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SACRAMENTO — In a po-
tentially far-reaching decision,
state regulators here have ap-
proved what are believed to be the
nation’s first rules for the fast-
growing “ride-sharing” companies
that connect passengers to drivers
via smartphones.

Think thousands of people rid-
ing in thousands of private-indi-
vidual-owned-and-operated-
would-be taxis.

The California Public Utilities
Commission voted 5 to 0 to let the
services — such as Lyft Inc., Side-
car, and Uber Technologies Inc. —
continue to operate, if they comply
with basic safety and insurance
requirements.

The three companies essentially
are networks, providing transporta-
tion for a fee or donation by con-
necting paying passengers with
drivers who use their own vehicles.

The decision provides a green-
light for ride-sharing in California
and could set an example for cities
and states across the country to
provide consumers with a new way
to get around, supporters say.

Under the regulatory plan, the
PUC would have jurisdiction over
ride-sharing under a new category
of businesses called “transporta-
tion network companies.” The
agency also would issue licenses
to the services.

The decision is expected to
preempt efforts by California cit-
ies to oversee or even ban ride-
sharing under their authority to li-
cense taxicab firms.

Regulators would require driv-
ers to undergo criminal background
checks, receive driver training, fol-
low a zero-tolerance policy on
drugs and alcohol, and carry insur-
ance policies with a minimum of
$1 million in liability coverage.

The highly regulated taxi
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A New Jersey Transit-owned coach, operated by Academy Express, loads

Barclays golf tournament passengers.

WHAT'S GOING ON IN THE BUS INDUSTRY

Californiais UMA charter complaint cites NJ Transit

WASHINGTON — The Unit-
ed Motorcoach Association has
filed a formal complaint with the
Federal Transit Administration ac-
cusing New Jersey Transit of vio-
lating the charter service rule by
permitting one of its biggest con-
tractors, Academy Express, to use
NJ Transit-owned buses to pro-
vide charters for The Barclays
golf tournament in late August.

“On Aug. 24, 2013, certain
buses owned by New Jersey Tran-
sit and operated by their contrac-
tor, Academy Express Inc., were
observed continuously providing
shuttle service, using buses clear-
ly identified as owned by New
Jersey Transit, from designated
parking decks to the Barclays
Golf Tournament — prearranged
and paid for by the event organiz-
ers,” says the complaint.

“Witnesses estimate 24 buses
owned by New Jersey Transit were
used for the special event. How-

ever, an exact count was not pos-
sible as buses were continuously
in transit during the period ob-
served,” the complaint added.

Whole sections of the FTA-
administered charter service rule
spell out in great detail how ser-
vice — like that identified in the
UMA complaint — violates the
rule up one side and down the
other.

It was “irregular” service; it
was “paid for in whole or in part
by a third party”; it was not pro-
vided “under an exception” grant-
ed by the FTA; no notice about the
service was sent to other private
charter providers, giving them an
opportunity to compete for the
work, and the charters were not
part of New Jersey Transit’s “reg-
ularly scheduled service.”

Another section of the rule
makes clear that public transit
agencies receiving U.S. taxpayer
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Busted: Bus broker faked customer reviews

NEW YORK — One of the mo-
torcoach industry’s better-known bus
brokers has agreed to pay a $75,000
fine to settle charges it faked online
reviews of its services to mislead po-
tential customers.

US Coachways of Staten Island,
N.Y., was one of 19 companies cited
last month by New York Attorney
General Eric T. Schneiderman for
manipulating consumer-review

websites.

Schneiderman charged US
Coachways with hiring freelance
writers and requiring employees to
write fake reviews.

According to the attorney gen-
eral, the company’s chief executive,
Edward Telmany, also gave his com-
pany a five-star review on Yelp.com,
proclaiming, “US Coachways does a
great job!”

Telmany did not respond to a re-
quest for comment. His Yelp review
apparently has been removed.

The attorney general called such
practices “astroturfing” and said the
19 companies “had flooded the Inter-
net with fake consumer reviews...
many of these companies used tech-
niques to hide their identities, such as
creating fake online profiles on con-
sumer review websites and paying

freelance writers from as far away as
the Philippines, Bangladesh and
Eastern Europe from $1 to $10 per
review.

“By producing fake reviews,
these companies violated multiple
state laws against false advertising
and engaged in illegal and deceptive
business practices.”

Schneiderman said the phony
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Operator loses $500,000 to cheat, offers advice

SAN JOSE, Calif. — A Califor-
nia motorcoach operator who lost
more than $500,000 to a crooked
payroll processor has some simple
advice for fellow coach companies
that use payroll services.

“I think the biggest thing — is
go with somebody bonded and in-
sured. We didn’t have that,” said
Sandra Allen, who, with her broth-
er Daniel Smith, owns Royal

Coach Tours here.

Instead, Allen and Smith used
a small local company owned by a
personable guy named Jason Mat-
thew Haas.

Haas, 35, was convicted last
month of felony embezzlement
after he skimmed a busload of
money from Royal Coach, plus a
smaller amount from another San
Jose company. He was sentenced
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to four years and eight months in
jail and ordered to pay $550,000
in restitution.

Haas’ theft ended up costing
Allen not only the money he stole,
which was supposed to pay federal
and state payroll taxes for Royal
Coach Tours’ 125 employees, but
also interest on the delinquent
taxes.

In addition, she said, “this has

taken on so much of my life and
time and put our whole business in
a whirlwind. For months, that’s all
I focused on.”

According to court records,
Haas started embezzling money
on a small scale, siphoning away
tax money from a San Jose restau-
rant called A Taste of Wyoming, in
February 2010.
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Village Tours finds growth in unplanned, unlikely places

WICHITA, Kan. — Village
Tours, a charter-and-tour operator
based here, has made four acquisi-
tions in the past two years, includ-
ing one that expanded the compa-
ny into the line-haul business and
now has made it the manager of
Wichita’s Greyhound terminal.

The latter development may be
a sign of the times as Greyhound
seeks to find a solution to a poten-
tially far-reaching issue created by
the growth of online ticket sales.

Under Greyhound’s long-time
business model, commission

Prestigious

PIGEON FORGE, Tenn. —
Almost everyone has career aspi-
rations and dreams.

For 25 years, the overarching
goal of James M. Brown Sr. was to
own and operate his own motor-
coach company.

In the mid-1980s his ambition
was achieved when Brown found-
ed Magic Carpet Tours in Rich-
mond, Va.

During the next 25 years,
Brown’s knowledge, dedication,
determination, cordiality, compe-
tence, leadership and humble spirit

agents at its terminals have been
compensated through the sale of
tickets at the terminal, as well as
package and freight revenue.

Greyhound does not currently
pay commissions on online ticket
sales, and it is online sales that are
growing and in-terminal sales that
are shrinking.

In March, Village Tours pur-
chased another Wichita-based op-
erator, Prestige Bus Lines, which
operates Bee Line Express out of
the Greyhound terminal in Wichita.

Bee Line provides one daily

award goes

earned him wide-ranging respect
among his peers, resulting in his
election, first as a director and
then as the first black president of
the Virginia Motorcoach Associa-
tion, and then a seat on the board
of the United Motorcoach
Association.

Last month, Brown’s commit-
ment to the industry was recog-
nized when he was named the
2013 recipient of the Robert T.
Mitchell Public Service Award,
one of the industry’s oldest
honors.

=

protectiveinsurance.com

MEDIUM FLEET TRUCKING |

Protective
Insurance Company

round trip between Wichita and
Pueblo, Colo., stopping in a dozen
Kansas and Colorado communi-
ties, and two round trips daily to
Salina, Kan., with stops in four
communities.

When Greyhound needed to
make a management change at its
downtown Wichita terminal, it
turned to its tenant, Bee Line, ask-
ing Village to take over operation
of the station.

“The woman they had running
(the terminal) for 17 years took a
different position and was mov-

ing,” said Village Tours President
Jeff Arensdorf. “I think they
thought it was a good idea to have
somebody local running it. Our
scheduled service was in there six
times a day. Greyhound ap-
proached us and said we were a
natural fit.”

However, Arensdorf acknowl-
edges that the growing sale of
Greyhound tickets via the Internet
“does affect things.”

“They (Greyhound) addressed
that with me right up front,” said
Arensdorf. “Right now Greyhound

is not set up to
pay commis-
sions with on-
line sales. On-
line ticket sales
are growing.
They are paying
us commissions
on hard ticket
sales, on the

phone and over the counter.

“On online sales they are not
paying commissions, but they tell
me they are working on a solution
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Jeff Arensdorf

to Va. operator James M. Brown Sr.

The award was presented at the
joint convention of the Virginia
and North Carolina Motorcoach
associations here.

The Mitchell Public Service
Award is presented each year by
the Virginia Motorcoach Associa-
tion. It was established 45 years
ago to recognize the industry con-
tributions of its namesake, a long-
time lobbyist for the Virginia Bus
Association (forerunner of the Vir-
ginia Motorcoach Association),
the old Alexandria-Baltimore Bus
Lines, and others.

COVERAGE THAT REVOLVES AROUND (YOU

It has been presented since
1968 to an outstanding industry
person who distinguishes them-
selves through unselfish dedica-
tion to promoting the industry.

Brown has been an avid advo-
cate for the industry for decades
and that has been manifested in
more recent years through his ser-
vice on the boards of the Virginia
and United Motorcoach associa-
tions, as well as his commitment to
fellow operators.

After graduating from high
school in the late 1950s, Brown

joined the Air
Force. He re-
turned to Rich-
mond in the
early 1960s and
went to work for
the city’s only
black-owned
and -operated James M. Brown Sr.
bus company,
Metropolitan Coach.

It was there he learned the les-
sons, mastered the skills and de-
veloped the ambition to own a

CONTINUED ON PAGE 12 >
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Protective Insurance Company, rated A+ (Superior) by A.M. Best, has been providing specialized
insurance policies to the transportation industry since 1950. Our hands-on approach to insurance
allows us to understand the needs of our customers and form long-standing partnerships. We have

a strong safety culture, a tenured claims department and superior customer service standards.

Here are just a few of the benefits Protective offers:

¢ Outstanding cash flow payment options

FOR COVERAGE THAT REVOLVES AROUND YOU, CONTACT STACY RENZ: (800) 644-5501 ext. 2570

¢ Superior claims service

LARGE FLEETTRUCKING | PUBLIC TRANSPORTATION |

 Ability to package all lines of coverage, including auto liability, general liability,
physical damage and workers’ compensation

* Dedicated loss prevention team that specializes in the transportation industry

WORKERS’ COMPENSATION | INDEPENDENT CONTRACTORS
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N.Y. Thruway adds ‘texting zones

ALBANY, N.Y. — The New
York State Thruway and the state
Department of Transportation are
adding more than 90 “texting
zones” to encourage drivers to pull
over rather than text while driving.

Gov. Andrew Cuomo an-
nounced the initiative last month,
saying the state would post nearly
300 signs along the 496-mile thru-
way and other state highways to
alert drivers to the texting areas at
pull-off areas and rest stops.

“That’s the intelligent way to
do it, and the signs will say ‘it can
wait,”” Cuomo said at a news con-
ference at a rest area near Albany.

“Because that’s the whole mes-
sage. It can wait.”

Cuomo worked with the state
legislature to boost penalties for
texting and driving — as studies
show how dangerous the act can be
and as deadly accidents persist.

In July, Cuomo signed into law
a bill that increases the penalty
from three to five points on a li-
cense for texting.

The new signs include mes-
sages that read, “It can wait. Text
Stop: 5 Miles.” The signs are
being posted on such state high-
ways as Interstate 84 in the Hud-
son Valley, I-390 in the Rochester

area, and Route 17 in the Southern
Tier and Catskills.

Cuomo said he often talks to
his three teenaged daughters about
the need to use caution on the roads
and to not text while driving.

“Five minutes really won’t
make a difference” to wait to look
at a phone, Cuomo said. “It really
won’t. It can wait.”

Bus & Motorcoach News

The state’s enforcement of tex-
ting while driving has led to a
major increase in tickets, the state
said.

This past summer, State Police
issued 21,580 tickets for distract-
ed driving, including talking on a
cell phone without a hands-free
device. In the summer of 2012,
5,208 tickets were issued.

v U.S. appeals court upholds

Calif. carbon fuel standard

SEATTLE — A federal ap-
peals court has upheld a provision
of California’s landmark 2007
global warming law requiring the
oil industry to reduce the carbon
content in diesel and gasoline
fuels by at least 10 percent by
2020.

A three-judge panel of the U.S.
9th Circuit Court of Appeals voted
2-1 last month to reverse a lower
court ruling that had temporarily
halted the state’s ability to enforce
the low-carbon fuel standard.

“Unless and until either the
United States Supreme Court or
the Congress forbids it, California

is entitled to proceed on the un-
derstanding that global warming
is being induced by rising carbon
emissions and attempt to change
that trend,” Judge Ronald Gould
wrote in the majority opinion.

“California, if it is to have any
chance to curtail greenhouse-gas
emissions, must be able to con-
sider all factors that cause those
emissions when it assesses alter-
native fuels.”

If the ruling stands and refin-
ers are required to reduce the car-
bon content of fuels, it certainly
will mean still higher diesel and
gasoline prices in California.

Report: Tipsters make violating
CARB rules more problematic

LOS ANGELES — The Los
Angeles Times reports that the Cal-
ifornia Air Resources Board is get-
ting the most help — in enforcing
its onerous emissions rules that
apply to trucks and buses — from
companies tattling on competitors.

Like other government agen-
cies that enforce unpopular regu-
lations, the California Air Re-

POT SHOT

SUPER CONCENTRATED « NON-FORMALDEHYDE
FTOILET DEODORANI

WORKS THE BEST - COSTS LESS
FORMULATED RIGHT THE FIRST TIME!!!

WHILE OTHERS ARE CONTINUALLY CHANGING FORMULAS, SUPER
STRENGTH POT SHOT'S QUALITY REMAINS UNSURPASSED. THERE'S
SIMPLY NO BETTER ODOR CONTROL PRODUCT FOR THE RESTROOM.
PLEASE CALL FOR COMPLETE INFORMATION AND YOUR FREE SAMPLE.

POT SHOT IS AVAILABLE IN 2 0Z, 8 0Z, GALLONS, PAILS AND DRUMS
(800) 879-8648 - (702) 564-6454 - www.unitchemical.com

LHIT
CHETANCRL
CORE,

FALL SPECIAL

66 PORTION CONTROL
POT SHOT BOTTLES ONLY
$44.95 DELIVERED IN USA

sources Board has come to rely on
socialist-state tactics of snitches
reporting on violators.

The Times reported last month
that some fleets, having invested
in upgrades to satisfy either the
Statewide Truck and Bus Rule or
the more stringent Drayage Rule
(that applies to truckers), are
squealing on competing fleets
who’ve put off upgrades.

The Drayage Rule will require
any truck entering a California
port to be running 2007 or later
engine emissions technology by
the end of the year.

A new emissions deadline for
2000-2004 buses goes into effect
Jan. 1 (see Sept. 15 Bus & Motor-
coach News).

The snitching apparently is oc-
curring because of the Air Re-
sources Board’s seemingly limited
ability to enforce its rules.

One source indicated CARB
has fewer than 100 people to en-
force its extensive emissions and
environmental regulations.

“The chances of getting caught
are like playing the lottery,” re-
ported one observer.

The Times reported that tipsters
are “placing anonymous calls and
sending emails to finger competi-
tors they say are gaining an unfair
advantage by not upgrading their
engines or installing expensive fil-
ters that capture harmful diesel
particulates before they are re-
leased into the air.”
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Watchdog agency criticizes bhi-state tolling agencies

WASHINGTON — The federal
Government Accountability Office is
out with a new report blasting the Port
Authority of New York and New Jer-
sey, which manages the bridges and
tunnels between the two states, along
with other bi-state tolling agencies,
for implementing toll increases with-
out giving highway users adequate
time to review and comment.

In its study, GAO examined prac-
tices by the Delaware River and Bay
Authority, Delaware River Joint Toll
Bridge Commission, Delaware River
Port Authority and the Port Authority
of New York and New Jersey, which
together control 16 heavily traveled
bridges and two tunnels.

In recent years, bi-state tolling
authorities have come under scrutiny
for hefty toll increases and other is-
sues, and GAO was asked by Con-
gress to review their toll-setting deci-
sions and oversight framework.

Congress injected itself into the
issue two years ago when toll in-
creases approved by the NY/NJ Port
Authority required commercial vehi-
cles to pay an additional $2 per axle,
beginning in late 2011, and then an
additional $2 per axle in December
of each year through 2015.

For example, tolls on big rigs
paying cash will have the same in-
crease but are subject to an addition-
al $3 per axle cash penalty, an as-
tounding 163 percent increase.

At the time of the announced in-
creases, there were loud protests with
critics pointing out that little of the
revenue raised by the toll hikes would
benefit the infrastructure or the busi-
nesses that pay the majority of tolls
for using the bridges and tunnels.

They also criticized the lack of
notice of proposed increases.

Public hearings were only held
on one day — and just three days be-
fore the hikes were to take effect.

The GAO examined the authority
of bi-state tolling authorities to set and
use tolls and the factors that influence
toll setting; the extent to which the au-
thorities involve and inform the public
in toll-setting decisions, and the ex-
tent to which the authorities are sub-
ject to external and internal oversight.

In its report, the GAO said a fed-
eral statute requiring bridge tolls to
be “just and reasonable” has less in-
fluence on tolling decisions, in part,
because no federal agency has au-
thority to enforce the standard.

“Bi-state tolling authorities are not
required to follow federal or general
state requirements for involving and
informing the public; they set their
own policies that can be less stringent
than practices of transportation agen-
cies that follow federal or state re-
quirements,” the GAO report says.

“In their most recent toll increas-
es, the bi-state authorities generally
provided the public limited opportu-
nities to learn about and comment
on proposed toll rates before they
were approved.”

For example, the GAO points out,
one tolling authority did not hold any
public toll hearings before raising
rates, while another provided only
one day for hearings.

“In contrast to federal and gener-
al state requirements and leading
practices, the bi-state authorities did
not in all cases have documented
public involvement procedures for

toll setting; provide the public with
key information on the toll proposals
in advance of public hearings; offer
the public sufficient opportunities to
comment on toll proposals; and pro-
vide a public summary of comments
received before toll increases were
approved,” the GAO says.

External oversight of the authori-
ties studied is limited as only one of

the four authorities examined has
been regularly audited by a state
audit entity, GAO states.

“While these audits have uncov-
ered areas of concern, the authority
of most state audit entities to oversee
the bi-state authorities is unclear.
Differences in states’ laws and dis-
agreements between the bi-state au-
thorities and state audit agencies

have raised questions about the au-
thority of several states to provide
oversight,” GAO concludes.

GAO says while it does not make
recommendations to non-federal enti-
ties; nonetheless the tolling authori-
ties could benefit from “greater trans-
parency in public involvement and
clearer lines of external oversight.”

Ya think?
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Are You Prepared?

FMCSA’s Safety Grackdown Gan
Slam The Brakes On Your Bus Operation

In the aftermath of several highly-publicized
bus crashes which resulted in an alarming
number of fatalities and serious injuries, the
Federal Motor Carrier Administration Safety
(FMCSA) has ratcheted up its enforcement
activities to unprecedented levels.

Now more than ever, you need to be insured
by a bus and motorcoach specialist like Lancer
that provides you with the training, the tools,
and the hands-on safety and claims experiise
that only an industry leader can provide.

For more information or to receive a Lancer
quote at your next policy renewal, please visit
our website or have your agent or broker
contact us directly.

1-800-782-8902 x3304

www.lancerinsurance.com

LANCER

INSURANMNCE
The Difference is Our Astitude.

370 West Park Avenue, Long Beach, NY 11561
www.lancerinsurance.com




© October 15, 2013

More roadways in Utah
get 80-mph speed limits

SALT LAKE CITY — Drivers
in Utah now have 289 extra miles
of highway with 80-mph speed
limits.

Areas with the new limits
include:

¢ Interstate 80 from the Ne-
vada border to milepost 99, near
Tooele.

¢ [-84 from the Idaho state line
to its intersection with I-15 near
Tremonton.

¢ [-15 from the Idaho state line
to milepost 366 near Brigham City.

® Another 116 miles of I-15 in
southern Utah.

Combined with previous 80
mph zones on I-15 in the southern
part of the state, such zones now
extend almost all the way from
Santaquin to Leeds (north of St.
George).

Some mountain passes and the
area around Cedar City still have
lower speed limits.

Earlier this year, Utah’s legis-
lature passed legislation allowing
the Utah Department of Transpor-
tation to study 80 mph speed lim-
its along certain highways, and

03-35-1601
03-35-1602

473499
473500

470352 LS
470358 RS

J&E model Front Fender
J&E model Front Fender

H model Rear Fender RS
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add them where the agency con-
sidered it safe.

Sen. Scott Jenkins, a Republi-
can from Plain City, told fellow
lawmakers it was “the coolest bill
of the whole year.”

Robert Hull, UDOT director of
traffic and safety, said studies
found it would be safe to add the
80-mph zones almost everywhere
the legislature suggested.

UDOT studied how fast traffic
already was moving in the areas
with the new 80-mph zones. Hull
said the vast majority were going
between 80 and 82 mph on the
stretches, which previously had a
speed limit of 75 mph.

“That’s indicating the majority
of the drivers feel safe and are
driving prudently at those speeds,
82 and below,” Hull said. Now it is
legal to do so.

In previous studies of 80-mph
zones tested over several years on
I-15, Hull said, the average speed
increased by only 1 mph — which
is one reason the legislature said it
was safe to expand the zones.

“Again, people were already

$1082.34
$1082.34

$1700.00
$1700.00

H model Front Fender LS ....Call for Price
H model Front Fender RS

Call for Price

Additional Part Numbers Coming Soon!
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A UDOT worker converts a sign to ‘80-mph’ on I-15 near Beaver, Utah.

driving at that speed and felt com-
fortable and safe,” Hull said.
UDOT will continue to study
speeds, he added, to assure they do
not rise significantly.

House Democratic Leader Jen-
nifer Seelig of Salt Lake City was
one of only five legislators who
voted against the 80-mph-zone
bill.

“A good product, a good price.”

Contact Your Local Representative for Pricing and Availability.

Mike Hemby
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Howard Nichols
Ron Norsworthy
Charlie McCarron
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She said she did so because she
worried it could lead to more fa-
talities, and also because “when
highway speeds are increased, it
results in increased emissions”
and air pollution.

Texas and Utah are the only
states that have speed limits of 80
mph or higher. Texas allows 85
mph on one toll road.
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California law
protects bikes

SACRAMENTO, Calif. —
Gov. Jerry Brown signed a bill
last month that will require all ve-
hicles to give at least three feet of
road space to passing bicyclists.

The new law, called the Three
Feet for Safety Act, goes into ef-
fect next September. It updates
current law that requires drivers
to keep a safe distance from bicy-
clists without specifying how far.

“It’s pretty important to have
legislation that has a clear require-
ment, so you aren’t just relying on
people’s good will,” said Danita
McGinnis of the Missing Link Bi-
cycle Cooperative, a bicycle shop
and repair service in Berkeley.

Brown had vetoed similar leg-
islation twice before, including a
bill last year that would have al-
lowed drivers to cross a double
yellow line to pass bicyclists.

According to one lawmaker,
Brown was concerned such provi-
sions would increase the risk of
accidents and create lawsuits for
the state.

The law carries a $35 fine,
and imposes a $220 fine on driv-
ers if they injure a bicyclist in a
collision and are found to have
violated the three-foot rule.

Coach-Transit Components, Inc.

All Orders Placed Over $100 Will be Shipped FREE of Charge Regular Ground Freight
Our Knowledgeable Sales Staff has over 150 Years of Experience

CALLTOLL FREE 877-500-6999
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Feds send bus/truck driver training rule over a cliff

WASHINGTON — The Federal
Motor Carrier Safety Administra-
tion has scrapped its proposed rule
setting entry-level, bus-and-truck-
driver training standards, saying it
would start over on the mandate.

The FMCSA announced last
month it was withdrawing the rule
it proposed in December 2007 (see
Jan. 1, 2008, Bus & Motorcoach
News), because subsequent public
comments “raised substantive is-
sues which have led the agency to
conclude it would be inappropriate
to move forward with a final rule
based on the proposal.”

While most people who
weighed in on the rule expressed
support for the concept, “they had
divergent views on several of the
proposed rule’s key provisions,”
the agency said in a notice pub-
lished in the Federal Register.

Case involving
‘speed-limiters’

has appeal date

ST. CATHARINES, Ontario
— The Ontario Court of Justice
heard an appeal late last month in
a constitutional challenge of a
provincial law that mandates
speed limiters for heavy vehicles
operating in Ontario.

Ministry of Transportation at-
torneys presented their appeal in
response to a ruling last year by a
traffic court judge who said speed
limiters violated trucker Gene
Michaud’s constitutional right to
personal safety. (See July 1,2012,
Bus & Motorcoach News.)

Michaud, who died in July
from cancer, brought the chal-
lenge with the help of the U.S.-
based Owner-Operator Indepen-
dent Drivers Association because
he felt speed limiters created un-
safe driving conditions.

Michaud, who lived in St.
Catharines, received a citation
from a provincial truck inspector
in 2009. Although his truck had a
working speed limiter, it was set
at 68 mph and not 65 mph or
lower as required by Ontario law.

Michaud’s attorney, David
Crocker, now represents Gene
Michaud’s widow, Barbara, in the
case, which the courts allowed
her to carry forward.

The judge who heard the ap-
peal intends to issue a written rul-
ing Jan. 13.

Call 866-930-8421
or email changes to:
ebalm@busandmotorcoachnews.com

The agency said that after re-
viewing the more than 700 public
comments, it had decided that a
“new rulemaking should be initi-
ated in lieu of completing the 2007
rulemaking.”

Much of the public input on the
proposal raised questions about
how many hours a new driver
should train, the accreditation of

driver-training schools, the curric-
ulum, and on-the-road training
once a driver received his or her
commercial driver license.

Since Congress mandated a
driver-training rule in last year’s
Moving Ahead for Progress in the
21st Century Act, the FMCSA
must try again.

“I’'m certainly glad to see this

notice,” said one motorcoach in-
dustry executive who tracks the
machinations of the FMCSA. “It
was so flawed that it was basically
unfixable. Everyone agreed it
needed to be scrapped.”

To this executive’s eye, MAP-
21 and the intent of Congress is
clear, but FMCSA hasn’t gotten
the message.

“Congress has been asking for
training for two decades,” he said.
“But FMCSA would rather play
enforcement than have better-
trained drivers.” While there is vir-
tual unanimity in the trucking in-
dustry that driver training stan-
dards are needed, few truckers can
agree on what those standards
should look like.

Don't be fooled
by 1ts pretty face

Once again, Setra has raised the benchmark in the North American luxury
motorcoach segment, with over 30 innovations in design, passenger and driver
comfort, safety and environmental efficiencies. Daimler’s new, unique Front

Collision Guard (FCG), for instance, is a passive safety system engineered to protect
Jriver and tour guide in the case of a frontal impact. Experience the all-new
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Sleep apnea rulemaking bill wakes up, revs up House

WASHINGTON — Congres-
sional watchers were somewhat
stunned late last month when a bill
that was heavily supported by the
motorcoach and trucking indus-
tries barreled through the House.

In fact, one popular political
website said the story of the “sleep
apnea bill” was a tale of “the most
efficient Congress has been in
years.”

“In a few short weeks, two
House members went from writ-
ing a simple two-page bill, to see-
ing the Federal Motor Carrier
Safety Administration committing
to a formal rulemaking on sleep
apnea testing and treatment” for
bus and truck drivers, reported Po-
litico.com. The agency favored is-

Operator argues for more proactive safety

RICHMOND, Va. — When
the U.S. House acted at breakneck
speed last month to adopt legisla-
tion aimed at addressing the im-
pact of sleep apnea on bus and
truck drivers, much of the bus and
trucking industries reacted with
unbridled glee. (See story above.)

Even before the House vote,
the bill’s authors, Reps. Larry Bus-
chon, R-Ind., and Daniel Lipinski,
D-III., scored a victory when the
Federal Motor Carrier Safety Ad-
ministration committed to a formal
rulemaking process — as opposed
to adopting the much quicker route
of issuing non-binding guidance
— for the testing and treatment of
the sleep disorder.

The Buschon-Lipinski bill and
its rulemaking approach had ac-
tive support from a coalition of
industry groups, including the
United Motorcoach and American
Bus associations, the National
School Transportation Associa-
tion and the Owner-Operator In-
dependent Drivers Association.

suing “guidance,” not a rule.

The bill was authored by Reps.
Larry Bucshon, R-Ind., and Dan-
iel Lipinski, D-IIl. The pair easily
secured the support of major in-
dustry groups and dozens of their
House colleagues. (See Oct. 1 Bus
& Motorcoach News.)

The House Transportation and
Infrastructure Committee unani-
mously passed the measure just
one week after it was introduced.
It came up for a House vote and
was adopted — under a suspen-
sion-of-the-rules procedure —
just six days later.

That success aside, all Buc-
shon and Lipinski really wanted
was for the FMCSA to go on re-
cord in favor of a rulemaking —

One contrarian voice surfaced,
however.

A veteran motorcoach opera-
tor contends that quick regulatory
action was needed to deal with the
issue.

“My frustration is we (as a na-
tion and industry) identify prob-
lems, and it just takes too long to
address them,” said Stephen Story,
who owns an 85-year-old family
motorcoach company here.

“In this case, because we have
a rulemaking process, my fear is,
No. 1, it’s going to take too long,
and No. 2, no one is going to do
anything voluntarily until the rule
comes out.”

Missed opportunities
Story, who is president of
James River Lines/James River
Transportation, said the industry
has a long history of missing op-
portunities to demonstrate to the
public, federal officials and law
enforcement that “we are proac-
tive in our safety programs and
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and that’s what they quickly got.

FMCSA double pump

After the bill was introduced,
the FMCSA initially committed to
act “through a public notice and
comment process.” That commit-
ment addressed one of the concerns
from lawmakers — that industry
groups wouldn’t be able to weigh in.

But the night before the mark-
up of the Bucshon-Lipinski bill,
an FMCSA official issued a more
definitive statement, saying the
agency will act “through the for-
mal rulemaking process after col-
lecting and analyzing the neces-
sary data and research.”

Bucshon and Lipinski were
pleased, but pressed ahead with

best practices.”

He cited wheelchair lifts,
background checks at the county
level, video event recorders to
monitor driver behavior, tracking
methods to monitor driver speed,
seatbelts, and fatigue-manage-
ment best practices as among the
safety programs that have met
with industry resistance.

The various industry boards’
stance on the sleep apnea guidance
was the latest example, he said.

“This has been identified as a
critical issue. The industry has
had numerous highly visible
crashes where people were killed
because bus drivers fell asleep. It’s
a really big deal,” he said.

“But...because there is going
to be a rulemaking process, it’s
going to take a long time for the
rule to come about, and it will
take that much longer for opera-
tors to implement it.”

Contrarian view
Story said he favored guid-

Staff

Editor & Publisher: Victor Parra
Senior Editor: Bruce Sankey
Sales Director: Johnny Steger
Industry Editor: Ken Presley
Associate Editor: Ellen Balm
Art Director: Mary E. McCarty
Editorial Assistant: Michele Nosko

Editorial Assistant: Maggie Masterson

Editorial Assistant: Greg Lange
Accountant: Ted Williford

their legislation.

With all of the hoopla generat-
ed by the swift passage of the mea-
sure, a smidgen of the limelight
splashed onto the United Motor-
coach Association. The support of
UMA was mentioned by Con-
gressman Bucshon in his remarks
on the House floor.

UMA, along with the Ameri-
can Bus Association, the Ameri-
can Trucking Associations and
other industry groups that support
the measure were quick to thank
Bucshon and Lipinski, as well as
House Transportation and Infra-
structure Committee Chairman
Bill Shuster, R-Pa., and Ranking
Member Nick Rahall, D-W.Va.,
for quickly getting the bill through

ance — versus a rule — despite
the arguments that issuing guid-
ance could make doctors and
commercial vehicle operators
more vulnerable to litigation.

“Yes, I would agree, when it’s
a guidance, it’s more vague by
definition, and so it’s more diffi-
cult to defend yourself.

I’m coming from an opera-
tional, safety and practical stand-
point (in advocating for the quick-
er solution). I’'m not coming from
a protect-myself-from-litigation
standpoint,” he said.

“I would have to say that if you
stand on guidance, but you don’t
do a very good job of running your
business, then you probably would
wish you'd gone the other direc-
tion. Guidance only works when
you do a good job and are proac-
tive. If you’re going to do the bare
minimum, then probably the rule-
making process is best for you.”

Story said he implemented a
sleep-apnea program at his com-
pany two years ago after attending
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the House.

“As we continue to work to-
ward moving this bill forward,
FMCSA has stated that they in-
tend to proceed by rulemaking
after collecting and analyzing the
necessary data and research,” ob-
served Victor Parra, UMA presi-
dent and CEO.

“We are pleased to hear that,
and have every confidence the
FMCSA will proceed accordingly
given the magnitude of this issue.
UMA is not opposed to the screen-
ing and treatment of sleep disor-
ders, and we applaud our member
companies who have introduced
such programs.”

The bill quickly moved to the
Senate.

approach

a seminar spon-
sored by the
American
Trucking Asso-
ciations in
March 2010.

The program
he uses is mod-
eled on one used
by a major truck-
ing company with procedures that
are disseminated on the FMCSA
website.

Sleep apnea screenings are
conducted as part of the USDOT
physicals, he said, and drivers who
may have the disorder are directed
to a local sleep study center for
further exams.

A vast majority of those who
are diagnosed can be treated with
a CPAP machine which delivers
air pressure through a mask as
they sleep, according to Story.

“Then the doctor provides us
evidence, by monitoring this
CPAP machine usage, that our

CONTINUED ON PAGE 14 >
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Do you have policies and procedures for breakdowns?

By Dave Millhouser

The bright red light on the
Scenicruiser instrument panel ir-
ritated Bob immensely.

He was 500 miles from the end
of his charter run and the glare was
interfering with his night vision.

Bob wasn’t too technical, so
his solution was a piece of black
tape over the lens. Problem solved.

It turns out it was the “hot en-
gine” indicator...often called (cor-
rectly in this case) an “idiot light.”
Instead of performing the Scenic’s
scheduled oil change, we executed
an engine swap.

It doesn’t matter how well you
maintain motorcoaches, at some
point there will be a problem.
Crafty engineers seem to design
buses so that, when it happens, it’s
far from home.

Bob was the exception in our
gang.

The operation was almost ex-
clusively long-distance runs, all
over the country. It was seasonal,
so we had the opportunity to train
drivers each spring.

They were a highly motivated
lot because if their bus broke, they
were unemployed until it was fixed.

Heck, our guys even changed flats.

There is wide variation in the
skill sets of drivers, and what labor
contracts allow, so it would be silly
for me to be too specific about what
yours should do when a bus breaks.

On the other hand, because
breakdowns do happen, having
specific policies and training in
place might save a ton of money
and heartache.

The daily circle check isn’t just
the law; it’s actually a good idea.

The best drivers want to under-
stand what all that stuff actually
does, and the time to explain it is
during training, not when they’re
standing on the side of the road in
the rain.

When the enunciator illumi-
nates, it can be a harbinger of di-
saster, or a minor irritant, but only
an educated driver can safely tell
the difference. You don’t want to
bring in a replacement coach be-
cause your bus is low on wind-
shield washer fluid, but if the oil
pressure is low....

Cellular telephones have be-
come a valuable tool for dealing
with problems when the Bus Troll
strikes, but only if drivers have the
names of the appropriate people to

call and (24-hour) phone numbers.

Most cell phones have built-in
cameras, so it may be possible to
send photos of broken parts to ser-
vice people.

Do your drivers know how to
take pictures with their cells...and
send ’em?

Modern coaches have multi-
plexed electrical systems that
allow diagnosis from the driver’s
seat. Your folks are more likely to
figure things out if they’ve been
trained in advance on what buttons
to push, rather than learning while
cranky passengers watch.

You get it. If you’ve discussed
this stuff during training, things
will go better.

When an over-the-road truck
gets in trouble, the situation is fair-
ly straightforward. Get it some-
where and get it fixed; cargo rarely
complains.

But, when we have a problem,
there’s often a delicate balancing
act between passenger safety and
convenience...and damaging a
big-buck bus.

Should a driver risk cooking an
overheated diesel to go five miles
to a service plaza? Is it best to stop
now with a flat tire, or move to a

safer place? What IS a safe place?

When a bus breaks down, is it
wiser to get customers off the
coach, or keep them on board?
Lots of factors go into that deci-
sion, including but not limited to
location, traffic, weather, demo-
graphics (if you’ve got seniors or
ADA customers and a nonfunc-
tioning HVAC). When is help ex-
pected? How do you want your
driver to communicate with cus-
tomers regarding the situation?

As usual, I don’t have the an-
swers. But having this discussion
during drivers’ meetings, and giv-
ing advanced thought to the fac-
tors that impact passenger safety
and comfort may provide a better
outcome. It’s important to have
clearly understood plans in place.

In addition, it might be wise to
regularly retrain on this stuff. After
all, your maintenance is good, so
you don’t use it often.

My pal John works for a Big
Bus Company, and might be a hot-
dog. One day he picked up the
phone and called a driver’s cell
phone several hundred miles away.

“You have a red light on your
dash and your left inside dual is
low on air. Get the bus to the near-
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est safe place
and check the
tire.”

The driver’s
head swiveled
like Linda Blair
in “The Exor-
cist,” wondering
where John was
and how he knew.

Ideally, that driver would al-
ready have been looking for a place
to check the dual. In this case, the
tire monitoring system wirelessly
transmitted a low-air warning to
John’s office. New technology can
provide diagnosis from afar, some-
times before the driver knows of a
problem.

That is all good, but analyzing
an issue is not the same as resolv-
ing it.

New England Patriots’ Coach
Bill Belichick is famous for teach-
ing “situational football.” If you
find yourself in a particular situa-
tion, how will you deal with it?
Prepare rigorously in advance and
things seem to work out better.

Dave Millhouser is a bus in-
dustry marketing consultant and free-
lance writer. Contact him by email
at: Davemillhouser@gmail.com.

Dave Millhouser

Additional Solutions:
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Colorado races clock

LYONS, Colo. — State Depart-
ment of Transportation workers,
private construction crews and Na-
tional Guard members are racing to
meet a Dec. 1 deadline for fixing
— if only temporarily — roads and
bridges washed away last month
during massive flooding.

The goal is to make repairs —
before winter sets in — to 200
miles of highway and 50 bridges
destroyed or damaged by the tor-
rents of water.

State officials were encour-
aged by the progress made during
the first few weeks after the rain
stopped, the flood water receded,
and the creeks and rivers slowed.

Roads getting worse, 65

WASHINGTON — Another
week and two more studies/
surveys/analyses saying the condi-
tion of U.S. roadways and bridges
continues to deteriorate.

A survey released by the Na-
tional Association of Manufactur-
ers said industry leaders think
roads in the United States are get-
ting worse and transportation in-
frastructure needs to improve.

Of the more than 400 leaders
of manufacturing firms surveyed,
70 percent said roads are getting

RELATIONAL BUS SYSTEMS
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Charter Management System

Coordinated efforts began re-
storing chunks of state and federal
highways that link cities, towns
and rural population enclaves in
the 17 Colorado counties where
most of the flooding occurred.

Chief Recovery Officer Jerre
Stead said he was “really amazed
at the progress they are making.
The coordination...is really
humming.”

Colorado Department of Trans-
portation Executive Director Don
Hunt found the random nature of
the destruction unnerving.

“There are some places where
there is total devastation. And then
a few yards away, it’s like nothing

worse, while the same percentage
also said U.S. infrastructure is gen-
erally in “fair or poor” shape, said
NAM, which commissioned the
survey.

Roads had the worst reviews in
the survey, with smaller portions
of the respondents saying other
modes of infrastructure, such as
water, rail and aviation, also are
deteriorating.

“This survey clearly demon-
strates that our nation’s approach
to investing in infrastructure is not

g9Tour

Tour Management System

to fix damaged roads, bridges

has happened,” he said.

One of the early critical issues
was finding enough fill material to
shore up damaged roads.

Narrow mountain highways
also made it difficult to haul
enough equipment to trouble spots.

And there are persistent wor-
ries about rock slides that could
endanger crews and residents.

“Rock is going to be continu-
ally falling while we work,” said
Hunt. “It’s going to take constant
vigilance to keep those roads open
in the winter.”

The rebuilding is to be done in
two phases.

The repair phase, building tem-

porary bridges and roads to allow
people to reach their homes and
businesses, will last about three
months, CDOT spokeswoman
Amy Ford said.

The recovery phase will cover
long-term improvements in the state
transportation infrastructure, ac-
cording to Ford. That could mean
redesigning bridges or roads to make
them less vulnerable to flooding.

The cost of permanent fixes to
flood-damaged roads could exceed
$500 million, Ford said, rivaling
the amount spent after Super
Storm Sandy.

Colorado hopes to be reim-
bursed beyond the federal promise

to pay back the $100 million the
state already has drained from its
transportation contingency fund,
she said.

Gov. John Hickenlooper issued
an executive order aimed at making
the Dec. 1 deadline easier to meet,
authorizing state agencies to sus-
pend any state rule that would “pre-
vent, hinder or delay necessary ac-
tion in coping with the emergency.”

For flood-area road conditions
and updates, go to www.colora-
dodot.info or www.cotrip.org; call
(720) 263-1589 or 511 within the
state, or follow the progress via
Twitter@ColoradoDOT and at
www.facebook.com/coloradodot.

;000 bridges ‘structurally deficient’

improving at a pace to keep up
with the growing needs of manu-
facturers, and that the United
States risks falling behind,” Jay
Timmons, CEO of NAM, said in a
statement.

At roughly the same time, an
analysis of the federal National
Bridge Inventory showed that
65,605 bridges are classified as
“structurally deficient” and 20,808
are “fracture critical.”

Of the 607,380 bridges in the
inventory, 7,795 are rated as struc-

turally deficient and fracture
critical.

A bridge is classified as frac-
ture critical when there are no re-
dundant protections and could col-
lapse if a vital component fails. A
bridge is structurally deficient
when it is in need of rehabilitation
or replacement because at least
one major component of the span
has advanced deterioration.

Engineers say the bridges are
safe despite the classifications,
and that even bridges that are

structurally deficient and fracture
critical are not about to collapse.

Many fracture-critical bridges
were erected from the 1950s
through the 1970s during the
major construction phase of the in-
terstate highway system and have
exceeded their designed life ex-
pectancy but are still carrying
traffic.

The Interstate 5 bridge over the
Skagit River in Washington state
that collapsed May 23 was fracture
critical.
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UMA unveils agenda for 10th safety seminar

ALEXANDRIA, Va. — The
United Motorcoach Association
has announced the preliminary
program and schedule for its 10th
annual Safety Management Semi-
nar in early December.

UMA said this year’s seminar
features “how-to” applications of
risk management aimed at educat-
ing participants on eliminating as
much risk as possible from their
company operations.

UMA Marketing and Member-
ship Director Michele Nosko said
the topics this year will be more
in-depth, and focus on policies,
driver training, the Compliance
Reviews being conducted by a
more aggressive FMCSA, fatigue
management and other key issues.

“We’ve eliminated the beginner
and experienced tracks to allow for

more focus on the topics at hand for
all attendees,” said Nosko.

There also will be sessions fea-
turing updates and forecasts from
the Federal Motor Carrier Safety
Administration, National Highway
Traffic Safety Administration and
the National Transportation Safety
Board.

The FMCSA session is expect-
ed to be of particular interest in
view of the fact that understanding
of Federal Motor Carrier Safety
Regulations was identified as the
No. 1 regulatory concern of UMA
members in the association’s an-
nual member assessment.

New this year will be a break-
out session of small groups dis-
cussing — peer to peer — the in-
dustry’s most pressing challenges
and ideas for solutions.

Here are details for some of the
key sessions:

“Policy Manuals: Content &
Implementation.” This session
will review human resource and
driver policy manual content —
from requirements at a federal
level to suggested inclusions —
aimed at assisting companies with
basic compliance and establishing
policies in key areas to help guide
risk-management procedures and
manage liability exposures.

“FMCSA’s New Look Com-
pliance Review.” The USDOT
focus on passenger carrier safety
has led to 25 out-of-service orders
issued to motorcoach operators
since the beginning of the year and
impacted the safety rating of nu-
merous other carriers.

This session will provide an

Height warning working on low New York bridge

SALINA, N.Y. — A height
warning system — installed after a
double-decker megabus.com
coach slammed into an overpass
on Onondaga Lake Parkway in
suburban Syracuse — has alerted
more than 400 drivers since it be-
came operational about two years

ago.
(See Nov. 15,2011, Bus & Mo-

torcoach News.)

The Syracuse Post-Standard re-
ports that one vehicle had struck
the bridge since the warning system
was installed in late October 2011.
Before that, the bridge was struck
an average of twice annually.

The megabus crash in Septem-
ber 2010 killed 4 and injured 24.

In its aftermath, there was

much debate over what to do about
the bridge, which stands barely 11
feet above the roadway surface.
The state decided to install a
one-of-a-kind detector system to
warn drivers their vehicle is too tall.
If a vehicle taller than 10 feet 9
inches is detected, flashing lights
and a large sign warn the driver.
There also are rumble strips.

overview of the newest Compli-
ance Review process and provide
insight into commonly found is-
sues since Operation Quick Strike
was launched.

“Elevating Your Training Pro-
gram.” The UMA member survey,
conducted in the spring, found that
driver training is the No. 1 opera-
tional concern among coach opera-
tors. With that in mind, this session
will review steps that can be taken
to customize training programs and
elevate their effectiveness.

The UMA safety seminar is
designed for individuals who man-
age risk associated with motor-
coach fleet operations and is lim-
ited to the first 130 registrants.

The sessions will be Dec. 4-5,
at the NTSB Training Center in
Ashburn, Va. The program runs
from 8 a.m.-4:30 p.m. on Wednes-
day, Dec. 4, and from 8 a.m.-noon
on Thursday, Dec. 5.

The registration fee is $275 for
UMA members; $425 for
non-members.

The complete seminar sched-
ule, along with registration and
hotel information can be found at
www.tinyurl.com/UMASafety, or by
calling UMA at (800) 424-8262.

Sponsors are National Inter-
state Insurance (Platinum), ABC

Calendar

OCTOBER 2013

26 Museum of Bus Trans-
portation Annual Board
Meeting 2013, Hershey, Pa.
Info: www.busmuseum.org.

26-29 40th Annual California
Bus Association Convention
and Trade Show, Pala (Calif.)
Casino Spa Resort. Info: www.
cbabus.com.

NOVEMBER 2013

2-6 2013 OMCA Conference
& Marketplace, Westin Harbour
Castle, Toronto. Info: www.omca.
com.

28-30 Motor Coach Canada
ConnectionsWest 2013, Westin
Resort & Spa, Whistler, British
Columbia. Info: www.motor-
coachcanada.com.

DECEMBER 2013

4-5 10th Annual UMA Safety
Management Seminar, NTSB
Training Center, Ashburn, Va.
Info: (800) 424-8262 or (703)
838-2929.

Companies (lunch), UMA Comp
by KF&B and PMA (networking
sessions), and First Priority Trail-
ways (shuttle transportation).
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Credit card swipe fee case now in hands of federal judge

NEW YORK — The merchant
swipe fees and surcharge practices
of credit card giants MasterCard
and Visa are in the hands of a fed-
eral judge following a final hear-
ing last month in the U.S. District
Court for the Eastern District of
New York.

Representatives of several re-
tail associations attacked the pro-
posed settlement in the $7-billion
civil case, claiming it would do
little to limit the market power of
Visa and MasterCard in control-
ling credit card usage in the U.S.

Card swipe fees, at 1 to 2 per-
cent of a total sale, skim billions of
dollars annually from retailers and
other businesses that accept credit
cards for payment of goods and

services.

In the motorcoach industry, the
swipe fees siphon an average of $20
from a typical motorcoach charter
paid for by credit card. (See July 1
Bus & Motorcoach News.)

U.S. District Judge John Glee-
son is expected to issue a ruling in
one to four months. Reuters news
service reported the hearing turned
into “a diverse parade of objec-
tors” during the 5%2-hour session.

The suit challenging card swipe
fees was filed in 2005 by merchants
and trade associations that contend
Visa, MasterCard and their affiliat-
ed banks engage in anti-competi-
tive practices in setting “inter-
change fees” added to each credit
card transaction recorded by a re-

tailer or other business.

The lawsuit also claims Visa,
MasterCard and the banks violate
anti-trust laws because they im-
pose and enforce rules that limit
merchants from steering their cus-
tomers to other payment methods,
asserts a notice posted on the dis-
trict court website.

“Visa and MasterCard con-
spired together about some of the
business practices challenged (and)
caused the merchants to pay exces-
sive fees for accepting Visa and
MasterCard cards,” says the notice.

The settlement being consid-
ered by the U.S. District Court
would transfer billions of dollars
from the credit card companies
and banks to “any person, business

James Brown

CONTINUED FROM PAGE 3

family-run bus operation.

He left Metropolitan Coach
and went to work for the Trailways
division of Carolina Coach. There,
he moved from driver to mid-level
management.

Next, he went to work for Grey-
hound Lines in its eastern division.

Still, he continued to harbor
his dream. But he didn’t just
dream, he worked and planned to

achieve his goal.

Finally, he wrapped up his ca-
reer at Greyhound and at the ten-
der age of 47 he established Magic
Carpet Tours in Richmond, his
hometown, and where he had been
mentored by Charlie Lewis of
Metropolitan Coach nearly 25
years earlier.

He continued, however, to
learn from others, seeking advice
from industry leaders, like
“Woody” Story, the former long-
time owner of James River Bus

Lines in Richmond.

From the inception of his com-
pany and with the first motorcoach
that rolled out with “Magic Carpet”
painted on the side, Brown stressed
that “we may not have the newest,
but we shall have the cleanest.”

That sort of attitude is just part
of his legacy to the industry, says
Virginia Motorcoach Association
Executive Director Linda Morris.

Today, at age 74, Brown re-
mains committed and dedicated to
seeing the industry grow and thrive.

or other entity that accepted Visa-
or MasterCard-branded credit or
debit cards in the U.S. between
Jan. 1, 2004 and Nov. 28, 2012.”

The settlement also would per-
mit merchants, under their credit
card agreements, to charge cus-
tomers extra for using credit cards
to make payments, or offer dis-
counts to customers who use forms
of payment that are less expensive
to the merchant.

At a “fairness hearing” on the
proposed settlement, lawyers for
retail organizations claimed the
settlement was unfair.

Thomas Wenning, executive
vice president and general counsel
of the National Grocers Associa-
tion, testified his members “could
not accept such a one-sided settle-
ment agreement that not only pre-
serves the status quo but also in-
creases the market power of credit
card companies and banks for all
time and puts handcuffs on the op-
erational practices of merchants
and their rights in the future.”

Wenning, quoted in the trade
paper Supermarket News, said the
proposed settlement “does not pro-
vide meaningful relief from the
anti-competitive market power ex-
ercised by Visa and MasterCard.”

Hank Armour, president of the

National Association for Conve-
nience and Fuel Retailing, testi-
fied his group’s “principal concern
has been to obtain meaningful re-
forms of the credit card market to
restrain the undue market power
being used to set fees.”

Convenience Store News re-
ported Armour also said “the set-
tlement provides nothing of any
real value beyond the money. And
the scope of the release will allow
the defendants to raise rates and
recoup the money.”

Mallory Duncan, senior vice
president and general counsel of
the National Retail Federation, tes-
tified “the proposed settlement is
next to worthless. It does nothing
to reduce swipe fees or keep them
from rising in the future, it offers
retailers pennies on the dollar for
the damage that has already been
done and it ties the merchants’
hands from ever suing again.”

About 8,000 merchants, about
25 percent of Visa and MasterCard
customers, have opted out of the
proposed settlement.

A court-appointed expert re-
ported in August that the retail
plaintiffs would do better by ac-
cepting the settlement than by tak-
ing the case to trial, reported
Bloomberg news service.
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Med centers
being opened
in truck stops

KNOXVILLE, Tenn. —
Here’s a tidbit motorcoach opera-
tors may want to keep in mind or
alert their drivers to: Emergency
medical centers are being opened
in large truck stops.

Urgent Care Travel opened its
first location in May at the Pilot
Travel Center on Strawberry
Plains Pike here.

A second site was opened in
July in Oklahoma City.

At least eight more Urgent
Care Travel locations are expected
to open this year, with steady open-
ings to follow, leading to the a total
of 100 sites by the end of 2016.

Services at the centers include
urgent and primary care medi-
cine, occupational medicine,
USDOT physicals, pre-employ-
ment physicals, drug screens,
X-ray, prescription dispensing,
EKGs, sleep studies and follow-
up management

Urgent Care America is a
medical care management servic-
es provider with a wide variety of
supporting services specializing
in urgent care.

MCI combining headquarters, service center

SCHAUMBURG, I1l. —
Motor Coach Industries is relocat-
ing its corporate headquarters here
and its Des Plaines (I11.) Sales and
Service Center into a new, consoli-
dated facility in Des Plaines.

By doing so the company says
it’s creating “a new Chicago-area
destination for coach shopping and
service.”

“The move (brings) MCI’s cor-
porate offices and Des Plaines
Sales and Service operations under
the same roof, fostering greater
collaboration as part of MCI’s Re-
liability Driven commitment,” said
the company announcement.

The 80,000-square-foot facil-
ity, at 200 E. Oakton St., includes a
showroom for MCI and Setra
models, plus expansive parking for
new and pre-owned coaches.

About 60,000-square-feet of
climate-controlled interior space is
being devoted to the MCI Sales
and Service Center, which opened
Oct. 1.

The new location is eight miles
southeast — along surface streets
— from MCT’s soon-to-be former
corporate headquarters and less
than three miles directly south of
its former Des Plaines sales and

service center.

The Oakton Street facility is
just off Interstate 90 (Jane Addams
Memorial Tollway).

The service center is now ac-
cepting coaches for maintenance
and repair. Hours are 6 a.m. to 10
p-m. The telephone number re-
mains unchanged.

“This will be an industry-lead-
ing facility for service,” predicted
Patrick McGuire, director of MCI
Service Centers, who led the team
that coordinated the move.

The service center includes
two full-service pits for oil chang-
es and related services; a paint
booth; two indoor bus wash sta-
tions; a drivers’ lounge, and a cus-
tomer parts pick-up window.

MCI is moving its corporate
headquarters to the new location
later this month.

“It just makes sense for our
corporate teams to be better situ-
ated to interact with one another
and with customers who visit our
MCI Sales and Service Center,”
said Rick Heller, MCI president
and CEO.

“With an indoor coach-display
space, our headquarters become a
customer destination. ... Addition-

- AMAYA-ASTRON SEATING MEXICO

Phone: +52 (55) 5881 2007
email: donovan@amaya-astron.com.mx

@ Grupo Amaya-Astron

@amayastron

www.amaya-astron.com.mx

ally, our service center, with in-
vestments in new tools and diag-
nostics and its expanded capacity,

will be better positioned to stand
out as a leader in an important
marketplace,” Heller added.
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George Farrell
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Red Coach

MIAMI — Red Coach, the
luxury scheduled motorcoach ser-
vice throughout Florida, has intro-
duced an economy class service.

Red Coach Economy is provid-
ing service to and from Gaines-
ville, Orlando, Ft. Pierce, West
Palm Beach, Pompano Beach, Tal-
lahassee and Miami.

As might be expected, the ser-

introduces

vice is specifically targeting col-
lege students, with three of its
stops at University of Florida in
Gainesville, Florida State Univer-
sity in Tallahassee and the Univer-
sity of South Florida in Tampa.
The economy service is being
offered on Volvo 9700 coaches.
Each coach has 54 seats with
onboard Wi-Fi, restrooms, electri-

‘economy service’ across Florida

cal outlets, retractable foot rests,
and seatbelts.

Red Coach’s luxury service,
which has been around for 3%z years,
uses 27-seat Prevost coaches. The
2+1 seating configuration features
“extreme reclining leather seats.”

Red Coach said fares for the
economy service are discounted as
much as 50 percent compared to

the company’s first and business
classes.

Late last month, the company
website was offering a round-trip
from Tallahassee to South Florida
for as low as $99, and round-trip
Gainesville to South Florida start-
ing at $75. A 10 percent student
discount also is available.

Red Coach Economy faces

10" Annual

UMA Safety
Management
Seminar

“The best day & a half investment you can make to fine tune
your company's safety program.”
—Peter Shelbo, Tour West America, Inc., Phoenix, AZ 2012 attendee

December 4-5, 2013

Register TODAY at
www.uma.org or
call 800.424.8262!

NTSB Training Center
Ashburn,

VA

Now in Our
10" Year!

United

7=\

SAFETY
MANAGEMENT
SEMINAR

2013

Featuring in-depth discussions on these important
topics you can’t afford to miss!

* HR Policies and Driver Training
+ FMICSA Compliance Reviews
» Fatigue Management

» Updates from FMICSA, NTSB, TSA and NHTSA

« Small group problem-solving discussions

Motorcoach
Association
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Presented by:

_.-'{r FA— Linitad
-;___;M_‘-. Muotoreoach
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Sponsored by:
2 NATIONAL
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Shuttles provided by: First Priority Trailways, District Heights, MD

limited competition from mega-
bus.com, whose Florida service is
in Gainesville, Orlando and
Jacksonville.

The Red Coach web presence
is at www.redcoachusa.com.

Stephen Story
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driver is utilizing the machine,” he
said. “Now we have a driver who is
healthier because when you ad-
dress the sleeping disorder, usually
you can improve your blood pres-
sure. They’re healthy and safer and
they’re back to work.”

So far, six company drivers
have undergone treatment, which
is typically covered by the employ-
ee’s health insurance, he said.
James River operates a fleet of
more than 60 motorcoaches.

Worth the effort

“It costs us a little bit of time
managing it but that’s our only
cost,” he said.

As for the argument that issu-
ing guidance instead of a rule
doesn’t factor in the economic
costs that associations represent-
ing bus and truck operators con-
tend could reach $1 billion a year,
he said:

“It’s hard for me to dispute be-
cause | don’t know where that
came from. It might be a legiti-
mate cost for someone or some-
thing. My experience is it did not
cost me anything,” he said.

Further, he said, “Cost should
not be the driving factor versus
safety.

“You know you’ve got some-
thing that costs you money. It
might be a tire, a new bus or seat-
belt or a sleep apnea program that
you have to put in place.

“After you do that, you price
your services out. Buses got more
expensive over the past 10 years,
so my price has to go up. That’s the
way it is.

“I don’t see cost as a reason not
to do some of these safety items,”
he added.

Clarification

Nearly 50 percent of the Unit-
ed Motorcoach Association mem-
bers participating in the organiza-
tion’s annual member assessment
reported they assisted groups
with booking hotels, 49 percent-
ages helped their groups with
planning visits to attractions, and
45 percent helped make restau-
rant arrangements. An article in
the Sept. 15 issue indicated the
percentages referred to providing
transportation in those situations.
Actually, they refer to tour plan-
ning services provided by coach
operators.
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Historic D.C. Union Station
bus terminal marks opening

WASHINGTON, D.C. — Con-
version of the bus deck of the Dis-
trict of Columbia’s famed Union
Station into what is now called
Union Station Inter-city Bus Ter-
minal was officially completed
last month.

The bus deck now includes
waiting and service pavilions, plus
terraces, all designed by a Wash-
ington-based architect, Studio
Twenty Seven.

The Union Station terminal
now serves as the central District
of Columbia hub for the East
Coast operations of Greyhound,
megabus.com and BoltBus.

In addition, DC2NY and
Washington Deluxe also run a no-
table portion of their operations
out of the building.

The facility is expected to pro-
vide year-round amenities to more
than 2.6 million bus travelers pass-
ing through Union Station annually.

Roughly 1,906 buses, carrying
nearly 50,000 passengers, will de-
part the bus deck every week.

A ribbon-cutting ceremony
was conducted, marking comple-
tion of the project. The event fea-

tured a key Democratic congress-
woman, D.C. Delegate Eleanor
Homes Norton; Deputy Secretary
of Transportation John Porcari,
and district DOT Director Terry
Bellamy.

Holmes Norton is generally
given credit for having successful-
ly pushed the project, which initi-
ated to streamline inter-city bus
service in D.C., including getting
many curbside operators off busy
streets and into the terminal.

During the dedication, Holmes
Norton said “As we look at trans-
portation today, we are witnessing
a transformation of transportation
itself; we see the way buses have
become mainline and main-
stream...these are 21st century
buses...these are buses that people
travel on who can afford to travel
on airlines ... buses have become
fully competitive with other modes
of transportation.”

Holmes Norton is the ranking
member on the Highways and Tran-
sit Subcommittee of the important
House Committee on Transporta-
tion and Infrastructure.

“Thanks to projects like this

& Coach Mana

be one of the 21st century’s great
transportation success stories,”
said Porcari.

Added Bellamy: “This facility
serves as a hub for local buses and
buses bound for destinations out-
side of the district. The bus deck
also provides bus riders with a
safe, efficient way to access Union
Station and the variety of other
multi-model transportation op-
tions the district has to offer.”
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Aquarium openi

!i |

-
-

—

TORONTO — The first major
new tourist attraction to land in
downtown Toronto in decades
opens this fall.

Ripley’s Aquarium of Canada,
which was suppose to open at the
base of the famed CN Tower in
June, has been in the final con-
struction and fish-stocking stages
for months.

The 135,000-square-foot at-
traction is expected to draw nearly

ger

Tour Booking System

tour & day trip reservations

®
Q.

VVehicle Maintenance System

maintenance planning & workshop management

ng in downtown Toronto

two million visitors annually.

Not since the Hockey Hall of
Fame opened in 1993 has the city
added a new family-oriented tour-
ist attraction in downtown.

For information about the
aquarium, go to www.ripleyaquar-
iums.com/canadal, or call (647)
351-3474. For group information,
contact Sandra Woloschuk, group
sales manager. Email: groups@ri-
pleysaquariumofcanada.com.

Distinctive Systems is the world’s leading supplier of software to the coach and bus industry.
Established for 30 years, over 750 operators rely on one or more of our latest Microsoft SQL
Server based systems for the efficient management of their companies.

Since the formation of our US based subsidiary in 2009, we have established a reputation for being
the software supplier of choice and a trusted business partner by an ever growing number of operators
throughout North America. Call or email us now to find out why.

distinctive

Sole North American Distributor
Distinctive Systems Inc. 131 72 S Washington Street, Binghamton, NY 13903

systems

Telephone: (646) 448-9981
Email: nasales@distinctive-systems.com Website: www.distinctive-systems.com

Toll Free: 1-866-929-1077
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US Coachways

CONTINUED FROM PAGE 1

reviews constituted false and deceptive adver-
tising under New York Executive Law and Gen-
eral Business Law. The companies entered into
what are called “Assurances of Discontinuanc-
es” with the state, and paid fines ranging from
$2,500 to nearly $100,000.

“Consumers rely on reviews from their
peers to make daily purchasing decisions on
anything from food and clothing to recreation
and sightseeing,” Schneiderman said.

“This investigation into large-scale, inten-
tional deceit across the Internet tells us that we
should approach online reviews with caution.
And companies that continue to engage in these
practices should take note: ‘Astroturfing’ is the
21st century’s version of false advertising, and
prosecutors have many tools at their disposal to
put an end to it.”

The companies that paid fines included
web search engine optimization companies,
laser hair removal services, a wig shop, a night
club, a dental practice, massage and day spas,
and a plastic surgery practice.

Bogus reviews

The attorney general’s press release an-
nouncing the penalties said US Coachways “or-
chestrated an astroturfing campaign, writing
bogus reviews themselves, soliciting freelance
writers from oDesk.com and Fiverr.com to
write bogus reviews, and urging employees to
pose as customers and write positive reviews.

The company also offered $50 gift certifi-
cates to customers to write positive reviews
without requiring that the customers disclose
the gift in the review.”

Make or break

Online reviews can now “make or break” a
business, states the attorney general’s press
release.

“According to one survey, 90 percent of
consumers say that online reviews influence
their buying decisions. A highly-cited Harvard
Business School study from 2011 estimated
that a one-star rating increase on Yelp trans-
lated to an increase of 5 to 9 percent in reve-
nues for a restaurant.

Cornell University researchers have found
that a one-star swing in a hotel’s online ratings
— at sites like Travelocity and TripAdvisor —
is tied to an 11 percent swing in room rates, on
average”

However, the release also stated that one
study “projects that by 2014, between 10 and 15
percent of social media reviews will be fake.”

Some of the evidence in the investigation
was obtained by staff members for the attorney
general posing as operators of a yogurt shop
and contacting the leading search engine opti-
mization (SEO) companies in New York to seek
help in combating negative website reviews.

While some SEOs have developed “ad-
vanced IP spoofing techniques to hide their
identities...many consumer-review websites
have implemented filters to detect and filter or
delete fake reviews,” the statement said.

High-profile attention

US Coachways was cited by The New York
Times as an example of astroturfing in its cov-
erage of the crackdown.

For service companies, “buying reviews
seems a shortcut to the better reputation they
are unlikely to achieve on their own,” reported

the Times in a news article.

“If a prospective (US Coachways) custom-
er were to look on Yelp, she might get the sense
that this is not an outfit she would want to
hire,” the reporter wrote.

“Edward Telmany, US Coachway’s chief ex-
ecutive, was upset about the (company’s) low rat-
ings, according to the formal Assurance of Dis-
continuance he signed with the attorney general’s
office. ‘“We get bashed online,” Mr. Telmany
wrote, accurately, to his employees, on Nov. 20,
2011. “We are loosing (sic) money from this.””

In summary, the Times stated, Telmany’s
“response was not to fix the problems that cus-
tomers were citing, like buses never showing
up, but to begin a full-fledged effort to get fake
reviews. Mr. Telmany hired freelance writers,
mandated that his employees write favorable
reviews and even pitched in himself. He post-
ed a five-star review on Yelp that began, ‘US
Coachways does a great job!’

“The company agreed to pay $75,000 in
fines and stop writing fake reviews.”

Telmany also did not provide comments to
the Times for its story.

20,000 vehicles

US Coachways does not have an operating
authority registration listed with the Federal
Motor Carrier Safety Administration. It does
contract with coach and bus operators that do
have equipment and operating authority.

However, the US Coachways website
states it provides “reliability with over 20,000
vehicles nationwide” and “serves all states and
cities in the country,” including “over 25,000
U.S. destinations.”

A press release issued by US Coachways
in 2010 said it transported one million clients
and was “the bus charter company of choice
for large events.” The company said it “has 35
offices and supplies bus charter and limousine
service out of 100 depots throughout North
America, posting revenues north of 20-million
dollars a year.”

BBB complaint

US Coachways was cited earlier this year
by the Better Business Bureau of New York for
“concerns” about claims made on the com-
pany website.

On April 30, the BBB “requested that this
firm substantiate the types of claims that in-
volve superlatives, superiority, price equaling,
testimonials, and the basic principles of truth-
ful advertising.”

The bureau challenged 12 US Coachways’
claims, such as “America’s favorite charter bus
company,” “widest selection,” “most conve-
nient,” “industry leader,” “rated number one in
the business,” “price match guarantee” and
“unparalleled quality.”

According to the bureau website, “As of
August 15, 2013, the business has responded
to the BBB and addressed several of the issues
raised in the Ad Review. However, the busi-
ness still has some advertising concerns (supe-
riority, basic principles of truthful advertising)
that have not been substantiated, modified or
discontinued.”

The BBB review of US Coachways lists 90
complaints closed in the past three years, includ-
ing 68 for “problems with product/service.”

EEINA3

Reputation management

In the internet age, maintaining a positive
reputation is a tough job for even the most con-
scientious companies. There are customers who

Royal Coach Tours
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The theft wasn’t discovered until after
the restaurant owner died and a family
member reported the theft to Watsonville,
Calif., police in June 2011.

But it took until September 2012 for
Allen to learn that her company, too, had
been victimized by Haas. That’s when “the
IRS came walking in the door saying,
where’s your taxes,” she recalls.

Haas skimmed money from Royal
Coach Tours for six months by manipulat-
ing payroll software, according to court
documents.

The software, called Accountants World,
enabled Haas to divert money by manually
disabling an automatic electronic transfer
“switch.” That seemingly simple action by
Haas halted money from moving from Royal
Coach Tours’ account to federal and state
government tax accounts, records show.

Haas then wrote checks from the Royal
Coach Tours account made payable to his
company, Payroll Management Company,
using Allen’s electronic signature.

“Everything balanced, but we weren’t
seeing that the checks were going to the pay-
roll processing company and not the govern-
ment. That’s the big clincher,” Allen said.

In all, Allen ultimately found 61 checks
from her company to Payroll Management
Company for a total of more than $520,000.

When confronted, Haas behaved bra-
zenly, according to Allen.

“He’s a cocky guy, and he had guts
enough to say, ‘Oh, I’m surprised (the IRS)
showed up when they did,””” Allen said, who
reported the theft to police.

In a letter to the court, Haas said he as-
sumed state and federal tax officials might
take as long as a year “to realize what was
happening.”

He wrote he used the stolen money “on
things and trips. Useless items. I was living
a lifestyle outside my means.”

After the embezzlement was discovered,

seem to be displeased by any level of service and
will go to great lengths to vent via the Internet.

Web customer reviews are a valuable tool
for consumers if they are read carefully, wrote
travel expert Christopher Elliott recently in USA
Today. He quoted a savvy traveler who said she
takes online reviews “with a grain of salt.”

“If you read carefully, you can see if it’s
falsely inflated or defamed,” she said. Elliott
added, “As long as she disregards the hyper-
critical one-star ratings and the exuberant five-
star ratings, she’s confident she’ll arrive some-
where close to the truth.”

Some web service providers are fighting
fake postings that could erode the credibility
and value of their services.

it was left to Allen and

Royal Coach Tours to deal "‘ ‘

with the IRS and state of

California. - -
Allen said she was -

forced to take out three -rx

loans and sell two buses to

pay the delinquent taxes
and interest, which totaled
more than $523,000.

Allen said she was turned away by law en-
forcement officials in Santa Clara County
when she initially reported the embezzlement.

“They said, ‘read the newspapers. We’re
1,400 officers down. We can’t help you,””
she said.

Undeterred, she approached officials in
neighboring Santa Cruz County, where
Haas was living, and was able to have her
case amended to A Taste of Wyoming’s.

Allen says she’s satisfied with the jail
term Haas received.

“They talked at one point about giving
him probation only. The best part is he can’t
get out on early release. He’ll stay right
there. The woman judge took care of that,”
she said of Santa Cruz County Superior
Court Judge Ariadne Symons, who presid-
ed over the case.

Allen is guardedly optimistic Haas will
eventually pay back some or all of the
money he stole.

“He is fairly young (35). He is a sales-
man-type person. [ was awarded restitution,
which was huge. So, if he ever works, I’'m
hoping to get the money because in cases of
fraud, you can’t file bankruptcy,” she said.

Allen hired Haas in 2009, on a referral
from a long-time business acquaintance, in
part because “we always like to give small
companies a chance,” she said.

Royal Coach Tours now uses PrimePay,
one of the larger payroll processing
companies.

“What a lesson learned,” she said. “I
hope it makes people look at who’s doing
your payroll. Are they bonded and insured,
and are (your) taxes being paid?”

Sandy Allen

The website Yelp attempts to thwart fake re-
views by tracking such things as Internet Proto-
col (IP) addresses to determine whether large
numbers of reviews are coming from the same
computer. “We’ve seen some pretty extreme
chicanery,” the company states on its blog.

There were 22 reviews of US Coachways
— 21 complaining of problems — posted on
Yelp at the end of September.

The one, somewhat-positive review said
the company contacted the customer to apolo-
gize “for any inconvenience during my trip.”

The reviewer concluded: “The fact that US
Coachways pays attention to reviews and tries
to make amends says a lot. I would now actu-
ally consider using US Coachways again.”

Why New York AG went after fake reviews

ALBANY, N.Y. — When New York At-
torney General Eric T. Schneiderman an-
nounced last month his office had gone after
19 companies for posting fake online re-
views, he transformed the problem into a
law enforcement issue that is likely to grow.
(See article above.)

Still, there are those who have a hard
time seeing exactly how phony reviews vio-
late the law. Especially since many words
used in phony reviews can’t be nailed down
to a level of true or false.

For his part, Schneiderman is definite on
this aspect of the issue.

Preparing or disseminating a false or de-
ceptive review that a reasonable consumer
would believe to be a neutral third-party re-
view is a form of false advertising known as
“astroturfing,” and it violates several New
York laws, he says.

Businesses have a moral and legal re-
sponsibility to present things as they are.
Otherwise we’re going to be ordering lob-
ster from the menu and getting hamster.
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Fees generate planeloads of revenue for airlines

SHOREWOOD, Wis. — For
those in the motorcoach industry
who like to draw comparisons to
or take cues from the airline indus-
try, here are a few numbers that
should make them drool.

Passenger fees and other extra
charges generated $27.1 billion
for the world’s airlines last year,
with major carriers like United,
Delta and American leading the
revenue parade.

In 2012, 53 airlines collected

the $27 billion plus in so-called
ancillary revenue, up nearly 20
percent from the $22.6 billion col-
lected by 50 carriers in 2011.

The data is from a new report
by IdeaWorks Co., a Wisconsin-
based consultant on airline fees.

During the past five years,
add-on charges such as baggage
fees and charges to upgrade to
roomier seats have become a
major source of revenue for
airlines.

The air carriers began earnest-
ly adding the fees in 2008, when
surging fuel prices forced carriers
to find another way to generate
money without raising fares.

In recent years, low-cost air-
lines, such as Spirit Airlines and
Allegiant Air, have led the high-
fee, low-fare trend.

But the IdeaWorks study says
that major carriers, particularly
big airlines in Europe, are increas-
ingly turning to passenger fees to

boost revenue.

“Statistics help tell the ancil-
lary revenue story and every year
key numbers are getting bigger,”
the study says.

“The most aggressive airlines
easily generate more than 20 per-
cent of their revenues from a la
carte fees.”

United Airlines led all carriers
in fee revenue with $5.4 billion,
followed by Delta Air Lines with
$2.6 billion and American with $2

billion, according to the study.

Florida-based Spirit Airlines
generated 38.5 percent of its reve-
nue from extra fees — the most of
any carrier, followed by Allegiant
Air with 30 percent and Britain’s
Jet2.com with 27 percent, the
study reported.

Meanwhile, the average do-
mestic airfare rose 3 percent from
2011 to 2012, according to the
U.S. Bureau of Transportation
Statistics.

Six charged in intricate $100 million biofuels scheme

INDIANAPOLIS — Federal
prosecutors have charged six indi-
viduals from three companies with
cheating the federal government
and customers out of more than
$100 million in tax credits and
biodiesel credits valuable to fuel-
producing companies.

In a case U.S. Attorney Joseph
Hogsett called the “largest tax and
securities fraud scheme in Indiana
history,” the defendants are ac-
cused of buying pure biodiesel
from third parties, pretending they
had produced it and selling the
diesel to customers for an inflated
price while illegally claiming a re-
newable fuels tax of $1 per gallon.

According to a news release

from the U.S. Department of Jus-
tice, defendants Craig Ducey,
Chad Ducey, Chris Ducey and
Brian Carmichael operated Mid-
dletown, Ind.-based E-Biofuels.

E-Biofuels claimed its biodies-
el was produced from feed stocks,
including animal fat and vegetable
oils.

Prosecutors say the Duceys
and Carmichael conspired with Jo-
seph Furando and Evelyn Pattison,
executives of New Jersey-based
Caravan Trading Co. and CIMA
Green to mislabel the fuel to busi-
ness victims.

The scheme included three
types of mislabeling, the release
states.

In the first scenario, the com-
panies transported biodiesel to the
E-Biofuels facility for unloading
into a holding tank to be loaded
into tanker trucks and delivered to
customers along with false docu-
mentation showing the fuel’s man-
ufacture at E-Biofuels.

Other times, truck drivers
would drive the fuel from the Mid-
dletown, Ind., plant and obtain pa-
perwork showing B100 biodiesel
fuel originating from E-Biofuels,
in what some truck drivers called
“flipping a load,” the release states.

In the third type of fraud, truck
drivers working for the companies
took “ghost loads” or “phantom
loads” of the third-party biodiesel

directly to customers and obtained
fake paperwork by fax or e-mail
from defendants.

There have been accusations
that at least some of the truck driv-
ers knew about the scheme and
were complicit but no charges
have surfaced against any of the
truck drivers.

In 2010, publicly traded Impe-
rial Petroleum bought E-Biofuels,
which then accounted for at least
97 percent of Imperial Petroleum’s
income.

Prosecutors say Jeffrey Wil-
son, president and CEO of Impe-
rial Petroleum, knew of the third-
party biodiesel scheme and
together with Ducey lied about

You Purchase "State of the Art" Buses...
Why not Demand a “State of the Art” A/C Compressor?

ﬂ'ﬁﬂﬁiﬂm_ﬁﬂmnﬂnﬁ L~

-Lmut‘&;

& i

U\QLT_—M-- ini
-

'1 \ |i

Some of the Many Features:

- Highest Reliability
- Lightest and most Compact Design in the World
' - Highest Speed Range of any Transit Compressor in the World
- German Designed, American Built

BITZER U.S.,

producing fuels from chicken fat
and other feed stocks in the com-
pany’s filings with the Securities
and Exchange Commission. Wil-
son is also a defendant in the case.

The defendants face a host of
charges, including conspiracy,
wire fraud, false tax claims, false
statements under the Clean Air
Act, obstruction of justice, money
laundering and securities fraud.

Prosecutors say the scheme
cost customers $55 million, and
the Internal Revenue Service an-
other $35 million.

The six defendants face up to
20 years in federal prison and fines
on some of the counts, as well as
other fines and “regulatory action.

Inc.

To learn more, visit www.bitzerus.com
Phone: 770-503-9226
Email: sales@bitzerus.com / mlish@bitzerus.com
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Charter complaint

CONTINUED FROM PAGE 1

money to buy and maintain their
buses are not to run those buses in
competition with private charter
operators. To do so is a violation of
federal transit laws.

“Using federal assets to com-
pete against private operators
without obtaining an overriding
exception (from the Federal Tran-
sit Administration) violates the
rule,” said one industry expert who
has been involved in the issue.

While the buses observed at
The Barclays tournament had

Academy livery, they also had US-
DOT-style lettering that clearly in-
dicated they were owned by the
transit agency and operated by
Academy.

The UMA complaint contains
a number of photographs of the
buses and their USDOT-style
markings.

Academy, based in Hoboken,
N.J., is the nation’s fourth-largest
private motorcoach operator and
the largest family-owned coach
company.

Also, it is likely New Jersey
Transit’s largest private bus con-
tractor, operating scores of com-
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muter coaches for the agency, the
fourth-largest transit bus system in
the U.S. (behind New York, Los
Angeles and Chicago).

There have been operator accu-
sations in the past that Academy
was using New Jersey Transit-
owned buses to unfairly compete
with private bus companies, but
the UMA complaint is believed to
be the first to be filed with the
FTA against New Jersey Transit,
implicating Academy.

The issue also is thought to be
festering in other parts of the coun-
try, with a scattering of private op-
erators able to undercut their com-
petition by using buses (1) owned
by public transit agencies or state
governments, (2) paid for with
federal tax dollars, and (3) con-
tracted to the private operators for
public transit service.

Often, the practice takes place
on weekends and other off-hours
when the buses are not needed for
scheduled public transit runs.

In some states, the private op-
erators don’t have to pay state li-
censing or registration fees on the
buses because they are owned by
the state or a public transit agency.

The UMA complaint also says
that as a result of the charter ser-
vice provided at The Barclays,
using the New Jersey Transit
buses, one of its members, Service
Bus Co. of Yonkers, N.Y., “in-
curred financial and irreparable
harm” because it wasn’t allowed to
compete for “this valuable, high-
profile contract.”

The Barclays is one of profes-
sional golf’s premier events and it
was conducted Aug. 22-25 at the
Liberty National Golf Course in
Jersey City.

The top 125 FedEx Cup pro-
fessional golfers competed for a
total of $8 million, with the win-
ner, Aussie Adam Scott, taking
home $1.44 million.

A spokesman for New Jersey

Transit, Bill Smith, declined to
comment on the UMA complaint,
saying only the agency does not
provide charter bus service.

However, information distrib-
uted by event organizers — to in-
dividuals and groups needing tour-
nament transportation — contained
the phone number for the New Jer-
sey Transit Customer Service
Group Sales office.

Village Tours

CONTINUED FROM PAGE 3

to that.”

Meanwhile, as Greyhound
seeks a solution, the current ar-
rangement is suitable, says Arens-
dorf. “I felt like we could probably
make it work. The amount of online
sales is not large in this market. If it
keeps trending the way it is, we are
going to have to talk. They need bus
stops, they need terminals and they
are going to have to compensate
people to run them.”

While the purchase of Pres-
tige/Bee Line has taken Village
Tours in a new direction, the ac-
quisition was similar to the com-
pany’s other three in that it wasn’t
planned and it resulted in growth
for the company.

“The reason for (our) growth
was unplanned opportunities,” ex-
plained Arensdorf. “We haven’t
been the aggressor.”

The company acquired Salina
Charter Coach and All-American
Tours of Hays, Kan., in 2011. Last
year it purchased Time Lines of
Oklahoma City, adding 20 coaches
to a Village Tours fleet that now
consists of 60 coaches, operating
out of Wichita, Salina and Okla-
homa City. The company employs
183.

Late this past summer, Village
held a barbecue for employees to
celebrate completion of an
8,545-square-foot expansion of its
facilities in Oklahoma City.

The project nearly doubled the
size of the building, which now
contains seven bus bays, a parts
room and a wash bay with power
brush. Outside, the facility gained
60,000 square feet of concrete
parking, perimeter fencing, electric
gates and a 12,000-gallon fuel tank.

Arensdorf believes his age —
38 — also has contributed to Vil-
lage’s growth.

“We have been running a pret-
ty good operation and I have some
youth. There are a lot of guys in
this industry who are coming into
retirement age. Running a charter
business is a lot different today
than it was 20 years ago. There are
a lot more regulations. There are a
lot of opportunities for a guy like
me to grow if I want to.”

Village Tours was founded in

1980 and purchased by Arensdorf
and his father, Norman, in 2000.
When the Arensdorfs purchased the
company “it was a 15-bus operation
that was well-respected.” Since
then it has grown four fold while
the population of Wichita has
grown a more modest 12 percent.

In addition to Prestige/Bee
Line, Village operates about 200
tours annually.

“We plan and operate our own
tours, mostly high-end tours that
include flights and cruises,” said
Arensdorf.

“The neatest thing about our
growth is that we have reached the
next level where there are more ef-
ficiencies of scale. We have a very
busy, full-time safety director and
trainer. We are able to contract for
our fuel, which is saving us 22
cents a gallon.

“Having a better facility helps
us retain good mechanics and
cleaners, and our drivers are tick-
led to death.”

‘Ride-sharing’

CONTINUED FROM PAGE 1

industry is howling at the prospect
of losing fares to the new and typi-
cally cheaper competitors.

“This is an existential threat,”

said Mark Gruberg of the United
Taxi Cab Workers of San Francisco.

“It’s hard to see how the taxi
industry with its rules and regula-
tions and responsibilities can com-
pete with a service that has none of
those requirements.”
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