the val-
ues of 50+ folks in mind.

Focusing on younger genera-
tions, for some reason, appears to 
be the only direction to go.

Such elements in site design, for 
example, can have implications for 
the over-50 crowd. For example:

• Use of animation
• Colors
• Layout of information
• Format of forms
• General navigation
• Size of text
One travel expert argues that if 

travel brands “design for the young, 
[then they] exclude the old.” Re-
versing the design and user experi-
ence, he argues, there is “no nega-
tive affect on younger consumers.”

And, yet, despite the apparent 
“ageing body, ageing mind and 
ageing senses,” silver surfers as a 
consumer group are “complex and 
relentless,” meaning either exclud-
ing them entirely or not making 
provision for their habits and buy-
ing power is careless.

They are, says this consultant, 
the “largest, fastest growing, 
wealthiest, least contested and nic-
est consumer segment” on the web.

The importance of paying attention to ‘silver surfers’

     

 Fairfax, Va. — Stockholders 
of Trailways Transportation 
System have elected Alan Thrash-
er to a three-year term on the 
Trailways board. He will represent 
Trailways’ southeast region.

Thrasher is president and co-
owner of Thrasher Brothers 
Trailways in Birmingham, Ala., a 
company his father, Jim Thrasher, 
founded in 1971. He also sits on 
the board of the United Motor-
coach Association. 

Thrasher said one of his priori-

ties would be to 
help f ind new 
opportunities for 
Trailways com-
panies to work 
together for mu-
tual benefit.

Thrasher has 
helped guide a 
number of na-
tional and inter-
national Trailways projects, in-
cluding the Vancouver 2010 
Winter Olympics and the 2012 
Democratic National Convention.

Thrasher has been a part of his 
family’s motorcoach business 

since the age of 11 when he was 
put to work washing vehicles. 

He and his sister Alyce ac-
quired the company from their 
parents in 2007. Thrasher Brothers 
Trailways has been affiliated with 
Trailways for nearly 15 years. 

Rep. Tom Petri, R-Wis., chair-
man of the highway and transit 
panel of the U.S. House Trans-
portation and Infrastructure 
Committee, is joining a growing 
number of colleagues in retiring at 
the end of the current term.

The Harvard-trained lawyer 
will cap his House service at 18 
terms, or more than 35 years.

Alan Thrasher

People
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safety-briefing videos and pam-
phlets are widely available for op-
erator use. 

Unlike a regulation, industry 
guidance does not carry the force of 
law. Regulators warned when they 
issued their guidelines, however, 
that the industry should pay close 
attention to their suggestions.

The 2007 guidance met the in-
dustry’s request for flexibility to 
develop passenger safety informa-
tion methods that fit the unique 
needs of carriers.

Coach industry representatives 
on a working group maintained it 
was impossible to develop a uni-
form passenger safety awareness 
regulation that was flexible enough 
for industrywide application due to 
the broad operational and equip-
ment variations within the industry.

The group said that develop-
ment and promotion of a list of 
best practices was a more effective 
and realistic alternative to assure 
motorcoach passengers receive 
safety information.

Long simmering issue 
The idea of requiring coach 

operators to conduct passenger 
safety briefings has been an issue 
for more than 15 years.

Following a 1997 bus crash in 
Stony Creek, Va., the National 
Safety Transportation Board asked 
the FMCSA to begin requiring 
pre-trip safety information for mo-
torcoach passengers.

The NTSB said that in the 
Stony Creek accident, and in other 

crashes it had investigated, passen-
gers said they did not know what 
to do or how to get out of a 
smashed or overturned bus.

In last month’s Federal Regis-
ter notice, the FMCSA summa-
rized the need for the survey this 
way:

“Due to several recent fatal 
motorcoach crashes, the Congress, 
the U.S. Department of Transpor-
tation, specif ically the Federal 
Motor Carrier Safety Administra-
tion and other federal oversight 
agencies, including the National 
Transportation Safety Board, have 
increased their scrutiny over the 
motorcoach industry and the en-
forcement of and compliance with 
the Federal Motor Carrier Safety 
Regulations. NTSB issued safety 
recommendations, H-99-007 and 
H-99-008, to the Department of 
Transportation, on Feb. 26, 1999, 
requiring motorcoach operators to 
provide passengers with pre-trip 
safety awareness information.

“This recommendation result-
ed from NTSB’s investigation of 
two motorcoach crashes from the 
late 1990s which revealed that 
passengers felt a general sense of 
panic, not knowing what to do on a 
motorcoach in the case of an emer-
gency. The intent of the recom-
mendation is to empower passen-
gers to take their personal safety 
into their own hands in the event 
of an imminent hazard or emer-
gency situation.”

Deadline for comments
Comments on the proposed 

survey are due by May 19 and 
should reference Federal Docket 

Management System Docket 
Number FMCSA-2011-0279.

Written comments should be 
addressed to the Desk Officer, De-
partment of Transportation/Feder-
al Motor Carrier Safety Adminis-
tration, Office of Information and 
Regulatory Affairs, Off ice of 
Management and Budget.

Submissions may be sent by e-
mail to oira_submission@omb.
eop.gov; faxed to (202) 395-6974, 
or mailed to the Office of Infor-
mation and Regulatory Affairs, 
Office of Management and Bud-
get, Docket Library, Room 10102, 
725 17th St. NW, Washington, 
D.C., 20503.

The filing noted that no public 
comments were received when 
FMCSA sought permission to 
conduct similar surveys in 2011 
and 2013.

The ‘Guidelines’ 
In 2007, the FMCSA came up 

with a basic plan that coach opera-
tors could follow to implement a 
passenger safety-awareness pro-
gram. It was specifically designed 
to meet the needs of diverse mo-
torcoach operational types. 

Here are the recommended 
safety topics to be covered in a 
motorcoach passenger safety 
awareness briefing or program:

1. Emergency exits: Point out 
the location of all emergency exits 
(push-out windows, roof vent and 
door) and explain how to operate 
them.

Emphasize that, whenever fea-
sible, the motorcoach door should 
be the primary exit. Encourage 
able-bodied passengers to assist 

any injured or mobility-impaired 
passengers during an emergency 
evacuation. (Provide passengers 
with sufficient guidance to assure 
compliance with 49 CFR 392.62, 
“Safe operation, buses.”)

2. Emergency contact: Advise 
passengers to call 911 by cell phone 
in the event of an emergency.

3. Driver direction: Advise 
passengers to look to the driver for 
direction and follow his or her 
instructions.

4. Fire extinguisher: Point out 
t h e  l o c a t i o n  o f  t h e  f i r e 
extinguisher.

5. Restroom emergency push 
button or switch: Inform motor-
coach passengers of the emergen-
cy signal device in the restroom.

6. Avoid slips and falls: Warn 
passengers to exercise care when 
boarding and exiting the motor-
coach and to use the handrail when 
ascending or descending steps.

7. Encourage passengers to re-
main seated as much as possible 
while the motorcoach is in motion. 
If it is necessary to walk while the 
motorcoach is moving, passengers 
should always use handrails and 
supports.

Presentation method
The FMCSA suggested a vari-

ety of methods of presenting the 
safety information. However, it 
also said its list of ways of provid-
ing safety information was neither 
exhaustive nor should it be con-
strued to restrict combinations of 
the methods or additional presen-
tation methods.

1. Passenger boarding: Informa-
tional pamphlets could be distribut-

ed to passengers during boarding.
2. After passenger boarding 

and immediately prior to moving 
the motorcoach:

a. The driver requests the pas-
sengers to review informational 
pamphlets located in the pouches 
or sleeves on the back of seats.

b. The driver provides an oral 
presentation (similar to the pre-
sentations by airline flight atten-
dants prior to take-off) with or 
without informational pamphlets 
as visual aids.

c. An automated audio presen-
tation broadcasts a cassette tape or 
compact disk over the motorcoach 
audio system.

d. An automated video presen-
tation plays a videotape or DVD 
on the coach video system.

Timing, frequency
Here’s when the FMCSA says 

safety briefings should be given: 
Demand-responsive motor-

coach operations, such as charter-
and-tour services, should present 
the safety information to passen-
gers after boarding and prior to 
movement of the motorcoach.

Fixed-route motorcoach ser-
vice operations should present the 
safety information at all major 
stops or terminals, after passenger 
boarding and prior to movement of 
the motorcoach.

At the time the FMCSA guid-
ance was issued, the United Mo-
torcoach Association said the rec-
ommendations were thorough, 
flexible and practical, as well as 
being “reasonable and tolerable fi-
nancial considerations for opera-
tors to implement.”

The study failed to gauge the 
impact of higher liability mandates 
on attorneys, especially plaintiff 
attorneys, who some critics con-
tend would be the primary benefi-
ciaries of any insurance require-
ment changes.   

Here is a sampling of findings 
from the Volpe study included in 
the report: 

• “Catastrophic motor carrier-
related crashes are relatively rare.  
Based on limited available claims 
data, it was estimated that cata-
strophic crashes, resulting in inju-
ry, death and/or property damages 
that exceed the current minimum 
levels of financial responsibility, 
comprised less than 1 percent of 
all [commercial motor vehicle] 
crashes (about 3,300 of 330,000 
total crashes per year).”  

• “However, costs for severe 
and critical injury crashes can eas-
ily exceed $1 million. The analysis 
reveals that two categories of inju-
ry crash (severe and critical) yield 
damages of more than $1 million, 
in nominal terms, using the DOT’s 
previous [July 2011] estimated 

value of a statistical life (VSL) of 
$6.2 million,” a figure increased to 
$9.1 million as of February 2013.

• “Insurance premiums have de-
clined in real terms since the 1980s.” 
The analysis indicated there has 
been relative stability “of insurance 
rates during the past three decades. 
Insurance rates for the same level of 
coverage (e.g., $750,000 or $1 mil-
lion) have declined slightly on aver-
age in nominal terms, hovering 
around $5,000 per power unit (truck 
or bus).  The real values (i.e., infla-
tion adjusted) of insurance rates 
have also declined.” 

• “Current insurance limits do 
not adequately cover catastrophic 
crashes, mainly because of in-
creased medical costs. The de-
creasing real value of the current 
minimum levels of financial re-
sponsibility is effectively remov-
ing the function of insurance in 
covering catastrophic crashes. 
From 1985 to 2013, the medical 
consumer price index increased at 
a significantly higher rate than the 
core Consumer Price Index (4.9 
percent annually for medical care, 
compared to 2.8 percent for core).”

Using those figures, the mini-
mum liability for freight truckers, 

which is currently $750,000, would 
increase to $1.6 million in today’s 
dollars, or $3.18 million to keep 
pace with rising medical costs.

• “The study focused mainly 
on freight carriers but also applies 
to passenger and hazardous mate-
rials carriers.” It cited National 
Transportation Safety Board post-
crash investigations into three cat-
astrophic accidents in 2008 and 
2012, which “suggest that key 
crash factors were the motorcoach 
driver, the mechanical condition of 
the vehicle, and the carrier’s opera-
tions.…Applying DOT’s VSL 
highlights the need for considering 
higher minimum levels of finan-
cial responsibility that would apply 
to for-hire passenger carriers.” 

The study also stated that it did 
not look at potential insurance pre-
mium hikes for operators because 
comprehensive data were “not 
readily available.”

“The insurance underwriting 
process is specific to individual 
motor carriers, and there are no 
uniform pricing practices (other 
than limits that might be imposed 
by state regulations). The insur-
ance industry participants are pro-
tective of their pricing for compet-

i t ive reasons,  and avai lable 
information was largely generic 
and limited,” the agency stated.

Big price tag
However, a top motorcoach in-

dustry insurance executive — at a 
company that claims nearly a third 
of the motorcoach market share — 
told operators in February that fed-
eral regulators had not been in 
contact with the company seeking 
information about pricing.

Timothy D. Delaney, senior ex-
ecutive vice president at Lancer 
Insurance Co, told attendees at 
UMA Motorcoach Expo at Travel 
Exchange in Los Angeles that a 
doubling of the minimum amount 
of liability insurance could mean a 
hike in annual premiums by as 
much as 60 percent.

That would add another $150 
million to the combined $250 mil-
lion motorcoach operators current-
ly pay to insure their fleets each 
year — roughly equating to an av-
erage premium of $10,000 for 
each coach, up from the current 
average of about $6,250.

In addition, Delaney suggested 
that increasing the liability mini-
mum could bring far larger awards 

to people involved in bus accidents 
because their lawyers would have a 
higher starting point when they 
file claims against carriers.

Truckers weigh in 
Meanwhile, the American 

Trucking Associations is question-
ing the FMCSA study and told a 
trucking publication it does not see 
a correlation between insurance 
minimums and safety. 

“ATA has yet to see any evi-
dence that increased insurance 
minimums will lead to improved 
highway safety, and until we can 
review the underlying Volpe study 
the FMCSA report relies on, that 
continues to be the case,” accord-
ing to an ATA statement. “In addi-
tion, we are disappointed by the 
report’s lack of depth in exploring 
these issues.”

Nonetheless, the report said 
the safety agency has already 
formed a rulemaking team to look 
at the issue.

“The FMCSA will continue to 
meet with stakeholders, including 
industry, safety advocacy groups, 
and private citizens, as it moves 
forward with developing a pro-
posed rule,” the report stated.

Insurance mandate
CONTINUED FROM PAGE 1

Passenger briefings
CONTINUED FROM PAGE 1



 Bus & Motorcoach News  INDUSTRY NEWS May 15, 2014 19

All Orders Placed Over $100 Will be Shipped FREE of Charge Regular Ground Freight
Our Knowledgeable Sales Staff has over 150 Years of Experience

 CALL TOLL FREE 877-500-6999          

“A good product,  a good price.”
Contact Your Local Representative for Pricing and Availability.
NORTHEAST Mike Hemby  352-430-7977  Mike@CTCCoach.com
SOUTHEAST Charlie McCarron  407-403-2494  Charlie@CTCCoach.com
MID ATLANTIC Howard Nichols 407-808-3322  Howard@CTCCoach.com
MID CENTRAL Dwight Barnett  248-421-3631  Dwight@CTCCoach.com
WEST COAST  Richard Olsonawski  253-219-0749  Richard@CTCCoach.com
INSIDE SALES  Jenna Hemby  609-780-1996  Jenna@CTCCoach.com

Prices Subject to Change

5/2014

Replace Your  Lights with 
The NEW  7L-7-156LED!
Reduce Labor Costs as Compared to Incandescent Light Assemblies
Multi-function Light Assembly Use as Brake and Tail Light
Excessively Brighter than Incandescent Bulb
Direct Replacement

  Only
$52.00

 EachMCI E/J Model
as low as

$116.24   
MCI D Model

as low as
$107.73

Stock Up and Save 
for Safety

Delays and inconsistencies 
with the way states test applicants 
for commercial driver licenses are 
undermining efforts to fill job va-
cancies and recruit new drivers, 
according to some driver’s training 
experts.

Congress is being asked to act. 

Don Lefeve, president of the 
Commercial Vehicle Training As-
sociation in Springfield, Va., said 
it takes up to 45 days for CDL ap-
plicants in some states to arrange a 
skills test due to inadequate staff-
ing and a limited number of testing 
facilities.

As a consequence of delays in 
issuing licenses, Lefeve said, many 
qualif ied applicants give up or 
find other jobs, hurting the ability 
of motor carriers to fill jobs and 
tying up equipment at state testing 
sites that could be used for ongo-
ing instruction.

To speed up the process, 
Lefeve said, states need to expand 
the number of third-party testing 
sites.

“Our data show that 29 states 
offer third-party testing,” Lefeve 
said. “Of these states, 12 offer it 
through a very restricted program; 
meaning through a community 
college only. An additional 12 
states only conduct testing through 
state-funded officials or sites.”

The average testing time delay 
in states that use only state-funded 
sites is 14 to 45 days, according to 
research conducted by CVTA.

In states that use third-party 
testing on a limited basis, the time 
from scheduling to actual testing 
ranges from six to 30 days.

In some states, driver training 
schools are allowed to conduct 
skills tests and, in those cases, 
there is no delay in testing since 
the exams “are performed as need-
ed,” Lefeve said.

CVTA officials want Congress 
to require at least a study of the 
benefits of third-party testing as 
part of the next highway funding 
bill.

“We would like to know the 
economic impact resulting from 
delays and suggested ways in 

which states could reduce their 
testing delay times,” Lefeve said.

Lefeve led a group of CVTA 
member firms that met with con-
gressional representatives in 
Washington, D.C., last month.

Congress also is being asked to 
require states to provide greater 
oversight of examiners and testing 
procedures to address disparities 
in methodology and “arbitrary” 
rules that result in many qualified 
applicants failing the test.

“While most states are sup-
posed to test the same knowledge 
and skills set forth by the U.S. De-
partment of Transportation, the 
consistency of skills testing varies 
from state to state and even from 
region to region within a state,” ac-
cording to Lefeve.

A n o t h e r  i s s u e  i s  C D L 
reciprocity.

Under a rule slated to go into ef-
fect in July 2015, CDL applicants 
can take the skills test in one state 
and have the results accepted by the 
state where the applicant is 
domiciled.

However, CVTA officials say 
the rule needs to be strengthened 
by making it clear that states must 
issue a CDL when an applicant 
passes a test from another state.

CDL-skills testing delays may be hurting driver recruiting

FORT WORTH, Texas — CH Bus Sales Inc., dis-
tributor of Temsa motorcoaches in the U.S., has 
opened a sales and service center here.

The facility has more than 12,000 square feet of 
space with motorcoach parking, a parts warehouse, 
and six garage bays. Three more bays are to be con-
structed soon.

In addition to complete service work for all Temsa 
coaches, the center also will handle sales of Temsa TS 
45, TS 35 and TS 30 models.

The facility is at 4900 E. Loop 820 S., between 
Interstates 30 and 20 on the east edge of Fort Worth. 

Tim Vaught, CH Bus vice president of sales, ser-
vice and product development, is managing the new 
facility with assistance from Shannon Vaught, sales 
and service; Tony Young, body shop manager; Bryan 
Sample, parts manager, and a staff of experienced 
technicians.

The team at CH Bus Sales Texas has many years 
of experience in the motorcoach industry and the ex-
pertise to assist on any motorcoach vehicle, said 
Vaught.

“We look forward to being able to provide a high-
er level of service, with new coach sales as well as 

pre-owned coach sales and service,” said Vaught. 
“Our customers will find that CH will work to meet or 
exceed all expectations.” 

The facility is expected to primarily serve custom-
ers in CH Bus Sales’ southern territory which in-
cludes Texas, Louisiana, Arkansas, Mississippi, New 
Mexico, Arizona, Colorado, Kansas, and Oklahoma.

For more information, go to www.chbussales.com 
or www.temsa.com.

CH Bus Sales opens facility in Texas 
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proved by IRP members. Most ob-
servers think passage is almost 
certain.

Earlier this year, the proposed 
amendment was put out for public 
comment by IRP representatives, 
and the discussion at the annual 
meeting is the next step before it 
becomes a ballot measure and is 
voted on by U.S. states, Canadian 
provinces and the District of 
Columbia.

The charter bus proposal fol-
lows on a major change adopted by 

IRP last year. In voting last fall, 
the states and provinces voted 50 
to 6 to adopt a full reciprocity plan 
for truckers and bus operators that 
join the plan. 

That means that when full reci-
procity takes effect in 2015, every 
vehicle registered under the IRP 
will be automatically qualif ied 
every year for registration purpos-
es to operate in all of the 48 con-
tiguous states, the District of Co-
lumbia, and the 10 Canadian 
provinces.

There will be no more trip per-
mits for IRP vehicles, no estimated 
miles, and no fee for adding a new 

state in the middle of a year.
For example, under the full 

reciprocity plan, motorcoaches 
going into Washington, D.C. will 
no longer have to pay the $50 per-
bus fee charter operators currently 
have to pay the district.  

 Full reciprocity is expected to 
provide greater flexibility for tens 
of thousands of truck and bus 
companies nationwide, especially 
smaller companies, and save both 
industry and government time and 
money now wasted on administra-
tive hassle.

Some IRP observers see the 
charter bus proposal as reasonable, 

since, under the full reciprocity 
plan, an IRP registrant will auto-
matically be registered for all 
states and Canadian provinces. 

In fact, there are those who 
think charter coach operators 
would be smart to sign up for ap-
portioned tags now, before the full 
reciprocity plan goes into effect, 
since it will be an easier transition 
if they already have apportioned 
plates on Jan. 1. 

On the other hand, some bus 
operators that have depended on 
reciprocity for decades may be un-
prepared for the higher registration 
fees some would have to pay under 

IRP. 
While the full reciprocity plan 

adopted last year takes effect Jan.  
1, the bus amendment, if adopted, 
would become effective in 2016.

A change to the IRP requires a 
three-quarters vote of the states 
and provinces. 

The full  reciprocity plan 
amendment was approved by 89 
percent of the states and provinces, 
but another ballot measure, which 
would have allowed electronic cre-
dentialing, came up short 10 per-
centage points short. It was ap-
proved by about 65 percent of the 
voters.

Police Department Captain 
John Rohrbacher told the Sausalito 
City Council he met in December 
with Ray Sargoni, president of 
Gray Line of San Francisco and a 
member of the San Francisco Tour 
Operators Association. Then, in 
January, they met again, along 
with other association members, 
and worked out the agreement.

There was lively debate at a 
council session in March over the 
issue. Several community mem-
bers noted the buses’ popularity 
with tourists and their positive im-
pact on local businesses, while 
others voiced complaints.

One speaker, who said she was 
a long-time resident living along 

the bus route, opined that her street 
should be renamed “Alexander 
Freeway” because of traffic, noise 
and exhaust fumes. 

“I can no longer go on my deck 
because of the pollution,” she said.

Councilmember Linda Pfeifer 
indicated she favored a stricter ap-
p roach  t han  t he  vo lun t a r y 
agreement.

“Legislation sets everyone up 
for success,” she said. 

In the end, council members 
agreed to let the agreement stand, 
and to review the issue in June. 

“If the voluntary agreement 
doesn’t work, then we need to sadly 
put some rules in place,” said 
Mayor Ray Withy. “But I would 
very much encourage us to take the 
spirit of cooperation and collabora-
tion and try to work it out first.”

elected chairman, succeeding Au-
tumn Brown Dipert of Dan Dipert 
Coaches in Arlington, Texas.

“Our board has made many ac-
complishments during Autumn’s 
term, including adopting the Smart 
Move Campaign and Americaniz-
ing it to become the GoMotor-

coach | Make the Smart Move cam-
paign,” Shelbo said.

“She also was instrumental in 
developing our strategic marketing 
plan and the creation of the new-
and-improved operator toolbox.

“On behalf of the board, we ex-
tend our sincerest gratitude for all 
her hard work and dedication over 
the past two years.”

Rounding out the officer posi-

tions are vice chairwoman Gladys 
Gillis of Starline Luxury Trans-
portation in Seattle; secretary 
Scott Riccio of Northeast Trail-
ways in Lewiston, Maine, and 
treasurer Elaine Fickett of H&L 
Charter in Rancho Cucamonga, 
Calif.

Newly elected to the board is 
Michelle Petelicki of Panorama 
Tours in Clifton, N.J.

 The council’s other board 
members are Mike Costa of A Yan-
kee Line in Boston; United Motor-
coach Association President Vic 
Parra; American Bus Association 
President Peter Pantuso, and Inter-
national Motorcoach Group Presi-
dent Bronwyn Wilson.

“Our board is a dynamic and 
dedicated group,” said Shelbo. 

“Moving forward, our plan is to 

continue developing cost-effective 
marketing tools for motorcoach op-
erators and to bring increased 
awareness of our mission to the in-
dustry: to increase motorcoach rid-
ership throughout North America.

“I am excited about this oppor-
tunity. Our long-range goal of 
reaching more consumers with the 
benefits of motorcoach travel is 
never out of sight.”

coaches and buses inspected were 
put out of service. That rate was 17 
percentage points better than 2012 
and measurably below the lowest 
rate posted during the previous 13 
years.

The prior low for buses — 
since 2000 — came in 2001 when 
it was 7.7 percent. 

Last year’s rate compared with 
an out-of-service rate of 8.6 per-
cent for Roadcheck 2012 and 8.7 
percent during Roadcheck 2011.

The rate for buses last year was 
roughly one-third that of over-the-
road trucks.

Close to 21 percent of all 
trucks were parked after undergo-
ing a Roadcheck 2013 check.  

The out-of-service rate for bus 
and motorcoach drivers during last 
year’s Roadcheck moved higher to 
3.1 percent. In 2012, the driver 
out-of-service rate was 2.5 per-
cent. In 2011, it was 2.6 percent, 
compared to 3.6 percent in both 
2010 and 2009.

The lowest driver out-of-ser-
vice rate in the past dozen years 
came in 2003, when it was 1.7 
percent. 

Each year, roughly 10,000 
 CVSA-certified local, state, pro-
vincial and federal inspectors at 
1,500 locations across North 
America perform bus and truck 
inspections. 

 Experts say the first line of de-
fense during a Roadcheck check is 
drivers. Drivers should be remind-
ed to keep a keen eye on their 

paperwork.
“It’s not so much maintenance 

anymore; they’re getting nailed for 
paperwork,” says one safety 
specialist.

The CVSA offers its own set of 
tips to get ready for Roadcheck. 
Brakes, fuel and exhaust systems, 
lighting, steering, suspension, 
tires, wheels, rims and hubs are all 
listed in a prep package on its web-
s i t e .  D o n ’t  f o rg e t  b a t t e r y 
terminals.

Typically, Roadcheck inspec-
tors annually perform 75,000 truck 
and bus inspections, 65 percent of 
which are North American Stan-
dard Level 1 inspections — the 
most comprehensive type of 
inspection. 

Roadcheck has been around 
for 26 years.

Marketing Council
CONTINUED FROM PAGE 3

IRP changes
CONTINUED FROM PAGE 1

Road check
CONTINUED FROM PAGE 1

Sausalito
CONTINUED FROM PAGE 3

WASHINGTON — The U.S. 
Department of Commerce reports 
that international visitors spent a 
record $180.7 billion on U.S. trav-
el- and tourism-related goods and 
services last year, an increase of 
more than 9 percent from 2012.

On average, international visi-
tors spent nearly $1.3 billion more 
per month in the United States 
during 2013 than they did the pre-
vious year.

“Travel and tourism to and 
within the United States has been 
a signif icant contributor to our 
economic recovery, and this ad-
ministration is working to ensure 
we can reach the president’s goal 
of attracting 100 million interna-

tional visitors to the United States 
by 2021,” said U.S. Commerce 
Secretary Penny Pritzker.

The U.S. had 66.7 million in-
ternational visitors in 2012; visitor 
figures for all of last year are not 
yet available.  

In 2012, President Obama 
launched the National Travel and 
Tourism Strategy, which is de-
signed to make the U.S. a more 
 a t t r a c t i v e  a n d  a c c e s s i b l e 
destination. 

The strategy sets a goal of 
drawing 100 million international 
visitors by 2021, which is expect-
ed to generate $250 billion annu-
ally in visitor spending. The strat-
egy also encourages Americans to 

travel more within the U.S.
The Commerce Department 

Office of Travel and Tourism In-
dustries collects, analyzes, and 
disseminates international travel 
and tourism statistics for the U.S. 
Travel and Tourism Statistical 
System. To view additional indus-
try-related statistics, go to: http://
travel.trade.gov.

 
Brand USA marketing 

WASHINGTON, DC — Brand 
USA says its marketing efforts are 
having a positive impact on U.S. 
international arrivals and the U.S. 
economy, as reported in a study 
conducted by Oxford Economics.

For the 12 months ended Sept. 

30, Brand USA’s marketing cam-
paigns generated 1.1 million incre-
mental visitors to the United States 
— a 2.3 percent increase over 
growth that would have occurred 
without Brand USA marketing ini-
tiatives, the study indicated.

The additional visitors spent 
$3.4 billion in the United States, 
including travel and U.S. carrier 
fare receipts. 

The results equate to a market-
ing return on investment of 47:1 
based on Brand USA’s marketing 
expenses of $72 million, accord-
ing to the study. 

Brand USA is the public-private 
partnership created by Congress 
nearly four years ago to promote in-

bound tourism to the U.S. Its forma-
tion marked the launch of the first 
nationally coordinated international 
tourism marketing effort.

The program is funded jointly 
by the travel industry and a cus-
toms fee. U.S. Customs and Bor-
der Protection charges people vis-
iting the U.S.A. a $10 fee, along 
with a $4 processing charge.

The  legislation that created the 
program caps the customs fee con-
tribution at $100 million annually. 

To access the full report, enti-
tled “The Return on Investment of 
Brand USA Marketing: 2013 Fis-
cal Year Analysis,” and obtain more 
information about Brand USA, go 
to www.thebrandusa.com.

Int’l visitors inject record amount into U.S. economy
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UNCASVILLE, Conn. — Mo-
torcoach and school bus operators 
from all six New England states, 
plus New York, showed up last 
month for the 11th annual Sales 
and Service Exposition conducted 
by DATTCO, Connecticut’s largest 
and most-diversif ied passenger 
transportation company.

A signif icant new wrinkle 
added this year was a “Joint Asso-
ciation General Meeting” where 
members of four bus associations 
gathered to brainstorm how they 
could work together to serve the 
motorcoach industry on a regional 
basis.

The New England Bus Asso-
ciation, Connecticut Bus Associ-
ation, Massachusetts Bus Associ-
ation and Bus Association of New 
York had representatives at the 

meeting, with a total of 32 mem-
b e r s  o f  t h e  a s s o c i a t i o n s 
participating.

Exposition educational semi-
nars were provided on a variety of 
topics, ranging from safety com-
pliance to corrosion prevention, 
coping with healthcare reform and 
new-engine technology.

Based in New Britain, Conn., 
DATTCO has been conducting its 
exposition yearly since 2003, to 
thank school and commercial bus 
customers, and inform them about 
new products ,  services  and 
technology.

Again this year, the event was 
at the Mohegan Sun Casino in Un-
casville. Nearly 600 customers and 
72 suppliers were offered a mix of 
technology, information and fun. 

A number of DATTCO suppli-

er/partners, including IC Corpora-
tion, ABC Companies, Champion 
Collins/Mid Bus, MCI, Temsa and 
Turtle Top displayed school and 
commercial buses, ranging from 
an ABC 3035RE coach through 
the whole range of midsize and 
smaller cutaways.

Owned by the DeVivo family, 
DATTCO was founded in 1924 
with a single borrowed bus; it cur-
rently operates 1,000 school buses, 
79 motorcoaches, and 65 transit, 
shuttle and activity vehicles.

The International Motorcoach 
Group member also has a tour 
 operation and 15 locations sprin-
kled across southeastern New 
England.

In addition to being IC Corpo-
ration’s largest dealer, DATTCO 
sells and supports General Coach 

America/Champion Bus, Collins/
Mid Bus, Glaval, Mauck 2 and 
Turtle Top commercial vehicles, as 

well as supplying and installing 
Braun wheelchair lifts and Thermo 
King HVAC units.

DATTCO attracts nearly 700 to annual exposition

HAMILTON, Ontario — Look-
ing for a travel destination where 
lodging prices are moderating?

A television station here re-
ports that while there’s a lot of talk 
about how the economy is improv-
ing, motel owners in Niagara Falls 
say they’re still stuck deep in the 
recession.

Ritu Narang does a check of 
rooms at her family-owned Niaga-
ra Falls motel, even though most 
rooms are empty.

“It’s a great day today. You can 
look at the property. I have three 
rooms occupied right now,” Nara-
ng says of the motel.

The Narangs’ 34-unit Advan-

tage Inn is on the Lundy’s Lane 
strip, where the discounts are deep 
and innkeepers are begging for 
business, reports station CHCH. 

There are 7,500 motel rooms in 
Niagara Falls, and thousands more 
in the hotel towers. Falls-view hotel 
rooms are what tourists want most.

“Even during the so-called sea-

son months of June, July and Au-
gust. This property and that prop-
erty and most of the small properties 
are full only on weekends,” reports 
another motel owner.

Devanshu Narang says in the 
off-season he loses $8,000 a month. 
Property taxes alone on the Advan-
tage Inn and his other motel across 

the street are $3,300 every month.
As president of the Niagara 

Innkeepers Association, Narang 
has asked Niagara Falls council to 
let motel owners like him pay all 
their taxes in the busy months. 
And if the taxes are overdue to 
 reduce the penalty to 6 percent a 
year.

Money woes at Niagara Falls motels means value for guests
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CLASSIFIED ADVERTISING

REPOS FOR SALEREPOS FOR SALE
•“Bank Repos” across the US   • Priced to Sell

• Variety of Makes & Models

1-877-737-2221 x30716
www.Bus-Buys.com — View “Repo Inventory” 

Excellent Condition–none nicer! 
Cummins • B500 • 58 pax w/lav 

<150K TCM Michelin Tires 
Alcoa Rims • Cordless Mics 

CD/DVD • Lots more options 
 Partial Financing O.A.C. 

Starting at $350,000/OBO 
Trades for clean MCI D model considered • More available 

Call / Email today for photos and more info! 
sales@royalstarhawaii.com / 808.832.6261

To find out more or 
to place a Classified Ad in
Bus & Motorcoach News 

call 866-930-8426

Be sure and 
update 

your mailing 
information 
with us so 
you don’t 

miss a 
single issue!

Call 866-930-8421 or email changes to:
ebalm@busandmotorcoachnews.com

Ontario Motor Coach Association
joins fight to stop costly trades tax

TORONTO — The Ontario 
Motor Coach Association has 
joined a grassroots campaign to re-
peal a year-old provincial tax of 
t radespeople,  including bus 
mechanics.

A provincial institution, the 
Ontario College of Trades, imple-
mented the tax, called a member-
ship fee, that applies to mechanics, 
electricians, plumbers and other 
technicians across the province. 

For some workers, including 
barbers, carpenters, roofers and 
scores of other tradespeople, the 
cost to maintain their certification 
has spiked 500 percent to around 
$120 per year.

Critics of the tax, a number 
that appears to be growing daily, 
contend the tax and its collection 
is “another government bureaucra-
cy that no one wants or needs.”

“(It) is making life more ex-
pensive for all Ontarians and mak-
ing everything from getting a hair-

cut, to hiring a plumber, to buying 
a new home, to getting your lights 
or heating fixed, or having your 
car repaired more expensive,” said 
one provincial representative who 
opposes the tax.

When the college announced 
the new structure last year, it said 
the membership fees would help 
provide training and establish 
work  s t anda rds  ac ros s  t he 
province.

“Our industry is facing a real 
shortage of trained mechanics and 
we’re extremely concerned that 
this new tax and the bureaucracy 
associated with the new system are 
only going to serve to discourage 
young people from becoming me-
chanics,” said Doug Switzer, presi-
dent and CEO of the Ontario 
Motor Coach Association. 

“More red tape and higher tax-
ation isn’t helping, it’s only serv-
ing to make a job in the trades a 
less attractive career choice.”

Beyond that, said Switzer, 
“we’re concerned that the College 
of Trades and the Ontario govern-
ment have yet to explain what me-
chanics will get in return for this 
multi-million dollar tax grab.

“Our association has joined the 
Stop the Trades Tax campaign to 
help convince the government to 
abolish the trades’ tax.”

In a phone interview, Switzer 
said that a large chunk of the 
money raised by the tax will be 
used to create a bureaucracy to 
make sure tradesmen and women 
are paying the tax.

He called the issue a “manu-
factured problem” fundamentally 
designed to give the current liberal 
provincial government “more con-
trol over tradespeople.”

He predicted the tax will be-
come an important issue in the 
next provincial elections. 

For more information, go to 
www.stopthetradestax.ca. 

Canada upgrading border crossings
LANGLEY, British Columbia 

— The Canadian government is 
planning a multi-million dollar up-
grade for the Aldergrove border 
crossing here, which includes an 
expansion with a dedicated nexus 
lane to speed up crossings.

The government says it will in-
vest millions to build a full-pro-
cessing facility and supporting in-
frastructure for  commercial 
vehicles at the crossing, that’s just 
across the line from Washington 
state.

The expanded facility, project-
ed for completion in early 2016, is 

expected to improve efficiency for 
commercial vehicles crossing the 
border.

Since August 2010, commer-
cial vehicle traffic at Aldergrove 
has been restricted to local area 
carriers.

It also has been announced that 
the Canadian government has allo-
cated additional funding for the 
redevelopment of the Sault Ste. 
Marie International Bridge border 
crossing.

The Sault Ste. Marie bridge 
spans the St. Mary’s River between 
the U.S. and Canada, connecting 

the cities of Sault Ste. Marie, Mich. 
and Sault Ste. Marie, Ontario.

The funding is meant to re-
move commercial vehicle traffic 
from downtown Sault Ste. Marie, 
Ontario, streets, but will also assist 
the city in maintaining and repair-
ing roads, which have been used to 
link commercial traffic across to 
Michigan.

The Canadian federal govern-
ment is investing another $7.5 mil-
lion Canadian in the project, in ad-
dition to the $44 million Canadian 
that Prime Minister Stephen Harp-
er announced in 2009.

Ontario gets biodiesel mandates
TORONTO — Ontario has 

new regulations imposing a pro-
vincial biodiesel fuel mandate.

When it proposed a biodiesel 
mandate last December, the Ontar-
io Ministry of the Environment 
called for an annual average of 2 
percent biofuel content in all diesel 
fuel sold in the province from April 
2014 through December 2015.

That would be followed by an 
annual average of biofuel content 
of 4 percent biodiesel starting after 
2016.

The published regulation de-
lays full implementation by one 
year, meaning it starts in April 
2015, but includes a 3 percent in-
termediary phase before the 4 per-
cent mandate beings in 2017.

Northern Ontario will not be 
included in the mandate until 
2017.

Both the Ontario Motor Coach 
and Ontario Trucking association 
say they’re concerned the new 
rules could lead to warranty issues 
with diesel engine manufacturers.

Provincial off icials “haven’t 
done enough work with the engine 
makers,” noted Doug Switzer, 
president and CEO of the Ontario 
Motor Coach Association. “The 
engines were designed for ultra-
low sulfur diesel fuel; they didn’t 
design them to run on biodiesel. 

“One-to-two percent is not a big 
deal. Higher (biodiesel) content is a 
bigger issue,” Switzer added.

He also expressed concern 
about standards for biodiesel fuel 
— “what does biodiesel consti-
tute?” And, about quality control 
standards for manufacture of the 
fuel.  

Finally, he worries about use of 

the fuel in far northern Ontario, 
with its severe cold. Higher-per-
centage biodiesel gels and freezes 
in extreme cold.  

“With the introduction of the 
regulations we have no choice but 
to see what happens,” observed 
Ontario Trucking Association 
President David Bradley. 

“It’s unfortunate that the legiti-
mate concerns of the consumer 
were not more explicitly addressed 
when the Ministry of the Environ-
ment had the chance to do so dur-
ing the writing of the regulation.

“However, going forward, 
we’re calling upon the Ministry of 
the Environment to now work with 
us and the Ministry of Transporta-
tion to ensure that warranty issues, 
fuel quality and winter perfor-
mance are monitored and correc-
tive action taken when necessary.”

2011 MCI J4500 only 14,000 Actual Miles!
Detroit Series 60, Allison B500,
Passenger Seat Belts $349,900

We have great financing sources at 
competitive rates for qualified buyers

Call JD at 763-856-0778 or email 
JD@BusesAndMore.com

Call Darcy at 800-322-8687 or email 
Darcy@BusesAndMore.com

For more photos and details on these and other fine coaches go to:
http://BusesAndMore.com



For more information:  USA 336-393-3929  Canada 418-883-3391 
www.prevostcar.com

When you pair unbeatable operational efficiency with the highest standard for service in the industry, you have one 
powerful machine on your hands. The Volvo 9700 uniquely combines the proven performance and fuel efficiency of 
the Volvo D13 engine with the exceptional and experienced network of Prevost professional service. But it doesn’t stop 
there. This workhorse ups the ante on fuel economy with integrated features, like the I-Shift transmission, which ensures 
that the engine runs at the ideal speed for maximum fuel savings. Advanced safety features and passenger comfort 
round out the list of features that make the Volvo 9700 the best investment your business can make.

VOLVO PERFORMANCE BACKED BY unparalleled SERVICE. 
TALK ABOUT A WINNING COMBINATION.



www.chbussales.com

“TEMSA”,  “TS35” and Circle Design marks are trademarks owned by TEMSA GLOBAL SANAYI VE TICARET ANONIM SIRKETI.

Finding a suitable bus that meets your high standards for quality, 
style and comfort is easier than you think. Temsa motorcoaches from 
CH Bus Sales fit your business perfectly. Coach sizes in 30, 35 and 
45 feet let you run Temsa buses at moneymaking capacity more 
often. Best-in-class ride and powerful, efficient engines come 
standard. Call CH Bus Sales today and reserve the Temsa 
motorcoach that’s tailor made for your business.

FIND THE RIGHT FIT

CALL US TODAY!  877-723-4045


