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RALEIGH, N.C. — North Carolina has 
adopted a law aimed at stopping anyone reg-
istered under the state sex offender and public 
protection programs from driving a commer-
cial passenger vehicle or school bus.

The legislation prohibits the state DMV 
from issuing or renewing a commercial driv-
er’s license — with a passenger or school bus 
endorsement — to convicted sex offenders 
and other bad guys.

The measure is believed to be the first of 
its kind in the nation, and some in the motor-
coach industry believe it could serve as a 
model for similar laws across the U.S. where 
activists continue to push for stronger statutes 
to keep convicted sex offenders away from 
children, including on buses.

The North Carolina law was instigated 
and pushed through the state General Assem-
bly by the North Carolina Motorcoach 
Association.

Association President Jim Harris of Car-
dinal Coach in Warsaw, N.C., said the impetus 
came at a meeting of the Southeastern Re-
gional Motorcoach Operators Association.

During the meeting, operators from Flor-
ida were commenting on the onerous hoops 
they were being forced to jump through to 
comply with rules that grew out of Florida’s 
famous Jessica’s Law, which is designed to 
punish sex offenders and reduce their ability 
to re-offend.

The rules are costing Florida operators 

COLUMBIA, S.C. — Private 
charter companies and public tran-
sit agencies in South Carolina 
could be on to something. 

At least that’s what many in the 
two sometimes-feuding sectors of 
the bus industry are hoping fol-
lowing an unprecedented joint 
meeting here last month that could 
help them put past differences be-

hind and usher in a new era of 
cooperation. 

The informal gathering drew 
about 70 people — two-dozen 
transit executives among them — 
who chatted about a wide range of 
topics of mutual interest, ranging 
from the upgraded federal charter 
service rule, to closer coop eration 
to avoid complaints and rule viola-

tions, to more coordination in ser-
ving bedroom and rural commu- 
nities.

“The meeting went very, very 
well,” said Mark Keenan, head of 
the Spartanburg Area Regional 
Transit Agency and president of 
the Transportation Association of 
South Carolina, which represents 
state transit agencies.

“It was about partnerships and 
we should always be looking for 
partnerships.” 

Walter Bryant of Bryant Tours 
in North Charleston and president 
of the Motorcoach Association of 
South Carolina, offered a similar 
assessment, noting that meeting 
one-on-one as they did should help 
tone down territorial squabbles.   

“And, we might just have started a 
good partnership, too.”

The meeting was pushed by the 
state motorcoach association, 
which said it hopes the get together 
will not only generate other meet-
ings between the two groups in 
South Carolina, but encourage sim-
ilar gatherings in other states across 

South Carolina operators, transits find common ground
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WILMINGTON, Del. — The motor-
coach industry’s largest and best-known bus 
broker, Bus Bank, has filed for Charter 11 
bankruptcy protection, owing dozens of bus 
operators across the U.S. hundreds of thou-
sands of dollars. 

The filing — in U.S. Bankruptcy Court 
here — came late last month.

Bus Bank’s voluntary bankruptcy peti-
tion, filed under its legal corporate name, 
Global Charter Services Ltd., shed little light 
on the extent of its overall financial plight, 
noting only that the company had liabilities 
of between $1 million and $10 million. Its 
assets are somewhere in the same range.

However, the f iling did identify its 
20-largest creditors and all but four or five 
appear to be motorcoach operators who are 
owed between $40,000 and $86,000 each.

A number of well-known operators are 
on the list, including DeCamp Bus Lines of 
Montclair, N.J.; Wertz Motor Coaches of 
Marcus Hook, Pa.; Saddle River Tours of 
Wallington, N.J.; Cavallo Bus Lines of Gil-
lispie, Ill., and Indianapolis, and Gray Line 
of Denver. These companies are owed be-
tween $41,000 and $71,000 each.     

In addition, Coach USA Investment Co. 
of Chicago is owed more than $1 million for 

Bus Bank in bankruptcy Second-quarter sales of new motor-
coaches in the U.S. and Canada rebounded 
sharply from a weak first quarter but contin-
ued to lag behind deliveries of a year ago.

The first-to-second-quarter jump was 
primarily sparked by a large order from 
Greyhound Lines for Prevost coaches. That 
purchase made Prevost’s X3-45 model the 
most-popular coach delivered during the 
second quarter. This is the first time the X3 
had topped the industry best-seller list. 

Another bright spot in the second quar-
ter was purchases by Canadian coach opera-
tors, which were up from a year ago, and 
steady public-sector sales.    

The Greyhound deliveries, Canadian in-

crease and other sales resulted in total over-
the-road new coach sales of 491 units for the 
three months ended June 30, down from the 
596 delivered in the second quarter of last 
year, reported National Bus Trader maga-
zine, which serves as the industry clearing 
house for motorcoach sales figures.

However, the second quarter total was 
well above the 372 sold during this year’s 
first quarter, the 456 sold during the fourth 
quarter of last year and the 439 delivered in 
the third quarter of ’08, meaning it was the 
best sales quarter of the past four.

Commented National Bus Trader Editor 
Larry Plachno: “While this second quarter 
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North Carolina blocks sex offenders
from driving passenger, school buses

New coach sales bounce back

Babies Day is Sept. 24. Coach operators from across the U.S. will partici-
pate in the March of Dimes/United Motorcoach Association Miles for Babies Day 
later this month. See story Page 6.
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RICHMOND, Va. — A new 
survey suggests travel suppliers 
should beef up their deals and pro-
motions because Americans are in 
the throes of a serious “vacation 
deficit.”

The Access America Vacation 
Conf idence Index, a survey of 
1,000 Americans, found that while 
a large majority of respondents (67 
percent) believe that vacations are 
important or very important — 
nearly one in four (23 percent ) of 
those who place a premium on va-
cation travel are not planning to 
take a trip this year. 

The disparity between those 
wanting to take a trip and those ac-
tually traveling is creating a “vaca-

tion deficit” and, at the same time, 
may be creating an opportunity for 
travel suppliers to woo reluctant 
travelers with deals and promotions. 

The Vacation Conf idence 
Index survey was conducted for 
Access America, a travel insurance 
company, by a global market re-
search company. For the purpose 
of the index, a vacation was de-
fined as leisure travel of at least a 
week to a destination of at least 
100 miles from home.

At the time of the survey (late 
July), only 37 percent of respon-
dents reported they had taken a va-
cation this year, leaving plenty of 
opportunity for the travel industry 
to lure would-be travelers.

Recession = opportunity

MONTREAL — Groupe Orlé-
ans Express, the largest intercity 
bus operator in Quebec, has ac-
quired a large chunk of the assets of 
its provincial competitor, Groupe 
Gaudreault.

Included in the acquisition were 
pieces of Groupe Gaudreault’s in-
tercity and transit business, charter 
bus operation, and various school 
bus contracts.

The transaction, which is sub-
ject to approval by various regula-
tory bodies, will allow Groupe 
Orléans Express to essentially take- 
over most or all of seven Groupe 
Gaudreault operations, including 
Lanau Bus, Lanau Com, Lanau 
Mécano, Les Transports Fagnant, 
Sabem, Autobus Lachenaie and 
Autocars Murray Hill.

Upon completion of the trans-

action, Groupe Orléans Express 
will increase its fleet size from 105 
buses to 375 vehicles, including 
220 intercity and transit buses, and 
155 school buses. Its employment 
base jumps from 500 to 800.

 “Combined with the existing 
Groupe Orléans Express opera-
tions, this acquisition not only con-
solidates our position in Quebec 
and in Canada, it also allows us to 
offer new services to our clientele, 
particularly in the fields of transit 
and school transportation, and also 
a wider service territory that re-
flects the company’s diversification 
plan,” said Groupe Orléans Express 
CEO Sylvain Langis.

Most of Groupe Orleans Ex-
press’ activities are in Quebec and 
the Maritimes. The company is a 
subsidiary of Keolis SA (75 percent 

ownership), a leading public trans-
port operator in France. Langis 
owns the remaining 25 percent. 

“We’re delighted that a world-
class company such as Groupe Or-
léans Express Inc. has decided to 
acquire some of our assets,” said 
Groupe Gaudreault’s two owners/
shareholders, Manon and Martin 
Gaudreault, in a statement. 

“Service users will continue to 
enjoy high quality transportation 
for their commute and our employ-
ees will keep their jobs; those were 
two priorities for us.” 

Groupe Gaudreault, which has 
its headquarters in Repentigny, 
Quebec, is shrinking from 750 em-
ployees to 450, and its fleet is going 
from 100 intercity and transit buses 
to 10, from 500 school buses to 310, 
and from 13 luxury coaches to 2.

Quebec operator pursues expansion A new Greyhound in the U.K.
ABERDEEN, Scotland — 

FirstGroup plc, the Scottish-based 
corporate parent of Greyhound 
Lines, plans to import the Grey-
hound name for a new bus service 
in the United Kingdom.  

FirstGroup, which acquired 
Greyhound two years ago when it 
bought Laidlaw International, is 
starting an express service from 
London this month and will run 
Irizar coaches under the Grey-
hound banner.

That will put FirstGroup’s 
Greyhounds in competition with 
coaches operated by National Ex-
press and megabus.com, which is 
owned by FirstGroup’s Scottish 
competitor, Stagecoach Group plc. 

Like the UK megabus, fares will 
start at one pound. 

The first routes will be to cities 
within a two-and-a-half-hour drive 
of London, in regions known as 
Oxfordshire and the Midlands. 

FirstGroup reportedly is start-
ing small and will use a grey Grey-
hound livery. The service suppos-
edly is being modeled after 
BoltBus, the curbside operation 
that was started last year in the U.S. 
by Greyhound and Peter Pan Bus 
Lines. It targets younger travelers, 
offering such amenities as Wi-Fi. 

Some British pundits immedi-
ately seized on the announcement 
as another sign that Britain was be-
coming the 51st U.S. state.

BOSTON — Paul Revere 
Transportation, a Boston-based bus 
operator, has agreed to pay a 
$650,000 civil penalty after a jury 
found it liable for violating federal 
and state clean air laws.

Specifically, the company vio-
lated anti-idling laws, letting buses 
idle for extended periods, often for 
hours. 

In June, following a six-day 
trial in U.S. District Court in Bos-
ton, a jury found Paul Revere liable 
for 234 separate violations of the 
federal Clean Air Act and Massa-
chusetts’ anti-idling regulations.

A hearing to determine a pen-
alty for the violations was sched-
uled for last month until the com-
pany agreed to pay the civil 
penalty.

Paul Revere owns and operates 
a large fleet of buses and other ve-
hicles, including roughly 60 run-
ning out of its bus yard in Roxbury, 
Mass. In 2006, an EPA inspector 
observed buses idling in the yard 
for extended periods.

As a result, the U.S. Justice De-
partment and Environmental Pro-
tection Agency filed a complaint 
against the company in federal 
court for violations of Massachu-
setts’ anti-idling regulations. 

“This penalty appropriately 
punishes past violations of federal 
and state clean air laws and will 
deter other transportation compa-
nies from leaving their vehicles 
idling for extended periods of time 
in the future,” said John C. Cruden, 
acting assistant attorney general for 
the Justice Department’s Environ-
ment and Natural Resources 
Division. 

The USEPA’s New England of-
fice has previously brought and 
resolved 10 separate enforcement 
actions for penalties against nine 
different companies, including 

Paul Revere, for violations of the 
idling law. 

In 2007, Peter Pan Bus Lines of 
Springfield, Mass., was fined more 
than $237,000 by the federal gov-
ernment for violating federal clean 
air and clean water rules.

Peter Pan violated Massachu-
setts’ anti-idling rules at least 45 
times from February through April 
2006, in and around Boston and 
Springfield.

Once the EPA discovered the 
violations at Paul Revere’s Roxbury 
facility, inspections were conducted 
once a week for seven weeks. Dur-
ing each inspection, numerous Paul 

Revere vehicles, sometimes more 
than 20, were seen idling for peri-
ods of up to two hours. During the 
seven separate inspections more 
than 100 hours of illegal idling 
were witnessed. 

Paul Revere had previously 
been cited by USEPA for violations 
of Massachusetts’ anti-idling laws. 
In 2003, the company paid a civil 
penalty for illegal idling at Boston’s 
Logan Airport.

A spokesman for Paul Revere 
said the company had a strong envi-
ronmental record and was disap-
pointed the EPA had been unwill-
ing to settle the case.

Boston operator to pay $650,000 penalty
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Oberstar belts White House
over holdup of highway bill

WASHINGTON — The chair-
man of the House Transportation 
and Infrastructure Committee, 
Rep. James Oberstar, D-Minn., has 
accused the White House of run-
ning for cover in its push to delay 
consideration of a new highway 
bill for 18 months.

In a speech last month at the 
University of Minnesota Hubert H. 
Humphrey Institute of Public Af-
fairs, Oberstar outlined ways to 
fund the multiyear transportation 
bill he has drafted.

He said private groups, includ-
ing trade associations, should take 
the lead in developing a consensus 
on how to pay for the new transpor-
tation plan since the White House 
and Senate are not.

“The ‘Yes-we-can’, ‘Change-
you-can-believe-in’ White House 
ran for cover,” Oberstar said during 
his speech.

The Obama administration, 
with the backing of several key 
Senate transportation leaders, has 
pressed for an 18-month delay in 
reauthorizing transportation legis-
lation and has opposed increasing 
fuel taxes to pay for expanding the 
federal highway and public trans-
portation program.

“You don’t have to say ‘Osama 
bin Laden’ at the White House, you 
just have to say ‘5 cents [a gallon]’ 
at the White House and they all run 
for cover,” Oberstar said.

A six-year highway reauthori-
zation bill, which Oberstar said he 

expected his committee to mark up 
shortly after Congress returns from 
recess next month, would cost 
$450 billion — or $140 billion 
more than current fuel taxes can 
support.

To partially bridge the gap, and 
to allay the “the queasiness in the 
Washington political environ-
ment,” Oberstar said he would seek 
$60 billion in bonds from the Trea-
sury Department for the Highway 
Trust Fund, and allow the fund to 
repay those bonds “after the econo-
my has returned to two quarters of 
positive economic growth.”

Once the economy recovers, 
he said, a 5-cent-per-gallon in-
crease in the fuel tax could also 
kick in, indexed to the highway 
construction cost index, “and that 
would generate the revenues we 
need out over the six years of this 
program.”

Oberstar’s strategy seems 
aimed at trying to balance the con-
cerns of the White House and per-
haps members of the Senate to be 
voting an increase in the fuel tax 
during a recession. In essence, the 
bill would be able to move but the 
funding mechanism is deferred 
until the U.S. gets out of its eco-
nomic hole.

Even with Oberstar’s rhetoric, 
prospects for a long-term bill may 
be dim because the Senate and 
White House “just don’t want to 
deal with this issue right now,” said 
a leading transportation lobbyist.

WASHINGTON — When 
Congress returns from its August 
recess after Labor Day, one of the 
first spending issues it will have to 
tackle is highway funding.

Before the House and Senate 
adjourned for their recess last 
month, members voted to transfer 
$7 billion from the U.S. General 
Treasury Fund to the Highway 
Trust Fund to keep the highway 
fund solvent through the end of 
September.

The Highway Trust Fund is the 
federal government’s primary 
source for f inancing highway, 
bridge and public transportation 
projects. Its shortfall in money is 

primarily due to declining vehicle 
miles traveled and a federal motor 
fuel tax that has not been increased 
since 1993.

Passage of the bill meant state 
transportation departments would 
continue to receive full reimburse-
ments for federal-aid highway 
projects until the end of the fiscal 
year on September 30.

When Congress returns after 
Sept. 7, it will have to figure out 
what to do next. If there is no Con-
gressional action taken by Oct. 1, 
there will be no federal highway 
or public transit program in place.

Many transportation planners 
say it is important to get funding 

in place for at least the next year, 
so state transportation depart-
ments can put infrastructure proj-
ects out for bid after Oct. 1, rather 
than let the fund become insolvent 
and run down to zero. 

Meanwhile, before the Senate 
adjourned, its Environment and 
Public Works, Commerce and Fi-
nance committees formally ap-
proved an 18-month extension of 
existing highway legislation even 
as House leaders continued to op-
pose a delay in passing a new mul-
tiyear transportation funding bill.

The 18-month Senate exten-
sion could move to the full Senate 
when Congress returns this month. 

The price of diesel fuel, which 
has been on a slow, steady increase 
for more than a month, has inched 
above $2.65 a gallon, its highest 
price this year.

The U.S. Department of Ener-
gy reported that the latest weekly 
gain marked the fifth straight in-
crease for the motorcoach indus-
try’s main fuel.

Diesel has risen 20 cents a gal-
lon in the past five weeks.

Still, diesel fuel remains rough-
ly $1.50 a gallon below this same 
time last year when it was coming 
off its all-time record $4.764 a gal-
lon, set in mid-July 2008.

Gasoline, meanwhile, fell 
slightly to $2.637 a gallon during 
the last week in August, its first 
drop in a month, the USDOE said 
in its survey of filling stations.

Gasoline is roughly $1 a gallon 
below its price of a year ago. Gas 
hit a record $4.114 on July 7, 2008.

Each week, USDOE surveys 
about 350 diesel filling stations to 
compile a national snapshot aver-
age price for diesel fuel.

At the same time, the price of 
oil has again pushed past $70 a 
barrel, following a Department of 
Energy report that showed crude 
inventories dropped.

USDOE’s report on crude 
stockpiles showed a drawdown of 
8.4 million barrels in late August, 
contrary to analysts’ predictions of 
a build.

Gasoline inventories fell 2.2 
million barrels, while distillates, 
which include diesel fuel, fell by 
650,000 barrels, the USDOE said.

Highway funding issue
faces returning Congress

Diesel price
reaches high
so far in ’09

Fuel market rule adopted
by FTC; contains big fine

WASHINGTON — The Fed-
eral Trade Commission has issued 
a rule that could result in fines of 
up to $1 million if traders or com-
panies are found manipulating fuel 
markets.

The rule appears to be in re-
sponse to mounting pressure on the 
federal government to regulate oil 
markets and trading.

The rule gives the commission 
the power “to crack down on fraud 
and manipulation that can drive up 
prices at the pump,” FTC Chair-
man Jon Leibowitz said in a state-
ment announcing the regulation.

“We will police the oil markets 
— and if we find companies that 
are manipulating the markets, we 
will go after them,” Leibowitz said.

The manipulation rule, which 
takes effect Nov. 4, was issued by 
the FTC last month under powers 
given the commission by the Ener-
gy Independence and Security Act 
of 2007.

The rule is aimed at the whole-
sale oil market and prohibits such 
conduct as “false public announce-
ments of planned pricing or output 
decisions, false statistical or data 
reporting,” and sales intended to 
hide the actual liquidity of a mar-

ket or the price of a product.
The rule also prohibits what the 

commission calls “material omis-
sions from a statement that, al-
though true, is misleading under 
the circumstances.”

The FTC’s rulemaking fol-
lowed news that the Commodities 
Futures Trading Commission is 
also developing new regulations to 
prevent excessive speculation in oil 
futures contracts. (See Aug. 15 Bus 
& Motorcoach News.)

Many sectors of the transpor-
tation industry, including the mo-
torcoach industry, as well as ordi-
nary consumers,  have been 
pressing for more scrutiny of oil 
markets ever since last year’s re-
cord-setting prices for gasoline 
and diesel fuel.

Under its new rule, the FTC 
now has the power to address any 
deliberate manipulation in the en-
ergy markets, said commission 
spokesman Mitchell Katz.

“We didn’t have any authority 
in this area until we wrote the regu-
lation,” he said.

Previously, Katz said, the FTC 
could collect only civil penalties 
and the limit was $16,000 per vio-
lation per day.

DOT targets texting, phones
WASHINGTON — The U.S. 

Department of Transportation will 
convene a national summit late 
this month to come up with a plan 
to deal with the issue of texting 
while driving.

“If it were up to me, I would 
ban drivers from texting, but un-
fortunately, laws aren’t always 
enough,” Transportation Secretary 
Ray LaHood said in announcing 
the summit, which will be Sept. 
30-Oct. 1.

“We’ve learned from past 
safety awareness campaigns that it 
takes a coordinated strategy, com-
bining education and enforcement 
to get results,” he said. “That’s 
why this meeting with experi-
enced officials, experts and law 
enforcement will be such a crucial 
first step in our efforts to put an 
end to distracted driving.”

LaHood pointed to several 
deadly incidents involving tex-
ting, including a train crash last 
year in California in which 25 
people were killed and 135 were 

injured. The train operator was 
texting at the time of the accident 
and was among those killed.

A Virginia Tech Transporta-
tion Institute study released last 
month found that when drivers of 
heavy trucks texted, their collision 
risk was 23 times greater than 
when not texting.

The summit also will deal with 
other driving distractions, such as 
using a cell phone or a Global Posi-
tioning System device. 

“The bottom line is, we need 
to put an end to unsafe cell phone 
use, typing on BlackBerrys and 
other activities that require drivers 
to take their eyes off the road and 
their focus away from driving,” 
said LaHood.

Sixteen states and the District 
of Columbia have enacted bans on 
text messaging while driving. In 
addition, four Democratic sena-
tors introduced a bill in July that 
would strip federal highway 
money from states that did not 
enact similar bans.



 Bus & Motorcoach News  THE DOCKET September 1, 2009 5

Missouri may test truck/bus lanes
JEFFERSON CITY, Mo. — 

For years, transportation planners 
have talked about the potential ben-
efits of separating cars from trucks 
on the nation’s highways.

More recently, proposals to cre-
ate “truck-only lanes” have gained 
ground as government agencies 
and others look not only at improv-
ing safety but also at how to cope 
with projected increases in traffic 
and how to more efficiently move 
vehicles. 

Except for a few such lanes for 
short distances in New Jersey, Cali-
fornia and Texas, nothing large-
scale has been implemented.

Now, however, the Missouri 
Department of Transportation is 
discussing the potential of desig-
nated over-the-road truck and bus 
lanes on Interstate 70 across Mis-

souri. A study charged with explor-
ing needed long-term improve-
ments to I-70 recently recommend-
ed the state add four truck/bus-only 
lanes between Kansas City and St. 
Louis as the best option.

The proposal calls for con-
struction of two truck/bus lanes 
and two or more general-purpose 
lanes in each direction along the 
existing I-70 highway. The truck/
bus lanes would be separated from 
general-purpose lanes with con-
crete barriers or grassed areas.

“We have talked to very few 
people who don’t like the idea,” 
Bob Brendel, the Missouri Depart-
ment of Transportation’s project 
manager for the I-70 study, told a 
Missouri newspaper.

Missouri began weighing the 
idea several years ago, Brendel 

said, as it started looking at how to 
address projected increases in traf-
fic volume on I-70. 

The cost of a truck/bus option 
is formidable: Up to $4 billion, ac-
cording to the study. That compares 
with a cost of up to $3.5 billion to 
rebuild and widen I-70 to six lanes, 
although the truck/bus option 
would mean a total of eight lanes 
all along I-70.

Meanwhile, MoDOT is apply-
ing for a $200 million federal grant 
to build up to 30 miles of truck/
bus-only lanes on the stretch of 
I-70 running through Saline and 
Cooper counties in the middle of 
the state.

If approved, that pilot project 
would give planners an idea of how 
truck/bus lanes would work, says 
Brendel.

Texas laws affect coach operators
AUSTIN, Texas — A number 

of laws adopted by the Texas legis-
lature and impacting motorcoach 
operators went into effect Sept. 1.

The new regulations include:
• No use of cell phone commu-

nication devices while operating a 
motor vehicle within a school zone, 
unless the vehicle is stopped or the 

cell phone is hooked up to a hands-
free device. 

• To receive delivery of a com-
mercial driver’s license at a post of-
fice box, the applicant must pro-
vide documentation to verify the 
validity of the applicant’s address. 

• A driver with a CDL must no-
tify the state and his or her employ-

er within seven days of a convic-
tion of any motor vehicle traffic 
law or ordinance violation.

• If a person uses a motor ve-
hicle in an offense that involves the 
transportation, concealment or har-
boring of an alien, the person is 
disqualified from driving a com-
mercial motor vehicle for life.

Progress on New Orleans bridge
NEW ORLEANS — Work on 

the hurricane-damaged Interstate 
10 Twin Span Bridge into New 
Orleans has progressed to the 
point where the Louisiana Depart-
ment of Transportation can end its 
rigorous inspection and mainte-
nance efforts that have required 
twice-weekly lane closures.

When storm surges caused by 
Hurricane Katrina damaged the 
bridge in August 2005, the west-
bound route had to be partially re-
built with temporary bridge pan-
els that allowed the structure to be 
reopened but required near-con-

stant inspection and repair.
Construction crews have now 

shifted westbound traffic on the 
I-10 Twin Span Bridge to the for-
mer eastbound span. 

The state is also increasing the 
speed limit on the westbound 
bridge to 60 mph and to 50 mph at 
the transition points as drivers 
enter and exit the bridge. 

The new Twin Span Bridge 
opened to eastbound traff ic in 
July. Construction continues on 
the rest of the $803 million bridge, 
which should be done by mid-to-
late 2011.

$$$ to study fuel tax option
WASHINGTON — A U.S. 

representative wants to spend 
$154.5 million to look at alterna-
tives to the federal fuel tax, but the 
congressman has apparently de-
cided that a system based on the 
number of vehicle miles traveled 
is the only acceptable alternative.

R e p .  E a r l  B l u m e n a u e r, 
D-Ore., introduced a measure 
called the Road User Fee Pilot 
Project bill, or HR 3311. 

Other than vehicle miles trav-
eled, no other alternative funding 
methods are specified in the bill.

Blumenauer’s home state has a 

vehicle miles traveled pilot pro-
gram, which charges drivers for 
miles traveled rather than fuel 
consumed.

If the bill becomes law, the 
Treasury secretary would report 
findings to Congress 18 months 
after passage and, three years 
later, issue a report detailing final 
findings and conclusions.

Technologies and methods 
tested are to be evaluated by Trea-
sury officials, along with such is-
sues as protection of personal pri-
vacy, compliance ease, public 
acceptance, and costs.
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NO MATTER THE INDUSTRY...WE ARE THE SOLUTION PEOPLE
MOTORCOACH · SEPTIC & GREASE HAULERS · PORTABLE SANITATION · RV/MARINE · MUNICIPALITIES · AUTOMOTIVE

Call Chempace for  
FREE SamplES  

or to Buy DiRECt
1-800-423-5350

BUYING DIRECT 
ALWAYS EQUALS

COST SAVINGS

INNOVATIVE SOLUTIONS fOR MOTORCOACHES!
INNOVATIVE SOLUTIONS fOR MOTORCOACHES!

Full Line of Super-Effective  
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RANCHO CUCAMONGA, 
Calif. — Later this month, motor-
coach operators from across the 
U.S. will partner with the national 
March of Dimes and local March 
of Dimes chapters for a major 
fund-raising event, Miles for Ba-
bies Day.

The program gives members of 
the United Motorcoach Associa-
tion the opportunity to join with 
the March of Dimes and become a 
champion for babies, raising ur-
gently needed money to help pre-
vent birth defects, premature births 
and infant mortality. 

H & L Charter Co. of Rancho 
Cucamonga will be among the 
UMA-member motorcoach opera-
tors participating in the Miles for 
Babies Day on Sept. 24.

For each mile driven by H & L 
Charter coaches on the 24th, the 
company will donate 10 cents a 
miles to the March of Dimes. 

“Premature birth is the leading 
cause of newborn death and our or-
ganization is committed to reduc-
ing its toll and ensuring that every 
baby has a healthy start in life,” said 
Amanda Murasso of the March of 
Dimes California chapter. 

“Through Miles for Babies 
Day, and the help of organizations 
like the United Motorcoach Asso-
ciation, we hope to reach the day 
when all babies in our community 
are born healthy.” 

H & L Charter is a third-gener-
ation, family-owned coach com-
pany that’s committed to excel-

lence and providing quali ty 
transportation, said company Pres-
ident Elaine Fickett. 

Fickett’s father-in-law, Herbert 
Fickett, bought a used coach in 
1986 — “out of the clear blue…be-
cause he COULD and the bus busi-
ness looked like it was fun and easy. 
He was half right,” she laughs.

Herbert Fickett and his late 
wife, Laura, then started H & L 
Charter. Over the years, the Fick-
etts and their staff have continued 

to build the company based on 
Elaine Fickett’s philosophy that 
they are “committed to the success 
of each and every trip.”

It operates a fleet of a dozen 
buses, including 10 motorcoaches 
and two new GCA M1235 midsize 
buses.

For more information about 
the Miles for Babies program, go 
to www.milesforbabies.org, or 
www.uma.org and look for the 
link.

continues to reflect current eco-
nomic conditions, our numbers do 
show a substantial improvement 
over the first quarter.”

Plachno also pointed out that 
despite the year-over-year lower 
sales number for the second quar-
ter, there were seven coach models 
that posted higher sales this year 
than they did during the same pe-
riod last year.

The three best-selling coaches 
during the second quarter — the 
Prevost X3-45, the MCI J4500 and 
the MCI D4500 — captured 54.4 
percent of all sales during the 
period. 

The four other coaches com-
prising the National Bus Trader 
“Hit Parade” of most-popular seat-
ed models during the second quar-
ter were the Van Hool C2045, Pre-
vost H3-45, MCI D4505, and the 

Van Hool TD925 double-decker. 
 Just as total sales decreased 

during the second quarter, sales of 
imported coaches, Van Hool, Setra 
and Temsa, also slipped from a 
year ago. A total of 107 imported 
coaches were delivered in the sec-
ond quarter of ’09, or nearly 22 
percent of the total, versus 137, or 
23 percent of the total, a year ago.

National Bus Trader does not 
include sales of BCI Falcon coach-
es in its industry sales f igures, 
while coaches made in the three 
NAFTA countries, U.S., Canada 
and Mexico, are considered do-
mestic models.

A total of 85 coaches were pur-
chased by Canadian operators dur-
ing the second quarter, or 17.3 per-
cent of the total, compared to 76, 
or 11.4 percent of the market, in 
the second quarter of last year, 
prompting Plachno to suggest that 
the Canadian economy “may be 
better than south of the interna-

tional border.”  
No sector of the new-coach 

sales market has been harder hit by 
the national recession than the 
conversion shell segment. A total 
of 18 conversion shells, represent-
ing 3.7 percent of the total, were 
sold in the second quarter. That 
compares to 59 shells, or nearly 10 
percent of the market, sold during 
the same quarter last year.

The motorhome side of the 
shell business went into a steep 
slump more than a year ago when 
moneyed Americans began shun-
ning luxury purchases. And it 
doesn’t appear new motorhome 
shell deliveries will start back up, 
in any volume anytime soon, until 
the retail end of the business picks 
up and the shell converters deplete 
m o r e  o f  t h e i r  c o m p l e t e d 
inventories.

On the other hand, the “enter-
tainer” side of the shell business 
remains relatively strong and all 

indications are that deliveries to 
this market will continue as they 
have during the past few years.

There also has been some ad-
ditional business in the “specialty 

shell market” — that is, mobile 
command units, corporate coach-
es, mobile display coaches — and 
that segment also appears to be a 
bright spot for the future.

GREENSBORO, N.C. — 
Daimler Buses North America an-
nounced a series of large orders 
for motorcoaches, transit buses 
and Sprinter shuttles.

By far the largest order was 
for up to 500 diesel-electric hy-
brid Orion buses, with options for 
up to 200 more, from King Coun-
ty Metro in Seattle. The base, 
first-year order is for 93 hybrid 
units.

Other public agencies ordered 
a combined 225 Orion VII transit 
buses. 

Veolia Transportation in San 
Francisco ordered 30 Setra S 417 
motorcoaches and 15 Sprinter 

shuttle buses.
“These additional orders for 

the Orion VII diesel-electric hy-
brid bus further maintain Daim-
ler’s position as the world’s hybrid 
bus leader — a position that we 
intend to retain through product 
excellence and continued innova-
tive firsts,” said Andreas Strecker, 
president and CEO of Daimler 
Buses North America.

“We are pleased seeing repeat 
orders and also seeing new cus-
tomers joining the Daimler family 
in our latest wave of bus orders,” 
said Patrick Scully, chief commer-
cial off icer for Daimler Buses 
North America.

Major orders for Daimler

CHICAGO — megabus.com 
has launched a two-month $1 fare 
sale.

The nation’s largest curbside 
operator is offering 50,000 seats 
“at the rock-bottom rate” of $1 be-
tween Sept. 14 and Nov. 19, “with 
the hope it will encourage wary 
travelers to hit the road again.”

“The economy still has individ-
uals and families hesitant to spend 

money, especially on leisure items 
such as travel,” said Dale Moser, 
president and COO of megabus.
com. “megabus.com’s low fares 
make travel very affordable and at 
$1, there’s no reason to stay home.”

megabus routinely offers one 
or two seats on each bus for $1. 
This sale will boost the number of 
such seats available to as many as 
10 or more per bus.

megabus offers cheap seats

Coach sales
CONTINUED FROM PAGE 1

SHERMAN, Texas — A dead-
ly bus crash here that claimed the 
lives of 17 people apparently was 
not caused by the failure of a re-
treaded tire, but rather by debris on 
the road. 

The charter coach was carry-
ing a group of Vietnamese-Amer-
icans from Houston to Carthage, 
Mo. 

A preliminary report showed 
that a retreaded front tire came 
apart and caused the vehicle to 
lose control. (See Sept. 1, 2008 
Bus & Motorcoach News.)

But, now, authorities say that’s 

not the case. Sherman Police be-
lieve the tire struck a piece of de-
bris in the road. According to 
Sherman Police, tests on the tire in 
question showed the tire came 
apart due to external forces.

Authorities believe the bus 
must have hit something in the 
roadway that caused it to lose 
control.

At the time of the crash, the 
charter bus company involved had 
not been approved by the Federal 
Motor Carrier Safety Administra-
tion. The owner is now facing sev-
eral civil lawsuits.

Road debris cited in crash

SHERMAN, Texas — A state 
prosecutor says the driver of a 
charter coach that crashed last 
year, killing 17 people likely 
won’t face criminal charges. In-
stead, he will be charged with mis-
demeanor traffic violations.

Barrett Broussard of Houston 
was driving 55 passengers to a re-
ligious event for Vietnamese 
Catholics in Missouri in August 
2008, when the coach blew a front 
tire and skidded off a bridge in 
Sherman.

Grayson County District At-

torney Joe Brown said he has 
heard the National Transportation 
Safety Board’s final report on the 
crash won’t support a negligent 
homicide charge. He declined to 
provide details. The report is ex-
pected next month.

The crash occurred when a 
front tire blew. The tire was a re-
tread and federal safety rules pro-
hibit retreads from being used on 
the front axle of buses. Broussard 
could have faced more serious 
charges if the NTSB could show the 
tire failed because it was a retread.

Driver avoids homicide charge

Operators join
effort to assist
‘Babies’ event

money apparently lent to Bus Bank.
Operators who were contacted 

by Bus Bank the day before the 
bankruptcy filing reported they had 
been told the company has new 
management, and that Bus Bank 
founder and CEO William Maulsby 
was no longer in charge.

Calls to Bus Bank were not 
returned.

During the past decade, Bus 
Bank grew to be the coach indus-
try’s largest bus broker. Through 
aggressive marketing and sales 
tactics, and with the investment of 
Lancer Insurance, it emerged as an 
industry fixture. 

During i t s  maturat ion i t 
achieved significant highs, winning 
a UMA Vision Award at the 2002 
UMA Motorcoach Expo, as well as 
a number of lows, including public 
criticism of its business practices 
by operators, and a battering by a 
member of the National Transpor-
tation Safety Board who said Bus 
Bank should have been held par-
tially responsible for the Hurricane 
Rita bus fire that killed 23 nursing 
home residents. (See March 1 and 
March 15, 2007, Bus & Motor-
coach News.)    

“We are disappointed by this 

development,” said Lancer Insur-
ance Co. President David P. Del-
aney Jr., who sits on the board of 
Bus Bank. 

“The difficult economy in re-
cent years has clearly had a signif-
icant impact on Bus Bank’s finan-
cial condition. We invested in Bus 
Bank because we believed it could 
benefit our policyholders by giv-
ing them access to a new source of 
revenue.

“In this economic environ-
ment, in particular, the company 
clearly faces significant challeng-
es, but we believe Bus Bank’s new 
management team has a realistic 
plan which we hope the court and 
fellow creditors will support,” Del-
aney said.

One operator, who is owed 
more than $80,000 by Bus Bank, 
said he was neither “terribly sur-
prised nor shocked” by the bank-
ruptcy filing, and he expressed con-
fidence he will eventually be paid.

“I think I will. Absolutely,” he 
said.

The operator, who asked that he 
not be identified, said he had been 
receiving payments right along. His 
latest payment came “last week,” he 
said. However, he does not plan to 
accept future jobs from Bus Bank 
while he remains owed such a large 
chunk of money.

Bus Bank
CONTINUED FROM PAGE 1
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By Dave Millhouser

“Ye-ouch,” Bob yelped as he 
flopped back into the driver’s seat 
after a quick coffee stop. When his 
back hit the seatback he felt a 
nasty prick. 

Bob drove a 70-mile line-run 
between Salida, Colo., and the mo-
lybdenum mine in Climax. (Bet-
cha you didn’t think I could spell 
molybdenum.)

The route was through rugged 
terrain, climbing above 11,000 
feet, and virtually all his passen-
gers were miners.  

While Bob was getting coffee, 
the passengers took an informal 
survey regarding his aggressive 
driving style, and he came up 
short. To make the point (pun in-
tended), one miner shoved his 
knife blade through the seat back, 
giving Bob a different sort of “tip”.

This early (and effective) 
means of measuring customer sur-
liness might not work well in to-
day’s environment, but the need to 
gauge client satisfaction remains 
important.

A commendable movement is 
afoot stressing, on the national 

level, the comfort, simplicity, fuel 
efficiency and “greenness” of mo-
torcoach travel. That effort will 
likely bear fruit.

On the other hand, we still need 
to look hard at why folks ride our 
buses, and see how well we are 
serving them. I’d submit that altru-
ism is not high on the customer’s 
wish-list when they’re booking a 
ride on a line or charter bus.

Too often, when a media per-
son reports on a bus trip, the re-
porter does not have wonderfully 
kind things to say. If we’re going to 
fill seats, we need to understand 
what passengers really want…and 
deliver it to them. 

Price is always important. 
Heck, if folks had the money, 
they’d own a helicopter.

We do offer genuine value. 
However, some of us succumb to a 
tendency to treat “price buyers” 
disrespectfully, which may be why 
so many choose another method of 
travel as soon as they can afford it.  

One of the finest line operators 
in the country once said to me: 
“My competitor aims all their ef-
forts at the lowest 10 percent of the 
economic spectrum, and that’s 

what they get. We aim at the lowest 
80 percent, and treat every cus-
tomer accordingly.” 

The same guy said: “I run my 
bus line as if every passenger was 
my mother or my child. I want 
them to feel safe and be treated 
like family.” He puts substantial 
effort into surveying passengers, 
keeping track of how he’s doing, 
and fixing small problems.

Ticket counts measure current 
sales, but improving customers’ ex-
periences ensures future revenue.

It’s worth the effort to deter-
mine what your customers really 
want, and to find ways of measur-
ing performance.

Perceived safety is a factor, and 
most companies work at it. In ad-
dition to the obvious, there are 
some subtle facets.

One large line operator polled 
customers and learned many folks 
didn’t mind riding buses … but 
they hated bus stations. Depots 
were seen as threatening (and 
dirty). Changing the location and 
sprucing up can help, or choosing 
good curbside pickups.

Customers want reliable buses, 
on time, and they want to be treated 

like people. Bus companies have 
long measured “operational” per-
formance, but surveys and anony-
mous, mystery shopper-type pas-
sengers can give real insight into 
how customers are being treated. 
Ride your competitor’s coaches, see 
what they do well, or poorly.

The charter business is differ-
ent, but there are ways to see how 
you’re doing. Calling a group lead-
er after the trip will get you feed-
back (and the chance to see what 
their future plans are). 

Keep track of driver requests. 
The drivers your customers love 
are doing something right. If you 
can’t clone them (not sure of union 
rules on that), see if you can get 
them to share their secrets with 
other drivers. Revenue should 
climb, along with tips.

Track requests for specif ic 
coaches and look for a pattern that 
may be a template for future bus or 
equipment purchases.

Pass out surveys at the end of 
trips…and look for patterns.

Surely YOU’VE never done it, 
but some companies call others, 
posing as clients, to sample pric-
ing. Don’t just ask about price, but 

see how they 
a n s we r  t h e 
p h o n e  a n d 
treat people. 
THEN have 
someone call 
your place and 
see how your 
folks do.

H a v e  a 
computer novice try and negotiate 
your website.

None of this is expensive. It’s a 
mind set. Try to make an ongoing 
effort to evaluate customers’ expe-
riences with your company. If we 
assume people are only interested 
in price, and treat them as com-
modities, they’ll think the same of 
us. Treat them as though they have 
choices, and they’ll chose us. 

The late writer and humorist 
Lewis Grizzard wrote what I con-
sider to be a great example of 
Southern literature (and a lousy 
business philosophy): “Shoot low 
boys, they’re riding Shetland 
ponies.”

Dave Millhouser is a bus in-
dustry marketing consultant and 
freelance writer. Contact him at: 
dave_millhouser@hotmail.com.

Dave Millhouser

Improving the industry’s image begins ‘on the coach’
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WASHINGTON – A leading 
research for the California Air Re-
sources Board wrote a letter early 
this summer that said the selective 
catalytic reduction process that 
most diesel engine manufacturers 
will use to comply with 2010 fed-
eral emission standards could emit 
toxic byproducts.

The letter was filed in federal 
court here by Navistar Inc., which 
is suing the U.S. Environmental 
Protection Agency over its approval 
of selective catalytic reduction for 
use in 2010 diesel engines to meet 
federal emissions rules.

The letter was submitted to a 
federal appeals court to bolster 
Navistar’s claim that EPA could be 
endangering public health by skip-
ping the federal rulemaking pro-
cess in approving SCR.

Written to “alert” a Boston non-
profit organization planning tests 

on 2010 engines, the letter said 
SCR technology represents a “large 
departure from conventional emis-
sion controls by introducing a liq-
uid additive containing an organic 
form of nitrogen.” 

The June letter, written by Bart 
Croes, chief of CARB research, to 
the Health Effects Institute, said a 
comprehensive literature search 
showed that the “primary concern 
is the release of organonitrogen 
compounds, many of which are car-
cinogenic or toxic in other ways.”

“Some toxic air contaminants 
that have been identified with SCR 
technology include hydrogen cya-
nide, cyanic acid, nitromethane, hy-
drazine, acrylonitrile, acrylamide, 
acetonitrile, and acetamide,” Croes 
wrote in his letter. “It is hoped that 
any exotic substances emitted from 
SCR technology will be at levels in-
signif icant to exposure health 

effects.”
“Although we are encouraged 

by findings to date, which suggest 
that the technology can deliver sig-
nificant reductions of many species 
of toxicological relevance, this 
work has also documented the in-
crease in some emissions such as 
some metals, nitrous oxide and 
nanoparticles,” the CARB letter 
said. 

SCR systems reduce NOx in 
the aftertreatment by mixing the ex-
haust output with diesel exhaust 
fluid, a blend of pure urea and de-
mineralized water, through a cata-
lyst that converts NOx into nitrogen 
and water vapor.

Navistar, which is based in 
Warrenville, Ill., is the only diesel 
engine maker planning to use ex-
haust gas recirculation to meet 
EPA’s 2010 emission standards.

The manufacturers using SCR 

include independent truck engine 
manufacturer Cummins Inc., De-
troit Diesel Corp. and Volvo Group 
America.

An EPA spokeswoman declined 
comment on the letter.

Hector Maldonado, a CARB air 
pollution specialist who worked on 
the CARB study, downplayed the 
significance of the letter.

“There is a possibility, at least 
in a theoretical sense, that some of 
these compounds could be formed. 
However, based on the experience 
we have to date, there are no alarm 
bells being rung, but at the same 

time, we are aware that there is a 
possibility.”

Maldonado said CARB sup-
ports the idea of after-treatment 
control of NOx emissions. 

“The irony is that I think, if any-
thing, SCR is incredibly effective in 
terms of NOx reduction,” Maldo-
nado said. “It’s some of the exotic 
compounds, unregulated emissions 
that might be formed, that give us 
some cause for concern.”

However, he said using the let-
ter to buttress a court argument 
against SCR is, “in my opinion, a 
blatant misrepresentation.”

Researcher suggests 2010 engines may produce toxins

Thank you, United Motor-
coach Association. 

It seems like yesterday we 
started our company. Yet, within a 
few months, Magic Carpet Ride 
(Treasure Coast Motor Coach) 
will celebrate its first five years in 
business.

Starting with one coach, today 
we operate five, plus a minibus. 
“My how time flies when you’re 
having fun.” 

A note of appreciation to ev-
eryone who has provided help and 
guidance to us these past years: To 
equipment salesmen; third-party 
vendors/suppliers; fellow opera-
tors in business and even those 
who are not; national and state or-
ganizations; regulatory officials, 
and many others — thank you. 

A special thanks to the United 

Motorcoach Association, which 
through its membership program 
provides valuable information to 
new operators with its “New Op-
erator’s Guide” and “Operating 
Ratio” studies. These were invalu-
able and an indispensable source 
of information early on. Joining 
the UMA is without question one 
of the smartest moves I made. 

Starting a business takes a con-
siderable amount of planning and 
effort. To establish a viable busi-
ness generally takes three to five 
years. I would add that just being in 
the charter motorcoach business 
(or any business for that matter) for 
f ive years does not guarantee 
success.

One who does not keep up 
with ever-changing regulations 
and a host of other issues, might 

To the Editor find the business heading down 
the tube. It is comforting to know 
that we can rely on assistance 
made available to members from 
associations such as the United 
Motorcoach Association to meet 
the challenges of our industry. 

For those who are fortunate 
enough to have been brought up in 
a family business, or have gained 
their knowledge working with 
someone in the business, the 
learning curve is an incline.

For those of us who must start 
from scratch, the curve is much 
steeper. Every operator, whether 
they are just starting out, or those 
already in the business, should 
consider joining their state and 
national associations.

The benefits of belonging far 
outweigh the costs.

—  George Childers 
Magic Carpet Ride 
Vero Beach, Fla.

Rule threatens biodiesel
JEFFERSON CITY, Mo. — A 

proposed U.S. Environmental Pro-
tection Agency rule designed to 
expand biofuel has brought the 
biodiesel market “to a grinding 
halt” because it does not allow 
most blends of soy oil, according 
to the National Biodiesel Board.

The Renewable Fuel Standard, 
proposed in May by EPA, for the 
first time would require biofuels to 
meet emission-reduction targets.

At the same time, the standard 
is supposed to increase the supply 
of renewable fuels to 36 billion 
barrels annually by 2022.

EPA’s proposal said that divert-
ing soy crops in the United States 
to make biodiesel, rather than 
food, would lead South American 
countries such as Brazil to convert 
new land, especially rain forests, to 
soybean production, negating any 
cut in pollution emissions.

“The conversion of rain forest 
results in a much larger increase in 
[greenhouse gas] emissions than 
the conversion of grassland,” the 
EPA document said.

But biodiesel and agricultural 
representatives in the United 
States said excluding the direct use 

of soy oil would cripple biodiesel 
production, and the EPA is wrong 
in its estimate of how much tropi-
cal rain forest would be cut to ex-
pand soybean production.

“In terms of the effects on the 
biodiesel industry, the EPA pro-
posal has brought everything to a 
grinding halt because the people 
who have to do the blending are 
unsure what to buy,” said Michael 
Frohlich, spokesman for the Na-
tional Biodiesel Board.

Frohlich said 60 to 65 percent 
of all U.S.-produced biodiesel 
comes from soy oil.

“Under EPA reasoning, for 
every acre of soybeans cultivated 
in America for biodiesel, one acre 
of deforestation would occur in 
South America, particularly in 
Brazil,” Frohlich said.

However, “biodiesel produc-
tion grew in the United States from 
25 million gallons in 2004 to 690 
million last year, and if the EPA 
logic were accurate, soybean acre-
age would have increased in Bra-
zil, when it has actually fallen,” he 
added.

EPA declined comment on 
Frohlich’s statement.
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RICHFIELD, Ohio — Nation-
al Interstate Corporation has re-
ported sharply higher net income 
for the second quarter and first 
half of this year despite a dip in 
premium income.

The parent company of Na-
tional Interstate Insurance said it 
earned $12.1 million, or 63 cents 
per diluted share, during the sec-
ond three months of ’09, com-
pared to net income of $4.37 mil-
lion, or 23 cents per diluted share, 
during the second quarter of last 
year. That’s a 174 percent per-
share increase. 

Net income increased to $24.8 
million, or $1.28 per share, during 
the first six months of this year, 
versus earnings of $13.94 million, 
or 72 cents per share, during the 
first half of last year. Per-share 
earnings were up 78 percent.

A pair of factors combined to 
heavily influence the strong ’09 
earnings performance: National 
Interstate tightened its underwrit-
ing, and the number of large claims 
declined as a result of its custom-
ers having a reduced number of 
major accidents and — because of 
the economic slowdown — its cus-
tomers having fewer vehicles on 
the road.

National Interstate’s loss and 
loss adjustment expense ratio for 
both the second quarter and first 
six months of this year was 56.6 
percent, a significant improvement 
over 2008.

Gross premiums written of 
$92.8 million during the second 
quarter of this year and $210.2 
million during the first half of ‘09 
were 8.6 percent and 10.5 percent 
below the same periods last year, 
respectively. 

The only segment of National 
Interstate’s business to see an in-

crease in gross premiums written 
during the second quarter was its 
alternative-risk transfer, or cap-
tive, insurance program.

A week after National Inter-
state released its earnings, it an-
nounced it had signed three new 
customers for its large account 
rental captive program, bringing 
the total to seven. 

The large account captive pro-

gram is for fleet operators that 
have annual insurance premiums 
of between $2 million and $11 
million.

 “Despite continued soft mar-
ket conditions and a challenging 
economic environment, we have 
been able to grow our innovative 
(large account rental captive) pro-
gram,” said Dave Michelson, Na-
tional Interstate president and 

chief executive.  
Net investment income at Na-

tional Interstate decreased for both 
the second quarter and first six 
months of 2009, reflecting lower 
yields primarily on cash, cash 
equivalents and short-term invest-
ments, as well as a greater alloca-
tion to high-quality investments to 
better weather the current finan-
cial crisis, the company said.

“We are pleased with the 2009 
second-quarter operating results 
which are consistent with our ex-
pectations,” said Michelson. “In 
consideration of the difficult eco-
nomic conditions and the contin-
ued overly aggressive pricing from 
competition in the commercial in-
surance markets, we are maintain-
ing long-term focus on our disci-
plined underwriting practices.”

National Interstate Corp. reports big profit gain
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the country.
“I certainly hope other state as-

sociations will consider reaching 
out,” said United Motorcoach As-
sociation Vice President Ken Pres-
ley, who serves on the Motorcoach 
Association of South Carolina 
board and chairs the committee 
that arranged the meeting. 

“Seeing private operators chat-
ting with public operators about 
their communities and transporta-
tion plans was heartwarming and a 
UMA goal. Let’s hope the conver-
sations are ongoing.” 

Such joint meetings were sug-
gested by federal transportation 
regulators and others who took 
part in the lengthy rulemaking ses-
sions in 2007 that led to the Fed-
eral Transit Administration adopt-
ing a revised charter service rule 
last year.  The rule, and its earlier 
version, has been the source of 
many feuds between transit agen-
cies and private carriers over char-
ter service.  

Janice Baroody, head of the 
six-county Pee Dee Regional Tran-
sit Authority in Florence, S.C., and 
a meeting organizer with Presley, 
said she would like to see the joint 
meeting lead to a “sustainable re-
lationship” between public and 

private operators in her state.
“We have much in common, 

the same concerns with safety, 
moving people in a highly regulat-
ed world, and we all want to do the 
best we can with the resources we 
have,” she emphasized.

Small things help
Baroody said arranging the ta-

bles at the meeting so individuals 
from one side had to sit next to 
someone from the other side 
helped bring everyone together. 
“That was the main thing, we all 
got to talk with each other face-to-
face,” she added.

Charles “Buddy” Young of 
Capital Bus Lines in Columbia, 
said the meeting was a good first 
step, but he had a more cautious 
view of the outcome, pointing out 
that much more needs to be done 
before any substantive issues can 
be resolved. 

He pointed to the charter ser-
vice rule, which he contends many 
transit agencies have yet to fully 
understand or comply with. 

As an example, he said al-
though he is registered on the fed-
eral charter list as a statewide car-
rier, he only receives charter notices 
from the transit agency in his own 
city and none from anywhere else 
in the state. The rule requires transit 
agencies to send notices to all carri-

ers on the list that have registered as 
being available to provide service 
in their areas. 

“The transits supposedly had 
some classes on the charter rule, 
but either the notice issue wasn’t 
taught or they weren’t listening,” 
he asserted.

Keenan said learning more 
about the rule was discussed at the 
meeting, including suggestions the 
Federal Transit Administration 
conduct a class on the charter ser-
vice rule at a future joint meeting 
of the two groups. “We should get 
the same training at the same 
time,” he said.

Young said such a session by 
the FTA was a good idea and could 
help resolve the issue. “I would 
certainly attend,” he said.

Common ground
While the charter service rule 

was a key discussion topic, other 
issues surfaced during the table 
conversation as well, including the 
need to work together to extend 
bus service to rural and small 
urban communities that are being 
underserved. 

“With federal, state and local 
budgets tightening and an increas-
ing demand for commuter and 
rural transportation, the opportuni-
ties appear endless,” noted Presley. 
“We offer a great service at a tre-

mendous saving to the taxpayer 
and that story must be told.” 

The possibility of the two asso-
ciations conducting their annual 
driver roadeos together and attend-
ing each other’s association meet-
ings also were discussed.

“The transit people will be 
welcomed to attend our meetings,” 
said Bryant.

Baroody noted that the Trans-
portation Association of South 
Carolina  conducts driver training 
classes at its annual roadeo and 
they could be offered to the private 
carriers if the roadeos are com-

bined. Both associations annually 
hold their roadeos in February at 
Myrtle Beach, but on different 
weeks so combing them would not 
be difficult. 

Several of those in attendance 
said one of the most important 
things they got out of the meeting 
was a comprehensive list of transit 
agencies and private carriers in the 
state, including the names of key 
personnel and their telephone 
numbers, which was distributed at 
the meeting. 

“Now we have the names of 
people to call,” said Baroody.

thousands of dollars and hundreds 
of manhours to get drivers the doc-
umentation needed to transport 
children.

“I realized,” said Harris, “we do 
not have a law (in North Carolina) 
that prohibits sex offenders and 
(others convicted of serious crimes) 
from getting a CDL with a P (pas-
senger) or S (school) endorsement.

So, Harris returned home deter-
mined to get his state legislature 
moving on a path toward adopting a 
law that would prohibit sex offend-
ers and other miscreants from get-
ting a commercial license with a P 
or S endorsement.

In the back of Harris’ mind, of 
course, was the horror stories he 
had heard from the Florida opera-
tors, the proximity of Florida to 
North Carolina and the possibility 
of the nightmare forced on Florida 
operators being repeated in North 
Carolina.

Harris was fortunate he has a 
lifelong friend who’s a member of 
the North Carolina House and he 
went to him with his idea for a law. 
He got a welcome reception, and 
soon Rep. Russell Tucker was draft-
ing a bill.

The early version, said Harris, 
was pretty cumbersome but the law 
that was adopted and signed by the 
governor is relatively simple, 
straight-forward and no-nonsense. 
(Find a copy of the law on the N.C. 
General Assembly website. Go to 
www.ncleg.net and look for the 
“Find Bills by Number” box on the 
right side of the home page. Enter 
HB1117 in the box. Click on Go.)  

As of Dec. 1, it prohibits the 
North Carolina Division of Motor 
Vehicles from renewing or issuing 
a CDL, with a P or S endorsement, 
to any person who is a registered 
sex offender or required to register 
under the state public protection 
program.

The prohibition lasts as long as 
the person is required to maintain 
his or her registration. 

The law even provides for pun-
ishment for individuals who don’t 
have a CDL because they are regis-
tered and they drive a passenger or 
school bus anyway.

A number of other scenarios 
also are covered by the law, and 
felony convictions can result from 
violations.

Rep. Tucker got support in the 
state Senate for his bill from Sens. 
Tony Rand and Fletcher Hartsell. 
Another key player was the North 
Carolina Motorcoach Association’s 
lobbyist, Gene Causby.

“We hope the North Carolina 
law will become a model when it 
comes it issuing CDLs (with P and 
S endorsements),” said Harris.

“We want to get started in other 
states,” added Ken Presley, vice 
president of the United Motorcoach 
Association.

North Carolina
CONTINUED FROM PAGE 1

South Carolina
CONTINUED FROM PAGE 1

REPOS FOR SALE
Variety of makes and models of 
“Bank Repos” across the United 

States and Priced to Sell!
1-877-737-2221 Ext. 716 for more information!

(2) ’99 Van
Hool T-945’S
57 PAX, + 1 Escort

Seat, $89,500
REDUCED to $69,500
w/tires – New Paint

All buses are Clean
Well Maintanied

Excellent Condition
For more Photos:

http://s259.photobucket.com/albums/hh298/amaralbus/
Call Joe: 508-993-4503 or

e-mail joe@amaralcompanies.com

CLASSIFIED ADVERTISING

LOW MILEAGE ONE OWNER - MCI E4500
Excellent Condition
None nicer! Series 60, 
B500R, 58 pax w/lav, 
Michelin tires, Alcoa 

rims, CD/DVD, Cordless 
Microphone, Partial 

FInancing O.A.C.
Will consider trade for
clean MCI C & D model.

Starting at $169,000 – More than 1 available
Marc 808.832.6261 for photos and more info

• 2001 D4500 Ser 60/B500 Low Mile $159,900
• 2000 102/EL3 Ser 60/B500 West Coast $135,000
• 1996 102/DL3 Ser 60/B500R Western Bus $87,000
• 1995 102/D3 Ser 60/B500 Western Bus $60,000
• 1994 102/D3 Ser 60/B500 Southern Bus $55,000
• 2007 Setra S417 Low Mile 1-owner $359,000
• 2006 VanHool T2140 1-owner bus $289,000

http://BusesAndMore.com 
Call: JD at 612-490-3185 or Darcy at 800-322-8687
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Ron Carter of Antelope Valley Bus dies
LANCASTER, Calif. — Ron-

ald Carter, who spent 40 years 
working at one of Southern Califor-
nia’s largest private motorcoach 
companies, Antelope Valley Bus, 
died at the end of July, following a 
lengthy bout with brain cancer. He 
was 80 years old.

Mr. Carter joined the family-
owned coach company at its found-
ing in 1957, along with his brother 
Jim, but Ron Carter retired as vice 
president early in 1997, when the 
company was purchased by Coach 
USA. Jim Carter remained with the 
company as president.

At the time Antelope Valley 
Bus was acquired, it had annual 

sales of $20 million, employed 380, 
and operated 150 coaches. Its ac-
quisition came less than a year after 
Coach USA became a public 
company.

Mr. Carter was born in Ingle-
wood, Calif., raised on his father’s 
Arabian horse ranch, and graduated 
from Antelope Valley High School. 
He spent four years in the Navy 
during the Korean War. 

Returning from the Navy, he 
joined his father’s businesses, 
which focused on property invest-
ments, including a handful of small 
radio stations. The bus company, 
which operated charters, tours and 
commuter service, was another of 

the family enterprises.
During his professional career 

and afterwards, Mr. Carter was ac-
tively involved in local civic and 
service organizations, including 
serving as a director of the Ante-
lope Valley Fair and assisting with 
the annual Rural Olympics.

In addition to his brother, he is 
survived by three daughters and a 
sister.

A memorial in Mr. Carter’s 
name has been established with the 
Grace Resource Center, 45134 N. 
Sierra Highway, Lancaster, CA 
93534, and ProCare Hospice-Ante-
lope Valley, 42442 N. 10th St. West, 
Lancaster, CA 93534.

Paratransit management, operations course offered
LOUISVILLE, Ky. — Private 

bus operators who’ve considered 
starting or bidding on a contract for 
paratransit service, or currently op-
erate such a service, may be inter-
ested in a two-day class being of-
fered this month and next.

The National Transit Institute is 
sponsoring a “Paratransit Manage-
ment & Operations” class in Louis-
ville on Sept. 29-30, and in Tampa, 
Fla. on Oct. 13-14. 

The “comprehensive” course is 
intended for people who manage or 

operate paratransit services, says 
the institute, which notes that the 
content is geared for people who 
have experience working with para-
transit services. 

“The training is designed to 
teach transit professionals the skills 
needed to effectively manage and 
operate paratransit services.” 

The class will cover the history 
of demand-response service and 
where the industry is today; the re-
lationship between managing and 
providing paratransit service; de-

veloping policies and procedures 
for a paratransit operation; manage-
ment functions needed to operate a 
paratransit service, including plan-
ning, resource availability, staffing, 
scheduling, budgeting and perfor-
mance evaluation, and operating 
techniques to provide paratransit 
service, including contracting vs. 
in-house, brokerages and call-cen-
ter operations, route deviation, taxi 
supplements, and feeder service.

Other topics include scheduling 
techniques based on local resources 

and local transit environment; con-
trolling costs and billing methods; 
technology’s role in paratransit ser-
vice, and customer service through-
out the paratransit operation.

The institute said the course is 
facilitated by industry profession-
als with extensive experience in 

paratransit and the Americans with 
Disabilities Act. 

Information and registration is 
available on-line at www.ntionline.
com. The contact person at NTI is 
Myrna Sirleaf — (732) 932-1700 
Ext. 228, or via e-mail at msirleaf@
nti.rutgers.edu. There is a $300 fee.

People
ABC Companies of Faribault, 

Minn. announced that Ryhan Cor-
nell has joined the company as a 
sales associate for ABC’s south-
eastern region, based in Winter 
Garden, Fla.

Cornell is the grand-daughter 
of ABC’s founder, Clancy Cor-
nell, and the daughter of ABC’s 
late chairman, Ronald Cornell.

After graduating from San 
Diego State University with a de-
gree in real estate finance, Ryhan 
Cornell worked as a mortgage 
consultant in San Diego until relo-
cating to Florida.

As with the other members of 
her family, Ryhan Cornell grew 
up around buses and has periodi-
cally worked for ABC. “I’m happy 
to be in the family business and I 
feel right at home here,” she said.

In her new position, she assists 
account executives with the cus-
tomer delivery process and man-

ages the pre-owned inventory. She 
also is involved in electronic mar-
keting and sales.

Trailways Transportation 
System of Fairfax, Va., has re-
elected three coach-builder execu-
tives to its board: Thomas J. Che-
zem, vice president of sales for 
Daimler Buses of North Ameri-
ca; Roman Cornell, vice president 
national sales for ABC Compa-
nies, and Patricia Ziska, vice 
president and chief customer offi-
cer of Motor Coach Industries. 
They were elected to three-year 
terms.

Christopher A. Hart has joined 
the National Transportation 
Safety Board. Most recently, Hart 
was deputy director for air traffic 
safety oversight at the Federal 
Aviation Administration. He 
served as a member of the NTSB 
from 1990 to 1993. After leaving 
the board, he served as deputy ad-
ministrator of the National High-
way Traffic Safety Administra-
tion, joining the FAA in 1995.



THE NEW VOLVO 9700. 
UNIQUELY SAFE.

The new Volvo 9700 is the safest coach we have ever built. We would be able to fi ll 
this entire page with details of equipment and characteristics that contribute to high safety. 
Such as our ESP electronic stability program. Instead, we intend to focus on just a few 
important new features that we are alone among bus manufacturers in offering. Front Impact 
Protection is one example, Knee Impact Protection is another. Both considerably reduce 
the risk of the driver being injured in a frontal collision. What is more, the Volvo 9700 is 
equipped with the Front Underrun Protection System. It’s there to protect the occupants in 
an oncoming passenger car if it is unlucky enough to collide with the coach. Welcome aboard.

FOR SALES INFORMATION 
USA 1-877-773-8678 CANADA 418-883-3391
Prevost, 35 Gagnon Blvd., Ste-Claire QC G0R 2V0 CANADA
Volvo 9700 motorcoaches are distributed by Prevost, 
a fully owned subsidiary of Volvo Bus Corporation. Please contact 
your Prevost Regional Sales Manager for more information.

www.prevostcar.com

Volvo Buses. When Productivity counts
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