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BOSTON — The Motorcoach 
Marketing Council, launched 
four-and-a-half years ago as an 
operator-led and -driven campaign 
to promote bus and motorcoach 
travel, is returning to its grass 
roots.

The council board voted at its 
spring meeting here to modify 

both its external and internal 
focus, concentrating more of its 
outreach efforts on assisting oper-
ators market their businesses, and 
making individual board members 
responsible for much of the day-
to-day operation of the council. 

Gone is Heather Horton, who 
initially served as the council’s 

public relations and marketing co-
ordinator but became executive di-
rector three years ago, and Pamela 
Wolff, who was retained three 
years ago to procure strategic part-
nerships and alliances for the 
council. 

Much of the new effort will be 
directed by and in the hands of Au-

tumn Dipert Brown, president of 
Dan Dipert Coaches and Tours in 
Arlington, Texas, who was elected 
council chair earlier this year (see 
May 1 Bus & Motorcoach News). 

The council ,  says Diper t 
Brown, is moving forward with a 
“renewed spirit, tools for operators 
and new board leadership.”

“The Motorcoach Marketing 
Council was being built over the 
past few years. Now that we have 
the council f irmly in place, it’s 
time to focus efforts on a cam-
paign, with multiple facets, that 
will truly benefit operators,” she 
said.

SANDY SPRINGS, Md. — 
Transportation Management Servic-
es, a surprise entry in the Coach 
America bankruptcy buyout, plans 
to widen its role in the tour-and-
charter motorcoach industry by 
going local.

TMS’ top bus executive says 
management of the 15 Coach Amer-
ica operations it’s acquiring through 
the bankruptcy auction conducted 

last month will be handled at the 
local level and mostly by employees 
currently on the job.

“TMS believes the local manage-
ment teams and personnel are critical 
to the success of the individual bus 
companies,” said John Montgomery, 
president of TMS’ bus subsidiary, 
Horizon Coach Lines.

“We intend to return the focus to 
the local market to take advantage of 

the bus experience at each of the ac-
quired companies.”

He said the companies have 
about 1,500 employees and most are 
being asked to stay on.

Montgomery said that while re-
taining local management will be a 
key strategy for the greatly expand-
ed company, TMS also will support 
the operations of each company by 
assisting in their long-term success 

and growth.
“We are looking forward to 

deepening our relationships in the 
motorcoach industry, while expand-
ing our footprint through this acqui-
sition,” he said.

TMS, best known in the industry 
for coordinating transportation at 
large national events, including con-
ventions, trade shows and sports 
events, was the successful bidder for 

the Coach America tour-and-charter 
operations in seven states.  

Among them are operations in 
Winston-Salem, Charlotte, Raleigh/
Durham and Jacksonville, N.C.; 
Jacksonville,  Orlando, West Palm 
Beach and Miami, Fla.; San Diego, 
Los Angeles and San Francisco, 
Calif.; Houston; Denver; Phoenix, 
and Las Vegas.

WASHINGTON — A long-await-
ed audit of the federal charter service 
rule has turned up a handful of areas 
that need improvement, but failed to 
deliver a definitive answer to a key 
question: What has been the impact of 
the regulation on customer costs?

The more-than-two-year study 
by the U.S. Department of Trans-
portation Office of Inspector Gen-
eral offered five recommendations 
to the Federal Transit Administration 
that it said would  enhance the con-
tinued implementation of the rule. 

The FTA, which is responsible 
for enforcing the four-year-old rule 
that was developed to keep tax-sup-
ported public transit agencies from 
competing for charter work with pri-
vate motorcoach operators, respond-
ed favorably to the audit recommen-
dations and said steps already are 
being taken to put them in place.

The suggestions from the audi-
tors included improving the elec-

tronic database of motorcoach com-
panies, verifying charter registration 
data, adding safety information to 
the charter website, helping non-
profit and human-service agencies 
apply for charter rule exemptions, 
and tracking issues raised by public 
and private operators to determine if 
any rule changes may be needed or if 
operators need further help in under-
standing the rule.

The customer-cost issue was ex-
pected to be an important element of 
the audit because of concern early on 
by some event sponsors and other reg-
ular charter customers who worried 
their costs would increase when they 
stopped using public transit agencies 
and switched to private carriers.

Auditors said their study showed 
that customer costs increased in 6 of 
13 events they examined. Examples 
they cited in the study included one 
case in which riders paid $10 more 
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Purchase of Coach America units makes TMS major player

Charter service rule audit
points to needed change
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BIRTHDAY BUS. Cyr Bus Line of Old 
Town, Maine, marked its 100th anniversary 
last month. Besides the 500 people on hand, 
there was a pair of vintage buses, including this 
1933 Yellow Coach Model 712 that was in ser-

vice for 37 years in Pennsylvania and Maine. 
(Note the departure angle.) Cyr purchased the 
17-passenger bus in 1988, restored it and donated it 
to the Cole Land Transportation Museum in  Bangor, 
Maine, in 1990. More Cyr celebration on Page 13.

Board shifts direction of Motorcoach Marketing Council
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At tn .  Oh io  Moto rcoach 
Operators.

Derrick Jones, one of the most 
notorious characters in the motor-
coach industry during the past de-
cade, is your newest competitor.

Lock up your buses, safeguard 
your passengers.

Jones is the former part-time 
coach driver who was detained, 
questioned, arrested, charged or 

convicted multiple times between 
2003 and 2009 in connection with 
buses stolen from coach compa-
nies in three states.

Now, Jones has started his own 
bus operation, obtained a USDOT 
number (2302577), and set up 
business in Toledo, Ohio. 

Jones’ company is called Des-
tiny Tours and it’s listed as big as 
life in the Federal Motor Carrier 

Safety Administration Safer 
System.

As might be expected, Jones’ 
new-found status doesn’t exactly 
sit well with the victims of his for-
mer fondness for taking or operat-

ing motorcoaches that didn’t be-
long to him, and one has even sent 
emails to friends, competitors and 
motorcoach distributors warning 
them Jones is out and about.

“I think we all need to be cau-
tious about Derrick,” said Bill 
McKinley, motorcoach manager at 
American Heritage Trails in Fort 
Wayne, Ind. “It wouldn’t surprise 
me if the bus he has was stolen. 

We’ve complained to the USDOT, 
as well as our local law enforce-
ment agency. Watch out for this 
guy.” 

The basis for McKinley’s con-
cern is Jones arrest in Erie County, 
Mich., in late 2008, after a coach 
belonging to American Heritage 
Trails went missing. (See Dec. 1, 
2008 Bus & Motorcoach News.) 

WASHINGTON — The Fed-
eral Motor Carrier Safety Admin-
istration has shut down a trio of 
curbside bus companies — that 
mainly operated along Interstate 
95 — in the most-hyped bus safety 
sweep ever.

Culminating what the FMCSA 
said was a year-long investigation, 
the “unprecedented sweep” result-
ed in three companies, operating 
under various names, being put out 
of service for being imminent haz-
ards to public safety.

In its news release announcing 
the sweep, the USDOT and FMCSA 
claimed they had shut down a total 
of “26 bus operations.”

Newspapers, ranging from 
USA Today, to The Wall Street 

Journal, to the New York Times, to 
the Podunk Gazette glommed onto 
the U.S. Department of Transpor-
tation announcement of its sweep. 

Independent research, howev-
er, found that only 6 of the compa-
nies had “active” operating author-
ity; 13 had “inactive” authority, 
most for a long time, and 6 were 
never activated. 

Those numbers were later con-
firmed by a spokeswoman for the 
USDOT.

The three companies that were 
shut down, Apex Bus Inc., I-95 
Coach Inc., and New Century 
Travel Inc., were Chinatown curb-
side operators, and their owners 
held multiple authorities in an ap-
parent attempt to blunt enforce-

ment and confuse regulators.
Apex had registered six com-

panies, while both I-95 Coach and 
New Century had 10 USDOT 
numbers each.   

The USDOT news release also 
asserted the shutdown companies 
were “based out of Georgia, Indi-
ana, Maryland, New York, North 
Carolina and Pennsylvania,” creat-
ing the impression the sweep had 
removed buses from roads across a 
wide swath of the U.S.

Neither news organizations, 
nor groups like the Commercial 
Vehicle Safety Alliance looked be-
yond the USDOT hype. 

CVSA issued a same-day news 
release, announcing it supported 
the “largest safety crackdown on 

buses in USDOT history.”
“Sweep Spans Multiple States, 

Removes 26 Bus Operations as 
Imminent Hazard to Public Safe-
ty,” headlined the CVSA release.

Writing in his internet blog, 
U.S. Transportation Secretary Ray 
LaHood called the sweep “the sin-
gle-largest motorcoach safety 
crackdown that DOT has ever 
undertaken.

“And now, a network of unsafe 
bus operators is off our highways. 
As FMCSA Administrator Anne 
Ferro said, ‘This is a watershed 
day for bus safety.’” 

But beyond the hype, the shut-
down did remove three noncom-
pliant operators the USDOT said 
were transporting 1,800 passen-

gers daily along I-95 between New 
York and Florida.

The FMCSA orders shutting 
down the companies were aimed at 
10 individual bus company own-
ers, managers and employees. One 
ticket seller also was ordered to 
cease operations.

“It is a sad day when bus com-
panies fail to take their compliance 
responsibilities seriously,” com-
mented UMA Vice President and 
Chief Operating Off icer Ken 
Presley. 

Presley also expressed concern 
about the wider, overarching in-
dustry impact of the ugly head-
lines and news accounts the 
USDOT “sweep” generated.

Midwest bus bandit apparently goes legit; some not happy

Feds shut down three curbside operators in safety ‘sweep’
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 ‘ I don’t regret any-
thing I’ve done.’
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WASHINGTON — Congress 
should pass legislation that pro-
hibits states from imposing busi-
ness taxes on for-hire interstate 
carriers unless the carriers have 
real property in the state or re-
ceive operating authority from it, 
the American Trucking Associa-
tions has told the U.S. Senate Fi-
nance Committee.

According to the ATA, the 
trucking industry faces a serious 
threat of disproportionate compli-
ance costs because of business 
taxes levied by states in which 
trucking companies do little or no 
business.

The accounting and other 
compliance costs associated with 
such state taxes are a burden to an 
industry made up of small busi-
nesses operating an average of six 
trucks, the ATA said.

The typical smaller trucking 
operation has but one place of 
business in its home state, and has 
no property or payroll in any other 
jurisdiction, the ATA noted.

The issue of non-home-state 
taxation of motor carriers has 
been an off-and-on issue in the 
motorcoach industry for more 
than a decade. 

Over the years, much of the in-

dustry’s problems with the issue 
have occurred in two states, New 
Jersey and Pennsylvania. The issue 
has appeared to regress more re-
cently, however, after the industry 
made it clear that the business ac-
tivities of most operators did not 
create a taxing nexus with the states.

However, the issue continues 
to linger. 

A Connecticut-based operator 
received a 10-page Business Ac-
tivities Questionnaire from the 
Pennsylvania Department of Rev-
enue last month, with the point of 
the questionnaire being to deter-
mine whether the carrier has a 
business activities nexus with 
Pennsylvania. 

In its testimony, the ATA de-
scribed the scene in some states,  
such as New Jersey, where an agent 
of the state division of taxation 
goes to a rest stop or a shipper or 
receiver’s loading dock, approaches 
a trucking operation that only rare-
ly runs in the state and demands 
payment of current and past years’ 
worth of state corporate taxes.

The truck and cargo is im-
pounded, and the driver is told to 
contact the company and that the 
truck will be released only when 

CONTINUED ON PAGE 6 c

ALBANY, N.Y. — The New 
York State Thruway Authority 
plans to seek public input on a 
proposal to increase tolls for large 
commercial vehicles by 45 per-
cent, with more toll increases 
possible for all drivers.

In another surprise, the thru-
way authority also said the pro-
posed toll hike for vehicles with 
three or more axles wouldn’t be 
used to pay for the upcoming re-
placement of the Tappan Zee 
Bridge, which carries traffic over 
the Hudson River between Rock-
land and Westchester counties.

In a letter to board members, 
Thruway Executive Director 
Thomas Madison said the Tappan 
Zee Bridge project “will be ad-
dressed with separate financing.” 

Hours before the thruway 
board’s decision to advance the 
proposal to public hearings, New 
York Gov. Andrew Cuomo told re-
porters he wasn’t aware of any def-
inite increase. He declined com-
ment after the authority action.

The toll for a three-axle mo-
torcoach traveling from Buffalo 
to New York City is about $70. 
That could increase to $101 under 
the proposal.

N.Y. Thruway
proposes huge
increase in tolls

Truckers ask Congress to halt
taxing of nonresident carriers
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WASHINGTON — The Na-
tional Transportation Safety Board 
has issued a handful of new safety 
recommendations to the Federal 
Motor Carrier Safety Administra-
tion that focus largely on interstate 
curbside bus operations.

Overall, the proposed changes 
call for improvements in how the 
FMCSA calculates accident and 
violation rates of passenger carri-
ers and their rankings; how it 
communicates safety information 
to consumers, and how it handles 
consumer complaints and volun-
tary safety reports from drivers, 
operators and consumers.

The NTSB made its recom-
mendations following its investiga-
tion of the crash that killed 15 peo-
ple in the Bronx borough of New 
York City in March 2011. (See 
June 1 Bus & Motorcoach News.)

Here are the board’s recom-
mendations and summaries of its 
rationale for suggesting them, 
along with comments from Ken 
Presley, vice president and chief 
operating officer of the United 
Motorcoach Association:

• Revise the MCS-150 [form] 
reporting requirements…to re-
quire that motor carriers report 
fleet mileage, by year, for the two-

year reporting period.
Currently, the FMCSA re-

quires interstate passenger carri-
ers to submit an MCS-150 when 
applying for a USDOT number. 
The form includes miles traveled 
for all vehicles operated during 
the previous calendar year. Once a 
USDOT number is assigned, the 
motor carrier is required to update 
the form every two years. 

The FMCSA uses information 
on the form to calculate the acci-
dent and violation rates of passen-
ger carriers, which determine 
rankings in the Safety Measure-
ment System (SMS) component 
of the Compliance, Safety, Ac-
countability (CSA) program.

The NTSB contends that by 
requiring carriers to report mile-
age by year — rather than only for 
the most recent calendar year — 
the FMCSA can make more accu-
rate comparisons of safety risks. 

“Our recommendation is to 
approach regulating the industry 
more from a risk-management 
perspective than an enforcement 
perspective. By having more cred-
ible, updated MCS-150 informa-
tion, the FMCSA should be able 
to more accurately prioritize carri-
ers for intervention,” says Presley.

• Develop and implement a 
plan for consistent, nationwide 
enforcement of the MCS-150 re-
porting requirements…among in-
terstate passenger carriers.

The FMCSA can cite passenger 
carriers for not updating the MCS-
150 forms, but the NTSB found 
that enforcement was limited and 
varied from region to region.

The board concluded that with-
out enforcement, there’s little in-
centive for motor carriers to report 
complete and accurate data and, 
therefore ,  recommends  the 
FMCSA put into place a plan to en-
force the reporting requirements.

• Revise the Safety Measure-
ment System for passenger carrier 
risk assessment and ranking to in-
clude an analysis that uses only pas-
senger carrier data for performance 
comparisons, to ensure accurate 
and comparable safety rankings.

Presently, the FMCSA eval-
uates passenger carrier safety per-
formance based on how an indi-
vidual carrier compares with 
similar-sized carriers. The type of 
operation — for example, passen-

NTSB proposes industry
safety recommendations

CONTINUED ON PAGE 6 c
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RICHMOND, Vt. — The Ver-
mont Agency of Transportation is 
embarking on a series of highway 
construction and repair projects 
that are part of the biggest trans-
portation spending plan in state 
history.

Gov. Peter Shumlin signed the 
$639 million transportation bill 
late last month in Richmond in 
front of the historic Checkered 
House Bridge on Route 2 over the 
Winooski River.

The bridge is being rebuilt and 
widened as part of the spending 
plan to make it safer, while pre-
serving its historic character.

“This transportation budget is 
different than any passed and 
signed by any legislature and gov-
ernor,” Shumlin said. 

“It’s the largest in our history. 

As you know, we’ve had tremen-
dous transportation challenges 
after fighting the storms of April, 
the storms of May, and (last year’s) 
Tropical Storm Irene. (See Sept. 
15 Bus & Motorcoach News.)

“We made a promise to Ver-
monters that we would rebuild 
Vermont better than the way Irene 

found us. This transportation bill 
reflects that commitment.”

The fiscal 2013 spending plan 
increases transportation spending 
by $105 million over the current 
year, which includes a $28 million 
increase for highway paving.

Transportation Secretary Brian 
Searles said the projects include 

more than just ongoing repairs to 
roads and bridges damaged in 
Irene. Planners are looking at five 
alternative proposals to the now-
abandoned circumferential high-
way through Chittenden County 
around Burlington.

The northern segment of the 
Bennington bypass project will be 

finished this year and add about 
500 new park and ride spaces 
across the state.

Given all the highway con-
struction projects, Vermont offi-
cials noted there also will be a re-
cord number of construction 
zones. They asked for driver cau-
tion and attention.

Vermont embarks on largest highway spending program
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ST. LOUIS — For 12 months 
starting in November and for sev-
eral weekends this summer, con-
struction on the Interstate 70 
Blanchette Bridge over the Mis-
souri River, between St. Louis 
and St. Charles, Mo., will detour 
westbound I-70 traffic.

Due to the construction, com-
mercial vehicle drivers are being 
urged to take a detour, using I-270 
and Missouri 370 as an alternate 
route. 

Between now and November, 
small weekend projects will close 
multiple lanes of I-70 near the 
bridge. These weekends, the Mis-
souri Department of Transporta-
tion says, are a good opportunity 
for drivers to get used to the de-
tour route.

Although the detour adds five 
miles to the route, it is expected 
to shave several minutes off travel 
time compared to driving through 
the narrow work zones.

The initial work is scheduled 
for the weekends of June 22-24, 
June 29-July 1 and July 21-23. 
The dates are subject to change 
due to weather or supply issues.

Also in July, on the east end of 
the bridge, two lanes of I-70 will 
close in each direction as crews 
build crossover lanes in the 
median.

In early November, the cross-
over will be put to use as the cur-
rent westbound bridge is closed.

To learn more about the proj-
ect ,  go to  www.modot .org/
blanchettebridge.

 Drivers can sign up for 
MODOT email updates on the 
bridge project and detours.

I-70 project to
detour drivers
near St. Louis
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ger carrier, for-hire freight or pri-
vate carrier — is not directly 
considered. 

The NTSB is concerned that 
using pooled data from passenger 
carriers and other types of carriers 
may result in inaccurate assess-
ments of passenger carrier safety 
risks, and therefore recommends 
that the FMCSA revise its safety 
assessment method to include only 
passenger carrier data.

“The fatality rate for interstate 
motorcoach operators is (so) low 
that determining which carriers 
should be selected for intervention 
is no doubt a difficult task. How-
ever, it stands to reason that peer-
group ratings should be based 
solely on other passenger carriers 
of similar size,” Presley says.

• Revise the passenger carrier 
safety information posted on the 
Federal Motor Carrier Safety Ad-
ministration website and SaferBus 
mobile application to assist con-
sumers in interpreting safety 
information.

 The revisions should (1) ad-
dress means to assist consumers in 
locating and interpreting informa-
tion about passenger carrier safety, 
(2) enable consumers to compare 
the safety of two or more passenger 
carriers, (3) assist consumers in un-

derstanding the percentage safety 
ranking scales, and (4) incorporate 
easy-to-use ranking methods, such 
as quantitative star ratings.

The FMCSA website and 
Safer Bus app provide information 
about the safety performance of 
individual passenger carriers 
using the SMS data.

Consumers can look up carri-
ers and determine their safety per-
centiles for five performance cat-
egories: unsafe driving, fatigued 
driving, driver fitness, controlled 
substances and alcohol, and vehi-
cle maintenance. They can also 
determine whether the carriers’ 
safety rankings are satisfactory, 
conditional or unsatisfactory.

However, the NTSB found that 
the safety information is presented 
in a confusing manner. Rankings are 
presented on a scale of 0 to 100 per-
cent, with 100 percent indicating the 
worst performance and 0 percent 
indicating the best performance.

Further, values are presented 
for each of the five performance 

categories but consumers may not 
know how to use the information 
to determine the overall safety of a  
motor carrier. In addition, the 
website does not allow for direct 
comparisons of the relative safety 
of passenger carriers. 

In contrast, other agencies and 
organizations use safety ranking 
systems that are easier for consum-
ers to understand. The NTSB cites 
two examples: the National High-
way Traffic Safety Administration, 
which conducts passenger vehicle 
crash tests and rates vehicles using 
a one- to five-star ranking system, 
with five stars being the best, and 
the Insurance Institute for Highway 
Safety, which uses a color-coded 
ranking system of Good (green), 
Acceptable (yellow), Marginal (or-
ange), and Poor (red). 

“CSA evolved from a system 
for recording compliance, inspec-
tion and intervention activities 
thus identifying carriers with poor 
safety compliance for further ac-
tions. While signif icant data is 

often available, it does not give the 
consumer concise data that would 
allow the average consumer to de-
termine that one company is less 
likely to have an accident than an-
other,” Presley says.

“UMA supports proposed leg-
islation that would require FMCSA 
to assign a letter grade to each car-
rier, thereby allowing the consumer 
an easy and direct manner of se-
lecting a carrier with a history of 
safe operations,” he says.

• Evaluate (1) whether passen-
ger carrier consumers, drivers and 
operators can easily find and use 
the National Consumer Complaint 
Database (NCCDB) and (2) 
whether conducting additional ad-
vertising of the NCCDB and pro-
viding additional instructions on 
its use could ensure that passenger 
carrier consumers, drivers, and 
operators are aware of and able to 
use the NCCDB reporting system. 

• Develop and implement a 
system for incorporating informa-
tion about passenger carriers, de-

rived from the National Consumer 
Complaint Database, for use in 
prioritizing passenger carrier 
inspections. 

The FMCSA currently oper-
ates the National Consumer Com-
plaint Database to collect reports 
from individuals on safety viola-
tions and consumer complaints on 
its website and through a toll-free 
telephone number. 

The agency handles reports 
about household goods consumer 
(HHG) transportation complaints 
differently than others. It uses 
those complaints, along with safe-
ty information from inspectors, to 
help prioritize HHG motor carri-
ers for compliance reviews. 

According to an FMCSA re-
port, about 25 percent of the 5,000 
household goods carriers operating 
in the U.S. received a consumer 
complaint. “The number of HHG 
complaints indicates that consum-
ers using these motor carriers are 
aware of and can find the FMCSA 
reporting system when they want to 
file a complaint,” the NSTB notes.

In contrast, the board found 
that “the FMCSA’s voluntary re-
porting system is not meeting its 
full potential as a supplemental 
source of passenger carrier safety 
information” and advises the 
FMCSA to study whether more 
advertising of the Complaint Data-
base is needed.

NTSB recommendations
CONTINUED FROM PAGE 4

the money is wired to the state, the 
ATA said.

There have no reports of such 
incidents involving motorcoaches.

The ATA said there’s evidence 
New Jersey has assessed some 

40,000 interstate motor carriers in 
this manner over the last 5 to 10 
years ,  mos t  of  them smal l 
businesses.

New Jersey does have an ap-
peal process a carrier can initiate 
once the tax has been paid, but 
ATA called the process long, labo-
rious, expensive and uncertain. 

Other states, like Pennsylva-
nia, send questionnaires to thou-
sands of firms, asking them to de-
scribe their runs and the frequency 
with which they occur in the state. 

Carriers that answer the ques-
tionnaire are then sent a bill for 
back business taxes, plus penalties 
and interest.

Nonresident taxing
CONTINUED FROM PAGE 4



Hard-working. Reliable. Cost-efficient.
The Setra ComfortClass S 407 adds new features in 2012

There’s an all-new Setra motorcoach out there. And it’s ready to take on your heavy-duty business 

applications, from line haul and commuter travel, through to group tours and charters. The new  

Setra ComfortClass S 407 is equipped with a next-generation Mercedes-Benz OM 471 engine with 

BlueTec™ for optimized fuel efficiency, and new for 2012 is Setra’s ESP (Electronic Stability Program). 

Your business will benefit from the great reliability Setra is known for, with more productivity 

and cost-efficiency than you ever thought possible. You’ll capitalize on all the quality, German 

engineering and European styling you expect from Setra – for a lot less than you’d expect to spend. 

For more information, visit www.setra-coaches.com

Setra - a Daimler brand

Daimler Buses North America · c/o Setra of North America Inc. · 6012-B High Point Road · Greensboro, NC 27407 · www.setra-coaches.com
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ST. PETERSBURG, Fla. — 
The trucking industry’s leading ad-
vocacy group is growing increas-
ingly unhappy with the Federal 
Motor Carrier Safety Administra-
tion’s handling of its new safety re-
gime, and has told the agency it 
needs to be more responsive.

After a meeting of its top lead-
ership here late last month, Ameri-
can Trucking Associations said the 
FMCSA needs to fix issues that 
carriers have raised over various 
portions of the Compliance, Safe-
ty, Accountability program, and to 
correct errors in its fleet safety 
ratings.

And unless improvements are 
made, the group warned that it 
would “explore all avenues” to get 
CSA modified.

ATA President Bill Graves said 
that after supporting the agency 
and its safety program through 
several years of planning and im-
plementation, “recently our mem-
bers have become concerned that 
the agency has become increas-
ingly unresponsive, even in the 
face of data and logic.”

In a statement issued after its 
late May meeting, the group said: 
“ATA’s board and members said 
the unreliability of CSA scores, 
the loose or, at times, inverse con-
nection to crash risk, as well as the 
FMCSA unwillingness to frankly 
discuss the program’s weaknesses 
is very troubling and needs to be 
addressed.”

The group stressed that it con-
tinues to support the goals and ob-
jectives of CSA but is concerned 
that FMCSA is focusing on issues 
that are not true indicators of safe-
ty performance.

The FMCSA has had little offi-
cial comment on the ATA stance, 
other than a statement saying the 
agency would “welcome ATA’s con-
tinued output” concerning CSA.

FMCSA Administrator Anne 
Ferro did dispute some of the ATA 
claims in an interview on May 23 
with a reporter for The Trucker 
newsletter, saying, “We have been 
very open about what we are doing 
and about accepting input from in-
dustry stakeholders, law enforce-
ment and drivers.”

ATA Chairman Dan England 
said that, while the group contin-
ues to endorse the goals of CSA, 
“it is becoming increasingly clear 
that parts of the program are in 
need of serious revision, particu-
larly before FMCSA begins using 
them to generate publicly available 
fitness scores” for carriers.

Rob Abbott, ATA’s vice presi-
dent of safety, said on May 25 that 
the group’s stance “reflects frus-
tration on the part of our mem-
bers. … Some things haven’t 
changed, including ATA’s contin-
ued support” of CSA’s goals, 

 Abbott added.
He said, however, that ATA 

fleets are worried that the agency 
is now less interested in f ixing 
parts of the CSA regime and that 
the agency has made recent chang-
es that lower the effectiveness of 
the program.

In its statement, the ATA said 
one of its primary concerns is the 
FMCSA’s failure to follow through 
on promised changes to crash ac-
countability rules, which the indus-
try contends penalizes fleets’ safety 
records for crashes their drivers had 
no part in causing, such as when 
they are legally parked.

Ferro had told the industry that 
FMCSA would make changes to 
the crash accountability standards 
but later backed off after advocacy 
groups complained. She has or-
dered a further review of the issue.

Carriers have complained that 
their safety records are harmed 

when they are cited for crashes 
that occur through no fault of their 
drivers. 

The ATA said it is also con-
cerned about the FMCSA’s lack of 
research backing its claim that car-
riers that violate some parts of 
CSA’s provisions are more likely 
to be involved in crashes and about 
publishing carriers’ scores in those 
categories until that research is 
completed and analyzed.

England, who is also chairman 
of C.R. England Inc. of Salt Lake 
City, said “we are all concerned 
about safety” and said FMCSA 
“should do everything in its power 
to enforce the rules.”

But Michael Card, president of 
Combined Transport Inc. of Cen-
tral Point, Ore., who is in line to 
succeed England as ATA chair-
man, warned, “If FMCSA contin-
ues to insist on pressing forward 
with the program without address-

ing [the] industry’s concerns, ATA 
will have no choice but to explore 
all avenues of ensuring the pro-
gram is improved to actually meet 
its stated, and worthy, objectives.”

ATA elevated its concerns in a 
letter to the House-Senate trans-
portation bill conference commit-
tee, and Rep. John Duncan, R-
Tenn., chairman of the House 
highways and transit subcommit-
tee, said he plans to hold hearings 
on CSA. 

Other CSA-related issues 
raised by the ATA with the FMCSA 
include how the agency oversees 
hazardous materials shipments, 
how it continues to use citations 
that have been dismissed against 
fleets’ safety ratings, and the se-
verity it attaches to some viola-
tions the industry believes are not 
truly indicative of a carrier’s safety 
performance.

CSA comments 
WASHINGTON — The Fed-

eral Motor Carrier Safety Admin-
istration has extended the com-
ment period on planned changes to 
the Compliance, Safety, Account-
ability program by two months, 
through July 30.

The comment period was ex-
tended to allow motor carriers ad-
ditional time to review the impact 
of the planned changes on their 
scores and offer suggestions for 
improvement, the agency said.

“FMCSA will conduct further 
outreach to carriers to encourage 
them to review how proposed en-
hancements will affect their (safe-
ty measurement system) score and 
take action to correct potential 
safety problems before the chang-
es are implemented,” it said.  

To comment on the CSA pro-
gram, go to www.regulations.gov/#
! s u b m i t C o m m e n t ; D = F M C
SA-2012-0074-0001. 

BELLEVUE, Wash. — Nearly 
two months after announcing an 
indefinite delay of a much-antici-
pated process to assess and assign 
fault on operators’ safety records 
for bus- and truck-related crashes, 
the head of the Federal Motor Car-
rier Safety Administration says the 
agency has begun to answer criti-
cal questions about the issue.

FMCSA Administrator Anne 
Ferro said her agency is studying 
concerns over the reliability of po-
lice accident reports and other is-
sues related to the federal Compli-
ance, Safety, Accountability 
program.

“We’re getting at the heart of 
the questions that people have 
asked,” Ferro told a leading truck-
ing publication in an interview at a 
joint meeting of FMCSA and 
Commercial Vehicle Safety Alli-

ance leadership here.
By the end of the year, the 

agency hopes to answer the ques-
tion of whether a new process 
would improve the CSA’s focus on 
commercial vehicle crash predict-
ability, Ferro said.

In April, Ferro called a closed-
door meeting with industry stake-
holders to announce she had last-
m i n u t e  c o n c e r n s  ove r  t h e 
reliability of police accident re-
ports as the sole source for making 
a determination of whether a com-
mercial vehicle driver could have 
prevented an accident that was re-
corded in the agency’s crash data-
base and carriers’ safety records. 

So, Ferro said she had decided 
to delay any changes.

Her decision came after citizen 
and interest groups complained 
they weren’t being given enough 

of an opportunity to comment on 
any modifications to the program. 

Critics of her decision argue 
that it’s hard to understand how 
much outside comment is needed 
to acknowledge that a truck or bus 
driver who is legally parked and is 
run into by an out-of-control car 
driver is not at fault.

Or, that the driver who’s in-
volved in a head-on collision with 
an automobile driver going the 
wrong way on a divided highway 
is not at fault.

What appears to be going on, 
contend critics, is that the issue 
has become a political hot potato, 
where FMCSA and Ferro appear 
unwilling to cross swords with in-
terest groups that have continued 
to criticize the agency’s actions 
and are quick to move their com-
plaints into a federal court.
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ANN ARBOR, Mich. — NTA 
(formerly the National Tour Asso-
ciation) reminds that you don’t 
have to operate an umbrella store 
to know weather affects sales.

Most every tourism-related 
company profits or suffers with 
changes in weather, and now you 
can determine what rain, cold, heat 
and humidly do to your business. 

Weather Underground com-
piles local weather data and allows 
you to compare your daily sales 
(or calls) to historic weather data.

You can enter your city or U.S. 
Zip code and your data for last sum-
mer’s sales, for example, and the 
website will create a spreadsheet 
that lets you analyze the correlation 
between temperature and sales.

An article in Bloomberg Busi-
nessWeek cited one restaurant that 
based its staffing on the weather, 
and a retail store got an advertising 
tip from the data. 

Go to www.wunderground.
com, click on Local Weather, Busi-
ness Center, Sales Tracker.

Measuring weather’s impact
NEW YORK CITY — Crude 

oil prices have plummeted, falling 
to around $80 a barrel in the big-
gest monthly decline in more than 
three years.

The drop is seen as a reaction to 
sour economic news, a forecast of 
more weakness to come,  and a U.S. 
Department of Energy report that 
showed crude supplies hit a 22-year 
high.

Crude futures dropped to under 
$83 a barrel on the New York Mer-
cantile Exchange, the lowest 

NYMEX close since last October. 
USDOE, meanwhile, reported 

that oil supplies rose by 2.2 million 
barrels in late May to a 22-year high, 
and more than the one-million-bar-
rel gain forecast by analysts.

Distillate inventories, including 
diesel fuel, fell by 1.7 million bar-
rels because of reduced refinery 
output, while gasoline supplies fell 
by 800,000 barrels, USDOE said.

Diesel and gasoline prices have 
declined steadily for the past two 
months. 

DEF prices steady
The average U.S. diesel exhaust 

fluid pump price remained at $2.74 
per gallon between March and 
April, after declining by 1 cent be-
tween February and March, accord-
ing to discoverDEF.com.

However, a number of major 
DEF distributors increased prices 
for tote and bulk DEF supply dur-
ing the first two weeks of May.

The increase was attributed to 
an upward trend in urea prices, the 
main raw material for DEF. 

Crude oil price dips to nine-month low

The slug of bad economic 
news early this month may por-
tend problems for the motorcoach 
industry on a pair of fronts. 

The drop in consumer confi-
dence, falling to a four-month low, 
is never a good sign for the 
industry.

That’s because declining con-
sumer sentiment often presages a 
drop in consumer spending, espe-
cially the kind of discretionary 
consumer spending that is critical 
to the motorcoach industry’s eco-
nomic vitality. 

Overall, spending by consum-

ers accounts for 70 percent of the 
U.S. economy.

At the same time, the weak em-
ployment report issued early this 
month has increased calls for Con-
gress to get in gear and pass long-
stalled highway and public trans-
portation spending legislation. 

Any rush to pass a highway bill 
could thwart or short-circuit in-
dustry efforts to keep onerous 
safety provisions out of the legis-
lation (see May 15 and June 1 is-
sues of Bus & Motorcoach News).  

The jobs report for May was 
substantially weaker than virtually 

all economists had been predicting 
and it sent shockwaves through the 
U.S. Capitol.   

D e m o c r a t s  i m m e d i a t e ly 
jumped on Republicans to adopt 
the Senate-passed version of the 
highway bill, which contains a 
long list of draconian motorcoach 
industry safety mandates, but also 
increases spending for roads and 
bridges. 

Other indicators of a weaken-
ing U.S. economy include:

• Declining oil and fuel prices. 
When the price of oil is falling, it’s 
often a sign that economic activity 

is slowing or sophisticated traders 
believe the world economy is 
weakening.

• Manufacturing activity in the 
Chicago area slowed in May. 
Economists had forecast the index 
would rise. Chicago is a major in-
dustrial center. 

• The U.S. economy grew at a 
1.9 percent annual rate in the first 
quarter, the Commerce Depart-
ment reported, down from the pre-
viously announced 2.2 percent 
rate. U.S. gross domestic product 
growth was 3 percent in the fourth 
quarter of 2011.

• Corporate profits rose at the 
slowest pace in more than three 
years.

• Initial jobless claims climbed 
in late May, higher than econo-
mists’ forecasts.

• The big shocker, however, 
was the jobs report for May, which 
was far weaker than economists 
had predicted. Most expected about 
160,000 jobs to be created in May, 
but the actual number was 69,000.

• The national unemployment 
rate rose to 8.2 percent.

• The U.S. stock market has 
lost all of its gains since Jan. 1.

Economic indicators are not good news for industry
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The units being purchased by 
TMS either currently or formerly 
operated under such long-running 
brands as Arrow Stage Lines in 
Phoenix; America Charters, Pied-
mont Coach Lines and Southern 
Coach Co., in North Carolina; Fran-
ciscan Lines and Gray Line San 
Francisco; Gray Line of Houston; 
American Bus Lines in Miami; Or-
lando Transportation/Gray Line of 
Orlando, and Midnight Sun Tours in 
West Palm Beach/Lake Worth, Fla. 

The package, which is costing 
TMS $17 million and a substantial 
amount of Coach America debt, in-
cludes about 700 motorcoaches and 
300 midsize buses, vans and other 
vehicles.

Other successful buyers at the 
bankruptcy auction included Coach 
USA, which is acquiring nine compa-
nies; Tornado Bus Co., which is pick-
ing up a single company; MV Trans-
portation, which is purchasing two 
major transit contracts, and Profes-
sional Transportation Inc., which is 
buying Coach America’s rail crew 
shuttle business. (See June 1 Bus & 
Motorcoach News.)

All of the purchases require the 
approval of the U.S. Bankruptcy 
Court in Wilmington, Del., a proce-
dure that’s expected to be handled 
routinely.

Earlier expansion
TMS, which was formed as a 

transportation management company 
in 1995, broadened its business in 
2009, purchasing Horizon Coach 
Lines of Vancouver, B.C., and Gray 
Line of Seattle. It currently has a fleet 
of about 165 motorcoaches and 85 
other vehicles that operate in Florida, 
California, Washington, Texas, Wash-
ington D.C., and Vancouver.

The addition of the Coach Amer-

ica companies and their fleets will 
give the company about 865 motor-
coaches and 385 buses, vans and 
other vehicles, vaulting it high up on 
the list of North America’s largest 
tour-and-charter bus operators. 

TMS, which surprised much of 
the industry with its purchase of the 
Coach America operations, was at-
tracted to the Coach America hold-
ings because of the locations and po-
tential business opportunities, 
according to Montgomery. 

“The cities are all either strong 
convention, cruise or government 
services markets for TMS,” he said. 
“These markets should help support 
our future growth, as well as drive 
additional business to other carriers 
in the motorcoach industry.”

He said the businesses have suc-
cessful track records and TMS expects 
them to be even better producers after 
it completes the purchase of the com-
panies and begins operating them.

“All of the locations are profit-
able, but have been burdened with 
excessive corporate debt, large cor-
porate overhead and some question-
able legacy contracts,” he said. “We 
expect to address these as part of our 
acquisition plan.”

Operational game plan
He said the plan is aimed at giv-

ing the company a more reasonable 
debt structure, eliminating some of 
the lease and customer service con-
tracts that have restrained operations 
and providing for a much smaller 
overhead structure. 

Montgomery said, too, that TMS 
also will help bolster the companies 
by stressing an overall safety pro-
gram that promotes a safe travel ex-
perience, and addressing fleet re-
quirements with a combination of 
refurbishing some existing vehicles, 
buying lower cost vehicles, and add-
ing new and late-model coaches. 

“Finally, when possible, we will 

seek to leverage our TMS sales and 
service operations to drive addition-
al business to these locations,” he 
added.

Despite the large number of mo-
torcoaches and diverse locations 
being added to the Horizon opera-
tion through the acquisition, it is not 
expected to have much of an impact 
on TMS and its use of other private 

carriers in its transportation man-
agement business.

“We still will need them and we 
look forward to continuing to work 
with them,” Montgomery emphasized.

He noted, too, that the purchase 
deal did not include the Coach 
America brand name and the com-
panies being acquired will be carry-
ing the Horizon name.

Montgomery would not discuss 
f inancial details of the purchase, 
maintaining that TMS is a private 
business and does not make such in-
formation public.

However, he did say the purchase 
will be financed through a combina-
tion of cash from the company and 
debt financing from a third-party fi-
nancial institution.

TMS: Major player
CONTINUED FROM PAGE 1

DALLAS — Coach America 
Inc., which for most of the past de-
cade has been the largest tour-and-
charter bus operator in North 
America, has notified the state of 
Texas it’s shuttering its headquar-
ters operation here July 23, laying 
off about 79 employees. 

In what is called a WARN letter 
to the Texas Workforce Commis-
sion, Robert A. Baglio, Coach 
America vice president of human 
resources, said the company had 
notified those employees “impact-
ed by the decision” and “they will 
either remain on the payroll for 60 
days or will be given pay in lieu of 
working notice.” 

 Coach America filed for Chap-
ter 11 bankruptcy protection in Jan-
uary, and last month was broken into 
pieces by company creditors. (See 
June 1 Bus & Motorcoach News.)

Virtually all Coach America 
operating companies across the 
U.S. were sold as part of the break 
up and will remain operational.

In addition to being the largest 
tour-and-charter operator, Coach 
America was North America’s sec-
ond-largest provider of motorcoach 
services after Greyhound Lines/
FirstGroup.

Coach America was formed in 
2003 when Coach USA was split up.

Coach America
sets shut down 

HOUSTON — megabus.com, 
the nation’s largest intercity curb-
side operator, expands its opera-
tion to Texas this month, initiating 
service out of the state’s three 
largest cities – Houston, Dallas 
and San Antonio.

megabus’ international parent 
company, Stagecoach Group of 
Perth, Scotland, announced the ser-
vice, noting the Texas hubs also 
will serve cities in Oklahoma, Ten-
nessee, Arkansas and Louisiana. 

The announcement came just 
days after Stagecoach Group, 
megabus and Coach USA became 
successful bidders for nine former 
operations of Coach America. 

Two of the Coach America 
units — in metropolitan Dallas 
and San Antonio — will serve as 
home bases for the megabus’ 
Texas operation.

Starting June 19, a $17.5 mil-
lion fleet of 25 new Van Hool dou-
ble-deckers in megabus’ blue liv-
ery will begin operating from the 
three Texas cities to Norman, 
Okla., which adjoins Oklahoma 
City and is the home to the Uni-
versity of Oklahoma; Austin, 
Texas, the capital and home of the 
University of Texas and more than 
two-dozen smaller colleges and 
universities; Little Rock, Ark., the 

capital and largest city; Memphis, 
Tenn., that state’s largest city, and 
New Orleans.    

As it typically does, megabus 
is offering 10,000 free seats as it 
starts up the service and all seats 
during the first week are $1. 

The Texas expansion will in-
crease the number of megabus 
North American locations to more 
than 80. It also puts megabus in 
the hometown of Greyhound 
Lines — Dallas.  

“The roll out of megabus.
com’s successful package of low 
fares and high-quality service to 
Texas will give us access to one of 
the biggest potential markets in 
North America,” said Stagecoach 
Group CEO Sir Brian Souter. 

“We look forward to extending 
our geographic footprint further 
as we deliver on our growth strat-
egy for the brand.”

The next expansion for mega-
bus likely will be another shot at 
the California market. As part of 
the Coach America deal, mega-
bus/Coach USA/Stagecoach are 
acquiring operations in Anaheim 
and Sacramento. 

megabus tried a California-
Arizona-Nevada triad in 2007, 
abandoning the states after a few 
months of weak ridership.

megabus expands network
to Texas, La., Ark., Okla.

“Anyone gloating over these 
events fails to appreciate the 
 importance of consumer confi-
dence,” he said.

“UMA continues to reach out 
to carriers who may be having dif-
ficulties and assist them with their 
compliance issues; however, there 
is no pity for carriers who disre-
gard the regulations and public 
safety.”

USDOT said FMCSA investi-
gators found all three carriers had 
multiple safety violations, includ-
ing a continuous pattern of using 
drivers without valid commercial 
driver’s licenses and failure to have 
alcohol and drug testing programs.

In addition, the companies op-
erated vehicles that had not been 
regularly inspected and repaired. 
The companies’ drivers also had 
serious hours-of-service and driver 
qualification violations.  

“These many safety deficien-
cies, individually and in combina-
tion, posed a serious safety threat 
to passengers and motorists on our 
roadways,” said the USDOT.

LaHood warning 
“These aggressive enforce-

ment actions against unsafe bus 
companies send a clear signal:  If 
you put passengers’ safety at risk, 
we will shut you down,” said 
LaHood.  

“The egregious acts of these 
carriers put the unsuspecting public 
at risk, and they must be removed 
from our highways immediately,” 
said FMCSA Administrator Anne 
S. Ferro. “With the help of multiple 
state law enforcement partners, we 
are putting every unsafe bus and 
truck company on notice to follow 
the safety laws or be shut down.” 

In addition to the imminent 
hazard orders, the FMCSA said it 
was taking “further steps to ensure 
the bus companies…shut down 

today cannot continue to operate 
under other names.”

Under a new FMCSA rule, the 
agency has revoked the carriers’ op-
erating authority and linked the ac-
tive companies to other companies 
previously placed out of service. 

The rule, published in April, 
expands FMCSA authority to take 
action against unsafe motor carri-
ers that attempt to evade enforce-
ment by “reincarnating” into other 
forms or by illegally continuing 
their operations through affiliate 
companies.

FMCSA said it will work close-
ly with local, state and federal law 
enforcement officials to ensure the 
companies remain out of service.

The FMCSA began investigat-
ing the network of carriers operat-
ing along I-95 following a series of 
deadly bus crashes 12-to-15 
months ago.

FMCSA ordered several com-
panies to shut down last summer 
after compliance reviews of their 

operations.

Digging deeper 
That action “uncovered addi-

tional problems and serious safety 
violations with other I-95 carri-
ers,” and “FMCSA investigators 
have been working diligently ever 
since to establish the links between 
the bus networks,” the agency said. 

Last month, the FMCSA, work-
ing with state and local law enforce-
ment agencies, conducted safety 
inspections of motorcoaches, tour 
buses, school buses and other com-
mercial passenger buses in 13 states 
and the District of Columbia. (See 
June 1 Bus & Motorcoach News.)

That effort resulted in more 
than 2,200 safety inspections and 
the removal of 116 drivers and 169 
buses from the roadway for sub-
stantial safety violations. That 
translates to a bus out-of-service 
rate of around 7 percent.

The same day the USDOT an-
nounced its sweep, Greyhound is-

sued a statement saying it was of-
fering a special $1 one-way fare to 
customers who had purchased 
tickets on the carriers shut down 
by the FMCSA.

In addition, Greyhound said 
Peter Pan Bus Lines and Adiron-
dack Trailways were partnering 
with it to offer the special fare on 
select routes in the Northeast.

The fares were valid for travel 
any time between June 1 and June 
16, and were only for customers 
who purchased tickets prior to 
May 31 with affected carriers list-
ed on the FMCSA website.

“We understand many have 
had their travel plans disrupted, 
and Greyhound wants to take care 
of those who have been affected, 
ensuring they ar rive at their 
planned destination safely and on 
time,” said Dave Leach, president 
and CEO of Greyhound. 

The Greyhound initiative won 
kudos from FMCSA Administra-
tor Ferro.

Operators shutdown
CONTINUED FROM PAGE 3
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By Dave Millhouser

It had to be a printing error.
I was tooling along in one of 

those BIG rectangular Western 
states and the map showed a tiny 
road that would shave 50 miles off 
the route. 

There was a minute gap in the 
ink, almost as if the road wasn’t 
complete.

It wasn’t.
The pavement ended exactly 

where the ink did, and apparently 
picked up on the other side of a 
mountain. You couldn’t get there 
from here, and my would-be short-
cut added 100 miles to the trip.

There’s a balancing act in-
volved in determining how much 
latitude we allow drivers in select-
ing routes. (Yes, friends, a map 
pun.) Clearly my boss goofed in 
allowing me any.

Generally, scheduled runs 
don’t allow a lot of variation, al-
though dispatchers sometimes 
contact drivers to avoid traffic or 
detours on the normal route.

There are advantages to using 
the same route every time. Drivers 
become familiar with traffic pat-
terns, tricky turns and other 

idiosyncrasies.
They also find it easier to an-

ticipate and avoid problems, and 
they know the exact location of re-
sources such as restaurants, fuel, 
medical facilities, lavatory dumps, 
and repair facilities. 

If drivers run the same route 
each time they head to a destina-
tion, it’s more difficult to get lost. 
They can put more effort into things 
like maintaining proper speed and 
following distance, with the occa-
sional glance at dash gauges.

On the other hand, we’ve all 
driven a road we’ve traveled many 
times in the past and, suddenly, re-
alized we remembered nothing 
about the last 50 miles.

Familiarity can breed a sort of 
“road contempt” or “road amne-
sia,” where everything becomes so 
routine the brain goes into organic 
auto-pilot. I’m not sure of the bio-
logical mechanism but I’m certain 
it’s not a safe way to drive.

It’s reasonable to assume that 
alternating roads, adding variety to 
a well-worn route, would make it 
easier (and more fun) to pay 
attention. 

The amount of flexibility you 
allow drivers in choosing their 

routes may be a moving target, 
with lots of variables. Some driv-
ers are more adept than others at 
reading maps or sensing direction.

The itinerary and the prefer-
ences of the passengers are consid-
erations. If a group does the same 
trip regularly, it may be ready for a 
change (or it may have favorite 
spots along the traditional road). 

Charter customers sometimes 
ask for side jaunts or schedule 
changes, and in those instances, 
driver judgment is critical. Does 
the request add cost, risk or log-
ging violations?

Where should drivers draw the 
line between “just doing it” and 
calling the office for permission? 
If you allow drivers discretion, you 
still need some sort of guidelines 
in place.

Sometimes a change that’s good 
for a single bus can be a bad choice 
for a convoy. Road conditions, lim-
ited resources or a single driver 
who navigates poorly can make a 
big difference. Group movements 
require more rigid planning than an 
individual charter.

If you allow drivers to use elec-
tronics, such as GPS, the likeli-
hood of them getting lost forever 

(along with your bus and custom-
ers) is greatly reduced. Cell phones 
and the Internet make it easier to 
find resources when off the beaten 
track, so familiarity with an area is 
less critical than in the past. 

Sadly, the new technology isn’t 
always right and may require some 
skills (you know, like my map 
reading in paragraph one). If 
you’re going to allow gizmos, 
there needs to be some discussion 
and a formal policy about how 
they should be used. Some drivers 
thrive on familiarity, while others 
enjoy variety.

Whenever possible, try and 
match personalities to the trip.

In addition to avoiding bore-
dom, another advantage of allow-
ing some variations in routing is 
that when weather, traffic or a par-
ticularly ugly city clog a preferred 
road, your driver may already have 
some understanding of the alterna-
tives they are now being forced to 
use.

As usual, I stand f irmly on 
both sides of the issue.

Certainly, specific-route plan-
ning offers distinct advantages and 
efficiencies. In some cases, par-
ticularly scheduled service, it is 

the only alter-
native. The only 
way to prevent 
boredom from 
b e c o m i n g  a 
danger is regu-
lar stops, and 
reminding driv-
ers that the road 
may look the 
same, but traffic is different every 
day.

The Bus Ogre is hiding in the 
mundane…looking for opportuni-
ty for mayhem.

On the other hand, when expe-
rienced drivers use good judg-
ment, there can be real benefit in 
telling them where to go and let-
ting them figure the best way to 
get there. 

Susan once returned from work 
several hours late. She was a bit 
bored and rocketed past the famil-
iar ramp leading to home.

Eventually, she saw a sign that 
said “Welcome to Maine.” Nice 
sentiment but we live in Massa- 
chusetts.

Dave Millhouser is a bus indus-
try marketing consultant and free-
lance writer. Contact him by email 
at: Davemillhouser@gmail.com.

Driver discretion: The difficulties in drawing the line

Dave Millhouser
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Early this year, the council of-
ficially endorsed and adopted a 
consumer-focused international 
marketing campaign called Smart 
Move.

Developed in Europe and 
being spread and adopted world-
wide, Smart Move highlights the 
many benefits of motorcoach trav-
el, including reducing congestion, 
reducing the environmental im-
pact of travel, and emphasizing the 
fun of traveling together as groups. 

By giving consumers consis-
tent and easy-to-understand mes-
sages about motorcoach travel, the 
campaign’s proponents believe 
more people will find a reason to 
include motorcoach travel as part 
of their travel plans.

Former council board chair 
Brian Annett of Annett Bus Lines 
in Sebring, Fla., took the lead in 
moving the council to adopt the 
Smart Move campaign.  

Operator orientation
The council’s newest market-

ing initiative designed specifically 
for operators is the Operator Tool-
box, which is available to help 
them market and grow their indi-
vidual businesses.

The toolbox is available to both 
current and past contributors to 
the council.

It contains a series of profes-
sionally developed advertising 
pieces that can be modified to add 
an operator’s contact information, 
photographs and logos.

Currently, the toolbox includes a 
postcard, an email template, a com-
prehensive safety brochure, and “I 
Ride” print advertisements that de-
pict different customers on motor-
coaches, with a message about why 
they chose to ride the coach. 

“The new Operator Toolbox 
will continue to develop over time 
with the Smart Move and I Ride 
campaigns as the cornerstone of 
the tool kit,” said Dipert Brown.

“The Motorcoach Marketing 
Council’s long-term goal is to pro-
mote consumer awareness of our 
industry in our country to all con-
sumers, as well as assist operators 
to promote their motorcoach com-
pany in their community to their 
customers.”

Continuing as a key council 
initiative is the Coach Vendor 
Parts Program.

More than 100 operators are 
participating in the program, 
which is triple the number of 18 
months ago. Under the program, a 
tiny percentage of operator parts 
purchases go to the council for its 
marketing efforts. The industry’s 
three largest coach suppliers 
match the  contr ibut ions  by 
operators.   

“We thank our partners, ABC, 
MCI and Prevost for their match-
ing contributions and continued 
support of our mission,” said Di-
pert Brown.

“We see the parts program as 
the long-term sustainable funding 
mechanism for the council, so en-
courage all to join today at www.
m o t o r c o a c h c o u n c i l . o r g /
partsprogram/.  

Still Motorcoachified
Also continuing to have council 

support is its Get Motorcoachified! 
bus-wrap marketing campaign that 
was adopted during the summer of 
2009. (See Aug. 1, Sept. 1, Oct. 1, 
Nov. 1 and Dec. 1, 2009 issues of 
Bus & Motorcoach News, plus Jan. 
1, Feb. 1 and March 1, 2010 
issues.)

“Get Motorcoachified! is very 
much alive and well embraced by 
many motorcoach operators, with 
wraps and other marketing initia-
tives,” said Dipert Brown in re-
sponse to a question.

“The Motorcoach Marketing 
Council will keep this website ac-
tive for the foreseeable future. All 
new activities will reference the 
international campaign we have 
brought to the United States, 
Smart Move.”

Dipert Brown said the council 
board was extremely excited about 
the Smart Move campaign, and 
board members had developed “a 
personal desire to take Motor-
coach Marketing Council back to 
its grassroots beginning.”

To do that, the council decided 
to streamline and slim down its 
operations. That meant that, at 
least for the short term, the council 
board is assuming various respon-
sibilities, including certain day-to-
day operations. 

“We have organized into func-
tional committees and each com-
mittee has responsibilities for the 
ongoing operation,” said Dipert 
Brown.  

Additionally, the board is tak-
ing on a larger role for the strate-

gic direction of the council and for 
executing the marketing efforts.

Horton departure
Those actions resulted in a re-

duced role for council staff and the 
resignation of Executive Director 
Heather Horton.   

“Heather was a tremendous asset 
to the Motorcoach Marketing Coun-
cil and her hard work and dedication 
got us to where we are today,” said 
Dipert Brown, adding that Horton 
had served the council “extremely 
well and laid a great foundation for 
our future endeavors.”

Horton expressed gratitude for 
the opportunity to serve the coun-
cil and its members, saying “the 
council is well on its way to serv-
ing the critical role of expanding 
awareness of motorcoach travel. I 
was pleased to be an active part of 
the council’s growth and develop-
ment and have confidence the ef-
forts I was part of will continue to 
expand and improve to benefit the 
entire industry.”

Dipert Brown said Horton had 
indicated she wished to stay active 
in the industry and welcomed op-
erators and industry partners to 
contact her for assistance with PR, 
marketing, social media or other 
specialty projects to help strength-
en their brand.

In addition to Dipert Brown, 
other members of the Motorcoach 
Council board are Ron Bast of 
Riteway Bus Lines, vice chair; 
Elaine Fickett of H & L Charter 
Co., treasurer; Gladys Gillis of 
Starline Luxury Coaches, secre-
tary; Brian Annett, past chair; 

Mike Costa 
of A Yankee 
Line; Steve 
H a d d a d  o f 
B i e b e r 
Group; Shan-
non Kaser of 
Royal Excur-
sion Coach-
es; Peter Pan-
tuso  o f  t he  Amer ican  Bus 
Association; Victor Parra of the 
United Motorcoach Association; 
Lisa Peterson of Northfield Lines; 
Peter Shelbo of Tour West Ameri-
ca, and Bronwyn Wilson of Inter-
national Motor Coach Group.

Priorities clear
“The top priority of the Motor-

coach Marketing Council is to 
promote consumer awareness of 
our industry in the United States,” 
said Dipert Brown.

“Part of that effort includes as-
sisting operators to promote their 
companies in their communities to 
their customers. The council has 
developed marketing tools avail-
able to participants…to do just 
that. 

“The financial condition (of 
the council) is promising and we 
anticipate strong growth to facili-
tate our future marketing initia-
tives. Parts Program receipts have 
more than doubled and contribu-
tions are up over 30 percent,” she 
added.

For more information, contact 
Dipert Brown at autumn@motor 
coachcounci l .org ,  or  go  to 
www.MotorcoachCouncil.org, or 
www.GoMotorcoach.org. 

Autumn Dipert Brown

Motorcoach Council
CONTINUED FROM PAGE 1

for a shuttle to a sports event in Bal-
timore and second in which a non-
profit group in Seattle paid $100,000 
in additional costs for a charter.

Although the examples offered 
some evidence of higher costs, the 
auditors said they were unable to as-
sess and compare full costs because 
some private operators would not 
fully disclose pricing data for com-
petitive reasons, and because public 
and private operators use different 
criteria for establishing their costs.  

They said private carriers have to 
include the $500,000 average price of 
a new motorcoach, while transit 
agencies may use a much smaller fig-
ure because they receive up to 80 per-
cent of the cost of a bus from the fed-
eral government.

In addition, they noted that pri-
vate carriers receive only a partial 
fuel tax exemption while transit agen-
cies are given a full exemption.

Presley’s view
The expense differences were 

highlighted in a response from Ken 
Presley, vice president and chief op-
erating officer of the United Motor-

coach Association, a strong and 
vocal supporter of the charter ser-
vice rule.

“In the final analysis, when the 
private sector chooses to enter the 
charter market they purchase a bus. 
When the public transit chooses to 
enter the bus market they use equip-
ment purchased by the taxpayer,” he 
emphasized.

Although event sponsors and oth-
ers told auditors they still worry some 
about the cost of charters, many of 
them acknowledged that motor-
coaches provide a higher quality of 
service than transit buses.  

“At three large urban areas we 
visited, stakeholders believed private 
charter operators were more effec-
tive in providing certain transporta-
tion services,” the auditors wrote.

However, they also noted that 
transit buses may be better equipped 
for transporting people with mobili-
ty issues, mainly because they have 
wheelchair lifts or ramps, and they 
have two doors that can be used to 
get passengers on and off quickly. 

In other areas, auditors said they 
found that FTA was not meeting its 
requirement to respond to public and 
private operators within 10 days of 
their requesting an advisory opinion 

on a charter issue. Instead, they said, 
the agency’s average response time 
has been 38 days.

“FTA’s delayed posting of inter-
pretation of the regulation and ac-
tions related to charter service cre-
ates the risk of event sponsors, 
private charter operators and public 
transit agencies misinterpreting the 
regulations’ requirements,” the audi-
tors said.

The FTA, which was given an op-
portunity to review and comment on 
the audit before it was released, said it 
would make every effort to post its 
decisions on a more-timely basis.  

The auditors said they also found 
weaknesses in the FTA database of 
motorcoach operators that have 
signed up to be notified of charter 
opportunities in their areas.  

They reported that of the 609 
carriers in the database, there were 
inaccuracies on 39 of them, includ-
ing 24 that had been placed out of 
service and should not have been on 
the list.

Additionally, they said the charter 
website did not have a link to the Fed-
eral Motor Carrier Safety Adminis-
tration and its information on the 
safety records of individual carriers.

FTA responded that it will have a 

process in place to periodically veri-
fy the data by September, and have a 
link to the safety information on the 
FMCSA website by the end of this 
month.

Not our job
The agency took issue with a 

complaint of auditors that some of 
the company information in the data-
base was not accurate, pointing out 
the information is supplied by each 
operator and its accuracy is not the 
responsibility of the government. 

“The responsibility for the accu-
racy of the information reported rests 
with those entities reporting and 
should not be shifted to the federal 
government, particularly as this data 
serves the interests of those entities 
and does not directly bear on inher-
ently governmental functions such as 
safety,” FTA said.

Auditors also said they had 
found evidence that nonprof it 
groups and human service organiza-
tions — that may be exempt from 
the rule — have had difficulty un-
derstanding their status. The FTA 
said it would develop an outreach 
program to help them better under-
stand the rule and navigate the ex-
emption process.

Auditors suggested, too, that FTA 
may not be doing enough to track and 
identify charter-rule issues and prob-
lems raised by event sponsors and 
public and private operators.

The FTA said it would continue 
its tracking of any potential problems 
and conduct education sessions on ef-
fectively interpreting the regulation 
for everyone impacted by the rule.

Presley view II 
Presley said the complexity of the 

charter service rule is rooted in at-
tempts to allow maximum flexibility 
to public transits, while protecting the 
marketplace. And if public transit 
agencies want it any simpler they 
should refrain from providing charter 
service and simply allow the market-
place to fill the needs of the public.

“Public transits best serve their 
respective communities when they 
first allow the marketplace to serve 
the needs of the citizens. Non-pub-
licly-funded bus companies are no 
different than grocery and hardware 
stores, the plumber or the local 
newspaper.

“All deserve to compete and 
serve their community unhindered 
from government competition,” he 
asserted.

Charter rule audit
CONTINUED FROM PAGE 1
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OLD TOWN, Maine — John T. 
Cyr & Sons marked its 100th an-
niversary as a  motorcoach indus-
try mainstay with a gala celebra-
tion here last month.

The event was attended by 
nearly 500 people, ranging from 
customers and employees to indus-
try leaders, vendors, bus builders, 
local officials and one of Maine’s 
U.S. senators. 

Sen. Susan Collins, Republi-
can, spoke to the group, along with 
Prevost Car President Gaetan 
Bolduc and Setra’s Regional Sales 
Manager Darril King.

Another coach manufacturer, 
Motor Coach Industries, had con-
gratulated the Cyrs with a dinner 
earlier in the month.

Joe Cyr, and his wife Sue, rep-
resent the third generation of Cyrs 
to operate the company, and fourth 
generation, Mike and Becky Cyr, 
a r e  c u r r e n t ly  i nvo l ve d  i n 
management.

In her remarks, Sen. Collins 
pointed out that only 5 percent of 
family-owned businesses make it to 
the fourth generation. She and other 
speakers attributed the Cyrs’ suc-
cess to a unique combination of 
hard work, commitment to treating 
employees and customers well, and 

generous personal and financial in-
volvement in the community.

A common theme was grati-
tude for the Cyr family’s friend-
ship and loyalty.  

John T. Cyr and Sons started in 

May 1912, with a single “truck li-
cense” awarded by the community 
of Old Town.

Today, the company operates 
250 school buses and 20 coaches, 
a remarkable achievement in a 

beautiful but sparsely-populated 
region. 

The history of the company 
was on display in the form of mod-
ern coaches wrapped in the spec-
tacular graphics for which Cyr has 

become famous, as well as two an-
tique coaches and f ive restored 
automobiles.

Joe Cyr has headed the compa-
ny for 45 years, taking over when 
his father, Harvey, died in 1967.

Friends help Cyr Bus Line of Maine mark 100th anniversary
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claims staff and a full service loss prevention 
department that are committed to working with 
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partner is to help you improve your operation.

CONTACT STACY RENZ: (800) 644-5501
protectiveinsurance.com
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BY SERVICE

Joe and Suzanne Cyr were honored at the well-attended event.

U.S. Sen. Susan Collins recognized the Cyr family and Cyr organization.
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APPLETON, 
Wis. — Motor-
coach industry 
ve te ran  Mark 
Stenz got his start 
in the business in 
the early 1970s 
wh e n  h e  wa s 
barely out of his 
t e e n s  a n d  a 
friend’s mother offered him a job as 
a bus driver.

So, what made him think he 
could take on the responsibility of 
operating a bus at such an early age?

“At that age, I thought I could 
do anything. You know, I’ve gotten a 
little smarter since then,” he says.

Kidding aside, Stenz has proven 
he can do most anything in the mo-
torcoach industry in the intervening 
four decades.

His work experience spans the 
gamut, from bus driver and compli-
ance and safety officer, to director 
of operations at tour-and-charter 
motorcoach companies in his native 
Wisconsin, to regional sales man-
ager for three major bus manufac-
turers, Motor Coach Industries, 
Nova Bus/Prevost Car, and Daimler 
Buses North America.

Now, he’s started his own com-
pany, Stenz Driven, a coach trans-
port operation that puts his diverse 
background to good use.

Like existing drive-away and 
transport companies, Stenz Driven 
works with coach owners and oper-
ators who need buses moved from 
one location to another due to sea-
sonality, shifting markets, business 
expansion and other reasons. 

Stenz, 61, also targets a niche 
within the niche market.

He contracts directly with bus 
manufacturers to transport coaches 
and then offers driver training and 
systems overview sessions upon de-
livery. He also gives demonstrations 
and educational presentations on 
coach models for manufacturers.

Confidentiality, he says, is key 
to working with the coach builders. 

“If (Manufacturer A) sends me 
to customers as a demo driver, I’ll 
write a report to them, ‘This is my 
take on the customer, these are the 
things you need to know: Don’t 
worry about the fluff, he needs po-
tatoes.’ ‘This person is technically 
sound, go in with the technical ex-
perts.’ I don’t want to take that in-
formation…and give that informa-
tion to (Manufacturer B). That’s the 
confidentiality barrier,” he says.

It’s all part of the lessons on pro-
fessionalism and responsibility he 
learned on his first job as a driver 
for Fox River Bus Lines in Apple-
ton, back in the ’70s.

Contact Stenz at www.stenz 
driven.com, or via email at mark@
stenzdriven.com.

Mark Stenz 
still driven

Mark Stenz
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STAUNTON, Va. — Robert Lee “Bob” 
Quick, a motorcoach industry Young Gun 
(long before there were Young Guns), died 
here early this month in a Staunton extended-
care facility. He was 84.

Mr. Quick was all of 19 when he and his 
father, Thomas, invested $25,000 in used 
buses to start a shuttle service that transported 
workers a dozen miles from Staunton to a Du-
Pont plant and textile mill in Waynesboro, Va.

That 1946 shuttle start-up became Quick-
Livick Inc., a family-owned coach company 
based here.

Today, the company operates under the 
better-known names of Quick’s Bus Co. and 
Quick’s Commuter and Charter, and has a 
fleet of more than 50 buses.

Mr. Quick also was a founding director in 
1971 — with eight other operators — of the 
United Bus Owners of America, now the 
United Motorcoach Association.

Mr. Quick was born in Augusta County, 
Va., and graduated from Robert E. Lee High 
School in Staunton. A year later, he and his 
father founded what became Quick-Livick. 

The Livick half of the company name 
came from Maurice Livick, a friend of Mr. 
Quick’s older brother, Earl. Livick and Earl 
Quick joined the company after returning 
home from World War II; Livick eventually 
became part owner. In 1952, Livick sold his 
stock to the Quicks, leaving the family as the 
sole owners. 

In 1961, Bob Quick became company 
president, succeeding his father who had 

died. During the next 35 years, under Mr. 
Quick’s leadership, the company grew and 
transformed from a commuter company to a 
largely charter-and-tour operation. 

In 1991, the company purchased the 
Fredericksburg division of D&J Bus Service, 
forming what became Quick’s Commuter 
and Charter.

Mr. Quick was a long-time member of 
the Virginia Motorcoach Association, serv-
ing as president of the organization. In 1984, 
he was presented the Robert T. Mitchell 
Award by the association for service to the 
industry.

In 1992, Mr. Quick joined his brother 
Earl in semi-retirement. Mr. Quick was suc-
ceeded as company president by his son, 
Robert “Robbie” Quick. Both of the older 
Quick brothers remained involved in the 
business, however.

Mr. Quick’s grandson, Jason, and grand-
daughter, Kim, also are managers in the com-
pany, extending the operation to four genera-
tions of Quicks. 

Mr. Quick was a member of Bethany 
Presbyterian Church where he served as 
trustee, treasurer, elder, deacon and president 
of the Men of the Church. 

In addition to his son, Mr. Quick is sur-
vived by his daughter, Debbie Ray.

A memorial in Mr. Quick’s name has 
been established with the Valley Mission, 
1513 W. Beverley St., Staunton, VA 24401, 
and the Augusta Regional SPCA, 33 Archery 
Lane, Staunton, VA 24401.

UMA co-founder Bob Quick dies
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It’s Not Just our Name
It’s What We Do

(800) 714-7171   (541) 684-7868
www.CoachGlass.com              Bus@CoachGlass.com

Featuring
The Industry’s Deepest Inventory
Quick Delivery & Shipping
Great Pricing, Exceptional Service

Warehouse Locations
Oregon, Indiana, Florida & Arizona

SALISBURY, N.C. — Sam Moore, the 
gregarious son of a North Carolina bus pio-
neer and a long-time operator himself, died 
here late last month. He was 90.

Mr. Moore’s father, H.F. Moore, started 
regular bus service between High Point and 
Winston-Salem, N.C., in 1918, and operated 
a shuttle for wealthy easterners who came to 
North Carolina to bird hunt.

After the business failed during the Great 
Depression, the elder Mr. Moore returned to the 
industry at the start of World War II when he 
founded Suburban Bus Lines in Greensboro.

Sam Moore and his older brother, Lind-
say, joined their father in the business after 
the war.

Sam Moore served as a tank commander 
in the 736th Tank Battalion, attached to the 
9th Army, in Europe. He was awarded a 
Bronze Star.

In 1953, the Moores purchased the Duke 
Power city buses in High Point and Salisbury, 
running them for 25 years before the two com-
munities bought the operations.

During those years, the Moores also cre-
ated Moore Brothers Transportation, a char-
ter company that served mostly schools, 
churches and civic groups in North Carolina’s 
Piedmont region.

A fourth Moore company, Silver Fox 
Lines, operated in Virginia.

Sam Moore was largely the face of the 
bus companies, with his friendly, talkative 
personality. Lindsay was the inside man.

 In the early years, Sam Moore would 

sometimes be pressed into service as a driver. 
“Everyone who ever rode with him remembers 
him,” recalls a former colleague who described 
Mr. Moore as someone who “loved people.”  

In 1981, the Moore Brothers sold their 
bus companies to Clarence McGill of Ashe-
boro Coach. Mr. McGill merged the Moore 
operations with his own, forming Carolina 
American Tours.

At that point, the Moore brothers were out 
of the bus business for the first time in 40 
years. Lindsay Moore once wrote that he and 
Sam retired extremely proud of an unblem-
ished safety record of no accidents or injuries.

Sam Moore and his wife, Emma Lou, 
were active in the First United Methodist 
Church, and Mr. Moore was a lifetime mem-
ber and past president of the North Carolina 
Motorcoach Association, where he received 
the President’s Award in appreciation of his 
devotion and service.

He was a member and a past president of 
the Milford Hills Lions Club, served on the 
board of the Historic Spencer Shops, and was 
a member of the American Legion.

Lindsay Moore died in December 2010, 
also at the age of 90. Clarence McGill died in 
January 2011.

In addition to his wife, Mr. Moore is sur-
vived by his son Samuel, and daughter, Jane 
Moore Beeding. 

A memorial in Mr. Moore’s name has 
been established with the Building Fund at 
First United Methodist Church, 317 S. 
Church St., Salisbury, NC 28144. 

N.C. operator Sam Moore dies
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Brecksville Road Transit, Inc. • 7885 Snowville Road • Brecksville, Oh 44141

•  1993 MCI 102C3, 47 Pass, Detroit 8V92, 740 auto trans, 
good interior, 960k miles, $12,000.

•  1990 MCI 102C3, 47 Pass, Detroit 8V92, 740 auto trans, 
good interior, 934k miles, $12,000

Contact Dave at 440-785-9907

COACHES FOR SALE
•  2006 Prevost XL2, 

55 Pass, Detroit 
S60, ZF trans, 
excellent interior, 
480k miles, 
5 monitors & 
DVD & CD player, 
Firestone tires, 
$225,000.

Off icials accused Jones of 
stealing the coach from American 
Heritage in Indiana and driving it 
to Erie, Mich., where he parked it 
in space he rented on the lot of an 
RV dealer.

Jones had visited American 
Heritage on Oct. 27, 2008, saying 
he was interested in booking trips 
for his church group. He identified 
himself as John Johnson.

One week later, a 2007 MCI 
E4500 disappeared from American 
Heritage Trails’ lot. Interestingly, 
Johnson/Jones was the first person 
to pop into the minds of American 
Heritage personnel when they 
thought about who could have 
taken the coach.

That’s because Johnson/Jones 
had had access to the area where 
coach keys were kept when he vis-

ited the company Oct. 27. And, in 
talking with Johnson/Jones, Amer-
ican Heritage staff learned he was 
familiar with coaches. The E4500 
had a keyless entry system and 
only someone knowledgeable 
about buses would have known 
how to deal with the system.     

American Heritage also caught 
a break. E-ZPass records showed 
the coach passed through a toll 
booth late on the night it was taken. 
Indiana Toll Road officials were 
able to provide a photo showing 
Johnson/Jones behind the wheel.

Knowing which direction the 
stolen coach was headed, Ameri-
can Heritage dispatched employ-
ees to scour the countryside, look-
ing for the bus. A pair of American 
Heritage staffers spotted the bus 
on the RV lot in Michigan.

American Heritage alerted law 
enforcement and police set up a 
sting and arrested Johnson/Jones 

on the lot while he was attempting 
to remove the coach decals.    

“Jones told the RV dealership 
...he was planning on using the bus 
to take passengers to the Obama 
presidential inauguration in Wash-
ington in January,” McKinley told 
Bus & Motorcoach News at the 
time. 

Johnson/Jones was convicted 
in the case and spent at least two 
years in jail and ordered to pay res-
titution to American Heritage. 
Only part of the restitution has 
been paid. 

On at least two occasions early 
in the decade, Jones was accused 
of stealing buses from Lakefront 
Lines’ garage in Toledo and using 
them to make charter runs he had 
booked. (See July 1, 2003 Bus & 
Motorcoach News.)  

According to McKinley, Jones 
also had been convicted of stealing 
a bus from Ground Transportation 
Specialists in Taylor, Mich., and a 
coach from another company.

While Jones was out on bail in 
connection with the American 
Heritage incident, he was believed 
involved in two more bus thefts.

He was thought to have taken a 
Miller Trailways of Indiana coach 
from the MCI Regional Service 
Center in Des Plaines, Ill. GPS re-
cords show the bus was dropped 
off at the MCI facility at 10 p.m. 
and by 10:30 it was back on the 
road and Jones was implicated.

The bus was discovered and re-

covered, using its onboard GPS, at 
a truck stop near Toledo. Eyewit-
nesses linked Jones to the theft. 

At the time, it was thought 
Jones stashed the bus in the truck 
stop parking lot with plans to re-
turn later to use it. His method in 
the past had been to steal late-
model MCIs and then charter 
them.

He did that with the Lakefront 
Lines’ thefts and attempted it with 
the American Heritage Trails 
coach. 

A few weeks after the bus was 
taken from the MCI facility, Jones 
and an accomplice apparently 
drove to Indianapolis, where wit-
nesses say the pair showed up in 
Miller Trailway’s bus yard at 2:30 
a.m. Jones and his sidekick feigned 
car trouble and convinced bus 
cleaners to help. 

Jones was accused of making 
off with a Miller coach, following 
the hub-bub his car-trouble ruse 
created. (See May 1, 2009, Bus & 
Motorcoach News.)

The 2007 MCI was discovered 
missing three hours later when a 
Miller driver reported for work and 
went to f ind the bus for a run. 
Miller employees were able to 
quickly track the coach, via GPS, 
alert authorities, and the bus was 
stopped on I-75 near Findlay, 
Ohio, with Jones at the wheel. 

Jones’ arrest while driving that 
bus was signif icant because it 
marked the first time he had been 
caught red-handed at the wheel of 
a stolen bus. In the other incidents 
he faced allegations of possessing 
a stolen coach, a lesser charge. He 
was the only person in the Miller 
bus.   

In a phone interview with Bus 
& Motorcoach News early this 
month, Jones said his new Destiny 
Tours was an attempt “to see if I 
can make a living” operating a bus 
company.

He readily admitted taking the 
coach from Ground Transportation 
in Taylor, Mich., but said he did it 
because the company paid him 
three times with checks that 
bounced. 

He said he took the bus and 
when he finally got his money he 
told the company where to could 
find the coach. He said he paid a 
f ine in connection with that 
incident. 

Asked about the bus thefts 
from Lakefront Lines and Ameri-
can Heritage Trails, Jones said he 
knew nothing about them. 

When asked about the Miller 
Trailways coaches he was accused 
of stealing, he said he had “never 
heard of them.”

“I don’t regret anything I’ve 
done,” he added.

New competitor
CONTINUED FROM PAGE 3

To advertise here call 866-930-8426

JIMS TRUCK & TRAILER COACHWERKS

Cummins, Allison B-500 • 6 Monitor Video • Southern Coaches
Very Clean with Low Mileage: 199,000 & 97,000 

PRICE AT $305,000 or BEST OFFER • A MUST TO SEE! 
Call JOHN HAGEL Today at 507-213-8560

or Email jhagel@hbci.com

FOR SALE: (2) 2008 MCI D4505

Bus converts seats 
in less than 1 minute 

with Flip Seats
Approx. 240,000 original miles 
Detroit Diesel Series 60 Engine 

Allison B500R transmission 
(hydraulic retarder) 

Michelin Tires (not retreads) 
Enhanced sound system w/ 
AM/FM/CD/DVD/PA system 
Cordless mic & 6 monitors  

Marc: 808.832.6261
or sales@RoyalStarHawaii.com

Asking $199,000 OBO

2003 E4500 ~ Low Mile ~ One Owner ~ 58 Seats
Lift Equipped Coach • 8 Tie Down Stations

55 pax, 642,000 miles, New B500R Transmission, Series 60 
DD engine, R-22 A/C, New 05G A/c Compressor, Brakes 90%. 

Asking $43,900.00 O.B.O.
Please contact Getaway Tours & Charters at
888-868-7795 or 734-994-6666

FOR 
SALE 
1995 

MCI-DL3

CLASSIFIED ADVERTISING

REPOS FOR SALEREPOS FOR SALE
•“Bank Repos” across the US   • Priced to Sell

• Variety of Makes & Models

1-877-737-2221 x30716
www.Bus-Buys.com — View “Repo Inventory” 

Over 500k miles,
All have Series 60 

Detroits, B500 Allison 
Transmissions, 

Seating capacity is 57

Volvo D13 Engine with Jake Brakes and Allison B500 Transmission, 
Overhead A/C , 5 Monitor System with KVH Satellite, Xenon Headlamps, 

2 and 1 leather seating with 110 outlets or can be turned back into 
a 56 passenger with Amaya’s. Your Choice 

Please call for info at 757-494-1480 or 
email us at jimmy@venturebustours.com

2009 
(1) Prevost 

H3-45
208k miles

Asking 
$385,000

Neoplans 
1999

Two to chose from 
Asking $15,000 

each

 ‘ While out on bail 

…he was believed 

involved in two 

more bus thefts.’



Even for the safest operators, accidents are part of the motorcoach business. But recovering from a collision shouldn’t 

require extensive downtime. Simply count on Prevost Service for bumper-to-bumper repairs for your Prevost, Volvo and Nova 

coaches. All work is performed by skilled technicians and welders who are committed to the high standards used in factory 

production. Following ISO-certifi ed protocols, our experts access the latest technical and engineering data for your specifi c 

coach. Immediate access to OEM parts means accident work proceeds without delay, and replacement coaches help you 

meet your passenger obligations. Prevost collision repair. The only way to get your coach back to assembly-line perfection. 

And the  fastest  way  to get back on the  road.

The u l t imate c lass.

Please contact your Prevost Regional Service Manager for more information.

USA 1-877-773-8678 CANADA 418-883-3391 www.prevostcar.com

Prevost Service Locator Mobile App. Available for iPhone and Android.
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Are your tour groups  
getting smaller? A TEMSA  
may be the solution for you.

SAVE on:
Equipment cost

Fuel

Insurance

Tolls

Cost to operate

QUALITY:
 Cummins Allison driveline

 Independent front 
suspension

 Superb European quality 
and craftsmanship

DURABILITY:
The only integral designed 30 and 35 
foot vehicles in the U.S.

COMFORT: 
Has all the amenities of a 45 foot coach 
- ride, handling, quiet travel.

Tony Mongiovi
Eastern Region
856-325-0094

Tim Vaught
Larry Williams

Southern Region
817-994-8692 

Randy Kolesar
Western Region
310-503-8892

Randy Angell
Midwest Region
507-331-7911

Exclusive Distributor
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