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A predicted surge in U.S. trav-
elers heading to Canada to take ad-
vantage of the plunging value of 
the Canadian dollar, or loonie, has 
yet to translate into booming busi-
ness for American motorcoach 
operators.

Canadian government officials 
and media outlets have been spec-
ulating all summer that Americans 
would cross the border in record 
numbers on shopping, sightseeing 
and gambling trips because of the 
favorable exchange rate, which 
was about 77 cents to the U.S. dol-
lar last month.

While that may be true for peo-
ple who live close enough to drive 

to Canada, motorcoach operators 
contacted by Bus & Motorcoach 
News said they haven’t seen a sig-
nificant increase in requests for 
tour and charter bus trips from 
American tourists or shoppers.

And those operators who have 
experienced an uptick in business 
say the loonie’s value isn’t the only 
reason for the increase.

Steve Abegg, co-owner of 
Journey Lines Inc. in Lynnwood, 
Wash., said he is doing more char-
ter trips into British Columbia this 
year, but they’re mostly related to 
Young Life camps there.

“I think that’s more of the 
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CLERMONT, Fla. — Clar-
ence “Clancy” Cornell, founder of 
what became the largest new and 
used bus distribution operation in 
North America, ABC Companies, 
died here last month. He was 85 
and had been in ill health.

Cornell, who was revered and 
admired by hundreds of bus opera-
tors, transitioned from a city line/
charter operation he once owned — 
Faribault Bus Service — into an 

industry force, leaving a long list of 
accomplishments in his wake.

From the 1970s through the 
1990s, his company put hundreds 
of would-be bus operators into 
business and also saved hundreds 
of other struggling companies 
through aggressive f inancing, 
leasing and discounting. As a re-
sult, it earned phenomenal loyalty 
from customers.

At the same time, Cornell and 

ABC’s wheeling and dealing cre-
ated strong enmity among old-line 
companies that had to compete 
with the newcomers and marginal 
operators.   

Having worked in and around 
buses from childhood, Cornell had 
the business in his blood and, by 
all accounts, thoroughly loved the 
industry and its people. 

With a vision to make bus ser-
vice about passengers, he struck 

out on his own in the early 1950’s, 
purchasing small companies in 
Iowa and Nebraska. He eventually 
purchased the Faribault Bus Ser-
vice in his hometown of Faribault, 
Minn., which he transformed from 
a small city bus line into a tour-
and-charter business.

Ultimately, he sold the bus ser-
vice and began buying and selling 
coaches and the seed was planted 
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Traveling the long and winding road of regulations
WASHINGTON — About a 

dozen proposed federal rules, many 
of which will have “major” and “eco-
nomically significant” effects for the 
motorcoach industry, are included on 
the U.S. Department of Transporta-
tion’s monthly roster of “significant 
rulemakings.”

Some of the proposals show 
signs of life, while others linger 
among the living dead without indi-
cations of breath or respectful decla-
rations of death.

The rules are under study by the 

Federal Motor Carrier Safety Ad-
ministration and the National High-
way Traffic Safety Administration.

A few have been kicking around 
for a decade or so – a couple of them 
go back to the last century.

If it were a living person, the 
oldest proposal still carried on the 
books would have achieved legal 
adulthood last month. The “Elec-
tronic Logging Devices and Hours 
of Service Supporting Documents” 
rulemaking process was initiated on 
Aug. 26, 1994.

The rulemakings, as they are 
called, cover the map. They include:

• Financial responsibility (insur-
ance minimums)

• Commercial driver’s license 
drug and alcohol clearinghouse

• Prohibition of coercion of 
drivers to violate commercial motor 
vehicle regulations

• Entry-level driver training
• Certification of safety audi-

tors, investigators and inspectors
• Transportation services for in-

dividuals with disabilities in over-

the-road buses
• Heavy vehicle speed limiters
• Motorcoach rollover structural 

integrity
• New-entrant safety assurance
• Carrier safety fitness deter- 

mination
Even after years of dormancy, a 

rule proposal follows the industry 
like a dark cloud that might produce 
rain someday.

“You have to calculate it into 
your business plan because it could 
change your business plan,” said 

Ken Presley, vice president of indus-
try relations and COO of the United 
Motorcoach Association.

Sen. Deb Fischer, R-Neb., took 
aim at the DOT backlog in Senate 
Bill 1669, which she filed on June 
24.

The bill would require the ad-
ministrator of the FMCSA to con-
duct a comprehensive review of its 
rules, regulations, regulatory guid-
ance and enforcement policies at 
least every five years.

ABC Companies founder Clarence “Clancy” Cornell dies

Falling loonie fails to boost
motorcoach trips to Canada
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Canadian tourist attractions such as Niagara Falls are expected to draw increasing numbers of American tourists 
seeking to capitalize on the falling value of the loonie. But U.S. motorcoach operators haven’t seen a surge in 
requests for Canadian tours. They are hoping business will pick up during the holiday gift-buying season.



ABC is now offering a TD925  
double-deck open-top sightseeing configuration  
that offers many exclusive features including up to  
85 passenger capacity. 

A variety of standard features include:
•	A/C on lower level
•	Restroom equipped
•	PA system equipped

•	Low-floor ADA accessibility
•	Aluminum wheels

ABC Now Offers Van Hool  
Sky Deck TD925 Double Deckers!

For more information contact  
Anna Avalo at 407-287-3033 or  
abc-specialtyvehicles@abc-companies.com
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ALEXANDRIA, Va. — Ex-
hibitors at the 2016 UMA Motor-
coach Expo in Atlanta are being 
offered the opportunity to present 
education sessions on the show 
floor on February 2 and 3.

The United Motorcoach Asso-
ciation is accepting proposals from 
exhibitors wanting to lead an edu-
cation session on a topic that 
would help motorcoach operators 
be more successful.

UMA officials stress that the 
sessions are not sales opportunities 
but will focus on assisting mem-

bers in growing their businesses.
UMA has offered educational 

sessions in the exhibit hall for the 
past three years and is seeking to 
continue improving those sessions 
by offering exhibitors the chance 
to create educational experienc-
es on success-oriented topics. 

Suggested topics include:
• Helping manage your risk
• How to utilize your equip-

ment to reach new markets
• How to make the most of 

your graphics and branding
• Utilizing the latest technol ogy 

to improve efficiencies and ROI
• How to promote safety and 

security measures to assure a bus-
wary public

• Streamlining maintenance shop 
practices to reduce expenses and in-
crease coach life and reliability

Companies are encouraged to 
develop one of those suggested top-
ics or to generate sessions on topics 
related to their areas of expertise.

In submitting proposals, com-
panies should include a summary 
and outline of the presentation; a 
suggested title for the session; 

names of planned speakers along 
with their company names, titles 
and any pertinent information that 
would qualify them as experts; 
time needed to complete the pre-
sentation (they typically run an 
hour); an explanation of how a 
proposed topic will lead to success 
for motorcoach operators; and 
contact information for the person 
who will work with UMA staff to 
coordinate the session.

Proposals are due by September 
16. The UMA Meetings Committee 
will then review the pro posals and 

select finalists. The submissions 
will be judged on educational value 
and relevance to motorcoach opera-
tors’ businesses. 

Companies selected to present 
education sessions will be treated 
as sponsors of the sessions and will 
be responsible for paying a $1,500 
fee to cover audio-visual and other 
costs related to the sessions.

Questions about the proposals 
should be directed to Maggie Vander 
Eems, UMA meetings and opera-
tions director, at mvandereems@
uma.org or 703-838-2929.

UMA seeking education-session leaders for 2016 Expo

ADDISON, Texas — Concen-
tra, which operates urgent care 
clinics around the country that 
conduct Department of Transpor-
tation physicals, said one of its 
vendors that stores patient infor-
mation has been hacked.

The vendor, Medical Informat-
ics Engineering of Fort Wayne, 
Ind., suffered a security breach 
that affected the personal health 
information of some, but not all, of 
t he  company’s  c l i en t s  and 
individuals.

According to MIE, the security 

breach was discovered when the 
company found signs of suspicious 
activity within one of its servers.

MIE immediately hired a third 
party to investigate the attack. Law 
enforcement agencies, including 
the FBI Cyber Squad, also are in-
vestigating the breach.

Investigations into the details 
of the breach are still incomplete, 
but MIE has determined that per-
sonal and protected health infor-
mation has been affected. In addi-
tion to usernames, passwords and 
other information related to web-

site registrations, more serious in-
formation including Social Secu-
rity numbers, lab results, insurance 
policy information, diagnosis, 
medical conditions and doctor’s 
name may also be in the hands of 
the hackers.

MIE has notified affected cli-
ents and mailed notifications to af-
fected individuals with known 
valid postal addresses. Individuals 
whose information has been com-
promised will be offered free ac-
cess to two years of credit monitor-
ing and ident i ty  protect ion 

services.
Affected individuals or anyone 

who feels their information may 
have been part of the hack can call 
a hotline dedicated to the breach at 
866-328-1987. Lines are open 
Monday through Friday from 9 
a.m. to 9 p.m. Eastern Time.

Concentra has more than 300 
medical centers in 38 states, many 
of which conduct DOT physicals, 
which are required of commercial 
motor carrier drivers.

 A Concentra spokesperson 
told a trucking publication that the 

breach came from within MIE and 
not Concentra and that unless pa-
tients receive a letter from MIE, 
Concentra does not believe their 
i n f o r m a t i o n  h a s  b e e n 
compromised.

“MIE also says that no finan-
cial data was included in their data 
breach,” the spokesperson said. 
“Out of an abundance of caution, 
we are diligently working with 
MIE to pass on all relevant infor-
mation to help patients, such as 
credit report monitoring services, 
an MIE call center and Web page.”

Personal information stolen from DOT health care provider

Summer Sale on Pre-Owned Vehicles

Call 877-723-4045 or contact your CH Bus Sales Account Executive for more information.
www.chbussales.com/pre-owned-coaches

2008 Prevost H345 $229,500
• 243,533 miles
• Detroit/

ZF Powertrain
• 5 video monitors
• Great interior
• Alcoa wheels

2008 VanHool C2045 $219,500
• 2-like models

available,
miles vary

• New paint
• Detroit/Allison

Powertrain
• Aluminum wheels
• 57 passenger
• 110V plugs
• 6 23” monitors

2009 VanHool C2045 $189,000
• 4 video monitors
• New paint
• New brakes
• New shocks
• Ready to go
• Higher mileage

coach
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WASHINGTON — A Woods 
Cross, Utah-based bus company 
that primarily transported children 
has been ordered by the Federal 
Motor Carrier Safety Administra-
tion to cease all intrastate and in-
terstate operations for repeatedly 
operating unsafe vehicles and for 
failing to comply with a 2014 fed-

eral consent order.
Deseret Bus Leasing Inc., 

doing business as Deseret Bus 
Service, had undergone a compli-
ance review by FMCSA investiga-
tors in late 2013 that ultimately 
resulted in an unsatisfactory safety 
rating, prohibiting the company 
from conducting commercial 

operations. 
In June 2014, following a thor-

ough review by the FMCSA of the 
company’s safety management 
plan, and upon entering into a fed-
eral consent order, Deseret’s safety 
rating was upgraded to conditional 
as long as the company imple-
mented its safety management 

plan and complied with the terms 
of the order. 

The federal consent order de-
tailed not only the corrective ac-
tions the company had taken, but 
outlined the steps it had agreed 
were necessary to ensure compli-
ance with federal safety regula-
tions. They included ensuring that 

Deseret’s leased and company 
owned vehicles were systemati-
cally inspected, repaired and 
maintained.

Deseret further agreed to sub-
mit quarterly reports to the FMC-
SA’s Utah division and provide up-
dated lists of drivers, records of 
duty status summaries, driver ve-
hicle inspections reports, and all 
annual and roadside/terminal 
inspections.

Between January and May 
2015, Deseret was subjected to 15 
vehicle inspections. On seven occa-
sions, safety inspectors found seri-
ous violations that posed a risk to 
public safety and required vehicles 
to be placed out-of-service. Safety 
violations included defective 
brakes and brake-warning systems, 
insufficient tire tread, broken leaf 
springs and exhaust leaks.

In its federal consent order, 
Deseret had also agreed to imme-
diately terminate any driver who 
knowingly operated a vehicle that 
had been placed out-of-service be-
fore it was repaired. On multiple 
occasions, a single driver was 
found to repeatedly operate a De-
seret vehicle that had been placed 
out-of-service; the driver is still 
employed by the company.

The FMCSA placed Deseret’s 
operations out-of-service based on 
its unsatisfactory safety rating, 
suspended its USDOT number and 
revoked its federal operating au-
thority registration.

WASHINGTON — President 
Obama has nominated officials to 
two top federal transportation 
posts, but only one of them is ex-
pected to win Senate approval 
without controversy.

Scott Darling, chief counsel 
and acting administrator of the 
Federal Motor Carrier Safety Ad-
ministration, was nominated to 
take over as administrator of the 
agency, which oversees the motor-
coach and trucking industries.

Darling, who has run the 
FMCSA for the past year, is ex-
pected to receive the support of 
those industries.

 The same may not be true for 
Beverly Scott, who was nominated 
by Obama to an open seat on the 
National Transportation Safety 
Board, an independent federal 

agency charged with investigating 
transportation-related accidents 
and making recommendations to 
improve safety in the nation’s 
transportation system.

Scott, who resigned amid con-
troversy from her post as head of 
Boston’s public transit system, al-
ready is drawing scrutiny from a 
member of the Senate committee 
considering her nomination.

Darling took over as acting di-
rector of the FMCSA in August 
2014, when former administrator 
Anne S. Ferro resigned. U.S. 
Transportation Secretary Anthony 
Foxx praised Darling’s nomination 
to officially lead the agency.

“Through strong and effective 
management as Chief Counsel and 
Acting Administrator of FMCSA, 
Scott has already demonstrated his 

ability to lead the Agency,” Foxx 
said in a statement. 

While Darling is expected to 
enjoy a smooth path to Senate ap-
proval, that doesn’t mean the in-
dustries the FMCSA regulates 
support all of his initiatives.

Even though their relationship 
with him is much better than it was 
with Ferro, leaders of the motor-
coach and trucking industries dis-
agree with Darling on such issues 
as driver hours of service, raising 

mandatory insurance minimums 
and the scoring system for the 
agency’s Compliance, Safety, Ac-
countability program. 

“New leadership hopefully 
will bring a fresh perspective to re-
consider some of the FMCA’s ini-
tiatives, particularly the agency’s 
attempt to raise insurance limits in 
the motorcoach industry, especial-
ly given that there is no data to 
support moving forward with this 
rulemaking,” UMA President and 
CEO Victor Parra said.

Meanwhile, Obama’s nomina-
tion of Scott to a five-year term on 
the NTSB already is expected to 
be much more controversial, main-
ly because of her tenure as head of 
the Massachusetts Bay Transpor-
tation Authority. 

Scott left the MBTA last spring 

after the agency was unable to 
cope with an unusually snowy 
winter in Boston, resulting in a se-
ries of transit system shutdowns 
and service delays.

Just days before Scott resigned 
a panel of experts appointed by 
Massachusetts Gov. Charlie Baker 
issued a scathing report about the 
agency’s performance.

Sen. Deb Fischer, R-Nebraska, 
expressed concerns almost imme-
diately after Scott’s nomination 
was announced.

“The National Transportation 
Safety Board provides valued lead-
ership by conducting investigations 
that ensure the safety of our na-
tion’s travelers,” Fischer said. “I 
look forward to a careful and thor-
ough review of Ms. Scott’s nomina-
tion to this essential agency.”

WORKS THE BEST - COSTS LESS 
WHILE OTHERS ARE CONTINUALLY CHANGING FORMULAS, SUPER 
STRENGTH POT SHOT’S QUALITY REMAINS UNSURPASSED. THERE’S 
SIMPLY NO BETTER ODOR CONTROL PRODUCT FOR THE RESTROOM.  
PLEASE CALL FOR COMPLETE INFORMATION AND YOUR FREE SAMPLE. 
POT SHOT IS AVAILABLE IN 2 OZ, 8 OZ, GALLONS, PAILS AND DRUMS 

(800) 879-8648  -  (702) 564-6454  -  www.unitchemical.com 
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60 Years Manufacturing Environmentally Safe Products 

POT SHOT 
TRY IT 

SPECIAL
128

PREMEASURED
SERVICES 
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Obama nominates Darling to head FMCSA, Scott to NTSB

FMSCA orders Utah bus company to cease operations

 Scott Darling Beverly Scott



03-21-1366  E/J MODEL FRONT BUMPER FOG LIGHT COVER PANEL ............................................................................$    393.75
03-27-6056 E/J MODEL GLAZING, REAR TRANSOM LH (FIBERGLASS) ......................................................................$    168.90
03-27-6057   E/J MODEL LAVATORY WINDOW, J4500 ..........................................................................................................$    168.90
03-29-1554 E/J MODEL DOOR ASSEMBLY, BAGGAGE LONG OLDER VERSION STILL AVAILABLE .................$ 2,068.04
03-29-1645   E/J MODEL DOOR ASSEMBLY, BAGGAGE SMALL OLDER VERSION STILL AVAILABLE ...............$ 1,711.83
03-29-1898  E/J MODEL BAGGAGE DOOR NEW STYLE 08 AND NEWER MODELS ...............................................$ 1,711.83
03-31-1986 E/J MODEL PANEL ASSEMBLY FRONT J BOX .................................................................................................$ 1,206.46
03-31-2076   E/J MODEL RIGHT REAR SIDE SERVICE DOOR ..............................................................................................$    855.54
03-31-2255 E/J MODEL DOOR ASSEMBLY, BATTERY ..........................................................................................................$ 1,375.27
03-31-2291  E/J MODEL PANEL ASSEMBLY, FUEL COMPARTMENT, RH .......................................................................$    961.89
03-31-2852 E/J MODEL RADIATOR DOOR ASSEMBLY .......................................................................................................$ 3,399.74
03-31-3377  E/J MODEL FUEL PANEL ASSEMBLY W/DEF DOOR ....................................................................................$ 1,375.00
03-35-1601 E/J MODEL FENDER, L/H FRONT .........................................................................................................................$ 1,164.51
03-35-1602   E/J MODEL FENDER, R/H FRONT .........................................................................................................................$ 1,164.51
03-35-1599  E/J MODEL LH DRIVE AXLE FENDER 03-35-1605 ........................................................................................$ 1,529.26
03-35-1600   E/J MODEL FENDER, RH REAR 03-35-1606.....................................................................................................$ 1,529.26
03-35-1830 J MODEL PANEL, LH TAIL LAMP (ASSEMBLY) ................................................................................................$    387.81
03-35-1831 J MODEL PANEL, RH TAIL LAMP (ASSEMBLY) ................................................................................................$    387.81
03-21-1276 D4505 RUBRAIL, ENTRANCE DOOR ..................................................................................................................$    351.90
03-21-1332   D4505 BUMPER ASSEMBLY, FRONT ...................................................................................................................$ 1,434.30
03-31-2432 D4505 RUBRAIL, FRONT SERVICE DOOR L/H ................................................................................................$    391.48
03-35-1919 D4505 R/H FENDER, REAR  .....................................................................................................................................$    924.69
03-35-1957 D4505 R/H FENDER, FRONT ..................................................................................................................................$    648.39
03-35-1958 D4505 L/H FENDER, FRONT...................................................................................................................................$    648.39
03-35-2074 D4505 L/H FENDER, REAR ......................................................................................................................................$    924.69
03-35-2433 D4505 PANEL ASSEMBLY TAIL LAMP R/H .......................................................................................................$    930.42
03-35-2434 D4505 PANEL ASSEMBLY TAIL LAMP L/H .......................................................................................................$    930.42

PLEASE DARE TO COMPARE OUR PRICES
www.CoachTransitComponents.com

877-500-6999

DUE TO INCREASED SALES VOLUME AND STREAMLINED
MANUFACTORING PROCESSES, COACH-TRANSIT HAS

REDUCED COST AND WE’RE PASSING THE SAVINGS ON TO YOU 
“OUR VALUED CUSTOMERS”

DUE TO INCREASED SALES VOLUME AND STREAMLINED
MANUFACTORING PROCESSES, COACH-TRANSIT HAS

REDUCED COST AND WE’RE PASSING THE SAVINGS ON TO YOU 
“OUR VALUED CUSTOMERS”
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DES MOINES, Iowa — Snow-
plows in at least three Midwestern 
states will soon sport color- 
coordinated emergency lights 
thanks to a makeover of the trucks 
in Iowa.

Gov. Terry Branstad signed 
into law a bill permitting Iowa De-
partment of Transportation snow-
plows in the Des Moines area to 
be outfitted with flashing blue and 
white lights.

Iowa DOT snowplows cur-
rently are only allowed to use 
flashing amber lights. In addition 
to amber lights, neighboring Min-
nesota trucks use blue lights while 

 Nebraska uses blue and white 
lights on its snowplows. Missouri 
and South Dakota plows have 
amber and white lights.

Iowa state Rep. Dave Max-
well, R-Poweshiek, said the three-
year program is intended to help 
make state DOT snowplows more 
visible while out on the road.

Under the program, blue and 
white lights will be mounted on 
175 snowplows at a cost of $600 
per truck.

Federal research funds are ex-
pected to cover 80 percent of the 
costs involved.

Maxwell said that during the 

past winter there were 39 crashes 
in Iowa resulting in $770,700 
worth of damage to vehicles and 
state property. In addition, there 
were seven injuries reported.

Iowa transportation officials 
say the lighting change could help 
address the more than 200 wrecks 
involving snowplows during the 
past five years. The agency will 
report to lawmakers on the effec-
tiveness of the program in the 
summer of 2019.

“If it’s effective, it will proba-
bly be…reinstituted. If it’s not ef-
fective, it would die at that point,” 
Maxwell said.

WASHINGTON — The Fed-
eral Motor Carrier Safety Admin-
istration has granted an exemption 
for the exhaust-system location on 
Ford Transit vans.

Federal Motor Carrier Safety 
Regulations require the exhaust 
system of a bus powered by a gaso-
line engine to discharge to the at-
mosphere “at or within six inches 
forward of the rearmost part of the 
bus; and the exhaust system of 
every truck and truck tractor to dis-

charge to the atmosphere at a loca-
tion to the rear of the cab or, if the 
exhaust projects above the cab, at a 
location near the rear of the cab.”

While Ford’s Transit does not 
meet those requirements, the 
FMCSA cited Transit’s extensive 
performance-based testing as a de-
ciding factor in granting the 
exemption.

Testing has shown that the ex-
haust system achieves a level of 
safety equivalent to or greater than 

what would be obtained by com-
plying with the regulation, the 
agency said.

“Ford’s requirements address 
passenger compartment exhaust 
gas intrusion and management of 
high temperature components,” 
Ford wrote in its request for ex-
emption. “These requirements in-
clude testing of the system and 
basic design requirements for the 
location of the tailpipe in relation 
to underbody components like the 

brake lines and fuel lines.”
The FMCSA wrote in its bul-

letin that Ford has performed car-
bon monoxide concentration tests 
that used CO monitors at various 
locations within the vehicle “to 
measure the concentration of CO 
ingress into the occupant compart-
ment (from the vehicles’ own pow-
ertrain and exhaust system) under 
various driving conditions includ-
ing idle and top speed.

The tests showed that the re-

sulting CO concentration is below 
every threshold used by federal 
agencies.”

The agency concluded that the 
two-year exemption will achieve a 
level of safety equivalent to or 
greater than that provided by the 
rule restricting the location of ex-
haust systems on commercial 
motor vehicles to ensure that ex-
haust fumes will not affect the 
driver’s alertness or health or the 
health of passengers.

Ford Transit’s exhaust system receives FMCSA exemption

DOT snowplows in Iowa to get lighting makeover
GREENBELT, Md. — The 

Commercial Vehicle Safety Alli-
ance’s annual Brake Safety Week 
will be held during the week of 
Sept. 6 to 12.

Law enforcement agencies 
across North America will con-
duct brake system inspections on 
large trucks and buses to identify 
out-of-adjustment brakes and 
brake-system violations.

Outreach and educational ef-
forts by commercial motor vehicle 
inspectors, participating motor 
carriers and others in the industry 
also will take place during Brake 

Safety Week.
CVSA said inspectors will 

look for “brake-system compo-
nents to identify loose or missing 
parts, air or hydraulic fluid leaks, 
worn linings, pads, drums or ro-
tors, and other faulty brake-system 
components.”

Antilock braking system (ABS) 
malfunction indicator lamps also 
are checked. Inspectors will inspect 
brake components and measure 
pushrod stroke where applicable. 
Defective or out-of-adjustment 
brakes will result in the vehicle 
being placed out of service.

Brake Safety Week here
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Marcia Milton 
First Priority Trailways 
District Heights, Md.

David Moody 
Holiday Tours 
Randleman, N.C.

Michael Neustadt 
Coach Tours 
Brookfield, Conn.

Jeff Polzien 
Red Carpet Charters 
Oklahoma City

Tom Ready 
Ready Bus Lines 
LaCrescent, Minn.

Ron Sargoni 
Gray Lines of San Francisco 
San Francisco

Brian Scott 
Escot Bus Lines 
Largo, Fla.

Tim Stout 
Stout’s Transportation 
Ewing, N.J.

Dennis Strief 
Vandalia Bus Lines 
Caseyville, Ill.

Alan Thrasher 
Thrasher Brothers Trailways 
Birmingham, Ala.

Tim Wayland 
ABC Companies 
Faribault, Minn.

T. Ralph Young 
Young Transportation 
Asheville, N.C.
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By Anjali Chavan

The U.S. Supreme Court de-
clared marriage equality has 
reached the nation. Justice Antho-
ny Kennedy, writing for the court, 
mandated all states issue marriage 
licenses to two people of the same 
sex and all states recognize a mar-
riage between two people of the 
same sex when that marriage was 
lawfully licensed and performed 
out-of-state.

Citing the American Psycho-
logical Association, Kennedy sug-
gested sexual orientation is an 
 immutable characteristic, just as 
race and sex are immutable 
characteristics.

Whi le  s t r ic t ly  speaking , 
Obergefell v. Hodges involved 
marriage, it is presumed by many 
to be a pivotal decision further 
changing the landscape for lesbi-
an, gay, bisexual, and transgender 
(LGBT) individuals and the busi-
nesses that employ them.

Landmark decision
Many consider this landmark 

decision to be one of the first steps 
towards full equality for LGBT in-
dividuals in areas outside of mar-
riage, including employment, in-
s u r a n c e ,  h o u s i n g ,  p u b l i c 
accommodations, education and 
health care, among other things.

On July 13, 2015, the Secretary 
of Defense Ash Carter announced 
the Department of Defense is tak-
ing steps to allow transgender men 
and women to serve openly in the 
U.S. Armed Forces — ordering a 
six-month study on the issue with 
the goal of removing barriers cur-

rently preventing transgender peo-
ple from enlisting.

Mere days before, an Oklaho-
ma federal court judge denied 
Southeastern Oklahoma State Uni-
versity’s motion to dismiss a pro-
fessor’s complaint under Title VII 
by subjecting the professor to a 
hostile work environment based on 
her “presented gender.”

The crux of this lawsuit in-
volved the university’s treatment 
of the professor following her tran-
sition from male to female. She al-
leged that she was required to use a 
specific all-genders restroom on a 
different floor than hers, rather 
than the women’s restroom located 
on her floor; counseled against 
wearing short skirts and to take 
safety precautions against people 
who are openly hostile towards 
transgender individuals; and ex-
cluded from the university’s health 
insurance plan.

Finding “a transsexual individ-
ual (alone) is not within a protect-
ed class,” the court clarified Title 
VII protections will extend “to 
transsexual employees only if they 
are discriminated against because 
they are male or because they are 
female.”

Here, the court found the uni-
versity’s actions occurred because 
the professor was a female, yet the 
university regarded her as male 
and its actions were based on its 
dislike of her “presented gender.”

On July 16, 2015, the EEOC 
found Title VII’s proscription 
against sex discrimination meant 
“employers may not rely upon sex-
based considerations or take gen-
der into account when making em-

ployment decisions,” and this 
applies equally in “claims brought 
by lesbian, gay, and bisexual indi-
viduals under Title VII.”

The underlying case involved 
an employee of the Federal Avia-
tion Administration’s air traff ic 
control tower at Miami Interna-
tional Airport who alleged he was 
denied a permanent position as a 
front line manager based on his 
sexual orientation.

Negative comments
The complainant alleged his 

supervisor made several negative 
comments about his sexual orien-
tation—for example, when he 
mentioned attending Mardi Gras 
with his partner, his supervisor al-
legedly stated, “We don’t need to 
hear about that gay stuff.”

On other occasions, his super-
visor allegedly told him he was a 
“distraction in the radar room” 
when he participated in conversa-
tions mentioning his male partner.

The EEOC concluded discrim-
ination on the basis of sexual ori-
entation is premised on sex-based 
preferences, assumptions, expecta-
tions, stereotypes or norms. Sexual 
orientation discrimination is sex 
discrimination for three reasons:

• Because sexual orientation 
cannot be understood or defined 
without reference to sex, sexual 
orientation discrimination is sex 
discrimination because it necessar-
ily entails treating an employee 
less favorably because of the em-
ployee’s sex. The necessary inqui-
ry becomes would a harasser have 
acted the same if the gender of the 
victim had been different.

• Sexual orientation discrimi-
nation constitutes sex discrimina-
tion because it is associational dis-
crimination on the basis of sex 
— i.e., treating an individual differ-
ently because he or she is associat-
ing with a person of the same sex. 
The courts and the EEOC have con-
sistently struck down such associa-
tional discrimination in proscribing 
race discrimination, and the EEOC 
would not limit this proscription to 
the context of race discrimination.

• Sexual orientation discrimi-
nation involves discrimination 
based on gender stereotypes. If an 
LGBT individual is treated differ-
ently because he or she is “insuf-
ficiently masculine or feminine” 
based on appearance, mannerisms, 
or conduct, this constitutes sex 
discrimination.

The EEOC found it did not 
create a new protected class, but 
rather its interpretation of case law 
and commission decisions sup-
ported the conclusion sexual ori-
entation discrimination ultimately 
states a claim of discrimination 
based on sex.

The EEOC charges federal 
agencies to treat claims of sexual 
orientation discrimination as com-
plaints of sex discrimination under 
Title VII and process complaints 
accordingly. This decision is limit-
ed to the employment context.

Employer uncertainty
The EEOC’s decision, coupled 

with the rolling tide of other victo-
ries for LGBT individuals, leaves 
employers with uncertainty.

While federal legislation spe-
cifically enumerating sexual ori-

entation or gender identity as pro-
tected classes is not in effect, 
employers will be liable for par-
ticipating in sexual orientation or 
gender identity discrimination 
under the umbrella of sex discrimi-
nation in the EEOC’s eyes.

It is unclear whether the courts 
will adopt the EEOC’s rationale 
without legislative action, and in 
fact, many courts have expressly 
stated sexual orientation discrimi-
nation is not prohibited under Title 
VII. However, LGBT employees 
can now turn to the EEOC if they 
suffer discrimination based on ei-
ther sexual orientation or gender 
identity or expression.

Now that lesbian and gay em-
ployees have the right to marry 
under Obergefell, the EEOC will 
disallow employers from taking 
action against an employee who 
does so.

These developments only add 
to the body of existing protections 
for LGBT employees under state 
and local law, as well as other fed-
eral cases that interpret Title VII as 
protecting individuals from dis-
crimination based upon gender 
stereotypes.

While the Employment Non-
discrimination Act—the remedial 
statute proposed to prohibit dis-
crimination in employment on the 
basis of sexual orientation and 
gender identity — has gained no 
traction since the Senate passed it 
in 2013, it is critical all employers 
pay close attention to the changing 
landscape of LGBT protection.

Anjali Chavan is an associate 
in the Columbus, Ohio, office of 
Dinsmore.

Post-Supreme Court ruling
The changing landscape of LGBT rights in employment law
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By Dave Millhouser

A lumberjack walks into a 
hardware store (stop me if you’ve 
heard this one before).

“All the other guys are cutting 
more trees than I am,” he says. “Is 
there anything you can sell me that 
will help?”

The clerk thinks for a second 
and says, “A chainsaw could triple 
your production. You should try 
one.”

The lumberjack buys a saw and 
heads into the forest. Two weeks 
later he’s back, exhausted.

“I thought you said this would 
help me cut more wood,” he tells 
the clerk. “I cut half as much, and 
I’m so tired I can barely work.”

“Hand it to me, and let’s see if 
there’s something wrong with it.” 
says the clerk.

Grabbing the saw, the clerk 
flips a switch, pulls a cord and the 
chainsaw roars to life.

“What’s that noise?” yelps the 
startled lumberjack.

Technology is great when it’s 
working (and turned on). It also of-
fers potential for both mischief and 
humor.

I’m revisiting this topic for two 
reasons. First, because these col-

umns aren’t worth your committing 
to memory, and second, because the 
situation keeps ramping up.

Most systems on modern 
coaches are at least partially auto-
mated. The way we train drivers 
needs to reflect that reality, for sev-
eral reasons. 

First, sometimes the technolo-
gy takes a nap, or fails. Drivers 
need to understand the implica-
tions. Some are serious, some not 
so. You can drive safely without 
intermittent wipers, but you’d be 
on shaky legal ground cranking 
onward in a bus with a glowing 
brake warning light. 

Second, when drivers under-
stand how systems work, they are 
better able to make sound decisions 
about whether a failure is danger-
ous or just an inconvenience.

In ye olden days (you knew 
we’d get there), many drivers took 
pride in understanding how their 
coaches worked, and were willing 
to at least attempt field fixes.

The pendulum has swung the 
other way, and many modern tran-
sit buses are nearly devoid of 
switches and gauges. You start that 
sucker and nearly everything is 
handled automatically.

If a problem pops up, the driv-

er’s responsibility is to call in on 
the radio and recite the color of the 
flashing light.

This extends to the HVAC sys-
tem. Drivers don’t even control 
cabin temperature; it works, or 
lights flash. 

Many modern bus components 
have become more complex than 
even skilled drivers can repair, but 
do we really want to adopt the 
“know nothing” system prevailing 
at some transit authorities?

Since coaches are typically far-
ther from home than transits, and we 
are spending our own money, maybe 
a middle ground is called for.

Driver training might include a 
basic understanding of how sys-
tems work and what happens when 
they fail. Sometimes the cause is 
easily identified (and remedied) if 
drivers have a bit of insight. Many 
modern coaches have built-in di-
agnostics for those who know how 
to access them.

We once were ferrying a con-
voy of buses when the heat failed 
in one. The driver pressed on be-
cause the connection between 
cabin heat and engine cooling 
never dawned on him — until the 
engine cooked.  

Recently a coach was struck 

from behind while accelerating 
back onto the highway after stop-
ping for a computer-forced ex-
haust “regen.” It wouldn’t have 
happened if the driver had under-
stood the DPF’s neurotic (but in-
sistent) need for attention. In the 
absence of guidance from the driv-
er, the DPF decided where to stop, 
and it was a bad choice.

Knowing how things work can 
prevent catastrophic failures or 
accidents.

I sound smart because I’m tell-
ing you things you know. The more 
drivers understand, the more likely 
they’ll be able to make good, safe 
choices.

That basic knowledge can be 
built into their basic training and 
be kept up to date as technology 
grows more complex. 

Professional drivers take a 
measure of pride in understanding 
their coaches, and I’ll probably get 
some nastygrams about the por-
trayal of transit drivers.

ABS, ATC, DPF, ASC — the 
whole alphabet soup. The more your 
drivers are trained in the basic work-
ings of these and all the other techni-
cal stuff that’s coming down the pike 
the less heartache and expense. 
They don’t need to be mechanics, 

but it’s enormous-
ly helpful when 
they know enough 
to communicate 
coherently with 
the shop.

W h e n  o u r 
manned space 
program was get-
ting off the ground 
(pun intended), the original Mercury 
spacecraft design had no windows 
and was essentially controlled auto-
matically from the ground. Test pi-
lots derided the newly minted astro-
nauts as “Spam in a can.”

The astronauts rebelled, forc-
ing changes that added a viewing 
port and more onboard controls, 
offering options for both manual 
and automatic piloting.

Their foresight was rewarded 
when Scott Carpenter, using mark-
ings on the window for guidance, 
manually landed Aurora 7 after its 
automated navigational system 
went kaput.

It seems that balancing auto-
mation with human skills may pro-
vide our best shot at safety.

Dave Millhouser is a bus indus-
try marketing consultant and free-
lance writer. Contact him by email 
at Davemillhouser@gmail.com.

It’s no joke: We need to balance automation, human skills

Dave Millhouser

POSITIVE MARKET FEEDBACK KEEPS ROLLING IN!

CUSTOMER STATEMENTS:
 “We have been using the Toyo tires for over a year and have been 
impressed with the ride comfort and extended mileage the tires 
have delivered”
• Wes Kanaga • Peoria Charters • Peoria Illinois

“We have been running the Toyo M144 tires for more than a year 
now and we are impressed with their superior ride, handling, and 
wear characteristics.”
• Scott Habr • West Valley Trailways • Campbell California

“The Toyo tires have been a great value and great performer for us”
• Ken Dillard • Champion Bus Lines • Greenville S.C.

For more information contact: www.motorcoachtiresales.com or Call: 678-463-4110

TOYO M144 TIRES NOW BEING 
USED BY OVER 100 FLEETS!

NEW PROGRAM ADDITIONS:
Government/School District Transportation Discounts Available

Volume Discounts Offered
*14 tire minimum order required

AFFINITY PARTNER

732208_MotorCoach.indd   1 05/03/15   9:51 PM
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                 Pick a 
    performance level  

that meets your needs.

 ULTRA-LITE
 ULTRA-CLASSIC
 ULTRA 2X
 ULTRA 4X
 ULTRA 6X
 ULTRA BIO

• Rapid Effervescent 
Dispersion

• The Most Active Odor 
Control Formula Available

• Amazing Fragrance
• Blue Non-Staining Color

• Non Formaldehyde

THE MOST POTENT PACKET AVAILABLE

ULTRA  

PowrPaks

800-974-7383 
817-478-3221 
817-561-1293 (fax)

111-118 Industrial Dr.
Kennedale, TX 76060

cpacex.com

Feds award $3 million in security grants to 82 operators
WASHINGTON — Eighty-

two bus and motorcoach operators 
from across the U.S. have been 
awarded fiscal 2015 Inter-City Bus 
Security grants by the Department 
of Homeland Security.

A total of $3 million was 
awarded to operators in 31 states 
that will use the money to upgrade 
company security measures with 
onboard cameras, communication 
equipment, fencing at terminals, 
passenger screening gear, driver 
shields, and global positioning 
tracking devices. 

The grant program was started 
in 2003 and awarded a little more 
than $100 million before the fund-
ing dried up after 2011. This is the 
first year since then that the grants 
have been awarded, and the amount 
is significantly smaller than in past 
years.

For example, $11.66 million 
was awarded to 71 operators in fis-
cal 2009 and $11.5 million was 
awarded in f iscal 2010 to 69 
operators. 

The amount fell off sharply in 
2011, when 83 operators received 
a total of $4.99 million.

Unlike in past years,  companies 
CONTINUED ON PAGE 12 c

Alabama
Spirit Coach . . . . . . . . . . . $32,560 

Arkansas
Little Rock Tours . . . . . . . $23,849 

Arizona
Citizen Auto Stage . . . . . . $25,534 
All Aboard America. . . . . . $39,140 

California
Amador Stage Lines  . . . . . $4,299 
American Star Tours. . . . . $43,508 
Carreras Tours . . . . . . . . . $12,006 
Royal Coach Tours . . . . . . $33,259 
SF Navigatour . . . . . . . . . $37,083 
Silverado Stages . . . . . . . $12,797 
Storer Transportation  . . . $37,683 
Sureride Charter . . . . . . . $70,426 
Via Adventures. . . . . . . . . $91,144 

Colorado
Ramblin’ Express . . . . . . . $49,867 

Connecticut
Dattco Tours . . . . . . . . . . $53,524 

Florida
Escot Bus Lines . . . . . . . . . $4,299 
Travel Lovers Tours and 
Cruises . . . . . . . . . . . . . $11,169 

Georgia
Daniels Charters & Tours . $12,770 
Samson Tours . . . . . . . . . $61,097 
Southeastern Stages . . . . $66,293 
Coastal Georgia Trailways . $5,800 

Iowa
Burlington State Lines . . . $44,934 

Illinois
Chicago Classic Coach. . . $16,768 
Peoria Charter Coach . . . . $44,517 

Indiana
Bloomington Shuttle 
Service . . . . . . . . . . . . . $11,495 

Kaser Enterprises. . . . . . . $47,217 
Kansas
Village Tours . . . . . . . . . . $59,410 

Kentucky
Miller Transportation . . . . $30,137 

Louisiana
Gaten’s Adventures 
Unlimited . . . . . . . . . . . . $39,181 

Hotard Coaches  . . . . . . . $52,844 
Louisiana Motor Coach . . $23,392 

Massachusetts
Joseph’s Transportation . . . $7,839 
Local Motion . . . . . . . . . . $30,152 
M&L Transit Systems . . . . $28,170 
Peter Pan Bus Lines . . . . . $51,119 

Maryland
AP Xpress Bus Company . . $8,897 
Eyre Bus Service . . . . . . . $38,162 

Maine
Custom Coach of Portland $28,791 
Northeast Charter and 
Tour Company . . . . . . . . $19,006 

Michigan
Indian Trails . . . . . . . . . . . $30,945 

Minnesota
Voigt’s Bus Service . . . . . $34,392 

Missouri
White Knight Coaches . . . . $8,058 

North Carolina
Young Transportation . . . . $17,552 

Nebraska
A-1 Limousine . . . . . . . . . $42,210 
Arrow Stage Lines . . . . . . $32,320 

New Hampshire
C&J Lines . . . . . . . . . . . . $25,805 

New Jersey
Academy Express . . . . . $134,134 
Coach USA. . . . . . . . . . . $131,101 
Safety Bus Service. . . . . . $16,203 
Stout’s Charter Service . . $29,750 

New Mexico
New Mexico Texas 
Coaches. . . . . . . . . . . . . $40,762 

Nevada
Celebrity Coaches of 
America . . . . . . . . . . . . . $11,305 

New York
Adirondack Transit Lines . $92,557 
Coastal Charter Service . . $44,806 
Hampton Jitney . . . . . . . . $20,752 
Hampton Transportation 
Ventures . . . . . . . . . . . . $15,120 

Monsey New Square 
Trails . . . . . . . . . . . . . . $139,002 

Schoolman Transportation 
System . . . . . . . . . . . . . $21,118 

Shafer’s Tour & Charter . . . $5,130 

Trans-Express . . . . . . . . . $21,534 
West Point Tours . . . . . . . . $5,077 
Yankee Trails World 
Travel. . . . . . . . . . . . . . . $45,836 

Pennsylvania
David Thomas Tours. . . . . $39,508 
Frank Martz Coach. . . . . . $66,673 
Fullington Auto Bus . . . . . $14,324 
Anderson Coach & Tour . . $84,581 
Schrock . . . . . . . . . . . . . . $26,193 
Susquehanna Transit . . . . $19,470 

Texas
Autobuses Ejecutivos . . . . $17,847 
Echos Tours and 
Charter . . . . . . . . . . . . . $16,221 

AFC Transportation 
of Houston . . . . . . . . . . . $75,135 

Greyhound Lines . . . . . . . $85,990 
Roadrunner Charters . . . . $58,278 
Arrow Trailways of TX. . . . $20,816 
Star Shuttle . . . . . . . . . . . $40,378 
Tornado Bus Company . . . $18,961 

Virginia
DC Trails . . . . . . . . . . . . . $31,421 
James River Bus Lines. . . . $4,299 
Newton Bus Service. . . . . $14,746 
QT Transport . . . . . . . . . . . $4,299 
Winn Bus Lines . . . . . . . . $16,271 

Wisconsin
Badger Coaches. . . . . . . . $68,982 
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U.S. Transportation Secretary Foxx sued by bus company
CHARLOTTE, N.C. — A law-

suit filed against U.S. Transporta-
tion Secretary Anthony Foxx al-
leges that he was paid nearly a 
half-million dollars by a bus com-
pany while mayor of Charlotte but 
never  did any work for  the 
company.

According to the lawsuit, filed 

in U.S. Bankruptcy Court in North 
Carolina, Foxx was paid $421,000 
from 2009 to 2013 as the deputy 
general counsel for a now-bank-
rupt bus company, DesignLine 
USA, which made hybrid-electric 
shuttle buses.

The suit was filed by Elaine 
Rudisill, a trustee for the compa-

ny, and seeks the return of that 
money.

According to the Associated 
Press, the suit alleges that Foxx 
spent little or no time at the com-
pany’s off ices and had no con-
tact with outside lawyers employed 
by the company. 

“The Debtors’ books and re-

cords do not reflect any communi-
cations between Defendant and the 
Outside Firms, nor do they reflect 
any activities or actions of Defen-
dant in his role as Deputy General 
Counsel,” Rudisill wrote in the fil-
ing, according to the Charlotte 
Observer.

Mark MacDougall, a lawyer 

for Foxx, said he is confident the 
suit will be resolved in Foxx’s 
favor.

“This is a routine adversary 
claim that is one of dozens and 
dozens that have been brought at 
the last minute as the statute of 
limitations is about to run (out),” 
he told AP.

While Foxx was mayor of Char-
lotte from 2009 to 2013, the 
city bought the buses for use 
at Charlotte Douglas International 
Airport. Foxx left DesignLine in 
July 2013 when he became trans-
portation secretary, and DesignLine 
filed for bankrupty that same year.

Grants
CONTINUED FROM PAGE 10

awarded grants this year are not re-
quired to commit to a 25 percent 
match of the amount they were 
awarded.

Over years, roughly 38 percent 
of the grant money has gone to 
Greyhound Lines, which has re-
ceived a total of about $38 million.

Greyhound has gotten its large 
percentage not only because it has 
the biggest fleet of line-run coach-
es of any private carrier, but also 
because it travels to the areas be-
lieved to be most vulnerable for a 
terrorism attack — one of the pro-
gram’s key criteria.

This year, however, Greyhound 
received only $86,000.

Although the grant program re-
sumed this year after three years of 
receiving no funding from Con-
gress, there still are questions about 
how long it will survive consider-
ing the federal budget cost-cutting 
mood prevalent in Washington.

With Congress struggling to 
resolve the solvency of the High-
way Trust Fund and to pass a long-
term highway reauthorization bill, 
money for bus security could ei-
ther continue to shrink or disap-
pear in future years.

Many sectors of the motor-
coach industry have vowed to 
lobby Congress and the White 
House to continue the DHS Inter-
City Bus Security grant program.  

Under current funding regula-
tions, the bus grants are awarded to 
companies that operate fixed-route 
intercity bus services to areas con-
sidered at high risk of a terrorist 
attack, and to charter operators 
that make at least 50 trips annually 
to one or more of those same areas.  

Funding is divided into two 
tiers, with companies that have at 
least 250 buses in one category 
and those with fewer than 250 in 
the other. 

(See accompanying list of 
2015 grant recipients on page 10.)
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The bill also would address lin-
gering proposals by setting dead-
lines for them to be incorporated 
into regulations. 

“Some of the FMCSA’s actions 
over the past several years challenge 
our shared goal of enhancing safety,” 
Fischer said.

Pending rules of interest to the 
motorcoach industry include:

Electronic Logging Devices 
and Hours of Service Supporting 
Documents: The most recent ac-
tions on this 21-year-old proposal 
were initiated on Feb. 1, 2011, by a 
notice of proposed rulemaking. The 
MAP-21 federal transportation-
funding bill gave the FMCSA a 2013 
deadline for issuing a final rule. The 
agency blames delays on “additional 
coordination necessary.”

The rule would establish mini-

mum performance and design stan-
dards for hours-of-service electronic 
logging devices and requirements 
for their mandatory use. The possi-
ble effects of the rule include “eco-
nomically signif icant,” “major,” 
“unfunded mandate” and “privacy.”

The flow chart states that a pro-
posed final rule was sent to the sec-
retary’s office on June 1.

New Entrant Safety Assurance 
Process: This FMCSA rulemaking 
was initiated Feb. 26, 2009, under the 
Motor Carrier Safety Improvement 
Act of 1999. It would “consider 
methods for ensuring a new applicant 
carrier is knowledgeable about the 
applicable safety requirements before 
b e i n g  g r a n t e d  N ew  E n t r a n t 
authority.”

The rule has not been submitted 
to the Off ice of the Secretary of 
Transportation, the first step in the 
process. Under “Explanation for any 
delay,” the listing states, “additional 

coordination necessary.”
Certification of safety audi-

tors, safety investigators and safe-
ty inspectors: This FMCSA rule-
making was initiated Dec. 9, 1999, 
and has been delayed by “other, 
higher priorities.” It would “require 
that any safety inspection or safety 
auditor compliance review be con-
ducted by a certified inspector, audi-
tor or investigator.”

Carrier Safety Fitness Deter-
mination: Initiated by the FMCSA 
on June 21, 2007, the proposal was 
withdrawn from the secretary’s of-
f ice in 2010 and not resubmitted 
until last February.

It was submitted to the Office of 
Management and Budget, the execu-
tive branch agency that coordinates 
the federal budget and rulemaking. 

The rule would amend Federal 
Motor Carrier Safety Regulations to 
determine when a motor carrier is not 
fit to operate in interstate commerce.

The policies would utilize “(1) 
the carrier’s performance in relation 
to five of the Agency’s Behavioral 
Analysis and Safety Improvement 
Categories (BASICs); (2) an investi-
gation; or (3) a combination of on-
road safety data and investigation 
information.”

Delays have resulted from “ad-
ditional coordination necessary” and 
“unanticipated issues requiring fur-
ther analysis.”

Commercial Driver’s License 
Drug and Alcohol Clearinghouse: 
In the works since May 1, 2009, this 
program was supposed to be imple-
mented by the FMCSA by Oct. 1, 
2014.

The rule “would create a central 
database for verified positive con-
trolled substances and alcohol test 
results for commercial driver’s li-
cense (CDL) holders and refusals by 
such drivers to submit to testing. This 
rulemaking would require employers 
of CDL holders and service agents to 
report positive test results and refus-
als to test into the Clearinghouse.”

Prospective employers would be 
required to get an applicant’s written 
consent to access the clearinghouse 
and check on the driver’s record be-
fore he or she is hired and drives a 
commercial motor vehicle.

Delays in the process are attrib-
uted to “unanticipated issues requir-
ing further analysis.”

Motorcoach Rollover Struc-
tural Integrity: This was initiated 
by NHTSA on Feb. 18, 2011, with a 
now-passed legal deadline of Oct. 1, 
2014. The public comment period 
ends March 2, 2016.

New over-the-road buses of any 
weight and non-over-the-road buses 
with a gross vehicle weight rating 
over 26,000 pounds would face a per-
formance requirement tested by a tip-
over from a platform raised 31 inches 
onto a level surface.

The vehicle would have to main-
tain “a sufficient level of survival 
space to restrained occupants in roll-
over crashes” and “ensure that seats 
and overhead luggage racks remain 
secured and window glazing at-
tached to its mounting during and 
after a rollover crash, and would en-
sure that emergency exits remain 
closed during the rollover crash and 
operable after the crash.”

Prohibition of Coercion: This 
FMCSA rule, initiated July 6, 2012, 
would “prohibit operators of CMVs 
from coercing drivers to violate cer-
tain provisions of the Agency’s com-
mercial regulations” and include 
procedures for drivers to report inci-
dents of coercion to FMCSA, and 
rules of practice that the Agency will 
follow in response to reports of 
coercion.”

Proposed language was sent to 
the secretary on May 6.

Entry-Level Driver Training: 
“FMCSA proposes to adopt new 
standards for mandatory training re-
quirements for entry-level operators 

of commercial motor vehicles 
(CMVs) who are required to com-
plete a skills test prior to obtaining a 
commercial driver’s license (CDL). 
FMCSA is conducting a negotiated 
rulemaking (Reg-Neg) proceeding 
to implement the new entry-level 
driver training (ELDT) provisions.”

This rule, initiated Oct. 24, 2013, 
could have “major” and “economi-
cally signif icant” effects. It was 
scheduled to be submitted to the 
Secretary of Transportation on Aug. 
4. The schedule calls for the rule to 
be published in October, when a 
two-month public comment period 
would begin.

Heavy Vehicle Speed Limiters: 
This rule was initiated May 29, 2013, 
jointly by the FMCSA and NHTSA. 
A proposal was sent to the secretary 
on Aug. 8, 2014, and then forwarded 
to OMB in May.

A final rule could be published 
this month, launching a public com-
ment period. It would require speed-
limiting devices on trucks over 26,000 
pounds traveling on roads with posted 
speed limits of 55 mph or above. Pos-
sible effects listed as “major” and 
“economically significant.”

Transportation Services for 
Individuals with Disabilities: Over 
the Road Buses: This rulemaking 
was initiated Nov. 15, 2013. A final 
rule was scheduled to be submitted 
to the Secretary of Transportation on 
Aug. 3 and published for public 
comment in December. 

This rulemaking, handled by the 
Office of the Secretary, is required by 
the Americans with Disabilities Act 
and “would update and revise regula-
tions relating to the purchase and 
lease requirements of new OTRBs, 
fleet accessibility requirements, inter-
line service requirements, special pro-
visions for mixed-service operators, 
and interim service requirements.

Financial Responsibility: This 
rulemaking, announced Nov. 28, 
2014, has been through two public 
comment periods and is listed at the 
stage “Undetermined,” awaiting 
“Head of Operating Administration 
Decision.”

“The FMCSA is proposing a 
rulemaking to increase the minimum 
levels of financial responsibility for 
motor carriers, including liability 
coverage for bodily injury or proper-
ty damage…FMCSA has determined 
that the current financial responsibil-
ity minimums are inadequate to fully 
cover the costs of some crashes in 
light of increased medical costs and 
DOT’s revised value of statistical life 
estimates.”

The possible effects of the rule 
are listed as “None.”

However, that view isn’t shared 
by the motorcoach industry, which 
has been working overtime to pre-
vent the insurance rule from taking 
effect. A bill pending in Congress 
and backed by UMA would ban the 
FMSCA from proceeding with the 
rulemaking.

Regulations
CONTINUED FROM PAGE 1
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Deodorizing products for mo-
torcoach res t rooms haven’t 
changed much over the years.

The choices are still liquids 
versus non-liquids, and the pack-
aging choices still include tablets, 
packets (water-soluble or tear-
open), powders, or various-sized 
containers for liquids.

And the products continue to 
include either formaldehydes, 
 para-formaldehydes, glutaralde-
hydes, enzymes/live bacterias or 
cationic surfactants. 

What has changed, however, is 
the regulatory environment sur-
rounding the use of the products, 
with new rules being implemented 
by all levels of government.

One such regulation, mainly 
initiated by local governments, in-
volves the use of dye in restroom 
holding-tank deodorizing products.

“It used to be that all of my 
customers wanted a highly dyed, 
dark-blue product,” said Michael 
A. Chaplar, vice president of mar-
keting for Unit Chemical Corpora-
tion. “It was assumed that the 
darker the product’s color, the 
more concentrated the product was 
and the better it worked.

“The truth is that dye content 
has never had to do with product 
effectiveness. It was just a custom-
er preference.”

That preference has been 
changing lately, with some cus-
tomers concerned that dye causes 
staining, even though there are 
n o n - s t a i n i n g  d ye  p r o d u c t s 
available.

But most of the requests for 
dye-free products stem from new 
requirements of local wastewater 
agencies, Chaplar said.

“It turns out that heavily dyed 
wastewater interferes with the read-
ing of the sophisticated meters re-
quired to treat the wastewater,” he 
said. “For now, it appears that this 
requirement is only at the local 
level, but it is easy to see this re-
quirement expanding in the future.

“And this is not something that 
is just happening in the United 
States,” he added. “Taiwan is only 
allowing dye-free products to be 
imported.”

Chaplar said companies that 
make holding-tank deodorants 
have been changing the formula-
tion of their products over the past 
five years because of regulations 
concerning various chemicals. 

For example, the California 
Department of Toxic Substance 
Control recommends that RV and 
boat owners avoid using holding-
tank deodorants that include form-
aldehyde. The agency’s list of 
products that are banned or to be 

avoided includes bronopol, do-
wicil, glutaraldehyde, paraformal-
dehyde and para-dichlorobenzene.

“It is common knowledge that a 
non-formaldehyde product was fa-
vorable compared to a formalde-
hyde product,” Chaplar said. “How-
ever, the listing of bronopol as an 

active ingredient to avoid may 
come as a surprise as it is often 
used in water-soluble holding-tank 
deodorants in motorcoaches.”

He said bronopol is an organic 
powder compound used in con-
sumer products as an effective pre-
servative agent, as well as a wide 

variety of industrial applications.
Almost any industrial water 

system is a potential environment 
for bacterial growth, leading to 
slime and corrosion problems, and 
in many such systems bronopol can 
be a highly effective treatment. 

The use of bronopol in person-

al care products such as cosmetics 
and toiletries has declined since 
the late 1980s due to the potential 
formation of nitrosamines, most of 
which are carcinogenic. 

“It is for this reason that I sus-
pect that the California Department 

CONTINUED ON PAGE 16 c
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Motorcoach restroom regulations saying goodbye to dye
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reason than the good exchange 
rate,” he said.

His company has been running 
two to three trips to Vancouver a 
week this summer, primarily for 
sightseeing and shopping, which is 
consistent with pervious years.

“That’s (the rate) not their mo-
tivation to go to Vancouver,” 
Abegg said.

Emily Stange, co-owner of 
American Tour Club in Gladwin, 
Mich., said her company has been 
chartering hockey teams north for 
tournaments, but isn’t getting calls 
for charters to the casino in Wind-
sor, Ontario, despite the favorable 
exchange rate.

Brian Reinke, owner of Voya-
geur Charter Coach in Internation-
al Falls, Minn., hasn’t noticed an 
increase in Americans traveling by 
bus to Canada, either.

“We get a few that go up that 
way, but not too many,” he said.

The loonie, which dipped to 
76.70 cents U.S. one day this sum-
mer, is at levels not seen in more 
than a decade, according to a report 
in The Vancouver Sun predicting an 
upsurge in tourism from the U.S.

The latest data from Statistics 
Canada showed that travel to Can-
ada from the United States in-
creased 6.5 percent between May 
2014 and May 2015, but how much 

of that was due to the exchange 
rate is uncertain.

Dan Martin, co-owner of Karst 
Stage Inc. in Bozeman, Mont., is 
the only operator interviewed by 
Bus & Motorcoach News who said 
he is doing more sightseeing trips 
into Canada this summer. He said 
he wouldn’t be surprised if the 
loon ie’s value was a factor. 

“I hadn’t really pieced together 
that (the exchange rate) may be the 
reason why we’re seeing that traf-

fic move up,” Martin said.
The exchange rate was defi-

nitely one factor among several in 
Martin’s decision to buy three used 
Prevost motorcoaches in Vancou-
ver, B.C., last month. He acknowl-
edged he probably accelerated the 
purchase because of the rate, ner-
vous it would increase.

Martin said he might consider 
offering shopping trips to Edmon-
ton, Alberta, during the holidays to 
exploit the favorable exchange rate 
for U.S. visitors.

Leslie Schoenthal, travel de-
partment manager for Covered 
Wagon Tours in Avon, N.Y., also is 
hoping that the holidays will bring 
more requests from shoppers for 
coach trips to Canada because she 
hasn’t noticed any increase during 
the summer tourist season.

“Late r  on ,  who knows ,” 
Schoenthal said. “For right now, 
there hasn’t been any change.”

Canada trips
CONTINUED FROM PAGE 1
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of Toxic Substances Control rec-
ommends against using products 
listing bronopol as an active ingre-
dient,” Chaplar said. 

“The next obvious question is, 
how do you know what is in the 
holding-tank deodorant you’re 
using?”

He said one place to find an-
swers is the Occupational Safety & 
Health Administration, which is 
trying to make chemical identifi-
cation easier.  

Earlier this summer, OSHA 
started requiring companies to 
provide Safety Data Sheets (SDS) 
to their customers. These SDS 
forms replace the Material Data 
Safety Sheets previously required 
by OSHA.

The SDS form is more uniform 
and precise about how to present 
the active ingredients and identify 
any potential hazards, and offers 
precautionary steps on handling 
the ingredients. The new form also 
provides more overall disclosure 
on the product.

The SDS format follows the 
Globally Harmonized System of 
Classif ication and Labelling of 
Chemicals or GHS. The most no-
table addition is found under sec-
tion two of the form, titled “Haz-
ards Identif ication.” While this 
entire section summarizes the pos-
sible product hazards, the addition 
of a GHS pictogram makes it easy 
to identify a hazard.

For example, Chaplar said, 
there are pictograms for toxicity, 
corrosiveness, flammability, inha-
lation and general warnings, to 
name a few.

Further information can be 
found at www.osha.gov.
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SAN FRANCISCO — Loop 
Transportation Inc. and SFO Shut-
tle Inc., currently operating as 
Loop, have been acquired by Hall-
con Corporation, which provides 
employee transportation for the 
rail, oil and gas, mining and airline 
industries.

The acquisition will enable the 
family-owned, 40-year-old Loop 
to expand its commuter bus ser-
vices beyond the Bay Area to mar-
kets across the country.

Loop operates the eighth-larg-
est private bus fleet in the United 
States, and provides private em-
ployee commuter bus services to 
tech giants such as Google, Face-
book, Apple and LinkedIn.

The company also operates air-
port shuttles at San Francisco In-
ternational Airport and Oakland 
International Airport.

“Loop is delighted to be joining 
forces with the Hallcon team,” said 
Loop CEO, Jeff Leonoudakis. “This 
partnership will allow Loop to lev-
erage Hallcon’s financial and oper-
ating strength to more effectively 
grow employee transportation solu-
tions throughout the San Francisco 
Bay Area and beyond.”

Hallcon CEO Tony Plut said the 
acquisition creates “a stronger and 
more strategic North American 
transportation services company.”

The acquisition comes two 
years after Hallcon merged with 
Renzenberger Inc., a provider of 
ground transportation services to 
crewmembers in the rail, oil and 
gas, manufacturing and airline in-
dustries in the U.S.

Besides providing employee 
transportation to clients throughout 
the North America, Hallcon offers 
passenger rail coach, bus and train 
station cleaning and maintenance 
and management services to muni-
cipal, regional and national passen-
ger rail and transit companies. It 
has corporate offices in Toronto 
and Lenexa, Kan.

Hallcon and Loop will contin-
ue to operate under their existing 
brands and will maintain individu-
al operating teams to ensure a 
seamless transition for their clients 
and employees. 

Rose Transportation
purchases MY Bus

CHARLOTTE, N.C. — Rose 
Chauffeured Transportation has 
acquired MY Bus, a Charlotte-
based charter bus company for-
merly owned by Rebecca Cherry. 

Cherry, who founded MY Bus 
in 1999, said she chose Rose to 
take over the operation for the 
“high standard of care and atten-
tion” the company will continue to 
provide her clients. The acquisi-
tion provides Cherry with the op-

portunity to focus on her transpor-
tation-safety consulting business.

“We’re proud that Rebecca 
chose us to take care of her busi-
ness and her loyal customers,” said 
Tom Holden, director of operations 
for Rose. “We’re excited to extend 
them our 24-hour, 365-day-a-year 
operation plus an inventory of over 
100 vehicles. They’ll now have ac-

cess to sedans, SUVs, executive 
vans, and mini buses in addition to 
our luxury motor coaches.”

Bluff introduces 
Bus, truck cleaner

FORT WORTH — DuraS-
weeper from Bluff Manufacturing 
cleans snow and debris off the 
roofs and decks of trailers, truck 

bodies and buses.
It uses a 32-inch poly wafer 

brush that is mounted on an axle to 
two uprights and angled for effec-
tive snow removal. The cylindrical 
brush rotates, sweeping materials to 
one side and away from the travel 
lane used by vehicles being cleaned.

Galvanized steel framework 
supports the brush and allows au-

tomatic raising or lowering to 
match a vehicle’s height. Brush 
wafers can be replaced as needed. 
Eleven states have regulations re-
lated to snow on vehicles and two 
more have pending legislation, the 
company said.

Demonstration videos can be 
seen at http://www.bluffmanufac-
turing.com/durasweeper.aspx.
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INTRODUCING THE NEW FORD TRANSIT

The 2015 Transit Wagon with the high roof 
has a CENTER AISLE THAT’S 6'5" HIGH.*

 *Medium roof shown.

THE NEW 
2015
TRANSIT

UP TO 
100.5 CU. FT.
Hauling lots of people usually means 
hauling lots of their stuff. The Transit 
Wagon offers generous cargo space behind 
the last row of seats.† There’s plenty of room 
for briefcases, computer bags, luggage and 
steamer trunks. All are easily accessible, 
thanks to widely opening rear swinging doors 
and a cargo fl oor as low as 28.2 inches.†

CONFIGURATIONS
SEATING6

With available seating for 8, 10, 12 or 15 
passengers, you can choose the Transit 
that best fi ts your needs. All 15 passengers 
can take their seats easily,† thanks to a 
center aisle. And to make sure no one feels 
boxed in, it’s available with fl ip-open windows 
on both sides, front and rear.

The new 15-passenger Transit Wagon is 
equipped with the industry’s fi rst 5-row 
side airbags.†† Standard. And with multiple 
safety features designed to help protect 
passengers, safety is clearly the top priority 
in Transit.

•  T H E  N U M B E R S  D O N ’ T  L I E  •
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15 PASSENGERS
5 ROWS

 1 AMAZING 

INNOVATION

BEST-IN-CLASS FACTORY-BUILT CARGO CAPACITY 
 IN A 15-PASSENGER WAGON**

Industry briefs: Two transportation companies acquired
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HUBBARDSTON, Mass. — 
William Peter “Pete” Wilson, a 
well-known and well-respected 
motorcoach operator, died peace-
fully July 31 at his home surround-
ed by his family. He was 61.

Wilson was the co-owner and 
president of Wilson Bus Lines in 
Templeton, Mass., and a member 
of the United Motorcoach Asso-
ciation, International Motorcoach 
Group, American Bus Associa- 
t ion  and New England Bus 

Association.
He will be remembered as a 

generous, hard-working man and 
loving husband, father, grandfa-
ther and friend. 

“My father was known for his 
integrity, honesty and generosity 
and as a teacher, and he was a great 
friend to everyone he met,” said 
his son, Dane Wilson. “He was 
loved by all, both inside and out-
side the bus business.”

Wilson Bus Lines is a fourth-

generation family owned business 
that has been operating for more 
than 75 years.

When their father and mother, 
Jackie and Judy, died, Pete and his 
siblings continued running what is 
considered one of the best charter 
bus operations in New England.

“The company, both when the 
parents ran it and since their death, 
is known for its willingness to help 
people,” said Dave Millhouser, a 
Bus & Motorcoach News colum-
nist and a Massachusetts-based 
bus industry consultant. “Some 
stories of what they’ve done for 
folks are the stuff of legend.”

Millhouser described Pete Wil-
son as a first-rate operator who 
also sold used buses. “He had a 
sterling reputation. People bought 
used equipment sight unseen, 
based on Pete’s word. In the 35 
years I knew him I never once 
heard anyone complain about a 
purchase or even have an unkind 
word to say about him.”

Wilson enjoyed vintage cars, 
hot rods, Corvettes, motorcycles, 
trucks, buses and working on en-
gines. He recently restored a Peter-
bilt V12 Detroit diesel.

Wilson is survived by his wife 
of nearly 36 years, Cheryl (Wise) 
Wilson; sons Brannen W.T. Wilson 
and Dane Wilson; brothers Mi-
chael Wilson, D. Scott Wilson and 
D. Andrew Wilson; sisters Marcia 
Kataisto and Deborah Stanley; and 
three grandchildren.

C E N T E R 
HILL,  Fla .  — 
 Nathan Zimmer-
man, a regional 
product support 
manager in Flori-
da for ABC Com-
panies, died of in-
juries he suffered 
in a July 29 car 

 accident. He was 60.
Zimmerman, who worked for 

ABC for more than 20 years,  
was an active member of Berean 
Baptist Church of Okahumpka, 
where he served as a volunteer 
helping raise money and organiz-
ing missionary trips.

He is survived by his wife, 
Juana Nunes Zimmerman, and 
other relatives.

Zimmerman was born January 
20, 1955, in Kyoto, Japan, the son 
of missionary parents. He traveled 
throughout his young life learning 
the importance of service to oth-
ers, and his dedication to service 
became stronger as he became an 
adult.

ABC officials described Zim-
merman as being dedicated to his 
co-workers and his customers. They 
said the company received a steady 
stream of letters from his customers 
complimenting him for giving his 
time and knowledge freely and for 
his commitment to seeing the job 
through to completion.

He never complained, he never 
said no or I don’t have time, he just 
did whatever was needed to take 
care of his customers, the compa-
ny said.

“Nathan’s dedication to ABC, 
and mainly his Southeast ABC 
customers within his service area, 
was second to none,” said Louis 
Hotard, ABC’s director of techni-
cal services. “He addressed each 
issue as if it were in his own fleet. 

The self-motivation that he pos-
sessed did not require much man-
agement, as his customer’s needs 
drove his agenda. He will be sorely 
missed not just at ABC but by his 
customers as well.”

MAIDEN, N.C. — Nancy Bar-
ringer Burke, who founded Chris-
tian Tours/Burke International 
Tours with her husband Udean, 
died August 12 after a period of de-
clining health resulting from a 
stroke she suffered in April. She 
was 81.

The Burkes got their start in 
the motorcoach business in 1976 
when they were celebrating their 
25th wedding anniversary with 
their dream trip to Hawaii. After 
talking to friends from church they 
got a group of 67 people together 
to join them on their vacation.

The trip was so successful that 
several of the women on the tour 
wondered why they couldn’t get 
the same kind of people they had 
on the Hawaii tour to go on a mo-
torcoach tour and share a Christian 
atmosphere with great fellowship 
with family and friends.

That led to the Udeans charter-
ing a Trailways bus driven by their 
neighbor and leading a tour of the 
Amish Country of Pennsylvania; 
Washington, D.C.; and Williams-
burg, Va.

That trip also was successful 
and, eventually, Nancy and Udean’s 
Christian Tours was born. By 1977 
their daughter Mellonee, now vice 
president of the company, became 
the secretary, making reservations 
and handling office tasks. Nancy, 
Udean and their son Tim were the 
tour directors on each of the tours.

Nancy Burke is survived by her 
husband, daughter, six grandchil-
dren, 15 great-grandchildren and 
one great-great-grandchild.
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www.Bus-Buys.com — View “Repo Inventory” 

Motorcoach industry loses Wilson, Zimmerman, Burke

 Peter Wilson Nathan Zimmerman Nancy Burke

for today’s ABC Companies. 
While busy building a success-

ful business, Cornell and his wife, 
Norma, also built a family. Their 
four children — Deb, Ron, Rox-
anne and Dane — grew up in the 
garages of Faribault Bus, where 
their father, a disciplinarian and 
perfectionist, imbued a strong work 
ethic and educated them about the 
business.

Today, a third generation of 
Cornells has management roles in 
the company. 

Officially, ABC Bus traces its 
organizational beginning to 1972 
when Cornell and Jack Morrison, 
a bus operator in St. Louis, began 
buying and selling used buses. 

They took on a partner, Jackie Wil-
son of Wilson Bus Lines in Massa-
chusetts. In 1980, Cornell bought 
out his partners.

During a 1974 recession when 
money was tight, Cornell bought a 
dozen new coaches and leased 
them to operators. That venture 
eventually became ABC Financial 
Services.

In the 1980s, after the industry 
was deregulated, Cornell and ABC 
built a niche supplying buses to 
mom-and-pop operations that oth-
ers found difficult to finance.

In 1987, Cornell developed 
ABC’s distribution partnership 
with Belgium-based coach builder 
Van Hool. 

Cornell retired from day-to-
day management of ABC in 1998, 
turning over operations to sons 

Ron and Dane. 
In addition to his industry lead-

ership, Cornell’s legacy includes 
the Clarence Cornell School of 
Business at the Bus and Motor-
coach Academy, which the family 
endowed in 2008 to honor him. 

Cornell was a longtime board 
member and generous supporter of 
the Museum of Bus Transportation 
in Hershey, Pa. He reportedly gave 
more than $100,000 to the muse-
um and ABC has refurbished five 
buses in the museum fleet. He was 
a recipient of the Lifetime Achieve-
ment Award by the Georgia Motor-
coach Operators Association.

Later in life, Cornell remarried 
and for 25 years he and his wife, 
MaryAnn, lived in Minnesota and 
Florida. MaryAnn Cornell died 
two years ago.

Cornell
CONTINUED FROM PAGE 1



OUR REPUTATION FOR 
SERVICE IS FUELED BY
 EXPERIENCE.
Every Prevost coach is backed by a highly skilled service team that’s committed to 
keeping you productive and profitable. From our 24-hour emergency assistance to our 
coast-to-coast network of certified providers, we’re here with uptime support that’s 
unmatched in the industry.
 
www.prevostcar.com



From head-turning good looks to the market’s 

lowest cost of ownership, and safety technologies 

like adaptive cruise control and optional collision 

mitigation, our coaches lead the industry not just in 

sales, but in features, amenities and value. Plus, we 

offer the assurance that there will always be someone 

from our team to troubleshoot your problem, get you 

your part, and get you on your way, thanks to second-

to-none service and support. It’s what MCI has been 

doing better than anyone for the last 80 years. And it’s 

what we’re still doing better today. See what an MCI 

J4500, MCI D-Series, or Setra coach can do for you.

Leading the industry starts  
with a winning team.

©
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MCI J4500 
Top-selling private sector model for 
2014 and for 11 years running 

Setra S 417 
Worldwide luxury leader

MCI D-Series 
First in total market sales for 2014, with 
more on the road than any other model

Training 
Online LMS, LEARN 
webinars and Technical 
Tune-ups

Parts 
World-class fill rates and 
inventory for all makes 
and models

Support 
24/7 via in-house ERSA,  
Technical Call Center and  
extensive field support

Performance 
Lowest total operating 
cost, maximum uptime

Manufacturing 
Quality-at-the-source  
transformation

Discover what it means to be Reliability Driven.

To learn more about the   
MCI J4500’s lowest total cost of  
operation advantage, scan here.

mcicoach.com
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