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PALA, Calif. — A top official of the Fed-
eral Motor Carrier Safety Administration says 
the agency wants to make permanent the “Op-
eration Quick Strike” inspection surge it con-
ducted earlier this year that was aimed specifi-
cally at the motorcoach industry.

Loretta Bitner, chief of the FMCSA pas-
senger safety division, told members of the 
California Bus Association here that agency 
officials are studying how to adopt the Quick 
Strike-style operation, which ran from April 
through September, on an ongoing basis. 

That safety sweep, which included special 
training for 50 FMCSA safety inspectors and 
targeted 250 high-risk carriers, resulted in 18 
bus companies being ordered out of service 
for safety violations.

The agency also revoked the operating au-
thority of 10 additional bus companies follow-
ing Compliance Review investigations that 
resulted in an “unsatisfactory” safety rating.

Bitner said the six-month sweep netted 
nearly 3,000 total violations and a quarter of 
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Official: Keep ‘Quick Strike’ ongoing

WASHINGTON — The National Trans-
portation Safety Board has recommended the 
U.S. Department of Transportation audit the 
Federal Motor Carrier Safety Administration 
because recent accidents raise “serious ques-
tions about the oversight of motor carrier 
investigations.”

The NTSB said it’s concerned the FMCSA 
missed “red flags” prior to four fatal colli-
sions, two involving motorcoaches and two 
involving trucks. Together, the crashes result-
ed in 25 deaths and 83 injuries. 

The NTSB questioned the quality of 

FMCSA compliance checks of the com panies, 
as well as the agency’s “increasing reliance” 
on narrow reviews that examine only a “lim-
ited portion of the commercial operation.”

Such checks are often referred to as fo-
cused Compliance Reviews.

“While the FMCSA deserves recognition 
for putting bad operators out of business, they 
need to crack down before crashes occur, not 
just after high-visibility events,” said NTSB 
Chairman Deborah Hersman.

“Our investigators found that, in many 
cases, the poor performing company was on 

the FMCSA radar for violations, but was al-
lowed to continue operating and was not scru-
tinized closely until they had deadly crashes.”

The FMCSA issued a statement, defend-
ing its record, saying it has more than tripled 
the number of unsafe carriers and drivers it 
has ordered out of service.

In 2012, FMCSA closed 47 bus and truck 
companies, compared with 10 in 2011, ac-
cording to the agency.

“We have also brought together key safety, 
industry and enforcement organizations to ask 
for their help and support our efforts,” said the 

FMCSA statement.
“We are continuously looking for new 

ways to make our investigation methods even 
more effective so we shut down unsafe compa-
nies before a crash occurs and will thoroughly 
review the NTSB’s findings.”

During the past decade, every time the 
NTSB has leveled fresh criticism of the 
FMCSA and recommended more aggressive 
action by the agency, the FMCSA has used the 
recommendations as cover for ratcheting up 
its safety oversight.

NTSB seeks USDOT audit of FMCSA compliance oversight
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CANTON, Mich. — A Chi-
nese-built, 45-foot motorcoach is 
slated for a return to the North 
American market next year. 

Executives leading the effort 
say they’re determined not to re-
peat the mistakes made by the pre-
vious importer of 45-foot Chinese 
buses, which also were manufac-
tured by Bonluck Bus Co. of 
Nanchang.

Andus Industries LLC is dis-
tributing literature and attending 
trade shows, where it displays vid-
eos of motorcoaches similar to 
those that will be built for North 
America, said Fred VanDenBerg, 
vice president  of  sales  and 
marketing.

Andus plans to begin import-
ing 45-foot and 35-foot coaches by 
the middle of next year and may 
follow about two years later with a 

40-foot electric city bus.
Andus’ partner in the venture 

is CHTC-USA, the American arm 
of China Hi-Tech Group Corpora-
tion, owner of Bonluck (Jiangxi 
Kama Business Bus Co. Ltd.).

A U.S. company, Bus & Coach 
International (BCI) of Jennings, 
Kan., imported more than 100 
Chinese-built  motorcoaches, 
branded as BCI Falcon 45s, before 
abruptly going out of business 
three years ago, leaving operators 
of the coaches in a lurch.

Parts became uncertain and the 
value of the buses immediately 
plummeted, leaving many opera-
tors with underwater loans worth 
far more than the coaches.

“Bonluck didn’t steer the ship 
in that previous situation,” insists 
Don Whitsitt, chief operating offi-
cer of Andus Industries in  Canton, 

which will be the importer of the 
new coaches.

“They got left in the vacuum 

when the whole thing fell apart, 
just as everybody got left here (in 
the U.S.).

“BCI was the manufacturer of 
record, the way we understand it. For 

New, Chinese-built coach slated for U.S. in mid-2014
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PALA, Calif. — Motorcoach operators 
who used a computerized record-checking 
tool to prescreen prospective driver-employ-
ees had fewer accidents and lowered their 
driver out-of-service rates, a new study shows.

Carriers using the Federal Motor Carrier 
Safety Administration Pre-Employment 
Screening Program (PSP) had 8 percent fewer 
accidents and a 17 percent lower driver out-of-
service rate over a 12-month period, accord-
ing to a new FMCSA report.

That’s just some of the good news that op-

erators heard about the Pre-Employment 
Screening Program at the California Bus As-
sociation Convention & Trade Show here.

The PSP program is voluntary; it’s simple 
to use, and it allows carriers and drivers ac-
cess to a driver’s five-year crash history and 
three-year violation and inspection history, 
explained Laura Fredrickson of NIC Technol-
ogies, the private contractor that runs the pro-
gram for the FMCSA.

One thing it’s not is free.
CONTINUED ON PAGE 14 c

Driver screening tool cuts accidents



The all new Van Hool TX and CX models are proof of our commitment to 

evolving product excellence. Now offering more standard features designed 

to optimize performance, safety, comfort, and curb-appeal, 

both models integrate best in class European technology and 

engineering in Van Hool’s most advanced premier passenger 

coach transport – purpose built for North American operators!

Check out the new look and performance of the advanced  

Van Hool TX and CX models – designed to evolve fleet operations.

Contact your ABC Account Manager for details, demos,  

inspections and information.

E N H A N C E D .  
      A D VA N C E D .  
            E V O L V E D .

Be the first to view 
safety features, specs 
and more for both 
models! Scan or visit

VHsneakpeek.com

Introducing the all new VAN HOOL and

THIS PAGE HAS 
THE QR CODE

PAGE 2 DOES NOT



 Bus & Motorcoach News  INDUSTRY NEWS December 1, 2013 3

WASHINGTON — A public 
transit agency accused of violating 
the federal charter service rule has 
admitted its buses were used by a 
private motorcoach company to 
operate a shuttle for a PGA golf 
tournament. 

However, New Jersey Transit 
insists there was nothing wrong 
with Academy Express Inc. of 
Hoboken, N.J., using the taxpayer-
paid-for buses to shuttle people 
from several parking garages to 
The Barclays golf tournament in 
Jersey City Aug. 22-25. 

“NJ Transit denies that Acade-
my’s use of these buses runs afoul 
of the charter service regulations,” 
the agency stated in its response to 
a formal complaint filed with the 
Federal Transit Administration by 
the United Motorcoach Associa-
tion. (See Oct. 15 Bus & Motor-
coach News.)

The no harm-no foul claim by 
New Jersey Transit brought a 
sharp retort from UMA, which 
charged that use of the buses by 
Academy not only violated the 
charter service rule, but also im-

pacted the revenue of other private 
motorcoach operators that might 
have been interested in providing 
the service.

“Every charter conducted in 
(an) FTA-funded bus represents a 
lost opportunity that denies to op-
erators of privately purchased 
equipment the ability to compete 
in an open and fair marketplace,” 
UMA Vice President Ken Presley 
wrote in the association’s answer 
to NJ Transit’s response to the 
complaint.

Presley cited UMA member 

Service Bus Co. of Yonkers, N.Y., 
as one of the companies that suf-
fered f inancial and irreparable 
harm by the violation because it 
was not allowed to compete for the 
shuttle contract as required by the 
charter service rule.

The charter service rule broad-
ly prohibits public transit agencies 
from using federally funded buses 
to unfairly compete with private 
carriers and requires those that re-
ceive requests for charter service 
to alert private operators in the 
area to the possible work and allow 

them to bid for the service if 
they’re interested. 

Presley noted that while some 
public transit agencies may view 
the use of federally funded buses 
engaged in charter service as inci-
dental or insignificant, the prac-
tice is financially devastating and 
demoralizing to the entire private 
charter bus community.

“Every bus purchased by a pri-
vate operator reflects a significant 
investment in their company, em-
ployees and community,” he added. 
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NJ Transit: ‘OK for Academy to use our buses for charters’

ALBANY, N.Y. — A New York 
motorcoach operator has asked the 
Federal Transit Administration to 
provide an opinion on whether a 
public transit agency is eligible to 
provide contracted commuter ser-
vice for state employees.

Yankee Trails Inc. of Rensse-
laer, N.Y., filed the request last 
month with the FTA’s chief 
counsel.

In its filing, Yankee Trails Inc. 
contends the proposal — offered 
for bid by the New York Office of 
General Services — qualifies as 

“charter service” under FTA 
regulations. 

Among bidders for the work 
was a public agency, the Capital 
District Transportation Authority 
(CDTA) of Albany. 

Yankee Trails, which has held 
contracts for the service for more 
than 40 years, says it requested the 
advisory opinion because CDTA 
is a recipient of FTA funds and 
should be barred by the federal 
charter service rule from provid-
ing the shuttle service.

FTA rules clearly prohibit pub-

lic transit agencies, receiving U.S. 
taxpayer funds (for bus purchases 
and maintenance), from compet-
ing with private bus companies for 
charter work.

Bids for the Albany proposal 
were due to be opened May 29 and 
the f ive-year contract to com-
mence Oct. 1. Due to the dispute 
over the CDTA bid, Yankee Trails 
continues to provide the service 
under the previous contract.

Yankee Trails attended an 
April 30 pre-proposal conference 
regarding bids to provide service 

for state employees from five pe-
ripheral shuttle lots to state offices 
in Albany. 

Stephen Tobin, president of 
Yankee Trails, noted that represen-
tatives of the Capital District 
Transportation Authority also at-
tended the conference.

“The services to be provided in 
the (Office of General Services) 
proposal meet the definition of 
‘charter service’ under the Federal 
Transit Administration regulations 
(489 CFR Part 604.3(c)),” Tobin 
wrote CDTA on May 3.

“As CDTA is a recipient of 
FTA funds, you are required to 
comply with the charter service 
regulations. The purpose of this 
letter is to notify you of our inter-
est in providing the charter service 
to (the Office of General Servic-
es). Would you please confirm 
that CDTA does not intend to bid 
on this contract.”

Carm Basile, CEO of CDTA, 
responded to Tobin in a May 9 
letter.

“Thank you for reminding us 
CONTINUED ON PAGE 16 c

New York operator seeks opinion on state worker shuttle
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WASHINGTON — The Fed-
eral Motor Carrier Safety Admin-
istration is allowing test drives of 
its retooled Safety Measurement 
System website.

A preview of the enhance-
ments to the FMCSA Compli-
ance, Safety, Accountability pro-
gram website went live last month.

The agency said it’s seeking 
comments on the web redesign 
that resulted from feedback from 
industry stakeholders regarding 
how the information should be 
displayed.

The agency is not currently 
proposing changes to the Safety 
Measurement System methodolo-
gy that forms the basis of the web-
site, officials noted.

The FMCSA said it wants to 
make it clearer that SMS scores are 
based on a percentile system, which 
ranks companies based on regula-
tory violations and Compliance Re-
views relative to similar carriers.

The SMS site is where carriers 
and the public can go to get the 
same safety performance data the 
agency uses to determine which 
carriers pose a risk and need to be 
investigated.

Last year, the site hosted near-
ly 48 million user sessions.

The changes can be previewed 
online at https://csa.fmcsa.dot.
gov/SMSPreview/Home.aspx.

The agency said its objective 
has been to make the site easier 
and more intuitive to use, to con-
solidate information and to im-
prove access to information and 
performance monitoring tools.

Among the changes, the site:
• Displays a carrier’s summa-

ry status in the Behavior Analysis 
and Safety Improvement Catego-
ries. Detailed data is available for 
each category.

• Offers a tour to explain the 
revisions.

• Lets the user download the 
data for all carriers in the same 
safety event group, such as in-
spections or crashes, used to rank 
the carrier’s BASIC percentile.

• Highlights a carrier’s perfor-
mance in each BASIC to identify 
any trends.

• Includes a carrier’s safety 
rating from a Compliance Review, 
information that formerly was in a 
different database.

• Shows a carrier’s current in-
surance and authority status.

• Shows a carrier’s enforce-
ment case history.

The agency said carriers can 
preview their own data in the pro-
posed redesign, and the public has 
access to simulated data.

WASHINGTON — A study 
released by the Federal Motor 
Carrier Safety Administration rec-
ommends a series of regulatory 
changes to further ease the transi-
tion of military personnel and vet-
erans into civilian jobs driving 
commercial trucks and buses.

In releasing the study, the 
FMCSA announced plans to im-
plement the changes as soon as 
possible.

The study, which was directed 
by Congress in the Moving Ahead 
for Progress in the 21st Century 
Act one year ago, analyzed train-
ing, testing and licensing similari-
ties and differences between mili-
tary and civilian commercial 
driver’s license requirements.

A number of federal and state 
regulatory changes were identi-
fied that would not adversely im-
pact safety but would allow re-
turning U.S. military personnel 
possessing extensive training and 
experience operating trucks, buses 
and other heavy equipment to 
more easily and conveniently re-
ceive a state-issued CDL.

The changes outlined in the 
report require formal rulemaking 
action, which FMCSA will initi-

ate this year. The proposed chang-
es include:

• Extending the period of 
time, from 90 days to one year, in 
which active duty military person-
nel and recently separated veter-
ans can take advantage of a Mili-
tary Skills Test Waiver.

The waiver, which FMCSA 
implemented two years ago, al-
lows states to waive CDL skills 
tests for service members with 
two years of safe driving experi-
ence with similar vehicles. Today, 
46 states and Washington, D.C., 
offer the waiver, which reportedly 
has provided almost 2,000 former 
military personnel a quicker path-
way to a job. 

• Updating federal regulations 
to allow over 60,000 service mem-
bers trained and employed in the 
operation of heavy vehicles, many 
of which are nearly identical to ci-
vilian commercial motor vehicles, 
to immediately qualify for a CDL 
while still on active duty.

• Allowing a service member 
who is stationed in one state, but 
licensed in another, to obtain a 
CDL before being discharged. 

 A copy of the study is avail-
able at: www.fmcsa.dot.gov.

Easing path to driving jobs
for veterans is goal of feds
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Proposed rule
would restrict
oil speculation

WASHINGTON — Oil trad-
ers would be limited in the num-
ber of positions they can hold 
under a proposed rule approved 
by the Commodity Futures Trad-
ing Commission.

The bus and truck industries, 
air l ines and manufacturing 
groups have said that unlimited 
positions in oil and other com-
modities foster speculation that 
drives up prices. 

Congress mandated in the 
Dodd-Frank financial reform law 
that CFTC write a rule to limit 
trader positions, although users, 
such as bus and truck operators, 
still would be allowed to hedge.

In 2011, CFTC approved a 
rule, but it was vacated in 2012 in 
federal court after Wall Street 
firms challenged it, saying CFTC 
failed to show why position limits 
were needed.

The latest proposed rule 
“would limit traders to 25 percent 
of deliverable supply in the month 
when a futures contract matures.”

The Commodity Markets 
Oversight Coalition hailed the 
CFTC 3-1 vote.

Bill would allow
drug hair testing

WASHINGTON — Bills have 
been introduced in the U.S. Sen-
ate and House that would recog-
nize hair testing as an alternative 
for drug and alcohol testing of 
commercial vehicle drivers.

Currently, urinalysis is the 
only accepted method for pre- 
employment drug screening of 
commercial drivers. 

Some experts say urinalysis is 
only effective in detecting sub-
stance abuse during a 2- to 3-day 
window, while hair testing pro-
vides a 60- to 90-day window. 

The Drug Free Commercial 
Trucking Act of 2013 would in-
struct the U.S. Department of 
Transportation to recognize hair 
testing as an option to give bus 
and trucking companies greater 
flexibility when conducting drug 
and alcohol testing.

FMCSA unveils upgrades
to CSA safety data website
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PALA, Calif. — Concerns 
about motorcoaches possibly ex-
ceeding tire weight limits, along 
with the effect of high tempera-
tures, led federal safety officials to 
issue bulletins on “Exceeding Tire 
Load Ratings” during the past two 
summers.

And, they’re likely to sound the 
alarm again next year, according 
to an engineer with the Federal 
M o t o r  C a r r i e r  S a f e t y 
Administration. 

“Tires are put together with 
heat and pressure, and they come 
apart the same way,” Luke Loy of 
the FMCSA told attendees at the 
California Bus Association Con-
vention & Trade Show here.

“You run them overloaded, 
low-inflation pressure, hot sum-
mer temperatures, you are going 
to pull that tire right back to its 
original components,” he warned, 
adding that — in extreme summer 
heat — pavement temperatures are 
50-to-90 degrees higher than air 
temperature.

Summer heat was only one of 
the safety topics Loy covered in 
his talk, entitled “Tires…What’s 
the Big Deal,” which could just as 
aptly been called “Where the Rub-
ber Meets the Road” for his no-
nonsense approach and wry 
humor.

A mechanical engineer with 
the agency’s Bus and Truck Stan-
dards and Operations division, he 
began by projecting a photo of 
passengers toting ice chests, back-
packs and other gear on board a 
bus.

“(T)he manufacturers certify 
that the vehicle can carry 150 
pounds per seated passenger. Our 
riders out there are normally 
heavier than 150 pounds,” he said. 
“They’ve got stuff. They’re haul-
ing more than 25 pounds. My wife 
carries more than that in shoes….

“So, 150 pounds per passenger 
minimum acceptable, it’s not real-
istic. Not today, not in the U.S., not 
with Wal-Mart shoppers.”

He advised operators to talk to 
coach manufacturers about tires 
and vehicle weight, and to work 
with them to build what’s needed.

“When you’re buying vehicles, 
talk to the manufacturer. ‘What 
did you design that coach to haul? 
I know the minimum is 150 
pounds. What’s my safety mar-
gin?’” he said.

“Carriers are ordering the 
coaches. You ask for what you 
want. Don’t take what they’ve got 
off-the-shelf. They’ll build it. They 
want your business.”

To bolster his case, he cited a 
field study conducted last fall on 

passenger-loaded motorcoaches 
that showed:

• Minimal safety margins, 
some axles overloaded

• Steer axle was the worst 
offender

• Problems detected even with 
less-than-full passenger loads

• Both single-deck and double-

deck buses were affected
• Steer and tag axles were the 

most significant concerns
The bottom line, Loy said, is 

that tires need to be designed for 
the motorcoach to carry the load 
safely — a point that was reiterat-
ed during a conversation he re-
counted he had with a tire engi-

neer for Bridgestone/Firestone.
“He said, these coach manu-

facturers, they design the coach, 
and then pull the tire off the shelf. 
‘Well, this is what we always use,’” 
he said. “It’s time to tell them, it’s 
not big enough anymore.”  

Loy offered other tire-safety 
tips and suggestions:

On valve caps: “Use good 
quality caps. You should be run-
ning a valve cap with an O-ring. 
Now you have two seals to make 
sure that pressure stays in the tire.” 

On tire pressure gauges: 
“How good are these stick gaug-
es? Well, they’re not very good. 

CONTINUED ON PAGE 6 c

Worries about motorcoach tire-load issues linger
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Plus-or-minus 3 percent when 
(the gauges) are brand new. Drop 
it a few times, the accuracy drops 
significantly.”

On tire billies: “Is anyone 
using a tire billy? Just hit yourself 
on the head with it. Waste of time. 
We need to educate them (mainte-
nance technicians AND drivers) 
that a tire with 130 PSI tire will 
thump the same as a 100 PSI.”

On tire pressure monitoring 
systems: “If you’re on top of your 
tire pressure monitoring systems 
they work well. If they’re not, go 
back to your tire pressure moni-
toring system supplier and say, 
‘Hey, this isn’t working for me. 
You’ve got to work this out.’” 

On tire pressure monitoring 

system warning set points: “We 
went into a carrier last summer 
after an accident, ‘Well, our first 
set point is 10 percent down. The 
second warning is 20 percent 
down.’ It’s too late at 10 percent 
down. If I’m at full passenger 
load…my tires are overloaded be-
fore I even get my first warning.” 

On driver training and tire 
pressure monitoring systems: 
“Are your drivers informed on 
what to do when the thing goes 
off? What are they supposed to 
do? What’s their check list? Do I 
pull over and call? Do I check? 
Do I gauge the tire?”

On retread tires: “Most of 
the big retreading companies are 
now owned by the tire manufac-
turers. They’re a good product but 
you have to maintain them just 
like anything else.”

Tire issues
CONTINUED FROM PAGE 5

AUGUSTA, Maine — Voters 
in Maine approved a $100 million 
transportation bond last month.

Maine was the only state to 
have such a spending measure on 
its ballot.

Approved by 72 percent of 
voters, the bond will help the state 
pay for $76 million in highway 

improvements and $27 million for 
bridges.

The bond also helps the state 
leverage $154 million in federal 
and other state funds.

Other transportation spending 
measures were approved at the 
county and municipal levels in 
states that include Arizona, Cali-

fornia and Virginia.
In Cedar Rapids, Iowa, 62 per-

cent of voters agreed to renew a one-
cent local option sales tax for the 
next 10 years to pay for street main-
tenance, repair and construction.

In all, U.S. voters passed 19 of 
21 ballot measures on transporta-
tion infrastructure improvements 

Voters OK infrastructure measures

at the state and local level in the 
Nov. 5 elections, according to the 

American Road and Transporta-
tion Builders Association.

In voting last month, residents 
of Portland, Maine, and three 
Michigan cities approved mea-
sures that legalize the possession 
of marijuana.

In Portland, voters went along 
with an initiative that legalizes the 
recreational use of marijuana by 
adults 21 years or older. It allows 
residents to possess up to 2.5 
ounces of pot.

Portland becomes the first city 

on the East Coast to legalize 
marijuana.

The Portland Press Herald re-
ported that 67 percent of voters 
favored the measure.

 The law bans recreational 
marijuana use in public spaces, 
school grounds or on transporta-
tion infrastructure. Landlords can 
prohibit tenants from using mari-
juana on their property. 

The initiative does not legalize 

the sale or purchase of marijuana, 
but allows adults 21 or older to 
“engage in activities for the 
 purposes of ascertaining the pos-
s e s s i o n  o f  m a r i j u a n a  a n d 
paraphernalia.”

The Michigan cities of Lan-
sing, Jackson and Ferndale ap-
proved the legalization of the use 
or possession of up to one ounce 
of marijuana on private property 
by adults 21 or older.

Pot measures pass in four cities

PALA, Calif. — A complicated 
and little-known tool, called the 
Safety Management Cycle, is 
being employed by federal safety 
inspectors as part of their Compli-
ance Reviews, which can now 
drag on for two or three weeks in-
stead of one to two days, and op-
erators need to understand it and 
its use.

That was the bottom line mes-
sage from Bob Crescenzo of Lanc-
er Insurance Company, who led a 
session on the safety cycle at the 
California Bus Association Con-
vention & Trade Show here.

“Showing driver qualification 
files, maintenance files, hours-of-
service logs — that was done in 
the past,” Crescenzo said.

“I want you to start thinking 
that that is not the way audits are 
taking place. The audits are based 
on this cycle.”

In 2011, the Federal Motor 
Carrier Safety Administration 
trained more than 1,000 federal in-
vestigators and state partner em-
ployees on the Safety Manage-
ment Cycle and adopted it for use 
during investigations. 

Still, when Crescenzo polled 
the dozens of CBA members in his 
audience whether they had heard 
of the Safety Management Cycle, 
only a couple of operators raised 
their hands. 

“OK,” he said, “so that’s why 
we’re doing this presentation…. 
This is not an easy idea.”

According to the Federal 
Motor Carrier Safety Administra-
tion, the Safety Management 
Cycle is the signature tool in the 
agency’s investigative process. It 

was designed to help investigators, 
as well as motor carriers, “im-
prove safety by identifying and 
correcting safety performance and 
compliance issues.”

The tool is composed of six 
Safety Management Processes 
(SMPs), which are laid out in a 
specif ic order like spokes on a 
wheel, and represent areas of a 
motor carrier’s operations: 

1. Policies and procedures 
2. Roles and responsibilities
3. Qualification and hiring
4. Training and communica-

tion 
5. Monitoring and tracking
6. Meaningful action
During Compliance Reviews 

and safety audits, that framework 
is applied to the Behavior Analysis 
and Safety Improvement Catego-
ries (BASICs): Unsafe driving, 
hours-of-service compliance, 
driver fitness, controlled substanc-
es/alcohol, vehicle maintenance, 

and crash indicator.
Crescenzo advised operators to 

begin “building a bridge” that 
spans “what your operation is like, 
what your paperwork is like, what 
your follow-through is like,” start-
ing, for example, with the compa-
ny’s policies and procedures. 

“You might have a policy that 
says prior to taking a bus out, you 
must complete your pre-trip in-
spection, show your CDL, get 
your paperwork, do a variety of 
things. That’s your policy,” he said.

“The procedure is, how do you 
do that? What are (drivers) sup-
posed to do? Do they talk with the 
dispatcher? What happens after 
hours and the dispatcher is not 
there? What if they get there be-
fore the mechanics get there? 
What is your procedure for how 
you implement that policy that 
you have for that driver? That’s 
what audits are about.”

Af te r  walk ing  opera tors 

through each spoke on the wheel, 
from “policies and procedures” to 
“meaningful action,” Crescenzo 
discussed how the various pro-
cesses apply to the BASICs.

For example, on the hours-of-
service compliance BASIC, he 
said, “How many of you have driv-
ers who always make errors on 
their logs?… So what have you 
done about that? How many times 
have you yelled at them?” 

Implementing policies
An operator responded that he 

had implemented a performance-
based policy.

“If they have a mistake on their 
logs, they get a point. They get so 
many points, they get to the bot-
tom of the list, they don’t work,” 
the operator said.

Crescenzo said that “is exactly 
what the auditors are looking for 
on this kind of Compliance Re-
view. Which would be, not just 
that you yelled at the people, but 
that you have the policies and pro-
cedures that you monitor and 
track.

“If you can demonstrate that 
you recognize what the problems 
are, you’re looking at your policies 
and procedures, you’re monitoring 
and you’re implementing things 
that change the way you’re operat-
ing, then the auditor gets to see 
that cycle take place. Then you’re 
going to do better in that audit.”

Another operator provided an 
example of what can happen when 
an inspector determines that the 
cycle is not in place.

“The prime example I ever 
heard…was one of the eastern op-

erators paying a $25,000 fine be-
cause they had GPS, and the GPS 
would send speed alerts…but 
there was no policy that said this is 
what we’re going to do when the 
speed alert comes, and no follow-
up monitoring. (That) led to a 
$25,000 fine.”

Step by step 
Said Crescenzo: “This is seri-

ous stuff…. But the idea is you 
probably have a lot of this in place, 
you just need to be prepared to 
link it to audits, reviews and as-
sessments by (regulators) because 
this is what they are looking at.”

He said compliance audits 
using the Safety Management 
Cycle can extend anywhere from 
four days to two and three weeks. 
“The range of that time is to be 
able to blend together what your 
operation is like, what your paper-
work is like, what your follow-
through is like,” he said. 

Investigators are now also like-
ly to interview an operator’s em-
ployees, customers and contrac-
tors as part of the review process, 
he said.

For more information about 
the Safety Management Cycle go 
to http://csa.fmcsa.dot.gov/about/
smc_overview.aspx. The website 
provides PDFs (that can be down-
loaded), that list specific steps op-
erators should follow for each 
spoke on the wheel for each of the 
six BASICs. 

Crescenzo is slated to present 
an in-depth session on the Safety 
Management Cycle at the UMA 
Motorcoach EXPO in Los Ange-
les in February.

Safety Management Cycle: Smart operators are learning it
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EVANSTON, Ill. — The gen-
eral decline in recent years U.S. 
fatality rates for highway travel 
may not have received the public 
attention it should. 

The National Highway Traffic 
Administration reported earlier this 
year that 34,080 people died on 
U.S. roads and highways last year.

As large and disturbing as that 
number is, it actually represents 
progress. In 1994, 40,716 died on 
the nation’s roads, or nearly 20 
percent more. 

In 1973, 40 years ago, the 
number killed in traffic accidents 
totaled 54,052, a stunning 59 per-
cent more.

However, traffic deaths rose 
5.3 percent last year from 2011, 
the first year-over-year increase 
since 2007.

The overall decline in highway 
fatalities has led a reduction in the 
death rate in all forms of transpor-
tation. In 2010, the transportation 
fatality rate was just one-third of 
that in 1975 (1.11 vs. 3.35 fatalities 
per 100 million miles traveled).  

A study published in the spe-
cialty journal, Research in Trans-
portation Economics, “Comparing 
the Fatality Risks in United States 
Transportation across Modes and 
Over Time,” takes a look at histori-
cal trends and paints a fuller pic-
ture of fatality and injury rates for 
all modes of transportation. 

Bus safety is confirmed by the 
research.

Still, airlines continue to be 
safer, while railroads are some-
what safer than buses.  

Between 2005 and 2011, buses 
(i.e., vehicles with a capacity of 10 
passengers or more) represented 
just 0.1 percent of total highway 
fatalities.

On average, there were approx-

imately 40 fatalities per year, with 
drivers and other bus company 
employees representing roughly 
one-quarter of the lives lost.

Scheduled- and charter-bus 
services accounted for 44 percent 
of total bus fatalities. 

The balance of deaths occurred 
with school buses (23 percent), 
urban transit (11 percent) and a vari-
ety of private shuttles, church buses 
and other services (22 percent).

Extrapolating from those num-
bers, an average of about 13 bus 
passengers died annually in line-
run and charter-bus crashes from 
2005 through 2011. 

While the fatality rate per bil-
lion passenger miles for buses is 
relatively low, at 0.11, it is still 65 
percent greater than that for com-
mercial aviation, and doesn’t in-
clude victims of crime on buses. 

Per year, on average, only seven 
passengers traveling on mainline 
trains die.

Commercial aviation was the 
safest mode of travel in the United 
States during the study period, 
with 0.07 fatalities per billion pas-
senger miles.

“A person who took a 500-mile 
flight every single day for a year, 
would have a fatality risk of 1 in 
85,000.” 

There is one variable to note: 
Takeoffs and landings are where 
the principal flight risk is, not in 
the number of miles flown, so risk-
per-flight calculations are higher.

By far the most dangerous 
form of highway travel is on a 
motorcycle.

Nearly 10 percent of all high-
way fatalities — one in 10 — were 
motorcyclists.

Over the period studied, mo-
torcycles became increasingly 
popular. As a consequence, fatali-

ties increased proportionally. 
This trend has been exacerbat-

ed by the “general rollback in the 
number of states requiring motor-
cycle riders to wear helmets.”

Motorcycles had a fatality rate 
of 212 per billion passenger miles, 
by far the highest of all modes. “A 
motorcyclist who traveled 15 miles 
every day for a year, had an aston-
ishing 1 in 860 chance of dying — 
29 times the risk for automobiles 
and light trucks.”

Drivers or passengers in cars or 
light trucks faced a fatality risk of 7.3 
per billion passenger miles. “A per-

son who was in a motor vehicle for 
30 miles every day for a year faced a 
fatality risk of about 1 in 12,500.

That is 67 times greater than in 
a bus and 112 times greater than a 
commercial airliner.

MIDLAND, Texas — Because 
buses and motorcoaches often 
participate in local parades, this 
tragedy just as easily could have 
involved a coach instead of a 
tractor-trailer.

The incident might serve as a 
cautionary tale for operators to 
make certain they only participate 
in parades where the organizers 
know what they’re doing, and 
drivers know the score.

Here’s what happened.
Just over a year ago, a freight 

train struck a tractor-trailer haul-
ing a parade float in Midland, 
Texas. There were fatalities.

A National Transportation Safe-
ty Board investigation determined 
the tragedy was caused by the fail-
ure of both the city and the parade 
organizer to address the risks asso-
ciated with routing the parade 
across an active grade crossing. 

The float, consisting of a truck-
tractor and a drop-deck flatbed 
trailer, was part of a parade honor-
ing U.S. military men and women.

The truck was driven by a 
50-year-old male, and the flatbed 
was occupied by 12 veterans and 
their spouses. The float was flanked 
by two law enforcement escort 
vehicles.

At about 4:35 p.m., the tractor-

trailer/float approached a section of 
the parade route that traversed an ac-
tive highway-railroad grade cross-
ing. The float entered the crossing 
after the grade-crossing warning 
system had activated. The float con-
tinued across the railroad tracks at 
an estimated speed of 5 mph.

At about the same time, an 84-car 
Union Pacif ic freight train ap-
proached the crossing at a speed of 
62 mph. As the front of the float 
crossed the tracks, the train engineer 
sounded the horn and placed the train 
into emergency braking. Seconds 
later, the train reached the crossing 
and struck the rear of the float.

As a result of the collision, four 
float passengers were killed and 11 
passengers and a sheriff ’s deputy 
were injured. The two train crew-
members, the float driver, and nine 
other passengers were uninjured.

For 34 minutes prior to the ac-
cident, the float had traveled along 
the parade route with a continuous 
police escort, which allowed the 
float to proceed through red traffic 
signal lights at four intersections 
without stopping.

This created what investigators 
called an “expectancy of safety 
and right of way,” which the NTSB 
said contributed to the cause of the 
accident because it led the driver 

to conclude police were control-
ling all intersections and associat-
ed traffic hazards.

The NTSB says the float driver 
told investigators he did not see 
the flashing lights of the grade-
crossing warning system or detect 
the presence of the train until the 
float was on the tracks because he 
was looking at his side-view mir-
ror to monitor the well-being of 
his float passengers as he negoti-
ated a dip in the roadway on ap-
proach to the grade crossing.

The NTSB concluded that the 
noise generated by the parade, 
combined with the float driver’s ex-
pectation of safety, likely reduced 
his ability to hear or properly inter-
pret the grade crossing system 
warning bells and lights, as well as 
the train horn.

The NTSB determined the 
grade-crossing system provided 
the required 20 seconds of ad-
vance warning through warning 
bells, lights and gates.

As part of the investigation, 
the NTSB also looked at three 
other parade accidents occurring 
this year and determined that 
many communities and organiza-
tions across the U.S. don’t conduct 
risk assessments and implement 
safety plans.

Overall transportation safety
picture continues to improve

Lessons from a fatal parade crash

Be sure to update your 
mailing information 
with us so you don’t 
miss a single issue!

Call 866-930-8421 
or email changes to:

ebalm@busandmotorcoachnews.com
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By Dave Millhouser

“Free Air for Life” sounds a bit 
redundant; after all, they aren’t tax-
ing air — yet. 

In this case, it’s a sticker on scuba 
tanks that occasionally turn up at my 
friend’s dive shop to be filled with 
compressed air.

Years ago, a number of dive 
shops offered “Free Air for Life” as a 
marketing tool. If you bought a scuba 
tank from them, they’d refill it free, 
forever.

One thing that these shops have 
in common is that they are all now 
defunct. It seems that, among other 
things, pumping free air cost more 
than they could afford.

The folks who thought they were 
getting a ”deal” are now traveling to 
more distant shops, and paying for 
compressed air.

“Free” was tempting, but ulti-
mately costly. 

The latest potential freebie for 
the motorcoach industry concerns a 
proposal from the Transportation Se-
curity Administration that would 
mandate security training for all 
frontline employees of all motor-
coach companies in the U.S. 

To comply with the mandate, one 
bus industry organization has pro-

posed the TSA set up a competitive 
grant program that doles out millions 
of dollars, similar to the now-defunct 
TSA “Over the Road Bus Security 
Grant Program” that handed out $100 
million plus in federal taxpayer money 
to a few hundred bus companies. 

Another association thinks the 
requirement could be more easily 
and inexpensively handled by a sim-
ple on-line training program.

I’m kinda retired, so I can ask an 
unpopular question: Is ANY motor-
coach industry security training pro-
gram necessary, or desirable? 

In our headlong attempts to make 
the world perfectly safe, have we lost 
perspective? 

In Hitler’s Germany it was safe to 
walk the streets. There was no crime, 
but it’s not a place most of us would 
choose to live. 

Conversely, a friend pointed out 
that we anarchists might look at So-
malia, where there is virtually no 
government, and little safety. The 
point is, we need to strike a thought-
ful balance. Some of these programs 
are wasteful, silly and potentially 
dangerous.

Did the previous TSA program 
accomplish anything beyond doling 
out tens of millions of dollars for 
equipment companies wouldn’t have 

invested their own money in? 
Whether we go with a luxury 

program or an economy version of 
this latest idea, is anything meaning-
ful or substantial going to be 
accomplished? 

Government types, using other 
people’s money, are willing to spend 
a ton for small returns. Pointing to a 
lack of domestic terror attacks is a 
red herring; it’s impossible to estab-
lish that these programs had any 
effect. 

A terror attack on a motorcoach 
is certainly possible, but that’s true of 
any venue where lots of people gath-
er. Perhaps a coach driver will spot a 
threat, but our industry is so small 
the odds against it are staggering.

Short of an Orwellian “1984”ish 
government (like Hitler’s, but with 
better technology), there will always 
be risk. Spending the money on road 
improvements likely would save more 
lives, without adding additional gov-
ernmental intrusion and “busy work.”

Which brings us to the second 
point: Is it desirable? 

Soon after the Americans with 
Disabilities Act mandate for the mo-
torcoach industry was announced 
and grants from the federal govern-
ment became available to purchase 
wheelchair lifts, a major operator re-

fused to apply for money because it 
meant divulging too much informa-
tion about his company. He felt that 
no good would come from that.

Any program involving drivers 
and TSA would evolve into collect-
ing a variety of data about your com-
pany and employees. That’s not nec-
essarily evil, but government tends to 
accumulate information and power 
— because it can. It makes their job 
easier, but can become a source of 
mischief later on. 

One reason for the Constitution is 
to restrain power in a free society; 
governing is supposed to be difficult. 

If you trust this administration to 
do right, are you sure the next will be 
benign? 

In fairness to government secu-
rity agencies, when they succeed, 
there is no news. When they fail (or 
get unlucky), the public asks why 
they didn’t anticipate the problem. 
Continuing to give them additional 
authority will not change that, and 
will assure they will be irritating at 
best, intrusive at worst.

It’s hard to argue with “security” 
as a goal, but where do we strike an 
appropriate balance between safety 
and freedom? Sometimes this stuff is 
dangerous, more often just silly and 
wasteful.

Remember a 
couple of admin-
is trat ions ago 
when the Feds 
funded local po-
lice departments 
hiring of extra of-
ficers? And how 
stunned the juris-
d ic t ions  were 
when they found that, after the first 
blush, THEY had to pay for the offi-
cers continued employment? Surely 
there are lots of examples like this.

Don’t get me started on the silly, 
redundant, TWIC program. 

Folks, I think this one is silly.
It’s highly unlikely to have a sig-

nificant impact on real security, and 
the “free” grants or training will end 
up having lots of strings attached. 
“Trojan Horse” springs to mind. Or, 
the nine most terrifying words in the 
English language: “I’m from the 
government and I’m here to help.”

Like all those divers who thought 
they were getting something for 
nothing, we’ll end up paying in time, 
hassle and money for something we 
thought was free.

Dave Millhouser is a bus  industry 
marketing consultant and freelance 
writer. Contact him by email at: 
Davemillhouser@gmail.com.

One word describes TSA security training proposal: silly

Dave Millhouser

ABC

BCI

DInA

GILLIG

GLAvAL

IrIzAr

MCI

nABI

nEopLAn

nEW FLyEr

novA 

orIon

prEvost

sEtrA

stALLIon

tEMsA

vAn HooL

voLvo

It’s Not Just our Name
It’s What We Do

(800) 714-7171   (541) 684-7868
www.CoachGlass.com              Bus@CoachGlass.com

Featuring
The Industry’s Deepest Inventory
Quick Delivery & Shipping
Great Pricing, Exceptional Service

Warehouse Locations
Oregon, Indiana, Florida & Arizona



 10 December 1, 2013 NEWS ANALYSIS Bus & Motorcoach News

UMA Members: Save up to 25% off your Log Books, 
Inspection Reports and other safety & compliance products!

One of the many benefits of your UMA membership is the ability to order the safety and compliance 
products you use every day at a significant discount off standard list prices—plus a portion of your purchase
goes to help UMA work on your behalf!  A win-win for everyone! 

win . win \ win - win \  adj : guaranteeing a favorable outcome for everyone involved

Popular products:

Bus Driver’s Daily 
Log Book

Bus Driver’s Vehicle 
Inspection Report

Federal Motor Carrier Safety
Regulations Pocketbook

List price: $3.13
UMA Member price: $2.35

List price: $2.91
UMA Member price: $2.20

List price: $5.99
UMA Member price: $4.80

To order these products or to see other products we have available, visit  
www.uma.org and go to “Industry Products and Services” > “UMA Products” 
or simply call us at 800.424.8262!

Prices subject to change.

2013-2014 UMA 
Membership Directory

Non-member price: $65.00
UMA Member price: $15.00

Now 
Available!

NEW YORK CITY — More 
troubles are probably on the hori-
zon for casinos in Atlantic City.  

Last month, New Yorkers ap-
proved an amendment to the state 
constitution that will allow seven 
full-scale casinos to open in the 
state, including one to three in the 
New York City area.

The casinos could be open 
within the next seven years.

And that, say analysts, could 
sound the death knell for Atlantic 

City, already struggling under the 
weight of increased regional 
competition. 

Atlantic City should be “very 
concerned,” Chad Mollman, an 
analyst who covers casino and 
hotel stocks for Morningstar, told 
CNBC. 

“New York City is the biggest 
feeder market in Atlantic City. 
There is a question in terms of the 
viability of Atlantic City in the 
long term.” 

Resorts (casino/hotel) was the 
first legal casino on the East Coast 
when it opened in Atlantic City in 
1978. A lot has changed in the in-
tervening 35 years. 

“Atlantic City’s time has come 
and gone,” says Harold Vogel, the 
CEO of Vogel Capital Manage-
ment and the author of the bedrock 
textbook, Entertainment Industry 
Economics: A Guide for Financial 
Analysis.

“It was second after Nevada, 

and it was a special place in a small 
location. It had 10 good years when 
it was pretty unique, but then we 
got Indian casinos, and then gam-
bling in Pennsylvania.” 

The casino initiative in New 
York was promoted as part of a 
plan aimed at bringing jobs to eco-
nomically distressed regions of 
upstate New York. 

The proposal,  which was 
championed by Gov. Andrew M. 
Cuomo, was supported by 57 per-
cent of voters. 

The approval was seen as a 
milestone in the gambling indus-
try’s long, expensive push to tap 
into the New York market, an ef-
fort that has spanned decades, cost 
tens of millions of dollars and is 
certain to continue as gambling 
companies vie for the right to de-
velop the new casinos. 

New York state currently has 
f ive Indian-run casinos, all of 
them upstate, and nine slot ma-
chine parlors at racetracks.

The state legislature, at the urg-
ing of Cuomo, is requiring that at 
first only four new casinos will be 
permitted, and only upstate: in the 
Albany area, the Catskills-Hudson 
Valley region and part of the South-
ern Tier, a region along the northern 

border of Pennsylvania. 
Part of the rationale for opening 

full-blown casinos in New York 
has been that it will capture gam-
bling money that has been going to 
Atlantic City and other places. 

“New Jersey has casinos. Con-
necticut has casinos. Pennsylvania 
has casinos. We literally hemor-
rhage people from the borders who 
go to casinos,” said Cuomo before 
the November vote.

If New York money stops 
crossing the state line, Atlantic 
City is in big trouble. 

Richard ‘Skip’ Bronson, the 
chairman of U.S. Digital Gaming 
and the author of The War at the 
Shore, which chronicled his effort 
to build a luxury Mirage Resorts 
casino in Atlantic City, said New 
York casinos will make a bad situ-
ation worse. 

“There are only so many gam-
bling dollars in the pot,” Bronson 
said. “And there has been a mas-
sive proliferation of casinos 
throughout America. It’s a form of 
real estate, and like any form of 
real estate, it goes through a cycle: 
Demand, saturation and then glut. 
A place like Atlantic City has too 
many casino hotels and too many 
rooms. This is a fact of life.” 

CARSON CITY, Nev. — De-
spite the increased competition — 
everywhere across the U.S., the 
Las Vegas Strip continues to draw 
gamblers who are willing to part 
with their money by the busload.

“Winnings” on the Las Vegas 
Strip in September were $563.1 
million, up 13.4 percent from the 
same month last year, while down-
town Las Vegas revenues of $45.3 
million were up 2 percent.

Across the state, Nevada casi-
nos won $958.8 million from gam-
blers in September, representing a 
7.4 percent increase over the same 
month last year due largely to big 
betting on baccarat and luck that 

favored the house, state regulators 
reported.

The September winnings 
marked the second-highest month-
ly total for the year behind Febru-
ary, said Mike Lawton, senior ana-
lyst with the Nevada Gaming 
Control Board.

The big boxing bout between 
Floyd Mayweather Jr. and Canelo 
Alvarez in September apparently 
lured more big bettors to Las 
Vegas, helping fuel casino coffers.

Reno casinos, however, saw 
their winnings drop 2.3 percent to 
$48.3 million in September. South 
Lake Tahoe saw revenue jump 
23.2 percent to $22.1 million in 

September.
The state collected $62.9 mil-

lion in taxes based on September 
gambling winnings. That was an 
11.5 percent drop from the same 
month last year.

Taxes don’t always correlate 
with winnings because high-roller 
action is mostly played on credit 
and casinos don’t pay taxes on 
their gains until the gambling debt 
is paid.

The “win” is what casinos took 
in after gamblers wagered $11.3 bil-
lion. A breakdown shows $2.7 bil-
lion was bet on card and dice games, 
while $8.6 billion was pumped into 
video and slot machines.

Nevada casinos just keep on winning

Soon-to-come New York casinos could crush Atlantic City
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BOSTON — Federal regula-
tors have cleared one of Boston’s 
best-known curbside “Chinatown” 
operators to resume operations.

 Five months after Lucky Star 
was shut down for a long list of 
safety violations by the Federal 
Motor Carrier Safety Administra-
tion during its summer Operation 
Quick Strike, the FMCSA has 
granted approval for the company 
to operate again.

Lucky Star is expected to re-
sume roundtrips between Boston’s 
South Station and New York Chi-
natown within the next few weeks, 
starting with eight trips on week-
days and 16 on weekends.

It plans to increase its trips to 
15 to 17 each weekday, and up to 
24 on weekends, within two 
months of restarting.

According to published re-
ports, ticket prices will rise to the 
$25 to $30 range, from the $20 to 
$25 Lucky Star was charging when 
it was shut down, to cover expand-
ed operating costs.

The FMCSA pulled the plug 
on Lucky Star in June because of 
what the agency said were lousy 
maintenance practices, failure to 
monitor driver hours, and disre-
gard of drug and alcohol test re-
quirements – among other things.

Agency investigators found the 
company’s buses had broken down 
more than 80 times during the pre-
vious year, at times forcing passen-
gers to disembark on the highway. 

With a fleet of 21 coaches, 
Lucky Star likely was the largest 
company shutdown during Opera-
tion Quick Strike, which ran from 
April to September. (See related 
story on Page 1.)

 Since then, Lucky Star owners 

say they have spent almost $1 mil-
lion upgrading operations. A third 
of the 22-bus fleet is new, and each 
vehicle is equipped with a digital 
system that allows drivers to im-
mediately transmit their equip-
ment examination reports.

The carrier also has installed 
devices that limit the speed of 
coaches to 65 miles per hour. Each 
driver has undergone training in 
federal regulations, vehicle in-

spections, and other safety mea-
sures, and managers have been in-
structed in record-keeping.

Four drivers who failed an 
English-language test were fired.

Owners Edward Leung and his 
wife, Maria Wong, who also own 
four Asian restaurants, told a Bos-
ton newspaper that customer safe-
ty remains their first priority.

They reportedly hired former 
FMCSA Administrator Annette 

Sandberg to oversee the reapplica-
tion process.

One challenge to restarting op-
erations is that they must hire 
many drivers; most of their previ-
ous employees found other jobs 
when the company was shut down.

“It has been a very diff icult 
five months,” Maria Wong told a 
Boston newspaper. “To keep our 
company alive, it’s not easy with-
out any revenue coming in.”

SEATTLE — This area’s prin-
cipal public transit agency, which 
has interfered in the private mar-
ketplace perhaps more than any 
other transit system in the country, 
revealed last month it may have to 
eliminate 74 bus routes and make 
changes to more than 100 others 
unless it can come up with a big 
pot of money.

Interestingly, none of the pro-
posed cuts announced by King 
County Metro Transit involve 
eliminating or reducing what it 
calls “special event bus service.”

King County Metro’s special 
event service is one of the most 
blatant charter bus services oper-
ated by a public transit agency in 

the U.S., but is permitted as a re-
sult of a special federal exemption 
— that only benefits the Seattle 
transit agency. The exemption was 
the handiwork of U.S. Sen. Patty 
Murray, D-Wash. 

King County Metro said it has 
done everything it can to cut costs 
since the recession, but it has lost 
about $1.2 billion in sales tax rev-
enue between 2009 and 2013, and 
some temporary state funding runs 
out in the middle of next year.

More than 80 percent of King 
Country Metro’s bus and DART 
routes would be affected by the pro-
posed cutbacks. The agency says 
that will lead to longer waits be-
tween buses, more transfers, more 

crowding, and less reliable buses.
It could also mean more traffic 

on already congested Seattle-area 
roads if some riders are forced to 
use autos because they don’t have 
reliable access to buses.

But it apparently won’t mean 
Seattle sports fans will have to 
forego the special King County 
Metro shuttles that tote them to 
games. 

King Country Metro says it 
would have to raise fares by at 
least $2 to pay for its f inancial 
shortfall, making a one-way adult 
fare $4.25. But, the agency con-
tends such a move would not be 
feasible.

It likely would lead to fewer 

riders, create a hardship for low-
income riders and may cause some 
employers to end their bus pass 
programs. 

One transit bus expert suggest-
ed the f inancial issues at King 
County Transit are the “inevitable 
result when a high-cost, inefficient 
transit agency refuses to reform.”

This expert said the proposed 
cuts had been a long time coming, 
noting that King County Metro’s 
bus operating costs were $12.12 a 
mile in 2011, and that excludes 
capital costs, which are paid by 
federal taxpayers.   

To learn more about the pro-
posed cuts, go to: http://metro.
kingcounty.gov/am/future/.

Seattle transit agency proposes huge cuts

Shutdown curbside operator spends $1 million to upgrade
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NOVEMBER 2013

28-30 Motor Coach Canada 
ConnectionsWest 2013, Westin 
Resort & Spa, Whistler, British 
Columbia. Info: www.motor-
coachcanada.com. 

DECEMBER 2013

4-5 10th Annual UMA Safety 
Management Seminar, NTSB 
Training Center, Ashburn, Va. 
Info: (800) 424-8262 or (703) 
838-2929.

JANUARY 2014

11-15 ABA Marketplace 2014, 
Music City Center, Nashville, 
Tenn. Info: www.buses.org.

Calendar
C A P I T O L 

HEIGHTS, Md. 
— Marcia Fields 
Milton, president 
and CEO of First 
Priority Trail-
ways in District 
Heights, Md., is 
helping lead ef-
fo r t s  to  ra i se 
money for America’s historically 
black colleges and universities.

Milton has been named team 
leader for Hampton University, 
a historically black university, by 
the Prince George’s County 
Delta Alumnae Foundation, an 
organization that raises money 
for historically black colleges and 
universities.

A board member of the foun-
dation, Milton also sits on the 
board of the United Motorcoach 
Association.

Milton has issued an appeal to 
colleagues, friends and others to 
join her in donating to Hampton 
(Va.) University and other black 
colleges and universities. 

“(Historically black colleges 
and universities) are critical and 
they need our support more than 
ever,” says Milton.

For more information, contact 
Milton by email at mymilton@
aol.com or at (301) 568-3500.

People

Marcia Milton

The Industry’s best-selling 
bus is a workhorse.

Whether purchasing for 
mass transit, tour and 
leisure, a retirement 
community, colleges, 
churches or a private 

corporation the Aerotech 
is sure to please!

With 80” of interior 
headroom and over 250 

floor plans to choose from, 
the Aero Elite is ideal for 
long road trips. Every bus 

is built to meet all 
applicable Federal Motor 
Vehicle Safety Standards, 
meaning you can safely 

transport up to 33 
passengers.

Family Owned & Operated Since 1972 
361 N. Main St., Miamisburg, Ohio 45342

Phone (937) 859-3331  •  Fax (937) 859-7086
www.WhitworthBusSales.com

Call for Details

Be sure and 
update 

your mailing 
information 
with us so 
you don’t 

miss a 
single issue!

Call 866-930-8421 or email changes to:
ebalm@busandmotorcoachnews.com

Jack Burkert, second from left, is joined by Randy O’Neill of Lancer Insurance, far left; friend Susan Perry; Bob 
Crescenzo of Lancer, second from right, and Ken Presley of UMA.

BALTIMORE, Md. — A group 
of old friends and former col-
leagues honored long-time motor-
coach industry safety guru Jack 
Burkert with a birthday celebration 
here last month. Burkert turned 70.

The event was at the Baltimore 
Museum of Industry, which is in a 
former cannery along the city’s 
famed Inner Harbor. 

In attendance, said Burkert, 
were individuals “from nearly 
every phase of my life.”

Starting in the late 1970s, Burk-
ert went through a handful of 
phases.

His introduction to transporta-
tion safety came when he gave up a 
high school teaching job to manage 
a repair shop for trucks and other 
commercial vehicles.  

An inspector from the federal 
Occupational Safety and Health 
Administration showed up one day 
and found several violations that re-
sulted in a failed inspection. A short 
time later, Burkert was in a traffic 
accident.

Those two incidents, Burkert 
said, stirred his interest in vehicle 
safety and in 1978 he landed a job 
with Penn State University as its 

fleet training specialist.  
“I just merged my teaching ex-

perience with my trucking experi-
ence,” he told an interviewer in 
2010.

Burkert stayed at the university 
until 1983 when he became safety 
manager at the American Bus Asso-
ciation, which recruited him after 
an official of the trade group attend-
ed one of his safety workshops. 

Four years later he moved to 
Lancer Insurance as a senior vice 
president and stayed there until 
2002 when he went out on his own 
as a private safety consultant.

Along the way he became the 
recipient of the Lifetime Safety 
Achievement Award from the Unit-
ed Motorcoach Association.

Three and a half years ago he 
retired from day-to-day consulting. 
He has remained active, however. 

He completed a revised version 
of his safety text book, Motor Fleet 
Safety: Standards and Practices, 
which was published this past sum-
mer. The 200-page book provides 
guidance on topics critical to man-
aging a safe bus operation. 

The text is being sold on the 
UMA website (www.uma.org).

Burkert honored at birthday event
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SAINTE-CLAIRE, Ontario — 
Prevost announced it has received 
an order for 55 additional X3-45s 
from Greyhound Lines, bringing 
to 145 the number of X3-45s Grey-
hound has ordered this year. 

A Greyhound order for 90 Pre-
vost X3-45s was announced in 
April (see May 1 Bus & Motor-
coach News). Fifty of those coach-
es were delivered between April 
and September. 

The 95 remaining coaches, in-
cluding the 55 in the latest order, will 
be delivered in April and May 2014.

Between 2008-2012, Prevost 

supplied Greyhound and First 
Canada (both part of First Group) 
with a total of 350 motorcoaches. 
The 145 coaches ordered this year 
will increase the number of Pre-
vosts in the Greyhound-First Can-
ada fleet to nearly 500. 

The 145 X3-45s going to Grey-
hound are equipped with AESYS 
destination signs, Prevost Swap & 
Plug wheelchair-lift systems, 
DriveCam, Cadec PowerVue sys-
tems, and Volvo D13 engines.

The coaches also have dual, 
1,800-watt inverters, powering 
110-volt outlets and Wi-Fi, provid-

ing Internet access for passengers. 
Additionally, they have such 

safety features as Prevost AWARE, 
which includes adaptive cruise 
braking, following distance alert 
and stationary object alert; elec-
tronic stability control; tire pres-
sure monitoring, and automatic 
fire suppression systems.

“We worked with Greyhound 
to design a vehicle with lots of in-
novations, plus an array of safety 
features that exceed the most strin-
gent industry standards,” said Gaé-
tan Bolduc, president and CEO of 
Prevost.

Greyhound orders 55 additional coaches from Prevost

only 12¢

per service

odor control

guaranteed up to

7 days!

don’t be fooled  by the competition, do the math!

Solving tomorrow’s sanitation problems today!

• Formaldehyde free
• Non staining dye
• Time-saving ready to use
• Long lasting fragrance
• ODOR CONTROL GUARANTEED!

L-10 NF
only 25¢

per ounce

dyna-bact
revolutionary new

• Liquefies waste & tissue
• Cleans tank system
• Unmatched proven performance
• Dramatic savings on dumping fees
• Convenient toss in pack
• ODOR CONTROL GUARANTEED!

only 12¢

per ounce

AquA-Toss
only 34¢

per service

ToP MoP
concentrated Floor/Surface cleaner

• Economical
• Superior Fragrance
• Industrial Strength
• GUARANTEED pERFORmANCE!

#1 green choice

Experience the monochem difference today call us 512-267-5190 or visit us at www.worldwidemonochem.com

• Formaldehyde free
• Efficient no spills
• pleasant fragrance
• Reusable/moisture resistant zip lock bag
• ODOR CONTROL GUARANTEED!

Non Formaldehyde Water Soluble
Toss In Packs

CHARLOTTE, N.C. — A U.S. 
bankruptcy court judge approved 
the sale last month of most of bus 
manufacturer DesignLine’s assets 
to a California investor who says 
he plans to restart company opera-
tions here. 

An attorney representing 
DesignLine, which filed for bank-
ruptcy protection in August, told 
U.S. Bankruptcy Judge Craig 
Whitley that Wonderland Invest-
ment Group’s $1.6 million bid for 
equipment, machinery, intellectual 
property and other assets was the 
“highest and best” offer, eclipsing 

bids from five other groups. 
DesignLine, which moved to 

Charlotte in 2006 from New Zea-
land, filed for bankruptcy after an 
investor expected to provide need-
ed financing pulled out in July. 
(See Aug. 15 and Sept. 1 issues of 
Bus & Motorcoach News.)

In its bankruptcy filing, Design-
Line listed assets of $14 million 
and debts of $37.5 million. 

The saga of DesignLine has 
featured a who’s who of Charlotte, 
and once employed former Char-
lotte Mayor Anthony Foxx, who 
became the U.S. transportation 

secretary in July.
At one time, it had more than 

250 employees, but it laid off most 
of its staff.

Tony Luo, Wonderland’s presi-
dent, told a Charlotte newspaper he 
plans to invest $30 million in the 
company and reopen operations.

First, though, he said he will 
need to negotiate contracts with 
bus operators in New Jersey, Den-
ver and Montreal, which previous-
ly had contracts to buy DesignLine 
buses.

The bankruptcy filing essen-
tially left  the contracts at a 

DesignLine assets sold; a new start?

Prevost opens service center
in Toronto; B.C. shop moves

TORONTO — Prevost has 
opened a service center in Toron-
to, expanding what is the most ex-
tensive service network in the 
North American motorcoach 
industry.

The Toronto facility features 
four service bays, plus a parts 
warehouse, in a 9,600-square-foot 
building.

The center is at 8301 Keele St. 
in Vaughan, a city in the York re-
gion, north of Ontario. It’s off Ex-
press Route 407, at exit 69.

The branch manager is Guil-
laume Charron and the service 
manager is Stephen Farrugia.

Prevost said it will continue to 
maintain what it calls a “mobile 
support unit” in the Toronto area. 
The service truck has served the 
Toronto area for the past 11 months

Customers can contact either 
the service center or the mobile 
service truck by calling (905) 
738-0881.   

The Toronto facility is one of 
11 Prevost-owned service centers 
staffed by factory-trained techni-
cians, providing a full range of 
maintenance and repair services.  

B.C. center relocates 
RICHMOND, British Colum-

bia — Prevost announced that its 
service center in British Columbia 
has completed moving to Rich-
mond, roughly f ive and a half 
miles west of the previous loca-
tion in Delta, B.C. (See July 15 
Bus & Motorcoach News.)

The 21,625-square-foot facility 
at 11911 No. 5 Road has six ser-
vice bays, a parts warehouse, train-
ing room, customer lounge and ex-
panded parking. Access is via exit 
32 off Highway 99. Phone and fax 
numbers remain unchanged.

Guy French, service vice pres-
ident, said the new facility offers 
expanded services compared to 
the Delta location.

standstill.
Luo is a distributor of micro-

turbines used in hybrid power sys-

tems. He told the Charlotte paper 
he has been long familiar with 
DesignLine and its products. 
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The current FMCSA enforcement initia-
tive aimed specifically at the motorcoach in-
dustry can be traced directly to criticism and 
recommendations made by the NTSB during 
the past two years.  

The new, 14-page NTSB audit-recommen-
dation document urged the USDOT conduct 
an audit of the FMCSA Compliance Review 
processes.

NTSB specifically recommended examin-
ing “why inspectors are not identifying all vio-
lations of safety regulations by motor carriers 
undergoing review” and “why the FMCSA’s 
quality assurance efforts are not fully effective 
in assessing the accuracy and completeness of 
Compliance Reviews.”

The two motorcoach companies involved 
in the bus crashes that were half the focus of 
the new study shared what the NTSB called 
“disturbing similarities.”

Mi Joo Tour & Travel began business as a 
travel agency in Canada, while Scapadas Mag-
icas LLC was originally a sole proprietor taxi 
service in Mexico.

When Mi Joo Tour’s coach crashed near 
Pendleton, Ore., on Dec. 30, 2012, killing nine 
passengers, the company was based in Van-

couver, British Columbia.
At the time a Scapadas Magicas’ coach 

crashed near San Bernardino, Calif., on Feb. 3, 
2013, the company claimed it was based in 
National City, Calif.

It’s address, however, was a self-storage 
unit. In reality, its buses returned to Mexico 
nightly and were serviced there.

Both carriers received U.S. operating au-
thority from the FMCSA. Neither company 
had a safety management plan, a preventative 
maintenance program, or a driver training 
handbook.

Neither company owned a garage to main-
tain its fleet nor had a mechanic on staff. 

They did not have in-service driver train-
ing, their driver training files were incom-
plete, and their driver drug and alcohol pro-
grams were noncompliant. 

FMCSA inspectors gave Scapadas Magi-
cas safety clearance one month before its Feb-
ruary crash, which occurred when the brakes 
failed on one of its coaches returning from a 
ski resort. Seven passengers and a pickup 
truck driver were killed, 11 passengers were 
seriously injured and 22 others received minor 
to moderate injuries. 

Federal inspectors didn’t ask to examine 
Scapadas Magicas’ buses during their visit to 
the company’s headquarters near San Diego 

the month before the crash even though the 
company’s coaches had been cited previously 
for a host of mechanical problems during spot 
inspections.

California Highway Patrol crash investiga-
tors found a catastrophic failure of the brakes 
that a proper inspection by federal officials 
could have foreseen.

All six brakes on the crashed bus were de-
fective, according to the NTSB report. Drums 
were worn or cracked, linings were worn 
down,  and some of  the  brakes  were 
inoperative.

Two of the company’s other buses had se-
rious mechanical defects, and the company 
had failed to have its buses regularly inspected 
by the state.

Yet, both Mi Joo Tour & Travel and Scapa-
das Magicas received satisfactory ratings in 
Compliance Reviews conducted by the 
FMCSA prior to their fatal crashes.

Based on its investigation and the “inade-
quate” Compliance Reviews of the two com-
panies, the NTSB concluded that some 
FMCSA safety investigators working in the 
field may need additional training, more spe-
cific work procedures, and better oversight, 
and that the agency needs more effective pro-
cesses to assess the quality of its Compliance 
Review investigative work.

In its report, the NTSB also blamed the 
FMCSA for failing earlier this year to exam-
ine the hours-of-service records during a re-
view of Highway Star, a Michigan-based 
trucker, just days before one of the company’s 
drivers rear-ended a vehicle on Interstate 65 in 
Kentucky, killing six people.

 It also said FMCSA was aware drivers for 
Louisville, Ky.-based H&O Transport had a 
history of violating hours-of-service rules 
prior to a June accident that killed two and in-
jured six in Tennessee.

In each of the four cases, FMCSA previ-
ously rated the company “satisfactory.”

However, NTSB said that with the advent 
of the Compliance, Safety, Accountability pro-
gram in 2010, FMCSA has “an expanded set of 
interventions, including focused reviews that 
evaluate only an identified area of the carrier’s 
operation based on a data-driven analysis.” 

The Advocates for Highway and Auto 
Safety said in a statement the recommenda-
tions “emphasize the severe lack of oversight” 
of truck and bus operators that have poor safe-
ty records.

“The investigations point out that the 
FMCSA is allowing companies and drivers 
with poor safety records to operate on our 
highways, despite multiple violations and in-
adequate management.”

FMCSA audit
CONTINUED FROM PAGE 1

the buses inspected were ordered out of 
service.

Any sort of new iteration of Operation 
Quick Strike likely would mean more frequent 
and more intensive inspections of motorcoach 
companies.

Bitner warned that would be the case. Fur-
ther, she said, inspectors will no longer con-
fine investigations to reviews of company 
safety files. 

“It’s ‘show me the file, I’ll look at it, and 
then I’m going to go see for myself,’” she said. 
“You’re going to find that they are going to be 
doing their inspections, talking to people 
throughout your organization.

“Just to give you a heads up, if you haven’t 
had one of these investigations, when it hap-
pens, it’s going to be different than what you 
had in the past.”

Operators that have been through an Op-
eration Quick Strike probe frequently describe 
them as a company colonoscopy. The audit in-
cludes investigators talking to a variety of 
company employees, looking for whatever 
flaws they can find. 

Bitner also alerted the California Bus As-
sociation Convention and Trade Show attend-
ees to other current and upcoming actions, 
including:

Americans with Disabi l i t ies  Act 
compliance.

Bitner reminded operators that the FMCSA 
shares enforcement of motorcoach industry-
related ADA regulations with the U.S. Justice 
Department. 

• As of Oct. 29, 2012, large over-the-road 
bus companies were required to have 100 per-
cent of the buses in their fleets —that provide 
fixed-route service — accessible.

• Demand responsive (charter operators) 
and small fixed-route carriers are not required 
to have an accessible over-the-road bus in their 
fleets but must provide one within 48 hours 
upon request.

• The Department of Justice has exclusive 
civil penalty authority for violations of the 
ADA regulations for over-the-road-bus 
companies.

“If you’re demand responsive or small-
fixed route, you have to be able to provide the 
service within 48 hours,” said Bitner. “You can 
do it by owning an accessible bus or you may 
do it by having an agreement with somebody 

else. But you can’t pass the responsibility off 
to someone else.

“You can’t tell the customer, ‘well, you 
need to call Joe’s and he’s going to take care of 
you.’ It’s up to the bus company to make the 
arrangement (with Joe) so the consumer 
doesn’t even know about it….The ADA com-
munity must have the same travel experience 
as everyone else. That’s the goal.”

Further, she said, “(w)hen it comes to 
ADA…our one and only hammer is to take 
away your operating authority. If you don’t 
comply, then the company gets their operating 
authority revoked. We have come close to 
doing this twice.”

A DA  e n f o r c e m e n t  p r o g r a m 
implementation.

• The FMCSA has conducted 217 ADA 
reviews.

• The revised New Entrant Safety Audit 
includes an ADA compliance component.

• Additional FMCSA field staff will be 
trained to conduct ADA Compliance Reviews, 
and ADA reviews will become part of each in-
vestigation conducted.

Compliance, Safety and Accountability 
program.

The Safety Measurement System (SMS) 

website is being changed to make information 
easier to read. (See related story on Page 4.)

A carrier preview of the upgraded website 
was being conducted in November, followed 
by a 60-day comment period and final roll-out 
in 2014.

Moving Ahead for Progress in the 21st 
Century Act (known as MAP 21).

• The FMCSA is mandated to assign a 
safety fitness rating to each passenger motor 
carrier within two years.

• Reassess safety fitness rating of each 
motor carrier at least every three years. 

• $25,000 minimum penalty for operating 
without authority or violating an out of-ser-
vice order.

“Expect to see us quite often. That’s the 
real message here,” said Bitner.

She urged operators to safeguard their op-
erating authority, making certain proof of in-
surance is filed promptly and correctly.

She also suggested companies check their 
operating authority status regularly, and pay 
attention to correspondence from the FMCSA.

“Be careful. Because sometimes things 
happen with operating authority that you may 
not be aware of. Don’t accidentally have your 
operating authority get revoked,” she said.

‘Quick Strike’
CONTINUED FROM PAGE 1

To use the service, operators with more 
than 100 vehicles pay a $100-per-year sub-
scription rate; smaller operators pay $25. Each 
report costs $10.

Here’s how it works: Carriers enroll online 
at www.psp.fmcsa.dot.gov, provide proof of 
operating authority, and fill out an agreement. 
The application is usually processed within a 
day or two.

Once enrolled, operators are only allowed 
to obtain records for prospective hires. Since 
the program is designed for pre-employment 
screening, they are not allowed to obtain re-
cords once a driver is hired.

They must also obtain permission in writ-
ing from the driver to access his or her re-

cords. Driver-consent forms, with approved 
language, are supplied to PSP account holders 
from the FMCSA.

Drivers, too, are allowed to access their re-
cords. They pay the $10 fee or go through a 
process to have the fee waived. 

“We want drivers to understand what’s on 
their report,” she said. “In some cases, drivers 
with great safety records are proactively pulling 
their reports and using it as part of their appli-
cation process. It’s a good resource for them.”

Think of it as a driver CarFax.
If a driver finds an error on a report, he or 

she can file a request for a data review (RDR) 
with the FMCSA DataQ system, which is sent 
to the state that issued the citation or violation. 
Once the state reports back to the FMCSA, the 
report may or may not be updated, depending 
on the outcome. 

PSP reports contain information about vi-
olations from roadside inspections — and not 
conviction data.

Take, for example, a speeding violation: 
“Let’s say I’m a commercial driver and I get 
pulled over for speeding at 12 miles over the 
speed limit, and the official…does a roadside 
inspection, so my PSP report will show I had a 
violation of going over the speed limit at 12 
miles per hour. The motor vehicle record 
would reflect that as well,” she said. 

“However, if I go to court, and that gets 
dismissed, then my motor vehicle record 
would no longer reflect that speeding viola-
tion, only my PSP report does….So it’s the 
original violation as stated at the roadside.”

During a Q&A period, Fredrickson was 
asked about prospective employees who de-
cline to give permission to access records. 

“The assumption would be there’s probably 
something in his or her background that he 
doesn’t want the potential employer to see,” an 
attendee said. “So can you go back to him, and 
say, ‘Look, you won’t let me see your driver re-
cord, therefore, I’m not going to hire you.’ What 
are the consequences of that? Are there any?”

Clyde Hart, senior vice president of the Amer-
ican Bus Association, offered some advice:

“If it is true that it’s a carrier’s policy not to 
hire a driver if they don’t give access to the re-
cords, that’s fine. But you better have it in 
writing, so nobody can claim — and it’s been 
done — that you’re just doing this as a pretext 
because you don’t want to hire me for another 
reason,” he said. 

“Just have it in writing that I won’t hire 
anybody whose driving records I don’t see be-
fore I hire you.”

Driver screening
CONTINUED FROM PAGE 1
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BLACKSBURG, Va. — A new 
study has found that big rigs using 
lane-departure warning and roll-
stability control systems are less 
likely to be involved in a crash than 
those not using the technology.

Conducted by the Virginia 
Tech Transportation Institute’s 
Center for Truck and Bus Safety 
for the Federal Motor Carrier Safe-
ty Administration, the study found 
that tested trucks without lane-de-
parture warning systems had a 
lane-departure-related crash rate 
per million vehicle miles traveled 

that was 1.9 times higher than 
trucks with a lane-departure warn-
ing system. 

“Overall ,  ( lane-depar ture 
warning) devices seem to have the 
potential for reducing lane depar-
ture/run-off-road collisions,” the 
study said.

“These devices seem to reduce 
the number and severity of lane ex-
cursions, improve overall lane 
keeping and encourage the use of 
turn signals when changing lanes.”

Similarly, roll-stability control 
system-effectiveness analysis 

showed that trucks without roll sta-
bility had a roll-stability control-
related crash rate nearly 1.5 times 
higher than trucks with roll-stabil-
ity control systems.

“Drivers indicated the (roll-
stability control) system increased 
their situational awareness, mak-
ing them more cognizant of their 
driving behavior. The system also 
aids the driver’s judgment when 
calculating speed into turns,” the 
study said.

The study concluded that de-
ployment of lane-departure sys-

tems on trucks produced a 15-to-1 
benefit-to-cost ratio, and roll-sta-
bility control devices registered a 
13-to-1 benefit.

The study did not include an 
assessment of electronic stability 

control, the more technologically 
sophisticated roll-avoidance sys-
tem that’s available on many new 
motorcoaches.

The study was based on 88,000 
federal crash records.

Study: Safety devices reduce truck rollovers, other accidents
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SAN DIEGO — DriveCam Inc. 
has changed its name to Lytx Inc.

The company’s namesake 
product will now be called Drive-
Cam, powered by Lytx. The new 
name is pronounced like the last 
two-thirds of the word analytics.

DriveCam — which is 15 years 
old, has more than 240 employees 
and reportedly is profitable — indi-
cated it’s heading in new directions.

It says it plans to broaden and di-
versify its core business, which uses 
dashboard video cameras and 
telematics technologies to analyze 
driver behavior, identify risks and 
provide feedback so bus, truck and 

auto fleet operators can reduce acci-
dents and hold down insurance costs.

DriveCam, however, will con-
tinue as the flagship business 
under the Lytx umbrella.

A spokeswoman declined to 
discuss the company’s new initia-
tives. But as part of the name 
change, Lytx is emphasizing the ex-
pertise it has accrued in collecting 
and analyzing sensor data as part of 
its subscription-based software.

“You may know us as Drive-
Cam, but we’re about more than 
devices,” the company says on its 
website.

The name change follows a 

pair of substantial equity funding 
deals for the company.

Volvo made an undisclosed 
strategic investment earlier this 
year. (See March 1 Bus & Motor-
coach News.)

Two years ago, the company 
raised $85 million from a New 
York private equity firm to acquire 
RAIR, a Wisconsin firm that helps 
fleet operators manage a host of 
regulatory requirements.

DriveCam claims to be the 
North American market leader in 
its field; its rivals SmartDrive Sys-
tems and Verizon Networkfleet are 
also based in San Diego.

DriveCam, now Lytx, to broaden role

NYC issues holiday rules
NEW YORK CITY — The 

New York City Department of 
Transportation has issued the 
2013 version of its special regula-
tions that govern motorcoach traf-
fic on Manhattan Island between 
now and Jan. 2.

 The department says the rules, 
along with additional parking 
areas, are aimed at improving 
tour-and-charter bus operations 
and keeping city traffic moving 
during the holiday season.

The rules, along with a de-
tailed list and map of drop-offs 
and parking, can be found at: 
www.nyc.gov/html/dot/down-
loads/pdf/2013-holiday-motor-
coach.pdf. 

Here are general rules in effect 
during the holidays:

• Buses bringing parties to 
Manhattan core locations (Rocke-
feller Center and Radio City 
Music Hall) must not park or lay-
over in the core.

• Buses must drop off passen-
gers and immediately withdraw to 
private off-street parking or to the 
limited on-street peripheral areas 
(see map on NYCDOT website).

• Buses should return to the 
core at the scheduled departure 
time and wait in “No Parking,” 
“No Standing,” or “No Standing 
except Trucks Loading & Unload-
ing” zones for no more than 20 
minutes (15 minutes for Rocke-
feller Center and Radio City 
Music Hall) for passengers to re-
join the bus.

• If the temperature is 40 de-
grees or above, no idling is per-
mitted. If the temperature drops 
below 40, idling is permitted for 
three minutes. 

• Buses must not park in city 
bus stops, at fire hydrants, and in 
crosswalks or driveways.

• Buses cannot double park.
Got questions? Call (212) 

485-7200.
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a while, Bonluck was the contract 
manufacturer, but they were never 
really here. They were building 
buses for BCI to BCI specs. That 
was really a BCI issue. Honestly 
speaking, we are trying to do every-
thing we can to not recreate that.”

There are those in the motor-
coach industry who say Bonluck, not 
BCI, was the manufacturer of record 
of the Falcon 45s. Most Falcon 45s 
reportedly carry a Bonluck VIN.

Clear accountability
In the new venture, Bonluck 

certainly will be the manufacturer 
of record.

“That keeps accountability 
clear,” said Whitsitt.

The Andus executives do not 
believe the woes left by BCI will 
affect their marketing effort.

“We haven’t seen that so far, 
based on the reaction we are get-
ting from dealers,” Whitsitt said.

“The world continually chang-
es. This bus is being built differ-
ently,” VanDenBerg added. “This 
bus is being manufactured for the 
U.S. market using name-brand 
components.”

Bonluck specs
Specification brochures being 

distributed by Andus indicate the 
coaches will be equipped with 

Cummins ISX engines, Allison 
B500s, Michelins, Isringhausen 
driver seats, Fainsa passenger seat-
ing, Alcoa wheels, and Eberspach-
er A/C systems.

The manufacturers of other 
components have not been select-
ed, VanDenBerg said. “They will 
be name-brand, U.S.-serviceable 
items.”

The warranty will be compa-
rable to what is offered by the 
competition, he said. “As we see it 
now, it will be two years and 
100,000 miles.”

Coach features listed in the 
spec sheets include fully multi-
plexed electrical system, auxiliary 
heater, back-up camera, liftable 
tag axle, electronic stability con-
trol, and “Australian supergal inte-
gral structure.”

“We are going to compete 
against the premium products that 
are out there today,” said VanDen-
Berg. “We will have the same fea-
tures, benefits and quality. We an-
ticipate very aggressive pricing.”

When the BCI Falcon was in-
troduced in 2007, it had an all-the-
be l l s -and-whis t les  pr ice  of 
$349,900, which was $100,000-
$150,000 less than other 45-foot 
coaches at the time, making it at-
tractive to some operators.

Here in June?
“The first prototypes (of the 

new Bonluck coach) will be going 

through the shop next month,” 
Whitsitt said. ”We project having 
the first ones here, after testing is 
complete, probably in the June 
time frame.”

Bonluck has a significant pres-
ence in the global bus and motor-
coach market, he said. “They are 
the second-biggest producer for the 
Australian market and sell some in 
Europe. They are fairly big in the 
Middle East. I think they are selling 
vehicles in 22 or 23 countries.”

The Bonluck factory covers 
323,000 square feet and has a ca-
pacity of 5,000 vehicles annually, 
according to the company website. 
Capacity could grow to 10,000 
units after a possible expansion.

Since 2011, Bonluck has been 
part of the China Hi-Tech Group 
Corporation (CHTC), “which is a 
large central enterprise solely 
funded by the state with a solid 
strength, huge scale and strong in-
ternational competitiveness,” the 
website states.

Who’s Andus?
Andus Industries also is Chi-

nese-owned, VanDenBerg said.
“It is in the vehicle develop-

ment business, historically the 
light-duty market up through mini-
vans and small vans. The bus mar-
ket is somewhat new to us but we 
have experience in vehicle devel-
opment and marketing.”

A website operated for owners 

of BCI Falcon 45 buses has theo-
rized that the return of the Chinese 
companies to the U.S. could pro-
vide a target for a class-action law-
suit over damages suffered by that 
vehicle’s buyers.

“As I recall, CHTC did not buy 
Bonluck until late 2011, so I don’t 
think there is a connection be-
tween BCI and CHTC,” VanDen-
Berg said.

Andus Industries and CHTC 
are partners in the current venture, 
he said. “There is no ownership 
interlock.”

Dealers, service
Andus plans to distribute the 

new Bonluck coach through a net-
work of dealers. It hopes to sign 10 
to 12 dealers across the U.S. for 
sales and service.

After establishing its U.S. base, 
it will pursue a network of three or 
four dealers in Canada, VanDen-
Berg said. “We want to get as close 
to our customers as we can.”

“We think the model we have 
put together will address the ser-
vice-parts issue, which is always a 
concern for private operators,” 
Whitsitt said.

“The dealers we are working 
with are very capable guys with a 
lot of resources and experience. 
Many are not yet in the motor-
coach business but they are famil-
iar with Cummins and Allison.

“We believe we have addressed 

the road service issue maybe better 
than many of our competitors,” 
Whitsitt added.

Electric transit bus
Bonluck has been building 

electric buses since 2008 and a ve-
hicle may be developed for North 
American customers, VanDenBerg 
said. “It is not an approved project 
yet, and it may not be. Our sense is 
that there is a market and our in-
tention is to bring it (in).”

The partnership agreement an-
nounced in September between 
Andus, CHTC-USA,  and Bonluck 
(Jiangxi Kama Business Bus Co.) 
calls for the distribution of both 
motorcoaches and electric transit 
buses. All of the buses are to carry 
the HT badge.

As a city transit bus that would 
be purchased with public funds, 
domestic content would be needed 
in manufacturing, noted Van-
DenBerg. “We are looking at lo-
calization generally anyway, even 
for the motorcoaches. If we intro-
duce the electric bus for transit 
systems, we know there is going to 
be localization.”

Bonluck builds a wide variety 
of vehicles, ranging from golf 
carts to motor homes. Its research 
projects include hybrid and fuel 
cell technology.

For more information, contact 
VanDenBerg at fred.vandenberg@
andus.com.

NJ Transit, the fourth largest 
transit agency in the United States, 
acknowledged that Academy — 
one of its biggest contractors and 
the largest family-owned private 
coach company in the country — 
used the transit agency’s buses on 
three of the four days of the tour-
nament, including 2 on the second 
day, 13 on the third and 16 on the 
fourth. 

Kenneth M. Worton, a deputy 

attorney general of New Jersey 
who authored the transit agency’s 
response, insisted that NJ Transit 
was not in violation of the charter 
service rule because it did not con-
tract for the shuttle service with 
either Academy or Barclays.

Instead, he said, the contract 
for the operation was between the 
private carrier and the golf tourna-
ment with no involvement by NJ 
Transit.

“NJ Transit had nothing what-
ever to do with the service in ques-
tion,” he said.

Worton said Academy initially 
thought it could handle the service 
with its own fleet of coaches and 
was able to do so on the first day of 
the tournament.  However, he said 
the private carrier could not keep 
up with the passenger traffic on the 
following days and had to use some 
of the transit buses it leases from 
NJ Transit as part of an existing 
transit service contract.

Presley disputed the assertion 
that NJ Transit was not in violation 
of the charter service rule because 
it had nothing to do with the shuttle 

contract, arguing the rule imposes 
the responsibility for following the 
regulations directly on the recipient 
of the federal money even when 
subcontractors are involved.

“The charter service rule con-
templates responsibility for sub-
recipient adherence to the charter 
service rule no matter how far 
down the sub-recipients’ chain the 
obligation flows,” he asserted.  

Presley said other arguments 
advanced by NJ Transit were equal-
ly specious, including the transit 
agency’s suggestion it is not re-

sponsible for the actions of its sub-
contractors because some exemp-
tion exits somewhere outside the 
context of the charter service rule.

“This failure to admit clear re-
sponsibility without justification 
should be as offensive to the FTA 
as it is to UMA,” he added.

Presley urged the FTA to reject 
NJ Transit’s arguments, and recom-
mended that because of the gravity 
of the violations, the transit agency 
be barred from receiving federal 
transit funds in an amount the FTA 
considers appropriate.

Bonluck Bus
CONTINUED FROM PAGE 1

N.J. Transit
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of Federal Transit Administration 
rules and regulations. Rest assured 
we do not operate ‘charter service’ 
and do not have any plans to do so 
in the future,” he wrote.

However, he added, “CDTA 
provides public transportation ser-
vices in the capital region for the 
benefit of the people that live and 
work here…In keeping with our 
mission and purpose, we will con-
tinue to explore opportunities to 
improve on and promote public 
transportation services to the peo-
ple of the capital region, including 
New York state employees and 
others that work in downtown Al-
bany. As such, we intend to pursue 
relationships that could provide 
improved transportation services 

for capital region residents.”
The request for the FTA advi-

sory opinion states that the New 
York Office of General Services 
“has confirmed to Yankee Trails 
that CDTA has in fact submitted a 
proposal in response to the (Office 
of General Services) RFP.” 

A request for comment from 
CDTA’s counsel was not answered 
by deadline for this article.

A “certificate of bid opening,” 
posted by the Office of General 
Services, lists four vendors — 
CDTA, Yankee Trails, Northeast 
Shuttle and Center Transportation 
Services.

CDTA should not be consid-
ered for the proposed contract be-
cause the service meets several of 
the federal government’s criteria 
for charter service, argues Yankee 
Trails counsel Severn E.S. Miller 

in the opinion request.
The request cites the federal 

charter service rule, which says 
such service consists of “transpor-
tation provided by a recipient at 
the request of a third party for the 
exclusive use of a bus or van for a 
negotiated price.”

Miller and Yankee Trails con-
tend the state employee shuttle has 
a number of characteristics that 
would indicate it is charter service 
under the federal rule: 

• “A third party pays the tran-
sit provider a negotiated price for 
the group;

• “Any fares charged to indi-
vidual members of the group are 
collected by the third party;

• “The service is not part of 
the transit provider’s regularly 
scheduled service; or is offered for 
a limited period of time; or

• “A third party determines the 
origin and destination.”

The Yankee Trails letter also 
draws attention to the definition of 
“exclusive service” as “service 
that a reasonable person would 
conclude is intended to exclude 
members of the public.”

 The proposed service would 
serve parking facilities for state 
employees that “are closed to the 
general public.”

Additionally, the request says 
signs posted at two of the parking 
facilities state, “The shuttle ser-
vice to and from this location is 
for the express use of (Office of 
General Services) parking permit 
holders only.”

States the filing: “OGS has the 
sole and absolute discretion to es-
tablish schedules for when the 
buses leave the peripheral parking 

facilities and when they are to ar-
rive at the destinations.”

The Yankee Trails request con-
cludes: “Based on the foregoing 
facts and the applicable law, Yan-
kee Trails Inc., respectfully re-
quests that the chief counsel ren-
der an advisory opinion that the 
transportation services being so-
licited in the (Office of General 
Services) RFP are ‘charter ser-
vice’ pursuant to the FTA charter 
service rule.

Yankee Trails is one of upstate 
New York’s largest operators, with 
43 coaches, according to its 
USDOT registration. 

 CDTA provides transit servic-
es to Albany, Rensselaer, Saratoga 
and Schenectady counties. It oper-
ates 306 vehicles and carries 15.7 
million passengers annually, serv-
ing 52 bus routes.

N.Y. worker shuttle
CONTINUED FROM PAGE 3
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ORLANDO, Fla. — Late 2008 
would hardly seem to be a propitious 
time to start a new business, espe-
cially in the motorcoach industry.

The national economy was tank-
ing and new motorcoach sales dur-
ing 2008 dropped to a four-year low.   

That didn’t deter Mike Hemby, 
president and founder of Coach-
Transit Components, an aftermar-
ket parts supplier based here.

Hemby readily admits, though, 
it has been a “tough five years.”

Hemby incorporated in Sep-
tember 2008, and has had steady 
growth each year since — thanks, 
he says, to a “dedicated sales team, 
production staff and most of all 
supportive customers.”

The company has increased its 
product offerings as representatives, 
during visits with customers, have 
asked them what products they need 
that Coach-Transit Components 
could produce and supply. 

Coach-Transit started business 
with a single distributorship — 
Autex wiper parts.

During its first year, it secured 
a second major distributorship — 
Goodyear (belts and air bags).

Since then it has picked up a 
fistful of other distributorships, in-
cluding Horton, Venair, Dayco 
Products, Sika Automotive and, 
most recently, Linning, the maker 
of fan and compressor clutches, 
and idler and tensioner pulleys.

Starting in mid-2009, Coach-
Transit began producing replace-
ment fiberglass components for 
motorcoaches and buses.

It reverse-engineers fenders, 
bumpers and doors of every descrip-
tion used on coaches and buses.

“There’s a real sense of pride in 
saying we don’t sell f iberglass 
components made off shore.”

When Hemby decided to start 
the business, he knew it would 
need individuals, besides himself, 
who were experienced in the bus 
industry and had a strong work 
ethic. One of his first picks was 
Charlie McCarron.

“Charlie met all the require-
ments,” says Hemby. “He had 
worked for the largest coach oper-
ator on the East Coast as a me-
chanic, then moved on to work 
with an original equipment manu-
facturer (Motor Coach Industries), 
serving as service manager.”

McCarron is Coach-Transit’s 
vice president of operations.

After a few months, Hemby 
started receiving calls from other 
former MCI parts and service em-
ployees interested in joining 
Coach-Transit. 

“These men have been a tre-
mendous asset,” says Hemby. 
“Dwight Barnett, Frank Boling, 
Chuck Gosch, Howard Nichols 
and Richard Olsonawski have 
made contributions that  are 
un-measurable.”

Each of the men brought up-
wards of 40 years of experience 
and, not insignificantly, an exten-
sive list of customer contacts. 

The Coach-Transit sales team 
covers virtually the entire U.S. — 
Northeast, West Coast, Mid-Cen-

tral, Mid-Atlantic and Southeast. 
At company headquarters here, 

Coach-Transit has a team com-
posed of Jenna Hemby, Ron Nor-
sworthy, Chuck McCarron, John 
Maki and Jimbo McCarron.

A year ago, the company pur-

chased its current location in 
downtown Orlando.

It “has been a tremendous 
asset, providing us the ease to con-
tact suppliers and customers,” says 
Hemby.

But it is towards customers where 

Hemby focuses 
most of his atten-
tion. “We know 
without their trust 
we would not have 
met this (f ive-
year) milestone.”

Coach-Transit Components grows despite challenging times
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Mike Hemby
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RICHFIELD, Ohio — Nation-
al Interstate Corp. has reported 
lower net income and earnings per 
share for the fourth-consecutive 
quarter, compared to year-earlier 
figures.

The parent company of leading 
motorcoach industry insurer Na-
tional Interstate Insurance Co. said 
it earned $7.28 million during the 
three months ended Sept. 30, down 
from $9.02 million for the same 
quarter a year ago.

On a (fully diluted) per share 
basis, third-quarter 2013 net in-

come was 37 cents, versus 46 cents 
a year ago.

National Interstate Corp. has 
not reported higher year-over-year 
quarterly earnings since the third 
quarter of 2012.

However, third-quarter 2013 
results were substantially better 
than those for this year’s second 
quarter when National Interstate 
lost $6.28 million.

Lower claims costs during this 
year’s third quarter helped drive the 
improved results, compared to the 
second quarter. The second-quarter 

loss kept company earnings for the 
first nine months of this year well 
below year-ago levels.

For the nine months ended 
Sept. 30, National Interstate 
earned $9.01 million, or 46 cents 
per share, down from $26.03 mil-
lion, or $1.33 per share, for the 
first three quarters of 2012.

Gross premiums increased 4 
percent during this year’s third 
quarter and were up 9 percent for 
the nine months ended Sept. 30, 
compared to year ago levels.

Michelson explains
Said National Interstate Presi-

dent and CEO Dave Michelson: 
“Our 99.3 percent combined ratio 
for the 2013 third quarter, while 
still elevated above our historical 
performance, improved compared 
to the second quarter.

“The volatility we experienced 
(during the second) quarter related 
to an unusual number of large claims 
and reserve strengthening which did 
not recur (in the third) quarter.

“We again had unfavorable de-
velopment from prior year claims, 
but the 2013 accident year is gen-
erating a modest underwriting 
profit. We have been touched by 
similar issues facing other carriers 
that write commercial auto liabili-
ty coverage,” said Michelson.

“The rates we are charging 
continue to improve and under-
writing actions are ongoing, in-
cluding the decision this quarter to 
exit the personal lines commercial 
vehicle product, as well as another 
smaller product within the pro-
gram portion of alternative risk 

transfer.”
Alternative risk transfer insur-

ance, also known as captive insur-
ance, is a program where, typical-
ly,  a small group of similar 
companies self insure, with an in-
surance company, like National In-
terstate, managing the process.

“Combined ratio,” another in-
dustry term, is a measure of profit-
ability used by insurance compa-
nies to indicate how well they’re 
performing. A ratio below 100 per-
cent indicates a company is mak-
ing an underwriting profit, while a 
ratio above 100 percent means it’s 
paying out more money in claims 
than it’s receiving from premiums.

National Interstate’s combined 
ratio for the third quarter was 99.3 
percent, up from a year ago when 
it was 96.5 percent.

For the f irst nine months of 
this year, National Interstate’s 
combined ratio was 103.6 percent, 
measurably above the same-period 
2012 ratio of 97.1 percent.

The combined ratio is calcu-
lated by taking the sum of incurred 
losses and expenses and dividing 
them by earned premium. 

Elevated losses
During the first nine months of 

this year, National Interstate said it 
experienced elevated losses and a 
higher loss-expense ratio due to 
several factors: “Increased claims 
severity particularly in the second 
quarter related to passenger trans-
portation and moving and storage, 
unfavorable development from 
prior year claims in part from run-
off ART program business and 

commercial vehicle, and the ad-
verse impact of several years of 
margin deterioration from the 
competitive market conditions that 
began to subside in 2012.”

Other items from the 2013 
earnings announcement:

Underwriting expenses: The 
underwriting expense ratio was 
20.6 percent, 2.5 percentage points 
better than the 2012 third quarter.

Net investment income. It to-
taled $8.3 million for the 2013 
third quarter, 5 percent below the 
2012 third quarter, but a 5 percent 
improvement over the average net 
investment income for the first two 
quarters of 2013.

Commented Michelson: “Sev-
eral of our recent product initia-
tives in traditional transportation 
are contr ibuting to top-l ine 
growth…. For the 2013 first nine 
months we have non-renewed over 
$50 million of business that was 
not meeting our profit objectives.”

The company also noted that 
“market conditions” in the trans-
portation sector had allowed it to 
raise rates, which “favorably im-
pacted the top-line growth.”

“Pricing, which continues to 
improve, as evidenced by the high 
single-digit and in some cases 
double-digit rate increases that are 
occurring in most of our commer-
cial products, along with the un-
derwriting actions we have taken, 
are positively impacting the busi-
ness,” said Michelson.

Directors of National Interstate 
declared a quarterly dividend of 11 
cents per share, payable Dec. 9, to 
stockholders of record Nov. 25.

REPOS FOR SALEREPOS FOR SALE
•“Bank Repos” across the US   • Priced to Sell

• Variety of Makes & Models

1-877-737-2221 x30716
www.Bus-Buys.com — View “Repo Inventory” 

Excellent Condition–none nicer! 
Cummins • B500 • 58 pax w/lav 

<150K TCM Michelin Tires 
Alcoa Rims • Cordless Mics 

CD/DVD • Lots more options 
 Partial Financing O.A.C. 

Starting at $350,000/OBO 
Trades for clean MCI D model considered • More available 

Call / Email today for photos and more info! 
sales@royalstarhawaii.com / 808.832.6261

2007 MCI J4500
• Detroit/ZF

• Original Owner 
in the Southeast
• 175,000 Total 

coach Miles
• PRICED to Sell!

Additional Units For Sale
Contact Gene Hall at 770-845-2847 

or e-mail gene@usbusllc.com

Contact Alex Claudio at 407-402-3848
or Email dreamcoachinc@gmail.com

2002 Prevost H345
Rebuilt Engine Detroit Series 60 with 

15,000 miles since rebuilt
Transmission Allison B500 6 speed

DVD Players w/ Monitors
New interior • New Tires • Alcoa Rims

Full Maintenance Records
Service Every 10,000 miles • 1 owner
Current DOT Inspection • $150,000

2008 Prevost H345
250,000 miles • Very good condition

Engine Detroit Series 60
Transmission Allison B500 6 speed

DVD Players w/Monitors
Alcoa Rims • New Tires

Full Maintenance Records
Current DOT Inspection • $330,000

Nat’l Interstate has lower 3rd-quarter, 9-months earnings

ABERDEEN, Scotland — 
Revenue at Greyhound Lines 
dipped 3 percent during the six 
months ended Sept. 30, while op-
erating profit fell 10 percent. 

Greyhound’s parent company, 
First Group plc, reported last 
month that Greyhound had reve-
nue of $514.7 million for the six 
months ended Sept. 30, down from 
$532.6 million a year earlier.

 Operating profit during the six 
months of this year was $49.1 mil-
lion, down from $54.5 million dur-
ing the six months ended Sept. 30, 
2012. Greyhound’s operating mar-
gin also was lower at 9.5 percent 
versus 10.2 a year ago.

First Group said a substantial 
portion of Greyhound’s customer 
base remains cautious “as they con-
tinue to feel the effects of the pro-
longed U.S. economic downturn.”

In the U.S., which accounts for 
roughly 80 percent of Greyhound 
revenue, First Group said company 
margins “remained largely resil-
ient,” reflecting actions taken to 
increase the cost and operating 

flexibility of the business.
“However we continue to re-

structure our business in Canada 
where further changes to our net-
work and cost base are necessary 
to deliver a more commercially vi-
able service.”

The changes in Canada include 
further expansion of Greyhound 
Express, which currently serves 12 
routes in four provinces.

Companywide, revenue at 
Greyhound Express continues to 
grow, increasing 9.6 percent dur-
ing the six-month period. 

First Group said the expansion 
of BoltBus into the Pacific North-
west has outperformed expecta-
tions since its launch more than a 
year ago. “We are now developing 
other markets, including Califor-
nia, for further BoltBus expan-
sion,” First Group said.

YO! Bus, another Greyhound 
brand, “continues to attract ridership 
in the Northeast Chinatown market, 
without impacting our Greyhound 
Express passenger figures, which 
continue to increase over the same 

corridors, demonstrating that our 
multi-brand strategy is broadening 
the demographics that are using in-
tercity coach transportation.”

Improvements have been intro-
duced to Greyhound Package Ex-
press, including adding door-to-
door service.

Greyhound is pilot testing a 
Wi-Fi-enabled entertainment sys-
tem that allows customers to 
download content to their mobile 
devices. First Group said the com-
pany is seeing “immediate strong 
usage during the trial.”

Revenue at First Group’s First 
Student division was $1.03 billion 
for the six months ended Sept. 30, 
versus $1.02 million a year earlier. 

Operating prof it was $18.1 
million, compared to $10.8 mil-
lion for the six months ended Sept. 
30, 2012. 

At First Transit, revenue for the 
2013 six-month period was $630.8 
million, versus $627.8 million a 
year ago. The 2013 operating prof-
it was $48.6 million, up from 
$45.5 million a year earlier.

Muddled economy hampers Greyhound

Quality Coaches For Sale
“Time to Downsize”

Photos and descriptions at http://PJbconsult.com



Even for the safest operators, accidents are part of the motorcoach business. But recovering from a collision shouldn’t 

require extensive downtime. Simply count on Prevost Service for bumper-to-bumper repairs for your Prevost, Volvo and Nova 

coaches. All work is performed by skilled technicians and welders who are committed to the high standards used in factory 

production. Following ISO-certifi ed protocols, our experts access the latest technical and engineering data for your specifi c 

coach. Immediate access to OEM parts means accident work proceeds without delay, and replacement coaches help you 

meet your passenger obligations. Prevost collision repair. The only way to get your coach back to assembly-line perfection. 

And the  fastest  way  to get back on the  road.

The u l t imate c lass.

Please contact your Prevost Regional Service Manager for more information.

USA 1-877-773-8678 CANADA 418-883-3391 www.prevostcar.com

Prevost Service Locator Mobile App. Available for iPhone and Android.
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California
800.777.4101

new Jersey
800.262.1287 

illinois
800.428.7626

florida
800.390.0287

Texas
800.248.4942 

Canada
800.663.3328

M C i  s a l e s  &  s e r V i C e  C e n T e r s

Price quoted is in U.S. dollars and does not include any applicable 
sales or excise tax, title, license, documentation or environmental 
fees  or handling charges. All coaches are available for, and subject 
to, immediate sale to the first qualified buyer.

Get a Close Look at a Reliable  
MCI

 

Pre-Owned Coach.

one-year limited warranty*, and 60 days/30,000 miles scheduled maintenance!**

60-day limited warranty, plus 60 days/30,000 miles scheduled maintenance!**

Low prices on all makes and models. These are some of our most amazing deals!

DD S60 12.7L, Allison B-500. 45 foot, 56 
passenger, silver exterior, 5 montior video 
systems. VIN #00642. Only $258,100!

2008 Setra S 417

* See www.mcicoach.com/preowned for complete POC limited warranty details. Warranty effective on purchases beginning 6/1/13

** Scheduled preventative maintenance inspections and recommended fluid and filter changes at an MCI service center included 
for 60 Days/30,000 Miles, whichever comes first, as determined by the maintenance manual applicable to the coach. Service 
intervals assume mileage is zero at date of pre-owned coach delivery.

Call our Coach 
Concierge at 1-877-428-9624

©MCI Sales and Service, Inc. 2013, All Rights Reserved

Find our latest 
news and offers:

DD S60 11.1L, Allison HT-740 Series. 45 
foot, 55 passenger, National seats, white 
exterior, video system including monitors.  
VIN #46177. Only $20,000!

DD S60 12.7L, Allison B-500. 45 foot, 54 
passenger, steel wheels. VIN #48102.  
Only $35,000!

1994 MCI 102DL31996 MCI 102DL3

outlet

DD S60 12.7L, Allison B-500R. 45 Foot, 56 
Passenger, seats are blue with gray leather 
headrest inserts, white exterior, 7 monitor 
video system. VIN #00217. Only $199,500!

2005 Setra S 417

DD S60 12.7L 435HP, Allison B-500. 45 
foot, 49 passenger with bunk, Amaya seats, 
steel wheels, sleeper and 5 monitor video  
system. VIN #52999. Only $130,000!

2000 MCI 102DL3

DD S60 12.7L, Allison B-500R. West coast, 
45 foot, 56 passenger, Setra seats with blue/
red fabric and blue leather insert headrests. 
VIN #00282. Only $207,800!

2005 Setra S 417

Cummins M-11, Allison B-500. 45 foot, 51 
passenger, WCL, white exterior, NEW ECM. 
VIN #50514 Only $48,000!

1998 MCI 102DL3

deal dealdeal

outlet

outlet outlet

DD S60 12.7L, Allison B-500. 45 foot, 49 
passenger with bunk, Amaya seats, steel 
wheels, sleeper and 6 monitor video  
system. VIN #52265. Only $109,000!

1999 MCI 102DL3

outlet

DD S60 425, Allison B-500. 45 foot, 55  
passenger, National seats, steel wheels,  
enclosed parcel racks, 2 monitor video  
system. VIN #51070. Only $37,000!

1998 MCI 102DL3

outlet

Best bargains, lowest prices, everything goes! Outlet

Invitation to 
West Coast 
Operators

What:

Open-House & 
Sales Event
Where:
MCI Sales and  
Service Center 
10850 Portal Drive 
Los Alamitos, CA

When:
Tuesday, Dec. 10 
10:00 am to 4:00 pm

The fun day of festivities 
includes lunch, seminars, 
prizes, and much more. 
Find budget-pleasing 
prices on select pre-
owned coaches, as well 
as more than 20 tour and 
mini coaches for sale by 
Bauer’s IT.

Call 714-484-4829 
for details.
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