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ST. LOUIS — Centuries be-
fore it became one of America’s 
crossroads, St. Louis was its 
“cross-rivers.”

Thousands of motorcoaches 
and trucks converge daily at St. 
Louis, the confluence of four in-
terstate highways. The region also 
supports major railroad and river 
shipping hubs.

When the region was first in-
habited 1,400 years ago it was the 
confluence of the Mississippi, 
Missouri and Illinois rivers that 
supported the “First Americans” 
settlement now known as Cahokia 
in Illinois. 

Located directly across the 
Mississippi from downtown St. 

Louis, it was one of the largest pre-
Columbian population centers in 
North America. With an estimated 
40,000 residents around year 1300, 
it was larger than London and 
would be surpassed in the U.S. — 
by Philadelphia — only after the 
Revolutionary War.

When the first European set-
tlers arrived in 1764, they selected 
the same location, but on the west 
side of the river. 

Before the Civil War, St. Louis 
and Chicago competed as the busi-
est inland transportation centers in 
the world. St. Louis served as the 
departure point for thousands of the 
pioneers who settled the American 

WASHINGTON — Motor-
coach operators who missed the 
Oct. 31 deadline to f ile reports 
mandated by the Americans with 
Disabilities Act are in luck — at 
least for now.

In a recent statement, the U.S. 
Department of Transportation said 
that because the Paperwork Reduc-
tion Act approvals underlying the 
ADA reporting requirement for 
over-the-road bus operators have ex-
pired, “operators are not currently 
required to submit the annual reports 
required under this regulation.”

That, however, doesn’t mean 
operators are totally off the hook 

because the regulation itself re-
mains in place, said Ken Presley, 
vice president of industry relations 
and COO of the United Motor-
coach Association. 

Presley said that until further 
notice, operators should continue 
keeping ADA records up to date 
even though they don’t have to file 
them with the federal government.

“Please note the statement only 
relieves the OTRB operator from 
submitting the annual summary 
and we currently presume all other 
recordkeeping requirements re-
main in place,” he said in a recent 
advisory sent to UMA members.

ADA reporting requirements 
have been mandatory for all bus 
operators, even if they don’t have 
accessible buses and don’t provide 
accessible service.

Until the DOT statement, fail-
ure to comply with the reporting 
requirement could have resulted in 
a fine big enough to put some car-
riers out of business.

Since the Over-the-Road Bus 
Transportation Accessibility Act 
of 2007 became law, Federal 
Motor Carrier Safety Administra-
tion  inspectors and their state part-
ners are required to conduct an 

St. Louis has been a transportation hub for many years

CONTINUED ON PAGE 7 c

When the Eads Bridge opened in 1874 in St. Louis, it was the first all-steel bridge in the U.S. and the 
world’s longest arch bridge. Named after its designer and builder, James B. Eads, the bridge is listed on 
the U.S. National Register of Historic Places.

UNITED MOTORCOACH ASSOCIATION

MOTORCOACH EXPO 2017

NYC considering stricter
sightseeing bus regulations

NEW YORK CITY — Fines 
for violating New York City’s 
idling limits could increase 50 
percent and the number of licens-
es for sightseeing buses, primarily 
the double-decker variety, could 
be limited under proposed legisla-
tion before New York City Coun-
cil committees.

The Committee on Environ-
mental Protection recently heard 
two proposals to amend city ad-
ministrative codes related to idling 
enforcement and the Committees 
on Consumer Affairs and Trans-
portation jointly heard three pro-
posals to amend administrative 
codes related to sightseeing buses. 

The proposals are pending 
further review and no dates for ac-
tion were immediately available.

Patrick Condren, owner of 
PatCon Associates and represen-
tative for some motorcoach com-
panies, testified in opposition to 
the idling proposals. One, No. 
717, would allow citizens to sub-

mit video of idling infractions and 
receive half the penalty amount, 
and also would raise fine amounts 
for f irst violations of the anti-
idling law by about 50 percent. 

Currently, f ines range from 
$200 to $2,000, according to testi-
mony from an official at the De-
par tment  of  Environmental 
Protection.

The other proposal, No. 325, 
would require that hand-held 
computers used by traffic enforce-
ment agents be capable of issuing 
tickets for violating the city’s anti-
idling law, which says no vehicle 
can idle more than three minutes 
wh i l e  p a r k e d,  s t o p p e d  o r 
standing. 

“We want to help educate 
them and help them modify the ef-
forts of legislation,” Condren said 
of city officials. “We want clean 
air, we want congestion mitigation 
and good air quality and we want 
to be part of the solution, not part 

CONTINUED ON PAGE 10 c
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Motorcoach operators exempt from
filing ADA reports – at least for now
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GREENBELT, Md. — The 
out-of-service rate for motor-
coaches declined to its lowest level 
in at least 16 years during the an-
nual Commercial Vehicle Safety 
Alliance Roadcheck inspection 
sweep in June.

The rate for motorcoach drivers, 
however, increased from last year. 

Of the 734 motorcoaches in-
spected during this years’ Road-
check in the U.S. and Canada, 45 
vehicles, or 6.1 percent, were 
placed out of service. 

That percentage hadn’t dropped 
below 7 percent since at least 2000, 
and the lowest rate since then was 
7.1 percent in 2013. Last year, 7.6 
percent of the 582 buses inspected 
were placed out of service.

Twenty-one bus drivers, or 2.9 
percent of those inspected, were 
placed out of service this year, up 
from 1.9 percent during the 2015 
Roadcheck.

During International Road-
check, a three-day safety blitz held 
this year from June 7-9, CVSA-
certified inspectors conduct com-
pliance, enforcement and educa-
tional initiatives targeted at various 
elements of motor carrier, vehicle 
and driver safety. 

It is the largest targeted en-
forcement program on commer-
cial motor vehicles in the world, 
with around 15 trucks or buses in-
spected, on average, every minute 
across North America during a 72-
hour period.   

A total of 62,796 inspections 
were conducted during this year’s 
Roadcheck, the vast majority of 
them on over-the-road trucks. Of 
those inspections, 42,236 were 
Level I inspections, the most com-
prehensive level. 

More than 21 percent of vehi-
cles and 3.4 percent of drivers 
were placed out of service due to 

critical item violations found dur-
ing the Level 1 inspections. 

Brake adjustment and brake 
system violations combined to rep-
resent 45.7 percent of out-of-service 
vehicle violations. The top driver 
out-of-service violations were for 
hours of service and false logs, rep-
resenting 46.8 percent and 16.4 per-
cent, respectively, of all out-of-ser-
vice driver violations found.

Each year, International Road-
check places special emphasis on 
a category of violations. The focus 
for 2016 International Roadcheck 
was tire safety. This year, tire/
wheel violations accounted for 
18.5 percent of the total percent-
age of out-of-service violations. 

In the U.S., tire violations rep-
resented 13.7 percent of out-of-
service vehicle violations. Check-
ing a vehicle’s tires is always part 
of roadside inspections. However, 
this year, CVSA chose to highlight 

tire safety as a reminder to drivers 
and carriers of the importance of 
proper tire use and maintenance. 

As part of the inspection pro-
cess, inspectors measured tire tread 
depth, checked the tire pressure, 
checked to ensure no solid objects 
were lodged between dual tires and 
examined the overall condition of 
the tires to make sure no deep cuts or 
bulges were found on the sidewalls.   

“CVSA’s annual 72-hour Inter-
national Roadcheck initiative 
highlights the commitment of our 
inspectors who work hard every 
day to ensure unsafe vehicles and 
drivers are removed from our 
roadways,” said CVSA Executive 
Director Collin Mooney.

“It’s also an opportunity for 
our inspectors to inspect, acknowl-
edge and document the safe, fit 
and compliant commercial motor 
vehicles traveling our roadways by 
placing a CVSA decal on the ve-

hicle, indicating that a particular 
vehicle has passed CVSA’s rigor-
ous inspection standards.”  

  Since its inception in 1988, In-
ternational Roadcheck inspections 
have numbered more than 1.5 mil-
lion. It is sponsored by CVSA with 
participation by the Federal Motor 
Carrier Safety Administration, Ca-
nadian Council of Motor Transport 
Administrators and the Secretariat 
of Communications and Transpor-
tation in Mexico.

“International Roadcheck is an 
annual reminder of the diligence 
and dedication of law enforcement 
officials and commercial motor ve-
hicle safety professionals,” said 
FMCSA Administrator Scott Dar-
ling. “While their tireless efforts 
every day greatly increase the level 
of safety on our roadways, it is crit-
ically important that everyone do 
their part to promote a national cul-
ture of roadway safety.”

Out-of-service motorcoaches decline during Roadcheck
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WASHINGTON — The Fed-
eral Motor Carrier Safety Admin-
istration has awarded nearly $1 
million in grants to seven techni-
cal and community colleges across 
the country to help train veterans 
and their families for jobs as com-
mercial bus and truck drivers.

The funding is  provided 
through FMCSA’s Commercial 
Motor Vehicle Operator Safety 
Training grant program.

“These types of programs are 
just one small way in which we 
can show our appreciation and 

commitment to our nation’s veter-
ans, and thank them for their brave 
service,” said U.S. Transportation 
Secretary Anthony Foxx.  

“These men and women repre-
sent the absolute f inest of our 
country, and with the help of pro-
grams like this, they will be pre-
pared to be some of the safest 
commercial drivers on the road.”

FMCSA Administrator Scott 
Darling said the institutions re-
ceiving the grants are charged with 
training veterans to be the “very 
best professional drivers in the in-

dustry. In this profession, being 
the best requires an absolute com-
mitment to making safety the top 
priority, and I believe there is no 
group better prepared to do that 
than our veterans.” FMCSA 
awards the grants to a variety of 
educational institutions that pro-
vide commercial vehicle driver 
training, including accredited pub-
lic or private colleges, universities, 
vocational-technical schools, post-
secondary educational institu-
tions, truck driver training schools, 
associations, and state and local 

governments, including Native 
American tribal governments.

The 2016 FMCSA grants are 
projected to provide training for 
more than 250 students.

The awards were made to the 
following organizations:

• Illinois – Joliet Junior Col-
lege, Joliet, $159,800

• Iowa – Hawkeye Community 
College, Waterloo, $100,524

• Kansas – Johnson County 
Community College, Overland 
Park, $104,376

• Oklahoma – Central Techni-

cal Center, Drumright, $200,000
• Oregon – Rogue Community 

College District, Grants Pass, 
$71,300

• Pennsylvania – The Sage 
Corporation, Camp Hill, $210,980

• Virginia – Tidewater Com-
munity College, Norfolk, $149,967

The Commercial Motor Vehi-
cle-Operator Safety Training 
Grant Program was established by 
Congress in 2005 through the 
Safe, Accountable, Flexible, Effi-
cient Transportation Equity Act — 
A Legacy for Users. 

WASHINGTON — The Fed-
eral Motor Carrier Safety Admin-
istration issued a final rule to ease 
the transition of military personnel 
into civilian careers driving com-
mercial motor vehicles by simpli-
fying permitting and licensing.

The final rule extends the pe-
riod of time for applying for a 
skills test waiver from 90 days to 
one year after leaving a military 
position requiring the operation of 
a commercial motor vehicle.

The rule also allows a state to 

accept applications from active-
duty military personnel who are 
stationed in that state and to ad-
minister the written and skills 
tests for a commercial learners 
permit or driver’s license.

States that choose to accept 
such applications must use forms 
and procedures acceptable to the 
state of domicile of the military 
personnel (their state of permanent 
residence or “home” state), and 
must transmit the test results elec-
tronically to the state of domicile.

You Purchase “State of the Art” Buses…
Why not Demand a “State of the Art” A/C Compressor?

Demand a BITZER Compressor from Your Systems Provider

                       Some of the Many Features:

- Highest Reliability
- Lightest and most Compact Design in the World
- Highest Speed Range of any Transit Compressor in the World
- German Designed, American Built

BITZER U.S., Inc.
To learn more, visit www.bitzerus.com

Phone: 770-503-9226
Email: sales@bitzerus.com / mlish@bitzerus.com

WASHINGTON — The Fed-
eral Motor Carrier Safety Admin-
istration issued a final rule adopt-
ing  ce r t a in  g ran t  p rog ram 
regulations required by the Fixing 
America’s Surface Transportation 
(FAST) Act enacted by Congress 
last December.

Some notable changes to the 
grant programs administered by 
FMCSA include consolidation of 
the Border Enforcement, New En-
trant, and portions of the Perfor-
mance and Registration Informa-
t ion  Sys tems  Managemen t 
(PRISM) and Commercial Motor 

Vehicle Information Systems and 
Networks (CVISN) grants into the 
formula Motor Carrier Safety As-
sistance Program (MCSAP) grant.

Each state is now required to 
fully participate in the PRISM 
program by October 1, 2020, as a 
condition of receiving funding 
under MCSAP.

The FAST Act also created a 
standalone High Priority Program 
for financial assistance with two 
major purposes: activities related 
to motor carrier safety and Innova-
tive Technology Deployment 
(ITD).

The ITD program modifies and 
replaces the FMCSA’s Commercial 
Motor Vehicle Information Sys-
tems and Networks (CVISN) 
program.

Also, the Safety Data Improve-
ment Program and PRISM grants, 
which were previously standalone 
grant programs, have been merged 
into the High Priority Program.

The final rule implementing 
these changes is a nondiscretion-
ary, ministerial action that does 
not require prior notice and public 
comment under the Administra-
tive Procedure Act.

FAST Act grant requirements adopted Simplified CDL licensing 
rule for veterans approved

$1 million awarded to help train veterans for CMV jobs
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Orders over $100.00 will be shipped FREE in contiguous 48 states.

 CALL TOLL FREE 877-500-6999          

“A good product,  a good price.”
Contact Your Local Representative for Pricing and Availability.
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Various kit conf igurations available!
5 STAR 110V INVERTER KITS

On-site Installation Available
All Kits are Built to Order

Our Systems are Plug and Play
Water Resistant Connections

Easy Install
Our Inverters Feature
      USB and 110 outlets available at each seat
    LED power indicator at each outlet
    24V 1500 watt vanner inverters
    Inverters are GFI equipped
    3 amp resetting circuit breaker at each USB box
    Install is fast and simple with in-line connectors at each outlet
    200 amp breaker located in-line before the inverters
    System has a quad interior layout for ease of diagnosing
 All boxes are pre-wired with 2’ wire and snap connectors
 All wiring precut and color coded
 Heat shrink included with kit to secure all connections are water resistant

A Sample of Our Many Satisfied Customers
Southeastern | Wade | Easton  | Express | Executive | Kline

WASHINGTON — The Fed-
eral Motor Carrier Safety Admin-
istration has issued a safety advi-
sory about the risks of transporting 
Samsung Galaxy Note 7 smart-
phones and similar devices on 
commercial motor vehicles.

The advisory stems from the 
recent recall of the Note 7 by the 
U.S. Consumer Product Safety 
Commission.

According to the commission, 
the lithium-ion battery in the Note 

7 smartphones can overheat and 
catch fire, posing a serious burn 
and fire hazard. 

The FMCSA advisory focuses 
on the risks and regulations asso-
ciated with transporting damaged, 
defective or recalled lithium cells 
or batteries or portable electronic 
devices, including the Note 7.

While carrying the Samsung 
Galaxy Note 7 smartphone aboard 
a CMV by drivers and passengers 
has not been banned, FMCSA is 

recommending that all persons 
who wish to carry these devices on 
a CMV, including motorcoaches, 
take several precautions.

They include:
• Turn off the device.
• Disconnect the device from 

any charging equipment.
• Disable all applications that 

could inadvertently activate the 
phone (e.g., alarm clock).

• Protect the power switch to 
prevent its unintentional activation.

• Keep the device in carry-on 
baggage or on your person. Do not 
store in an inaccessible baggage 
compartment.

In accordance with the Federal 
Hazardous Materials Regulations, 
the transportation of electrical de-
vices, such as batteries and bat-
tery-powered devices, which are 
likely to create sparks or generate 
a dangerous evolution of heat, is 
forbidden.

An exception is if the devices 

are packaged in a manner that pre-
cludes such an occurrence. 

FMCSA said the recalled Sam-
sung Galaxy Note 7 smartphones 
are subject to this regulatory pro-
hibition and may only be trans-
ported by CMV as cargo under the 
conditions of a special permit or 
approval issued by Pipeline and 
Hazardous Materials Safety Ad-
ministration’s associate adminis-
trator for hazardous materials 
safety.

TRENTON, N.J. — New Jer-
sey Gov. Chris Christie signed a 
controversial plan to fund the 
state’s stalled transportation proj-
ects last month, meaning diesel 
and gas tax increases kicked in on 
Nov. 1.

The funding plan increased the 
state diesel fuel tax by 27 cents a 
gallon and the state gasoline tax by 
23 cents a gallon.

Resolution of the transporta-
tion funding issue also should 
mean that Motor Coach Industries, 
which has a contract to produce 
more than 1,200 commuter coach-

es for New Jersey Transit over the 
next six years, could resume work 
on the buses.

In September, MCI was largely 
forced to halt work on the contract 
because the state fund used to pay 
for the NJ Transit coaches had run 
dry, and the legislature and governor 
couldn’t come up with a revenue 
source big enough to replenish it.

MCI parent New Flyer Indus-
tries announced in early September 
that if the funding issue were not 
resolved by mid-September notifi-
cations for potential layoffs may be 
sent in mid-November.

WASHINGTON — The final 
rule to establish a Drug and Alco-
hol Clearinghouse for commercial 
motor vehicle drivers is scheduled 
to publish Nov. 23 in the Federal 
Register. 

The rule has been with the 
White House’s Office of Manage-
ment and Budget since May 18 
and was expected to be published 
earlier this year.

The rule will establish a database 
of CDL holders who have failed or 
refused to take a drug test and re-
quires carriers to report the failures 
and refusals to the Federal Motor 
Carrier Safety Administration.

Operators must also report to 

FMCSA the consortium or third-
party drug test administrator they 
use and authorize it to submit in-
formation on any of its drivers to 
the database.

FMCSA’s rule to implement 
entry-level driver training stan-
dards for truck and bus drivers at-
tempting to earn their CDL has 
taken the  next  s tep toward 
implementation.

The agency sent the final ver-
sion of the rule to the Office of 
Management and Budget, and 
once it clears the OMB, it will be 
sent back to FMCSA for publica-
tion in the Federal Register. The 
rule will take effect three years 

after its publication.
If the f inal rule matches up 

with the proposed rule released in 
March, FMCSA will implement a 
core curriculum for new drivers 
receiving their CDL and require 
them to receive 30 hours of be-
hind-the-wheel training before 
being issued the license.  

The proposed rule outlined 
classroom training that would re-
quire instruction in the basics of 
driving a truck or bus. It also 
would require at least 10 hours 
driving on a range and either 10 
hours driving on public roads or 
10 trips lasting at least 50 minutes 
each on public roads.

Drug and alcohol, driver rules advance N.J. fuel tax bill signed;
MCI work could resume

Advisory issued about recalled smartphones on buses
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ADA filing
CONTINUED FROM PAGE 1

GRAND RAPIDS, Mich. — 
American Seating has announced 
plans to open a production facility 
in Buffalo, N.Y., that will serve as 
the manufacturing site for seats 
destined for New York City Transit 
buses and other transit authorities 
in the state.

The 10,000-square-foot facili-

ty is expected to open in December 
and be fully operational in the first 
quarter of 2017.

In mid-2016, American Seat-
ing was awarded contracts with 
two original equipment manufac-
turers serving the Metropolitan 
Transit Authority — Volvo North 
America and New Flyer Industries 

— to manufacture the seating, that 
ultimately will be installed in 231 
new buses destined for New York 
City Transit. 

“Every bus seating order creates 
jobs for American workers (and) 
we’re proud of that,” American 
Seating President Tom Bush said.

“In fact, we’re proud to have 

been making bus seats for New 
York City for nearly 70 years and 
honored to continue a collabora-
tion begun decades ago.” 

American Seating seats in New 
York City buses go back to the 
1940s. The company first began 
making bus seats in 1931 and at 
one time had offices in New York.

American Seating opening facility in Buffalo

Joe Sco
President and 
Chief Execu ve O cer
Easton Coach
Easton, PA
Lancer customer since 2005

370 W. Park Avenue, P.O. Box 9004, Long Beach, NY 11561 | www.lancerinsurance.com

“I’ve never dealt with a better claims 
 team – top to bottom – than Lancer’s.”

“Ninety-nine percent of our company’s 
claims come out of our pocket due to 
our high deductible, so nothing is 
more important than minimizing the 
level of our losses. Lancer knows that, 
and fights hard to get all our claims 
settled effectively and efficiently.
When there’s an accident, Lancer gets 
to injured parties and their families 
quickly, in an effort to mitigate a 
problem from the outset.

Every Lancer representative I have 
dealt with has had a really good 
understanding of the situation at
hand and the nuances of our business. 
They also have what I think of as the 
Lancer style – get right on it, get the 
facts and try to get it settled for as 
little as possible.”

If you want fair, proactive
claims-handling from a passenger 
transportation specialist, ask your 
agent for a Lancer quote or call Lancer 
directly and get assigned to an agent.

To learn more, call
800-782-8902, x3264 or email  
bus@lancerinsurance.com.

ADA audit whenever they conduct 
a compliance review of a bus 
company.

If an inspector finds a carrier 
failed to comply with the ADA re-
porting requirements and related 
regulations, the violator will be re-
ported to the Justice Department 
and may be subject to a fine of up 
to $10,000.

Under ADA regulations, over-
the-road bus companies were re-
quired to submit three types of re-
ports annually by the last Monday 
of every October. Each report cov-
ered from Oct. 1 of the prior year 
through Sept. 30 of the current year.

The reports and the types of 
companies required to submit 
them are:

1. Annual Summary Report of 
Individual Accessible/Equivalent 
Service Requests and Responses/
Service Provided, which must be 
filed by all bus companies.

Along with basic information 
about the company, the report con-
tains the number of requests for 
accessible and/or equivalent ser-
vice the company received and 
number of times that a request for 
an accessible bus was satisfied or 
equivalent service was provided. 

In essence, the report is a digest 
of the year’s service request forms, 
the records of all individual re-
quests for accessible service the 
company receives. Operators are 
required to maintain these service 
request forms for at least five years, 
and to provide individual customers 
with a copy of a completed form.

2. Fixed Route OTRB Compa-
ny’s Annual Lift Use Summary, 
which must be filed by large and 
small f ixed-route over-the-road 
bus companies. It contains a sum-
mary of the number of passengers 
with disabilities who used the lift 
to board accessible buses during 
the reporting period.

3. Annual Report of OTRBs 
Purchased/Leased and Overall 
Fleet Data. All companies must 
submit this report. 

It contains basic information 
about the company, along with the 
total number of buses in the com-
pany fleet, total number of acces-
sible buses, numbers of new and 
used buses purchased or leased 
during the previous year, and num-
bers of new and used accessible 
buses leased or purchased.

Presley stressed that operators 
should continue to keep records of 
the information that had been re-
quired in the reports, even though 
they currently don’t have to file 
the reports.

“We will update you as more 
information becomes available, 
but for now, OTRB operating com-
panies are not required to file the 
annual report,” he said.
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To submit or report news, Letters to 
the Editor, articles, news releases or 
to report corrections:
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Oklahoma City, OK 73112
Call: (866) 930-8421
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United Motorcoach Association:
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Online: www.uma.org
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Red Carpet Charters 
Oklahoma City

Tom Ready 
Ready Bus Lines 
LaCrescent, Minn.

Ray Sargoni 
Gray Lines of San Francisco 
San Francisco

Brian Scott 
Escot Bus Lines 
Largo, Fla.

Tim Stout 
Stout’s Transportation 
Ewing, N.J.

Dennis Strief 
Vandalia Bus Lines 
Caseyville, Ill.

Alan Thrasher 
Thrasher Brothers Trailways 
Birmingham, Ala.

Tim Wayland 
ABC Companies 
Faribault, Minn.

T. Ralph Young 
Young Transportation 
Asheville, N.C.

ISSUE NO. 319

By Christian Riddell
Motorcoach Marketing Council

Even though it 
may seem crazy, 
Thanksgiving is 
just around the 
corner. If tradi-
tion holds true, 
we will gather to-
ge ther  to  ea t , 
drink, be merry 
and take some 

time to reflect on our blessings. 
For many, this day (or long 

weekend) can be a welcome re-
spite from the operational and or-
ganizational responsibilities that 
keep our heads down the other 364 
days a year. 

Gratitude, however, doesn’t 
need to be limited to one day a 
year, and we certainly don’t need a 
mountain of turkey in front of us to 
get our minds focused on thankful-
ness. Gratitude is a fantastic prin-
ciple to use in every aspect of life, 
and it’s a powerful tool in the over-
all success of a business.

Before I go any further, though, 
I should probably def ine what 
gratitude is and what it isn’t, in 
terms of this conversation.

First, what it isn’t. As a busi-
ness owner myself, I have often 
been told that I need to express 
more gratitude to my employees. I 
consistently (and firmly, I might 
add) respond by saying, “I am 
grateful. They’d know if I was no 
longer grateful, because they’d 
stop getting a pay check.” 

While I am sure this is how 
most owners feel much of the time, 
I’m not referring to gratitude as a 
form of compensation. And I’m 
also not talking about an owner 
giving an absent-minded thank 
you after someone reports that 
they worked all weekend to get a 
bus back on the road that was 
scheduled for an out-of-town run 
Monday morning, uttered in pass-
ing while walking, quickly, down 
the hall to the next meeting.

Mumbo jumbo 
No. I’m talking about taking 

time to express sincere apprecia-
tion for the value that your em-
ployees add to your company and 
its culture. I know this may sound 
like a bunch of West Coast mumbo 
jumbo, but I assure you that it isn’t. 
It is North American mumbo 
jumbo. And you know what? It 

works all the time. 
You see, employees that feel 

like they are providing meaningful, 
important contributions are more 
likely to work harder to accomplish 
things and better serve the compa-
ny. A recent study showed that ex-
pressions of gratitude actually 
caused employees to work harder, 
and they were more effective in 
their respective roles, too. 

Contrary to what one might 
think, the performance and effi-
ciency exhibited by employees had 
little to do with getting more 
money, a significant title or an of-
fice with a view. Rather, perfor-
mance and efficiency were directly 
related to whether they felt they 
were genuinely appreciated and 
their work contributed to the great-
er good. 

This is especially important 
when it comes to building relation-
ships with Millennials who, as a 
generation, have the need to feel 
connected with the company they 
work for and emotionally invested 
in the mission and methods their 
company is using. 

While it is often the last thing 
on our minds as we roll through 
another busy week of just getting 
by, we make a big mistake by 
skimping on gratitude. And it 
doesn’t stop with your employer-
employee relationships. Truth is, 
using gratitude in the sales process 
can be equally as effective in es-
tablishing loyal customer relation-
ships and buyers.

In past articles, I have dis-
cussed the difference between cus-
tomers and clients. While the dif-

ference between the two may seem 
subtle, the underlying difference is 
immense. Clients are loyal and far 
less price sensitive; customers, on 
the other hand, often shop around, 
comparing things like pricing and 
amenities to see how companies 
stack up to one another.

If used properly, gratitude can 
be a key component in the process 
of converting customers to clients. 
In the past, I’ve given operators a 
challenge to identify 15 high-value 
customers they’d like to be more 
loyal and connected to their busi-
ness. Once they’ve identified a list, 
the challenge is to reach out to 
each of them with the intent of 
doing two things. 

Express appreciation
First, express appreciation for 

their business, letting them know 
how much they mean to the com-
pany.  (And, as a side note, it’s im-
portant to do this in person or over 
the phone, because an email just 
doesn’t carry the weight that a per-
sonal conversation does.) 

Then, after they have expressed 
gratitude, I’ve asked them to fol-
low up by asking, “What could we 
do better as your transportation 
provider?” 

Companies who give this a try 
will be amazed at what they hear. 
Regardless of whether the feed-
back received is positive or nega-
tive, it sheds light on what can be 
improved. 

And while it’s true that if you 
give it a go, those answers will ul-
timately be valuable in helping you 
improve your business, the bene-
fits of expressing genuine grati-
tude for your professional relation-
ship will often yield positive, 
far-reaching results. 

When was the last time you sat 
down with your drivers, looked 
them in the eye and told them how 

much you appreciate the job they 
do, day in and day out, being the 
face of your company?  

When was the last time you 
met with your wash crew and told 
them what an amazing job they do, 
keeping the image of your compa-
ny up every day? 

When was the last time you 
told a customer how much you ap-
preciate him or her choosing your 
company and what that means to 
you and your employees?

Focusing on the business as-
pect of this industry has a tendency 
to get in the way of doing things 
that we know we should be doing. 
While expressing gratitude might 
not seem to fall in the same cate-
gory as getting a reasonable night’s 
sleep or being able to take a long 
weekend, using it can actually lead 
to both of those things. How? It’s 
easy. 

Employees that know they are 
needed and appreciated work hard-
er for you, and clients who know 
they aren’t just another number on 
a profit-and-loss sheet are more 
loyal and less price sensitive. 

Feeling the love
And the end result is having 

both employees and clients who 
love your company help make it 
stronger and more successful over 
the long term.  

As you gather with friends and 
family this Thanksgiving, take 
some time to think about how you 
can incorporate gratitude into the 
core of your day-to-day business. 

It’s a principle that brings good 
things in its wake, and an incredi-
ble tool that will truly help you sell 
more charters, to more people, for 
more money. 

For more information about the 
Motorcoach Marketing Council 
and its programs, go to www.mo-
torcoachmarketing.org.

Christian Riddell

Expressing gratitude shouldn’t be limited to Thanksgiving
Marketing Minute

I t ’s  t h e  Smar t  Move

STEVENSVILLE, Md.  — Jill 
Kubatko has joined Stertil-Koni 
as a marketing associate.

Kubatko has 15 years of expe-
rience in journalism, marketing 
and communications, including 
marketing strategy, news writing, 
Web content and management, so-
cial media, graphic design and 
administration. 

Stertil-Koni sells heavy-duty 
vehicle lifts for buses and trucks.

“In the highly competitive 
world of heavy-duty vehicle lifts, 

it is essential to 
have a talented, 
p roac t ive  and 
skilled in-house 
marketing team 
to advance the 
Stertil-Koni mes-
sage on multiple 
fronts,” said Paul 
Feldman, director 
of marketing for the company. 

“Our mission is to powerfully 
communicate the value of Stertil-
Koni’s exceptional products, ser-
vice and people and that is pre-
cisely why we are delighted to 
welcome Jill to our team.”

People

Jill Kubatko
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By Dave Millhouser

If you die in Massachusetts, 
don’t expect me to come to your 
funeral. 

There’s a statute here that makes 
it illegal to consume more than 
three sandwiches at a wake. Heck, 
for me, three is an hors d’oeuvre.

According to www.dumblaws.
com, we have a number of interest-
ing laws on the books. For exam-
ple, “All men must carry a rifle to 
church on Sunday” and “Snoring 
is prohibited unless all bedroom 
windows are closed and locked.” 

It’s fairly certain I’ve broken 
these, and lots more. It is still ille-
gal (in Massachusetts) to be a 
witch. That law seems to have 
worked out OK, and we appear to 
have throttled this particular threat.

What this seems to prove is 
that the penchant for passing a reg-
ulation to deal with every per-
ceived danger or irritant isn’t all 
that recent. We look back on these 
and other archaic laws and laugh at 
out forebears. 

What were they thinking? And 
thank heavens we are so much 
more sophisticated now. 

Yeah, right. 
DDT was (and may still be) the 

most efficient method of killing 
malaria-bearing mosquitoes. In 
1962, Rachel Carson published 
“Silent Spring,” in which she said 
DDT had a negative affect on ea-
gles (among other species) and 
might cause disease in humans. In 
relatively short order it was banned 
for agricultural use in the U.S., and 
then virtually across the world.

Thousands of eagles have been 
spared, but millions of human lives 
have been lost to malaria. Less-
toxic insecticides have been devel-
oped, but none are as effective and 
affordable as DDT. Everyone loves 
eagles, but might a less-panicked 
approach have saved them without 
sacrificing human lives?

Not so long ago the sky was 
falling. The ozone hole was yawn-
ing wide and everyone was going 
to fry. All over the world refriger-
ants were outlawed in favor of 
less-efficient ones. These required 
more fossil fuel to accomplish the 
same amount of cooling, flinging 
extra CO2 into the air, while suck-
ing money out of the economy. 

Did we save the planet? Or was 

it just a natural cycle? If we saved 
the planet, why aren’t politicians 
crowing? Just sayin’.

When George Washington fell 
ill with a respiratory problem, his 
doctor “knew” that the correct 
treatment was bleeding. If they’d 
just left him alone, he might have 
survived. (And boy, could we use 
him now.)

The point here is not that laws 
and regulations are bad, but that 
before implementing them a little 
humility might be in order. How 
many things do we “know” today 
that coming generations are going 
to laugh at? There are lots, but I’m 
not smart enough to know which 
ones.

We have a whole class of peo-
ple who want to make things bet-
ter, including legislators and regu-
lators.  A measure of that is 
necessary in a civilized society. 

However, when they, and the 
public, begin to believe that every 
problem, danger and discomfort 
can be addressed by another rule, 
several things happen.

One is that laws that betray 
some of our silliness remain on the 
books for years, getting in the way 

but providing chuckles for suc-
ceeding generations. They wonder 
what the heck we were thinking.

More serious are the occasions 
when webs of regulation strangle 
our economy, stifling creativity 
and growth. In the motorcoach 
business, how much of our finan-
cial and human energy is spent on 
navigating a regulatory maze that 
only offers the illusion of im-
proved safety and public service? 
Are we bleeding the industry liter-
ally and figuratively? 

Over the years, I’ve had several 
bosses. There were a few losers, 
but most were excellent. The good 
ones, each in their unique way, got 
the best out of me. They were a 
disparate lot, but the one thing 
they all had in common was that 
they never got in the way. 

When I needed help, they pro-
vided it. If I messed up, they 
slapped me. But when I was doing 
good, they stepped back. Ego didn’t 
demand that they micromanage. 

I’ll always be grateful for that, 
and government types could learn 
from them.

Another problem caused by 
too many “laws” is that we start 

trusting them. 
Consumers trust 
regulatory agen-
cies they pre-
sume are well in-
tentioned (and 
competent), rath-
er than searching 
for value in a dis-
cerning way. If 
it’s a government-approved carrier, 
what could go wrong? 

And finally (I hear you sighing 
with relief), when you over legis-
late, folks don’t take you as seri-
ously. If there are tons of rules, and 
some are silly, it’s human nature to 
start selecting which ones you’re 
going to follow. 

You disregard the one about 
not going to church without your 
rifle, and I’ll ignore the one about 
not robbing banks. 

The point isn’t that we shouldn’t 
have rules, but that before we tell 
people what to do, a little humility 
might be in order. Our grandkids 
will have less to laugh at.

Dave Millhouser is a bus indus-
try marketing consultant and free-
lance writer. Contact him by email 
at Davemillhouser@gmail.com.

If it weren’t for stupid laws, I’d attend your funeral

Dave Millhouser

PUBLIC TRANSPORTATION

FLEET TRUCKING    |    PUBLIC TRANSPORTATION    |     WORKERS’ COMPENSATION   |    INDEPENDENT CONTRACTORS   EXCELLENCE IN:

p r o t e c t i v e i n s u r a n c e . c o m

SAFET Y THAT REVOLVES AROUND   YOU

The members of Protective Insurance Company’s Loss Prevention & Safety Services Team 

are specialists in the transportation industry and use a collaborative approach to partner 

with our insureds to address their specific safety and risk management needs. Our team 

understands that no two companies are the same and solutions must be tailored to fit 

each one’s unique needs.

Visit www.protectiveinsurance.com/publictransportation to learn about our specialized 

online training offerings for public transportation.

FOR COVERAGE THAT REVOLVES AROUND YOU, contact us at (800) 644-5501 or ptsales@protectiveinsurance.com.
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West, earning recognition as the 
“Gateway to the West.”

Much of North America’s 
transportation history will be near 
America’s Center and UMA Mo-
torcoach Expo 2017 on Feb. 26 
through March 2. The convention 
center is seven blocks from the 
Mississippi.

The Cahokia Mounds State 
Historic Site, visible from down-
town buildings, was inhabited 
from about 600 to 1400 and is a 

National Historic Landmark and 
UNESCO World Heritage Site. 
The surrounding flood plains pro-
vided fertile soil for corn farming. 
The rivers fostered trade with 
other First Americans across the 
Midwest and much of the eastern 
United States. 

Cahokia was a trading source 
of Mill Creek chert, a southern Il-
linois quartz stone that was prized 
in tool-making. Archaeologists 
have found Mill Creek chert tools 
from Lake Superior to the Gulf 
Coast. Trade goods from those re-
gions have been found at Cahokia. 

For reasons unknown, Cahokia 
lost its inhabitants nearly 300 
years before Europeans settled 
across the river.

“St. Louis owes its origins to 
two Frenchmen, Pierre Laclede 
and Auguste Chouteau, but it owes 
a much bigger debt to a river the 
Indians called ‘Missi Sipi’ — 
‘great river’,” the St. Louis Globe-
Democrat recounted in a 1964 cel-
ebration of the city’s bicentennial. 

“Without the river, the French 
fur traders would never have pen-
etrated so far north from their New 
World base at New Orleans, mak-

ing their way upstream in dugout 
canoes they called ‘pirogues’.”

The pirogues were paddled, 
poled and pulled 1,000 miles up 
river. An 1812 history, “Sketches of 
Louisiana,” explained, “Laclede 
conceived it as a position where the 
trade of the Missouri, Mississippi 
and other rivers was most likely to 
center, and since that period St. 
Louis has been the emporium of 
trade in Upper Louisiana.”

The U.S. purchased the Louisi-
ana Territory from France in 1803. 
The first steamboat to reach St. 
Louis, the Zebulon M. Pike, pulled 

onto the riverfront in 1817 after a 
six-week trip from Louisville. The 
Pike averaged about three miles 
per hour upstream. Sometimes the 
crew assisted the low-pressure 
boiler by poling.

“By 1834 some 230 boats were 
making a half-dozen trips a year 
between St. Louis and New Or-
leans,” recounted the Globe- 
Democrat. “Within 10 years the 
number had increased to 686.”

The Mississippi often changed 
course during spring floods. In 
1836 the U.S. Congress appropri-
ated $15,000 to address silting 
above St. Louis that was turning 
the channel east. Young Army Lt. 
Robert E. Lee — later a Confeder-
ate Civil War general — designed 
a dam and dike that redirected 
water flow and kept the channel at 
the foot of St. Louis.

For more than a century the 
river was a bottleneck to land traf-
fic crossing at St. Louis. A ferry 
service using canoes went into 
business in 1797.

A few years later an operator 
invented barges powered by horses 
walking on treadmills. By 1832 a 
steam-powered ferry was crossing 
the river.

The Civil War, rife with attacks 
on river shipping, brought an end 
to the golden era of steamboating 
in St. Louis and possibly launched 
Chicago into supremacy.

“Chicago has been artful in 
drawing to itself a sturdy Northern 
immigration, and especially during 
the war was aided in this and every 
other way by the closing of the Mis-
sissippi to trade. This is in fact 
true,” wrote a reporter for Harper’s 
New Monthly Magazine in 1884.

“The blighting influence of the 
war on St. Louis, offset to some 
extent by its position as a centre of 
military supplies and troops, is so 
manifest in a study of the statisti-
cal tables that it almost seems that 
without it the inequality of the 
populations in the two places 
would not have existed.”

The Civil War forced hundreds 
of riverboat pilots into unemploy-
ment. One of them, St. Louis-
based Samuel Clemens, traveled 
west. Failing to find fortune as a 
silver prospector in Nevada, he 
turned to newspaper writing and 
gave the world the literature of 
Mark Twain.

The Harper’s reporter mar-
veled at the engineering break-
through then known as “The St. 
Louis Bridge,” today called Eads 
Bridge after its designer and build-
er, James B. Eads.

“The great bridge, of steel tu-
bular arches…is a mile and a quar-
ter long, and the part over the 
water about a third of a mile, which 

St. Louis
CONTINUED FROM PAGE 1

CONTINUED ON PAGE 11 c
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ALEXANDRIA, Va. — The 
United Motorcoach Association is 
seeking nominations for the most 
prestigious honors private motor-
coach operators can receive, the 
UMA Vision Awards.

The awards are presented an-
nually to a large and small coach 
company. 

In the past, UMA has relied on 
its associate members to nominate 
operators for the awards and that 
will continue this year. 

But, like it has over the past 
two years, UMA also is calling on 
motorcoach operator members to 
nominate peer companies they 
think are deserving of the honor.

The deadline for nominations 
is Dec. 14.

The awards will be presented 
Feb. 28 as part of the UMA Lead-
ership Awards Celebration during 
Motorcoach Expo 2017 in St. 
Louis.

The Vision Awards recognize 
motorcoach operators that:

• Engage in sound business 
practices

•  Have exce l len t  sa fe ty 
records

• Regularly employ innovative 
marketing, operations and custom-
er service approaches

• Are good corporate citizens 
within the community

• Raise the standards for all 
motorcoach companies

• Raise the profile of the entire 
motorcoach industry

• Are financially sound
A nominee being “financially 

sound” is a component that was 
added a few years ago to the nomi-
nation criteria.

Financial information
After a company’s nomination 

form has been submitted and re-
viewed, UMA will contact the top-
nominated companies to obtain fi-
nancial information.

This information will be evalu-
ated on a confidential basis by an 

independent certified public ac-
countant who will assure the nom-
inated company is f inancially 
sound.

This criteria ensures that every 
Vision Award recipient operates in 
a manner in which all motorcoach 
operators should strive to operate.

There are two Vision Awards, 
one that goes to a large operator 
(15 coaches or more) and the other 
for a small operator (fewer than 15 
coaches).

To be eligible, a nominated 
company must:

• Have current operating au-
thority as required by federal, state 
and local laws

• Have a USDOT “satisfacto-
ry” safety rating and/or compara-
ble rating(s) as provided by appli-
cable state agencies 

• Be a member in good stand-
ing of UMA

UMA members — both opera-
tor and associate — can nominate 
coach operators for the Vision 
Awards using the form at http://
motorcoachexpo.com/wp-content/
uploads/2016/10/UMA-Vision-
Award-Nomination-Form-2017.
pdf. 

Please email the completed 
form to Car rington Blake at 
cblake@uma.org or send it via fax 
to 703-838-2950 by Dec. 14. 

UMA accepting Vision Award nominations until Dec. 14

evaluation of      Chart or      Tour

Call us today at 1-800-448-7001 or 
visit www.rbs2000.com to request an 

go go

go

    Tour: Our browser based tour 
management system designed 
speciically for the motorcoach 
industry. Manages reservations, 
itineraries, receivables, payables, 
produces management reports and 
escort, driver and customer documents escort, driver and customer documents 
for group and retail tours. Real time, fully 
integrated credit card processing is 
available using a secure and reliable 
gateway service. Accessible 
from any computer with internet 
access. Hosted at RBS secure data 
facility. RBS professional staff manages facility. RBS professional staff manages 
server hardware and software and 
performs all updates and daily backups.

New release coming soon! 
Visit www.rbs2000.com for the latest 
news, timeline, features, and more 
related to      Tour version 3.

www.rbs2000.com

go

go

go

    Chart: Features include customer
and contract management, vehicle 
inventory, scheduling and dispatch,
accounts receivables, and numerous
accounting and operations reports.
Additional modules include: Prophesy
Mileage and Routing,      Mileage and Routing,      Mile (IFTA 
reporting). Driver Duty (payroll and time 
management), Email, Advanced 
Accounting and Advance Dispatch 
management and reporting; and more!

Web Manager Module: Provides online 
credit card processing, integrated quote 
requests, online access to Drivers' requests, online access to Drivers' 
schedules and other custom      Chart 
data access via the web.

Data Backup and Recovery: Remote 
services includes daily, scheduled 
backup of RBS data iles over a secure 
connection.

go

Tour Management System
Tourgo

Charter Management System
Chartgo

Charter & Tour Software

RELATIONAL BUS SYSTEMS

We connect and protect people across
the World everyday.  noW We finance too.

Competitive, affordable and flexible financing solutions
for all your shuttle, school bus and motorcoach financing needs.

amanda carter
National Sales Manager / Shuttle, School Bus & Coach
amanda.carter@revgroup.com
763-710-9947

November 2016

17 Greater New Jersey Motor-
coach Association Train-the-
Trainer Seminar, Greyhound, 
Pleasantville, N.J. Info: www.
gnjma.com.
18-19 Minnesota Charter Bus 
Operators’ Association Meet-
ing, River’s Edge Convention 
Center, St. Cloud, Minn. Info: 
www.mcboa.net.

December 2016
7-8 UMA Safety Mgmt. Seminar, 
Ashburn, Va. Info: www.uma.org.

February 2017

26-March 2 UMA Motor-
coach Expo 2017, St. Louis, Mo. 
Info: www.motorcoachexpo.com.

March 2017

7 Greater New Jersey Motor-
coach Association Spring Assoc. 
Meeting & Motorcoach Profes-
sional Awards, location TBD. 
Info: www.gnjma.com.

Calendar
is divided into three vast spans. 
The railway cars run within, and 
afterward through a tunnel a mile 
in length, under the city, which ter-
minates at the Union Depot,” he 
wrote. “Horse-car lines, vehicles 
and pedestrians pass on the spa-
cious top.”

Opened in 1874, it was the first 
all-steel bridge in the U.S. and the 
world’s longest arch bridge. It is 

listed on the U.S. National Regis-
ter of Historic Places.  

The opening of the bridge 
marked the ending of steamboat 
days on the river and the beginning 
of the railroad era in America.

Now 142 years old, the bridge 
carries automobiles and pedestri-
ans on its top deck. The railroad 
deck was abandoned for years be-
cause modern freight cars and lo-
comotives were too long to navi-
gate curves within the tunnel.

The tunnel and bridge now 

handle the region’s Metro Link 
light rail cars.

For a look at an important step 
in transportation history, Motor-
coach Expo visitors can exit the 
south doors of America’s Center 
and walk a few blocks east on 
Washington Avenue to Eads 
Bridge.

They can ride across the bridge 
by descending the escalator to the 
underground Metro Link station 
below Washington Avenue at the 
corner.

St. Louis
CONTINUED FROM PAGE 10
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TORONTO — This Canadian 
city has won its bid to host the 
largest travel delegation ever to 
come from China to Canada. 

The Chinese incentive travel 
group, NU Skin Greater China, will 
send 6,000 of its elite salespeople 
to Toronto in 2018, following a re-
cent signing ceremony in Shanghai 
between NU Skin officials, Tour-
ism Toronto and the Ontario Minis-
ter of International Trade. 

$8.3 million in spending
The travel program is estimat-

ed to generate $8.3 million in visi-
tor spending in Ontario. 

The bid was part of Tourism 
Toronto’s multi-year strategy to at-
tract both leisure and corporate 
travelers from China, the largest 
overseas market for tourism. In 
2015 alone, 260,000 visitors ar-
rived from China, a figure that has 
doubled since 2010. 

“Top destinations from around 
the world were bidding in hopes of 
attracting NU SKIN,” said Jo-
hanne Bélanger, president and 
CEO of Tourism Toronto.

“This win is further evidence 
that Toronto has achieved a prestige 
status in China as a destination and 

has emerged as a leader in the inter-
national incentive travel sector.”

The NU SKIN bid is one of 
several recent high-profile wins 
stemming from the strategic ef-
forts of Tourism Toronto in coop-
eration with the government of 
Ontario.

Two years ago, Ontario Pre-
mier Kathleen Wynne and Michael 
Chan, now Ontario Minister of In-
ternational Trade, joined Tourism 
Toronto in China to help secure the 
previous record-breaking incen-
tive group, Perfect China. 

Perfect China and several other 
major Chinese incentive travel 

groups, including Sun Hope Inter-
national Corporation and Joymain, 
will collectively bring more than 
11,000 travelers to Toronto and 
Ontario, as well as visitor spend-
ing of nearly $44 million, in addi-
tion to NU SKIN Greater China’s 
commitment.

“Toronto is an ideal setting for 
our annual incentive program be-
cause it offers the excitement of a 
global city with memorable expe-
riences like Niagara Falls and 
nearby wineries,” said Angela Lau, 
regional vice president of NU 
SKIN.

“We were particularly im-

pressed by the strong partnership 
among everyone involved in the 
Toronto bid, from the industry to 
government, which demonstrates a 
s t rong  commitment  to  th i s 
business.”

Chan, Ontario’s Minister of In-
ternational Trade, said China is an 
important trade partner for Ontar-
io, “and our government is proud 
to collaborate with Tourism Toron-
to to actively engage the Chinese 
travel market.”

“Increased tourism between 
Ontario and China not only deep-
ens our economic relationship in 
this key international market, it 

also promotes our province as a 
premier global travel, trade and in-
vestment destination that will cre-
ate jobs to benefit both jurisdic-
tions economically,” Chan said.

Recent commitments made by 
the federal government to open 
new visa offices and to deepen the 
connection between Canada and 
China will also contribute to sus-
tained growth in tourism and trade 
between the two countries. 

Decade of work
“These wins and the strong 

growth in Chinese tourism to To-
ronto are the culmination of a de-
cade of work to build key relation-
ships and lay the groundwork for 
success,” Bélanger said.

More than 315,000 people are 
employed in tourism and hospital-
ity in the Toronto region. Toronto 
hosted 725 meetings and conven-
tions last year, bringing 356,600 
delegates to the region and gener-
ating $417 million in spending.

At the same time, Tourism To-
ronto and its partners booked 751 
new meetings and events for future 
years that will bring 351,900 dele-
gates and $376 million in direct 
spending to the region.

Toronto wins bid to host major Chinese travel delegation

MONTREAL — Montreal’s 
tourism office says it expects the 
number of visitors to the city this 
year to top 10 million for the first 
time ever.

Tourism Montreal said num-
bers increased across the board 
compared with 2015, including 
hotel statistics, border crossings 
into Quebec and arrivals at Mon-
treal’s Pierre Elliott Trudeau Inter-
national Airport.

The number of international 

tourists — from the United States 
and overseas — entering at Quebec 
borders climbed 10.7 percent from 
January to June compared with the 
same period a year earlier.

The number of Americans ar-
riving in Quebec by car grew by 
10.3 percent, while those arriving 
by other means of transport rose by 
10.5 percent. The total number of 
American tourists rose by 13 per-
cent in July compared with July 
2015.

Tourism from France also 
surged, with a 21.2 percent jump in 
July alone, while the average in-
crease between January and July 
was 9.6 percent.

Meanwhile, the total traffic at 
Montreal’s airport climbed by 4.9 
percent for the January-May 
period.

“Montreal is increasingly gen-
erating buzz,” Tourism Montreal 
President Yves Lalumiere said in a 
statement.

Montreal expects 10 million visitors
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KANAWHA COUNTY, W.Va. 
— The Kanawha County Schools 
Department of Transportation is 
installing new technology to two 
school buses that could be lifesav-
ing to students riding the bus.

“If one would fall under the 
bus, the driver would be alerted 

and show the location of the indi-
vidual,” Jerry Young, crew leader 
for electronic techs, said. 

The Student Detection System, 
also known as SDS, involves 
mounting 10 sensors underneath 
the bus, creating a 360-degree de-
tection sensor for bus drivers. 

If a child walks within 10 feet 
of the school bus, the sensor will 
notify the bus driver through a 
monitor.

It would send an alarm to the 
driver, who would be alerted not to 
move the bus, to make sure the 
child gets out from under the bus 

and to make sure the child is safe, 
Young said. 

He said SDS is not distracting 
to bus drivers and that the alarm 
turns off once the doors are shut 
and the coast is clear. 

“I’m kind of excited, actually. 
It makes a lot of sense to have it,” 

said Emily Lanham, who drives 
one of the buses getting the SDS. 
“It’s going to be another great layer 
of safety for the kids.” 

Each student detective system 
costs $2,000, but Young said if it 
saves one child, “that system has 
paid for itself.”
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Florida buses…NO CORROSION! Contact Brian Scott 
at 727-545-2088 or brian@escotbuslines.com

West Virginia schools testing new bus-safety system

of the problem. We’re not part of 
the problem.”

Condren noted that a bus filled 
with 50 people “is a lot more effi-
cient than the 50 cars the individu-
als are in around the bus blocking 
a midtown street.” The idling pro-
posals, in fact, appear more aimed 
at trucks and cars, especially cars, 
he said.

Michael Neustadt, president of 
Brookfield, Conn.-based Coach 
Tours Ltd., which makes about 
500 trips into New York City annu-
ally, said the city’s idling regula-
tions are among the strictest in the 
nation and his company works 
hard to follow them.

“I believe that we will not be 
affected by this effort,” Neustadt 
said in an email. “However, stricter 
enforcement of the existing regu-
lations is not the answer to reduc-
ing pollution. The city must con-
sider ways to provide sufficient 
safe and legal loading, unloading 
and parking locations for charter 
buses. 

“Because on most days there 
are far more buses in midtown 
Manhattan than there are approved 
locations to stop and shut down, 
buses are forced to spend hours 
driving around the city or driving 
to and from (New Jersey) causing, 
I think, the biggest contribution to 
the problem.”  

As for encouraging citizens to 
take law enforcement into their 
own hands, that’s a dangerous idea, 
Neustadt said.

“It will cause far more prob-
lems for traffic enforcement offi-
cials than it will solve,” he said. “It 
is vigilante justice at its worst.”

Environmental Protection 
Committee Chairman Costa G. 
Constantinides said proposal 325 
would permit traffic enforcement 
agents to write Department of En-
vironmental Protection tickets, 
which are significantly more cost-
ly, according to a hearing tran-
script, presumably creating an 
idling deterrent.

Councilman Daniel R. Garod-
nick said that even though traffic 
enforcement agents are currently 
empowered to issue violations for 
idling as parking tickets, the com-

paratively low fine associated with 
these tickets may be insufficient to 
dissuade people from leaving their 
vehicles running.

Condren, who represents one 
of the city’s double-deck opera-
tors, also is monitoring New York’s 
proposals aimed at sightseeing 
buses. 

“There’s a need for an under-
standing on the part of the city to 
understand what we do, and what 
we do is take care of parts of the 56 
million people that come to New 
York City,” he said.

The proposals are 529-A, 
strengthening licensing require-
ments in the industry; 713-A, re-
quiring sightseeing bus operators 
to submit operating plans to the 
Department of Consumer Affairs; 
and 950, limiting the number of 
sightseeing bus licenses.

A staff report from the Trans-
portation and Consumer Affairs 
committees said there are eight li-
censed sightseeing bus companies 
and 237 sightseeing buses, which 
advocates and elected off icials 
have called for capping at 225, the 
same number cited in the proposed 
legislation.

“Really, what we want to do is 
not punish any particular industry 
— the tourist industry is a very im-
portant industry in New York City,” 
said Paul Leonard, a spokesman 
for Councilwoman Margaret S. 
Chin, who represents lower Man-
hattan and is the primary sponsor 
of proposal 950.

The legislation seeks a con-
stant number of sightseeing licens-
es to prevent the kind of spikes 
seen in the past of 300-plus licens-
es, Leonard said. 

Spikes in the number of buses 
concern residents of lower Man-
hattan, where streets are narrow 
and congested and the number of 
sightseeing buses presents a seri-
ous safety hazard for pedestrians, 
he said. The buses also affect qual-
ity of life and add to pollution 
when they idle in place.

The legislation isn’t targeted at 
the tourism industry, which is im-
portant to the city, Leonard said. 

“But one of the things that we 
need to do as a city is to balance 
the needs (of) the people of New 
York, to keep them safe, and to ac-
knowledge their quality of life 

concerns while creating opportu-
nity for tour bus businesses.”

Some neighborhoods not visit-
ed by the tour buses have ex-
pressed interest in them, present-
ing business opportunities for tour 
operators in other parts of the city, 
he said. 

Additionally, tour buses can be 
seen navigating the streets without 
passengers, so the city would like 
to better understand how much 
tour bus revenue comes from fares 
versus advertising on the sides of 
the buses, he said.

“If it’s the case that the bulk of 
the revenue comes from advertis-
ing, well, rolling advertising on 
our crowded streets in New York 
City is not the best use of our 
streets,” Leonard said. “Tour buses 
will be a part of our landscape, 
we’re just trying to make sure that 
the number doesn’t oscillate wide-
ly and certainly doesn’t reach the 
numbers where it presents a seri-
ous safety hazard and quality of 
life issue for our residents.”

Under proposal 529-A, compa-
nies would have to hire drivers 
who are at least 18; possess valid 
motor vehicle and commercial 
driver’s licenses; haven’t had their 
license suspended or revoked two 
or more times in the past f ive 
years; haven’t been convicted of 
three or more traffic infractions 
within the past three years; and 
haven’t been convicted of any al-
cohol- or drug-related offense pur-
suant to vehicle and traffic law.

It also would require compa-
nies to cap driver hours and report 
accidents and traffic infractions 
within five days.

Proposal 713-A includes a re-
quirement that applicants for 
sightseeing bus licenses first ob-
tain authorization from the De-
partment of Transportation for all 
bus stops.

Russell Murphy, spokesman 
for Councilman Ydanis Rodri-
guez, chairman of the Transporta-
tion Committee, said Rodriguez’s 
main concern is the safety of street 
users and pedestrians and ensuring 
drivers are safe and have a history 
of safety. 

The legislation is a response to 
what Murphy called an alarming 
number of past crashes involving 
tour buses.

NYC regulations
CONTINUED FROM PAGE 1
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…for EASIER Maintenance. CH Bus Sales and Temsa know that time is money, which is why 
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We believe in relationships that last, and service that comes in first.
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877-723-4045 or visit www.chbussales.com

CH Bus Sales is the exclusive distributor of Temsa motorcoaches in the U.S.


