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ALEXANDRIA, Va. — A sur-
vey of bus operator members of 
the United Motorcoach Associa-
tion indicates the financial situa-
tion of many operators has im-
proved during the past year.  

Asked how their company’s 
“financial status” compared to a 
year ago, 57 percent of the opera-
tors responding to the survey said 
their situation was “slightly bet-
ter” or “significantly better.”

In 2011, the same survey found 
that 42 percent thought their fi-
nancial status was improved over 

2010, and in 2010 only 32 percent 
indicated their financial situation 
had improved over 2009.

Perhaps accounting for the im-
proved financial picture, a larger 
number of operators surveyed this 
year indicated they had somewhat 
or greatly improved revenue dur-
ing their most recent fiscal year.

Fifty-five percent of the opera-
tors reported increased revenue, 
while 37 percent pointed to higher 
revenue in the 2011 survey and 
only 19 percent said they had in-
creased revenue in 2010.

Related to the improved finan-
cial picture, those operators re-
porting they had seen an increase 
in the number of days per charter 
rose 13.6 percent. 

The results are from the annual 
Membership Survey and Industry 
Assessment conducted by UMA 
of its active members.

Each spring, the association 
sends out notices to its operator 
members, asking them to partici-
pate in the 50-question-plus sur-
vey. Many of the same questions 

WASHINGTON D.C. — The 
nearly three-year running feud in 
Congress over development of a 
com prehensive highway and public 
transportation law came to an end on 
the last day of last month, and the 
motorcoach industry appears to be 
among the biggest winners.

Industry executives hailed pas-
sage of the “Moving Ahead for Prog-
ress in the 21st Century” law, hailing 
it as a major step in boosting busi-
ness opportunities for private bus 
operators without burdening them 
with a host of new safety regulations 
that would have cost millions of dol-
lars in new compliance costs.

“Considering the onerous re-
quirements we fought against in ear-
lier versions (of the measure), this 
bill represents safety directives that 
are to be implemented in a rational 
manner,” said Victor Parra, president 
and chief executive of the United 
Motorcoach Association.

“Equally important, it creates 
opportunities for UMA members by 
opening doors to the local public 
transportation community.”

UMA made those two issues, 
winning business opportunities for 
private operators to provide public 
transportation services and making 
safety provisions more reasonable, 
the cornerstone of its aggressive lob-
bying in the weeks and days leading 
up to the vote.

The effort included a successful 
program in which dozens of UMA 
members from across the U.S. de-
scended on Capitol Hill and met per-
sonally with congressional leaders, as 
well as intense follow-up lobbying by 
UMA’s legislative team, led by Vice 
President Ken Presley, and strategic 
use of the association’s Motorcoach 
Travel Political Action Committee.

“This victory truly demonstrates 
the power UMA members can have 
when they take the time to share their 
views with members of Congress, 
both in person and through corre-
spondence,” Parra added.

Congress has been working on a 
new multi-year highway bill since 
September 2009, when SAFETEA-
LU — the previous version of the 
legislation — expired. Although the 
Senate passed a bill this spring, the 
House was unable to follow suit and, 
instead, passed temporary exten-
sions to maintain most transporta-
tion programs.

House members ended up voting 
373-52 for the new bill and the Sen-
ate followed by a 74-19 margin. The 
bill provides for $52.2 billion in 
spending for fiscal 2013 and $52.96 
billion for fiscal 2014.

While the past two federal high-
way and public transportation bills 
were for six years each, the new ver-
sion will last only two, expiring in 
September 2014, meaning it won’t be 
that long before lawmakers and 
stakeholders — UMA among them 
— are back at it again.

Meanwhile, the motorcoach in-
dustry can relax somewhat because 
of the provisions that were and were 
not included in the new law, which is 
called MAP-21.

Tops among the issues that were 
not included was any revamping or 
elimination of the federal charter ser-
vice rule, which prohibits public tran-
sit agencies from providing charter 
service in competition with private 
carriers.  The charter rule, under the 
legislation, remains intact.

Another critical issue that drew a 
great deal of attention from the in-
dustry involved the mandating of 
passenger safety belts on motor-
coaches, both new and existing. 

Under the legislation, the Na-
tional Highway Traffic Safety Ad-
ministration is supposed to develop, 
within a year, regulations requiring 
seatbelts be installed on newly man-
ufactured motorcoaches.  NHTSA 
seems likely to meet the deadline.

Much to the relief of operators of 
all sizes, the new law does not re-
quire belts be retrofitted on existing 

UMA survey: Operator financial picture improves
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Smartphones now get weather alerts
NORMAN, Okla. — Motor-

coach drivers and operators who 
use smartphones can now receive 
free text message warnings about 
severe weather from a sophisticat-
ed government system that be-
came operational late last month.

The Wireless Emergency Alerts 
system gives the National Weather 
Service a new way to warn Ameri-
cans about menacing weather, even 
if they are nowhere near a televi-
sion, radio or storm sirens.

The system sends blanket 
warnings to mobile devices in the 
path of a dangerous storm.

That means the system is par-
ticularly well suited to the bus in-
dustry. No matter where you are in 
the country, when an emergency 
happens at that location, you will 
be notified.

Greg Carbin, warning coordi-
nation meteorologist at the national 
Storm Prediction Center in Nor-
man, said the system will be used 
to notify people about approaching 
tornadoes, hurricanes and extreme 
winds, flash floods, blizzards, ice, 
dust storms, and other threats.

When a warning is issued for a 
specific county, a text-like message 

of no more than 90 characters will 
pop up automatically on the screens 
of newer smartphones in that area 
— primarily Android and Windows 
Phone devices — causing them to 
sound a special tone and vibrate.

Users do not have to sign up for 
the service or pay for the message. 
And people who prefer not to get the 
warnings can opt out of the system.

“These alerts will make sure 
people are aware of any impend-
ing danger and provide them with 
the information needed so they 
can be safe until the threat is over,” 

Highway law is adopted,
coach industry is winner
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Look who’s turning friendly: N.J.
TRENTON, N.J. — New Jer-

sey, long held out as the poster 
child among motorcoach unfriend-
ly states, is moving closer to elimi-
nating the No. 1 reason for its ob-
durate industry reputation.   

The New Jersey Assembly has 
voted unanimously to exempt out-
of-state motorcoach companies — 
that simply bring passengers to 
New Jersey destinations and return 
them home — from the state fran-
chise tax.

The measure has moved on to 
the state senate where passage is 
thought likely and eventually will 
reach Gov. Chris Christie who re-

portedly will sign the legislation if 
it is put before him.

Passage of the exemption by one 
half of the New Jersey legislature is 
seen as a major victory for the in-
dustry, which has tried, unsuccess-
fully, for most of the past decade to 
have the franchise tax lifted.

Not only did operators consider 
the tax, which is imposed on virtu-
ally all out-of-state corporations 
doing business in the state, unduly 
burdensome but they also per-
ceived it as being discriminatory 
because few other states impose 
such a tax on bus and motorcoach 
operators.  

Those factors, plus the fact 
New Jersey officials periodically 
engaged in sometimes aggressive 
collection tactics, including im-
pounding a number of motor-
coaches a dozen years ago, 
prompted many motorcoach oper-
ators to boycott the state.

For example, the annual number 
of visitors arriving at Atlantic City 
by bus has dropped from 14.2 mil-
lion in 1988 to 3.2 million last year.

While a handful of significant 
factors have combined to cause that 
dramatic decline, the franchise tax 
may have been the catalyst  because 

CONTINUED ON PAGE 12 c
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ALBANY, N.Y. — A New 
York City-based intercity operator 
has learned embarrassing, expen-
sive and onerous lessons when it 
comes to providing service for in-
dividuals with disabilities.

It’s not enough to have acces-
sible buses and think you are com-
pliant with the federal Americans 
with Disabilities Act and its imple-
menting regulations.

Compliance is actually deliv-
ering the service when it’s requested.

It’s also not a good idea to lie to 
callers and tell them you don’t 

have accessible buses or that you 
can’t accommodate individuals 
who use wheelchairs.

 Plus, there’s an additional les-
son for New York operators: The 
Federal Motor Carrier Administra-
tion and the U.S. Justice Depart-
ment aren’t the only enforcers of 
ADA requirements, the New York 
State Attorney General’s office also 
can investigate ADA vio lations and 
provide tough enforcement.     

New York Attorney General 
Eric T. Schneiderman announced 
late last month his off ice had 

reached a settlement under the 
Americans with Disabilities Act 
with Eastern Coach, an intercity 
company that operates in New 
York, Maryland, Pennsylvania, 
Virginia and Washington, D.C.

The settlement is designed to 
assure that individuals with dis-
abilities have the same access to 
transportation by Eastern Coach as 
all New Yorkers.

During a months-long investi-
gation of Eastern Coach, the attor-
ney general’s office placed periodic 
undercover phone calls to Eastern 

and its ticket agents to determine if 
Eastern could and would provide 
accessible transportation to individ-
uals with disabilities, including in-
dividuals who use a wheelchair.

The calls were recorded by the 
investigators.

For the “majority” of the calls, 
Eastern representatives said the 
company had no wheelchair-lift 
equipped buses and it couldn’t ac-
commodate individuals who use 
wheelchairs. 

Eastern does have wheelchair-
lift equipped buses in its 17-coach 

fleet. Like all small intercity oper-
ators (those having annual revenue 
of less than $8.7 million), it has 
been required since October 2001, 
to  add only  wheelchair- l i f t 
equipped buses when it made a 
coach purchase or lease.  

When callers purchased tickets 
on Eastern through third-party 
websites it was almost impossible 
for them to reach Eastern by phone 
or email to provide the required 
48-hours notice for accessible 
transportation.  

CONTINUED ON PAGE 12 c

Operator settles ADA case with N.Y. attorney general

NEW YORK CITY — A con-
certed effort to modify proposed 
street parking regulations for tour 
and intercity buses here has paid 
off for the Bus Association of New 
York and, by extension, the entire 
industry.

BANY and the city Depart-
ment of Transportation reached an 
agreement that when the new rules 
are put in place later this year they 
will include several critical recom-
mendations from the state trade 
association.

The agreement was reached 
during a last-minute meeting be-

tween representatives from BANY 
and officials from the city DOT 
that held up passage of state legis-
lation that gives the city broad new 
powers to regulate motorcoach 
parking.  

The city plans to use the au-
thority to require intercity and tour 
operators to obtain special curb-
side parking permits for their 
buses and to load and unload pas-
sengers only at locations designat-
ed by the city.

The permits will be good for 
three years and cost $275 annually 
for each bus that travels to the city.

Although BANY did not op-
pose the general idea of the plan, it 
did object to some elements and or-
ganized a letter-writing campaign 
in an effort to stall passage of the 
legislation until the association 
could present its case to the city.  

State lawmakers not only 
obliged the association but agreed 
to the negotiated settlement before 
voting to approve the legislation.

“Once we lifted our opposition, 
the legislation moved forward and 
was approved,” said BANY legal 
counsel Jerry Kremer, who led the 
talks with the city.

Under terms of the agreement, 
charter and jitney bus operations 
will not be subject to the regula-
tion; most intercity carriers will be 
allowed to continue to pickup and 
drop-off passengers at their exist-
ing curbside locations, and opera-
tors in some cases will be able to 
obtain “instant” parking permits 
when additional buses are needed 
for a trip at the last minute. 

Kremer said the city rejected 
suggestions operators be allowed 
to purchase fleet parking permits, 
rather than permits for each of 
their buses, and that a definition of 

“local transit service” be devel-
oped so commuter buses would be 
exempt from the regulation.

The request for the transit ser-
vice definition was an attempt by 
the association to protect jitney 
bus operations from the permit re-
quirement, which some operators 
suggested could ruin their com-
muter businesses, which involves 
transporting thousands of workers 
to and from the city every day.

Although the city agreed to 
specif ically exempt charters, it 
 declined to do so for ji tney 

New New York City parking rules are a win for BANY

CONTINUED ON PAGE 10 c
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WASHINGTON — A com-
mercial driver delivering an empty 
passenger-carrying motor vehicle, 
such as a bus, must abide by prop-
erty-car rier hours-of-service 
rules, according to a federal rule 
clarification.

In other words, the bus driver 
must abide by the hours-of-ser-
vice rules that apply to truck 
drivers.

The Federal Motor Carrier 
Safety Administration provided 
the new guidance because the 
terms “property-carrying” and 
“passenger-carrying” are not de-
fined in its hours-of-service rules.

The new rules went into effect 
last month.

Property-carrier hours-of-ser-
vice rules apply when an empty 
commercial passenger-carrying 
vehicle “with one or more sets of 
wheels on the surface of the road-
way” is being transported: 

(1) Between the vehicle manu-
facturer’s facilities

(2) Between a vehicle manu-
facturer and a dealership or 
purchaser

(3) Between a dealership or 
other entity selling or leasing the 
vehicle and a purchaser or lessee

(4) To a motor carrier’s termi-

nal or repair facility for the repair 
of disabling damage following a 
crash

(5) To a motor carrier’s termi-
nal or repair facility for repairs as-
sociated with the failure of a ve-
hicle component or system

(6) By means of a saddle-
mount or tow-bar, according to the 
clarification.

Here’s how the new rules apply 
in various real-world scenarios, 
according to the FMCSA: 

Q. What happens if a driver 
operates both a bus and truck for 
part of each day or each week?

A. A driver will be subject to 
the limits on driving time applica-
ble to the commercial motor vehi-
cle the driver is driving (11 hours 
for a property-carrying commer-
cial motor vehicle, 10 hours for a 
passenger commercial motor ve-
hicle), and will be required to 

meet the off-duty requirements 
applicable to the type of commer-
cial motor vehicle the driver will 
drive immediately after that off-
duty period (10 hours if the next 
assignment is in a property-carry-
ing vehicle, 8 hours if it is in a pas-
senger vehicle).

For example, if a bus driver 
completes 8 hours off-duty for the 
motorcoach company, the driver 
must remain off-duty for another 2 
hours before driving for the truck-
ing company.

After completing 10 consecu-
tive hours off-duty, the driver may 
drive for 11 hours for the trucking 
company. Following 8 consecutive 
hours off-duty, the driver may then 
drive for the bus company.

Q. What if a driver who is em-
ployed by a bus company, rather 
than the dealer or manufacturer, 
delivers the vehicle from the 
manufacturer’s facilities to the 
bus company? Is the driver under 
passenger-carrying or property-
carrying rules?

A. The bus is being delivered 
for the first time from the dealer/
manufacturer to the end-user, in 
which case the property-carrying 
rules would be applicable.

Q. What if the bus company 
driver who is delivering the bus 
brings along a mechanic to in-
spect the vehicle before delivery, 
and the mechanic is now getting 
a ride home?

A. This single rider is an em-
ployee of or contractor for the com-
pany, and would not change the na-
ture of the transportation any more 
than a mechanic riding in a truck-
tractor cab. It would still be a prop-
erty-carrying scenario for this first 
trip to the end-user’s facilities.

Q. What happens in the case 
of a breakdown? For example, if 
the air conditioner on a bus with 
passengers breaks down, the pas-
sengers are put on another bus, 
and the bus with the broken air-
conditioner is driven back by its 
driver. Is the driver under passen-
ger-carrying or property-carry-
ing rules?

A. This would be a “driveaway-
towaway operation,” as defined in 
the new rules, and would be cov-
ered under property-carrying rules, 
just as if a mechanic or relief driver 
were sent out to bring the bus in.

WASHINGTON — The Fed-
eral Motor Carrier Safety Admin-
istration has identified nearly 300 
commercial truck and bus drivers 
who continued driving after test-
ing positive for drugs or alcohol.

The IDs were made during the 
FMCSA’s annual “Drug and Al-
cohol Inspection Strike Force” 
and the drivers were ordered off 
the road.

In addition to citing 287 driv-
ers, the FMCSA instituted en-
forcement actions against 128 
companies for allegedly failing to 
adhere to federal drug and alcohol 
rules.

 An FMCSA official, speak-
ing on background, told Bus & 
Motorcoach News that agency in-
vestigators conducted 297 re-
views of truck and bus companies 
from April 30 through May 11.

The agency specifically tar-
geted drug and alcohol testing fa-
cilities, as well as motor carriers, 
which had identified drivers as 
testing positive for drug and alco-
hol noncompliance.

 That information was com-
pared with compliance data in the 
FMCSA Driver Information Re-
source database to determine 
whether drivers had continued 

driving after testing positive for 
drugs or alcohol.

The 128 companies’ principal 
sin appears to have been that they 
either hired or continued using 
drivers who had tested positive 
for illegal drugs, they did not have 
a drug-and-alcohol testing pro-
gram, or they did not have a re-
covery-and-return program.

The commercial drivers identi-
fied in the probe face the prospect 
of a monetary fine and being barred 
from operating a commercial motor 
vehicle for failing to adhere to drug 
and alcohol regulations.

The 128 truck and bus compa-
nies face enforcement actions that 
can include civil fines.

“Removing these dangerous 
drivers from the roads helps save 
lives and sends a strong signal that 
we will not tolerate negligent com-
mercial drivers and companies that 
violate federal alcohol and drug 
safety standards,” said FMCSA 
Administrator Anne S. Ferro.

Information provided by the 
FMCSA on the investigation did 
not break down figures, so there 
is no way of knowing how many 
of the companies were motor-
coach operators and how many of 
the drivers were coach drivers.

FMCSA strike force targets
boozing, drug-taking drivers

Bus delivery ‘hours rules’ clarified
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WASHINGTON — Enforce-
ment of registration and fees under 
the Unified Carrier Registration 
Agreement likely will begin in most 
states earlier than ever next year.

The UCRA board, meeting here 
last month, set dates for bus and 
truck operators and others to regis-
ter and pay fees under the UCRA 
program for next year. 

All states are to send out regis-
tration renewal forms and notifica-
tions by Oct. 1, and all states offer-
ing on-line UCRA registration are 
to begin registering carriers and 
other entities subject to the UCRA 
program by that same date.

Some states have set a deadline 
of Nov. 30 to have fees paid.

The board also recommended 
states begin roadside and other en-
forcement of UCRA fee require-
ments on Jan. 1, 2013. 

In 2011 and 2010, enforcement 
began Feb. 1.

For more information or to reg-
ister online through the UCRA 

website (sponsored by the state of 
Indiana), go to www.ucr.in.gov/.

All motorcoach and school bus 
companies that operate in inter-
state or international commerce 
are subject to UCRA fees and reg-
istration. Companies based in the 
dozen states that are not UCRA 
members must register in a state 
that is a member.

There is anecdotal evidence 
that some motorcoach operators 
are unfamiliar with the program 
and therefore do not register and 
pay the fees. In many states, non-
payment and nonregistration can 
result in out-of-service orders and 
hefty fines.

For at least two states, penalties 
may include jail time.

Separately, the Federal Motor 
Carrier Safety Administration an-
nounced it had reappointed the cur-
rent five industry representatives to 
additional three-year terms on the 
UCRA board. 

The representatives are:  Woody 
Chambers, representing the Own-
er-Operator Independent Drivers 
Association; Jay Gingrich of CHI 

Overhead Doors, representing pri-
vate carriers; Rick Schweitzer, an 
attorney representing the Ameri-
can Bus Association; Bob Volt-
mann of the Transportation Inter-
mediaries Association, and Bob 
Pitcher of the American Trucking 
Associations, who has served as 
the board’s vice chairman since it 
was established in 2006. 

UCRA establishes renewal, enforcement dates for 2013

TRENTON, N.J. — New Jer-
sey has suspended its red-light 
camera program over questions 
about the accuracy of the devices 
that pique motorists while generat-
ing millions of dollars for towns.

Officials from the state De-
partment of Transportation said 
63 of the 85 red-light cameras in 
New Jersey, including all 19 in 
Newark, have not been tested to 
assure yellow lights were timed in 
accordance with the statute that 
created the pilot program.

Tickets are no longer being is-
sued at the 63 locations until it is 
determined whether the traff ic 
systems are in compliance with 
the law.

However, the cameras will re-
main on. If the devices are found 
to be in compliance, violators will 
still be fined. 

If the traffic systems are not 
in compliance, said DOT spokes-
man Joe Dee, “we will shut down 
that camera.”

The other 22 cameras, includ-
ing a dozen in Jersey City, are re-
portedly working properly and 
are not affected.

Under national standards, yel-
low lights are expected to stay lit 
one second for every 10 mph — 
or 3.5 seconds in the case of an 
intersection where the speed limit 
is 35 mph.

But the statute that created New 
Jersey’s red-light camera program 
also calls for towns to study the 
speed at which vehicles approach 
the intersection before determining 
how long the yellow lights stay lit.

Red-light cameras
get red flag in N.J.
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WASHINGTON — The Fed-
eral Highway Administration an-
nounced it will allow two major 
bridge projects to move forward, 
one on I-95 between Pennsylvania 
and New Jersey, and the other on 
I-65 between Kentucky and Indi-
ana — and both projects will in-
volve tolls.

FHWA cleared the way for 
Kentucky and Indiana to move 
forward with a $2.6 billion Ohio 
River Bridges project by approv-
ing its environmental review. The 
announcement is a major step to-
ward construction scheduled to 
begin later this year.

Working together, Kentucky 
and Indiana will build a new I-65 
bridge over the Ohio River, recon-
struct the I-64/I-65/I-71 Kennedy 
Interchange and build a new SR-
265 East End facility that includes 
a new bridge over the Ohio River 
and a tunnel connecting to the 
I-265 Gene Snyder Freeway. 

The downtown Louisville por-
tion will increase I-65 capacity 

from eight to 12 lanes, build a new 
bridge with approaches, and recon-
struct the Kennedy Interchange 
where I-64, I-65 and I-71 converge.

The Indiana Department of 
Transportation will oversee con-
struction of the East End Cross-
ing, spanning the river between 
Prospect, Ky., and Utica, Ind.

Tolls will be collected on the 
new east end bridge, the new 
downtown I-65 bridge and the re-
vamped I-65 Kennedy Bridge. 

The FHWA also approved a 
plan for a toll bridge on Interstate 
95 between Pennsylvania and 
New Jersey.

The toll bridge, which will 
have nine lanes and be 180 feet 
wide, will replace the free Scud-
der Falls Bridge that connects 
Pennsylvania’s Bucks County to 
Mercer County, N.J.

That bridge is not yet designed 
and it likely will be at least two 
years before construction starts. 
To l l ing  repor ted ly  wi l l  be 
electronic. 

TALLAHASSEE, Fla. — Flor-
ida expects to increasingly add toll 
lanes as it expands state highways, 
according to state Secretary of 
Transportation Ananth Prasad.

For example, Florida plans to 
widen three sections of Interstate 
295, using tolled express lanes.

Plans also call for tolling por-
tions of Interstate 4 in Orlando, 
interstates 275 and 75 in Tampa, 
and extending the existing toll fa-
cilities on Interstate 95 in Miami 
into Broward County.

The additional lanes all will be 

tolled, while the existing lanes 
will remain free.

Prasad said in an interview 
with the Florida Times-Union in 
Jacksonville that as other funding 
sources dry up because people are 
driving less, vehicles become 
more fuel efficient, and fuel taxes 
don’t increase, then tolls will in-
creasingly become a way of life.

“The joke in our office is that 
we’ve become the department of 
maintenance because we don’t 
have any money to build new 
roads,” he said.

Expect more tolls in Florida

DETROIT — Michigan and 
Canada have completed an agree-
ment to build a $950 million 
bridge between Detroit and Wind-
sor, Ontario, that will be toll-free 
on the U.S. side.

The International Trade Cross-
ing, which will include the pro-
posed bridge, Canadian and U.S. 
inspection plazas, and an inter-
change with Interstate 75, could 
take up to five years to build.

An international authority 
with an equal number of members 
from both sides is to oversee bids.

Under the agreement, Michi-

gan is not obligated to pay any of 
the project’s costs, and Canada’s 
expenditure of $550 million will 
serve to allow the state to receive 
an estimated $400 million in U.S. 
federal matching funds. 

Michigan Gov. Rick Snyder 
noted in his announcement last 
month that Detroit-Windsor is the 
busiest North American commer-
cial border crossing.

The privately owned and oper-
ated Ambassador Bridge carries 
99 percent of commercial traffic 
through Detroit to Windsor.

The owner of the Ambassador 

Bridge, Manuel ‘Matty’ Moroun, 
reportedly is leading an effort to 
put an initiative on the ballot in 
November opposing the bridge.

The 83-year old Ambassador 
Bridge lacks a direct connection 
between Interstate 75 in Michigan 
and Highway 401 in Canada. 
Commercial vehicles are funneled 
onto Windsor’s streets where they 
hit 17 stoplights before reaching 
the highway.

Organizers of a ballot proposal 
say they have more than enough 
signatures to put the initiative be-
fore Michigan voters in November.

Canada to pay for bridge at Detroit Tolling being planned for
Ky.-Ind., Pa.-N.J. bridges
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Salem, Ore. — The Oregon 
Trucking Associations has sued a 
pair of state agencies over a 450 
percent increase in the fee the agen-
cies charge for a driver’s record.

The OTA was joined in the suit 
by the local AAA and several in-
surance organizations.

Currently, the fee for a driver’s 
record is $2, but the departments 
of transportation and administra-

tive services want to raise it to 
$9.68 to fund what are termed 
“electronic commerce services” 
provided by the administrative 
services department.

The Ohio Trucking Associa-
tion recently brought a challenge 
to a similar scheme by that state.  
There, the association has pre-
vailed in the early stage of litiga-
tion, which is still on going.

Oregon suit over driver-record fees

LANSING, MICH. — The 
Michigan Legislature has adopted 
a measure that has earmarked a 
part of the state sales-and-use tax 
on motor fuel for road funding.

Technically, in Michigan’s cum-
bersome tax system, the amount of 
the earmark is 18 percent of 4 per-

cent of the 6 percent sales tax on 
motor fuel.  The remainder of the 4 
percent tax will continue to go to 
the state general fund.

The change, effective immedi-
ately, is expected to add from 
$100 million to $130 million for 
state and local roads.

Michigan adds to highway funding
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motorcoaches.
Instead, it says NHTSA may — not shall — 

assess the feasibility, benefits and costs of re-
quiring passenger safety belts or anti-ejection 
countermeasures to existing motorcoaches.

NHTSA must report to Congress on its as-
sessment in two years, which technically re-
moves any immediate threat to the industry by 
placing a congressional step in between any 
effort to require retrofitting. 

On other safety issues, MAP-21 requires 
that within two years, the U.S. Department of 
Transportation must draft regulations that ad-
dress the roof strength and crush resistance of 
coaches and consider anti-ejection safety coun-
termeasures such as window glazing, rollover 
crash avoidance equipment, tire pressure moni-
toring systems and tire performance standards. 

In drafting those regulations, however, the 
agency must ensure that research programs are 
carried out concurrently. 

UMA and others in the industry have long 
held that any new safety regulations be based 
on scientific considerations rather than knee-
jerk reactions to motorcoach crashes.

The business component
The legislation also offers several new mea-

sures aimed at giving private carriers access to 
transit business opportunities, a long-time goal 
of UMA and one that has intensified as transit 
operators around the country have trimmed ser-
vices because of budget difficulties. 

Under MAP-21, the Federal Transit Ad-
ministration is directed to better coordinate 
public- and private-sector-provided public 
transportation services; promote more effec-
tive utilization of private-sector expertise, fi-
nancing, and operational capacity for deliver-
ing costly and complex new fixed guideway 
capital projects, and promote transparency and 
public understanding of public-private part-
nerships affecting public transportation. 

In addition, FTA must provide technical 
assistance to public transit agencies, at their 
request, on practices and methods to best uti-
lize private providers of public transportation, 
and educate public transit systems on laws and 
regulations that impact private providers of 
public transportation. 

“This represents unprecedented opportuni-
ties for UMA members to contract with their 
local transit authority,” Presley noted.

“Tight local, state and federal budgets have 
impaired many local transits’ ability to main-
tain service. This is our industry’s opportunity 
to shine and provide cost-effective solutions in 
combination with first-class services. MAP-
21 assures the doors are wide open.”

The legislation also preserves an existing 
requirement that transit recipients of federal 
funds must provide for the participation of pri-
vately-owned and -operated public transporta-
tion companies. The earlier Senate bill had 
eliminated the language, but the UMA legisla-
tive team fought hard to retain the provision.

Fewer roadblocks 
Also, MAP-21 holds that public transit 

agencies cannot deny reasonable access for a 
private intercity or charter transportation op-
erator to federally funded public transportation 
facilities, including intermodal facilities, park-
and-ride lots and bus-only highway lanes.

Some states currently prohibit private carri-
ers — even those making daily commuter runs 
— from using bus-only traffic lanes and from 
picking up passengers at public transit stops. 

The legislation also directs that after one 
year of public and private operators working 
together, the Government Accountability Of-
fice must prepare a comprehensive report on 
the effect of contracting out public transporta-
tion operations and administrative functions 
on cost, availability, level of service, efficien-
cy and quality of service. 

The UMA legislative team also was suc-
cessful in defeating a requirement — that 
some in the industry had pushed — that new 
motorcoach operators undergo a pre-authori-
zation safety audit.

UMA has maintained the proposed mandate 
would be worthless because new companies 
have very little to audit. Instead, the legislation 
requires new entrants have a safety audit within 
120 days of receiving operating authority. 

Also, all new entrants must pass a proficien-
cy exam prior to receiving operating authority. 

Roadside stops nixed
The team also helped prevent changes that 

could have opened the door to regular en-route 
highway inspections, which the industry con-
siders dangerous and disruptive to passengers 
and schedules. The existing rules were main-
tained; roadside inspections can be performed 
only where there is an imminent or obvious 
safety hazard.

Additionally, the team managed to get re-

moved from the legislation a proposal that any-
one who arranged passenger carrier service — 
athletic directors, church youth directors and 
group leaders among them — register as a pas-
senger carrier broker. Legislative drafters were 
unable to narrow the scope with new language 
and subsequently UMA opposed the proposal 
and it was removed from the final bill. 

In other areas, MAP-21 requires that 
USDOT:

• Within three years issue standards for fire 
prevention and mitigation, interior impact pro-
tection, compartmentalization safety counter-
measures, collision avoidance systems. How-
ever, the legislation does not direct that the 
standards become industry requirements. 

• Within six months, and every four years 
afterwards, report to Congress on insurance lev-
els, which will ensure that any proposal to in-
crease liability limits will be a legislative direc-
tive rather than administrative.

• Within a year issue a rule requiring the 
use of electronic onboard recorders that would 
become effective two years after a final regu-
lation is published. The devices, which may 
not be used to harass drivers, must record 
hours of service, identify location, be tamper-
resistant, be synchronized with the engine or 
recognize when a vehicle is being operated, 
and be accessible to law enforcement. Howev-
er, the House has passed legislation aimed at 
blocking the recorders. See article above.

• Prohibits a motor carrier applicant from 
applying for new authority for three years if 
the applicant is found to have been previously 

declared unfit.  It further allows the secretary 
of transportation to require a registration up-
date within 30 days if a carrier changes ad-
dresses, contact information, officers, process 
agents, or other essential information.

• Establishes the National Drug and Alco-
hol Test Results Clearinghouse. 

• Increases the penalties for operating an 
unfit passenger coach company to $25,000 for 
each violation.

• Raises the penalties for evasion of regu-
lations and opens subsequent violations to 
criminal prosecution. 

• Authorizes the USDOT to impound the 
commercial vehicles of companies deemed an 
imminent hazard to public safety, including 
fleetwide impoundment.

• Requires states that place a passenger 
carrier out of service to provide reasonable 
and secure temporary shelter and accommoda-
tions for passengers in transit. Regulations 
promulgated under this section must include 
the consideration of public safety, protection 
of passengers and cargo, inconvenience to pas-
sengers, and security of the vehicle.

• Requires motorcoach carriers to be re-
viewed every three years by USDOT.

• Makes permanent the axle-weight ex-
emption for motorcoaches.

At the American Bus Association, President 
and CEO Peter Pantuso said his group was “very 
pleased with the motorcoach safety legislation 
that has come out of the conference committee.

“These changes, in the long run, will make 
our industry safer,” he said.

New highway law
CONTINUED FROM PAGE 1

House provision would block EOBRs
WASHINGTON — The U.S. House has 

passed an annual transportation spending 
measure that would block rules requiring 
electronic onboard recorders on over-the-
road trucks and buses.

The measure, which is separate from the 
two-year highway and public transportation 
bill the House and Senate also passed, strips 
funding from the USDOT to develop or im-
plement rules requiring EOBRs.

The USDOT “has become obsessed 
with electronically monitoring vehicle 
movements,” said Rep. Jeff Landry, R-La., 
who proposed the amendment.

The bill would prohibit funds from 
being used to set regulations that would 
mandate EOBRs, global positioning system 
tracking, or event data recorders in passen-

ger or commercial motor vehicles.
Landry said the EOBR mandate, which 

he said would cost the commercial vehicle 
industry more than $1 billion, was too 
expensive.

The Owner-Operator Independent Driv-
ers Association, which opposes mandated 
use of EOBRs, praised Landry shortly after 
his amendment was approved.

The separate transportation reauthoriza-
tion bill passed by the House and Senate 
directs USDOT to mandate EOBRs. 

But the appropriations language in 
Landry’s amendment would strip the fund-
ing from developing or implementing such 
a regulation.

This, obviously, is not the last word on 
the issue.
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Note: “This (in my humble opinion) is an 
important paper. We must be serious about re-
ducing commercial vehicle crashes; other-
wise we are playing ‘gotcha.’  The men and 
women in safety enforcement deserve to know 
if they are working to reduce crashes. Frank-
ly, I do not believe Congress has any interest 
in funding “games” by regulators.

The hope of CSA was that it would move 
towards risk mitigation of crashes instead of 
playing ‘Smokey and the Bandit.’

While we continue to support the tenets of 
CSA, its evolution into a refined tool with 
open review must not only continue, it must 
continue quickly. Business, the future careers, 
and jobs are at stake.” — Ken Presley, vice 
president and chief operating officer, United 
Motorcoach Association.       

 
By Rob Abbott 

When I was growing up, a friend and I 
frequently passed the time listening to an old 
Bill Cosby album.

This fine 331/3 record included an amusing 
and memorable bit about Cosby’s experiences 
in shop class. Whenever a project didn’t turn 
out as planned, Cosby would simply carve two 
grooves in it and, when asked what it was, 
would declare: “It’s an ashtray!”

Even if he set out to build a shoe-shine 
box, upon failing he would carve two grooves 
in it. “What is it?” his teacher would ask. “It’s 
an ashtray!” Bill would reply. “But it has 
shoe polish in it,” replied the teacher. “Well, 
there are all types, you know.” 

Of course, the point of the story was that 
if something didn’t turn out as planned, you 
could simply tweak it a bit and point to its 
new purpose, as though you had intended it 

from the outset. 
Regrettably, we run that risk with CSA, 

the federal government’s 18-month old safety 
scoring system.

According to the first paragraph of the 
CSA methodology, the goal of CSA is to im-
plement more effective and efficient ways for 
the Federal Motor Carrier Safety Administra-
tion, its state partners, and the (commercial 
vehicle) industry to reduce commercial ve-
hicle crashes, fatalities, and injuries.

Logically, scores in each of the measure-
ment categories should reliably identify car-
riers most likely to cause crashes. However, 
in some instances, they do not. 

For example, according to the FMCSA 
Evaluation of the CSA Operational Model 
Test, there appears to be no difference in 
crash rates for carriers with scores exceeding 
the intervention threshold in the Driver Fit-
ness BASIC compared to carriers whose 
scores do not.

The evaluation report displays this rela-
tionship with a graph showing an inverse re-
lationship between scores and crash rates. 
Despite this finding, FMCSA does not ac-
knowledge that the methodology for this 
measurement category is flawed and contin-
ues to make these flawed scores public.

Instead, agency off icials point to the 

merits of identifying carriers with patterns 
of violations in this category, even though 
these violations don’t bear a relationship to 
future crash risk. 

Naturally, we have to ask: Did FMCSA de-
liberately set out with this in mind when it de-
veloped the Driver Fitness BASIC? It’s doubt-
ful. According to the CSA method ology, each 
roadside inspection violation is assigned a se-
verity weight that reflects its association with 
crash occurrence and crash consequences. 

The sum of these weighted violations is 
then used to ultimately develop a quantifi-
able measure of safety for each scored carri-
er. So by design, the system should identify 
carriers that have more crash occurrences or, 
at very least, worse crash outcomes. 

FMCSA runs the risk of going down this 
same path with its planned Hazardous Mate-
rials (HM) BASIC. The agency candidly ac-
knowledges that “the goal of the HM BASIC 
is not to predict future crash risk.”

Instead, FMCSA says the BASIC better 
identifies carriers that are more likely to com-
mit future hazardous materials violations. The 

agency points to the importance of identifying 
such carriers since HM can increase the conse-
quences of a crash, but presents no data to 
show that HM carriers have crashes with 
worse outcomes as a result of HM violations.

Of course, one has to wonder how often 
some of the most common HM violations 
(e.g., damaged or deteriorated placards), real-
ly lead to more severe crash outcomes. 

Naturally, it may be tempting for FMCSA 
to simply change the goal and methodology of 
CSA to match the output. Also, the agency 
might modify how it characterizes the mean-
ing of carriers’ CSA scores. Placing an em-
phasis on compliance is certainly important, 
though we could argue the merits of empha-
sizing compliance with regulations that have 
no statistical relationship to crash risk.

We also could discuss the merits of ash-
trays. They prevent accidental f ires and 
make the world a cleaner place. Ashtrays are 
important, too. 

But in the end we should remember that 
CSA is about prioritizing carriers for 
intervention. 

Accordingly, most people would probably 
agree that the highest priority should be placed 
on identifying motor carriers and drivers that are 
causing crashes and changing their behavior.

If the system doesn’t do that, FMCSA 
should acknowledge the limitation and fix 
it…rather than carving two grooves in it and 
calling it an ashtray. 

Rob Abbott is vice president of safety policy 
at the American Trucking Associations.

‘ Naturally, it may be tempting for FMCSA to simply 
change the goal and methodology of CSA to match 
the output.…But in the end we should remember 
CSA is about prioritizing carriers for intervention.’

Compliance, Safety, Accountability: It shouldn’t be an ashtray

VIENNA, Va. — A new study contends 
that Federal Motor Carrier Safety Adminis-
tration safety data under its Compliance, 
Safety, Accountability program does not ac-
curately predict crashes.

The Alliance for Safe, Eff icient and 
Competitive Truck Transportation commis-
sioned the study on the correlation between 
individual carrier percentile rankings and 
crash frequency based on data obtained 
from the FMCSA. 

The study shows that, with respect to in-
dividual carriers, percentile rankings of car-
riers both above and below the arbitrary 
“monitoring thresholds” — indicated with 
the alert symbol (a yellow triangle with an 
exclamation mark inside) — are not valid 
predictors of crash frequency.

The study comes on the heels of the 
American Trucking Associations calling for 
the FMCSA to release its own study on the 
link between violations and crash risk used 
to develop its methodology for assigning 
carriers’ scores under CSA.

The ASECTT study, conducted by Dr. 
Inam Iyoob, director of engineering at 
Transplace, a logistics technology and trans-
portation management services company, 
says the FMCSA safety measurement sys-
tem percentile scores account for less than 1 
percent of the variation in crash frequency 
for each of its Behavior Analysis and Safety 

Improvement Categories (BASICs).
Iyoob says the FMCSA data cannot be 

used to predict the crash performance of in-
dividual carriers, even though the FMCSA 
says its Safety Measurement System (SMS) 
scores are correlated to the average crash 
frequency of hundreds of carriers at each 
percentile integral. 

“I can’t see any useful purpose in aver-
aging the crash data of hundreds of carriers 
in each of 100 different percentiles and then 
calculating a regression of the average val-
ues,” Iyoob said.

“The purpose of regression analysis is to 
explain variation. Averaging hundreds of 
carriers at each percentile eliminates most 
of the variation in the data.

“It is not statistically accurate to say the 
SMS methodology and BASIC percentile 
scores are an accurate predictor of carrier 
safety predicated upon the crash data the 
agency uses to justify its conclusions.”

The study notes that logically, unsafe 
driving and driver fatigue do impact crashes.

However, the way the SMS BASICs for 
Unsafe Driving and Fatigued Driving are 
captured, calculated and interpreted by the 
FMCSA does not show any correlation to 
crashes, according to the study. 

Read Iyoob’s report at https://docs.
google.com/f i le/d/0B6aiirmQGAQST 
nQ2Y1 dFOHMtQXc/edit?pli=1.

Study undermines CSA validity



 10 July 15, 2012 INDUSTRY NEWS Bus & Motorcoach News

are asked each year, but new ques-
tions also are added and old ones 
discarded.

This year, 207 operator mem-
bers participated in the mainly on-
line survey for a response rate of 
24 percent. Last year, the response 
rate also was 24 percent.

Not only did an increased num-
ber of operators report that reve-
nues were up and their financial 
situation improved, but measurably 
more operators also indicated they 
intended to increase the size of their 
staff during the next 12 months.

Twenty-five percent of those 
responding to the survey said they 
planned to increase their staff.  
That compares with 20 percent 
who said they expected to increase 
their staff in both 2011 and 2010.

Still, despite the seemingly ros-
ier financial picture, operators ap-
parently don’t intend to rush out 
and buy new motorcoaches in in-
creased numbers. Used coach pur-
chases could increase, though.

Just over 24 percent of the sur-
veyed operators said they planned 

to purchase new coaches in the 
next 12 months. That is down from 
30 percent who said they planned 
to buy new coaches a year ago, and 
29 percent who indicated they 
planned to purchase new coaches 
two years ago.

Asked if they planned to buy 
used coaches in the next year, 
nearly 37 percent said yes. That 
compares to 31 who answered yes 
to the same question in 2011 and 
33 percent in 2010.

Asked to rate the importance of 
various legislative and regulatory 
issues, operators again indicated 
that “understanding Federal Motor 
Carrier Safety Regulations” was 
by far their No. 1 concern. Close to 
96 percent of those surveyed said 
it was “extremely important,” the 
remaining 4 percent said it was 
somewhat important. 

Other top-rated legislative and 
regulatory issues were “under-
standing federal tax exemptions 
for fuel and tires,” “understanding 
my requirements under the Ameri-
cans with Disabilities Act,” and 
“understanding other regulations 
that impact the industry,” includ-
ing EPA and OSHA rules.

Not asked in this year’s survey 
was a question aimed at gauging 
operator concern about the “seat-
belt issue.”

Last year, more than 93 percent 
of the operators responding to the 
survey indicated they were very 
concerned or somewhat concerned 
about the seatbelt issue.

In 2010, 88 percent of the op-
erators participating in the survey 
said they were very concerned or 
somewhat concerned about the 
issue.

This year, the seatbelt issue 
surfaced more than any other topic 
in response to one of the survey’s 
few open-ended questions.   

When asked “what other legis-
lative and regulatory challenges is 
your company facing,” operators 
wrote in “seatbelts” many times 
more often than any other issue.

The National Highway Traffic 
Safety Administration is currently 
developing rules that will mandate 
the installation of seatbelts in new 
motorcoaches.

The big uncertainty — and a 
primary cause of operator anxiety 
over the issue — is whether the 
NHTSA will eventually extend or 
expand the rule to include retrofit-
ting seatbelts in existing coaches. 
Congress also may get in on the 
act and mandate seatbelts for all 
coaches. 

Four new questions in this 
year’s survey had to do with the 
relatively new rules issued by the 
Federal Motor Carrier Safety Ad-
ministration covering texting and 
mobile communication devices.

More than 90 percent of the 
survey respondents indicated they 
understood the rules, and more 
than 85 percent said they had ad-
opted written policies covering 
texting and using a cell phone 
while driving. 

Nearly 40 percent “complete-
ly” ban the use of a cell phone 
while driving, while roughly 22 
percent completely ban the use of 
cell phones while driving “except 

in emergency” situations. 
Asked to rank “operational” is-

sues, fuel costs was No. 1, followed 
by driver training and recruitment.   

UMA also asked a series of 
questions this year aimed at quan-
tifying the level of tour services its 
operator members provide.

The survey found that 57 per-
cent of UMA operator members 
provide tour services for groups, 
and 80 percent of those companies 
provide packaged tours.

Marketing-related survey find-
ings included:

• The top three marketing is-
sues facing members were reported 
as maintaining customers, reaching 
new customers and competition. 

• Yellow page advertising is 
still listed as the top marketing 
channel used by operators. 

• Respondents report spending 
6.6 percent of their operating bud-
get marketing their company. 

The top motorcoach destina-
tions for 2011: 

1. Washington, D.C. 
2. New York City 
3. Orlando/Florida 
4. Chicago 
5. Boston, Atlanta (tie) 

‘ Understanding 
FMCSA regulations 
was their No. 1 
concern.’

WASHINGTON — The United 
Motorcoach Association is seeking 
nominations from its U.S. operator 
members for a half- dozen, three-
year seats on its board.

Two directors will be elected 
from each of UMA’s three U.S. 
membership regions. Aug. 30 is 
the deadline for letters of nomina-
tion for the director positions.

All of the director seats being 
contested are the result of expiring 
terms of incumbent directors, who 
may seek re-election. 

The directors whose seats ex-
pire at the end of this year are: Re-
gion I (the West): Bill Allen of 
Amador Stage Lines in Sacramen-
to, Calif., and Gladys Gillis of 
Starline Luxury Coaches in Seat-
tle, Wash.; Region II (the Mid-

west): David R. Brown of Holiday 
Companies in Randleman, N.C., 
and Brian Scott of Escot Bus Lines 
in Largo, Fla., and Region III (the 
Northeast): Dale Krapf of Krapf 
Coaches in West Chester, Pa., and 
Marcia Milton of First Priority 
Trailways in District Heights, Md.

Only Allen has confirmed he 
intends to seek re-election. 

Nineteen members of the 
21-member UMA board are re-
gional directors who must be 
coach operators, and who are 
elected to three-year staggered 
terms from the three regions of the 
U.S., plus a single director elected 
from Canada. In addition, it has 
one non-coachbuilder associate 
representative who serves a three-
year term, and one coachbuilder 

associate who also serves a three-
year term. 

Maps showing the UMA re-
gions are available in the 2012-13 
UMA Membership Directory and 
on the association website, www.
uma.org. Click on “About UMA” 
and then the UMA Board of Di-
rectors link. A list of the states 
composing each region also is 
available in the directory and on 
the website. Go to “About UMA” 
and click on “Bylaws of the 
Association.”  

Qualif ication standards for 
UMA directors can be found in 
Article VI of the UMA bylaws. 
Among the qualifications is a re-
quirement that nominees must 
have been a UMA member for at 
least one year. 

Directors serve without pay 
but the association generally reim-
burses directors for travel and ac-
commodations while performing 
UMA business and/or attending 
association meetings.

Nominations for the regional 
board directorships must come 
from active UMA members who 
are motorcoach operators. Mem-
bers can nominate themselves. 
Candidates nominated for the 
board must represent an active 
UMA-member company in good 
standing with the association.

Written letters of nomination 
must state the candidate’s name, 
company aff iliation and home-
base location. Nomination letters 
also must be postmarked, emailed, 
or faxed no later than Aug. 30.

Regional UMA Nominating 
Committees will certify the eligi-
bility of all candidates to produce 
a list of nominees for each region 
no later than Oct. 1.

Ballots will be mailed to UMA 
members by Oct. 15, and must be 
returned no later than Nov. 15. 
Winners will be announced in Bus 
& Motorcoach News.

UMA members with questions 
about nominations should contact 
the association at (800) 424-8262. 
Mail nomination letters to: UMA 
Nominations, 113 S. West St., 4th 
Floor, Alexandria, VA 22314-
2824. Nominations also may be 
faxed to (703) 838-2950, or 
emailed to UMA President and 
CEO Victor Parra at vparra@ 
uma.org.

UMA announces fall board election, six seats contested

Operator assessment
CONTINUED FROM PAGE 1

operations.
Instead, it said it would offi-

cially recognize that the small 
buses and their commuter opera-
tions do not fit the definition of 
intercity or tour operations and 
they would not be affected by the 
new parking regulations.

“The jitney operations would 
have been devastated by the regu-
lations,” noted Ken Presley, vice 
president and chief operating offi-
cer of the United Motorcoach As-
sociation, which supported the 
BANY effort, including providing 

money to help finance BANY’s 
lobbying campaign.

The exemption for charter 
buses was sought because of con-
cerns the city might construe a 
chartered tour trip to be a regular 
tour and be subject to the regula-
tions. The tour section of the regu-
lations will include excursion and 
tour buses that provide nonsched-
uled stops at attractions such as 
museums, restaurants and stage 
performances.

Kremer said the recommenda-
tion for a rapid parking permit re-
newal process was in response to 
worries by operators that renewals 
could take such a long time that 

they could lose business if their 
new permits were not available be-
fore their old ones expired.  

“They didn’t want their renew-
al applications sitting around for 
long periods of time,” he noted.

Also, he said operators ex-
pressed concerns that if they ever 
needed additional buses at the last 
minute, they might not be able to 
meet the need if they only had 
non-permitted buses available.

Under the agreement, they will 
be able to place a telephone call 
or send an email to the city for 

the quick issuance of additional 
permits.

BANY President Godfrey 
 LeBron said he was pleased with 
the agreement, but cautioned that 
success will come only when the 
r e g u l a t i o n s  a r e  p r o p e r l y 
implemented.

“We’re certainly better off than 
we were before, but we still may 
have some work to do,” he sug-
gested, adding that the association 
is eager to see that the measures 
that were negotiated actually are 
part of the regulations when they 
become effective. 

The legislation was put togeth-
er at the urging of the New York 

City Council, which turned to state 
lawmakers after city lawyers ruled 
the council did not have authority 
to regulate intercity buses.

The city has been struggling 
for years with bus traffic and park-
ing problems and has expressed 
concern about the increasing num-
ber of intercity buses — many of 
them so-called Chinatown carriers 
— that provide curbside pickup 
and drop-off services.

The new rules could be in 
place as early as September.

Operators that violate them 
could be fined up to $1,000 for a 
first offense and $2,500 for repeat 
offenses.

NYC parking
CONTINUED FROM PAGE 3

megabus loses spot
Page 14
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By Dave Millhouser

Storrow Drive eats buses.
Right off Boston’s expressway, 

the drive looks sooooooo tempting 
to coach drivers goofy enough to 
b e l i e v e  i n  r a t i o n a l  r o a d 
construction.

So it was no surprise when the 
driver of a GM 4905 was seduced 
into ignoring warning signs and 
ventured forth. Locals were not 
surprised when a low overpass 
snared the “Buffalo.” 

The real surprise came when 
the local constabulary decided to 
help.

They looked at traffic trapped 
behind the bus and decided that, 
since there was ALMOST enough 
clearance, a gigundous tow truck 
should pull the bus forward, the 
rest of the way under the bridge.

And, so, the real disaster 
commenced.

Each time the tow truck made a 
little progress the bus squatted a 
bit, until the leveling valves sensed 
it was time to spring into action 
and raised the suspension.

This process repeated itself 
until the roof was crushed inward 

the length of the coach. When that 
jewel was spat out the other side of 
the bridge it more closely resem-
bled a sway back nag than a 
Buffalo.

The point here is not about 
overhead clearance but rather the 
fact that if the driver had had a ru-
dimentary understanding of how 
the  coach’s  a i r  suspens ion 
worked…there would have been 
less crushed metal. 

Disconnecting the leveling 
valves would have saved a ton of 
pain. 

Modern air suspension sys-
tems are far more reliable than in 
ye olden days.

Properly maintained, there 
isn’t a lot for drivers to do, if all 
goes well. No need to drain air 
tanks daily, fill alcohol bottles, or 
thaw tanks and hoses. 

It’s when things don’t go well 
that a driver’s understanding of how 
things work can avert disaster.

Without going into specifics 
(because you’d find out how little I 
really know), it might be worth-
while to include the basics of the 
air system and suspension in your 
driver training program.

Contemporary braking sys-
tems have all sorts of check valves 
and redundancy to make sure that, 
no matter what, the coach has 
SOME brakes. 

The down side is that if a driver 
doesn’t have a basic understanding 
of what’s happening down there, 
he or she may THINK they have a 
whole system, when they’ve only 
got half … hence those flailing 
gauges and flashing lights.

If you only have half a system 
and something happens to that 
half, you have potential for boda-
cious mischief.

There are several different 
types of air-actuated parking 
brakes on buses.

One type requires a stomp on 
the brake pedal to release, while 
the other is delighted to get rolling 
as soon as the yellow button is 
pressed. When the coach is parked 
on a hill…you get it.

Current bus models all come to 
a shuddering halt as the emergency 
brake automatically sets when air 
pressure drops below minimums. 
While this is better than charging 
through traff ic like a bull in a 
china shop, it can be embarrassing 

in the middle of an Interstate. 
Drivers should understand how it 
all works, and should know if their 
coach has an override.

Every bus manufacturer now 
installs an “air drier” to keep mois-
ture out of the air system. These 
systems regularly (and spastically) 
purge themselves of accumulated 
water, and drivers should under-
stand that it’s a normal process. 

If their passengers have irritat-
ed them, drivers can gain a bit of 
satisfaction by parking the idling 
coach’s drier over a puddle in 
hopes it will relieve itself in a 
timely fashion, while the unload-
ing folks are passing by.

If they like their group, they 
may get better tips if they avoid 
that puddle. Either scenario only 
works if they know where the drier 
is located.

It’s not necessary for drivers to 
be expert on the air system, but pe-
riodic training in its basics can pre-
vent, or mitigate, all sorts of 
problems. 

There is a safety component, 
too. Some simple understanding of 
how this stuff works can prevent 
mayhem. 

Years ago 
my friend Mark 
was trying to 
repair some ob-
s c u r e  p a r t 
under the front 
of a Scenicruis-
er. There was 
no pit available 
and because he 
was a bit too plump to wriggle 
under the coach, he grabbed a bot-
tle jack, maneuvered it under a 
sheet metal compartment, and lift-
ed the front end.

Just about the time he got his 
head underneath to begin work, a 
naive leveling valve decided “the 
body is a bit too high; I’ll dump 
some air out of the suspension.”

At that point, the weight of the 
entire front end was on the bottle 
jack, and it punched through the 
sheet metal, allowing the body to 
rest on…Mark’s head.

Years after his skull returned to 
its original shape, his nickname 
was still…Cowpie. 

Dave Millhouser is a bus indus-
try marketing consultant and free-
lance writer. Contact him by email 
at: Davemillhouser@gmail.com.

Understanding the air system isn’t a ‘must’ for drivers but…

Dave Millhouser
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it was easy to identify, it was oner-
ous, it resulted in buses being 
seized, and it fostered a negative 
image in the industry for the state. 

The New Jersey House voted 
79-0 for the exemption late last 
month despite a fiscal analysis by 
the New Jersey Office of Legisla-
tive Services that said exempting 
motorcoach companies from the 
tax would cost the state between 
$150,000 and $750,000 annually 
in lost revenue.

The industry case
Testifying last month before 

the New Jersey Assembly Appro-
priations Committee, which had 
been a roadblock in previous at-
tempts to obtain an exemption for 
out-of-state bus operators, United 
Motorcoach Association Vice 
President and Chief Operating Of-
ficer Ken Presley provided the in-
dustry perspective on the issue.    

Presley told the legislators that 
the biggest f inancial hit to the 
state, as well as the largest nega-
tive impact on New Jersey tourism 
resulting from the franchise tax on 
out-of-state bus operators, resulted 
from “the large number of charter-
and-tour companies that choose to 
avoid New Jersey destinations.” 

“In the charter business, pre-
formed groups typically determine 
the destination or destinations they 
would like to visit and select a char-
ter company to take them there,” 
Presley explained.

“The number of bus and motor-
coach companies willing to bring 
groups to New Jersey as a destina-
tion has diminished considerably. 
Our last survey indicated approxi-
mately 40 percent of passenger car-
riers decline to transport passengers 

to New Jersey destinations.
“Recent anecdotal conversa-

tions indicate this number is likely 
growing. As one North Carolina 
charter bus company stated: ‘In a 
typical year we would do about 
four charters a year to Atlantic 
City, but with the franchise tax and 
what it cost me to have my CPA 
file the forms, it is simply unprof-
itable and not worth the hassle. We 
usually convince the group to go 
elsewhere,’” Presley reported. 

The high cost of N.J.
Tour bus operators also take a 

dim view of New Jersey because 
of the franchise tax, according to 
Presley.  

“In the tour business, typically 
the bus and/or motorcoach compa-
ny arranges a travel package of des-
tinations, entertainment, hotels, 
meals and the like, and sells these 
packages to individuals — much 
the way cruise ship companies do. 

“As a result of the franchise 
tax, New Jersey as an en route or 
final destination seems to be slow-
ly disappearing from the tour op-
erators’ catalogs,” Presley said. 

“Today, an overnight stop — 
where passengers hotel, dine and ex-
perience New Jersey tourism — cre-
ates a taxable nexus for bus and 
motorcoach companies. Most com-
panies incur the minimum tax of 
$500 but are compelled to employ an 
accountant to make the proper filing. 

“Subsequently, they are con-
tacted by the New Jersey Secretary 
of State to register as a foreign cor-
poration resulting in yet another 
$500. In total, one overnight stop 
in New Jersey can cause an opera-
tor to incur $1,500-$2,000 in taxes 
and fees, likely exceeding the 
gross payment for that portion of 
the charter and unrecoverable from 
the group,” Presley explained.  

He went on to say that New Jer-
sey tourism is not only missing out 
on the revenues of overnight stays, 
but also the typical leisure-time 
spending of visitors for dining, 
educational, entertainment and 
shopping experiences.

“Plainly stated, just one 55-pas-
senger motorcoach stopping in 
New Jersey is a mini-economic 
powerhouse representing retail 
sales, hotel, dining, entertainment, 
gaming and room tax revenue,” 
said Presley.

Revenue lost 
“If 40 percent of the nation’s 

(passenger) carriers, which are 
heavily concentrated on the east-
ern seaboard, only avoid one New 
Jersey destination trip annually the 
economic loss to New Jersey easi-
ly exceeds $15 million.” 

Presley said it is “most desir-
able” for bus and motorcoach 
companies “to once again have 
New Jersey tourism destinations in 
their marketing arsenal.”

But he pointed out that “there 
are many destinations out there 
fiercely competing for motorcoach 
travelers and their tourism dollars. 

“While New Jersey’s franchise 
tax proves burdensome and a deter-
rent for the bus and motorcoach in-
dustry, what becomes very clear is 
that it is not the nation’s bus and mo-
torcoach industry that likely suffers 
the most by the New Jersey fran-
chise tax, but rather New Jersey’s 
tourist destinations,” he concluded.

“I urge you today to repeal this 
burdensome tax that remains an 
impediment to marketing New Jer-
sey destinations. The vast majority 
of states do not impose these bur-
densome taxes on the bus and mo-
torcoach industry. Rather they 
have the ‘welcome mat’ out for the 
tourism dollars they bring.”

N.J. franchise tax
CONTINUED FROM PAGE 1

Based on its investigation, the 
attorney general’s office conclud-
ed there was a pattern and practice 
of unlawful discrimination by 
Eastern that violated ADA law. 

After meeting with employees 
from Eastern Coach, the New York 
Attorney General’s office agreed 
to a settlement that requires East-
ern coach to create a dozen very 
specific policies “consistent with 
its obligations under the ADA”; 
provide training to all employees 
about ADA requirements and pro-
visions; obtain a signed statement 
from each employee who has re-
ceived the training, including a 
provision saying the employee can 
be fired if he or she violates the 
policies or ADA rules, and pay 
costs of the investigation to the 
state of New York. 

That amounted to $7,500.
The agreement covers a three-

year period, includes deadlines 
and reporting requirements, and 

covers Eastern ticket agents, reser-
vation clerks, bus depot operators 
and drivers.

Eastern Coach President David 
Wang signed the settlement without 
admitting or denying the findings.

Attorney General Schneider-
man credited Eastern Coach for its 
“cooperation and willingness to 
adopt new policies and properly 
train its employees.”

“Today’s settlement will ensure 
that all future requests for accessi-
ble transportation are handled in 
accordance with the law,” said 
Schneiderman.

“This agreement helps pave 
the way for people with disabilities 
to access affordable intercity trans-
portation and puts other compa-
nies on notice that violations of the 
Americans with Disabilities Act 
will not be tolerated,” he added.   

A copy of the settlement agree-
ment is available at: http://www.
ag.ny.gov /press -re lease /ag- 
schneiderman-secures-agreement-
national-bus-company-ensure-
equal-access-people.

ADA settlement
CONTINUED FROM PAGE 3

Daimler Buses
becomes partner

SCHAUMBURG, Ill. — Motor 
Coach Industries Inc. has complet-
ed its acquisition of some of the op-
erations of Setra in the U.S. and 
Canada, as well as Setra’s inventory 
of used coaches.

The deal took a month longer 
than expected, but Motor Coach In-
dustries Inc. and Daimler Buses 
wrapped up the arrangement early 
this month that also establishes a 
“strategic partnership” between the 
two companies. 

Through the acquisition, MCI 
obtains responsibility for the sales 
and service support of Setra S 417 
and Setra S 407 coaches; the distri-
bution of Setra and related Daimler 
bus parts; operation of the Setra ser-
vice center in Winter Garden, Fla., 

near Orlando, and the pre-owned 
coach inventory.

Not being acquired are Setra 
service facilities in Riverside, 
Calif., Secaucus, N.J., and Greens-
boro, N.C.  Their fate was not im-
mediately announced.

Daimler has assumed a minority 
ownership position in MCI, “form-
ing an engineering, technology and 
manufacturing alliance as part of 
the transaction,” MCI said. Terms of 
the deal were not been disclosed.

“This transaction strengthens 
MCI’s luxury motorcoach offerings 
in the North American marketplace 
with the Setra brand, while estab-
lishing a strategic partnership with 
the world’s leading manufacturer of 
motorcoaches,” said Rick Heller, 
CEO of MCI.

“The strategic intent is to main-
tain the integrity of the MCI and 
Setra brands.  This includes main-

taining a separate new-coach sales 
effort. Much of the consolidation 
will occur in internal and support 
functions, and we will communicate 
these changes with our customers as 
quickly as possible,” Heller added. 

Joining MCI to continue selling 
Setras are representatives Darril 
King and Juan Lepe, along with 
Janet Cathey.

Additionally, Patrick Scully, 
chief commercial officer of Daim-
ler Buses North America, also is 
moving to MCI. Scully’s new job 
title and responsibilities were not 
disclosed. 

“We expect the transition to take 
about 150 days to complete, with 
minimal disruptions to both MCI’s 
and Setra’s customers,” noted San-
dra Morison, chief financial officer 
at MCI. “Our goal is to quickly inte-
grate Setra’s support processes 
within MCI’s current network.”

MCI completes deal to handle Setras

ALBANY, N.Y. — The Bus 
Association of New York State is 
sponsoring a day-long Americans 
with Disabilities Act training ses-
sion here next month.

Increased federal scrutiny of 
ADA compliance by over-the-road 
bus companies has promoted 
BANY and other state motorcoach 
associations to schedule ADA 
training sessions for their mem-
bers and other operators who may 
wish to attend.

Later this month, there will be 
similar ADA training sessions in 
Maryland. 

 The training is designed to 
help operators not only meet the 
legal mandates of ADA but also 
provide the best possible service to 
their passengers with disabilities, 
including older travelers.

 Now that the Federal Motor 
Carrier Safety Administration in-
cludes ADA-related questions in 
its compliance reviews, even small 
charter/tour companies are being 
hit with steep civil penalties from 
the U.S. Department of Justice.

The training helps operators 
meet ADA regulations, plus pro-
vides valuable advice on accessi-
ble service, record keeping and 
reporting. There are even tips for 
getting ready for an FMCSA com-
pliance review.

The training session sponsored 
by BANY will begin at 8:30 a.m. 
on Aug. 21 at 74 State Hotel in Al-
bany. It is expected to conclude by 
4 p.m.

The training costs $195 but 
companies can send as many em-

ployees as they want for that price. 
There are additional fees if attend-
ees have breakfast or lunch.

For more information, call 
(877) 699-7222 or (518) 383-4621, 
or email bany@banybus.org.

The New York session will be 
conducted by personnel from 
Open Doors Organization of Chi-
cago, one of the nation’s premier 
providers of ADA training to the 
motorcoach industry.

 The Maryland Motorcoach 
Association has scheduled two 
ADA training sessions for late this 
month in Baltimore.

The association will conduct a 
one-day session July 26, and then 
repeat the training July 27. The 
only difference in the sessions is 
the order of the program will be 
reversed, improving the conve-
nience for attendees.

One of the two, half-day ses-
sions is designed for management, 
frontline employees and drivers, the 
other half is aimed primarily at man-
agement and frontline employees.

The Maryland training, which 
also will be conducted by Open 
Doors Organization, will be at the 
Best Western Plus in Baltimore. 
The sessions begin at 9 a.m. and 
end at 5 p.m.

For members of the Maryland 
Motorcoach Association there is 
no charge to attend. For nonmem-
bers, the cost is $60, which covers 
meals and materials. 

For more information or to reg-
ister, go to www.marylandmotor-
coach.org. Click on Other Events. 
Or, call (717) 236-4205.

ADA training scheduled
for New York, Maryland
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DRIVEN
BY TRUST

SCHAUMBURG,  I l l .  — 
Motor Coach Industries has be-
come the first coachbuilder out of 
the gate with a 2013 model, un-
veiling a redesigned and mechani-
cally updated version of its popu-
lar J4500.

The most distinctive feature of 
the refined model, which will start 
coming off the assembly line this 
fall, is its front cap which has been 
modified to give the coach what 
MCI calls “heightened curb appeal 
and a more elevated presence.”

Peter Pan Bus Lines of Spring-
field, Mass., a long-time MCI cus-
tomer and one of the nation’s larg-
est private coach companies, will 
be the first operator to take deliv-
ery of the 2013 J4500.

Peter Pan was a notable first 
customer for the first J4500s, plac-
ing an initial order of 12 coaches 
in 2001.

“We’ve always liked the curb 
appeal of the J4500, and the new 
design is a great fit into our exist-
ing fleet of 125 MCI J4500 coach-
es,” said Peter Picknelly, chairman 
of Peter Pan. 

Redesign of the J4500 was spear-
headed by BMW Group Design-
works USA, which led the original 

designs for the E4500 and J4500.
According to MCI, Design-

works engineers, collaborating 
with MCI engineers, turned to cur-
rent J4500 customers for input for 
the redo. 

Chief among customer criteria: 
A coach that has “presence” and 
“curb appeal,” while providing re-
liability and a modern look that 
nevertheless f it with existing 
J4500 fleets.

For its part, MCI said it wanted 
the coach to be safer and more 
reliable. 

“The redesign gave us the op-
portunity to make several key im-
provements to the lighting, body 
bumpers and serviceability,” said 
Brent Danielson, the MCI engi-
neering team leader.

For improvement’s sake:
• The “high-style” high- and 

low-beam headlamps are now ser-
viceable from outside the coach. 
The LED lights are set in stainless 
steel to resist corrosion and sealed 
to reduce wind and air intrusion.

• ID, clearance and marker 
lights are higher and enhanced to 
improve visibility   

• Rear LED tail and brake 
lights also are placed higher for 

improved visibility
• The rear  cap has been 

smoothed and modernized  
• New front and rear bumpers 

are “significantly more durable”
•  Diagnost ics  have been 

simplified 
• There are upgraded tire-

pressure monitoring and fire-sup-
pression systems 

• The driver seat has two inch-
es more legroom

• A multiplexing system prov-
en on MCI D-series coaches dur-
ing the past two years is now of-
fered on the J4500s

• The driver dash layout is new; 
more ergonomic and easier to 
interpret

• The driver cockpit has inte-
rior upgrades, improved lighting 
and more connectivity

MCI said the 2013 J4500 
equipped with a Cummins or op-
tional Detroit Diesel engine prom-
ises at least an 8 percent fuel-econo-
my gain, and, “in some applications, 
it’s up to double digits.”

The J4500 has been North 
America’s best-selling motorcoach 
for eight consecutive years. 

For more information, go to 
www.mcicoach.com/newJ4500.

MCI redesigns, revamps J4500 coach

The redesigned J4500 for 2013, at top, has a sleeker, less-rounded and 
more-imposing front cap than the 2012 model, shown above. Designers 
were aiming for “heightened curb appeal.” Other changes include simpli-
fied electrical system, stronger headlights, and tougher bumpers.
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Charter revenue
dips 4.5 percent

PERTH, Scotland — Coach 
USA/Coach Canada and megabus.
com were the fastest growing divi-
sions of Stagecoach Group plc dur-
ing fiscal 2012, helping offset a 
weak performance by Stagecoach’s 
British rail unit. 

Revenue at the North America 
operations of Stagecoach rose 7.9 
percent, to $498 million, during 
the year ended April 30, paced by 
the expansion of its megabus curb-
side service.

In f iscal 2011, Coach USA/
Coach Canada and megabus had 
combined revenue of $461.7 
million.

Operating prof it for Coach 
USA/Coach Canada/megabus in 
fiscal 2012 was $31.4 million, up 4 
percent from fiscal 2011 operating 
earnings of $30.2 million.

The significant start-up costs 
incurred for the rapidly expanding 
megabus operation continues to 
depress profit growth for Stage-
coach’s North American business.

And that will continue to be the 
case for at least the next two, three 
or four years as megabus expands 
into the Southwest and West Coast.

In those regions of the U.S. and 
Canada where megabus has ma-
tured or is starting to mature, the 
operation is posting remarkable 
operating margins. For example: 

• The megabus operations that 
were started in 2006 produced rev-
enue of $17.3 million in f iscal 
2012, and an operating profit of 
$4.1 million, for an operating mar-
gin of 23.7 percent.

• The megabus operations 
started in 2007 produced revenue 
of $4.9 million and an operating 
prof it of $1.1 million in f iscal 
2012, for an operating margin of 
22.4 percent.

• The megabus operations start-
ed in 2008 and 2009 produced com-
bined revenue of $51.7 million, a 
combined operating profit of $8.4 
percent in fiscal 2012, for an oper-
ating margin of 16.25 percent.

The newest expansion, started 
June 19 in Texas, Oklahoma, Loui-

siana, Arkansas and Tennessee, 
isn’t likely to produce those kinds 
of returns, in part, because the dis-
tances are much greater and the 
population less dense. 

Still, Stagecoach Group CEO 
Sir Brian Souter said he was “ex-
cited about the next phase of our 
growth plan” for megabus, includ-
ing expanding the brand into conti-
nental Europe. 

In May, Stagecoach/Coach 
USA purchased nine motorcoach 
operations out of bankruptcy from 
Coach America. The company says 
the additions will help it expand 
megabus faster into California and 
Texas and at a lower cost. 

“The (Coach America) acquisi-
tion...gives us access to people, de-
pots and vehicles in new locations 
and that allows us to move faster 
than had we used a subcontractor 
model,” said Martin Griff iths, 
Stagecoach’s finance director.

In reporting its results for fiscal 
2012, Stagecoach Group noted that 
its North American division in-
creased its operating profit for the 
year despite the start-up losses on 
megabus operations and the sale of 
its school bus operation in Wiscon-
sin. The school bus business that 
was sold represented $17.5 million 
in annual revenue.

Additionally, “our focus on 
megabus.com and our scheduled 
service and commuter business has 
included redeploying fleet away 
from charter work to these busi-
nesses. This approach is reflected 
in the change in the mix of 
revenue.”

Here’s a breakdown of revenue 
for the North American operations 
of Stagecoach Group for f iscal 
2012, compared to fiscal 2011:

• megabus: Fiscal 2012 revenue 
$115.9 million, versus $75.4 mil-
lion in fiscal 2011, up 53.7 percent.  

• Scheduled service/line run/
commuter: Fiscal 2012 revenue 
$213.6 million, versus $194.9 mil-
lion in fiscal 2011, up 9.6 percent.

• Charter: Fiscal 2012 revenue 
$78.6 million, versus $82.3 million 
in fiscal 2011, down 4.5 percent.

• Sightseeing/tour: Fiscal 2012 
revenue of $20.9 million, versus 
$19.9 million, up 5 percent.

• School bus (remaining): Fis-
cal 2012 revenue of $7 million, 
versus  $6.5 mil l ion,  up 7.7 
percent.

• Contract: Fiscal 2012 reve-
nue of $42.2 million, versus $40.3 
million, up 4.7 percent.

Coach USA/Coach Canada/
megabus fuel costs increased $9.8 
million in fiscal 2012, reflecting in 
large measure the increased mile-
age operated by megabus. Addi-
tionally, the company’s fuel hedg-
ing arrangements meant the average 
fuel cost per unit was higher than 
fiscal 2011.

Insurance and claim costs de-
creased as a percentage of revenue 
in fiscal 2012. Fiscal 2011 insur-
ance expenses were inflated by 
“provisions for a small number of 
significant individual claims.”

Staff costs fell as a percentage 
of revenue as the company contin-
ued “to focus on cost control. Other 
external charges increased as a 
proportion of revenue mainly as a 
result of sub-contracted megabus 
services.” 

Stagecoach said it “continues 
to see excellent prospects for long-
term growth” in North America.

“As we roll out our megabus.
com brand to new locations, we ex-
pect the benefits of continuing rev-
enue growth at our established op-
erations and improving profits at 
some megabus.com hubs as they 
mature to be offset by start up loss-
es incurred at the newer megabus.
com hubs.

“The planned acquisition of 
businesses from Coach America 
will further add to operating profit. 
Looking further forward, the out-
look remains positive with the 
prospect of improving profit across 
the newer megabus.com operations 
and ongoing growth in the other 
businesses.”

Corporatewide, Stagecoach 
Group reported an 8 percent in-
crease in revenue for fiscal 2012, 
but total operating profit declined 
from $385 million in fiscal 2011 to 
$369 million for the year ended 
April 30, 2012.

Operating profit at Stagecoach 
Group’s United Kingdom rail unit 
dropped by half in fiscal 2012.

U.S., Canada boost Stagecoach Group

NEW YORK CITY — mega-
bus.com is looking for a new curb-
side pickup and drop-off location 
for its intercity operation here after 
getting booted from a prime, but 
controversial, pickup point next to 
the Port Authority Terminal in 
Manhattan. 

The city’s Department of Trans-
portation said the curbside carrier 
will not be allowed to use the space 
after July 31, the final day of a pilot 
project the city and the carrier ne-
gotiated earlier this year.

The Port Authority, the area’s 
community board, and a coalition 
of carriers that pay for loading and 
unloading spaces inside the Port 
Authority Terminal had complained 
about the free space given to mega-
bus and urged the city DOT not to 
renew the curbside permit.

megabus President Dale Moser 
said the company is working with 
the city to find another street loca-
tion in the area it can use for pas-
senger pickup and dropoff. 

“We have been working with 
DOT for the past six years on park-
ing issues and we are doing that 
again now,” he said. “Parking is 
not in abundance here and it’s like 
finding a needle in a haystack.”

He said the company needs 
curbside space because the 
 double-decker Van Hool coaches it 
uses for its operation are too tall to 
fit inside the terminal where more 
than two-dozen other motorcoach 
companies — six of them owned 
by megabus’ parent, Coach USA 
— pay millions of dollars a year 
fo r  load ing  and  un load ing 
privileges.  

“We would like to be in the ter-
minal and would do so in a minute 
if we could,” he said.

The city DOT said it decided 
not to extend the permit after re-
viewing the temporary parking lo-
cation and hearing negative feed-
back from the community and 
other stakeholders.

The initial decision to OK the 
curbside permit drew strong criti-
cism from a variety of sources, in-
cluding several competing opera-
tors who even made an unsuccessful 
trip to court in an effort to block it.

The court try was led by the 

Coalition of Port Authority Carri-
ers, which complained it was un-
fair for individual motorcoach op-
erators to be required to pay 
millions of dollars a year for space 
inside the terminal, while megabus 
was allowed to pull up to free curb 
space just outside the facility. 

The court, however, tossed the 
suit, ruling the carriers failed to 
prove they were harmed by the 
DOT action.

The Port Authority and Commu-
nity Board 4 also voiced objections 
to the megabus permit, contending 
curbside parking for buses in the 
area was improper and unsafe.

“Sidewalks are not bus termi-
nals,” the community board said in 
a sternly worded letter to the city 
DOT.

Those same groups had imme-
diate praise for DOT after it an-
nounced it would not extend the 
permit for megabus.

“The Port Authority com-
mends the city for recognizing the 
serious safety concerns we raised 
regarding the operation of mega-
bus outside the Port Authority Bus 
Terminal,” said Executive Director 
Pat Foye.

“A major long-haul bus com-
pany, operating on a city street out-
side one of the busiest bus facili-
ties in the world, posed an undue 
risk to the thousands of travelers 
who use the Port Authority Bus 
Terminal daily. We applaud the 
city for its decision to not extend 
the pilot program for megabus.”

Carolyn Daly, a spokeswoman 
for the coalition of carriers, added: 
“The free ride for megabus was in-
fringing on our businesses and cre-
ating many community safety and 
congestion issues.

“We urged the city of New 
York not to renew the temporary 
permit for megabus curbside pick-
up next to or near the Port Author-
ity Bus Terminal and we were 
successful.”

megabus’ competitors have 
been snipping at the Coach USA 
subsidiary regularly for the past 
three years, going after megabus 
on a variety of fronts, including 
claims its buses were unsafe and 
overweight. 

megabus loses pickup spot
in NYC; competitors gloat

tact information. 
The fraudulent form, which 

ABA said resembles an organizer’s 
free catalog listing service, invites 
exhibitors to sign and return the 
form for an entry in an on-line 
 directory, which contracts the 
 purchaser into a three-year, non- 
retractable paid adver t is ing 

agreement. 
“Please do not sign and return 

this form,” implores the ABA. 
Questions regarding the epi-

sode or other suspect mailings 
should be directed to ABA’s com-
munications department at (202) 
842-1645 or by email to mcahill@
buses.org.

ABA issues alert tied to phony Marketplace solicitation
WASHINGTON — The Amer-

ican Bus Association is warning its 
members to be watchful for a 
phony solicitation related to its an-
nual Marketplace.

The ABA said several of its 
members have reported receiving 
a mailing from the “Fair Guide” or 

“Construct Data Publishers,” re-
questing information for an “ex-
hibitors directory” supposedly re-
lated to ABA’s Marketplace. 

“This solicitation is fraudu-
lent,” said the association.

“The Fair Guide, fairguide.
com, Construct Data Publishers 

and any other third-party data col-
lectors are not endorsed, spon-
sored or authorized by the Ameri-
can Bus Associat ion or  our 
Marketplace event,” the ABA said.

The ABA also said it did not 
supply the guide, website or pub-
lisher with member names or con-
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said Amy Storey, spokeswoman 
for CTIA-The Wireless Associa-
tion, an industry trade group that 
helped set up the system.

The system does not yet work 
with all smartphones or in all 
areas.

It is part of a broader alert net-
work the Federal Emergency Man-
agement Agency launched in April 

that can also send public safety 
warnings from the president and 
par ticipating state and local 
governments.

But the weather service esti-
mates that more than 90 percent of 
the messages will be about storms.

Designers were concerned 
about overloading users with too 
much information, so they deliber-
ately limited the messages to warn-
ings, not watches, and excluded 
severe thunderstorm warnings, 

weather service spokeswoman 
Susan Buchanan said.

Wireless carriers serving almost 
97 percent of U.S. subscribers have 
agreed to participate, including the 
biggest nationwide companies — 
AT&T, Verizon, Sprint Nextel, and 
T-Mobile. Each of the four offers at 
least some phones capable of re-
ceiving emergency alerts, with 
more on the way.

Sprint, Verizon and T-Mobile 
say they offer the service nation-

wide. AT&T offers it only in New 
York City, Washington, D.C., and 
Portland, Ore., at the moment. 
Spokesman Michael Balmoris said 
the company will add additional 
markets over time but declined to 
say which ones or when.

Damon Penn, assistant adminis-
trator for national continuity pro-
grams at the Federal Emergency 
Management Agency, said smart-
phone users should check with their 
carriers to find out whether service 

is available and if their device is 
able to use it. He said many people 
own phones equipped to get the 
new alerts but don’t know it yet.

Sprint spokeswoman Crystal 
Davis said most Sprint smart-
phones now in use can receive the 
alerts thanks to recent automatic 
software upgrades. All new mod-
els will be equipped, as will all 
new tablet devices.

One unanswered question is 
when Apple iPhone users will be 
able to receive alerts.

Buchanan said iPhones are sup-
posed to join the system in the fall, 
but she didn’t know if that means 
only new iPhones, or if software 
upgrades will make older models 
capable, too. Representatives of 
Apple Inc., which is highly secre-
tive about its product upgrades, did 
not respond to messages seeking 
details.

The FEMA system carries 
three kinds of alerts: presidential 
alerts, which might deal with na-
tional security information such as 
terrorist attacks; imminent-threat 
alerts, which include weather 
warnings, as well as public safety 
messages from local authorities, 
and Amber Alerts issued by law 
enforcement agencies for kid-
napped children.

Phone users can opt out of the 
imminent threat and Amber Alerts, 
usually just by changing their set-
tings, but they can’t opt out of 
presidential alerts.

Twenty-eight state or local 
emergency management agencies 
in about a dozen states are autho-
rized to send imminent-threat 
alerts. Eighty-three others are in 
the process of getting certified.

Agencies have different ideas 
for the system. Minnesota is con-
sidering using it for chemical spills 
or nuclear accidents. In southern 
Florida’s Miami-Dade County, it 
might convey hurricane evacua-
tion information.

The system doesn’t use the sat-
ellite-based global positioning 
system to determine a phone’s lo-
cation. Participating carriers just 
send an alert out from every cell 
tower in the affected county. Ca-
pable smartphones pick it up.

So, if a user from Washington, 
D.C., travels to Kansas City, that 
person would get local warnings for 
Kansas City, not their home city. 
That feature sets the system apart 
from weather apps that deliver in-
formation based on users’ Zip code 
but don’t automatically update their 
locations when users travel.

Carbin said that in a typical 
year most smartphone users will 
probably receive relatively few 
weather alerts.

“Even in those areas of the 
country where there’s a lot of se-
vere weather, the frequency with 
which you would be alerted is 
pretty low,” he said.

Are you just a needle in a
haystack?

™

Only BusRates.com has top placement in Google, Yahoo, and Bing searches for 100s
of charter bus-related search terms.  There’s a reason for that—BusRates.com works
hard at making sure we have the top search engine placement so that charter-seeking
customers will find our subscribers first.
With an average of over 100,000 visitors each month, BusRates.com generated 35,000 
customer-driven requests for quotes for its subscribers in 2011. There is no 
comparison—being listed on other online directories is like being a needle in a haystack.  

Test it out for free! Contact us to begin your Free Trial
Month and help potential customers find you today!

866-375-0800 /  eric@busrates.com / www.BusRates.com

Now listing hotels, attractions, restaurantsand more—providing afull-service resource forgroup travel planners!

Smartphone alerts
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CHARLOTTE, N.C. — Motor-
coach operators that will be pro-
viding shuttle service at the Demo-
cratic National Convention here in 
September should perhaps be 
thinking about how to protect 
themselves in the wake of revela-
tions the event has financial and 
other problems.

Last month, Democrats can-
celed one of the convention’s signa-
ture activities, a grand kick-off 
event at the Charlotte Motor Speed-
way and will move the activities to 
Charlotte’s main business district.

The speedway is roughly 16 
miles from downtown Charlotte and 
the kick-off would have required an 
extensive shuttle operation.

Dan Murrey, executive director 
of the Charlotte in 2012 Conven-
tion Host Committee, said logistics, 
not costs, were behind the decision 
to cancel the speedway event.

The move comes as party plan-
ners are grappling with a fundrais-
ing deficit of roughly $27 million, 
two people familiar with the mat-
ter and who requested anonymity 
told Bloomberg.

With a party ban on direct con-
tributions from corporations, the 
host committee has raised less 
than $10 million, well short of its 
$36.6 million goal, said one of the 
people. 

While Democrats will receive a 
$50 million grant from the U.S. 

Department of Homeland Security 
to defray police costs for the Sept. 
4-6 convention, security for the 
speedway festival may not have 
been eligible because the event 
isn’t part of the official convention 
proceedings. 

Republicans will also receive a 
$50 million grant for their four-

day convention in Tampa, Fla., Au-
gust 27-30. 

Last month, the U.S. Senate 
voted 95-4 for a measure that 
would end public funding for both 
parties’ national nominating con-
ventions, adopting an amendment 
from Oklahoma Republican Tom 
Coburn. 

Coburn argued that it was hyp-
ocritical for lawmakers to spend 
public money on their party con-
ventions after criticizing the Gen-
eral Services Administration for 
spending $823,000 on a 2010 con-
ference near Las Vegas. 

The nominating conventions 
are funded through a combination 

of public and private money. 
Labor organizations have been 

reluctant to contribute to the Dem-
ocrats convention because Char-
lotte lacks unionized hotels and is 
in a state where compulsory union 
membership or the payment of 
dues is prohibited as an employ-
ment condition. 

Democrats cancel major event at Charlotte convention

REGISTER

TODAY!

Two Shows. One Price.
A World of Opportunity.

EMERSON, N.J. — Aesys, a 
leader in the design and manufac-
ture of ground transportation in-
dustry LED signs, has moved its 
U.S. headquarters to a larger build-
ing in Emerson.

The company was previously 
headquartered in Tenafly, N.J.

Aesys said the new facility will 
allow for expanded application engi-
neering services and sign production 
to keep up with increasing demand.

“With our many years of expe-
rience with LED signs and our ex-
pansion into the U.S. public transit 
sign market, we are excited to be in 
our new facility,” said North Amer-
ican Managing Director Colin 
McGregor.

 “The additional space will 
allow us to bring more production 
and engineering closer to home to 
better serve our current and future 
customers. This move reaffirms our 
commitment to providing the best 
product and customer service in the 
U.S. LED sign market.”

Aesys’ phone number, (201) 
871-3223, remains unchanged.

Aesys moves to 
expanded facilities
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OMAHA, Neb. — David Ru-
back, president of Radio Engineer-
ing Industries (REI) for the past 14 
years, died five weeks after being 
diagnosed with pancreatic cancer. 
He was 56 years old. 

REI has been a leading suppli-
er of audio-visual equipment to the 
motorcoach industry for decades.

Mr. Ruback began his career at 
REI in 1987 and was promoted to 
president in 1998. 

A company spokeswoman said 
he was instrumental in REI’s 
growth and commitment to ser-
vice, adding that he was also keen 
on talking with customers, not hid-
ing behind faxes or emails.

“He believed the personal 
touch is what separated REI from 
the competition. He strived for 
continuous improvement and 
pushed REI to be on the cusp of 
technology to provide superior 
transportation electronic prod-
ucts,” the spokeswoman added.

Mr. Ruback also helped guide 
the company through a challeng-
ing period when some motorcoach 
builders began moving away from 
using A/V systems supplied by in-
dependent manufacturers to com-
ponents and systems of their own 
design or provided by European 
suppliers having relationships with 
the parent company of the coach 

builder.
REI provides 

a variety of mo-
bile video sur-
veillance, GPS/
AVL tracking, 
camera observa-
tion systems, and 
a u d i o / v i d e o 
equipment. Besides motorcoaches, 
its products can be found in school, 
transit and shuttle buses, and agri-
culture equipment.

Mr. Ruback was a graduate of 
the University of Nebraska.

Away from the office, Mr. Ru-
back was an active volunteer.

He was a coach for the Nebras-

ka Red Dawgs Junior National 
Wheelchair Basketball Associa-
tion team. He led the Red Dawgs 
in winning the Junior Division Na-
tional Championship in 2011 and 
earlier this year.

In honor of Mr. Ruback, the 
NWBA Junior Division announced 
the creation of the David Ruback 
Legacy Award.

The award honors parents of 
NWBA Junior Division athletes 
who go “above and beyond the 
norm” for the betterment of the ju-
nior division. Mr. Ruback was 
widely respected as a leader and 
mentor to these young men.

In addition, Mr. Ruback volun-

teered as the board treasurer for 
Make-A-Wish of Nebraska. Dur-
ing his six years with the organiza-
tion, he was part of providing 571 
“wish kids” with hope, strength, 
joy and wishes.

He is survived by his wife, 
Marcy; sons, Joe and K.C.; father 
and stepmother, Paul and Marie 
Ruback; sister, Annette, and broth-
ers Altan and Larry.

Memorials in Mr. Ruback’s 
name have been established with 
Make-A-Wish of Nebraska, 11926 
Arbor St., Omaha, NE 68144, and 
Eastern Nebraska Wheelchair Ath-
letic Association, P.O. Box 540875, 
Omaha, NE 68154.

C L A S S I F I E D  A D V E R T I S I N G

JIMS TRUCK & TRAILER COACHWERKS

Cummins, Allison B-500 • 6 Monitor Video • Southern Coaches
Very Clean with Low Mileage: 199,000 & 97,000 

PRICE AT $305,000 or BEST OFFER • A MUST TO SEE! 
Call JOHN HAGEL Today at 507-213-8560

or Email jhagel@hbci.com

FOR SALE: (2) 2008 MCI D4505

REPOS FOR SALEREPOS FOR SALE
•“Bank Repos” across the US   • Priced to Sell

• Variety of Makes & Models

1-877-737-2221 x30716
www.Bus-Buys.com — View “Repo Inventory” 

Over 500k miles,
All have Series 60 

Detroits, B500 Allison 
Transmissions, 

Seating capacity is 57

Volvo D13 Engine with Jake Brakes and Allison B500 Transmission, 
Overhead A/C , 5 Monitor System with KVH Satellite, Xenon Headlamps, 

2 and 1 leather seating with 110 outlets or can be turned back into 
a 56 passenger with Amaya’s. Your Choice 

Please call for info at 757-494-1480 or 
email us at jimmy@venturebustours.com

2009 
(1) Prevost 

H3-45
208k miles

Asking 
$385,000

Neoplans 
1999

Two to chose from 
Asking $15,000 

each

Bus converts seats 
in less than 1 minute 

with Flip Seats
Approx. 240,000 original miles 
Detroit Diesel Series 60 Engine 

Allison B500R transmission 
(hydraulic retarder) 

Michelin Tires (not retreads) 
Enhanced sound system w/ 
AM/FM/CD/DVD/PA system 
Cordless mic & 6 monitors  

Marc: 808.832.6261
or sales@RoyalStarHawaii.com

Asking $199,000 OBO

2003 E4500 ~ Low Mile ~ One Owner ~ 58 Seats
Lift Equipped Coach • 8 Tie Down Stations

Caterpillar C-13, Allison B500 Auto, 
Jake Brake, 56 pass, Pro Heat, AM/
FM, CASS/CD/DVD/VCR/PA, Six 
Monitors, Cruise control, In Station 
Lighting, Enclosed Overhead Racks, 
Enhanced Speaker System, Polished 
Alum Wheels & Tires, Lavatory 
holding tank, National Seating with 
foot rests, Isringhausen Driver Seat, 
Window Shades, Snack Trays  

2004 MCI E4500, Wheelchair Equipped 
Excellent Condition - Low Low Mileage! 

David Thomas Tours   1-888-382-8737  ext. 200 
VIEW MORE PICTURES AT... www.busesforsale.us 

2009  3035re,  Excellent Condition 

Low Mileage, Engine/Trans. Under Warrantee 
Cummings ISB 300 HP Engine, Allison 
B300, 39 pass, Auxiliary Heater, AM/
FM, CD/DVD/PA, ABS, 10 Speakers, 
Cruise Control, Four Monitors Video, 
Cruise control, Overhead Racks, 
Polished Alum Wheels & Tires, Remote 
Control Heated Side Mirrors, Battery 
Disconnect Switch, Lavatory holding 
tank, Amaya seats with retractable 
footrests, Front kneeling.  

202,000 Miles,  $224,000 

Engine and transmission warrantee good until 6/2014,  
82,000 Miles,  $175,000 

NEW Condition, Cummings ISB 6.7L, 
240 HP Engine, REI Audio-Video 
Package, AM/FM, CD/DVD/PA, 6 
Speakers, Four 15” Monitors Video, 
Lavatory, Cruise control, Retractable 
Seat Belts, Cruise Control, Overhead 
Racks, Rear View Camera, Remote 
Control Heated Side Mirrors  

Unit #1, 26,000 Miles, Price: $105,000   Unit #2, 16,000 Miles, Price: $109,000 

(2) 2011 Concorde II/Ford 650 
32 Passenger with Lavatory and Luggage Compartment 

Radio Engineering’s President Dave Ruback dies at age 56

Dave Ruback
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8-12 Motorcoach Association 
of South Carolina/Florida 
Motorcoach Association Joint 
Annual Meeting and Market-
place, Royal Plaza in the Walt 
Disney World Resort, Orlando. 
Info: www.scmotorcoach.org and 
www.floridamotorcoach.org.

10 Northwest Motorcoach 
Association Golf Tournament 
and Board Meeting, Northern 
Quest Resort and Casino, 
Spokane, Wash. Info: Email 
nwmotorcoach@aol.com.

11 Northwest Motorcoach 
Association General Meeting, 
Northern Quest Resort and 
Casino, Spokane, Wash. Info: 
Email nwmotorcoach@aol.com.

18-19 International Fuel Tax 
Association Annual Business 
Meeting, Amway Grand Plaza 
Hotel, Grand Rapids, Mich. Info:  
Go to www.iftach.org.

26-27 Maryland Motorcoach 
Association ADA Motorcoach 
Training, Best Western Plus, 
Baltimore. Info:  Go to 
www.marylandmotorcoach.org, 
or call (717) 236-4205.

29-Aug. 1 Georgia Motor-
coach Operators Association/
Alabama Motorcoach Associa-
tion Joint Annual Meeting and 
Marketplace, Marriott Ever-
green Conference Resort, Stone 
 Mountain, Ga. Info: Got to 
www.alabamamotorcoach.org, or 
www.gamotorcoachoperators.org.

AUGUST 2012

16-18 NTA Tour Operator 
Conference/Contact, San Diego. 
Info: Go to http://businessbuild-
er.ntaonline.com.

Calendar



The exceptional efficiency 
of an integrated powertrain

The Volvo 9700 consistently delivers a profitable combination of performance, efficiency and passenger-

pleasing comfort. With its dependable Volvo D13 SCR engine, you get a proven platform that saves fuel and 

minimizes maintenance. The integrated I-Shift transmission takes fuel economy to the next level by keeping engine speed 

in the sweet spot. Advanced safety features add bumper-to-bumper protection. And wherever you go, you’re backed 

by our extensive network of Prevost professional service providers. The Volvo 9700 is known around the globe for 

its high productivity and low operating cost. Here in North America, it’s the best way to accelerate your bottom line. 

Learn more at www.prevostcar.com.

35 Gagnon Blvd., Ste-Claire QC, G0R 2V0, Canada  |  USA 1-877-773-8678  |  Canada 418-883-3391 
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Are your tour groups  
getting smaller? A TEMSA  
may be the solution for you.

SAVE on:
Equipment cost

Fuel

Insurance

Tolls

Cost to operate

QUALITY:
 Cummins Allison driveline

 Independent front 
suspension

 Superb European quality 
and craftsmanship

DURABILITY:
The only integral designed 30 and 35 
foot vehicles in the U.S.

COMFORT: 
Has all the amenities of a 45 foot coach 
- ride, handling, quiet travel.

Tony Mongiovi
Eastern Region
856-325-0094

Tim Vaught
Larry Williams

Southern Region
817-994-8692 

Randy Kolesar
Western Region
310-503-8892

Randy Angell
Midwest Region
507-331-7911

Exclusive Distributor
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