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WASHINGTON — The Na-
tional Highway Traffic Safety Ad-
ministration has conf irmed its 
2-year-old decision against requir-
ing existing motorcoaches to be 
retrofitted with seatbelts.

NHTSA, in a report titled 
“Retrofit Assessment for Existing 
Motorcoaches,” concludes that re-
quiring seatbelts on existing 
coaches would place “a significant 
burden” on small operators.

The report also notes that be-
cause seatbelt use is so low on mo-
torcoaches currently equipped 
with belts, “retrofitting was un-
likely to produce substantial safety 
benefits.”

The repor t ,  released last 
month, conf irms the agency’s 
2013 decision to exempt existing 
buses when it issued a final rule 
requiring three-point passenger 
seat restraints on all new over-the-

road buses beginning in November 
2016.

The new report came as good 
news to the motorcoach industry, 
which has been anticipating a ret-
rof itting requirement based on 
comments made by some regula-
tors in recent months.

“Existing motorcoaches were 
built in good faith to meet the Fed-
eral Motor Vehicle Safety Stan-
dards of the day,” said Ken Presley, 

vice president and chief operating 
officer of the United Motorcoach 
Association.

“We are pleased NHTSA’s 
conclusions are consistent with 
their earlier findings. Motorcoach 
travel is an exceptionally safe 
mode of travel and industry pro-
fessionals are consistently work-
ing to continue current safety lev-
els with an eye to improvements in 
the future.”

NHTSA was required to issue 
the retrofitting report by the Mov-
ing Ahead for Progress in the 21st 
Century Act (MAP-21). The re-
port focuses on the feasibility, 
benefits and costs of requiring 
retrofits.

Contributing to its decision to 
forgo a retrofit regulation was the 
cost, estimated at between $14,650 
and $40,000 per coach.

WASHINGTON — The Fed-
eral Motor Carrier Safety Admin-
istration’s list of regulatory priori-
ties for the rest of this year is 
notable for one item that was left 
off the list — increasing the insur-
ance minimum required of com-
mercial motor vehicle operators.

In releasing his list of five pri-
orities last month, FMCSA Acting 
Administrator Scott Darling in-

cluded such proposals as requiring 
electronic logging devices and re-
forming the agency’s unpopular 
Compliance, Safety, Accountabil-
ity system for measuring crash 
safety.

However, raising the insurance 
minimums, which the motorcoach 
and trucking industries have 
fought against mightily with the 
help of some congressional allies, 

is nowhere to be seen.
Some industry insiders have 

speculated that Darling, who is fac-
ing Senate confirmation hearings 
this fall, is trying to downplay any 
controversial regulatory actions 
that might rattle lawmakers who 
are opposed to new regulations.

“Until his confirmation hearing 
is held, I seriously doubt the agency 
is going to take action on any of 

these (controversial issues),” said 
Annette Sandberg, a former 
FMCSA administrator now in a 
private consulting business.

“I’d be shocked if they did any-
thing or they made any changes 
until Darling’s confirmation goes 
through,” Sandberg said during the 
FTR Transportation Conference 
last month in Indianapolis. “And 
there’s a chance that some mem-

bers of the Senate may hold his 
confirmation on the promise that 
he not change some of these things 
if he does get confirmed. We don’t 
know when the conf irmation 
 hearings will be held, but I think 
that’s clearly in play with some of 
these regulations and studies.”

The insurance proposal report-
edly would at least double the $5 

Thrasher drives Mercedes 
workers in Mercedes style

BIRMINGHAM, Ala. — If 
you are going to ferry around em-
ployees of Mercedes-Benz, why 
not do it in a Mercedes coach?

Or, more specifically, a Setra,
Thrasher Brothers Trailways, a 

luxury transportation provider for 
Alabama’s fast-growing automo-
tive, aerospace and ocean-bound 
shipping industries, recently pur-
chased four new Setra S 417 luxury 
coaches from Motor Coach Indus-
tries to serve one of the oldest glob-
al names in the state’s manufactur-
ing explosion: Mercedes-Benz. 

Setra coaches are a brand of 
Daimler AG, the parent company 
of Mercedes.

The purchase follows Thrasher 
Brothers’ 2013 win of a four-year 
contract to provide transportation 

services to the Daimler’s Brand 
Immersion Experience, a program 
that will bring some 26,000 Mer-
cedes employees to the plant in 
Vance and other Birmingham-area 
locations by 2017.

The reasoning for the Setra pur-
chase was simple, said Alan Thrash-
er, co-owner, with his sister, Alyce 
Davidson, of the 45-year-old family 
charter and tour company founded 
by his father and uncle.

“We’re providing an all-Daim-
ler experience for the attendees,” 
Thrasher said. “Some of these 
Mercedes dealer employers have 
never ridden in a coach before, and 
they’re amazed. We’ve even made 
sure the upholstery is in Mercedes 
gray and black.”

FMCSA chief outlines priorities; insurance not on list

NHTSA says no to adding seatbelts to existing coaches
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Thrasher Brothers Trailways of Alabama purchased four new Mercedes-Benz Setra S 417 luxury coaches from MCI 
to transport workers for one of the oldest global names in the state’s manufacturing explosion: Mercedes-Benz.

UMA Safety Management Seminar

This edition of Bus & Motorcoach News includes a four-page 
pullout section with information and a registration form for the 
12th annual UMA Safety Management Seminar, scheduled for 
Dec. 2 to 3 in Ashburn, Va. The seminar is a must-attend event 

for individuals responsible for the safety and compliance of bus 
and motorcoach fleet operations. Register now to reserve your 

seat as participation is limited to the first 130 registrants.
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ABC Companies’ 
Featured Equipment 

2010
MCI J4500
• Cummins ’07 Emissions  
• Allison B500 
• 56 Passenger 
• Amaya 3 Pt. Seats 
• Video
•  7 to choose from: 

3 Lift Equipped: $300,000 each 
4 Non-Lift: $285,000 each 

All pre-owned vehicles sold “As-is.” Actual coach may vary from photo. Conditions may vary by location.  
No warranties expressed or implied. Financing and special lease rates available to qualified customers.

Contact your ABC Account Manager for more info: 

SOUTHEAST REGION  Winter Garden, FL  
800.222.2871

2015
Ameritrans 
M2-Vista
• 37 Passenger 
• Rear Luggage 
   $199,000

NEW WEBCASTS AVAILABLE NOW: 
 CAN Line Diagnostics (GG029)
 Cummins ISX Regeneration Process (GG028)
 Dashboard Switches & Knobs Overview (GG027)

Watch and learn at your convenience! 
Visit www.abc-companies.com/customercare/
training-and-support and select Grab’n Go! 

GRAB Technical Training 
with                             Webcasts!

Additional pre-owned units available: 

2008 MCI J4500
Cummins ’07 Emissions, ZF Transmission, 56 Passenger 
Amaya 3 Pt. seats, Aluminum Wheels, ADA Lift 
$195,000

2005 Van Hool T2145
Cummins ISM, Allison B500, 57 Passenger American Frames, 
New Paint, New Seat Covers, Aluminum Wheels
$200,000 

  See additional pre-owned unit photos and info at  
www.abc-companies.com/bus/pre-owned

  View ABC’s complete pre-owned inventory at  
www.abc-companies.com & www.busbuys.com
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were based on their fiscal solvency 
in five separate categories:

• Cash solvency. Does a state 
have enough cash on hand to cover 
its short-term bills? 

• Budget solvency. Can a state 
cover its fiscal year spending with 
current revenues? Or does it have a 
budget shortfall?

• Long-run solvency. Can a 
state meet its long-term spending 
commitments? Will there be 
enough money to cushion it from 
economic shocks or other long-
term fiscal risks?

• Service-level solvency. How 
much fiscal “slack” does a state 
have to increase spending should 
citizens demand more services?

• Trust fund solvency. How 
much debt does a state have? How 
large are its unfunded pension and 
health-care liabilities?

 Norcross concludes that most 
states are nearly back to normal 
since the Great Recession, but 
adds that “even states that appear 
to be fiscally robust…must take 
stock of their long-term f iscal 
health before making future public 
policy decisions.”

 The study can be found at http://
mercatus.org/statefiscalrankings.

WASHINGTON, D.C. – Ama-
zon’s experiments with all sorts of 
ways of delivering packages, in-
cluding using everything from 
drones to everyday people, have 
been widely publicized during the 
past two years. 

Its latest idea, which may or 
may not be more farfetched, hits 
closer to home. 

An Amazon patent applica-
tion, made public last month, de-
scribes a plan for delivering pack-
ages via transit — turning buses, 
trains, subways and other vehi-

c l e s  i n t o  r o a m i n g  p i c k u p 
locations.

One scenario described in the 
patent proposal is essentially an 
Amazon locker on wheels, in-
stalled inside or attached to the 
outside of a bus, train or other 
form of ground transportation.

Customers who ride a particu-
lar route regularly could opt to 
have a package delivered to their 
preferred bus, to retrieve while 
they’re riding.

Or, those in a specif ic area 
could choose to pick up their 

package at a bus stop, receiving a 
text message when their item was 
approaching.

The latter option could be es-
pecially useful in rural communi-
ties and other areas “where carri-
ers for delivering items are rare or 
prohibitively expensive,” the fil-
ing says.

It probably should be pointed 
out that Greyhound Lines has been 
delivering packages — via its 
Package Express service — for 
nearly as long as it has been in 
business, and that’s 101 years.

Amazon eyes buses for package pickups

ARLINGTON, Va. — Alaska 
is the nation’s most f inancially 
healthy state, while New York is 
the least healthy fiscally, accord-
ing to new research by the Merca-
tus Center at George Mason 
University.

The study, conducted by Se-
nior Research Fellow Eileen Nor-
cross, ranks each U.S. state’s fi-
nancial health based on short- and 
long-term debt and other key fis-
cal obligations, including unfund-
ed pensions and health-care bene-
fits. It provides information from 
the states’ audited f inancial re-
ports in an easily accessible for-
mat, presenting an accurate snap-
shot of each state’s fiscal health.

Because the study is based on 
data from f iscal 2013, the re-
searcher acknowledges that state 
budgets have improved over the 
last couple of f iscal years but 
points out that this is only one in-
dicator of a jurisdiction’s condi-
tion, especially when viewed over 
a longer period than a single year.

“With new spending commit-
ments for Medicaid and growing 
long-term obligations for pensions 
and health-care benefits, states 
must be ever vigilant to consider 

Alaska tops list of fiscally healthy states; N.Y. last
both the short- and long-term con-
sequences of policy decisions,” 
Norcross writes. “Understanding 
how each state is performing in re-
gard to a variety of fiscal indica-
tors can help state policymakers as 
they make these decisions.”

Alaska, North Dakota, South 
Dakota, Nebraska and Florida 
rank in the top five states.

“While these states are consid-
ered f iscally healthy relative to 
other states because they have sig-
nificant amounts of cash on hand 
and relatively low short-term debt 

obligations, each state faces sub-
stantial long-term challenges con-
cerning its pension and health care 
benefits systems,” Norcross writes.

Illinois, New Jersey, Massachu-
setts, Connecticut and New York 
rank in the bottom five states, large-
ly owing to low amounts of cash on 
hand and large debt obligations.

“High deficits and debt obliga-
tions in the forms of unfunded 
pensions and health care benefits 
continue to drive each state into 
fiscal peril,” Norcross said. “Each 
holds tens, if not hundreds, of bil-

lions of dollars in unfunded liabili-
ties — constituting a significant 
risk to taxpayers in both the short 
and the long term.”

The financial health of each 
state was analyzed through the 
states’ own audited financial re-
ports. By looking at states’ basic 
financial statistics on revenues, ex-
penditures, cash, assets, liabilities 
and debt, states were ranked ac-
cording to how easily they will be 
able to cover short-term and long-
term bills, including pensions.

The rankings of the 50 states 
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BALTIMORE — American 
drivers apparently don’t pay much 
attention to stopped school buses, 
even when their lights are flashing 
and their stop signs are deployed.

An estimated 14 million U.S. 
motorists pass school buses ille-
gally during the school year, ac-
cording to a study by the National 
Association of State Directors of 

Pupil Transportation Services.
The association’s fifth annual 

survey, conducted in one day in 26 
states earlier this year, involved 
more than 102,000 school bus 
drivers reporting how many times 
motorists passed their stopped 
buses illegally.

The drivers repor ted that 
78,518 vehicles passed their buses 

illegally on a single day. Through-
out a 180-day school year, these 
sample results point to more than 
14 million violations by a portion 
of America’s motoring public.

“We know that students are far 
safer in school buses, but when 
they are outside the bus, they are 
more vulnerable to injury or 
death,” said Leon Langley, presi-

dent of the association.
“There are nearly a half mil-

lion school buses on the road each 
day in the United States. This sur-
vey captured only a fraction of the 
violations that bus drivers and traf-
fic officers know all too well are 
occurring each and every day. 

“Any driver who passes a 
stopped school bus illegally is en-

dangering children and possibly 
even his or her own future,” Lang-
ley added. “Trying to save a few 
seconds by passing a school bus 
and hitting a child can be devastat-
ing not only for the victims and 
their families, but also for the mo-
torist who will have to live with 
the sad consequences.”

The national association first 
coordinated the annual survey in 
2011, and the results have been 
unfortunately consistent. In 2011, 
76,685 illegal passes were docu-
mented during the one-day survey. 
In 2012, 88,025 illegal passes 
were reported. There were 85,279 
in 2013 and 75,966 in 2014.

The surveys have helped bring 
attention to the issue, and some 
states have adopted more stringent 
safety countermeasures, such as 
improved motorist education, in-
creased fines and more law en-
forcement, including increasing 
use of photo and video evidence 
from cameras mounted on the 
sides of school buses. 

Reducing illegal passing re-
quires a comprehensive approach 
involving education of students, 
motorists and school bus drivers 
and frequent, visible enforcement.

Complete information and de-
tailed 2015 survey results can be 
found at www.nasdpts.org/stoparm.

WASHINGTON — An annual 
fall tradition for the motorcoach in-
dustry — filing reports mandated 
by the Americans with Disabilities 
Act — arrives later this month.

The deadline this year is Mon-
day, Oct. 26.

ADA reporting requirements 
are mandatory for all bus operators, 
even if they don’t have accessible 
buses and don’t provide accessible 
service. 

Failure to comply with the re-
porting requirement may result in a 
fine big enough to put some carri-
ers out of business. 

Since the Over-the-Road Bus 
Transportation Accessibility Act of 
2007 became law, Federal Motor 

Carrier Safety Administration in-
spectors and their state partners are 
required to conduct an ADA audit 
whenever they conduct a compli-
ance review of a bus company.

If an inspector finds a carrier 
failed to comply with the ADA re-
porting requirements and related 
regulations, the violator will be re-
ported to the Justice Department 
and may be subject to a fine of up 
to $10,000.

Under ADA regulations, over-
the-road bus companies must sub-
mit three types of reports annually 
by the last Monday of every 
October. 

Each report covers from Oct. 1 
of the prior year through Sept. 30 of 

the current year. The reports and 
the types of companies required to 
submit them are:

1. Annual Summary Report 
of Individual Accessible/Equiva
lent Service Requests and Re
sponses/Service Provided, which 
must be filed by all bus companies. 
Along with basic information 
about the company, the report con-
tains the number of requests for ac-
cessible and/or equivalent service 
the company received and number 
of times that a request for an acces-
sible bus was satisfied or equiva-
lent service was provided.

In essence, the report is a digest 
of the year’s service request forms, 
the records of all individual re-

quests for accessible service the 
company receives. Operators are 
required to maintain these service 
request forms for at least five years, 
and to provide individual custom-
ers with a copy of a completed 
form. 

2. Fixed Route OTRB Com
pany’s Annual Lift Use Sum
mary, which must be filed by large 
and small fixed-route over-the-road 
bus companies.

It contains a summary of the 
number of passengers with disabil-
ities who used the lift to board ac-
cessible buses during the reporting 
period. 

3. Annual Report of OTRBs 
Purchased/Leased and Overall 

Fleet Data. All companies must 
submit this report. It contains basic 
information about the company, 
along with the total number of 
buses in the company fleet, total 
number of accessible buses, num-
bers of new and used buses pur-
chased or leased during the previ-
ous year, along with numbers of 
new and used accessible buses 
leased or purchased.

Detailed information about mo-
torcoach industry ADA reporting 
and record-keeping requirements 
can be found at: http://www.fmcsa. 
dot.gov/regulations/americans- 
disabilities-act-reporting-and- 
other-requirements-over-road-bus- 
companies.

THE FUN NEVER ENDS!

THE FUN IS HERE AT RESORTS CASINO HOTEL

1.800.772.9000ResortsAC.com

Bet with your head not over it.  Gambling Problem? Call 1.800.GAMBLER.

The fun is here at the new Resorts Casino Hotel in Atlantic City! Enjoy 
the hottest slots and table games, Atlantic City’s largest standard 

rooms, exceptional dining, an all new Quickbites Food Court on the 
casino floor, new retail shopping and great entertainment!

ENJOY SUMMER 
ALL YEAR ROUND!

Jimmy Buffet’s Margaritaville entertainment complex featuring a year-round 
LandShark Bar & Grill on the beach, new Margaritaville restaurant just off 

the casino floor, themed Margaritaville slot area, retail shops & more. 

YOU CAN ALSO EARN & USE YOUR COMP DOLLARS AT

Contact Meg Lewis at 609-340-7715 for  
Booking and Further Information

Deadline looms for operators to file annual ADA reports

14 million U.S. drivers pass school buses illegally

MOVING?
Don’t leave 
without us!
Call 866-930-8421
or email changes to:
ebalm@busandmotorcoachnews.com
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For 14 years, a high-visibility 

segment of the U.S. motorcoach 

industry has had Oct. 29, 2012, 

circled on its long-range planning 

calendar.

That date, which is now fast 

approaching, is when large, fixed-

route operators must have 100 per-

cent of their buses wheelchair 

accessible.

That means that after Oct. 29, 

any person with a disability should 

be able to buy a ticket on any 

Greyhound bus, at any time, and 

be assured of being able to access 

that coach when it pulls into a sta-

tion or up to a curb.

And the same goes for more 

than 30 other large operators. 

Though no one appears to 

know for certain, industry sources 

are cautiously optimistic that all 

but a handful of the operators re-

quired to be complaint with the 

Americans with Disabilities Act 

rule will, in fact, have all of their 

coaches accessible on Oct. 29.

“I think they’re definitely on 

track to meet the deadline.…By 

and large, I would say they are going 

to be all ready,” said Peter Pantuso, 

president of the American Bus As-

sociation, whose board includes ex-

ecutives from Adirondack Trail-

ways, Jefferson Lines, Peter Pan 

Bus Lines, Coach USA, Academy 

Bus and other big legacy carriers.

Greyhound Lines, the nation’s 

largest intercity carrier, “believes 

it will be in compliance with ac-

cessibility standards,” a company 

spokesperson told Bus & Motor-

coach News.

In the mid-1990s, the industry 

negotiated the Oct. 29, 2012, ADA 

deadline with the federal govern-

ment and it became fixed in law in 

September 1998.

When the law initially went into 

effect in October 2000, the rules 

were fairly simple for large carriers 

that offered fixed-route service. 

A person with a disability who 

used a wheelchair would have to 

Four years later!

PIERRE, S.D. — One of the 

first — if not THE first — formal 

complaints filed by a private bus 

operator against a public transit 

agency for providing illegal char-

ter bus service under the federal 

charter service rule adopted four 

and a half years ago has finally 

been decided.

The administrator of the Fed-

eral Transit Administration, Peter 

M. Rogoff, issued a strong ruling 

— posted on the FTA website last 

month — in favor of Forell Limou-

sine & Bus Service of Pierre, and 

rejected an appeal from River Cit-

ies Public Transit, also of Pierre, 

which provided the illegal service 

in 2008, and reportedly continues 

to regularly violate the charter ser-

vice rule.

“I’m pleased about (the FTA) 

decision,” said Dawnita Forell, 

who co-owns Forell Limousine & 

Bus with her husband, Charles. 

“But it’s like putting a Band-Aide 

on an artery.”

During the past seven or eight 

years, the Forells have lodged nu-

merous charter rule complaints 

against River Cities Public Transit. 

They win most, lose some, but 

every complaint represents a chal-

lenge for the small operator.

That’s because in a charter ser-

vice case, the FTA, which has a 

cozy relationship with virtually all 

of the public transit agencies it 

funds, has set a very high bar for 

complaints. 

“The complainant bears the 

burden of proof,” says Rogoff. 

“The complainant must prove its 

case by a preponderance of the 

evidence.”

Like other small operators, the 

Forells do not have the time, 

money or resources to continually 

Large operators appear ready for critical ADA deadline

CONTINUED ON PAGE 18 �

S.D. operator wins charter decision

WASHINGTON — It’s prob-

ably not a coincidence the U.S. 

Department of Justice announced 

settlements last month in four ac-

tions it brought against three mo-

torcoach operators and a major 

group tour operator for apparent 

violations of the Americans with 

Disabilities Act. 

The settlements appear to be 

timed to show up on the Internet 

just before all motorcoach opera-

tors are required to file annual re-

ports mandated by the ADA. (See 

Oct. 1 Bus & Motorcoach News.)

Whether they have accessible 

buses or not, or whether they pro-

vide accessible service or not, all 

motorcoach operators are required 

to file ADA reports by Oct. 29, or 

face the possibility of large fines, 

or what is increasingly becoming 

commonplace: Justice Depart-

ment lawyers dictating ADA com-

pliance requirements as part of 

legal settlements.

That is what happened to three 

Orlando, Fla.-based motorcoach 

operators last month, as well as 

New settlements

CONTINUED ON PAGE 20 �

WILMINGTON, Del. — One 

of the largest divisions of Carey 

International, the world’s biggest 

chauffeured services company, has 

f iled for bankruptcy protection 

after being hit by a $4.5 million ar-

bitration award for treating its 

drivers as independent contractors 

rather than as employees.

Carey Limousine L.A. Inc. list-

ed assets of under $500,000 and 

debts of nearly $150 million in 

documents f iled in bankruptcy 

court here.

The Los Angeles-based Carey 

division said it made the Chapter 11 

filing to secure “breathing room” 

after 16 of its drivers won the large 

arbitration award in a lawsuit claim-

ing they had been misclassified as 

independent contractors and were 

entitled to additional wages and 

benefits as employees.

Carey International Chief Fi-

nancial Officer Mitchell Lahr said 

the potential damage from the ar-

bitration award was compounded 

in January when California stiff-

ened penalties on employers that 

misclassify workers.

“The debtor does not agree that 

CONTINUED ON PAGE 20 �

Employee misclassification

bankrupts major Carey unit
CONTINUED ON PAGE 20 �

100% accessibility
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WASHINGTON — A pro-
posed passenger rail line between 
Richmond, Va., and Raleigh, N.C., 
that could mean competition for 
bus companies providing sched-
uled service in the Southeast is 
moving closer to reality.

The U.S. Department of Trans-
portation’s Federal Railroad Ad-
ministration, the state of North 
Carolina and the Commonwealth 
of Virginia have signed off on the 
Final Environmental Impact State-
ment for the proposed rail line 
along the Southeast Corridor.

The completion of the environ-
mental impact statement is one of 
the final steps necessary before 
construction of the project can 
move forward once funding is 
secured.

“Without a strong passenger 
rail system, the Southeast’s growth 
will be choked by congestion for a 
very long time,” Transportation 
Secretary Anthony Foxx said.

“North Carolina, Virginia and 
the Department of Transportation 
have worked together to bring us 
closer to high-speed rail connect-
ing Richmond and Raleigh, and I 
urge everyone involved to continue 
pushing this effort forward,” Foxx 

said. “High-speed rail in this region 
is not a luxury but a necessity.”

The 162-mile route between 
the two cities would utilize exist-
ing and former rail lines for ap-
proximately 60 percent of the 
route and is planned to be free 
from at-grade crossings of track 
and roads. This route is part of a 
larger multistate planning effort to 

provide high-speed passenger ser-
vice between Washington, D.C., 
and Atlanta.

In July, Foxx, a North Carolina 
native, announced that USDOT 
would invest approximately $1 mil-
lion to develop a regional long-
term vision for the corridor and en-
gage states and stakeholders to help 
the region form a governance orga-

nization that can sustain planning 
efforts and implement the vision.

Supporters of the rail line say it 
would provide alternatives to high-
way congestion on I-85 and I-95.

“Today brings us closer to 
breaking ground on this critical 
project for one of the fastest grow-
ing areas of the country,” said Sarah 
Feinberg, acting administrator of 

the Federal Railroad Administra-
tion. “The project will improve 
safety and reliability, reduce the 
travel time between Richmond and 
Raleigh, and increase opportunity 
for  jobs and g rowth in  the 
Southeast.” 

Nor th Carol ina Gov.  Pat 
 McCrory called environmental ap-
proval “a significant step toward 
making high performing rail in the 
Southeast Corridor a reality. Rail is 
a critical component of our 25-Year 
Transportation Vision that will im-
prove connectivity throughout the 
state and strengthen our economy.”

The completion of the environ-
mental impact statement and pre-
liminary design process will put the 
corridor on a firm footing to apply 
for federal funding or public- private 
partnerships, should either become 
available, and for any matching 
state funds. 

The environmental impact 
statement is the second of three 
planning documents that allows the 
project to move forward for fund-
ing. The next steps consist of a Re-
cord of Decision, anticipated later 
in 2015, and a series of public hear-
ings to be held in North Carolina 
and Virginia in the spring of 2016.

You Purchase “State of the Art” Buses…
Why not Demand a “State of the Art” A/C Compressor?

Demand a BITZER Compressor from Your Systems Provider

                       Some of the Many Features:

- Highest Reliability
- Lightest and most Compact Design in the World
- Highest Speed Range of any Transit Compressor in the World
- German Designed, American Built

BITZER U.S., Inc.
To learn more, visit www.bitzerus.com

Phone: 770-503-9226
Email: sales@bitzerus.com / mlish@bitzerus.com

Richmond-to-Raleigh high-speed rail line clears hurdle

INDIANAPOLIS — With 
roads in Indiana crumbling pre-
maturely, lawmakers are calling 
for an independent investigation 
to determine whether the state 
bought $71 million in defective 
asphalt.

The Indiana Department of 
Transportation is conducting its 
own investigation of 88 roads that 
might have been paved with as-
phalt that crumbles and cracks 
years earlier than it should, ac-
cording to a report published by  
The Indianapolis Star.

INDOT is concerned the 
blacktop might not have been 
mixed with enough binder, a 
sticky substance that keeps the 

rocks in asphalt together.
Even though the department is 

looking into the matter, state law-
makers want an independent in-
vestigation because INDOT hired 
contractors for the paving jobs in 
question. 

Sen. Carlin Yoder , R-Middle-
bury, said the probe should be 
handled by an investigator “with-
out ties to INDOT or the contrac-
tors and with some expertise in 
chemistry.” 

Rep. Ed Soliday, R-Valparai-
so, told The Star that the state 
owes it to taxpayers to find out 
who is at fault.

“If people don’t have confi-
dence that money we spend on 

road funding is being spent well, 
then they won’t support additional 
funding,  and I  don’t  blame 
them,” Soliday said. “You keep 
digging to find out which it is. We 
are going to need a clear explana-
tion for the public to move 
forward.”

Gov. Mike Pence agreed. 
“Hoosiers may be assured that 

our administration will continue 
to work with federal highway of-
ficials to make sure that taxpayers 
get what they paid for in road im-
provements and that those respon-
sible for any deficiencies are held 
strictly accountable,” Pence said. 
“Hoosier motorists and taxpayers 
deserve nothing less.”

Indiana investigating crumbling roads
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between cities, choosing brushless motors and pumps on price alone could
cost you way more than the dollars you saved on the initial buy. That’s why

ROTRON’s brushless products are always
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By Christian Riddell
Motorcoach Marketing Council

How many quotes will you 
send out today? 

Did you know that whether or 
not those quotes turn into book-
ings, they represent a business op-
portunity that could completely 
transform your company? 

For many businesses, there’s a 
constant flow of quotes coming 
through the door every day. Many 
of these quotes never turn into 
bookings, which means they don’t 
get added to marketing databases 
or followed up on, and after the 
quote is sent out, the potential cus-
tomer is never heard from again.

Is this crazy? Yes. But, for 
many companies, it’s the status 
quo. I hate to admit it, but in my 
own travels and after interactions 
with hundreds of other companies, 
I’ve seen that this type of thing is 
not limited to a small percentage 
of companies out there.

The sad reality is that it’s ram-
pant in our industry. If this is all 
hitting a bit too close to home 
don’t worry, you’re not alone.

 
Old MacDonald

Imagine for a moment that you 
are a farmer. You work hard to 
raise a cow. You feed it, house it, 
and take care of it when it’s sick. 
That’s right, you’re a regular Old 
MacDonald. 

Now imagine that when it 
comes time to turn your cow into 
meat, you just take the few best 
steaks and throw the rest away. 

Sounds ludicrous and wasteful, 
right? Well, that’s no different than 
what goes on every day in motor-
coach companies around North 
America.

The good news is that there are 

some simple things you can do to 
fix it. 

One of the things that many 
businesses track is lead acquisition 
cost. This is closely tied to custom-
er acquisition cost and both are de-
signed to shine a light on the actual 
cost of generating new business. 
Although the process of tracking 
these can be complicated, there’s a 
shortcut that can help you get a 
handle on it. 

Take your total number of new 
potential customers in a given pe-
riod. These are not quotes because 
many of the quotes will be to the 
same customer, which doesn’t 
count. It also doesn’t include exist-
ing customers, as they are in a 
completely different category. 

Once you have that, look at the 
marketing expenses over that same 
period of time. This includes ev-
erything you do that is designed to 
support sales, generate demand for 
your product, or in any way sup-
port your growth.

Don’t leave out discounts you 
give to FAM trips, website expens-
es, business cards, salary or any-
thing else. Capture it all. 

Now, divide those dollars by 
the number of potential customers 
you landed in that period. 

And voila! There you have it, a 
very basic lead acquisition cost.

What you will find is that, re-
gardless of your budget size, this is 
a real number and these dollars are 
being spent every day to support 
the future of your company.

However, just like Old Mac-
Donald, we need to make sure that 
even if we follow up on the quotes 
and land some of them (get the 
steak), we don’t throw the rest of 
the cow away. As a friend of mine 
likes to say, “There is still a lot of 
meat left on that bone.” 

Every person who reaches out 
to you to get a quote has a few 
things in common that are impor-
tant to keep in mind. First and 
foremost, they know enough about 
motorcoach travel that they want-
ed a quote.

Now, having been a salesper-
son, I know there is a certain per-
centage of these people who are 
truly just “price shopping” and 
that can be frustrating. However, 
don’t forget that they were at least 
interested enough in a charter to 
make the phone call. 

 
They know you 

The next thing to keep in mind 
is that these people knew to call 
you. This means that somehow — 
be it from ads, word of mouth, or 
from seeing your bus — they know 
about your company. This is criti-
cally important to your marketing 
strategy. (You are not educating 
them about you or your service.)

If I was to pick up the phone 
and ask any company, in any indus-
try, if they would like to buy a list of 
people who knew about them, were 
interested in their product and 
would likely use it again in the fu-
ture, I could retire a rich man. 

This is what most companies 
call low-hanging fruit, and they’re 
the easiest people to market to. 

So, how do you turn these 
leads into steak? Good question.

This is truly a good, better, best 
conversation. While I would love 
to focus my attention strictly on 

the best, I know that most compa-
nies need to get to good before 
they jump to best. 

The first step in this process is 
to use email marketing. Not Gmail, 
not Outlook, but a fully function-
ing email marketing system. There 
are lots of them out there. Mail 
Chimp, Constant Contact, and 
Campaign Monitor are just a few 
examples, but they all do basically 
the same thing. 

Once you have chosen a pro-
gram, it’s time to start putting peo-
ple in the database. But, before 
you download the list of all of your 
customers since 1996 and import 
them into the system, here are two 
things to keep in mind. 

First, a list is only as good as 
the segments that you break it into. 
While having a list of current cli-
ents and a companion list of poten-
tial leads can feel like a win, it’s 
actually not a great strategy. In-
stead, capitalize on sorting fields, 
such as the types of business they 
are interested in, group size, de-
parture dates, equipment prefer-
ences or other things that will help 
you be more specific in your mar-
keting efforts.

Even if you don’t think you 
have the time or ability to use all 
that data right now, putting it in 
from the beginning can be a major 
advantage when you really start to 
use the system.

Ditch old addresses
Second, according to Mail 

Chimp, most email addresses are 
only valuable to your business for 
eight months from the time you 
originally get them. What does this 
mean?

Don’t input everything from 
the past 10 years. Instead, just go 
back 10 months and get started 

there. 
After inputting that informa-

tion, the next step is to send emails. 
They can be short emails that talk 
about your company’s values and 
philosophies, staff and drivers, 
safety record, equipment — basi-
cally whatever you feel highlights 
your company in the eyes of a 
consumer. 

Show them why
Remember that these people 

are the lowest hanging fruit in the 
marketing world. They know your 
company, the product you provide, 
and are, in most cases, going to 
book a coach at some point. So, 
your job is to show them why they 
should book with you.

Price shoppers are still shop-
pers, and like I’ve said before, if 
they’re trying to compare you to a 
discount operator and want you to 
match the price, give them a rea-
son why they should pay more and 
book with you. Some will and 
some won’t, but the effort is 
important. 

While there are lots of other 
things you can do with this data 
(put it in a CRM, do phone follow-
ups, send snail mail, etc.), there is 
nothing you can do that is as sim-
ple as email. 

The takeaway? Don’t be like 
Old MacDonald.

Your leads cost real money — 
money that you work hard to earn. 
Don’t throw away those leads that 
don’t book. Instead, put them to 
work for you.

It’s time to turn that investment 
into piles of delicious, juicy, 
grilled-to-perfection bookings. 

For more information about the 
Motorcoach Marketing Council 
and its programs, go to www.motor-
coachmarketing.org.

Don’t throw away those quotes, turn them into bookings
Marketing Minute

I t ’s  t h e  Smar t  Move



UMA Safety 
Management
Seminar

12th Annual

Essential Topics.  Critical Information.  Invaluable Knowledge. 

December 2-3, 2015

NTSB Training Center 
Ashburn, VA



Wednesday, December 2, 2015

Breakfast on Your Own

Breakfast on Your Own

Now in our 12th year, UMA’s Safety Management Seminar features “how to” applications of risk management
to show you how to eliminate as much risk as possible. This is a must-attend event for anyone who manages
safety and compliance for motorcoach fleet operations. This year’s topics are focused on the industry's
most pressing needs and provide take-away information that attendees can put into practice ASAp. 
The seminar also includes invaluable updates and forecasts from FMCSA, TSA, NHTSA and NTSB.

Space is limited to 130 attendees—please register early!

2015 Safety Management Seminar

Platinum Sponsor:

1:00pM – 1:45pM Drivers Wanted:  How to Get Them Coming to YOU  

3:20pM – 3:30pM Networking Break

1:45pM – 2:45pM Breakout Group Discussions 

4:45pM Shuttle Departs NTSB for Hotel

Dinner on Your Own

7:30AM Shuttle Departs Hotel for NTSB

8:15AM – 8:45AM TSA Update

8:45AM – 9:45                        Test Your Knowledge:  Legal & Regulatory Issues in Transportation

9:45AM – 10:00AM Networking Break

10:00AM – 10:45AM ELD Panel: What The Salesman Didn’t Tell Us

10:45AM – 11:45AM NTSB Update

12:15pM Shuttle Departs for Dulles International Airport & Hotel

8:00AM Shuttle Departs Hotel for NTSB

8:15AM – 8:30AM Registration & Coffee

9:00AM – 10:00AM Proactive Approaches to Loss Prevention

10:00AM-10:15AM Networking Break

10:15AM – 11:15AM FMCSA Update

12:00pM – 1:00pM Lunch 
Lunch sponsored by:

Thursday, December 3, 2015

Break sponsored by:

Program subject to change, visit www.uma.org for program updates.

Shuttles provided by: First Priority Trailways

8:30AM – 9:00AM Welcome & Introductions

3:30pM – 4:30pM The Politics of Safety

Essential  Topics.  Cr it ical  Information.  Invaluable Knowledge.

2:45pM – 3:20pM Knowledge and Solution Sharing  

11:15AM – 12:00pM Back to Basics: OSHA Recordkeeping

Break sponsored by:

www.uma.org

3:30pM - 4:30pM TWA Flight 800 Presentation (Optional)

6:00pM - 7:00pM Hotel Reception - Hampton Inn Lobby

11:45AM – 12:15pM Box Lunch Served



First Name:_____________________________________      __________Last Name:_____________________________________________________

E-mail: _________________________________________________________________________________________________________________

Company Name:_________________________________________________________________________________________________________

Mailing Address:________________________________________________________________________________________________________

City:__________________________________________________________State___________ Zip:________________________________________________

phone: ____________________________________________________________ Fax: _________________________________________________

Registration Fees: q UMA Member price - $285.00
Per person q Non-UMA Members - $435.00 (Not a member? Visit www.uma.org to join and start saving today!)

Cancellation policy: There is a $50 processing fee for all cancellations.  This fee is assessed on a per person basis.  

There is no refund after November 20, 2015.  All refund requests are at the discretion of UMA management.  

payment Information:

Amount Due:_____________________

q Check Credit Card: q Visa q MasterCard q American Express   

Card Number: ____________________________________________________ Expiration Date:___________________________

Cardholder’s Name:_____________________________________________________________________________________________________

Make Checks payable to: United Motorcoach Association Fax Credit Card Payments to: 703.838.2950

Mail all others to: United Motorcoach Association, 113 S. West St., 4th Floor, Alexandria, VA  22314-2824

Comments?  Questions? Call 800.424.8262 or e-mail us at info@uma.org

You can also register online at www.uma.org!

UMA Safety Management Seminar
Dates: December 2-3, 2015  Location: NTSB Training Center

Registration Form

REGISTER EARLY! Space is limited to the first 130 registrants.

PLEASE PRINT CLEARLY.

please indicate any dietary considerations for lunch: q Vegetarian q Gluten free q Other _________________________       

please indicate any special needs:__________________________________________________________________________

REGISTER EARLY! Space is limited to the first 130 registrants.



The NTSB Training Center is conveniently located minutes from Dulles International Airport. 
UMA has reserved the Hampton Inn Dulles Cascades hotel located at 46331 McClellan Way, 
Sterling, Virginia 20165. 

The Hampton Inn Dulles Cascades offers:
• Complimentary shuttle service to and from Dulles International Airport (upon request)
• Complimentary breakfast
• Complimentary high speed internet access
• Complimentary parking
• In walking distance to many local eateries

Hotel rate for UMA seminar attendees is $104/night.  Reservations can be made by calling the
hotel directly at 703.450.9595 - you must ask for the United Motorcoach Association Block or
you can visit www.uma.org to make your reservation online. You must make your reservations
by Sunday, November 29 to get the discounted attendee rate, but please make your
reservation early to ensure rooms do not sell out.

Hotel and Travel Information

platinum Sponsor

Lunch Sponsor

Shuttle service to and from the NTSB Training Center will be provided each day.  Transportation to
Dulles International Airport will be provided on Thursday afternoon.

Networking Break Sponsor

Presented by United Motorcoach Association and Bus & Motorcoach Academy, in cooperation
with Daecher Consulting Group and the National Transportation Safety Board Training Center. 

Thank you to our sponsors for their generous support!

Shuttles 

First Priority Trailways, District Heights, MD

Networking Break Sponsor
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By Dave Millhouser

Bill was ticked. He’d just taken 
delivery of a new coach, and the 
factory had refused his request to 
set the governor at 77 mph. 

Bill ran a single bus, offering 
luxury tours, and felt he needed 
the extra speed to get a “run” at the 
hills on one route. The bus he trad-
ed in had an 8V92 with 400 horse-
power (and was governed at 77 
mph), while the new one was 
equipped with a 400 horsepower 
Series 60. It would “only” do 71 
mph.

After his first trip, he called, 
laughing. 

“The new bus got us there an 
hour sooner. It didn’t go as fast 
down hill, but climbed every grade 
at the speed limit.”  

This was the mid 1990s and 
Bill (like most of us) had just dis-
covered that new four-stroke en-
gines had tons of torque and were 
lots stronger than two strokes.

Grumbling is fun, but lot’s of 
things are better these days. And 
despite the fact that none of you 
have asked, it might be fun to do a 
countdown of the Top 10 technolo-

gies that have improved bus life.
Number 10 — alternators. In 

ye olden days we had generators 
that didn’t put out a ton of juice, 
particularly at idle. Not only that, 
bus builders, for quaint (and falla-
cious) reasons, made many coach-
es positive ground. Jump-starting 
offered numerous opportunities 
for mischief.

Modern alternators push tons 
of electrons, and part of the design 
criteria for coaches is that they 
work pretty well at low rpms. Gen-
erators took a month or so to fully 
charge a battery. Alternators get 
’er done much faster. 

Number 9 — air driers. You 
probably don’t remember life be-
fore air driers. In fact, the darn 
things are so good you probably 
don’t give them the affection they 
deserve.

Back in the day you rolled 
under a bus at least once a day to 
drain condensation from the air 
tanks. Sometimes the bus spit on 
you, and in the winter, those jewels 
froze. 

One crafty solution was an al-
cohol system that injected a bit of 
nasty stuff into the system to pre-

vent curdling. It worked almost 
half the time. When it didn’t, mois-
ture tended to freeze the delicate 
valves that controlled things like 
the suspension and brakes.

Nothing was more bracing 
than rolling under a bus on a win-
ter morning, with torch in hand, 
and thawing the air system one 
part at a time. Every time the doo-
dad you were heating began hiss-
ing, you could move on to the next.

If you neglected to drain the 
tanks, they filled with water. When 
a tank is three-quarters full of 
water, there isn’t much room for 
compressed air. You’d step on the 
brakes and the air-pressure gauge 
d r o p p e d  f a s t e r  t h a n  t h e 
speedometer.

Modern air driers (and auto-
matic tank drains) have another 
endearing trait. They occasionally 
discharge over a puddle as recalci-
trant passengers are passing near-
by. When that happens I must fight 
off the urge to hug the air drier.

Number 8 — lavatories. It 
was tempting to call them number 
1 or 2. Aside from the entertain-
ment they sometimes provide, they 
do speed things up. Bus builders 

now install big fuel tanks to boost 
range. Before lavatories, range 
was determined by bladder size. 
Drivers had to stop every few 
hours and part of their job was to 
make sure everyone used the 
facilities. 

Number 7 — entertainment 
systems. These started with driv-
ers shouting announcements over 
the din of the engine and evolved 
into PA systems. Passengers 
brought their own entertainment 
(books).

Attempts at providing radio 
broadcasts failed because the 
buses kept (predictably) moving 
out of the station’s range. In the 
1970s some of my compatriots 
found a way to hook an eight-track 
to the PA, but it wasn’t until the 
1980s that monitors playing video-
tapes found their way into coaches, 
along with music from cassettes.

Very quickly it became impos-
sible to use a bus in charter service 
if it lacked a video system. 

Some modern coaches sport 
monitors as large as 22 inches, but 
the trend is going backwards. 
Folks are again bringing their own 
entertainment and need only Wi-Fi 

and a bit of 110-
volt current to 
b e  h a p p y . 
What’s  next? 
Books?

Number 6 
— brakes. I’m 
talking about 
brakes that can 
actually stop a 
coach in less than a city block. 
Early drum brakes merely suggest-
ed to the coach that stopping would 
be nice. Later drum brakes were 
more insistent — you no longer 
needed a lookout to spot obstruc-
tions hundreds of yards ahead.

Now we have REAL brakes. 
They can stop a 50,000-pound bus 
faster than some SUV’s and, in the 
hands of a skilled driver, launch a 
passenger exiting the lavatory 
down the aisle and plumb out the 
front door.

Despite the fact that nobody 
asked for a column like this, we’re 
going to continue it next issue.

Dave Millhouser is a bus in-
dustry marketing consultant and 
freelance writer. Contact him by 
email at Davemillhouser@gmail.
com.

The Top 10 (or so) things that make bus life blissful

Dave Millhouser

ZEPS Electric Drive System

• Seamlessly integrated motor 
    control system for an 
    optimized transit application 
 
• Charging system that actively 
    balances batteries to 
    maximize range and cycle life

• Parallel energy storage system
    that optimizes efficiency and 
    reduces downtime

1863 Service Court • Riverside, CA 92507
completecoach.com • 800.300.3751

Purchase our ZEPS powered remanufactured electric bus 
at a fraction of the cost of a new bus 

or integrate our ZEPS Drive System into your current fleet

Follow Us!

ZEPS Tour 
West Virginia
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University, bus company settlements end hazing suits
ORLANDO, Fla. — Florida 

A&M University has reached a 
$1.1 million settlement with the 
family of a school drum major who 
died after being hazed by fellow 
band members on a charter bus.

The settlement comes one year 
after the parents of drum major 
Robert Champion settled a wrong-
ful-death lawsuit against Fabulous 
Coach Lines, the company that 
owned the bus on which their son 
was beaten during a band hazing in 
Orlando before he was pronounced 
dead.

Terms of the bus company set-
tlement remain confidential.

Under the settlement reached 
with Florida A&M, Champion’s 
parents agreed to drop the negli-
gence lawsuit against the Tallahas-
see school in return for $1.1 mil-
lion. An insurance company is 
paying $800,000 and the state is 
paying the rest.

The university also agreed to 
name the marching band’s anti-haz-
ing program after Robert Champion 
and to place a memorial plaque ded-
icated to Champion on campus, ac-
cording to settlement documents. 

A trial had been scheduled to 
start this month.

Champion died after band 
members pummeled him with fists 
and mallets aboard a bus parked 
outside an Orlando hotel in No-
vember 2011. The hazing ritual, 
known as “Crossing Bus C,” was 
carried out after FAMU band 
members had performed at an an-
nual football game with a rival.

Fifteen former band members 
were charged with Champion’s 
death. All but a handful received 
sentences of probation and com-
munity service. The band was sus-
pended after Champion’s death, 
and FAMU’s long-serving band 
director and then-university presi-
dent were ousted from their jobs.

The university should have 
taken stronger measures to crack 
down on hazing by band members, 
Champion’s parents had argued in 
their lawsuit.

Voluntary participation
But FAMU argued that the 

26-year-old Champion voluntarily 
participated in the hazing and that 
university officials didn’t know it 
was going on.

Champion’s parents also sued 
Fabulous Coach Lines, which at 
the time was owned by Ray Land, 

and one of its drivers, Wendy Mil-
lette, accusing both of negligence 
that led to the student’s death. 

The lawsuit claimed the Bran-
ford, Florida-based bus company 
and its driver not only allowed the 
hazing to take place, but had long-
standing knowledge of hazing inci-
dents taking place aboard company 
buses.

Providing safe transport
After the suit was filed, Land 

told CNN that his company “did 
transport our passengers safely 
from point  A to point  B as 
contracted.”

When employees were notified 
of an emergency on board one of 
the buses in the convoy, “we re-
sponded just as quickly and effec-
tively as we could.” 

The CNN article also quoted 
Land as saying the bus company 
had “never seen this kind of behav-
ior” from the band previously. 

“It’s completely out of the 
blue,” he said of the lawsuit. “It 
wasn’t an auto accident. It wasn’t a 
crash. If two passengers get in a 
fight, and one gets injured, I don’t 
know how that’s the motorcoach 
company’s liability.” 

According to the complaint, 
the hazing took place aboard one 
of 11 Fabulous Coach Lines’ buses 
chartered to transport the Florida 
A&M band. That bus was parked 
separately and at a distance from 
the other company buses in a hotel 
parking lot after the other buses 
had discharged band members. 

It was aboard this bus, known 
as “Bus C” in the complaint, that 
about 20 band members engaged 
in a hazing ritual, subjecting vic-
tims to repeated beatings and de-
priving them of oxygen by placing 
pillow cases or other objects over 
their heads, the lawsuit claimed. 

The bus was running, with air 
conditioning activated and interior 
lights partially on, it continued. 

Driver ‘stood guard’
While the hazing was taking 

place, Millette, Bus C’s driver, was 
present and “stood guard” over the 
activities aboard the bus, even 
going as far as to “force” Champi-
on back onto the bus after he had 
stepped off to vomit, telling him he 
would be all right, the suit alleged. 

When another bus driver saw 
movement aboard the bus and in-
quired about it, Millette told the 

driver “to ignore the activity and 
move on,” according to the 
complaint. 

Frequent rituals
Furthermore, the complaint al-

leged that Millette was regularly as-
signed to Bus C on past Florida 
A&M band trips, frequently al-
lowed hazing rituals to take place 
aboard her bus, and that company 
management knew about these ac-
tivities; other drivers who were 
aware of the hazing and complained 
about it were told to ignore it. 

The complaint alleged that 
both Fabulous Coach Lines and 
Millette, acting as a company driv-
er, knew or should have known 
that illegal hazing was taking place 
on board its company buses, and 
that neither the company nor its 
employees intervened or provided 
supervision that would have pre-
vented the hazing that ultimately 
killed Champion.

The Champions have refused 
to divulge f inancial terms with 
Fabulous Coach Lines. 

Land sold the bus company in 
January 2013 to Gainesville char-
ter  bus company A Candies 
Coachworks.

PUBLIC TRANSPORTATION

FLEET TRUCKING    |    PUBLIC TRANSPORTATION    |     WORKERS’ COMPENSATION   |    INDEPENDENT CONTRACTORS   EXCELLENCE IN:

p r o t e c t i v e i n s u r a n c e . c o m

SAFET Y THAT REVOLVES AROUND   YOU

Protective Insurance Company's loss prevention team members are specialists in the 

transportation industry and use a collaborative approach to partner with our insureds to 

address their specific safety and risk management needs. Our loss prevention team 

understands that no two companies are the same and solutions must be tailored to fit 

each one's unique needs.

Visit www.protectiveinsurance.com/publictransportation to learn about our specialized 

online training offerings for public transportation.

FOR COVERAGE THAT REVOLVES AROUND YOU, CONTACT STACY RENZ: (800) 644-5501 ext. 2570
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ROCKVILLE, Md. — James 
D. Santini, a former congressman 
who served as the National Tour 
Association’s legislative counsel in 
Washington, D.C., from 1983 to 
2007, has died.

Santini’s daughter, Lori Egbers, 
told The Associated Press that her 
father died last month at a hospice 
center in Rockville after being di-
agnosed with advanced-stage 
esophageal cancer. He was 78. 

Santini led the NTA’s legisla-
tive battle against unfair competi-
tion, monitored the patchwork of 
state seller-of-travel laws and ne-
gotiated a relationship between 
NTA and the National Park Ser-
vice that continues to benefit the 
association’s tour operators.

“Jim was a much-admired lead-
er and friend to so many NTA 
members,” said NTA President 
Pam Inman. “His dedication to the 
people and policies of tourism left a 
powerful legacy, and we are a stron-

ger association because of him.”
Santini served his native Ne-

vada as member of the U.S. House 
of Representatives for four terms, 
from 1975 to 1983. He was a 
founding member of the House 
Travel and Tourism Caucus and 
served as its chairman. 

NTA presented Santini with its 
Travel Leader of the Year award in 
1980 and the Bob Everidge Life-
time Achievement Award in 2005. 
In 2010, the association initiated 
the James D. Santini Award, given 
each year to individuals who make 
significant contributions to NTA’s 

legislative advocacy efforts.
“NTA and the entire travel in-

dustry have lost a giant in Jim San-
tini,” said Jim Host, NTA’s execu-
tive vice president from 1974 to 
1997. “His incredible efforts as 
NTA’s legislative representative 
made NTA more than a significant 

player in the na-
tional arena. He 
and I became 
very close over 
the years, and I 
will miss him as 
I  w o u l d  a 
brother.”

Seatbelts
CONTINUED FROM PAGE 1

Whatever 
lies ahead...
we’ll help you
get past it.

Get Lancer behind  
your fleet!
Since 1985, motor coach companies  

have known that, when disaster 

strikes, no insurer has their back like 

Lancer. Today, more motorcoach 

companies rely on Lancer than any 

other insurer for on-site support from 

our exclusive Catastrophic Response 

(CAT) Team...and over 100 nationwide 

bus claims specialists whose only job 

is to get them back on the road to 

profits fast!

For a premium quote, call your agent 

or 800-782-8902 x3264.  

Email: bus@lancerinsurance.com

Learn more: lancerinsurance.com

370 W. Park Avenue, P.O. Box 9004, Long Beach, NY 11561    I     lancerinsurance.com    I     

Former NTA legislative counsel James Santini dies at 78

James D. Santini

“Retrofitting would produce a 
significant burden on the small en-
tities which would be responsible 
for accomplishing it,” the report 
says.

The report also notes that fewer 
than 10 percent of coach passen-
gers use seatbelts, compared with 
usage in passenger cars and light 
trucks of up to 90 percent.

“Given low belt use rates, ret-
rofitting was unlikely to produce 
substantial safety benefits,” the re-
port states.

Another factor contributing to 
the decision was the installation of 
electronic stability control (ESC) on 
later-model motorcoaches, making 
them safer. The seatbelt requirement 
for new coaches was based on data 
from 2008 and 2009, when ESC on 
buses was virtually unknown.

“However, the agency has sub-
sequently estimated that 80 per-
cent of new motorcoaches in 2012 
had ESC as standard equipment,” 
the report says. “ESC is highly ef-
fective (40-56 percent) in prevent-
ing rollovers and run-off-the-road 
crashes.”

NHTSA says that in analyzing 
developments since issuing its 
2013 seatbelt requirement, it de-
termined that retrofitting motor-
coaches was impractical.

“There is still a low likelihood 
that a retrofit requirement would 
be technically practicable at a rea-
sonable cost, the cost impacts are 
still likely to be signif icant for 
small businesses, and the benefits 
that would accrue from a retrofit 
requirement are likely to be low,” 
the report concludes.



evaluation of      Chart or      Tour

Call us today at 1-800-448-7001 or 
visit www.rbs2000.com to request an 

go go

go

    Tour: Our browser based tour 
management system designed 
speciically for the motorcoach 
industry. Manages reservations, 
itineraries, receivables, payables, 
produces management reports and 
escort, driver and customer documents escort, driver and customer documents 
for group and retail tours. Real time, fully 
integrated credit card processing is 
available using a secure and reliable 
gateway service. Accessible 
from any computer with internet 
access. Hosted at RBS secure data 
facility. RBS professional staff manages facility. RBS professional staff manages 
server hardware and software and 
performs all updates and daily backups.

New release coming soon! 
Visit www.rbs2000.com for the latest 
news, timeline, features, and more 
related to      Tour version 3.

www.rbs2000.com

go

go

go

    Chart: Features include customer
and contract management, vehicle 
inventory, scheduling and dispatch,
accounts receivables, and numerous
accounting and operations reports.
Additional modules include: Prophesy
Mileage and Routing,      Mileage and Routing,      Mile (IFTA 
reporting). Driver Duty (payroll and time 
management), Email, Advanced 
Accounting and Advance Dispatch 
management and reporting; and more!

Web Manager Module: Provides online 
credit card processing, integrated quote 
requests, online access to Drivers' requests, online access to Drivers' 
schedules and other custom      Chart 
data access via the web.

Data Backup and Recovery: Remote 
services includes daily, scheduled 
backup of RBS data iles over a secure 
connection.

go

Tour Management System
Tourgo

Charter Management System
Chartgo

Charter & Tour Software

RELATIONAL BUS SYSTEMS

Offering the latest innovations in mobile lifting technology,
SEFAC lifts come in capacities of 12,000lbs and 18,000lbs
per column/48,000lbs and 72,000lbs set of four.  With 
more than 30 years in the mobile lift industry we have 
proven that our lifts are built tough and to the highest
quality.  See for yourself at sefac.com

We STAND BEHIND Our Product
So You Can STAND SAFELY UNDER Yours!

sefac@sefac.com
1.800-826.3486 ext. 105
www.sefac.com
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The coaches offer the signature 
luxury for which Setra is known, 
offering features such as power 
outlets at every seat, along with 
wood-grain flooring and other 
high-end aesthetic touches.   

Setra joined the Daimler fami-
ly of brands in 1995. MCI acquired 

Setra’s North American distribu-
tion rights in July 2012 and sup-
ports Setra coaches with a parts 
and service network featuring 
house-managed tech support and 
trained Setra technicians.

Mercedes-Benz, founded in 
1926 in Stuttgart, Germany, locat-
ed its f irst U.S. manufacturing 
plant in Tuscaloosa County, Ala., 
in the early 1990s, where the com-

pany’s M-Class, R-Class, GL-
Class, C-Class and the new GLE 
Coupe are built in for the North 
American market.

The move set the stage for an 
array of global manufacturers and 
suppliers to open assembly lines 
throughout Alabama, drawn by 
quality labor and an active global 
port in Mobile.

“We have the only Daimler-

October 2015

16-21 Busworld Kortrijk, 
Kortrijk, Belgium. Info: http://
kortrijk.busworld.org.

17-20 42nd Annual California 
Bus Association Convention 
and Trade Show, Tenaya Lodge 
at Yosemite, Fish Camp, Calif. 
Info: www.cbabus.com.

25-27 2015 BANY Annual 
Meeting and Marketplace, Villa 
Roma Resort and Conference 
Center, Callicoon, N.Y. Info: 
www.BANYbus.org.

27-28 Florida Motorcoach 
Association Board of Directors 
and Operators Meeting, 
Sheraton Lake Buena Vista 
Resort, Orlando, Fla. Info: http://
floridamotorcoach.org/.

28 Hispanic Motorcoach 
Council Regional Meeting, 
Sheraton Lake Buena Vista 
Resort, Orlando, Fla. Info: www.
buses.org/HMC/HMC-Events-3.

30 California Highway Patrol 
Commercial Vehicle Safety 
Summit, Wyndham Anaheim in 
Garden Grove, Calif. Info: www.
chp.ca.gov/html/cvss_master.html.

Calendar

Mercedes
CONTINUED FROM PAGE 1

People
PHOENIX — Tour West 

America has promoted Graham 
Inns to the position of general 
manager.

Inns began his motorcoach ca-
reer in 1976 in his native New Zea-
land. He immigrated to the United 
States in 1983 and continued his 
career as a coach driver.

Inns chose Phoenix as his home 
in 1993 and joined Tour West 
America as a coach driver in Octo-

ber 2003. During 
the 12 years he 
made Tour West 
h i s  h o m e  h e 
added dispatch, 
sales and safety 
to his company 
resumé.

He most recently served as dis-
patch supervisor for the company, 
which has a fleet of 22 coaches. 
BJ Brooks and Peter Shelbo re-
cently celebrated their 29th year as 
owner/operators of Tour West 
America.

Popular destinations in San 
Francisco, Nashville and Jackson-
ville, Fla., have added features 
that should interest the demo-
graphic that most often takes mo-
torcoach tours, including those 
who enjoy a bit of adventure. 

New at  the Golden Gate 
Bridge is something old, the 
Round House Café. 

The building on the northern 
viewpoint has been out of service 
as a restaurant for years, but now 
visitors can try a variety of “high-
quality American classics,” such 
as apple pie from Christine’s 
Upper Crust Pies, hot dogs from 
Fork in the Road, Boudin chow-
der-filled sourdough bread bowls, 
cookies by City Baking Company, 
and Peerless Coffee.

For information, go to www.

parksconservancy.org.
Nashville’s Country Music 

Hall of Fame and Museum has 
rolled out an exhibit that’s predicted 
to become one of its most popular. 

Set in the expanded museum’s 
east gallery, “Flyin’ Saucers Rock 
& Roll: The Cosmic Genius of 
Sam Phillips” showcases the re-
cording studio owner who intro-
duced the world to Johnny Cash, 
Jerry Lee Lewis, Roy Orbison, 
Carl Perkins, Elvis Presley, Char-
lie Rich, Ike Turner and others.

The founder of Memphis-
based Sun Records, Phillips also 
broke down racial barriers of the 
segregated music industry during 
the Civil Rights era.

Admission is $24.95 for adults 
(ages 13+); $14.95 youth (6-12); 
children 5 and under, free. Pack-

ages that include audio and guided 
tours are also available. Go to 
www.countrymusichalloffame.org.

One of northeast Florida’s 
most popular destinations, the 
Jacksonville Zoo and Gardens, 
has added RiverQuest: Airboat 
and Kayak Eco-tours.

The tours are designed to give 
eco-minded visitors an opportuni-
ty to explore the Trout River and 
view its native wildlife, including 
dolphins, manatees, eagles, os-
preys and other birds.

Airboat rides, which wander 
through the river and connecting 
canals, are 30 minutes long. There 
also are self-guided kayak tours, 
allowing visitors to explore at 
their own pace (rentals are for up 
to two hours). Go to: www.jack-
sonvillezoo.org.

Destinations should appeal to bus groups

Graham Inns

owned plant in the United States 
that was built from the ground up, 

and we’re very proud of that,” 
Thrasher said.
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million minimum insurance cover-
age required of motorcoach opera-
tors – and possibly raise it to as 
much as $20 million to $30 mil-
lion per incident or claim.

Following a huge backlash 
from industry on the proposal, 
FMCSA did an Advanced Notice 
of Proposed Rulemaking that gave 
it the opportunity to collect some 
real data to determine whether the 
increase was warranted or not.

“Since the agency announced 

the (proposed rulemaking) in Feb-
ruary of this year, the rule has just 
been sitting there,” Sandberg said. 
“If you look at the regulatory 
agenda, they don’t have any dates 
for this particular rule, which 
probably means they are still ana-
lyzing the data.

“On top of that,” she added, “if 
you look at all the other regula-
tions they have in play right now, I 
think other rules have moved to the 
top of the priority list and this one 
has fallen to the bottom.”

That doesn’t mean the insur-
ance increase is dead. In fact, 

UMA is supporting the passage of 
a bill that would block FMCSA 
from implementing an increase 
and also is lobbying members of 
Congress to add such a ban to a 
highway funding bill being consid-
ered in the House.

The following is a list of 
FMCSA priorities for the remain-
der of 2015, as presented by Dar-
ling in a message to industry 
stakeholders:

Safety Fitness Determina
tion. “FMCSA is in the final stag-
es of publishing a Proposed Rule 
that would increase the use of in-
spection data in making Safety Fit-
ness Determinations for motor 
carriers,” Darling wrote.

“This rule would propose im-
portant changes to the Agency’s 
process for assessing the safety 
performance of truck and bus 
companies, focusing on incorpo-
rating current on-road safety per-
formance data (i.e., roadside in-
spection and crash data) and 
evaluating carriers based on their 
own performance. We will be 
seeking public input on the Pro-
posed Rule and look forward to 
hearing your views as we develop 
a Final Rule.”

Inspection Modernization. 
“FMCSA launched a new version of 
our inspection software program — 
Aspen 3.0. It features a new look 

and feel and enhanced capabilities. 
Many of the functions needed at 
roadside are now integrated into the 
Aspen system without requiring ex-
ternal software. Law enforcement 
personnel are also able to obtain di-
rect access to out-of-service notices. 
We launched a series of training we-
binars this month that go into great 
detail on the many improvements.”

Unified Registration System. 
“FMCSA will implement a new, 
revamped system designed to im-
prove the accuracy and timeliness 
of the information in our database 
of registered motor carriers based 
on our 2013 Final Rule. URS will 
streamline manual processes and 
combine several forms that regu-
lated entities are required to sub-
mit into one unified registration 
— the electronic “smart form.”

“It is important that we get this 
right. As such, we will move for-
ward with a new phased implemen-
tation that will ensure a successful 
launch. A Federal Register Notice 
will be published in October that 
will provide details on the updated 
implementation timeline.” 

Compliance, Safety, Account
ability Phase III. “In preparation 
for a successful launch of the final 
two CSA interventions — offsite 
investigations and cooperative 
safety plans — we are lining up 
the necessary training for Federal 

and State investigators and out-
reach to the industry. Two impor-
tant things to note:

• The Agency is also moving 
forward on a new type of investiga-
tion — the crash BASIC investiga-
tion — that focuses on identifying 
trends in carrier crash behaviors. 

• FMCSA will be fine-tuning 
the SMS algorithm to better iden-
tify carriers for investigation so 
that we can intervene more quickly 
with those found to be at greatest 
risk. A second Federal Register 
notice announcing the preview of 
the changes will be published in 
the coming months.”

 Electronic Logging Devices. 
“A Final Rule on ELDs is being re-
viewed by the Office of Manage-
ment and Budget and is scheduled 
to be out later this year. Although 
we cannot discuss the provisions 
of a Final Rule before it is made 
public, I can say that the rule is de-
signed to benefit everyone by:

• Improving hours of service 
(HOS) compliance, which we esti-
mate will prevent about 20 fatalities 
and over 400 injuries each year; 

• Helping businesses cut pa-
perwork and save money; 

• Protecting drivers from ha-
rassment; and

• Making it easier for law en-
forcement and safety inspectors to 
review driver HOS records.”

Excellent Condition–none nicer! 
Cummins • B500 • 58 pax w/lav 

200k TCM • Michelin Tires 
Alcoa Rims • Cordless Mics 

CD/DVD • Lots more options 
 Partial Financing O.A.C. 

$264,900
Trade for MCI D or DL3 Considered • More available 

Call / Email today for photos and more info! 
sales@royalstarhawaii.com / 808.832.6261

NEWLOWERPRICE!

REPOS FOR SALEREPOS FOR SALE
•“Bank Repos” across the US   • Priced to Sell

• Variety of Makes & Models

1-877-737-2221 x30716
www.Bus-Buys.com — View “Repo Inventory” 
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It’s Not Just our Name
It’s What We Do

(800) 714-7171   (541) 684-7868
www.CoachGlass.com              Bus@CoachGlass.com

Featuring
The Industry’s Deepest Inventory
Quick Delivery & Shipping
Great Pricing, Exceptional Service

Warehouse Locations
Oregon, Indiana, Florida & Arizona

LAST CHANCE SALE!!——————————Compass Coach is trading in these coaches the first week of 
November. Purchase them from us before they go to the dealer. 
Selling at what the dealer will give us on trade. Prices are below 
book value.

All coaches are VanHool T2145s with 110V outlets at every other 
seat. All have Cummins/B500 combos. All coaches white paint, 
bodies are good, glass is good. All have REI systems. All have bright, 
Alcoa Durabright wheels with good tires.

– 2002 Unit: 11300: 907,000 TCM, 54 passenger, front end has been 
updated to 2 piece windshield, LED tail lights. Price: $75,000

– 2006 Unit: 12575: 540,000 TCM (Estimated), 58 passenger. 
Price: $158,000

– 2009 Unit: 41607: ADA working Lift equipped, 58 passenger. 
Price: $280,000

We have pictures of each of these units.
Call 616-696-0022 or email: compass@wmis.net

Working for your repeat business. Thank you!

FMCSA list
CONTINUED FROM PAGE 1



The Volvo 9700 makes productivity a priority, with superb 
handling, minimal maintenance and superior uptime. Now with 
a choice of transmission integrated with the power of a Volvo 
engine for maximum fuel efficiency. Your passengers will get a 
coach experience they’ll choose again and again.
 
www.prevostcar.com

Saves fuel. 
Wastes the 
competition.

Prevost-Volvo9700_Ads-052715-BMN.indd   1 5/27/15   5:01 PM



“TEMSA”,  “TS35” and Circle Design marks are trademarks owned by TEMSA GLOBAL SANAYI VE TICARET ANONIM SIRKETI.

With top quality manufacturing and key standard safety features such as tempered & laminated side 

windows, lane departure warning system, ABS, ESC, ATC, RSC and engine fire suppression system, 

the TS 45 is not only safe, but has a luxurious handle and ride that is sure to impress your customers. 

CH Bus Sales is the only distributor to offer motorcoaches of 30-, 35-, and 45-feet to accommodate a 

group of any size and help you best utilize your fleet, affordably.  CH Bus Sales is dedicated to 

after-sales support and service to keep your coaches on the road.  

Surpass your customers’ expectations with Temsa.

877-723-4045 or visit WWW.CHBUSSALES.COM
For more information, contact CH Bus Sales at:

www.chbussales.com

DRIVEN BY EXPECTATIONS
THE NEWEST MODEL IN OUR FLEET

TEMSA TS 45


