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WASHINGTON — For the 
fifth year in a row, United Motor-
coach Association members turned 
out in record numbers to meet face-
to-face with federal lawmakers to 
boost their awareness of issues 
threatening the motorcoach 
industry.

“It seems like we are under at-
tack from the government,” said 
Jeff Polzien, one of the nearly 100 
industry representatives who took 
part in UMA’s 2016 Capitol Hill 
Days.

“We have been very successful 
in the past and it is very important 
that we continue to be successful 
in fighting these issues.” 

The UMA delegation fulfilled 
439 appointments with U.S. sena-
tors, representatives and legislative 
staff members during the April 
12-13 event. This year’s educational 
mission focused on two regulatory 

acts of the Federal Motor Carrier  
Safety Administration — proposed 
rules for carrier Safety Fitness De-
termination and the pending Lease 

and Interchange rule.
“It is almost like these people 

get into a little think tank and say, 
‘This is the way we should do it to 

control the industry,’ and they do it 
without regard to our general oper-
ating procedures and practices,” 
said Dale Krapf of Krapf’s Coach-

es in West Chester, Pa.
“These people really aren’t 

knowledgeable within our industry. 
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Industry leaders disagree on defining curbside carriers
WASHINGTON — What ex-

actly is a “curbside carrier?”
It could mean one of those 

low-cost intercity companies long 
accused of being unsafe. Or, it 
could cover just about every motor 
carrier offering passenger trans-
portation, according to comments 
filed with the Federal Motor Car-
rier Safety Administration by in-
dustry leaders. 

The comments were in re-
sponse to a vague congressional 
mandate that FMCSA crack down 
on risky passenger carriers that 
serve urban areas and carry lots of 
passengers.

FMCSA further muddled the 
directive by adopting as its target 
curbside carriers that handle pas-
sengers outside of formal bus 
terminals.

“While the terms used in (the 
law) are not regulatory terms of 
art, there is no doubt that that stat-
ute was enacted as part of an effort 
by Congress to address and en-
hance motor passenger carrier 
safety,” explained the response 
filed on behalf of Coach USA.

“At the same time, as the no-
tice makes clear, (the law) uses 
terms — ‘urban’ and ‘high passen-

ger load’ — that are not defined by 
regulation and not used in the 
motor passenger carrier business.”

In switching to a definition of 
curbside carrier, FMCSA “propos-
es to substitute one set of unde-
fined and ambiguous terms for an-
other,” continued Coach USA 
attorneys David H. Coburn and 
Christopher Falcone.

The United Motorcoach Asso-

ciation suggested FMCSA tell 
Congress its proposal is too mis-
guided because most motor carri-
ers pick up or drop off passengers 
at curbside at times.

“UMA concludes it is unlikely 
FMCSA can comply with the stat-
ute and suggests the Secretary (of 
Transportation) should apprise 
Congress the statute includes nearly 
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UMA members travel to D.C. to fight unfair regulations
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WASHINGTON — Although 
the economy has improved since 
the depths of the Great Recession, 
the motorcoach industry continues 
to contract, with fewer companies 
operating fewer coaches and car-
rying fewer passengers.

An annual study released last 
month shows the North American 
motorcoach industry shrank dur-
ing the three years ended in 2014, 

with declines occurring in nearly 
every measure of industry size and 
activity.

On the positive side, the de-
clines have slowed compared with 
the past few years, and have even 
started to turn upward in some 
areas.

Industry officials say business 
picked up significantly in 2015. 
But they say federal regulations 

are making it diff icult for new 
companies to enter the industry.

According to the study, there 
were declines in the number of 
carriers, motorcoaches, employ-
ment, average passenger loads and 
passenger trips in 2014.

However, they declined by sin-
gle-digit percentages, compared 
with double-digit decreases in 
many areas in 2013.

Among the bright spots in 
2014: Service miles (with passen-
gers) increased by 4.4 percent, 
while passenger trips and service 
miles per motorcoach both rose, 
ostensibly because there was an 
improved utilization rate as a re-
sult of fewer motorcoaches and 
fewer companies.

In addition, the percentage of 
student passengers increased in 

2014 after falling off in 2013. At 
the same time, however, the per-
centage of senior passengers de-
clined slightly in 2014.

The industry’s other perceived 
assets — flexibility, cost-effective-
ness and environmental efficiency 
— remained relatively strong dur-
ing the three-year period.

The study, called Motorcoach 

Study: Motorcoach industry continues to consolidate
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Get ready for

Grand Prairie, TX – Wednesday, April 27
Camden, NJ – Thursday, May 19

Winter Garden, FL – Tuesday, May 24
Costa Mesa, CA – Thursday, August 18

Celebrate the summer and visit our  
OPEN HOUSE events at four of 
our locations!

Open House Dates and Locations:

Open House Features:
•  Food & Giveaways!
•  Location Specials* including Parts  

Discounts, Service Specials & great  
deals on Pre-owned Coaches!

•  Auctions at participating locations!

with

Co-sponsored by:

For more information contact your ABC Account Manager or email: abcinfo@abc-companies.com

Grand Prize Giveaway:** 
sponsored by

UDI Quadcopter Drone  
with HD Camera

(**See official rules for details.  
1 grand prize drone per location.)

*Special rules apply to parts discounts. Must be present to bid on auction items, and must be present to win prizes. See Account Manager for additional terms and conditions. 
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PLATTSBURGH, N.Y. — The 
Nova Bus/Prevost plant here is re-
ducing its temporary workforce by 
about 66 employees because it has 
completed a large transit order.

Emmanuelle Touissant, Volvo 
Group’s vice president for legal and 
public affairs, told the Plattsburgh 
Press-Republican that 55 tempo-
rary Nova Bus employees and 15 
temporary Prevost employees are 
being let go.

Nova Bus had about 353 em-

ployees before the layoffs and will 
be down to 298 after, Touissant 
said, while Prevost had 65 employ-
ees before and has about 50 now.

Quebec-based Prevost, which is 
owned by Volvo of Sweden and dis-
tributes the Volvo 9700, opened the 
upstate New York production line in 
2014 to build X3-45 commuter 
coaches. The plant is operated by 
Prevost sister company Nova Bus.

The plant produced more than 
200 Prevost X3-45s for the public 

market in 2015. The buses were 
among the 300 ordered by the 
Metropolitan Transit Authority in 
New York City, a contract that was 
fulfilled in April.

Earlier this year, Prevost’s mar-
keting director, Michael Power, told 
Bus & Motorcoach News that with 
the MTA contract winding down, 
Prevost may have to slow produc-
tion on the line and lay off some 
employees. But neither the line nor 
the plant in which it’s located will 

close, Power said. (See March 1, 
2016, Bus & Motorcoach News.)

Prevost is working hard to get 
new contracts to keep the line as 
busy as possible for the rest of 2016 
while it works to get contracts that 
it hopes will keep the line humming 
in 2017 and beyond.

With more federal funds for 
transit opening up through passage 
of the new highway bill last year, 
the Fixing America’s Surface 
Transportation (FAST) Act, the fu-

ture for that segment in coming 
years looks good, Power said.

Jack Forbes, Prevost vice presi-
dent of public sector and corporate 
accounts, said he was optimistic 
about future business for the plant. 

New York State’s funding for 
the MTA’s five-year capital plan 
calls for 3,100 buses to be added to 
the system.

“We’re pretty comfortable mov-
ing into next year that we’re going to 
have a full production,” Forbes said.

WASHINGTON — The num-
ber of buses involved in fatal crash-
es decreased by 17 percent in 2014 
while miles traveled increased, ac-
cording to the latest annual report 
released by the Federal Motor Car-
rier Safety Administration.

“Large Truck and Bus Crash 
Facts, 2014,” found that buses were 
involved in 234 fatal crashes, down 
from 282 in 2013. The bus involve-
ment rate in fatal crashes (buses in-
volved in fatal crashes per 100 mil-
lion miles traveled) decreased by 21 
percent, the report said.

Large trucks were involved in 
3,744 fatal crashes in 2014, down 

from 3,921 in 2013, a 5 percent de-
crease. The large truck involve-
ment rate declined by 6 percent.

At the same time, year-over-
year vehicle miles traveled in-
creased by 5.5 percent for buses 
and by 1.5 percent for large trucks. 

The declines follow a four-year 
period with a higher number of 
fatal crashes involving large trucks 
and buses. There was a 33-percent 
decrease in the number of fatal 
crashes involving large trucks or 
buses between 2004 and 2009, fol-
lowed by an increase of 20 percent 
between 2009 and 2013.

Fatal crash statistics generally 

are available from 1975, the first 
year of the Fatality Analysis Re-
porting System maintained by the 
National Highway Traffic Safety 
Administration.

Types of buses
Over the years, school buses 

and transit buses have been in-
volved in the most fatal crashes in 
the bus category, while intercity 
motorcoaches have been involved 
in a much smaller number.

For example, from 2004 to 
2014, intercity motorcoaches ac-
counted for 13 percent of all buses 
involved in fatal crashes, while 

school buses and transit buses ac-
counted for 41 percent and 33 per-
cent, respectively.

In 2014, intercity buses were 
involved in 31 fatal accidents, 
down from 44 in 2013. School 
buses were involved in 90 such 
crashes, down from 114, while 
transit buses were involved in 79, 
down from 82.

Among other findings in the 
report:

• There were 281 fatalities in 
crashes involving buses, down 
from 320 in 2013. That number 
reached 412 in 1978, the highest 
since 1975.

• There were 44 bus-occupant 
fatalities, down from 54 in 2013. 
That number reached a high of 73 
in 1976. 

• Buses were involved in 
11,000 injury accidents in 2014, 
down from 18,000 in 2013, and 
22,000 people were injured, down 
from 38,000.

• The number of buses in-
volved in property damage only 
crashes increased to 58,000 in 
2014 from 48,000 a year earlier.

To view the full report, go to: 
https://www.fmcsa.dot.gov/safety/
data-and-statistics/large-truck- 
and-bus-crash-facts-2014.

Fatal crashes involving buses decline 17 percent in 2014

Prevost workers laid off in N.Y.; plant to remain open

All Of  Your Transportation Needs Under One Roof!

On All Types of  Transportation Including
Trucks, Coaches, Rail, Transit Buses, Trolleys, School Buses, and More!

Our Remanufacturing Services Include
Multiplexing Systems, Modifications & ADA Upgrades, Emission 
Compliance, Collision & Fire Repair, Repowers, and More!

Photo taken at CCW’s 15 acre facility in Riverside, CA

800.300.3751 | Completecoach.com
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2 Sets of seats 
for a Prevost 

H345. One set 
one year old 
and slightly 

worn, second set older and heavily worn. 

2006 SETRAS FOR SALE

For more information please call 757-494-1480 or e-mail jimmy@venturebustours.com

$139,000 each / OBO
Also available Amaya 

2 and 1 
Seats

Low Mileage
3 TO CHOOSE FROM:
• (2) 28 passenger (1) 52 passenger  
•  All have Galleys and will be available 

in March
•  The 28 passengers are used for Sports 

Teams …could be promoted as Sports 
Team Coaches

•  One has a rebuilt transmission and 
they all range from 190,000 to 210,000 
original miles since new

WASHINGON — The Feder-
al Motor Carrier Safety Adminis-
tration is accepting public input 
through June 20 on its proposed 
Beyond Compliance program, 
which would recognize and re-
ward motor carriers that exceed 
regulatory safety requirements. 

The agency was mandated to 
create the program no later than 
June of 2017 by the Fixing Amer-
ica’s Surface Transportation 
(FAST) Act that became law late 
last year.

Under the Beyond Compli-
ance program, carriers would be 
recognized for voluntarily using 
advanced technologies or en-
hanced driver fitness measures.

Such recognition would be in 
the form of credit recognized by a 
new Beyond Compliance Behav-
ior Analysis and Safety Improve-
ment Category (BASIC) or an im-
proved Safety Measurement 
System (SMS) percentile.

To qualify, a motor carrier 
would be required to do at least 
one of the following:

• Install advanced safety 
equipment

• Use enhanced driver fitness 
measures

• Adopt fleet safety manage-

Beyond Compliance comments accepted through June 20

WASHINGTON — A claims 
process is now available to com-
pensate people who experienced 
disability discrimination while 
traveling or attempting to travel on 
Greyhound Lines.

The claims process is part of a 
consent decree that resolves na-
tionwide Americans with Disabili-
ties Act discrimination claims 
brought against Greyhound by the 
Justice Department.

  Greyhound agreed earlier this 
year pay $375,000 in compensa-
tion and civil penalty fines to set-
tle claims that the bus company 
consistently violated the ADA 

by failing to provide full and equi-
table transportation services to 
passengers with disabilities.

Greyhound denied that it vio-
lated the ADA, according to the 
consent decree.

The company promised to re-
vamp its policies and proce-
dures on providing accessible ser-
vices. The DOJ said Greyhound 
would hire an ADA compliance 
manager and require all of its em-
ployees who interact with the pub-
lic to attend annual in-person 
training on the ADA.

The company has hired a 
claims administrator to distribute 

an uncapped amount of compen-
sation to people who experienced 
disability discrimination while 
traveling or attempting to travel on 
Greyhound. 

Individuals eligible for com-
pensation must have a disability; 
have traveled or attempted to trav-
el on Greyhound between Febru-
ary 8, 2013, and February 8, 2016; 
have experienced a disability- 
related incident; and submit a 
claim form by mail, email or on-
line by Nov. 10, 2016. 

Instructions regarding the 
claims process are available at www.
dojvgreyhoundsettlement.com/.

ment tools, technologies and 
programs

• Satisfy other standards deter-
mined appropriate by the FMCSA 
administrator

FMCSA said the proposed Be-
yond Compliance program will 
recognize carriers for their safety 
efforts but will “not allow relief 
from regulatory requirements.”

FMCSA noted that the FAST 
Act also requires that the agency 
“provide the opportunity for notice 
and comment on a process for 

identifying and reviewing ad-
vanced safety equipment, en-
hanced driver f itness measures, 
fleet safety management tools, 
technologies, and programs, and 
other standards for use by motor 
carriers to receive recognition.”

In March 2015, FMCSA’s 
Motor Carrier Safety Advisory 
Committee was asked to provide 
recommendations to the agency on 
the potential benefits and feasibil-
ity of voluntary compliance and 
ways to credit carriers and drivers 

who initiate and establish pro-
grams that promote safety beyond 
the standards established in cur-
rent regulations.

Then, in April, FMCSA issued 
a Federal Register notice request-
ing comment for possible develop-
ment of a Beyond Compliance pro-
gram. FMCSA sought responses 
to the following specific questions 
and encouraged the submission of 
any other reports or data on this 
issue:

• What voluntary technologies 

or safety program best practices 
would be appropriate for a Be-
yond Compliance program?

• What safety performance 
metrics should be used to evalu-
ate the success of voluntarily im-
plemented technologies or safety 
program best practices?

• What incentives would en-
courage motor carriers to invest 
in technologies and best practices 
programs?

Forty-four comments were re-
ceived, the majority of them in 
support of the idea of a program 
that gave recognition for volun-
tarily exceeding the requirements. 

However, 13 commenters were 
vendors with products or pro-
grams that could receive addition-
al sales as a result of the program. 

The United Motorcoach Asso-
ciation was among those express-
ing opposition to a Beyond Com-
pliance program. UMA expressed 
concern that such a program would 
be biased against small motor car-
riers that could not afford the in-
vestment and that the program 
would take resources away from 
FMCSA’s safety missions. 

FMCSA has held three public 
listening sessions on the proposed 

WASHINGTON — Certified 
Medical Examiners performing 
physical examinations of com-
mercial motor vehicle drivers 
must now use the revised versions 
of the Medical Examination Re-
port (MCSA-5875) and the Medi-
cal  Examiner’s  Cer t i f ica te 
(MCSA-5876). 

Use of the new forms has 
been required since April 20, ac-
cording to the Federal Motor Car-
rier Safety Administration.

 In April 2015, FMCSA pub-
lished the Medical Examiner’s 
Certif ication Integration f inal 
rule, designed to facilitate the 
electronic transmission of certifi-
cation information from the agen-
cy’s National Registry to the State 
Driver’s Licensing Agencies and 
to require use of the revised forms. 

FMCSA announced a 120-
day grace period, through April 
20. Questions should be directed 
to the FMCSA Medical Programs 
Division at (202) 366-4001 or 
FMCSAMedical@dot.gov.

New medical
forms required

CONTINUED ON PAGE 6 c

Greyhound passengers can file ADA claims
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program this year, including one 
on Jan. 31 during UMA Motor-
coach Expo in Atlanta.

During that listening session, 
fairness and cost concerns dominat-
ed comments about the program.

“We’re for it, just as long as the 
playing field is level,” Timothy 
Wilson of AP Xpress Bus Co. in 
Capi to l  Heights ,  Md. ,  to ld 
FMCSA officials at Expo. “One 
of the harder parts of being a small 
operator is being able to afford a 
lot of the technologies that are out 
there that some of our large carri-
ers can afford.”

Marcia Milton of First Priority 
Trailways in District Heights, Md., 
said small operators don’t mind 
new technologies and doing things 
differently, but are concerned about 
their bottom lines and would need 
grant opportunities.

“So I think specifically if we 
could do something to help small 
operators get the funding that they 

need to do these innovations, I 
don’t think it would be a problem, 
but we just have to put more em-
phasis on funding to carry out the 
operations,” Milton said.

Gladys Gillis of Starline Luxu-
ry Coaches in Seattle and Wheat-
land Express in Pullman, Wash., 
also expressed concern about the 
cost of safety technology, for small 
operators in particular. 

“The forward-facing radar and 
lane-departure technologies I 
think are excellent technologies 
for attacking cognitive distrac-
tion,” she said.

That kind of technology is a 
“terrific accoutrement to an over-
all compliance or safety plan. 
However, it’s very expensive. That 
technology is more like $3,000 per 
bus and across a small fleet of 10, 
that’s $30,000. That’s a huge thing 
to a small operator.”

 To read the Federal Register 
notice and provide comments, go 
to: https://s3.amazonaws.com/
public-inspection.federalregister.
gov/2016-09118.pdf.

TRENTON, N.J — Facing de-
lays of up to six months for com-
mercial driver’s license road tests 
and a shortage of testing facilities, 
New Jersey operators have gone to 
the state for relief.

The Greater New Jersey Mo-
torcoach Association met with of-
ficials of the New Jersey Motor 
Vehicle Commission recently to 
air their concerns about CDL test-
ing in the state, which is exacer-
bating the already difficult task of 
hiring new bus drivers.

Tim Stout, president of the 
Greater New Jersey Motorcoach 
Association, got the ball rolling 

with a letter earlier this year to 
Blaine Steen, a coordinator for the 
motor vehicle commission.

Stout said in the letter that re-
cent changes in the CDL testing 
process have added up to “the per-
fect storm for the transportation 
business and for consumers.”

He said state facilities for CDL 
road tests in New Jersey are being 
shut down and there are now addi-
tional requirements of drivers to 
obtain their CDL. 

“The result: it is extremely dif-
ficult to schedule CDL road tests, 
which equates to delays up to al-
most six months in some cases, 

and it is also extremely difficult to 
hire drivers who can’t wait this pe-
riod to drive,” Stout wrote. 

He also pointed out in the letter 
that the state had changed the test 
in order to meet the new federal 
requirements. Drivers now must 
be trained and able to perform 
other functions, such as being able 
to pop the hood and identify parts 
of the engine.

“Many drivers are part time, 
some previously retired folks, who 
have physical limitations that make 
climbing up on a hood of a bus 
nearly impossible and, of course, 
very dangerous,” Stout said.

“Further, the driver’s test, which 
normally took an hour, now takes 
up to two hours and the applicants 
may have to travel out of their re-
spective areas to locate a testing 
agency that has availability.

“However, what is more trou-
bling is that the failure rate is 89 
percent. Bottom line is that getting 
a driver hired, trained and licensed 
to drive has become a long, ardu-
ous, expensive and frustrating 
experience.”

That letter led to a meeting last 
month with motor vehicle com-
mission officials Ray Martinez, 
chairman and chief administrator; 
Jim Ferguson, director; Robert 
Grill, deputy administer; Jeanne 
Ashmore, deputy chief adminis-
trator; and Steen.

During the meeting, the motor 
vehicle off icials acknowledged 
much of what Stout wrote. Among 
their comments:

• The failure rate of testing has 
dropped from 90 percent to 62 per-
cent but it still isn’t enough. Prior to 
federally mandated testing changes 
and testing sites being closed, it 
was normally around 33 percent.

• There were 30 test sites with 
10 courses and now there are eight 
testing sites plus 10 mobile testing 
trucks but the courses increased 
to 13.

• The biggest problem in de-

lays for initial testing are double-
booking of license testing from the 
businesses and then the no-shows 
that happen as a result.  

• The other major problem is 
that the drivers aren’t prepared to 
take the test, a training issue.

• The new federal medical cer-
tification regulations aren’t helping 
the driver shortage issue since 15 
percent of older drivers are failing.

• In March there was an aver-
age of 67-day wait for testing.

Further discussion at the meet-
ing included the topic of proper 
training. One of the biggest obsta-
cles is training drivers universally 
based on the requirements of New 
Jersey and the Federal Motor Car-
rier Safety Administration.

The association suggested that 
driver trainers undergo the same 
training as state motor vehicle 
inspectors.

The parties also discussed po-
tential solutions, including:

• Having the motorcoach asso-
ciation help with sharing open 
testing sites and possibly become a 
filter for coordinating testing.

• Having the association devel-
op a training course for members.

• Using Steen as a point of 
contact for the association to help 
resolve testing issues.

• Using batch or bulk testing 
to get a quicker testing date.
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N.J. association seeks state help with CDL issues
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GREENBELT, Md. — The 
Commercial Vehicle Safety Alli-
ance’s 29th annual International 
Roadcheck is coming soon to a 
highway near you. This year’s Road-
check will focus on tire safety.

During the annual inspection 
blitz, which will take place from 
June 7 to 9, approximately 10,000 
CVSA-certified local, state, pro-
vincial, territorial and federal in-
spectors in jurisdictions across 
North America will perform large 
truck and bus safety inspections.

International Roadcheck is the 
largest targeted-enforcement pro-
gram on commercial motor vehi-
cles in the world, with nearly 17 
trucks or buses inspected, on aver-
age, every minute in Canada, the 
United States and Mexico during a 
72-hour period.

During the event, inspectors 
conduct compliance, enforcement 
and educational initiatives target-
ed at various elements of motor 
carrier, vehicle and driver safety.

Each year, International Road-
check places special emphasis on a 
category of violations. The special 
emphasis for 2016 is tire safety, 
meaning inspectors will measure 
tire tread depth, check tire pressure, 
check to make sure no items are 
lodged between dual tires, and ex-
amine the overall condition of tires 
to ensure no deep cuts or bulges 
exist in the sidewalls.

While checking a vehicle’s 
tires is always part of roadside in-
spections, CVSA is highlighting 
tire safety as a reminder to drivers 
and carriers.

During International Road-
check, inspectors primarily con-
duct the North American Standard 
Level 1 Inspection, which is the 
most thorough roadside inspec-
tion. It is a 37-step procedure that 
includes an examination of both 
the driver and vehicle. 

Drivers are required to provide 
items such as their license, endorse-
ments, medical card and hours-of-
service documentation, and may be 
checked for seatbelt usage and the 
use of alcohol and/or drugs. 

The vehicle inspection in-
cludes checking items such as the 
braking system, securement of 
cargo, coupling devices, exhaust 
system, frame, fuel system, lights, 
steering mechanism, driveline/
driveshaft, suspension, tires, van 
and open-top trailer bodies, wheels 
and rims, windshield wipers, and 
emergency exits on buses.

The out-of-service rate for 
buses and their drivers declined 
during the 2015 Roadcheck, with 
7.6 percent of the coaches and 
buses checked put out of service. 

(See Nov. 1, 2015, Bus & Motor-
coach News.)

That percentage was down 
from 2014, when the out-of-ser-
vice rate was 9.3 percent, but up 
from 2013 when it was 7.1 percent 
— the lowest rate posted during 
the previous 13 years.

International Roadcheck is a 
CVSA program organized in part-
nership with the Federal Motor 
Carrier Safety Administration, Ca-
nadian Council of Motor Transport 
Administrators, Transport Canada 
and the Secretariat of Communica-
tions and Transportation (Mexico).

Since its inception in 1988, 
roadside inspections conducted 
during International Roadcheck 
have numbered more than 1.4 mil-
lion. Roadcheck also provides an 
opportunity to educate industry 
and the general public about the 
importance of safe commercial 

motor vehicle operations and the 
North American roadside inspec-
tion program.

For more information on Inter-
national Roadcheck and to obtain 
tire safety educational materials, 
visit http://cvsa.org/programs/int_
roadcheck.php.

Warning: CVSA Roadcheck 2016 is three weeks away
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Editors Note: Scott Darling, act-
ing director of the Federal Motor 
Carrier Safety Administration, re-
cently traveled for two days with a 
long-haul truck driver. During his 
ride-along, Darling spent a night 
in a sleepter berth, helped unload 
two trailers and mingled with driv-
ers at a truck stop.

By T.F. Scott Darling, III

I recently completed a two-day 
ride-along with Leo Wilkins from 
Lost River Trucking, an owner-
operator company.

Our journey over 800 miles 
started in Sheff ield, Ohio, and 
ended in Grain Valley, Mo., out-
side of Kansas City. Along the 
way, we passed through Toledo, 
Fort Wayne, Indianapolis and St. 
Louis and spent the night in Poca-
hontas, Ill. 

This ride-along provided me 
with a first-hand and unfiltered 
look — from the driver’s perspec-
tive — at how our work at the Fed-
eral Motor Carrier Safety Admin-
istration, along with the efforts of 
industry, safety advocates and law 
enforcement, influences safety on 
our nation’s roads.  

During our trip, I gained a 
greater appreciation of the skill 
needed to drive a commercial 
motor vehicle. Leo’s 47 years of 
CMV driving experience proved 
invaluable as he expertly operated 
his truck on highly traveled roads 
and interstates, even as he encoun-
tered multiple situations of vehi-
cles being operated erratically near 
his truck.

Leo anticipated unsafe maneu-
vers by drivers and avoided possi-
ble collisions, unbeknownst to 
those drivers and others on the 
road with us. Keeping our roads 
safe is a shared responsibility and I 

urge all drivers to exercise atten-
tiveness and common sense when 
driving near large trucks and 
buses.

A growing challenge facing 
truck drivers is the need for more 
safe parking. Safe trucking moves 
our economy, and we can’t achieve 
that without also ensuring every 
truck driver has a safe place to pull 
off the road to rest and take care of 
his or her basic necessities.

I believe we must identify 
 innovative ways to address the 
concern about not having an ade-
quate supply of safe truck parking 
locations. It will be important that 
we explore all feasible options, 
 i n c l u d i n g  p u b l i c - p r i v a t e 
partnerships.

At FMCSA, we are undertak-
ing a number of approaches to 
tackle the safe parking prob-
lem. We are leveraging technology 
to communicate truck parking 
availability to drivers in real time. 
For example:

Our SmartPark initiative is in 
Phase II. We’ve implemented two 
SmartPark test sites on Interstate 
75 in Tennessee that utilize smart 
phone apps, voice recognition and 
dynamic message signs to identify 
available safe truck parking 
spaces.

We’re also making available 
Commercial Vehicle Information 
Systems and Networks grants to 
our state partners to purchase cam-
eras, sensors and other communi-
cation devices to help truck drivers 
locate safe parking spaces.

I also heard from many truck-
ers at various truck stop locations 
that due to circumstances beyond 
their control, they must wait an in-
ordinate amount of time at ship-
ping or receiving locations. Yet 
they’re not paid for that wait time 
— although it counts towards their 

on-duty hours limit.
In the next surface transporta-

tion reauthorization bill, there 
should be some consideration 
given to the idea of compensating 
drivers for detention time and 
other similar non-driving on-duty 
periods at a rate that is at least 
equal to the federal minimum 
wage. 

Safe trucking can move us 
closer to zero deaths on our na-
tion’s roadways, but it also moves 
our economy. The safe movement 
of goods and services by trucks 
touches our lives each and every 
day — from the food we eat to the 
clothes we wear and the other 
items we use at home and work.

Leo and many drivers like him 
view trucking as not just a job, but 
as a profession, and I agree with 
them. I thank Leo and the Owner-
Operator Independent Drivers As-
sociation for providing me with 
this insightful and enjoyable 
experience.

FMCSA leader gets up-close look at life on the road

  How to contact us
To submit or report news, Letters to 
the Editor, articles, news releases or to 
report corrections:

E-mail: 
hmattern@busandmotorcoachnews.com
Fax: (602) 559-4153
Mail:  2235 E. Lincoln Way 

Phoenix, AZ 85020
Call: (602) 535-5952

To subscribe or inquire about your 
subscription:

E-mail: 
ebalm@busandmotorcoachnews.com
Fax: (405) 942-6201
Mail:  3108 NW 54th Street 

Oklahoma City, OK 73112
Call: (866) 930-8421

To advertise: Interested in placing an ad, 
and new to Bus & Motorcoach News?

Call: Jamie Williams at (352) 333-3393 
E-mail: JWilliams@naylor.com

Existing advertisers, or to submit 
advertising materials:

Call: Johnny Steger at (866) 930-8426 
E-mail: 
jsteger@busandmotorcoachnews.com
Mail:  2200 N. Yarbrough, Suite B 

Box No. 336, El Paso, TX 79925

To contact the 
United Motorcoach Association:
Call: (800) 424-8262
Online: www.uma.org

© 2016 by the United Motorcoach Association. Reproduction in whole or in part without 
written permission is prohibited.

 Staff
A PUBLICATION OF THE UNITED MOTORCOACH ASSOCIATION

Editor & Publisher: Victor Parra

Senior Editor: Hal Mattern

 Sales Director: Johnny Steger

Industry Editor: Ken Presley

Associate Editor: Ellen Balm

Art Director: Mary E. McCarty

Editorial Assistant: 
Maggie Vander Eems

Editorial Assistant: 
Meghan O’Brien

Accountant: Ted Williford

 Advisory Board
William Allen 
Amador Trailways 
Sacramento, Calif.

Brian Annett 
Annett Bus Lines 
Sebring, Fla.

James Brown Sr. 
Magic Carpet Tours 
Richmond, Va.

Dave Dickson 
Elite Coach 
Ephrata, Pa.

Gladys Gillis 
Starline Luxury Coaches 
Seattle

Bob Greene 
Amaya-Astron Seating 
Omaha, Neb.

Larry Hundt 
Great Canadian Trailways 
Kitchner, Ontario

Dale Krapf 
Krapf Coaches 
West Chester, Pa.

Joan Libby 
Cavalier Coach Trailways 
Boston, Mass.

Marcia Milton 
First Priority Trailways 
District Heights, Md.

David Moody 
Holiday Tours 
Randleman, N.C.

Michael Neustadt 
Coach Tours 
Brookfield, Conn.

Jeff Polzien 
Red Carpet Charters 
Oklahoma City

Tom Ready 
Ready Bus Lines 
LaCrescent, Minn.

Ray Sargoni 
Gray Lines of San Francisco 
San Francisco

Brian Scott 
Escot Bus Lines 
Largo, Fla.

Tim Stout 
Stout’s Transportation 
Ewing, N.J.

Dennis Strief 
Vandalia Bus Lines 
Caseyville, Ill.

Alan Thrasher 
Thrasher Brothers Trailways 
Birmingham, Ala.

Tim Wayland 
ABC Companies 
Faribault, Minn.

T. Ralph Young 
Young Transportation 
Asheville, N.C.

ISSUE NO. 307

FMCSA Acting Administrator Scott Darling (left, top photo), chatted with 
truckers during his two-day ride-along. Darling rode with Leo Wilkins from 
Lost River Trucking (above right).
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By Dave Millhouser

“Get out there and get hurt,” 
my coach said as he waved me 
onto the field. 

We were getting clobbered in a 
soccer game, and one particular 
player was killing us. My assign-
ment was to irritate this guy to the 
point where he fouled me and was 
kicked out of the game. 

The whistle blew and I trotted 
onto the field. As usual, my manly 
physique struck giggles in the 
hearts of the opponents. I sidled up 
to their star and said something 
rude about his mommy. 

He stomped me, was promptly 
ejected, and I staggered back to our 
bench. I think there was applause, 
but maybe it was my head ringing.

One way of beating competitors 
is to force them from the field. This 
time it didn’t work because their 
whole team was better than ours.

The other way is by being bet-
ter than they are.

Established companies are often 
tempted to deal with competition by 
either preventing it in the first place 
or driving it from the field. 

Taxi companies have taken that 
approach with Uber, enlisting reg-
ulators’ help in either eliminating 

or hamstringing the upstart. They 
point out myriad potential flaws 
(some valid) in an effort to have 
government help them out of 
trouble.

It’s an illustration of “regulato-
ry capture,” where businesses 
being regulated smooch with, then 
influence those who are supposed 
to be controlling them. 

What they underestimate, of 
course, is the overwhelming popu-
larity of Uber. People use Uber be-
cause it is perceived as doing a 
better job than traditional cabs.

Instead of trying to improve 
their own business practices, cab 
companies fight a losing battle, 
and ultimately the public recogniz-
es and demands value.

Many scheduled service opera-
tors initially resisted the “curbside 
carriers,” not by emulating what 
made them popular and successful 
but by nudging regulators to drive 
them out of business.

Clearly some of the curbsides 
weren’t playing by the rules and 
needed discipline, but that’s unre-
lated to their success at both serv-
ing new markets and taking busi-
ness from conventional carriers. 

They found a better way and 
the public rewarded them. Despite 

heavy regulatory scrutiny, most 
are still thriving, some with better 
safety records than established 
companies. 

Similar confrontations some-
times take place on the “hardware” 
side. In an effort to offer passen-
gers a better experience, some 
companies buy unique equipment.

When the market responds 
positively, competitors sometimes 
go back channel to regulators with 
unfounded hints about safety and 
legality rather than looking at 
whether innovative equipment 
helps customers, the environment 
and the industry. 

Years ago the Scenicruiser 
stole the public’s imagination, and 
competing companies sued so they 
could buy the iconic bus. Buy the 
new stuff if it works, don’t fight it. 
Innovate, don’t denigrate.

We’re creeping back towards a 
regulated industry because the 
burden of compliance falls unfair-
ly on start-ups and small compa-
nies. That hurts everyone.  I n n o -
vation is stifled and the industry 
shrinks. People revert to traveling 
in cars, dying in disproportionate 
numbers.

The Soviet Union had a regu-
lated marketplace. On the surface it 

seemed silly to ignore the econo-
mies of scale by having several 
manufacturers of consumer goods 
when single large ones would work.

Eliminate competition and 
costs should go down. There’s no 
reason quality should suffer, and 
you get to tell the market what to 
buy. How’d that work out?

Looks great on paper, but dino-
saurs are big, and they aren’t 
around anymore. Cockroaches are 
adaptable, and still with us. (Darn, 
wish I coulda thought of a nicer 
metaphor.)

Competition is what gets our 
juices stirring. Think of the chang-
es in the industry since deregula-
tion. It’s not an accident that dra-
matic improvements in equipment 
and service made a giant leap 
when bus companies were forced 
to compete in the mid 1980s. 

Beautiful buses, better eff i-
ciency, improved suspensions, en-
tertainment systems and many 
other innovations that attract cus-
tomers all became available once 
government embraced competi-
tion rather than smothering it.

Two things to remember:
If you’re tempted to stifle your 

competitors rather than improve 
on them, it can be a two-edged 

s w o r d .  Yo u 
could end up 
getting squished 
by  a  b i g g e r 
company.

And, in a re-
cent documen-
tary, an Ameri-
can astronaut 
captured in a 
few words what I’m trying to say 
here. (I think it was Frank Borman, 
but it ain’t plagiarism if I can’t re-
member who I stole it from.)

He was asked if we’d have ever 
gotten to the moon if we hadn’t 
been racing the Russians. Para-
phrased, he said of course not, and 
we should be grateful for the push 
they gave us.

Competition is a bit like de-
mocracy — messy, strenuous and 
sometimes dirty, but still better 
than the alternative. If we want the 
industry to thrive we need the in-
novation that competition and 
competitors bring. 

Government should be encour-
aging it rather than being a crush-
ing tool of  “legacy” businesses.

Dave Millhouser is a bus indus-
try marketing consultant and free-
lance writer. Contact him by email 
at Davemillhouser@gmail.com.

Want to beat the competition? Be better than they are

Dave Millhouser
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SAN FRANCISCO — Call it 
“robots vs. drones.”

The battle over which sci-f i 
method will be the most efficient 
in delivering everything from food 
to clothing to America’s front 
doors could come down to a choice 
between airborne drones and ro-
bots rolling down city sidewalks.

 Delivering purchases to front 
doors — the “last mile” challenge 
— is an obsession throughout the 
multibillion-dollar logistics and e-
commerce industries.

While Amazon, Google and 
Walmart pursue flying delivery 
drones, some smaller companies 
are quietly working on simpler au-
tonomous solutions anchored on 
terra firma. They’ve crafted suit-
case-size, battery-powered, driver-
less machines on wheels that can 
glide along on sidewalks using 
sensors to avoid collisions. 

South San Francisco startup 
Dispatch has scored a $2 million 
investment round led by Andrees-
sen Horowitz to develop a delivery 
robot named Carry, reports the San 
Francisco Chronicle. 

Estonia’s Starship Technolo-
gies, started by two of the folks be-
hind Skype, is far along on its own 
robot — and doing a lot of testing 

in Walmart’s home state of Arkan-
sas, stirring speculation that the 
retail juggernaut is interested.

Domino’s Pizza recently un-
veiled DRU, or Domino Robotic 
Unit, a pizza-delivery robot devel-
oped by the Australian military. A 
handful of other startups are hard 
at work. 

These R2D2-like drones make 
a lot of sense for particularly dense 
places, like city centers, where 
freight and delivery vehicles are 
simply running out of space on the 
roads during rush hours and lunch-
times, said Paul Mackie, a spokes-
man for the Mobility Lab, which 
researches advanced transporta-
tion options.

Janus Friis, one of Skype’s two 
main co-founders, and Ahti Hein-
la, one of four Skype founding en-
gineers and its chief technical ar-
chitect, launched Starship two 
years ago after entering a NASA 
contest to build robots to collect 
samples on other planets.  T h e y 
quickly repurposed their NASA 
entry for terrestrial use and now 
are testing about 10 of the autono-
mous vehicles, which look like 
miniature VW vans. Starship is 
now building them at a pace of one 
a month, a figure that Martinson 

said can soon ramp up.
By fall, the robots will have 

logged some 30,000 miles in tests 
in European and American cities, 
he said.

Unlike industrial robots on fac-
tory floors, warehouses or hospi-
tals, Starship and Carry must have 
some “social” skills, as they’ll in-
teract with pedestrians as they 
trundle along sidewalks and cross 
city streets. 

Nine-month-old Dispatch has 
produced two of its robots, each 
about 3 cubic feet in size. It is test-
ing them on the campuses of 
Menlo College and CSU Monterey 
Bay.

“The great thing about college 
campuses is that they are dynamic 
with bikes, skateboards, pedestri-
ans,” said Dispatch CEO and co-
founder Stav Braun. “It’s a great 
environment to train our system.”

Legality could be a stumbling 
block for the robots. “There aren’t 
pre-existing regulatory frame-
works,” said Uriah Baalke, Dis-
patch CTO and co-founder.

But the ground-based delivery 
bots, which generally will stick to 
sidewalks, going along at a walk-
ing pace of about 2 to 4.5 mph, 
should be easier to accommodate 

legally than unmanned aircraft 
systems or self-driving cars. 

Segway scooters, though oper-
ated by humans, faced similar con-
cerns. In 2002, the Board of Su-
pervisors banned the devices from 
sidewalks, though the two-wheeled 
vehicles eventually became famil-
iar sights on streets in the city’s 
tourist districts.

City lawmakers in Washington, 
D.C., soon will consider a prece-
dent-setting bill, the Personal De-
livery Device Act of 2016, that 
would legalize driverless couriers 
in the nation’s capital.

 Meanwhile, the U.S. is still 
hashing out laws for airborne com-
mercial drones. The Federal Avia-
tion Administration recently re-
ceived new recommendations that 
could clear the way for drones to 
deliver packages and perform 
other tasks.

In the drones vs. robots smack-
down, both Starship and Dispatch 
can tick off plenty of pluses for 
their side. 

“Drones are great for light-
weight packages and if you need to 
travel somewhere quickly, espe-
cially where there’s not a lot of in-
frastructure,” Baalke said. “Our 
vehicle can carry larger payloads 
and can travel in a more conve-
nient way. It’s more efficient on the 
ground.”

Martinson noted that the safety 
concerns between the two are dra-
matically different. “If a drone falls 
out of the sky, it could cause consid-
erable damage, even death. There 
can always be a situation where it 
encounters a bird or a balloon.”

By contrast, the land rovers 
simply stop if something goes 
wrong. “Our machine is basically 
a suitcase driving at 4 mph,” he 
said. “You’d need to get really cre-
ative to get hurt by it.”

A Dispatch delivery robot is being 
tested on the campuses of Menlo 
College and CSU Monterey Bay.

Robots are taking on drones in the delivery battle
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SAN FRANCSICO — Uber 
has agreed to pay up to $100 mil-
lion and make several policy con-
cessions to settle a pair of major 
class-action lawsuits in two states 
that will keep its drivers indepen-
dent  contractors  ins tead of 
employees.

The settlement is a major step 
toward the ride-hailing company 
keeping its thriving business 
model that has been threatened as 
drivers have sought a more secure 
status and more bargaining rights.

Under the deal, Uber will pay 
$84 million to the plaintiffs in Cal-
ifornia and Massachusetts and an-
other $16 million if the company 
goes public and meets certain 
goals.

In a concession touted by the 
plaintiffs, Uber will allow drivers 
to put signs in their cars saying 
‘‘tips are not included’’ in the price 
of a ride and would be appreciated. 
Uber riders currently consider tips 
to be included in the fare.

Lyft, a rival ride-hailing ser-
vice, allows riders to add a tip for 
the driver on the app.

San Francisco-based Uber also 
agreed to improve its systems for 
communicating with drivers about 
their ratings and why they are ter-
minated, to allow arbitration in dis-
putes with drivers, and to help start 
drivers’ associations in both states.

In the past, Uber could deacti-
vate drivers without explanation. 
Now the company must give cause 
for deactivation, and certain stan-
dards like drivers accepting too 
few passengers are no longer con-
sidered grounds for being cut off 
by the company.

‘‘We believe these to be very 
significant changes that will im-
prove work conditions for Uber 
drivers,’’ plaintiffs’ attorney Shan-
non Liss-Riordan said in a state-
ment on the deal.

Uber CEO Travis Kalanick 
said in a blog post announcing the 
deal that ‘‘we haven’t always done 
a good job working with drivers,’’ 
especially on the issues of deacti-
vation and appeal.

He sa id  wi th  more  than 
450,000 drivers now working for 
the company, ‘‘it’s time to change.’’

The deal settles the two largest 
lawsuits Uber faced, counted by 
the number of drivers involved. It 
still faces similar suits in several 
other states including Arizona and 
Florida.

Classifying its workers as em-
ployees could have raised Uber’s 
operating expenses significantly 
and would go against its business 

model and identity. Uber’s selling 
points for drivers are based on 
ideas of freedom and autonomy.

“Drivers value their indepen-
dence — the freedom to push a 
button rather than punch a clock, 
to use Uber and Lyft simultane-
ously, to drive most of the week or 

for just a few hours,’’ Kalanick said 
in his statement.

Federal law does not extend 
collective bargaining rights to in-
dependent contractors such as ar-
chitects, masseuses or workers dis-
p a t c h e d  t h r o u g h  m o b i l e 
applications such as Uber and Lyft.

The settlement, which involved 
about 385,000 drivers in the two 
cases, was filed in a U.S. District 
Court in San Francisco.

After the initial $84 million, 
Uber will pay out the other $16 
million if the company goes public 
and the average valuation increas-

es to one and a half times its previ-
ous financing round.

U.S. District Court Judge Ed-
ward Chen hadn’t signed off on the 
deal as of last month. Chen had 
dealt the company a blow last year 
when he granted class-action sta-
tus to the California drivers.

Uber drivers will remain contractors in two states

Jack Wigley
President and Chief Execu ve O cer
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SAN FRANCISCO — Another 
new form of transportation — or at 
least a new twist on an old concept 
— is taking shape in California.

SleepBus is a startup that is 
“disrupting long-distance trans-
port” by offering buses converted 
into sleeper buses outfitted with 
Pullman-style berths and work 
areas for travel between San Fran-
cisco and Los Angeles.

The company promises that 
you can go to bed at one end, wake 
up at the other, and travel in com-
fort with no missed work time. 

Tickets are $100-200 ($48 dur-
ing the trial phase), which is pricier 
than the $38 Greyhound but much 
cheaper than a hotel at either end. 
So, if you have a morning meeting, 
you can sleep the night away, arrive 
rested and come out ahead. 

SleepBus founder Tom Currier 
is betting on the bus being used by 
commuters on increasingly long 
and complex commute routes. It 
shuttles between depots in Soma 
and the Santa Monica Pier. 

Although SleepBus may sound 
like a classic Silicon Valley re-
packaging of a basic service under 
the guise of innovation, there has 
been interest. 

Roughly one in 25 who see 
Facebook ads for SleepBus are 
clicking through, and one ad re-
ceived as many as 203,000 views, 
according to Currier. Customers 
are excited about the idea and they 
get it, he said. “I mean, SleepBus 
is pretty simple, right?”

In mid-March, within days of 
posting an initial ad to test interest, 
Currier said he received calls from 
potential customers asking if they 
could rent out entire buses, and some 
calls from folks just saying they 
thought the service was a good idea.

One videographer asked about 
purchasing tickets for extra beds to 
send his equipment from one end 
of the state to the other, according 
to Currier. He realized he was onto 
something and hopped on the 
phone to contract a charter bus. 

The hotel on wheels made its 
inaugural trip from San Francisco 
to Los Angeles last month. Elev-
en passengers paid $48 a piece to 
rent out bunks in the 20-bed Volvo 
sleeper coach.

The bus left from the Caltrain 
station in San Francisco’s South of 
Market neighborhood at 11 p.m. 
and arrived at Santa Monica Pier a 
6 a.m. Passengers slept until the 

7:30 a.m. checkout. 
The vehicle boasts a lounge 

area, free Wi-Fi and coffee and tea, 
and sheets from mattress startup 
Casper on its twin-sized cots. Ser-
vice on SleepBus is direct, with no 
intermediary stops.

It’s an economical alternative 
to plane travel, with tickets fall-
ing roughly in the $100-to-$200 
range. And the bar for quality 
of long-distance transportation in 
the same price range of SleepBus 
is notoriously low. 

It’s not hard to beat a $38 tick-
et for Greyhound’s overnight ser-
vice between San Francisco and 
Los Angeles, which offers extra 
leg room but not beds. Sleep-
Bus has a leg up on competitor 
Megabus, too.

When you consider the geogra-
phies SleepBus serves, the startup 
could be competitive as more than 
a bus. An overnight ride at $48 
is cheaper than most bargain-rate 
hotel rooms and certainly less ex-
pensive than your standard Air-

bnb in a major city. 
The bus has no shower, so it’s 

not really fair to compare it to a 
living space, but would anyone fa-
miliar with rent prices in San Fran-
c i s co  and  Los  Ange le s  be 
shocked  to learn of someone buy-
ing a month’s worth of tickets to 
live on the vehicle and bathing at 
the nearest YMCA?

Currier predicts the company 
will become a go-to for those com-
muting from NoCal to SoCal. He 
cites a data point from ridership and 
revenue forecasts projected for the 
planned high-speed rail under con-
struction across California.

At 50 percent the cost of a 
plane ticket, a line between the 
Bay Area and Los Angeles could 
draw 10.8 million annual riders, 
according to the report. That’s the 
market, Currier said.

The company ultimately plans 
to retrof it double-decker Van 
Hool buses (the same type Google 
uses to ferry employees from 
around the Bay Area to headquar-
ters) for a capacity of 28 to 32 beds 
per vehicle. 

“Over the next two weeks, we’ll 
figure out like, all the operational 
kinks,” Currier said.

Sleeper buses being tested for S.F.-to-L.A. travel
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NIAGARA FALLS, Ont. — 
Some hospitality businesses in Ni-
agara Falls are continuing to charge 
a contentious tourism fee under dif-
ferent names, with some establish-
ments more than doubling the fee 
over the past 18 months, an investi-
gation by CBC News has found.

The Canadian television net-
work said many hotels, restaurants 
and attractions are charging cus-
tomers a “Destination Marketing 
Fee,” a provincewide initiative that 
allows businesses to generate addi-
tional funds for tourism develop-
ment and marketing, without telling 
them it’s voluntary and that there is 
no third party collecting the money 
and monitoring how it is spent.

Former Niagara Falls City 
Council member Janice Wing has 
spoken out against the fee since its 
inception in 2004.  

“It disappears into the coffers 
of the private businesses that col-
lect it and presumably it does go to 
the things they say it’s going to but 
we don’t really know…there’s no 
paper trail whatsoever,” Wing said.

CBC Marketplace returned to 
Niagara Falls for a spot check in-
vestigation last month, visiting 
several hotels and restaurants with 
hidden cameras, and found that the 

fee has new names and has risen at 
some establishments.

The fee is often found at the bot-
tom of a customer’s bill and it may 
be called a Tourism Improvement 
Fee, Attractions and Promotions 
Fee, Niagara Falls Destination Fee 
or Destination Productivity Fee. 

The fee jumped from 3.8 per-
cent to 5 percent at both the Four 
Points by Sheraton hotel and the 
IHOP restaurant.

East Side Mario’s restaurant 
hiked its fee from 3.8 percent to 8 
percent. But the biggest increase 

discovered was at the Embassy 
Suites by Hilton Hotel, which 
raised its fee from 3.8 percent to 
10 percent.

When employees at the estab-
lishments visited by Marketplace 
were asked on hidden cameras 
about the fees, they said that the 
money goes toward paying for 
marketing and tourism initiatives 
such as fireworks, flowers and fes-
tivals in the city.

At Embassy Suites, one em-
ployee was adamant that the reve-
nue from the fee helps to improve 

the city. “It does go to a good 
cause. People like the fireworks. 
All the flowers and stuff...but if 
people stop paying it now, I don’t 
think we’ll have fireworks much 
longer,” she said.

In an email statement, Yvonne 
Caldaroni, president of Fallsview 
Group Ltd., which operates the 
Embassy Suites Hotel, explained 
why they charge customers this 
tourism fee.

“The Embassy Suites Hotel 
has supported Niagara Falls Tour-
ism initiatives for years,” she 

wrote. “The (fee) has contributed 
millions to the convention center, 
fireworks displays, festivals and 
events. This year’s major spending 
initiative is the light display over 
the falls, which will be operational 
by the fall.”

Caldaroni also said online 
bookings specify a 10 percent 
charge will be added automatically 
and guests must accept this in 
order to confirm their reservation. 

However, nowhere does it state 
that the fee can be removed upon 
request. 

During its hidden camera in-
vestigation, the Marketplace team 
requested the fee be removed at all 
the restaurants, hotels and attrac-
tions they visited. The fee was 
taken off all of their bills. 

Niagara Falls Tourism Chair 
Wayne Thomson maintains the fee 
is reasonable. In an interview last 
year, he said it’s up to businesses to 
decide how they want to spend the 
cash collected. 

“This is something that has 
been vetted through Revenue Can-
ada,” he said. “They’ve been in all 
the properties here. These people 
pay taxes on this. There’s nothing 
illegal about it, there’s nothing un-
derhanded about it.”
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Niagara Falls attractions have increased tourist fee

Canada approves water rules for buses
TORONTO — Health Canada 

has been working on modernizing 
requirements for motor carriers 
serving water to passengers on-
board buses, aircraft, trains, cruise 
ships and ferries in Canada.

The Public Health Agency of 
Canada has announced that the 
Potable Water on Board Trains, 
Vessels, Aircraft and Buses Regu-
lations has been approved.

Beginning on Sept. 23, 2016, 
the new regulations will come into 
force and replace the 1954 Potable 
Water Regulations for Common 

Carriers.
The new regulations modern-

ize requirements for water served 
to passengers, including water in-
tended for drinking, hand-wash-
ing,  oral  hygiene and food 
preparation.

The new regulations will apply 
to aircraft, trains, vessels and 
buses with international or inter-
provincial itineraries operating in 
Canada.

For buses, there will be no spe-
cif ic requirements for routine 
water sampling. However, opera-

tors must ensure safety of water 
served to passengers through mea-
sures such as ensuring safe water 
supplies and safe handling of water 
to prevent onboard contamination. 

The regulations shouldn’t have 
a major impact on bus and tour 
operators because pre-packaged 
bottled water and ice are typically 
purchased from commercial/retail 
sources.

The regulations can be seen at 
http://www.gazette.gc.ca/rp-pr/
p 2 / 2 0 1 6 / 2 0 1 6 - 0 3 - 2 3 / h t m l / 
sor-dors43-eng.php.
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every motor carrier of passen-
gers  by  def in i t ion  and  i s 
unmanageable.” 

UMA also suggested that the 
proposed definitions could be seen 
as aimed at a particularly stigma-
tized subset of operators.

“The term ‘curbside’ as it ap-
plies to bus operations today has 
assumed connotations that are 
widely abused,” UMA said in its 
comments.

“Nearly every carrier, sched-
uled or charter service, picks up at 
curbside, parking lots, airport tar-
macs, etc. Any assumption that a 
motor carrier of passengers is safer 
if a trip originates at a bus terminal 
versus a curbside fails to recognize 
the true nature of the intercity 
over-the-road bus industry.”

UMA added, “Most recently, 
the term ‘curbside carrier’ seems 
to have emerged as a politically 
correct reference to Asian-owned 
motor carriers of passengers. 
UMA believes the widespread and 
inappropriate use of the term 
‘curbside carriers’ should compel 
professionals to discard the use of 
the term in the context of safety 
oversight and enforcement.”

The comments were aimed at a 
directive mandated by the Moving 

Ahead for Progress in the 21st 
Century Act (MAP-21) passed by 
Congress and signed into law by 
the president in 2012. 

A subsection of the transporta-
tion law, “Motorcoach Enhanced 
Safety Act of 2012,” called for the 
assessment provisions to be ap-
plied to new carriers “not later 
than two years after the date of 
such registration.” 

Existing carriers would be-
come subject to the rules “not later 
than three years after the date of 
enactment of that Act.”

NTSB prompted mandate
The law followed a 2011 Na-

tional Transportation Safety Board 
(NTSB) document, “Executive 
Report on Curbside Motorcoach 
Safety,” that identified 71 of the 
country’s 4,172 interstate motor-
coach carriers as creations of the 
“curbside business model.”

“The language indicates Con-
gress’ intent to have two levels of 
oversight for motor carriers of pas-
sengers, a safety f itness rating 
every three years for each passen-
ger carrier and a safety fitness as-
sessment annually for passenger 
carriers that serve primarily urban 
areas with high passenger loads,” 
according to the FMCSA com-
ment notice.

Acknowledging that these pa-

rameters could apply to most pas-
senger carriers, FMCSA proposes 
narrowing the category to those 
known as “curbside carriers.” 

In its request for comments, 
published in the Federal Register 
in February, FMCSA admitted, 
“The term ‘curbside operations’ 
refers to a business model . . . rath-
er than a type of carrier. In fact, no 
formal definition of curbside car-
riers exists, and federal and state 
oversight authorities have no 
unique categorization or tracking 
mechanisms for these carriers.”

Carriers that pick up and dis-
charge passengers at curbsides 
“vary greatly in other characteris-
tics,” FMCSA noted in its request 
for comments. It proposed to de-
fine curbside carriers as operators 
that handle 25 percent of passen-
ger interactions, based on the num-
ber of motorcoaches assigned, 
along a street rather than a “tradi-
tional bus terminal.”

As for the second aspect of the 
congressional mandate, FMCSA 
proposed to identify urban areas 
“as defined by the U.S. Census Bu-
reau or some other criteria.”

The comment period closed on 
April 11, and further action is ex-
pected to take months.

Academy Express agreed with 
other industry organizations that 
FMCSA’s curbside definition does 

not cover only operators deserving 
of special attention.

“Many operators, such as 
Academy, have diverse operations 
that include tour and charter, con-
tract and fixed route service. The 
f ixed route service can include 
scheduled commuter operations 
which have historically been ‘curb-
side’ as well as scheduled lines ser-
vice with multiple stops that are 
also curbside,” the company’s sub-
mission said.

“These operators are reputable, 
established, safe companies that 
have a long and documented his-
tory of safe operation, regulatory 
compliance, fixed facilities with 
maintenance capabilities, high vol-
umes of roadside data and subject 
to multiple FMCSA compliance 
reviews,” Academy argued.

“Maybe the definition of ‘curb-
side operator’ should not be the 
type of service being provided but 
should be the type of carrier . . . a 
high-risk, unsafe, non-compliant 
group of operating companies that 
have little or no regulatory en-
forcement and little or no incentive 
to play by the rules.”

Greyhound agrees
Greyhound Lines “supports 

this definition” of primarily urban, 
high-passenger-load carriers de-
serving added scrutiny, it stated in 

a comment signed by Theodore 
Knappen, government affairs 
representative.

Greyhound, which competes 
with the so-called curbside carri-
ers, suggested added priorities.

“Double-deck motorcoaches 
routinely carry loads in excess of 
state weight laws…Double-decker 
overloading is the type of safety 
hazard that should receive special 
attention,” Knappen wrote.

He also suggested that FMCSA 
field personnel “need to be aggres-
sive in identifying curbside opera-
tors…it is these ‘under the radar’ 
operators that are likely to need the 
most intensive regulatory scrutiny.”

Greyhound joined others in the 
industry in calling on FMCSA “to 
include curbside bus operations 
provided by commercial motor ve-
hicles other than motorcoaches in 
the annual assessments.”

ABA respectfully disagrees
The American Bus Associa-

tion, representing 750 intercity bus 
operators, including Greyhound, 
“sees no need for creating a new 
definition” for curbside operators, 
according to comments submitted 
by ABA President and Chief Ex-
ecutive Officer Peter J. Pantuso.

“We respectfully disagree, for 
the following reasons: 1) the law 
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does not require, let alone men-
tion, the term ‘curbside,’ nor is the 
definition necessary to fulfill the 
MAP-21 statutory requirement; 2) 
for the purpose of the MAP-21 
provision, location of pick-up has 
nothing to do with safety or high 
risk; and 3) based on precedent, lo-
cation of pick-up/drop-off of pas-
sengers is not a basis for establish-
ing a category of motor carriers.”

The Amalgamated Transit 
Union (ATU), representing its 
190,000 members, wrote in sup-
port of heightened oversight for 
certain carriers, but said, “the pro-
posed definition of a ‘curbside bus 
operator’ is too narrow. An ade-
quate broad definition is particu-
larly important in light of the seri-
ous safety concerns posed by 
operators with a history of evading 
compliance with basic safety stan-
dards,” stated International Presi-
dent Lawrence J. Hanley.

The union proposed that “all 
operators that do not exclusively 
use traditional bus terminals 
should be subject to an annual 
safety assessment,” and that opera-
tors of medium-sized buses and 
large passenger vans be scruti-
nized along with motorcoach 
carriers. 

The Transportation Trades De-
partment (TTD) of the AFL-CIO, 
representing 32 unions including 
ATU, did not address the definition 
of curbside operators but agreed 
with the FMCSA undertaking.

“TTD and our affiliates have 
long advocated for better oversight 
of curbside operators. While many 
carriers run legitimate operations, 
some take advantage of their 
unique characteristics and busi-
ness models to circumvent safety 
rules and other standards putting 
drivers and passengers at risk,” de-
partment President Edward Wyt-
kind said in his comments.

Safety lobby
Advocates for Highway and 

Auto Safety singled out low-cost 
carriers for additional regulatory 
scrutiny.

“According to the U.S. Depart-
ment of Transportation, the num-
ber of ‘discount city-to-city’ bus 
operators has nearly doubled since 
2010 with more than 1,000 carriers 
in operation in 2014,” stated Peter 
Kurdock, director of regulatory 
affairs.

“All bus operators that do not 
exclusively operate between tradi-
tional bus terminals in large urban 
areas, regardless of where board-
ing and/or disembarking points are 
located for certain routes, must be 

subject to the comprehensive over-
sight required by Congress.”

NTSB, which sparked this pro-
cess with its report on curbside 
motorcoach safety, agreed with 
some of the industry’s critiques of 
the FMCSA proposal.

FMCSA should “identify all 
motor carriers of passengers that 
have both curbside operations and 
operations that originate/terminate 
at a traditional bus terminal as curb-
side bus operators requiring an an-
nual safety assessment,” wrote 
NTSB Chairman Christopher A. 
Hart.

“The NTSB encourages the 
FMCSA to use a data driven ap-
proach to determine whether 25 
percent of vehicles used is an appro-
priate means of identifying a motor 
carrier of passengers as a curbside 
bus operator requiring an annual 
safety assessment,” Hart wrote. 
“For example, the FMCSA could 
use information obtained from en-
forcement activities, such as the 
May 31, 2012, safety effort that shut 
down 26 bus operations, to deter-
mine the percentage threshold.”

NSTB also suggested an ex-
panded scope.

“FMCSA should base the per-
centage of curbside operations on 
the number of high-capacity vehi-
cles (including motorcoaches, me-
dium-sized buses and large pas-

senger vans) used in that type of 
service. Furthermore, FMCSA 
should explore the possibility of 
collecting additional meaningful 
metrics, such as the number of 
passenger miles traveled.”

Better criteria
Safety, compliance and mile-

age data would provide better cri-
teria for identifying high-risk car-
r iers ,  several  organizat ions 
suggested.

“For all practical purposes 
nearly all motor carriers of passen-
gers would be considered ‘curb-
side,’ rendering the term complete-
ly useless,” UMA contended in its 
filing.

“UMA believes FMCSA has a 
congressional mandate to annually 
assess the safety fitness of ‘certain 
motor carriers of passengers that 
serve primarily urban areas with 
high passenger loads,’ ” it contin-
ued. “UMA encourages FMCSA 
to consider mileage as a discern-
ible metric.”

UMA said it compared records 
for four scheduled-service carriers 
and four charter-only carriers se-
lected at random. 

“We note the scheduled-service 
providers averaged 103,424 miles 
per vehicle annually while the char-
ter service buses averaged 26,901 
miles per vehicle annually. UMA 

believes the differing metrics may 
merit a different approach of en-
gagement; however, UMA is not 
suggesting motor carriers of passen-
gers with ‘high-miles’ operations 
warrant an annual assessment.

“Finally, UMA suggests a more 
careful analysis of motor carriers of 
passengers operations could afford 
a more thoughtful and deliberate 
approach to reducing crash risk.”

Pantuso of ABA commented 
that, “The proposal to establish a 
definition of curbside for purposes 
of implementing the MAP-21 pro-
vision is misguided. Rather than 
creating a new definition or using 
random percentages, it should look 
instead to existing vernacular and 
methodologies.

“For example, FMCSA has al-
ready established a carrier prioriti-
zation process to identify high-risk 
carriers. To be consistent, the 
agency could use this methodolo-
gy to support its determination for 
annual safety fitness assessments,” 
Pantuso wrote.

Academy Express agreed.
“The focus on the type of ser-

vice provided rather than the opera-
tors providing the service will re-
sul t  in  cont inued increased 
oversight of already safe and audit-
ed carriers and will miss the oppor-
tunity to identify and address those 
operators that do not (comply).”

Curbside
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My message to my congressmen 
was that we have to make sure all 
the regulations that are promulgat-
ed from D.C. are based on proven 
and tested science and have been 
given good thought, and that all the 
industry partners are part of the 
process,” said Krapf, chairman of 
the UMA board.

In addition to explaining the 
current issues of concern to the in-
dustry, Krapf said he also thanked 
his legislators for last year’s pas-
sage of the Fixing America’s Sur-
face Transportation (FAST) Act, 
which funds surface transportation 
activities for the fiscal years 2016 
through 2020. It was the first long-
term surface transportation act ad-
opted in over a decade.

Polzien, president of Red Car-
pet Charters in Oklahoma City, 
said FMCSA is proposing to 
change the safety rating system 
from the old system of a satisfac-
tory, unsatisfactory or conditional 
rating to a system where you either 
don’t have a rating or you are unfit.

“The unfit rating would come 
from the administration’s Safety 
Measurement System (SMS) data, 
which we don’t feel is a good source 
of information for determining a 
company’s fitness or lack of fitness 
to be in the industry,” he said. 

Polzien is secretary of the 
UMA board of directors and chair-
man of its Legislative and Regula-
tory Committee.

FMCSA’s Compliance, Safety, 
Accountability (CSA) and SMS 
data are flawed, according to the 
industry.

A UMA briefing paper con-
cludes, “The agency has issued a 
proposal to evaluate safety perfor-
mance of carriers that relies on 
data and analysis from the same 
flawed program Congress just di-
rected them to revise two months 
ago. This makes no sense.”

“It could be very damaging to 
the industry,” Polzien said. “It 
would make it tougher for con-
sumers to make choices and evalu-
ations of company safety. It would 

be very easy for the regulators to 
shut somebody down on data that 
is incorrect.

“Once you are shut down it 
would take months, if not years, to 
get yourself re-established as a 
company even if you were never 
really in violation or never should 
have been considered unfit.”

Coach leasing
The Lease and Interchange 

rule was the most important issue 
this year for Alan Robinson of 
R&W Motorcoach in Atlanta, who 
said “it is going to cause great 
havoc in the bus industry by us 
having to take ownership of some-
body else’s equipment.” 

The rule, facing a pending en-
forcement date of Jan. 1, 2017, 
would affect carriers who use ve-
hicles from other operators when 
faced with a breakdown or a book-
ing that requires extra capacity.

The rule requires every passen-
ger carrier contracting with anoth-
er carrier for supplemental service 
to enter into a lease arrangement 
and assume all regulatory respon-
sibilities for the vehicle, driver and 
insurance of the contracted carrier, 
even if the contracted passenger 
carrier possesses its own U.S. De-
partment of Transportation regis-
tration and interstate operating au-
thority from FMCSA.

“I don’t see where that is going 
to be beneficial to the operators,” 

Robinson said. “No insurance 
company in America is going to 
want to take over somebody else’s 
equipment. They don’t know the 
upkeep of it, they don’t know the 
operators. This is a fight that we 
have to win because it is going to 
disrupt the whole industry.”

Scott Riccio of Northeast 
Charter and Tours in Lewiston, 
Maine, agreed the rule would re-
sult in dramatic change for his 
company.

“It will change the business 
plan for how we operate today, just 
as it will for every other company 
that tries to lease equipment,” Ric-
cio said. “We’re not against safety 
or the FMCSA running their pro-
grams in the best interests of pas-
senger safety, but the way it has 
been designed is hurting the good 
guys. We need that to be changed.”

Ron Moore of Burlington 
Trailways in West Burlington, 
Iowa, said it was especially impor-
tant for motorcoach operators and 
executives to visit Washington this 
year because of the leasing rule.

“We have interchange agree-
ments with other Trailways com-
panies and with Greyhound so that 
we can use one another’s buses in 
line work,” Moore said. “We do 
our own charters so we really don’t 
have to farm out charters much, 
but we have on occasions when 
something happens or you have a 
breakdown somewhere in the mid-
dle of the night. This (regulation) 
isn’t going to work.”

UMA proposes the issue be ad-
dressed by language inserted in the 
f iscal year 2017 Department of 
Transportation appropriations bill: 
“None of the funds appropriated or 
otherwise made available by this 
Act or any other Act may be used 
to enforce the Lease Interchange 
Rule for passenger carriers.”

Enough regulations
The UMA delegation included 

staff from the association and its 
legislative consultants at Prime 
Policy Group as well as operators 
from across the country, many of 

whom have been attending the 
event for years.

“We are so grateful for the 
UMA members who take time 
away from their families and busi-
nesses to represent the industry be-
fore Congress,” said Ken Presley, 
UMA’s vice president of industry 
relations and COO. “It speaks to 
the very roots of the United Mo-
torcoach Association and its 
founders. It is clear that UMA 
members speak with a clear and 
concise message: enough with the 
regulations already.”

UMA’s top officials also met 
with lawmakers. UMA President 
and CEO Victor Parra had nine ap-
pointments with members of the 
House of Representatives, all of 
them Democrats.

“Surprisingly, with one excep-
tion, I found the staffs very receptive 
and understanding of our concerns,” 
Parra said. “They seemed to indicate 
that what we were asking for was 
reasonable and appropriate.”

Krapf, UMA’s chairman, said 
he met every one of the six con-
gressmen who represent the east-
ern half of Pennsylvania and a 
staffer for one senator.

“Every congressman under-
stands the issues,” he said. “They 
totally agree that this is an over-
stepping of power within the cur-
rent administration. In fact, two of 
the congressmen said the regula-
tors in this town now think they 
have more power than the senators 
and congressmen, which is sad.”

Polzien of Red Carpet Char-
ters, who has been attending Capi-
tol Hill Days for several years, also 
said he was surprised at how mem-
bers of Congress and their staffs 
listened to what he had to say.

“They aren’t always committal 
on where they’re at, but they take 
notes, take your literature and all 
your data,” he said. “When you 
keep going to the same off ices 
year after year, it seems to me that 
instead of just being attentive they 
really study what you say. I think it 
becomes more effective the more 
years you do it.”

Moore of Burlington Trailways 
said the people he met with had 
heard of the Lease and Interchange 
rule but didn’t understand it.

“By going there and explaining 
it, they were very enlightened and 
I would say willing to look into it 
for the ramifications,” he said.

Worthwhile effort
Riccio of Northeast Charter 

and Tours said he met with one 
congressman and one senator as 
well as two staffers who were 
knowledgeable about the subject 
matter and will get word back to 
their senators about the industry’s 
concerns.

“This is a worthwhile effort 
and UMA does a great job of or-
chestrating it,” he said. “If we 
don’t tell our legislators what is 
important to us they don’t neces-
sarily know.”

Robinson of R&W Motorcoach 
said he has attended the event, 
known as “fly-in,” for five years. “It 
is a worthy cause to fly in every 
year and fight for the industry. All 
the congressional officers we met 
were very receptive to our cause.”

He was particularly pleased 
with feedback from his Georgia 
delegation on the Lease and Inter-
change rule. “At all of the offices 
we went into they were already 
aware of this issue. Their take on it 
was, ‘We can’t support it.’ ”

Participants said turnout at this 
year’s fly-in was high because ev-
erybody in the industry under-
stands they are under assault.

Rick Thielen of Thielen Bus 
Lines in Redwood Falls, Minn., in 
his second year at fly-in, said he 
could see how valuable the person-
al visits and contacts were.

“It was amazing the number of 
operators and industry vendors who 
came to Washington to fight for 
their industry,” Thielen said. “They 
are a dedicated group. It is too bad 
that our biggest business competi-
tors are our own government agen-
cies and communicating with our 
legislators is our only way to fight 
back against unfair regulation.”

Capitol Hill Days
CONTINUED FROM PAGE 1

UMA and its legislative team held a campaign fundraiser for Rep. Scott Perry, R-Pa., (sixth from right) during 2016 Capitol Hill Days. Perry is a member of 
the House Transportation and Infrastructure Committee.

Dan Martin of Karst Stage in Bozeman, Mont., was unable to participate in 
fly-in but he traveled to Washington the day before the event to meet with 
representatives, including Sen. Jon Tester, D-Mont.
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UMA members 
push industry agenda

Above: Chester DiBari of Prime Policy Group reviews a few last-
minute details before UMA members charge the Hill.

Below: Members of the National Association of Motorcoach Opera-
tors (NAMO) pose on the Capitol steps in Washington during the 
annual UMA fly-in.

Bottom: Daniel and Clavonne Holter of Rochester City Lines in Roch-
ester, Minn., were among the motorcoach operators participating in 
2016 Capitol Hill Days.

Left to right, Dale McMichael of Executive Coach; Shawn McGlinchey of Krapf’s Coaches; Rep. Lou Bar-
letta, R-Pa., a member of the House Transportation and Infrastructure Committee; Dale Krapf of Krapf’s 
Coaches, chairman of the UMA board; Dave Dickson of Elite Coach; and Will Quinn of Krapf’s Coaches.

UMA and its legislative team held a campaign fundraiser for Rep. Bill Shuster, R-Pa., (next to woman 
holding a glass). Shuster is chairman of the House Transportation and Infrastructure Committee.

Members of the Trailways Transportation System, regular participants in Capitol Hill Days, pose on the 
Capitol steps during this year’s fly-in.
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Census, was conducted for the 
American Bus Association Foun-
dation. The foundation and/or its 
sponsor, the American Bus Asso-
ciation, have been conducting a 
census of the industry almost every 
year for the past decade. 

The census numbers are based 
on estimates and calculations 
made from information gleaned 
from hundreds of motorcoach op-
erators who respond to a survey 

sent to them on behalf of the 
foundation. 

For the 2014 census, surveys 
were sent to more than 4,000 com-
panies in the U.S. and Canada 
thought to operate motorcoaches. A 
total of 381 usable responses were 
received from the operators, down 
from 407 the previous year but still 
among the highest response rates 
since the survey began.

The survey was conducted by 
John Dunham & Associates of 
Brooklyn, N.Y. 

Among the most notable find-

ings in the census is the continuing 
consolidation of the motorcoach 
industry.

The total number of companies 
operating in the U.S. and Canada 
declined from 3,801 in 2013 to 
3,628 in 2014 because of mergers, 
companies discontinuing motor-
coach service, and operators 
forced out of business because of 
economic pressures or higher capi-
tal and operating costs due to in-
creased government regulation.

The Dunham numbers indicate 
there were 3,330 motorcoach com-
panies operating in the U.S. in 
2014, down from 3,471 in 2013. 
There were an estimated 298 coach 
companies in Canada in 2014, 
down from 330 in 2013. 

The combined 3,628 U.S. and 
Canadian companies operated 
36,520 motorcoaches in 2014, 
down from 36,903 in 2013 and 
40,141 in 2012.   

Passenger demographics also 
shifted in 2014. After a significant 
decline in organized student trips 
from 20112 to 2013, student travel 
increased by 5 percent in 2014. 

However, senior travel, which 
rose by nearly 8 percent in 2013, 
fell by nearly 6 percent in 2014.

Average passenger loads also 
decreased between 2012 and 2014 
— especially among tour groups.

The average number of passen-
gers on packaged tours dropped 
from 41.1 in 2012 to 37 in 2013, a 
10 percent decline, and again in 
2014 to 35.4, a 4.5 percent decline.

Average passengers per char-
ter, sightseeing and f ixed-route 
trips fell by 5.3 percent, 7 percent 
and 7.2 percent, respectively, in 
2014.

In an interesting twist, the cen-

sus found that the industry’s larg-
est operators — those with 100 or 
more coaches — lost some market 
share to the little guys. About 34.8 
percent of all passenger trips in 
2014 were provided by the large 
operators, down from 38.5 percent 
in 2013.

During the same period, 42.2 
percent of the passenger trips were 
on companies operating fewer than 
25 coaches, up from 38.5 percent 
in 2013.

Midsize carriers operating 25 
to 99 coaches accounted for 22.9 
percent of the 2014 trips, about the 
same as in 2013.

Other highlights from the 
 Motorcoach Census include:

• The industry remains a bastion 
of small business, with 94 percent of 
the companies operating fewer than 
25 motorcoaches, and 82 percent 
operating fewer than 10 coaches. 

• Motorcoach companies offer 
a variety of services. In 2014, 96.5 
percent provided charters, 39.7 
percent provided tours, 23.6 per-
cent ran airport shuttles, 20.1 per-
cent offered sightseeing, 16 per-
cent provided scheduled service, 
12.8 percent had special opera-
tions, and 8.2 percent handled 
commuter runs.

• Charters accounted for 47.5 
percent of motorcoach service 
mileage in 2014, followed by 
scheduled service (32.3 percent), 
packaged tours (6.6 percent), com-
muter runs (4.6 percent), airport 
service (3.7 percent), sightseeing 
(3.5 percent), and special opera-
tions (1.8 percent).

• The motorcoach industry 
provided jobs for 128,300 people 
in 2014, down from 133,200 in 
2013. The average motorcoach 

company had 35.4 employees, or 
3.5 jobs per motorcoach. 

• The smallest operators pro-
vided 60 percent of the jobs, mid-
size companies provided 18 per-
cent of the industry jobs and large 
companies provided 22 percent of 
industry jobs. 

• The average motorcoach pro-
vided 6,500 passenger trips in 
2014, provided 1.7 million passen-
ger miles, employed 3.5 people, 
used 8,500 gallons of fuel, and 
traveled 51,700 miles.

The American Bus Associa-
tion Foundation said the goal of 
its  Motorcoach Census is to re-
veal the scope and impact of the 
motorcoach transportation indus-
try in the U.S. and Canada. The 
picture it paints is of an industry 
that serves a broad range of cus-
tomers, from students to seniors, 
and that moves people with nota-
ble fuel efficiency.

 The ABA Foundation is the 
scholarship and research arm of 
the ABA. The complete census is 
expected to be posted on the foun-
dation website. Go to: www.buses.
org/ABA-Foundation/Research.

REPOS FOR SALEREPOS FOR SALE
•“Bank Repos” across the US   • Priced to Sell

• Variety of Makes & Models

1-877-737-2221 x30716
www.Bus-Buys.com — View “Repo Inventory” 

Excellent Condition…none nicer! Cummins • B500 • 58 pax w/lav 
 Michelin Tires • Alcoa Rims • CD/DVD • Lots more options 

$379,900/OBO • Partial Financing O.A.C.
Trade for MCI D or DL3 Considered • More available 

Call or Email today for 
more photos and info! 

808.832.6261
sales@royalstarhawaii.com
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20-23 Pennsylvania Bus 
Association Annual Meeting, 
Gettysburg Wyndham Hotel, 
Gettysburg, Pa. For more 
information: www.pabus.org.

23-26 New England Bus 
Association Annual Confer-
ence, Essex Resort & Spa, 
Essex, Vt. For more information: 
www.newenglandbus.org.

Calendar

ST. STEPHEN, Minn. — Betty 
Jeanne Trobec, CEO of Trobec’s 
Bus Service Inc., passed away on 
April 22 after a short battle with 
cancer.

She was 79.
Trobec was part of the Trobec 

Bus team for more than 35 years. 
Over that time, she worked along 
side of her parents, her brother 

and, most recently, her go-to-man 
Tim Schubert.

Trobec only drove a bus once 
in her life, but her passion for 
buses ran deep within her. It was 
because of all the caring and kind 
people in the industry that her pas-
sion was so strong. “They are my 
extended family,” she said.

“Trobec’s Bus has lost a leader, a 

mentor and, most of all, a friend,” 
said Bethany Schubert, the compa-
ny’s director of sales and marketing. 

“We are fortunate to have been 
able to work alongside of her for so 
many years,” Schubert said. “There 
are no words to express the sadness 
we feel over Betty’s death. Betty 
worked extremely hard over the last 
35-plus years to build Trobec’s into 

the business that it is today. We will 
honor her memory by dedicating 
ourselves to continuing the legacy 
that she has left behind.”

Victor Parra, president and 
CEO of the United Motorcoach 
Association, described Trobec as 
an extraordinary leader in the 
industry.

“I had the privilege of knowing 

her  and her 
family and the 
honor to speak 
at their compa-
ny’s 75th anni-
versary,” Parra 
said. “She was 
a woman with 
grace and class. She will be missed 
by many in our industry.”

Betty Trobec of Minnesota’s Trobec Bus Service dies

HARRISBURG, Pa. — The 
Pennsylvania Bus Association 
has named eight winners of its 
Driver & Employee of Distinction 
Award.

The winning drivers and em-
ployees were nominated for the 
awards by the operators for which 
they work.

The winners are:
• Joe Aversa of Anderson 

Coach & Travel
• Brian Williams and Chris 

Springer of Fullington Trailways
• Clinton Bacon of Grey-

hound Bus Co.
• Cindy Elvin  of  Krapf 

Coaches, Inc.  
• Shannon Smith of Martz 

Trailways  
• Robert Harer of Susquehan-

na Trailways 
• Michael Cusatis Jr. of Trans-

Bridge Lines, Inc.

DES PLAINES, Ill. – Michael 
Mi, lead electrical engineer at 
Motor Coach Industries, has 
taken on the added responsibility 
of leading the company’s new De-
sign Engineering Field Support 
Team, created to provide enhanced 
customer care in the field.

The new team will support 
MCI Technical Solutions Manag-
ers (TSMs) to troubleshoot field 
issues that require further exper-
tise and to accommodate special 
engineering requests.

MCI has 26 TSMs, with 15 
dedicated to private-sector opera-
tors in the U.S. and Canada.

FARIBAULT, Minn. — Dane 
Smith has joined CH Bus Sales as 
an account executive for the West 
Region. 

Smith will be responsible for 
creating new and building on ex-
isting relationships in the motor-
coach industry with a focus on 
Southern California, southern Ne-
vada and Arizona. 

He has more than 20 years of 

experience in 
m o t o r c o a c h 
and transit ser-
vices, most re-
cently as gen-
eral manager/
o p e r a t i o n s 
manager for a 
C a l i f o r n i a 
coach compa-
ny. He also has 
held positions at the SunLine Tran-
sit Agency and was a sales consul-
tant for a motor sales company.

People

Betty Trobec

Dane Smith



BEST VIEW  
FROM EVERY ANGLE.
Prevost coaches deliver the luxury experience that today’s 
charter travelers are looking for. With their fuel-efficient 
powertrain and low-maintenance design, they’re as comfortable 
on your balance sheet as they are for your passengers.

www.prevostcar.com



THE smart choice

…For a Lasting Partnership.   Providing your clients with the right motorcoach is 
smart business.  CH Bus Sales has the premier choices to help you succeed. Our 
products are impeccable, and our personalized service is unequaled.  When you 
buy a Temsa, you become our partner in success and a part of our family.

We believe in relationships that last, and service that comes in first. 

For more information, contact CH Bus Sales at:
877-723-4045 or visit www.chbussales.com

CH Bus Sales is the exclusive distributor of Temsa motorcoaches in the U.S.


