
July 15, 2015

gional directors who must be coach 
operators and who are elected to 
three-year staggered terms from the 
three regions of the U.S., plus a sin-
gle director elected from Canada 
(Region IV).

In addition, there are non-
coachbuilder and coachbuilder as-
sociate-board representatives who 
also serve three-year terms. 

Maps showing the UMA re-
gions are available in the UMA 
Membership Directory. The names 

of the current directors and a list of 
the states included in each region 
can be found on the association 
website, www.uma.org. Click on 
About UMA and then the UMA 
Board of Directors link. 

Qualif ication standards for 
UMA directors can be found in Ar-
ticle VI of the bylaws (available on 
the association website at About 
UMA, Bylaws of Association).

Among the qualifications is a 

ALEXANDRIA, Va. — The 
United Motorcoach Association is 
seeking nominations from its U.S. 
operator members for f ive open 
three-year seats on its board.

The seats are open as a result of 
expiring terms of incumbent direc-
tors, who may seek re-election. 

Two active directors will be 
elected from two of UMA’s three 
U.S. membership regions (I and II), 
and one from Region III.

There is only one open seat in 
Region III because, according to 
association bylaws, the association 
chairman and vice chairman con-
tinue to serve as directors for the 

regions from which they were 
elected during the term they serve 
as chairman or vice chairman. 

Region III board member Dale 
Krapf of Krapf Coaches in West 
Chester, Pa., whose term technical-
ly expires this year, is exempt from 
the election process because he is 
the board’s vice chairman and is in 
line to become UMA chairman 
after the 2016 EXPO in Atlanta.

Aug. 29 is the deadline for let-
ters of nomination for the director 
positions.

The directors whose seats ex-
pire at the end of this year are: Re-
gion I (the West): Bill Allen of 

Amador  Stage 
Lines in Sacra-
mento and Glad-
ys Gillis of Star-
line Luxury Coaches in Seattle; 
Region II (the Midwest): David 
Moody of Holiday Companies in 
Randlemann, N.C., and Brian Scott 
of Escot Bus Lines in Largo, Fla.; 
and Region III (the Northeast): 
Marcia Milton of First Priority 
Trailways in District Heights, Md.

Neither of the association’s two 
associate director seats is open this 
year.

Nineteen members of  the 
21-member UMA board are re-

PRESORT STD
US POSTAGE PAID
PHOENIX AZ
PERMIT NO 1424

TOLEDO, Ohio — Serial bus 
thief Derrick Jones has been ar-
rested and indicted in connection 
with a stolen MCI motorcoach — 
and released.

Again.
Jones, a former part-time coach 

driver, was arrested last month by 
Toledo police and booked into 
Lucas County Jail on a charge of 
receiving stolen property. He was 
released on a $75,000 bond the 

next day and was indicted a week 
later on a class 4 felony.

But Toledo Police Det. Tim 
Kaminski said the case might 
never go to trial and Jones proba-
bly won’t receive jail time.

“It’s a revolving door,” said 
Kaminski, who has had past en-
counters with Jones. “He contin-
ues to do the same thing.”

Jones was arrested about a 
month after a 2001 MCI J4500 

motorcoach was stolen from the 
MCI Service Center in Des 
Plaines, Ill. 

The circumstances surround-
ing the bus theft were similar to 
past thefts committed by Jones. So 
when police in Toledo heard about 
the theft they focused their investi-
gation on Jones, who lives in To-
ledo, with the assistance of the 
Ohio State Highway Patrol. They 
attached a GPS tracking device to 

his car and it eventually led them 
to the stolen bus.

Can’t prove theft
Kaminski said Toledo police 

charged Jones with receiving sto-
len property because only authori-
ties in the location where the bus 
was stolen can charge him with 
theft.

“We can’t prove that he stole 
the bus, but we were able to prove 

he had possession of the bus,” Ka-
minski said. “Only Des Plaines 
(police) can charge him with theft 
of the bus.” 

It was unclear whether Des 
Plaines officials planned on pur-
suing charges against Jones.

MCI, which was expected to 
retrieve the stolen bus by early this 
month, had little to say about the 
incident, issuing a brief statement 

Postmaster: Please deliver before or on July 15

UMA opposes federal rule on bus leases, subcontracts
WASHINGTON — The Unit-

ed Motorcoach Association plans 
to file a petition with the Federal 
Motor Carrier Safety Administra-
tion asking the agency to recon-
sider its final rule on the leasing, 
subcontracting and interchange of 
passenger-carrying commercial 
motor vehicles.

UMA said the rule would dras-
tically change the way coach op-
erators work with one another and 
could force some to leave the 
business.

“It would be particularly harm-

ful to small carriers that often 
count on the money they earn 
from subcontracting,” said Ken 
Presley, UMA vice president of in-
dustry relations and COO.

The FMSCA set a June 26 
deadline for interested parties to 
file petitions for reconsideration 
of the rule, but UMA and the 
American Bus Association re-
quested a 60-day extension be-
cause of confusion over some lan-
guage in the rule. That request was 
approved late last month and the 
new deadline was set for Aug. 25.

The FMSCA said the new rule, 
which is effective July 27 but will 
not be enforced until Jan.1, 2017, 
was created “to prevent passenger 
carriers from evading FMCSA 
oversight and enforcement. It is 
intended to prevent carriers from 
entering into questionable lease 
arrangements to operate under the 
FMCSA authority of another car-
rier, without the other carrier exer-
cising actual control over the 
operations.” 

The agency said the rule is de-
signed to shut down so-called 

“chameleon carriers” that can 
evade the FMCSA and other en-
forcement agencies. It would do so 
by requiring bus operators, when 
they enter into a subcontracting or 
lease agreement, to identify which 
operator is responsible for compli-
ance with FMSCA regulations and 
for insurance.

Presley, however, argues that 
what the rule actually will do is 
punish operators by making them 
responsible for potential illegal ac-
tions by other operators while 
doing nothing to punish the actual 

violators.
“The reality is the rule will re-

quire operators who contract with 
or subcontract for additional buses 
and/or drivers to execute a formal 
lease,  place their  name and 
USDOT number on the side of the 
leased coach, and assume all com-
pliance responsibilities, including 
insurance,” he said.

“For many operators this is a 
bridge too far and they will simply 
cease to charter or subcontract 
with other carriers. The FMCSA 

Serial bus thief arrested in MCI theft but remains free

Nominations being accepted
for five UMA board seats

CONTINUED ON PAGE 18 c
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REAR-VIEW  M IRRORS

12/11/14

FLEET #:

This design and/or coach template is the property
of ABC/Van Hool and may only be used, copied 
and/or distributed to third parties after written
authorization. ABC Bus Companies, Inc.,
Van Hool N.V. And/or their employees disclaim
any liability or responsibility for the use and/or 
duplication of paint schem es, graphics or designs.
Because of the myriad of circum stances that can
eRect coloration, we can not guarantee exact
color m atches nor exact replication of this
rendition upon application to the vehicle.

*THIS RENDITION DOES NOT REFLECT INSERTS OR
ALUMINUM WHEELS. EACH COACH WILL BE FITTED
WITH WHEELS AS PER YOUR SALES CONTRACT.
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authorization. ABC Bus Companies, Inc.,
Van Hool N.V. And/or their employees disclaim
any liability or responsibility for the use and/or 
duplication of paint schemes, graphics or designs.
Because of the myriad of circumstances that can
e�ect coloration, we can not guarantee exact
color matches nor exact replication of this
rendition upon application to the vehicle.
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Van Hool CX45

Van Hool CX35
Contact ABC for more information: 
877.427.7278 option 1  
or visit www.abc-companies.com 

Van Hool’s 35-foot motorcoach gives you the same design, engineering  
and reliability you’ve come to love with the tried-and-tested C model.

PLUS, interchangeable parts between CX45 and CX35 models,  

including but not limited to:

• Undercarriage Parts • Glass
• HVAC Systems • Body Panels
• Driver’s Area Components • Electrical Components
  • And much more!
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It might be a good time to buy 
that new or used shuttle bus or 
motorcoach.

“I think right now, in my 25 
years of experience, that there’s 
more capital available in this mar-
ket than there ever has been,” said 
Greg Berg, director of commercial 
finance at Allied Specialty Vehi-
cles, a $1.8 billion manufacturing 
company that makes shuttle buses, 
transits, RVs and emergency 

equipment.
That’s because the transporta-

tion business for buses — transits, 
shuttles, school buses and coaches 
— is pretty stable compared with 
some other markets, Berg said. 
The industry is populated with 
good companies with professional 
operators who know what they’re 
doing, he said.

Also, more banks have people 
dedicated to the transportation 

market, so they understand it well, 
Berg said.

Joseph DeAngelis, president of 
Shore Funding Ltd., also sees a fa-
vorable finance market.

While bank credit is “more 
precise,” not necessarily tighter 
since the recession, “there’s money 
for all different types and levels of 
companies,” said DeAngelis, who 
started his company in 1978 and 
also has seen his share of econom-

ic cycles. “There’s money to be 
had to buy equipment; the financ-
ing is available.”

Ducks in a row
But it’s important that opera-

tors have their financial ducks in a 
row, he said.

“Have your financing in order, 
know what your debt is, and when 
you present it, have cash flow, net 
income, show equity in the compa-

ny and longevity,” DeAngelis said.
With small businesses, he 

added, “we also look at the people 
that own the business on the per-
sonal level because usually they’re 
personally guaranteeing, whether 
it’s a loan or a lease, so typically we 
look at how they have their person-
al credit and their personal finan-
cial position — that has an effect 
also on the approval process.” 

Financing market favorable for bus and coach purchases

You Purchase “State of the Art” Buses…
Why not Demand a “State of the Art” A/C Compressor?

Demand a BITZER Compressor from Your Systems Provider

                       Some of the Many Features:

- Highest Reliability
- Lightest and most Compact Design in the World
- Highest Speed Range of any Transit Compressor in the World
- German Designed, American Built

BITZER U.S., Inc.
To learn more, visit www.bitzerus.com

Phone: 770-503-9226
Email: sales@bitzerus.com / mlish@bitzerus.com

ALEXANDRIA, Va. — Bus-
Rates.com, the No. 1 online group 
travel database and charter bus op-
erator directory, has upgraded its 
website with features designed to 
help operators more eff iciently 
manage their accounts and infor-
mation on the site.

The website now features a 
“My Account” area where opera-
tors can access detailed reports, 
manage and respond to customer 
reviews, update company and 
posting information, bid for place-
ment of each listing, and request 
add-ons and new listing locations. 

“The great thing about the new 
listing setup is BusRates.com now 

has the ability to quickly add new 
bus features and amenities operators 
have added to their fleets,” said Eric 
Elliott, general manager of Bus-
Rates.com, which is owned by the 
United Motorcoach Association.

Elliott said the new site is 
being integrated with Distinctive 
Systems Inc.’s Coach Manager 
platform so operators will no lon-
ger have to manually copy Bus-
Rate.com leads to the system. The 
site also plans to integrate with 
Relational Bus Systems Inc.’s 
management software.

Some of the add-ons operators 
can request include social media 
links to Facebook, Twitter, You-

Tube, Pinterest, Instagram and 
Google+. They also can add up to 
six more photos, two marketing 
brochures and a long description of 
their company, including a video.

Such add-on features cost an 
additional $15 a month or $150 a 
year.

Elliott said BusRates.com also 
has improved the way people can 
search for hotels, restaurants, at-
tractions and events and create 
itineraries. 

“As customers review bus op-
erator listings, they will also be 
presented with secondary and ter-
tiary listings for consideration,” he 
said. “Once they move to the 

checkout steps of the new site, 
they will again be presented with 
additional considerations for ho-
tels, restaurants, attractions and 
events that relate to their f inal 
destination.”

The upgraded website also has 
a growing Group Travel Resource 
section that further educates po-
tential group travel planners on 
how best to select a motorcoach 
operator and how to navigate and 
understand the Federal Motor Car-
rier Safety Administration web-
site. It also provides other tips and 
tricks to get the best group travel 
experience. 

BusRates.com was launched in 

2005 as a charter bus operator data-
base, providing free and easy-to-
use charter information for con-
sumers and group travel planners, 
and as an economical venue for bus 
owners to promote their services. 

In June 2011, BusRates.com 
expanded its directory, adding list-
ings for hotels, restaurants, attrac-
tions, events and other group activ-
ities to create an all-encompassing 
resource for group travel planners.

BusRates.com had 1.2 million 
visits last year, and currently re-
ceives more than 110,000 visits 
per month. Its website features 
more than 8,500 charter and group 
travel providers.

BusRates.com launches enhanced website, upgrades features
CONTINUED ON PAGE 16 c
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WASHINGTON — Six years 
after the federal government began 
an earnest effort to develop fuel-
efficiency rules for over-the-road 
buses and trucks, proposed rules 
have been developed that would 
cut both bus and truck fuel con-
sumption and carbon pollution.

Last month, the U.S. Environ-
mental Protection Agency (EPA) 
and the Department of Transporta-
tion’s National Highway Traffic 
Safety Administration (NHTSA) 
jointly proposed standards for 
heavy- and medium-duty vehicles 
that would use a variety of tech-
nologies and techniques to im-
prove fuel efficiency and reduce 
CO2 pollution.

The proposed vehicle and en-
gine performance standards would 
cover model years 2021-2027, and 
apply to all sizes and types of buses 
and work trucks, semi-trucks, large 
pickup trucks and vans.

Under the proposal, buses are 
included in a category called “vo-
cational vehicles,” which consists 
of a variety of truck and bus types, 
including garbage, delivery and 
public utility trucks, plus transit, 
over-the-road, shuttle, and school 
buses. 

The proposed vocational vehi-
cle standards are differentiated 
using three vehicle weights and 
three driving cycles. The feds say 
the completely phased-in stan-

dards would achieve up to a 16 
percent reduction in carbon emis-
sions and fuel consumption rela-
tive to current emissions rules.

Engine improvements 
The agencies project that the 

proposed bus and other vocational 
vehicle standards could be met 
through improvements in the en-
gine, transmission and driveline, 
plus lower rolling resistance tires, 
workday idle-reduction tech nol-
ogies, and weight reduction.

For diesel engines used in 
over-the-road buses, the proposed 
standards also would begin in 
model year 2021 and phase in to 
model year 2027, with interim 

standards in 2024. 
While the proposed rules would 

apply to all on-highway commer-
cial vehicles, the principal targets 
are over-the-road big rigs, which 
face tougher standards than the 
other categories of vehicles, includ-
ing buses and motorcoaches.

Class 7 and 8 big rigs account 
for roughly two-thirds of total 
greenhouse gas emissions and fuel 
consumption from the heavy-duty 
sector. That’s due to their large 
payloads and high number of ve-
hicle miles traveled. 

The two agencies say the pro-
posed standards can be expected 
to lower total CO2 emissions by 
approximately 1 billion metric 

tons, cut fuel costs by about $170 
billion and reduce oil consump-
tion by up to 1.8 billion barrels 
over the lifetime of the vehicles 
sold under the program. 

Reductions on that scale, if 
achieved, are nearly equal to the 
greenhouse gas emissions associ-
ated with energy use by all U.S. 
residences in one year.

The projected oil savings 
under the program would be great-
er than a year’s worth of U.S. im-
ports from the Organization of the 
Petroleum Exporting Countries.

Cost effectiveness touted
“Once upon-a-time, to be pro-

environment you had to be anti-
big vehicles. This rule will change 
that,” said U.S. Transportation 
Secretary Anthony Foxx. “In fact, 
these eff iciency standards are 
good for the environment — and 
the economy.” 

The federal agencies say the 
proposed standards are cost effec-
tive for businesses and consumers, 
delivering favorable payback peri-
ods for owners of commercial 
vehicles.

In the only example the agen-
cies provided, they said the buyer 
of a new long-haul truck in 2027 
would recoup the investment in  fuel- 
efficient technology in less than 
two years through fuel savings.

The Owner-Operator Indepen-
dent Drivers Association estimates 
the proposed rules will boost man-
ufacturing costs for a new big rig 
by $14,000. No numbers have yet 
surfaced for a new motorcoach. 

However, the bus and motor-
coach industry could be strongly 
impacted by another aspect of the 
proposal — new standards to 
 control leakage of hydrofluoro-
carbons from air conditioning 

WASHINGTON — A Senate 
committee has advanced a $55.6 
billion transportation and housing 
spending bill that would make it 
more difficult — but not impossi-
ble — for federal regulators to in-
crease the minimum liability in-
surance coverage required of 
motor carriers.

Unlike a similar bill passed 
last month by the full House of 

Representatives that would ban the 
Federal Motor Carrier Safety Ad-
ministration from raising the in-
surance minimum, the Senate ver-
sion would only require the agency 
to first issue a report on the impact 
of an increase.

While motorcoach industry of-
ficials and lobbyists were disap-
pointed that the bill passed by the 
Senate Appropriations Committee 

softened the House provision, they 
are confident that the House lan-
guage will make it back into the 
bi l l  as  i t  proceeds through 
Congress.

“We are happy the Senate Ap-
propriations Committee has in-
cluded language raising concerns 
about FMCSA’s rulemaking,” one 
industry insider said. “As we ex-
pected, it is a softer approach than 

the House provision, which out-
right prohibits FMCSA from pro-
ceeding with the rulemaking. 
However, the language does indi-
cate the Senate has concerns with 
the rulemaking and doesn’t think 
FMCSA did enough study before 
proceeding.”

The FMSCA has proposed at 
least doubling the current $5 mil-
lion insurance limit, and there has 

been speculation that the limit 
could be raised to as high as $20 
million per incident or claim. Sup-
porters say the increase is neces-
sary to cover the increasing medi-
cal costs incurred by accident 
victims and would provide more 
incentive for carriers to operate 
more safely.

Opponents contend that the 

“ We had a great experience purchasing our coach bus 
through Advantage Funding. We received low rates, and 
the application process was easy with a fast approval. It 
was a pleasure working with a company who supports and 
understands our industry.”

Tim S., Stout’s Transportation

  Same Day Turn-Around 

  Skip Payment Options

  Flexible Finance & Lease Terms  
to 84 Months

  Trac Leases

Call Us Now
888-876-4728

Your Expert Source for  
Coach Financing and Leasing

Black Car   |   Limousine   |   Limo Bus   |   Mini/Shuttle Bus   |   Charter Coach   |   Funeral

Advantage Funding is the largest  
Independent Commercial 
Transportation Lender in the U.S. We 
have the flexibility to provide solutions 
when banks and others can’t.  
Use us to your Advantage!

Senate committee waters down insurance-increase ban

Feds propose emissions, fuel standards for buses, trucks
CONTINUED ON PAGE 14 c
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Summer Sale on Pre-Owned Vehicles

Call 877-723-4045 or contact your CH Bus Sales Account Executive for more information
www.chbussales.com/pre-owned-coaches

2008 Prevost H345 $229,500
• 243,533 miles
• Detroit/

ZF Powertrain
• 5 video monitors
• Great interior
• Alcoa wheels

2008 VanHool C2045 $219,500
• 3-like models

available,
miles vary*
*coach pictured
has 515,000 miles

• New paint
& seat covers

• Detroit/Allison
Powertrain

• Aluminum wheels
• 57 passenger

2009 VanHool C2045 $189,000
• 4 video monitors
• New paint
• New brakes
• New shocks
• Ready to go

• 110V plugs
• 6 23” monitors

WASHINGTON — The feder-
al agency that spent more than five 
years developing the rule that will 
require seatbelts on new motor-
coaches, starting late next year, 
has come under withering attack 
as a result of a highly critical audit.

Armed with a new inspector 
general’s report, U.S. senators last 
month sharply criticized the Na-
tional Highway Traffic Safety Ad-
ministration, the federal agency 
tasked with ensuring the safety of 
motorists, passengers and the vehi-

cles in which they ride or operate. 
Several senators suggested the 

agency’s pleas for more money 
and personnel should be rejected 
until its internal operations show 
significant improvement.

Members of the Senate Com-
merce Committee blasted the agen-
cy in the wake of the audit from 
Inspector General Calvin Scovel, 
which found the agency provided 
too little guidance to vehicle manu-
facturers, seldom tried to verify in-
formation it received, and allowed a 

convoluted, overworked system to 
let defects go unaddressed.

Incompetent management
“This audit report is one of the 

worst I’ve ever seen,” Sen. Clair 
McCaskill, D-Mo., told NHTSA 
Administrator Mark Rosekind, 
who has promised reforms he 
claims are already underway but is 
also asking Congress for signifi-
cantly more budgetary resources.

“This isn’t about resources, 
this is about blatant, incompetent 

management,” McCaskill said.
NHTSA’s problems, added 

Sen. John Thune, R-S.D., the com-
mittee’s chairman, “can’t be solved 
by just throwing additional re-
sources at the problem,” a conten-
tion that Scovel, after more than a 
year of auditing the agency’s op-
erations, appeared to agree with.

Rosekind has promised to put 
in place Scovel’s recommenda-
tions along with other reforms in a 
year’s time.

The audit, initiated amid last 

year’s recall into an ignition switch 
defect in General Motors’ vehicles 
now linked to 117 deaths, raised 
deep questions about NHTSA’s 
operations overall and its handling 
of the GM defect, with complaints 
pointing to a problem dating back 
a decade or more.

The defect disabled air bags in 
some cases where the ignition 
switch was unintentionally moved 
out of position.

Scovels’ report found that 

ALEXANDRIA, Va. — A pro-
posed program to reward motor 
carriers for implementing safety 
systems that exceed regulatory re-
quirements “is inappropriate at 
this time,” the United Motorcoach 
Association said in comments 
filed with the Federal Motor Car-
rier Safety Administration.

UMA said regulators should 
first improve the system of col-
lecting and reporting safety data, 
which would in turn improve 
motor carrier safety.

The FMCSA proposed the “Be-

yond Compliance” program earlier 
this year, saying that it “is evaluat-
ing the impacts of considering a 
company’s proactive voluntary im-
plementation of state-of-the-art 
best practices and technologies 
when evaluating the carrier’s 
safety.” 

The agency said Beyond Com-
pliance would include “voluntary 
programs implemented by motor 
carriers that exceed regulatory re-
quirements, and improve the safe-
ty of commercial motor vehicles 
and drivers operating on the na-

tion’s roadways by reducing the 
number and severity of crashes.”

The FMCSA requested re-
sponses from the motor carrier in-
dustry to specif ic questions as 
well as any supporting data the 
agency should consider in the po-
tential development of the Beyond 
Compliance program. 

In its response to the request for 
comments, UMA suggested that 
the FMCSA should instead focus 
on improving its Compliance, 
Safety, Accountability (CSA) pro-
gram and the Safety Measurement 

System (SMS) it uses to collect and 
report safety data to law enforce-
ment and the public with the intent 
of identifying motor carriers with 
the highest propensity to be in-
volved in a crash.

Credibility questioned
UMA noted that CSA’s credi-

bility and viability have been 
called into question by the indus-
try, the law enforcement commu-
nity and Congress. The Govern-
ment Accountability Office called 
on the FMCSA to remove SMS 

scores from public view, saying 
that “the precision and confidence 
of many SMS scores is limited, a 
limitation that raises questions 
about whether SMS is effectively 
identifying carriers at the highest 
risk for crashing in the future.”

In its comments, UMA said 
that, “To date, FMCSA has been 
unable to develop crash account-
ability and preventability standards 
necessary to accurately inform the 
public…incomplete crash reports 
continue to hamper and discourage 

UMA says ‘Beyond Compliance’ program is inappropriate

Senators blast highway safety agency in wake of deaths
CONTINUED ON PAGE 12 c
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DENVER — Motorcoach 
companies operating in states that 
have legalized marijuana for med-
ical or recreational use, or both, 
should be encouraged by the out-
come of a court case in Colorado.

A medical marijuana patient 
who was fired for failing a drug 
test isn’t entitled to get his job 
back, even though marijuana is 
legal in the state, the Colorado Su-
preme Court ruled last month.

“Employees who engage in an 
activity such as medical marijuana 
use that is permitted by state law 
but unlawful under federal law are 
not protected,” the court said in a 
brief statement. 

The ruling, which affirmed a 

lower court decision, could have 
implications across the nation.

The case is important for pot 
smokers and their employers in 
states where marijuana use has 
been legalized. Colorado became 
the f irst state to legalize recre-
ational use of the drug in 2012, but 
almost half the states have legal-
ized medical marijuana.

Brandon Coats, a quadriplegic 
who lives in Denver, was f ired 
from his Dish Network call-center 
job after he failed a drug test in 
2010. The company cited its zero-
tolerance drug policy but did ac-
knowledge there was no evidence 
Coats was high on the job.

Coats said he never hid his off-

duty medical marijuana use from 
his bosses. Instead, he argued, his 
three years of outstanding perfor-
mance showed he was a responsi-
ble worker who used pot nightly to 
help control seizures and spasms.

Dish argued Coats violated the 
company’s zero-tolerance drug 
policy and said he was treated no 
differently than an employee who 
shows up drunk. The two sides 
made oral arguments before the 
Colorado Supreme Cour t  in 
September.

The active ingredient in mari-
juana, THC, can remain in the 
bloodstream for weeks — long 
after the effects of the drug have 
vanished.

Coats brought his lawsuit 
against the company under Colo-
rado’s lawful off-duty activities 
law, which says employers cannot 
fire people for doing something 
legal on their own time. The law 
originally protected cigarette 
smokers, among others, and pre-
dates the state’s legalization of 
marijuana.

Coats asked the court to con-
sider whether marijuana use, be it 
medical or recreational, is “law-
ful” in Colorado. The court held 
that under the lawful activities 
statute, “the term ‘lawful’ refers 
only to those activities that are 
lawful under both state and federal 
law.”

Courts in California, Montana 
and Washington state also have re-
jected claims by medical marijua-
na patients who lost their jobs 
after failing drug tests.

Although 23 states and the 
District of Columbia have legal-
ized marijuana for medical use, 
few jurisdictions offer explicit 
protections for patients.

An exception is Arizona, where 
employers are prohibited from dis-
criminating against an employee 
who has tested positive for mari-
juana and is a registered medical 
marijuana patient, as long as he or 
she doesn’t have a “safety sensi-
tive” job such as heavy-machinery 
operator or motorcoach driver.

Colorado ruling encouraging for operators in pot states

NHTSA provides vehicle makers 
no detailed guidance on what infor-
mation they should report regard-
ing potential problems, doesn’t 
verify completeness or accuracy of 
the data provided, and generally re-
lies on what agency officials called 
the “honor system” for manufac-
turers to live up to their responsi-

bilities to report defects.

Faulty reviews
The audit also said the agency 

did not use adequate statistical re-
views of complaint data to deter-
mine when a problem existed, em-
ployed defect-investigation staff 
who did not have the proper train-
ing or education, and relied on a 
defect-screening process that uti-
lized one employee to go through 

tens of thousands of potential 
warnings — including nearly 
80,000 last year — to make an ini-
tial decision whether they should 
be more closely reviewed.

Scovel said while any decision 
on funding must be made by Con-
gress and the Obama administra-
tion, the onus on changing process-
es with existing resources should 
be on Rosekind, who wasn’t ad-
ministrator when the audit began.

Scovel added he thought “allo-
cating more resources to an effort 
or agency whose processes are not 
in line in the first place is not a 
good idea.”

“I’m sure you know very well 
that first you must prove your agen-
cy can do this effectively,” Sen. 
Gary Peters, D-Mich., told Rose-
kind, who said he has a plan already 
underway to attempt to effect 
changes with existing resources. 

“There is a considerable amount of 
work to do.”

Some senators suggested that 
it could be difficult for NHTSA to 
make the necessary improvements 
without more money and person-
nel, as the White House has asked 
for in the next fiscal year. Sen. Bill 
Nelson, D-Fla., said he’d continue 
to fight for more funding. But, he 
added, “there also has to be 
accountability.”

Senators critical
CONTINUED FROM PAGE 6
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By Aaron Binder

TORONTO — Americans are 
some of Toronto and Ontario’s fa-
vorite tourism clients. As individu-
als, they are quick to share stories 
and are exceptional at being relat-
able. As a group, they’re often gen-
erous and caring.

The U.S. has become increas-
ingly interested in travel and Cana-
da offers a foreign destination with 
a (mostly) similar language and 
cultural experience, but there are 

still enough differences here to cre-
ate a memorable and unique 
experience.

Canada’s allure is the vast di-
versity in geography and people, 
yet the ease of comparability to 
American regional cultures. Amer-
icans and Canadians are not so dif-
ferent from one another but far 
enough apart that going either way 
curiosity is piqued.

Ontario is the most common 
destination for Americans for nu-
merous reasons, but there is always 

more to be done in bringing new 
and repeat visitors across the 
border.

Strengthen the brand
The Canadian government’s 

Connecting America program was 
proposed in 2013 as a way to form 
a federal-level initiative to connect 
all regions of Canada and strength-
en the Canadian brand to the south. 
The specific goal is a 4 percent in-
crease in American traffic (about 
650,000 visitors) to Canada over a 

three-year period.
The hope for Toronto and other 

municipalities in 2015 to bring in 
mass amounts of visitors from 
America and beyond during the 
Pan Am Games (July 10-26) was 
dealt a blow when tickets sales 
were far lower than expected a 
month before the opening.

Aside from legacy infrastruc-
ture projects, the Pan Am games 
are unlikely to perform as the bea-
con all three levels of government 
hoped to see and the scandals that 

have accompanied more than one 
top Pan Am exec have already left 
a sour note in Canadians’ mouths. 

But Canada doesn’t need spec-
tacles like the Pan Am games to 
sell itself. The goods are already 
here — all we need to do is sell 
them properly. It’s time to put away 
the gimmicks and focus on hard 
work to bring Canada back to the 
forefront of international tourism.

Aaron Binder is a blogger for 
The Huffington Post, where this 
article first appeared.

By Scott Baer

Bus and motorcoach compa-
nies are always searching for op-
portunities to grow their business-
es in cost-effective ways, and 
equipment financing is one path to 
expand or upgrade fleets without a 
large outlay of cash.

The value of a bus or motor-
coach comes from using it, not 
owning it, and coach operators 
may be looking for ways to replace 
or refurbish old coaches without 
increasing capital expenditures. 
They also might be looking to di-
versify their fleets with larger or 
smaller coaches.

At the same time, bus and 
 motorcoach acquisition costs con-
tinue to rise as customers desire 
more technology upgrades such as 
Wi-Fi, video and plug-ins. Opera-
tors also face rising emissions 
standards requiring retrofits and 
upgrades.

From a bus and motorcoach 
operator’s perspective, smart fi-
nancing is one way to expand the 
business with one predictable 
monthly expense. Financing can 
also be used for just about any 

kind of equipment needed to help 
run the business, from information 
technology equipment to office 
equipment.

Types of financing
Some of the most frequently 

used equipment financing options 
for bus and motorcoach operators 
include:

• Loan financing
• TRAC (Terminal Rental Ad-

justment Clause) leases
• Fair market value (FMV) or 

true leases
Typically, a loan is the most 

popular equipment f inancing 
choice for those who can use the 
depreciation benefit. If an opera-
tor does not need the depreciation 
benefit or doesn’t value the depre-
ciation, then a TRAC lease may be 
a better value because it offers a 
lower rate. TRAC leases are the 
most common type of leases for 
business owners who want the op-
tion of buying the vehicle for a 
pre-determined price at the end of 
the lease. 

By comparison, the FMV 
lease, or true lease, provides maxi-
mum flexibility and low monthly 

payments, with the option to pur-
chase the bus at its fair market 
value at the end of the term. 

Benefits add up
Here are some of the main rea-

sons to consider equipment financ-
ing for buses and motorcoaches:

• Up to 100 percent financing: 
Since financing often does not re-
quire a down payment, it is equiva-
lent to 100 percent financing. This 
means operators can conserve the 
capital that would have been used 
for a down payment and reinvest it 
in other ways.

• Improved cash forecasting: 
With equipment financing, busi-
nesses can accurately forecast the 
cash requirements for the equip-
ment since the amount and num-
ber of payments required is agreed 
upon up front.

• Flexibility: With growth and 
changing needs, operators may be 
able to upgrade a bus or motor-
coach at any point during the fi-
nancing term. 

•  Streamlined processes: 
Equipment financing allows com-
panies to respond quickly to 
changing equipment needs with 

minimal documentation and red 
tape.

Ask these questions
Before going down the budget-

ary road to purchase new buses 
and motorcoaches, owners should 
consider these questions from the 
Equipment Leasing & Finance 
Association. 

1. How will the equipment be 
used?

2. Does the financing partner 
understand the bus and motor-
coach market and how the transac-
tion will help the company operate 
better?

3. What is the total recurring 
payment and are there any other 
costs that will be incurred before 
terms end?

4. What happens if the opera-
tor wants to change the terms and 
end the financing early?

5. What are the obligations for 
the equipment (such as insurance, 
taxes and maintenance) during the 
financing term?

Choosing a financing partner
It is important to choose an 

equipment finance partner careful-

ly. Look for a financially strong 
and knowledgeable company that 
offers expert guidance, understands 
the unique needs of the business 
and has the industry experience 
necessary to serve as a trusted and 
reliable source of information.

Also, make sure that partner 
understands equipment financing, 
leases and other debt products 
serving the bus and motorcoach 
industry, is quick in its credit ap-
plication approval process, and 
has a track record of stability and 
long-term business partnerships.

Customized to fit an operator’s 
specific needs, equipment financ-
ing goes beyond making the ac-
quisition of a bus or motorcoach 
possible. It can support and help 
sustain a business over the long 
term.

Scott Baer is regional sales 
manager of bus financing at Key 
Equipment Finance. He has been 
associated with the bus and motor
coach industry for more than 25 
years in various sales and manage
ment positions with motorcoach 
manufacturers and finance com
panies. Reach him at scott.baer@
key.com.

Customized financing creates new acquisition possibilities

Why the Pan Am Games won’t fix Canada’s tourism woes
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By Dave Millhouser

No one can say that Bus & Mo
torcoach News isn’t accurate.

A couple of issues ago the 
headline over this column read, 
“Setting a bad example for motor-
coach drivers everywhere.” 

Under the headline was a pic-
ture of…me. I remember this be-
cause my wife, Susan, is framing 
the page.

In one of life’s ironies, that 
very week I was asked to speak at 
a safety awards banquet by a really 
great bus line that apparently felt 
they could point at me and say, 
“Don’t be like him.”

Chubby Letterman
While pondering what to say, it 

occurred to me that, in an age 
where electronic stuff increasingly 
augments (or supplants) driver 
skills, it might be fun to do a top-
10 countdown of things drivers do 
better than technology. Someone 
once said that I look like a chubby 
David Letterman, and he has re-
tired, so, here goes:

10. Back-up cameras are 
great when the lens is clean. But 

they can only see where they’re 
aimed. A driver can walk around 
the bus and see things the camera 
can’t, spotting limbs and over-
hangs above the lens and surfaces 
too soft to support the coach axles.

9. Adaptive cruise control is 
fun but it never checks the mirror 
before applying the brakes. Atten-
tive drivers avoid sudden braking 
and the risk of being rearended or, 
my personal favorite, the spectacle 
of a passenger being launched out 
of the lavatory and down the aisle 
in a state of disarray.

8. Lane change warning 
doesn’t do much good where lane 
markings are abstract. Drivers who 
pay attention sort things out in a 
way that electronics can’t.

7. Tire monitoring systems 
are far more accurate than ye olde 
“thumping,” but they rarely eye-
ball the wheels to see if lug nuts 
are loose. Years ago we stuck a 
new set of tires on Don’s bus. On 
his next trip, Don thumped the 
tires and noticed that one was, 
well, gone. How would a monitor-
ing system have handled that since 
the tire was probably still fully in-
flated, but we didn’t know where? 

Can you put a picture of a bus tire 
on a milk carton?

6. Fire suppression systems 
and detectors are effective where 
they’re installed, generally in the 
engine compartment.

Fires are sneaky and some-
times start in other places. The 
best detection device is still a driv-
er’s nose. The second best is their 
eyes.

Good drivers pull over when 
things smell funny and take notice 
when motorists pull alongside and 
point out that the coach is trailing 
orange flame.

Suppression systems rarely as-
sist disabled folks and can’t yell, 
“evacuate!” 

5. Antilock brakes do a fine 
job, but by the time they go to 
work, you’re already in trouble. 
Good drivers avoid disturbing 
them and launching folks out of 
the lavatory (that one is such fun).

4. GPS can be a great help, but 
it has a twisted sense of humor, 
sometimes seducing buses under 
low clearances for laughs. When 
you really need it, like in cities, 
surrounded by skyscrapers, GPS 
often whines, “I can’t see the satel-

lites.” If its database is tired, it may 
not know exactly where roads are. 
There’s no substitute for an experi-
enced driver taking a peek out the 
windshield.

3. Electronic logging is going 
to make life easier for drivers, and 
like mom, will help keep things 
neat. Unlike mom, it won’t pester 
you to get your rest and eat healthy. 
We still need drivers who are adult 
about using their off-duty time and 
know when not to drive.

2. Event recorders tell you 
what already happened, but experi-
enced drivers sort out what’s hap-
pening before the recorder illumi-
nates the dreaded scarlet eye of 
doom.

If that thing lights, at the least, 
the coach has generated enough 
G’s to irritate passengers. Record-
ers are like jealous siblings who rat 
you out, but never tell mom when 
you did good. Good drivers bore 
them to death.

And, drumroll please...
1. The whole bus. Back in the 

day the kids we carried felt de-
prived if they didn’t have a prob-
lem. It was part of the adventure 
because our drivers made break-

d o w n s  f u n . 
A B S  n e v e r 
helps a passen-
ger down the 
steps and event 
recorders rarely 
keep customers 
informed and 
smiling when 
things go awry. 
Ever heard of a group tipping 
adaptive cruise control for a job 
well done? Ever hear of a passen-
ger writing a note complimenting 
the back-up camera for pointing 
out the sights?

Mom is happy
My 92-year-old mother recent-

ly moved to an assisted-living fa-
cility that provides local bus ser-
vice, and gave up driving (she’d 
been using the braille method late-
ly). The bus driver’s personality 
makes it fun to go places, and I’m 
convinced his attitude has added a 
couple of happy years to her life. 
GPS can’t do that.

Dave Millhouser is a bus indus
try marketing consultant and free
lance writer. Contact him by email 
at Davemillhouser@gmail.com.

I may be a bad example, but technology can be worse

Dave Millhouser
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commercial motor carriers and 
misinform the public…(UMA) be-
lieves CSA would offer the appro-
priate incentives if SMS scores 
properly reflected a carrier’s pro-
pensity to be involved in a crash.”

The FMSCA apparently has 
gotten the message from its critics 
because late last month it an-
nounced in the Federal Register 
that it plans to implement im-
provements to the SMS. 

“Consistent with its prior an-
nouncements, the Agency is pro-
posing changes to the SMS that 
are the direct result of feedback 
from stakeholders and the Agen-
cy’s ongoing continuous improve-

ment efforts,” the FMCSA an-
nouncement said. 

“The Agency is considering 
several changes in this notice and 
is asking for comment (by July 29) 
on these issues, and other possible 
areas for consideration. This set of 
enhancements would include 
changing some of the SMS Inter-
vention Thresholds to better re-
flect the Behavior Analysis and 
Safety Improvement Categories’ 
(BASICs) correlation to crash 
risk, other changes to the Hazard-
ous Materials (HM) Compliance 
BASIC, reclassifying violations 
for operating while out-of-service 
(OOS) to the Unsafe Driving 
BASIC, and adjustments to the 
Utilization Factor (UF). FMCSA 
will provide a preview of the pro-

posed enhancements allowing 
motor carriers to see their own 
data, enforcement to see the data, 
and an opportunity for all to com-
ment prior to implementation.”

Technology not quantified
In its comments concerning 

the Beyond Compliance program, 
UMA also questioned whether the 
FMCSA could effectively evaluate 
new technologies and practices 
designed to reduce crashes and 
improve safety.

“Nearly every commercial pas-
senger carrier has some component 
of technology or practice that ex-
ceeds the regulatory requirements; 
however, despite decades of these 
practices, we are unaware of any at-
tempt by FMCSA (or their prede-

cessors) to quantify these practic-
es,” UMA wrote in its response.

“Ultimately, the benefits of all 
risk reduction and avoidance ef-
forts must be assessed by actuarial 
science, operational effectiveness 
and efficiency, and evaluated for 
economic viability.

“Technology and other meth-
ods associated with crash reduction 
and avoidance is simply evolving 
too quickly for FMCSA to properly 
quantify benefits and keep pace 
with the marketplace. FMCSA 
could find themselves evaluating a 
safety practice or technology that 
has already changed, improved, or 
been completely abandoned by the 
marketplace.

“The t ime necessary for 
FMCSA to quantify safety prac-

tices and technology could pro-
duce an adverse result by delaying 
the marketplace process.”

UMA also noted that large 
fleet operations have more finan-
cial resources to introduce new 
technological and best-practices 
concepts and would therefore ben-
efit more from the Beyond Com-
pliance program. The association 
added that small operators already 
feel they are treated more unfairly 
than large companies by federal 
regulators. 

“Creating an atmosphere of 
‘extra credit’ principally benefit-
ing large fleet operators would 
further add to the disparity and 
only discourage existing and new- 
entrant small fleet passenger carri-
ers,” UMA wrote.

Offering the latest innovations in mobile lifting technology,
SEFAC lifts come in capacities of 12,000lbs and 18,000lbs
per column/48,000lbs and 72,000lbs set of four.  With 
more than 30 years in the mobile lift industry we have 
proven that our lifts are built tough and to the highest
quality.  See for yourself at sefac.com

We STAND BEHIND Our Product
So You Can STAND SAFELY UNDER Yours!

sefac@sefac.com
1.800-826.3486 ext. 105
www.sefac.com

Beyond compliance
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 systems. Because certain refriger-
ants are potent greenhouse gases, 
the proposal includes new EPA 
standards for reducing hydrofluo-
rocarbon leaks.  

Heavy- and medium-duty ve-
hicles currently account for about 
20 percent of greenhouse gas 
emissions and oil use in the U.S. 
transportation sector, but only 

comprise about 5 percent of vehi-
cles on the road.

Years of research, testing 
Although the proposed rules 

have been in development for 
nearly six years, the past three 
years have been spent conducting 
what the agencies say was exten-
sive testing and research.

The agencies claim the rules 
would achieve up to 24 percent 
lower CO2 emissions and fuel 

consumption than an equivalent 
over-the-road truck in 2018, based 
on the fully phased-in standards 
for the tractor alone in a tractor-
trailer vehicle. For the first time, 
the rules propose standards for 
big-rig trailers.

The feds say the proposed 
standards:

• Are grounded in rigorous 
technical data and analysis

• Reflect extensive outreach 
w i t h  i n d u s t r y  a n d  o t h e r 

stakeholders
• Rely on cost-effective tech-

nologies to enhance fuel efficien-
cy and reduce GHG emissions that 
are cur rently available or in 
development

• Do not mandate the use of 
specific technologies. Rather, “they 
establish standards achievable 
through a range of technology op-
tions and allow manufacturers to 
choose those technologies that 
work best for their products and for 

their customers. (These technolo-
gies include improved transmis-
sions, engine combustion optimi-
zation, aerodynamic improvements 
and low rolling resistance tires.)

• Are phased in over the long-
term, beginning in model year 
2021 and culminating in standards 
for model year 2027 — giving 
manufacturers the time and flexi-
bility to plan

• Are flexible, allowing bank-

Emissions standards
CONTINUED FROM PAGE 4
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 increase is unnecessary because 
only a fraction of insurance claims 
have ever reached the current min-
imum liability amount. 

Another study
The House version of the bill 

would prohibit the FMCSA from 
using any of the funding it receives 
to implement an increase in the 
minimum financial responsibility 
requirements on companies that 
transport passengers or property.

However, because of opposi-

tion to the provision by Senate 
Democrats, Republican leaders 
had to water it down to pass a bi-
partisan bill.

The Senate bi l l  says the 
FMCSA cannot use its funds to de-
velop, issue or implement any reg-
ulation that increases levels of 
minimum financial responsibility 
for transporting passengers or 
property until 60 days after it pro-
vides a report to Congress on the 
impact of such an increase.

It would require that the report 
include an assessment of cata-
strophic crashes in which damages 
exceeded the insurance limits, the 

impact of higher insurance premi-
ums on carriers and the capacity of 
the insurance industry to under-
write increases in current mini-
mum insurance limits.

The FMCSA has issued re-
ports in support of raising the min-
imum, but critics contend that the 
agency has yet to produce any 
credible data demonstrating that 
financial responsibility limits have 
any correlation with improved 
safety.

They are concerned that if the 
Senate version of the bill passes, 
the FMCSA could produce anoth-
er inadequate report or simply 

summarize its old reports to satisfy 
the provision.

CSA disclaimer
The Senate bill, which passed 

the Appropriations Committee by a 
vote of 20 to 10, also would require 
the FMCSA to post a disclaimer on 
its Compliance, Safety, Account-
ability website stating that scores 
“are not necessarily reliable indica-
tors of relative safety performance.”

Critics of CSA, including 
some members of Congress, the 
motor carrier industry and the 
Government Accountability Of-
fice, contend that the safety data 

produced by the program is 
flawed and doesn’t accurately re-
flect the safety records of bus and 
truck companies.

Other provisions in the bill 
would force the FMCSA to pub-
lish a final rule requiring electron-
ic logging devices and a proposed 
rule to require speed limiters. The 
ELD rule would be due within 60 
days of the bill’s enactment.

The FMCSA has indicated it 
plans to issue a final ELD rule by 
fall. The National Highway Traffic 
Safety Administration also is plan-
ning to release a speed-limiter pro-
posal for heavy trucks.
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Featuring
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Quick Delivery & Shipping
Great Pricing, Exceptional Service
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Oregon, Indiana, Florida & Arizona
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evaluation of      Chart or      Tour

Call us today at 1-800-448-7001 or 
visit www.rbs2000.com to request an 

go go

go

    Tour: Our browser based tour 
management system designed 
speciically for the motorcoach 
industry. Manages reservations, 
itineraries, receivables, payables, 
produces management reports and 
escort, driver and customer documents escort, driver and customer documents 
for group and retail tours. Real time, fully 
integrated credit card processing is 
available using a secure and reliable 
gateway service. Accessible 
from any computer with internet 
access. Hosted at RBS secure data 
facility. RBS professional staff manages facility. RBS professional staff manages 
server hardware and software and 
performs all updates and daily backups.

New release coming soon! 
Visit www.rbs2000.com for the latest 
news, timeline, features, and more 
related to      Tour version 3.

www.rbs2000.com

go

go

go

    Chart: Features include customer
and contract management, vehicle 
inventory, scheduling and dispatch,
accounts receivables, and numerous
accounting and operations reports.
Additional modules include: Prophesy
Mileage and Routing,      Mileage and Routing,      Mile (IFTA 
reporting). Driver Duty (payroll and time 
management), Email, Advanced 
Accounting and Advance Dispatch 
management and reporting; and more!

Web Manager Module: Provides online 
credit card processing, integrated quote 
requests, online access to Drivers' requests, online access to Drivers' 
schedules and other custom      Chart 
data access via the web.

Data Backup and Recovery: Remote 
services includes daily, scheduled 
backup of RBS data iles over a secure 
connection.

go

Tour Management System
Tourgo

Charter Management System
Chartgo

Charter & Tour Software

RELATIONAL BUS SYSTEMS

ing and trading emissions credits 
for most manufacturers and provid-
ing the opportunity for businesses 
to choose the most cost-effective 
path to meeting the standards

Like the current 2014-18 fuel 
eff iciency and greenhouse gas 
standards for heavy-duty trucks 
and buses, the proposal includes 
separate engine standards aimed at 
achieving continued progress on 
engine efficiency and allowing for 
 direct measurement of engine 
emissions.

The agencies also are propos-
ing efficiency and greenhouse gas 
standards for big-rig trailers for 
the first time. The EPA trailer stan-
dards, which exclude certain cate-
gories such as mobile homes, 
would begin to take effect in model 
year 2018 for certain trailers, while 
NHTSA’s standards would be in 
effect as of 2021, with credits 
available for voluntary participa-
tion before then.

Technologies for trailers — in-
cluding aerodynamic devices, 
light weight construction and self-
inflating tires — can significantly 
reduce total fuel consumption by 

tractor-trailers while paying back 
the owners in less than two years 
due to the fuel saved, according to 
the agencies.

Continuing effort 
The new proposal builds on the 

fuel efficiency and greenhouse gas 
emissions standards in place for 
model years 2014-18, which is re-
ferred to as Phase 1 of the feds’ 
emissions and fuel cutting efforts. 
The proposal released last month 
is Phase 2. 

The proposed standards are 
said to be fully harmonized be-
tween NHTSA and EPA. The 

agencies say they also have worked 
closely with the California Air Re-
sources Board in developing the 
standards. 

“All three agencies are com-
mitted to the goal of setting a sin-
gle set of national standards,” said 
EPA and NHTSA in a joint state-
ment, which would be a welcome 
change for many commercial ve-
hicle operators. “Throughout 
every stage of development, the 
administration’s fuel eff iciency 
program has benefited from close 
partnership with industry, labor 
and environmental leaders.

“With this proposal, a high 

level of engagement with stake-
holders will continue to be critical, 
as feedback will be instrumental to 
the agencies’ work to finalize the 
standards by 2016.”

A public comment period will 
be open for 60 days after the pro-
posal is published in the Federal 
Register, which was expected to 
happen this month. In addition, 
NHTSA and EPA will host two 
public hearings, the dates of which 
have not yet been announced.

For more details on the notice 
of proposed rulemaking, visit 
NHTSA’s Fuel Economy site: 
www.nhtsa.gov/fueleconomy.

Emissions standards
CONTINUED FROM PAGE 12
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OVERLAND PARK, Kan. — 
The International Motorcoach 
Group has added Annett Bus Lines 
of Jacksonville, Fla., to its North 
American network. 

Annett joins Escot Bus Line of 
Largo in the Florida market, bring-
ing the IMG network to 53 compa-
nies in the U.S. and Canada.

Founded in 1976 by Eric and 
Norma Jean Annett, Annett Bus 
Lines today is a second-generation 
family company now owned and 
operated by brothers Brian and 
David Annett. The company has 
multiple locations in central and 
northern Florida, including Se-
bring, Jacksonville, Ocala, Talla-

hassee and Madison.
“We are excited to have been 

accepted into arguably the best 
group of transportation companies 
on the planet,” said Brian Annett, 
president of Annett and chairman 
of the United Motorcoach Associa-
tion. “Annett Bus Lines will be a 
great fit into the IMG organization 

and we look forward to strengthen-
ing the network in Florida and 
throughout the southeastern United 
States.”

IMG President Bronwyn Wil-
son said that Annett Bus Lines 
“shares IMG’s core values with re-
spect to safety, reliability and train-
ing and will build on IMG’s pres-

ence in Florida.”
IMG members operate more 

than 7,000 vehicles and provide 
services to more than 21 million 
charter and tour customers in the 
U.S. and Canada each year. Mem-
ber companies must adhere to strict 
standards and qualifications for in-
vitation-only membership.

IMG adds Annett Bus Line in Florida, has 53 members
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INTRODUCING THE NEW FORD TRANSIT

The 2015 Transit Wagon with the high roof 
has a CENTER AISLE THAT’S 6'5" HIGH.*

 *Medium roof shown.

THE NEW 
2015
TRANSIT

UP TO 
100.5 CU. FT.
Hauling lots of people usually means 
hauling lots of their stuff. The Transit 
Wagon offers generous cargo space behind 
the last row of seats.† There’s plenty of room 
for briefcases, computer bags, luggage and 
steamer trunks. All are easily accessible, 
thanks to widely opening rear swinging doors 
and a cargo fl oor as low as 28.2 inches.†

CONFIGURATIONS
SEATING6

With available seating for 8, 10, 12 or 15 
passengers, you can choose the Transit 
that best fi ts your needs. All 15 passengers 
can take their seats easily,† thanks to a 
center aisle. And to make sure no one feels 
boxed in, it’s available with fl ip-open windows 
on both sides, front and rear.

The new 15-passenger Transit Wagon is 
equipped with the industry’s fi rst 5-row 
side airbags.†† Standard. And with multiple 
safety features designed to help protect 
passengers, safety is clearly the top priority 
in Transit.

•  T H E  N U M B E R S  D O N ’ T  L I E  •

**C**** lasass is s s s Fs FFullullulll-Si-Si-Si-Siizeze ze ze VanVanVaVa s. s. s WheWheWheWheWhen pn pn pn n roproproperlerlere y ey ey y quiquiquq ppepppppped.d. ††WheWheWhehhhhWhen pn pn pproproppoperlerlerlerly ey ey ey eequiquiquiquippeppeppeppeppeeeed.d.d.d.d.d.d †††††††AlwAlwAlwAlwaysaysaysays wewewewear ar youyououo r sr ssafefety ty belbelbelbelt at atttt nd ndn secsecureureureureure chchc ildildldldldldldrenrer inini ththhe re rearearaa seseseeat.atatat.t

15 PASSENGERS
5 ROWS

 1 AMAZING 

INNOVATION

BEST-IN-CLASS FACTORY-BUILT CARGO CAPACITY 
 IN A 15-PASSENGER WAGON**

Crayola attraction opens;
Nashville Ryman expands

ORLANDO, Fla. — The theme-
park capital of North America has a 
new group-friendly attraction. 

Buoyed by the success of the 
first Crayola Experience in Easton, 
Pa., where the attraction has drawn 
consistently strong crowds since 
opening in May 2014, the compa-
ny opened its second Crayola Ex-
perience here early this month.

It’s likely the Orlando location, 
in a prime storefront space in the 
upscale Florida Mall, will have a 
good base of potential visitors, es-
pecially families.

 The Crayola Experience Or-
lando features 25 interactive sta-
tions that encourage visitors to do 
everything from coloring spinning 
paper plates to manufacturing a 
colored marker.

The attraction is just inside the 
mall entrance used by bus groups. 

For more information, go to 
www.crayolaexperience.com or 
call Jackie Vasquez, marketing and 
sales manager, at (407)757-1700.

Renovated Ryman 
NASHVILLE, Tenn. — One of 

this city’s most-popular longtime 
tour bus stops, the historic Ryman 
Auditorium, has debuted its $14 
million expansion.

A key aspect of the makeover 
is a theater presentation called 
“Soul of Nashville.” 

Ryman officials say visitors 
are immersed in the auditorium’s 
history of more than a century of 
performances and a new collabo-
ration featuring Darius Rucker, 
The Fisk Jubilee Singers, Sheryl 
Crow and Vince Gill.

In addition to the “Soul of 
Nashville,” visitors experience five 
new exhibits: “Workin’ on a Build-
ing,” “Showplace of the South,” 
“Mother Church of Country 
Music,” “Ryman Stage to Screen” 
and “Ryman Renaissance.” 

 Once home to the Grand Ole 
Opry, which relocated to the Grand 
Ole Opry House in Nashville in 
1974, the Ryman still occasionally 
hosts Opry shows and has long 
been a favorite of bus tours.

Group rates are available for 
parties of 15 or more; contact 
group sales at (615) 871-5043 or 
visit http://ryman.com/tours.
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The coach and school bus mar-
kets are among the strongest for 
Shore Funding, a broker or third-
party originator that also works 
with operators of construction 
equipment and tank-trailers.

On the leasing front, ASV’s 
Berg said fair market value leasing 
in the industry is increasing but is 
still a relatively small portion of 
the overall f inancing in the bus 
and transit market. The residual 
value of the industry’s equipment 
tends to be very strong, so many 
customers elect to retain owner-
ship over the long term, he said.

Standard among operators is 
TRAC leasing, short for terminal 
rental adjustment clause, in which 
operators own the collateral at the 
end of the term. The title remains 
in the name of the finance compa-
ny and it gets the depreciation, but 
at the end of the term, the operator 
can own the equipment.

Split TRAC
Berg has noticed a trend to-

ward off balance sheet financing 
called a split TRAC/modif ied 
TRAC. 

Many large bus and transit op-
erators prefer not to hold equip-
ment-financing debt on their bal-
ance sheet and have been using 

split TRAC/modified TRAC struc-
tures to accomplish that, he said. 
The split/modified TRAC modi-
f ies a standard TRAC lease to 
allow for off balance sheet financ-
ing per GAAP rules, Berg added.

Shore Funding’s DeAngelis 
said companies often lease when 
they have certain restrictions or 
debt covenants from their banks 
that companies can address by 
leasing, carrying the lease as a 
rental expense.

If companies want lower pay-
ments and don’t need the deprecia-
tion, leasing does that because the 
lessor takes the depreciation and 
lowers the payment for doing so, 
he said.

“At end of the lease, there’s a 
purchase option that is very favor-
able to the customer. On a new 
coach it could be like 20, 25 per-
cent at the end of seven years and 
the coach is worth quite a bit more 
than the purchase option,” he said. 
“So what happens is they can pay 
the 25 percent or they can refi-
nance the coach for another two or 
three years and pay off the pur-
chase option like a balloon pay-
ment, too.”

Refinancing an option
Berg said the Federal Reserve 

is signaling interest rates will start 
rising later this year or in 2016, but 

people think rates could remain 
flat this year.

“It appears that we have seen 
the last of a falling rate or a declin-
ing rate market,” he said. “There’s 
plenty of room for refinancing out 
there. I don’t think that market’s 
dried up at all.”

DeAngelis said refinancing to 
a lower interest rate and payments 
is available to solid small, medium 
and large companies. But if opera-
tors are looking to refinance to 
take working capital off the equip-
ment because there’s equity in it, 
those kinds of transactions proba-
bly won’t fly, he said.

“Typically, when you’re look-
ing for working capital, it’s be-
cause there’s a shortage of capital 
in the business,” he said. “Usually 
it’s construed as a red flag, so the 
bank will stay away from that.”

DeAngelis said there are cases 
when money is available for that 
type of refinancing if the working 
capital is necessary for growth. 
For example, in the school bus in-
dustry, when operators have new 
contracts and are growing, they 
sometimes need capital to help ac-
celerate the contract and work 
more favorably when the contract 
starts, he said.

Refinancing allows companies 
to lower older, existing rates to im-
prove cash flow, which also can 

include extending the financing 
term, he said. 

“That’s where refinancing is 
very positive for those companies 
because they get rid of the higher-
rate debt and what they have is 
more operating capital,” he said.

Talk to the bank
It’s important for operators to 

communicate with their lenders, 
Berg said.

“The reality is, everybody’s 
going to have bad times some-
times,” he said. “If you make your 
debt service payments and keep 
your relationships strong with 
your bank, you will get financed.”

Cash flow comes and goes, he 
said. Banks that know the industry 
also know it comes with good 
times and bad.

Good customers continue to 
make debt payments or call their 
banks when cash flow is tight and 
explain why, which banks appreci-
ate, he said.

“At the end of the day, all 
(banks) want to do is be informed,” 
Berg said, adding that banks will 
stick with customers a long time if 
they see they’re being informed 
and operators make the right deci-
sions. “By and large, that’s what 
I’ve seen. I think there’s no short-
term approaches and people know 
what they’re doing.”

Financing
CONTINUED FROM PAGE 3
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NORTHFIELD, Minn. — The 
third annual Larry Benjamin Golf 
Classic was the biggest and most 
successful yet, raising $45,000 for 
lung cancer research.

Mary Jane Benjamin started the 
event in 2013 in honor of her late 
husband Larry Benjamin, the for-
mer co-owner of Northfield Lines, 
Inc./Benjamin Bus, who died in 
November 2011 of lung cancer.

Proceeds go to the “A Breath 
of Hope Lung Foundation,” which 
funds lung cancer research and 
awareness.

The first Larry Benjamin Golf 
Classic raised $23,000 and the 
second brought in $30,000. This 
year’s event, held on June 22 at 
Northfield Golf Club, attracted 
148 golfers and 200 people at-
tended the charity dinner and the 
silent and live auctions.

Auction items included a one-
week trip to Orlando, a $1,000 
wall of wine, a three-night stay at 
Hotel Blake in downtown Chica-
go, a beach house rental and a 
NASCAR racing suit with four 
tickets to any NASCAR event.

Benjamin Golf Classic reports record
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PERTH, Scotland — Com-
bined operating profits of Coach 
USA, Coach Canada and mega-
bus.com declined by 7.1 percent 
during fiscal 2014, largely because 
of increased insurance costs and 
low gas prices. 

Stagecoach Group, corporate 
parent of all three operations, re-
ported in its preliminary financial 
results for the 12 months ended 
April 30 that its North American 
division, which is largely com-
posed of Coach USA, Coach Can-
ada and megabus, had an operating 
profit of $35.3 million, down from 

a fiscal 2013 restated operating 
profit of $38 million. 

The fiscal 2014 operating mar-
gin of the North American division 
was 5.2 percent, down from 5.5 
percent during fiscal 2013.

The company attributed the de-
clines in profit and operating mar-
gin to increases in its insurance 
and claims costs for the North 
American division. It added that 
the “sharp fall in fuel prices ad-
versely affected demand for our 
megabus.com intercity coach 
services.”

“Megabus.com competes with 

private cars, as well as other public 
transport operators, for intercity 
journeys and the fall in fuel pro-
cess made cars more cost-effec-
tive,” the company said. “Never-
theless, megabus.com remains 
profitable and over the longer term 
we see opportunities to further 
grow that business.”

Stagecoach said the financial 
performance of its non-megabus 
businesses in the United States and 
Canada was “satisfactory” and 
“steady.” However, the company 
said those businesses also are af-
fected by lower gas prices, strong 

competition in U.S. sightseeing 
markets and the strong U.S. dollar, 
which has resulted in a decline in 
spending by European visitors to 
the U.S.

The company said it remains 
cautious about the short-term 
prospects of megabus.com reve-
nue growth, but noted some en-
couraging signs so far this year.

In April, Stagecoach intro-
duced a new megabus seat reserva-
tion system that has delivered an 
additional revenue stream, and the 
company started rolling out the 
GreenRoad eco-driving technol-

ogy across its North American 
fleet following the success of the 
system in reducing fuel consump-
tion in its UK operations.

Stagecoach also said it was en-
couraged that overall North Amer-
ican operating profit for May was 
satisfactory.

“We are not planning any sig-
nificant expansion of our North 
American megabus.com opera-
tions in the coming months but 
will reassess the further growth 
opportunities for the business in 
the second half of (fiscal 2016),” 
the company said.

Megabus profits decline as lower gas prices cut ridership

People
RANCHO CUCAMONGA, 

Calif. — Jodi Merritt has been 
named president of H&L Charter 
Co., Inc. Merritt brings 24 years of 
experience with the company to the 
position, including coach cleaning, 
log auditing, dispatch, sales, man-
agement and director of operations.

Merritt also has been an active 
participant in motorcoach industry 
organizations such as the United 
Motorcoach Association, the Cal-
ifornia Bus Association and the 
American Bus Association. She 
was named as one of seven Leaders 

for Today and Tomorrow by Desti
nations magazine.

Merritt also was a member of 
the joint task force for the UMA/
NTA collaboration that created 
Travel Exchange and now serves on 
the UMA Meetings Committee. In 
addition, she represents her com-
pany in a Spader Management 
Group.

Merritt replaces Elaine Fickett 
as president of H&L Charter, which 
has been providing transportation 
services throughout Southern Cali-
fornia and the West since 1985 and 
has 12 coaches and 30 employees.

FARIBAULT, Minn. — ABC 
Companies has announced the ap-

pointment of Joe Lunny as transit 
bus and service sales specialist for 
the eastern United States. Lunny 
has more than 25 years of bus sales 
and management experience, most 
of it in the transit industry along the 
East Coast.

Prior to joining ABC he served 
as southeast regional sales manager 

at New Flyer Industries. He also 
was vice president of sales and 
marketing for two bus dealerships 
and was owner and CEO of the first 
commercial-only Blue Bird bus 
dealership in New England.

Lunny will be serving custom-
ers east of the Mississippi River, 
working with industry veteran Jim 
Morrison, who manages the west-
ern region. They are teamed with 
two dealerships in the sales and ser-
vice of New Flyer transit buses. 
ABC has an agreement with New 
Flyer Industries to serve as U.S. 
distributor of the company’s MiDi 
and Xcelsior transit buses to private 
bus and shuttle operators.

 Jodi Merritt  Joe Lunny 

R.C. Johnson of
J&J Charters dies

CROSBY, Texas — R. C. 
(Kap) Johnson, the founder of J&J 
Charters of Crosby, passed away 
on June 26 after a long illness.

Johnson, a well-known mem-
ber of the motorcoach industry, is 
survived by his wife, Loisy, and 
his children, Daryl, Pshaun and 
Melechia.

Daryl Johnson is chairman of 
the National Association of Mo-
torcoach Operators (NAMO) 
board and a former UMA board 
member.
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thanking Toledo and Ohio law en-
forcement officials “for great work 
in helping to locate the vehicle. 
MCI is glad to be getting the coach 
back.”

As members of the motorcoach 
industry know, this isn’t the first 
time Jones has been involved in 
the theft of a bus. He has been 
questioned, arrested, charged and 
convicted multiple times over the 
past dozen years in connection 
with stolen buses. 

Five years ago, Jones was sus-
pected of stealing a Miller Trail-
ways’ (now Miller Transportation) 
coach from the same MCI facility.

At the time, GPS records 

showed the bus was dropped off at 
the MCI repair center at 10 p.m. 
and by 10:30 it was back on the 
road in the hands of a miscreant, 
thought to be Jones.

The bus later was discovered 
and recovered, using its onboard 
GPS, at a truck stop near Toledo. 
Eyewitnesses linked Jones to the 
theft. (See May 1, 2009, Bus & 
Motorcoach News.) 

 
Making a casino run

In February of this year, Jones 
was pulled over for speeding in 
Michigan while driving a bus that 
had been stolen the previous May 
from Bestway Charter Transporta-
tion in Rosemont, Ill. 

Jones reportedly had been 
using the stolen Van Hool T2145 

to run an unregistered, unlicensed 
and uninsured charter service out 
of Toledo, and was stopped by po-
lice while driving passengers to a 
Michigan casino. (See March 15 
Bus & Motorcoach News.) 

Mike Skopec, vice president of 
Bestway, said authorities im-
pounded the bus and it eventually 
was returned to the company — 
after he paid a $1,020 towing 
charge. 

Jones was released after the 
February stop in Michigan, and a 
warrant reportedly was issued for 
his arrest. But Kaminski said To-
ledo police were unable to find any 
record of a warrant.

American Heritage Trails in 
Fort Wayne, Ind., had a coach sto-
len by Jones in 2008. Jones was 
caught within days and eventually 
was convicted, spent time in jail 
and was ordered to pay restitution 
to the company. However, he paid 
only part of the restitution, filed 
for bankruptcy after American 
Heritage sued him and was re-
leased from the obligation. 

Jones also has been connected 
with the thefts of buses from Lake-
front Lines in Ohio and Ground 
Transportation Specialists in 
Michigan. 

Going legit
About three years ago, Jones 

made an apparent attempt to go 
legit, but that didn’t last. He start-
ed a bus company, Destiny Tours, 
in Toledo that operated for less 
than a year before the FMCSA dis-
covered he was operating outside 
his authority. The company was 
placed out of service by the 
FMCSA on May 1, 2013, with no 
further action taken. 

Jones’ effort at being legiti-
mate apparently was tripped up by 
his failure to complete the USDOT 
registration process and go through 
the normal new-entrant vetting 
procedures. According to the 
FMCSA, on at least five occasions 
between May 2012 and February 
2013, Jones operated as a for-hire 
carrier in interstate commerce 
without the authority to do so. 

A year later he stole the Best-
way Charters coach in Illinois, op-
erating it for nine months and 
35,000 miles illegally in Ohio, 
Michigan and probably elsewhere.

Victims of the bus thefts, many 
of whom lost big money, are un-
derstandably frustrated that neither 
the criminal justice system nor the 
Federal Motor Carrier Safety Ad-
ministration has been able to stop 
Jones’ criminal activity or the huge 
risk he represents on the highway. 

Stealing the bus in one state 
and operating it in another means 
law enforcement agencies and 
prosecutors have trouble connect-
ing the dots. And even when they 
do, Jones seems to always walk 
away and resume his i l legal 
activities.

Kaminski said he shares the 
victims’ frustrations.

“This is what he does. He sort 
of rolls the dice and operates with-
out insurance or the proper regis-
tration and plates,” he said. “It re-
ally short-changes the people who 
are trying to do things right.”

must be convinced there are droves 
of bus companies evading en-
forcement by engaging other bus 
companies to allow them to oper-
ate under their USDOT number. 
Meanwhile this is just another ex-
ample of burdening an entire in-
dustry with regulations to catch a 
few miscreants — maybe.”

Presley explained that under a 
typical subcontractor agreement, a 

charter bus company with operat-
ing authority (company A) will 
contact another bus company with 
its own operating authority (com-
pany B) and arrange for a bus and 
driver for supplemental or emer-
gency service.

Today such arrangements can 
be as informal as a verbal promise 
or execution of a charter contract, 
he said. The company supplying 
the supplemental service is pre-
sumed to assume all responsibility 
for compliance with the Federal 

Motor Carrier Safety Regulations 
and for furnishing the service 
under its own operating authority.

The new FMCSA rule would 
treat such subcontracting arrange-
ments the same as leases, despite 
their differences.

“Under the new rule, the 
FMSCA is saying company A is 
essentially assuming possession of 
the vehicle and driver and is re-
sponsible for the compliance of 
company B during the term of the 
lease,” Presley said.

“These arrangements are gen-
erally short-term — a few hours to 
a few days — and there is little, if 
any, time to confirm compliance 
of the vehicle and driver,” he said. 
“The FMSCA is forcing company 
A to assume the unknown compli-
ance responsibility of company B. 
If company B’s vehicle or driver 
has deficiencies that are discov-
ered during an inspection, compa-
ny A will receive the penalties and 
negative scores.

“Considering that company B 

is the actual violator, how does 
making company A responsible 
help identify the actual violator 
and how does this serve the pub-
lic? UMA fails to appreciate how 
burdensome formal leases will 
benef it the public or improve 
safety.

“How this makes travel by 
 motorcoach safer remains a 
mystery.”

To read the final rule, go to: 
www.gpo.gov/fdsys/pkg/FR2015
0527/pdf/201512644.pdf.

REPOS FOR SALEREPOS FOR SALE
•“Bank Repos” across the US   • Priced to Sell

• Variety of Makes & Models

1-877-737-2221 x30716
www.Bus-Buys.com — View “Repo Inventory” 

Excellent Condition–none nicer! 
Cummins • B500 • 58 pax w/lav 

200k TCM • Michelin Tires 
Alcoa Rims • Cordless Mics 

CD/DVD • Lots more options 
 Partial Financing O.A.C. 

$264,900
Trade for MCI D or DL3 Considered • More available 

Call / Email today for photos and more info! 
sales@royalstarhawaii.com / 808.832.6261

NEWLOWERPRICE!

August 2015

4 Pennsylvania Bus Association 
Bus Inspection Workshop, York 
Springs, Pa. Info: www.pabus.org.

8-12 Georgia Motorcoach 
Operators Association-Alabama 
Motorcoach Association-South 

Central Motorcoach Associa-
tion Regional Meeting, Lake 
Lanier Islands, Ga. Info: www.
alabamamotorcoach.org.

10-11 2015 Midwest Bus & 
Motorcoach Assoc. Conven tion, 
Hotel Fort Wayne, Fort Wayne, 
Ind. Info: www.mbmca.org.

13-16 2015 NAMO Annual 

Conference, Crowne Plaza 
Riverfront Hotel, Jacksonville, 
Fla. Info: www.namocoaches.org.

20-23 Motorcoach Association 
of South Carolina, North 
Carolina Motorcoach Associa-
tion and Virginia Motorcoach 
Association Regional Meeting, 
Doubletree by Hilton, Columbia, 
S.C. Info: www.scmotorcoach.org.

Calendar

FOR SALE – 5 Thomas 30 Foot Transit Buses
2008 Model Year, 30 perimeter seats + standees, double door, 
MBE Engine, Allison B300 transmission, Carrier A/C, clean 

white paint, excellent interiors, mileages vary from 233,000 to 
255,000. Owned and operated since new by ESCOT Bus Lines 
in Florida. Priced to sell: $24,999 each or all 5 for $115,000. 
Call Brian Scott for information at (727) 545-2088

Bus leases
CONTINUED FROM PAGE 1

Bus thief
CONTINUED FROM PAGE 1

requirement that nominees must 
have been a UMA member for at 
least one year. 

Directors serve without pay, but 
the association generally reimburs-
es directors for travel and accom-
modations while performing UMA 
business and/or attending associa-
tion meetings.

Nominations for the regional 
board directorships must come 
from active UMA members who 
are motorcoach operators in the 
same region as the candidates they 
nominate. Members can nominate 

themselves. Candidates nominated 
for the board must represent an 
 active UMA-member company 
i n  g o o d  s t a n d i n g  w i t h  t h e 
association.

Two-person subcommittees ap-
pointed by the UMA Board of Di-
rectors Membership and Bylaws 
Committee will vet all board nomi-
nees, checking to make sure they 
qualify and are willing to stand for 
election and to serve if elected.

Written letters of nomination 
must state the candidate’s name, 
company affiliation and home-base 
location. Nomination letters also 
must be postmarked, emailed or 
faxed between July 15 and Aug. 29.

The nominating subcommittees 
will produce a list of candidates for 
each region no later than Oct. 1.

Ballots will be mailed to UMA 
members by Oct. 15, and must be 
returned no later than Nov. 15. 
Winners will be announced in Bus 
& Motorcoach News.

UMA members with questions 
about nominations should contact 
the association at (800) 424-8262. 
Mail nomination letters to: UMA 
Nominations, 113 S. West St., 4th 
Floor, Alexandria, VA 22314-2824. 

Nominations also may be faxed 
to (703) 838-2950, or emailed to 
UMA President and CEO Victor 
Parra at vparra@uma.org.

UMA board
CONTINUED FROM PAGE 1



IN AN INDUSTRY THAT  
 VALUES QUALITY, IT’S NICE  
 TO BE NUMBER ONE.
The coaches we build are designed to win accolades from passengers. But we were 
especially proud to learn that Prevost recently ranked first in seated coach sales.  
It’s proof that our industry is increasingly committed to passenger comfort, 
convenience and safety. And it affirms our dedication to building coaches that deliver 
the superior quality that tour operators need in today’s competitive marketplace.

www.prevostcar.com



“TEMSA”,  “TS35” and Circle Design marks are trademarks owned by TEMSA GLOBAL SANAYI VE TICARET ANONIM SIRKETI.

With top quality manufacturing and key standard safety features such as tempered & laminated side 

windows, lane departure warning system, ABS, ESC, ATC, RSC and engine fire suppression system, 

the TS 45 is not only safe, but has a luxurious handle and ride that is sure to impress your customers. 

CH Bus Sales is the only distributor to offer motorcoaches of 30-, 35-, and 45-feet to accommodate a 

group of any size and help you best utilize your fleet, affordably.  CH Bus Sales is dedicated to 

after-sales support and service to keep your coaches on the road.  

Surpass your customers’ expectations with Temsa.

877-723-4045 or visit WWW.CHBUSSALES.COM
For more information, contact CH Bus Sales at:

www.chbussales.com

DRIVEN BY EXPECTATIONS
THE NEWEST MODEL IN OUR FLEET

TEMSA TS 45


