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Next month, UMA Motorcoach Expo at Travel Exchange heads 
to what many consider America’s most-unique city. Expo was 

last in New Orleans seven years ago, less than 18 months after 
Hurricane Katrina. Find pre-Expo news beginning on Page 15.

CVSA to USDOT: Yank CSA,
Safety Measurement System

WASHINGTON — In a sur
prising and perhaps even stunning 
move, the Commercial Vehicle 
Safety Alliance has asked U.S. De
partment of Transportation Secre
tary Anthony Foxx to withdraw the 
public availability of the contro
versial carrier safety rating system 
operated by the Federal Motor 
Carrier Safety Administration.

The CVSA, whose members 
are on the front lines of enforcing 
Federal Motor Carrier Safety Regu
lations, cited a report issued earlier 
this year by the U.S. Government 
Accountability Office that found 
the scores produced by the rating 
system to be unreliable predictors 
of individual fleet crash propensity. 

 In issuing the call to have the 
scoring program withheld from 
public view, the CVSA said it was 
siding with “industry stakehold

ers,” meaning truck and bus orga
nizations that have implored Foxx 
to yank the system.

Until improvements are made, 
“CVSA echoes stakeholders’ call 
to remove (Safety Measurement 
Systems) scores from public view,” 
said the CVSA letter, which went 
out over the signature of the orga
nization’s executive director, Ste
phen Keppler. 

“I am writing to you on a matter 
of tremendous importance to com
mercial motor vehicle law enforce
ment, the Federal Motor Carrier 
Safety Administration’s Compli
ance, Safety, Accountability pro
gram,” the Keppler letter begins.

“The Commercial Vehicle Safe
ty Alliance is aware that a number 
of stakeholder groups recently 
wrote to you expressing their 

DES PLAINES, Ill. — Motor 
Coach Industries CEO Rick Hell
er doesn’t like to make predictions 
about the future of the industry. 
But if the improved f inancial 
health of MCI, the largest coach 
manufacturer in North America, is 
any indication, the industry could 
be on the mend.

MCI, which was saddled with 
crippling debt and was forced to 
downsize after f iling for bank
ruptcy protection in 2008, has ex
perienced a dramatic turnaround 
over the past few years under Hell
er’s leadership.

It has refinanced and reduced 
its debt, grown its workforce and 
greatly upgraded its quality con
trol system. 

“We’re on the right track,” says 

Heller. “I’d say sales are back to a 
normal level. I’ve learned not to 
predict the future of the industry, 
but I think there is some optimism 
out there.”

He said the company now has 
1,700 workers, an increase of 
about 500 from three years ago, 
“and we are hiring as needed as we 
grow.”

MCI’s fortunes began improv
ing in 2010, when a New York pri
vate equity fund, KPS Capital 
Partners, took control of the com
pany and brought in Heller as 
CEO. 

The ownership change oc
curred roughly 17 months after 
MCI emerged from bankruptcy 
reorganization in early 2009.

The company got another 

boost two years 
a g o  wh e n  i t 
s truck a deal 
with Daimler 
Buses  to  be
come the exclu
s i v e  N o r t h 
American dis
tributor of the 
German com
pany’s Setra line of coaches.

That deal gave Daimler a mi
nority ownership stake in MCI, 
and it gave MCI a new model and 
the cachet of the Mercedes brand. 

Heller said the Setra coaches 
have nicely complemented the 
company’s industry leading J4500 
model and longrunning Dseries 
coaches.

Keeping it simple
MCI focuses on core business, customer service, value
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Rick Heller

New Orleans Beckons

Happy Holidays!Happy Holidays!

UNITED MOTORCOACH ASSOCIATION

MOTORCOACH EXPO 2015
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Operators paying attention
to motorcoach weight issue

Load those bulging ice chests, 
cases of bottled water, and over
sized passengers carefully  — the 
weigh station might be open.

Spot checks last month with 
motorcoach operators across the 
country found few problems now 
that many more states are routinely 
requiring buses and motorcoaches 
to drive over their scales when 
weigh stations are open.

While most states have long 
exempted passenger vehicles from 
routine weight checks, concerns 
about overloaded coaches have 
prompted an increased number to 
mandate bus and motorcoach stops 
when big rigs also are lined up.

The Commercial Vehicle Safe
ty Alliance surveyed its members 
this past summer about state prac
tices and found that at least 19 
states are routinely requiring larg

er passenger vehicles to pull onto 
their scales. (See Nov. 1 Bus & 
Motorcoach News.)

The alliance is an organization 
comprised of local, state, provin
cial, territorial and federal motor 
carrier safety officials and indus
try representatives from the U.S., 
Canada and Mexico.

The states requiring routine 
motorcoach weighing were listed 
as Alaska, Nevada, Utah, Arizona, 
Montana, New Mexico, South Da
kota, Kansas, Texas, Missouri, 
Kentucky, West Virginia, Pennsyl
vania, Maryland, New Jersey, Con
necticut, Rhode Island, New 
Hampshire and Maine.

“We have not had much issue 
with the weight of the vehicles at 
these stops, as they seem mostly 
interested in logbooks and tire 
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The motorcoach industry is 
casting a wary eye toward the 
growing trend of American voters 
approving the possession and use 
of recreational marijuana.

The industry concerns include 
possible increasing use by drivers; 
a dwindling pool of nonpotusing 
potential drivers, and lesssafe 
highways.

During last month’s midterm 
elections, voters in Alaska, Ore

gon and the District of Columbia 
approved measures legalizing rec
reational marijuana.

They join Colorado and Wash
ington state where such measures 
were approved last year.

Another 23 states permit medi
cal marijuana use, and as many as 
11 states are expected to consider 
approving recreational pot over 
the next two years, either through 
the ballot or legislative action.

The states are California, Ari
zona, Maine, Massachusetts, Ne
vada, Delaware, Hawaii, Mary
land, New Hampshire, Rhode 
Island and Vermont.

Random drug and alcohol test
ing has been a fact of life for U.S. 
motorcoach companies and their 
drivers since the 1980s. Each year 
10 percent of a carrier’s drivers are 
picked randomly for breathalyzer 
testing, while 50 percent are cho

sen for drug testing.
Operators are concerned that 

the growing legalization trend 
could result in more drivers vio
lating federal rules covering drug 
use by drivers of commercial 
vehicles. 

Wider use of pot also could 
shrink the universe of people who 
could otherwise qualify as bus 
drivers. And, operators say, in
creased use of pot by the general 

public likely will lead to more im
paired auto drivers on the road, 
raising the risk of crashes.

It is expected to take a year or 
longer for the Alaska and Oregon 
measures to take effect, and Con
gress has the authority to overturn 
the Washington, D.C., vote.

One congressman, Republican 
Andy Harris of Maryland, already 
has pledged to work to overturn 
the D.C. measure.

Expanding legalization of marijuana is vexing for industry

FAIRFAX, Va. — Gale C. Ells
worth, president and CEO of the 
Trailways Transportation System 
for the past 17 years, will retire 
Feb. 1.  

Trailways’ board and members 
credit Ellsworth’s leadership with 
helping revitalize the network’s 
brand and grow the organization.

Founded in 1936, Trailways is 
comprised of independently owned 
or operated motorcoach companies 
located throughout the U.S., plus 
one in Canada and a pair in Europe. 
Roughly a quarter of Trailways’ 
members operate school buses.

Since she became president in 
mid1997, Trailways has more 
than doubled in size. 

“Our team will be losing an ex
traordinary leader,” said Trailways 
Chairman Tony Fiorini of Silver 
State Trailways, a Placentia, Calif.
based operator. 

“She has been Trailways’ No. 1 
champion, expounding the power 
of the brand. 

“Gale has steered our organiza
tion through astonishing changes 
with her reformist, entrepreneurial 
style of leadership. Because of her 
visionary efforts, Trailways is posi
tioned to continue its advancement 
toward a bright and progressive fu
ture,” said Fiorini.  

Ellsworth’s major challenges 
in recent years have included shep
herding the organization through 

periods of mem
bership turmoil, 
including a spell 
when it asserted 
the importance 
of  a ff i l ia t ion 
branding, cost
ing the network 
its biggest mem
ber at the time, 
Peter Pan Bus Lines.

In 2005, Trailways adopted 
tougher branding requirements for 
its member operators (see Nov. 1, 
2005, Bus & Motorcoach News). 
And it decided to add teeth to its 
rules, meaning “strict enforce
ment” of the Trailways licensing 
agreement.

Among other things, the re
vamped rules required operators to 
prominently display the Trailways 
name or logo in at least two sepa
rate locations on each coach, with 
the name or logo a minimum of 
twofeet wide.

Additionally, the Trailways 
logo had to be displayed or includ
ed on virtually all company print
ed materials, from brochures and 
contracts to business cards. Plus, 
the phone must be answered using 
the Trailways name.  

Peter Pan, which had been a 
Trailways member for 14 years, 
used the Trailways name but much 
more sparingly than the require
ments. In the northeast, where Peter 

Pan and its brand are well known, 
the Trailways name was added in 
small letters to its coaches. On 
routes where the Peter Pan name 
was not as well known, the Trail
ways name was more prominent.

Peter Pan’s practices didn’t 
pass muster and the company and 
Trailways agreed Peter Pan should 
“disaffiliate,” which it did in 2006. 
(See Nov. 1, 2006, Bus & Motor-
coach News.) 

 Trailways membership peaked 
at 90 companies about four years 
ago; it stands at 70 today. The af
termath of the Great Recession 
and other factors have taken their 
toll on Trailways and the industry. 

Trailways CEO Gale Ellsworth to retire early next year

CONTINUED ON PAGE 18 c
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• Superior claims service
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CHANDLER, Ariz. — The In
ternational Fuel Tax Association is 
considering changing the organi
zation’s credentials for commer
cial vehicles to a digital form and 
possibly eliminating its longstand
ing decals.

The IFTA board of trustees has 
created a working group on elec
tronic credentials to “determine if 
the current form of IFTA [decals 
and licenses] is still practical” or 
whether a digital form lends itself 
to a more efficient tool for admin
istering and enforcing motorfuel 
taxes, said CEO Lonette Turner.

The working group is sup
posed to report to the board in 

February.
Overtheroad buses and trucks 

that operate on an interstate basis 
across the 48 contiguous states and 
all 10 Canadian provinces must 
display stickers demonstrating 
compliance with the International 
Fuel Tax Agreement.

The agreement is a coopera
tive program to collect and distrib
ute fueltax revenue among mem
ber states and Canadian provinces. 
The program benefits carriers by 
consolidating licensing and re
porting requirements through their 
home states.

IFTA decals are distributed an
nually to carriers, and failure to 

display them is probable cause for 
stopping a vehicle and grounds for 
a fine.

Large fleets, especially, don’t 
like the decals because putting 
stickers on hundreds of vehicles 
and making sure they do not get 
bleached out by the sun or washed 
off during cleaning is a lot of work.

“It’s an administrative burden 
for larger fleets,” said John Jabas, 
director of sales for FleetLegal 
Solutions Inc., a vendor of com
pliance services.

There may be growing senti
ment that while decals on vehicles 
have been the accepted standard 
for indicating a carrier is regis
tered since the 1980s, technology 
has changed to the point that some 
believe it is time to move on.

Vehicle transponders and 
smart phones offer the potential 
for verification that could render 
decals obsolete, say supporters.

Robert Pitcher, American 
Trucking Associations’ vice presi
dent for state laws, told one publi
cation the federation backs the 
shift away from the decals, calling 
them “basically useless.” 

He said ATA wants to build 
support for decal elimination 
among IFTAmember states and 
provinces next year and then try to 
win approval via balloting, proba
bly in 2016.

However, Stephen Keppler, ex
ecutive director of the Commercial 
Vehicle Safety Alliance, called the 
IFTA decal documentation “criti
cal” to verifying compliance.

“It is a screening tool for en
forcement that allows them to vi
sually check compliance on the 
external of the vehicle,” he said.

CVSA members don’t vote on 
IFTA, but the motor vehicle ad
ministrations and tax departments 
that do vote often listen to the law 
enforcement agencies.

WASHINGTON — It’s com
monplace for medical professionals 
to stress the importance of getting a 
second opinion for patients who are 
facing significant diagnoses.

But what about bus and truck 
drivers? 

Can a driver who has been dis
qualified by a registered medical ex
aminer seek a second opinion?

The Federal Motor Carrier Safe
ty Administration says, “yes.”

The agency provided clarifica

tion on the issue after receiving 
complaints from drivers who had 
been told they were not permitted to 
seek a second opinion from another 
medical examiner.

Commercial driver license hold
ers are permitted to seek a second 
opinion, but the agency stresses that 
the driver must be fully forthcoming 
in any physical intended to meet 
U.S. Department of Transportation 
requirements.

“It’s important that any time 

you’re dealing with the medical pro
fession and medical judgment that 
you should be allowed the opportu
nity to get a second opinion to find 
out if the [doctor] is being extremely 
conservative with his call,” Chuck 
Horan, who oversees the FMCSA 
National Registry of Certified Med
ical Examiners, told a leading truck
ing magazine.

“Some are very conservative 
and others are not so conservative, 
so you may get two different an

swers from two different doctors 
using the exact same information.”

What drivers are prohibited 
from doing, however, is what Horan 
calls “doctor shopping”: going to 
examiner after examiner and editing 
their medical background until they 
find someone who will qualify them 
to drive.

“If you go down the street and 
leave part of the history out, and ob
viously the new doctor that you’re at 
doesn’t have the information to 

make a full assessment and ends up 
giving you a card, that is doctor 
shopping,” said Horan.

If the FMCSA receives two or 
more examiner reports on the same 
driver, it will pull the long form 
from both providers and compare 
the information.

If the reports are essentially 
identical but one examiner qualified 
the driver and the other didn’t, the 
agency will honor the report that al
lows the driver to work.

YOUR TURNKEY 
SOLUTION

transitsales.com | sblbus.com
 800-BUS-SALE

WORLD’S LARGEST INVENTORY

CUSTOM INTERIOR OPTIONS

ALL SEATING CONFIGURATIONS
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HIGH & LOW FLOOR MODELS
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FMCSA: Second opinions on USDOT physicals are OK

E-log rule expected in late ’15
WASHINGTON — The Fed

eral Motor Carrier Safety Admin
istration does not expect to pub
lish its final rule mandating the 
use of electronic logging devices 
for interstate bus and truck opera
tors until Sept. 30, 2015, the agen
cy said in its November signifi
cant rulemakings report. 

The rule would not be effective 
until two years after it is finalized. 
Previous projections had the rule 
going into effect in late 2016. 

Other regulatory projections 
affecting motorcoach operators:

• FMCSA plans to send its 
carrier safety fitness determina
tion rule to the White House Of
fice of Management and Budget 

late this month and publish its 
proposed rule April 2, 2015.

The rule would replace the cur
rent SafeStat system, using Com
pliance, Safety, Accountability 
data to rate carriers as satisfactory, 
conditional or unsatisfactory.

• FMCSA expects to issue its 
final drug and alcohol clearing
house rule Oct. 30, 2015, and a 
final rule prohibiting the coercion 
of drivers by carriers and custom
ers on Sept. 10, 2015.

• FMCSA left unchanged its 
plan to publish an advanced no
tice of proposed rulemaking that 
will explore whether to raise the 
current $5 million insurance min
imum for motorcoach operators.

IFTA considers replacing decals
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Taking food across U.S.-Canadian border can be costly
TORONTO — Motor Coach 

Canada has issued a fresh warning 
to motorcoach operators and driv
ers about transporting food prod
ucts across the border with the 
U.S. — in both directions.

The catalyst for the new warn
ing was a report that a Canadian 
motorcoach operator had been 
fined $5,000 and its driver $500 for 
failing to declare a small amount of 
fruit that had been left on a coach 
by passengers. The fruit apparently 
was discovered by U.S. border of
ficers during inspection.

Motor Coach Canada said both 
the operator and the driver are 
contesting the fines.

Earlier this year, the Canadian 
motorcoach association said pas
sengers should be made aware 
when crossborder tr ips are 
booked, and again at time of de
parture, that both Canada and the 
U.S. have rules for the admissibil
ity of food products. 

Passengers should always de
clare food products to border offi
cers to avoid problems.

Generally, if the food product 
is declared and found to be inad
missible, the worst that happens is 

the food is confiscated.
Until the incident involving 

the operator and driver being fined 
for the leftbehind fruit, Motor 
Coach Canada said it was unaware 
of a passenger or operator ever 
having been fined.

Motor Coach Canada has is
sued a short list that summarizes 
crossborder food restrictions: 

• Failure to declare food prod
ucts can result in fines. 

• Many fruits and vegetables 
are prohibited. However, fruits and 
vegetables grown in Canada or the 
U.S. are generally admissible. 

• Every fruit and vegetable 
must be declared and presented for 
inspection.

• Beef and game products 

from Canada are admissible to the 
U.S. 

• Meat products from Canada, 
including domestic lamb, sheep 
and goat, are not admissible to the 
U.S. 

If no food expert is available 
from the U.S. Dept. of Agriculture 
at the time of a border check, bor
der patrol officers can “detain” 

food (including travelers’ lunches, 
cooler contents, and the like). 

“The key message is to remind 
passengers not to bring food on 
crossborder trips and, if they do, 
to be sure they take it with them 
when they disembark the coach at 
the border and declare it up front 
to border off icers,” says Motor 
Coach Canada.

Whatever 
lies ahead...
we’ll help you
get past it.
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Possible delays
at B.C. crossing

ALDERGROVE, British Co
lumbia — The Canada Border Ser
vices Agency is advising travelers 
that northbound traffic patterns at 
the Aldergrove border crossing 
have been changed while the port 
of entry is being redeveloped.

Border delays may increase as 
a result.

The Aldergrove crossing is 
near Lynden, Wash.

For travelers entering Canada, 
the following changes have been 
made to the northbound traffic 
patterns:

• The number of processing 
lanes has been reduced from three 
to two.

• All vehicles are being divert
ed to new temporary lanes on the 
west side of the current Canada 
B o r d e r  S e r v i c e s  A g e n c y 
building.

• Commercial vehicles are ad
vised to proceed to lane one, 
which is closest to the border ser
vices building.

Alternatives to the Aldergrove 
crossing — for entering Canada 
— are the Abbotsford Huntingdon, 
Pacif ic Highway, and Douglas 
(Peace Arch) ports of entry.

Canadabound border wait 
times can be checked on the bor
der services agency website at 
www.cbsa-asfc.gc.ca/menu-eng.
html.
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WASHINGTON — Drivers of 
commercial vehicles should not 
use handsfree phones while driv
ing, says the National Transporta
tion Safety Board.

The board wants the Federal 
Motor Carrier Safety Administra
tion to ban handsfree phone use 
and make other changes in the 
wake of a 2013 trucktrain crash 
that caused a derailment, hazmat 
fire and explosion.

The crash occurred May 28, 
2013, in Rosedale, Md., when a 
truck driver failed to make sure 
there was no train on the tracks he 
was crossing.

The driver was severely in
jured and several of the 15 cars 
that were knocked off the tracks 
contained hazardous material that 
burst into flames and exploded, 
damaging property as far as a 
halfmile away.

The NTSB found in its investi
gation that the driver, who made 
that crossing regularly, was in the 
habit of relying on the sound of a 
train’s horn to determine if it was 
coming.

The train engineer blew his 
horn three times as he approached 
the crossing, but the driver said he 
did not hear it. Vegetation and the 
curve of the road made it hard for 
the driver to see if a train was ap
proaching, but the board found 
that if he had stopped at the tracks 
he could have seen it coming.

One key contributing factor 
was that the driver was distracted 
by a call that came in on his hands
free phone just as he was approach
ing the tracks, the board said.

The NTSB said the current 
FMCSA ban on bus and truck 
drivers using handheld phones 

does not go far enough.
“Current laws may mislead 

people to believe that handsfree 
is as safe as not using a phone at 
all,” said acting Chairman Chris
topher Hart.

“Our investigations have 
found over and over that distrac
tion in any form can be dangerous 
behind the wheel.”

Several other factors contrib
uted to the crash, the board said.

The trucking company, Alban 
Waste, had a long record of non
compliance with safety regula
tions — a record that should have 
triggered agency action.

Among other shortcomings, 
Alban did not maintain driver 
qualification files, did not have a 
complete drug and alcohol testing 
program and did not keep thor
ough track of driver hours.

The company and the agency 
went through several cycles of en
forcement and corrective action, 
but the board found that the agen
cy did not do enough.

“Problem operators keep fall
ing through the cracks,” said Hart.

Another problem was that the 
driver had severe, untreated sleep 
apnea that likely affected his alert
ness, the board said. The driver 
did not disclose this on his medi
cal exam forms, and his physician 
reportedly certified him to drive 
even though he knew about the 
sleep disorder.

The board recommended the 
FMCSA develop a way to inform 
medical examiners about viola
tions FMCSA investigators have 
found that could result in medical 
disqualification.

The board also said that private 
rail crossings need more oversight.

Portion of I-49 is completed
between Arkansas, Louisiana

TEXARKANA, Ark. — An
other segment of a new interstate 
that will eventually stretch from 
Kansas City, Mo., to New Orleans, 
La., has been dedicated. 

The newly completed 10mile 
segment of I49 is between Texar
kana, Ark., and Shreveport, La.

“We dedicate a lot of our Ar
kansas highway projects,” said 
Scott Bennett, Arkansas State 
Highway and Transportation direc
tor. “But it’s not every day that we 
open one of this magnitude.”

When the I49 roadway project 
is completed, it will connect to In
terstate 29, creating a single 1,700
mile route from Canada to the Gulf 
of Mexico. 

“The I49 corridor represents 
an important infrastructure link not 
only for Louisiana and Arkansas 
but also for the nation’s transporta
tion network,” said Louisiana Gov. 
Bobby Jindal.

In Louisiana, 9 of the 11 I49 
segments are complete, with con
struction underway on the final two.

NTSB to FMCSA: Prohibit 
usage of hands-free phones

App restricts driver mobile phone use
AT&T has introduced Android and iOS versions of 

its DriveMode mobile app that limit a driver’s ability to 
use a smartphone while behind the wheel.

The app silences incoming text message alerts when 
the driver is going faster than 15 mph. The app deacti
vates when the vehicle is stopped.

Fleets can utilize the app to ensure their drivers are 
following their employer’s nocellphoneusewhile
driving policy, says Russ Rader, a spokesman for the 
Insurance Institute for Highway Safety.

While unveiling the app, AT&T announced survey 
results that found three out of every four drivers are 
aware that checking their smartphones while driving is 
dangerous, but still admit to doing it.

“We compulsively check our phones because every 

time we get an update through text, email or social 
media, we experience an elevation of dopamine, which is 
a neurochemical in the brain that makes us feel happy,” 
David Greenfield, founder of the Center for Internet and 
Technology Addiction, told the Washington Post.

The Center for Internet and Technology Addiction 
surveyed 1,000 drivers and 98 percent admitted that 
using their phone while driving is dangerous, yet 74 
percent of drivers either read or send text messages, 
glance at their phones to check for new messages or do 
all three when stopped at a red light or stop sign.

The main reasons are to stay connected to family, 
friends or work, according to the survey.

Android and iOS are the operating systems that 
power many mobile communication devices.

Don’t miss a single issue!
 Call 866-930-8421 or email changes to:
  ebalm@busandmotorcoachnews.com
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Federal Limo Bus/FC162
FREIGHTLINER - SILVER - custom limo interior with Lavatory - 27 
Passengers + Co-Pilot - Altro wood floor - Rear Luggage - Audio/Video 
Package - Frameless Windows - 130K BTU AC/Heat - Air Suspension

$159,995.00

Grech 650/GM0066
37 Passenger + co-pilot, Amaya Seating, Plug Style Door, Woodlook Floor, 
Overhead Luggage Racks, Rear Luggage, 8 TV Package, Back-up Camera, 
Outlets in all rows, Frameless Windows, 140K BTU Roof Top AC/Heat

$166,995.00

Newport Freightliner/NC0003
White M2 - 47 Exec Seats + co-pilot, Woodlook Floor, 6 15” TV’s, 1 42” 
TV, Overhead luggage Racks, Rear Luggage, Backup Camera, Outlets at 
all rows, Frameless Windows, 140K BTU Roof Top AC/Heat

$164,995.00

Newport F550/NC0026
27 Exec Seats + co-pilot, Ride-Rite Suspen, Woodlook Floor, 4 15” TV’s, 
1 42” TV Overhead luggage Racks, Rear Luggage, Backup Camera, 
Outlets at all rows, Frameless Windows, 110K BTU Roof Top AC/Heat

$113,995.00

Grech Freightliner/GM0101
Black/Skirt M2 - 39 Exec Seats + co-pilot, 2 Tables, Plug Style Entry 
Door, Woodlook Floor, Overhead luggage Racks, Rear Luggage, 8 TV 
Package, Backup Camera, Outlets at E/O row, Frameless Windows, 140K 
BTU Roof Top AC/Heat

$181,295.00

Grech 650/GM0070
37 Passenger + co-pilot, Amaya Seating, Plug Style Door, Woodlook Floor, 
Overhead Luggage Racks, Rear Luggage, 8 TV Package, Back-up Camera, 
Outlets in all rows, Frameless Windows, 140K BTU Roof Top AC/Heat

$162,995.00

Grech 550/GM0057
Black/Skirt Diesel, F550 -27 Exec Seats + co-pilot, Plug Style Entry Door,M/R 
Suspen, Woodlook Floor, Overhead luggage Racks, Rear Luggage, 6 TV Pack-
age, Backup Camera, Frameless Windows, 110K BTU Roof Top AC/Heat

$125,995.00
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Industry dodges parks’ fee hike

WASHINGTON — It’s not 
often the motorcoach industry 
catches a break from the federal 
government, but it appears the Na
tional Park Service has sent the in
dustry a little newyear love.

The Park Service is raising 
 entrance and amenity fees at some 
of its most popular parks — 
 Yosemite, Grand Canyon, Yellow
stone and others.

It is raising them, that is, for 
autos, SUVs, motorcycles and 
other small vehicles, but not for 
motorcoaches and buses.  

For the first time in 17 years, 
Park Service sites that charge en
trance and amenity fees can in
crease their rates by set amounts.

They have to engage their com
munities, note what the increases 
will cover and get approval by park 
service headquarters.

Fee increase proposals are due 
by March 15.

A total of 133 of the 401 Na
tional Park Service sites across the 
United States charge an entrance 

fee, and those that do are some of 
the parks that travelers often think 
of first.

Yosemite and Grand Canyon 
national parks have released their 
2015 fee proposals, and motor
coaches and buses are noticeably 
a b s e n t  f r o m  t h e  p r o p o s e d 
increases.

Yosemite, for example, wants 
to increase its weekly single, 
smallvehicle entrance pass from 
$20 to $30. The park’s annual 
small, singlevehicle pass would 
increase from $40 to $60, and the 
current rate of $10 per individual 
or motorcycle would increase to 
$15 for an individual and $25 per 
motorcycle.

Camping fees at Yosemite 
would rise from the current range 
of $5 to $20 per night for family 
sites ($40 per night for group sites) 
to a range of $6 to $24 per night 
for family sites ($48 per night for 
group sites) in the popular Califor
nia park.

At the Grand Canyon in Ari
zona, the small, singlevehicle en
trance fee would change from $25 
to $30 for a sevenday pass.  The 
park’s annual pass would increase 

from $50 to $60.
And, the current rate of $12 per 

individual or motorcycle would in
crease to $15 per individual and 
$25 for a motorcycle. 

The cost of national park pass
es will remain unchanged at $80 
for the regular annual pass, $10 for 
the lifetime senior pass and free 
for the annual military passes and 
access passes (for those with per
manent disabilities).

At Yosemite, the unaltered fees 
for motorcoaches and buses is 
$300 for a coach with 26 or more 
seats; $200 for a bus with 16 to 25 
seats, and $125 for a commercial 
passenger van with 715 seats.

At the Grand Canyon, the fee is 
$300 for a coach with 26 or more 
seats, and $8 per person for buses 
with one to 25 seats. Individuals 
16 and under in buses are exempt 
from the fee.

 The two parks charge motor
coaches, having 26 or more seats, 
the $300 fee whether the seats are 
occupied or not, and there is no ex
emption for age.

So, if the coach was filled with 
15yearolds it would still be 
charged $300.

Offering the latest innovations in mobile lifting technology, SEFAC lifts come in capac-
ities of 12,000lbs and 18,000lbs per column/48,000lbs and 72,000lbs set of four. With 
more than 30 years manufacturing mobile lifts we have proven that our lifts are built 
tough and to the highest quality. See for yourself at sefac.com.

“WE Stand Behind Our Product 
So You Can Stand Safely Under Yours” 

Trump Taj Mahal set to close
ATLANTIC CITY, N.J. — The 

2,000room Trump Taj Mahal Ca
sino Resort here was expected to 
close Dec. 12.

The owner of the struggling ca
sino filed court papers last month 
saying it would close by Dec. 12, 
making it the fifth of the city’s 12 
casinos to shut down this year (see 
Oct. 1 and Nov. 15 issues of Bus & 
Motorcoach News).

In filing a revised reorganiza
tion plan in bankruptcy court, 
Trump Entertainment Resorts said 
its board approved the shutdown. 

The resort previously had threat
ened to close by then if its main 
union didn’t drop its appeal of a 
courtordered costsavings package.

The company said the closing 
would happen because it had not re
ceived state and local tax breaks it 
had sought in a bid to remain open. 
It advised New Jersey’s Division of 
Gaming Enforcement of its inten
tion to close on or about Dec. 12.

“The debtors have initiated ap
propriate steps to cease operations 
at the Taj Mahal consistent with that 
time frame,” Trump Entertainment 
attorneys wrote.

With the union appealing a 
bankruptcy court order terminating 
its collective bargaining agreement, 

as well as the company’s pension 
funding obligations, and New Jer
sey officials refusing to grant tax 
concessions, the Taj Mahal’s 3,000 
workers will join some 8,000 other 
Atlantic City casino workers who 
have lost their jobs this year.

Still, Trump Entertainment was 
pursuing a longshot plan to let bil
lionaire investor Carl Icahn ex
change $286 million in debt for 
ownership of the company. Under 
the plan, Icahn would invest $100 
million in the casino, but only if the 
company received $175 million in 
state and local tax breaks.

For months, Icahn has been the 
target of union criticism because of 
his demands for concessions. 

Icahn has said the union is ac
cusing him of trying to take advan
tage of the situation even though no 
one else was willing to invest one 
dollar in the resort.

Atlantic City is in the midst of 
an eightyear downward spiral 
caused mainly by the proliferation 
of casinos in neighboring states.

When the first Pennsylvania ca
sino opened in late 2006, Atlantic 
City’s annual casino revenues were 
$5.2 billion. Last year they were 
$2.86 billion, and they will be sig
nificantly less than that this year.

Cars, motorcycles
must pay more $$
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Toyo Tires M144 Now Available Through Motorcoach Tire Sales, LLC.
FEATURING:

 Direct shipment from distribution center to operator
  The fi rst U.S. offered 75mph speed rated MOTORCOACH tire 
with a single load rating of 9,370Ibs.
 7% more tread than industry standard
 Utilization of “e-balance” technology
   “ SmartWay Verifi ed” Low-Rolling Resistance

“eRating” Qualifi ed
 Easy purchase terms

M144 MARKET FEEDBACK
“ ABC Service Centers have sold hundreds of 
Toyo tires with very happy repeat customers”
Roman Cornell, ABC Bus, Winter Garden, FL

“ We have been very impressed with the ride 
quality and performance of the Toyo tires”
Mike Dickson, President, Southeastern Stages, Atlanta, GA

“ We have been testing the Toyo tires and they 
have been performing extremely well”
Brian Scott, President, Escot Bus Lines, Largo, FL

“ The tires are doing great. Thanks for the 
good service and product”
Andy Barder, President, Corporate Coach, Ft Lauderdale, FL 

“ The Toyo tires we are currently running are 
giving us a superior ride and are showing 
better wear patterns than we have seen 
in many years. Customer service is A+, 
something that a lot of companies have 
forgotten about”
John Adams, President, Southern Coach, Dothan, AL

“ DATTCO has 20 sets running on our Van 
Hools and while we do not have mileage 
collected as of yet, the response from the 
drivers has been very positive concerning 
handling and ride quality”
Mike Verna, Fleet Manager, DATTCO Bus Lines, New Britain, CT

For more information contact: 
www.motorcoachtiresales.com 
or Call: 678-463-4110

NOW 
AVAILABLE

685448_Motorcoach.indd   1 3/12/14   10:37 AM

LONG BEACH, N.Y. — Lanc
er Insurance Co. has issued a spe
cial safety bulletin in the wake of 
what it calls “growing concern re
lated to pedestrian accidents.”

The bulletin includes training 
solutions it recommends operators 
implement.

“What we had hoped was a 
shortterm trend has proven to be a 
continuing problem; one that is not 
only very costly in the short term, 
but can also produce adverse pub
licity for your company, signifi
cant issues with driver followup, 
and negatively impact repeat busi
ness from affected passengers,” 
says the Lancer bulletin.

“Simply put, the problem is 
with buses making turns and driv
ers frequently not seeing pedestri
ans who are in the crosswalk with 
the rightofway.

“This is especially true with 
left turns, and pedestrians that are 
walking in the same direction as 
the bus before it initiates the turn.

“The pedestrian is then struck as 
the bus straightens out after the 
turn. In some instances, pedestrians 
have been nearly twothirds of the 
way across the street before impact.

“In most of these cases, the 
drivers report they did not see the 
pedestrian at all prior to impact.”

Lancer said the incidents have 
involved impacts that occur at the 
front of the bus, as well as near the 
rear axle.

“Drivers have reported they 
thought they had appropriately 
scanned the area, and that their 
view of the pedestrian must have 
been blocked by the side mirror or 
some other part of the bus frame or 
structure.

“While, in some instances, in
vestigation reveals that pedestrians 
were not as attentive as they should 
have been, generally, these turning 
accidents are very complex and 
difficult to defend. In practice, it is 

highly likely to be found to be pri
marily the fault of the bus driver.” 

Lancer has specif ic recom
mendations for what operators can 
do to address the issue, but at the 
forefront is for drivers to be edu
cated and reminded about the dif
ficulty of navigating areas heavily 
populated with pedestrians, in
cluding urban, suburban and even 
rural settings.

Here are several ways drivers 
can be better prepared while driving 
in and around pedestrians, says 
Lancer:

1. Keep your eyes moving, 
scan from side to side.

2. Yield the right of way to pe
destrians. You never know when 
they will cross the road. Be pre
pared to stop.

3. Anticipate pedestrians will 
step off the curb, step out between 
parked cars or simply ignore traf
fic signals.

4. Look twice and move your 
head and eyes side to side before 
you move.

5. Understand where your ve
hicle’s blinds spots are and double 
check them before proceeding 
through any turn, left or right.

6. Do not begin a turn until you 
know you can complete it. This 

may mean waiting for the next 
green traffic signal.

7. Pay attention to pedestrians 
using hand held devices. Don’t as
sume they “see your vehicle” if 
they’re talking on the phone or 
have headsets on. Signal your driv
ing intention to them.

8. Right turns can be as com
plicated as left turns; remember to 
stay alert during every aspect of 
your turn including using mirrors 
and know where your vehicle is in 
relation to pedestrians.

9. Exercise additional caution 
when driving near schools, bus 
stops, playgrounds and parks. 
Allow extra time for children, se
niors and disabled pedestrians to 
cross the street.

10. Keep your windshield and 
mirrors clean and clear for maxi
mum visibility.

11. People in parked cars can 
become pedestrians quickly when 
they exit their vehicle; stay alert to 
this possibility.

Finally, plan your trip ahead of 
time, anticipate the difficult inter
sections or roads you will be trav
elling on, and follow these simple 
rules: slow down, add more space, 
signal your driving intentions and 
be well rested prior to and during 
your trip.

Special bulletin: Pedestrian accidents…a growing concern

S.F. eyes tour bus legislation after fatal pedestrian incident
SAN FRANCISCO – Officials 

here are considering whether the 
city can act on its own, without 
statewide legislation, to keep tour 
bus drivers from simultaneously 
acting as tour guides after a deadly 
accident in front of City Hall.

The city may be able to compel 
tour bus companies, which are reg
ulated by the California Public 
Utilities Commission, to comply 
with stricter local standards if they 
only operate within San Francisco, 
said Board of Supervisors member 
Jane Kim.

“There may be some flexibility 
for tour busses that don’t cross the 
county line,” Kim said.

The driver of a trolley bus was 
arrested for vehicular manslaugh
ter after he ran over a woman in the 
crosswalk in front of City Hall be
cause, say police, he was pointing 
out landmarks to sightseers instead 
of looking out for pedestrians.

“We strongly believe that a 
tour bus operator should not be 
giving a tour while driving,” said 
Jane. “It clearly is leading to inju
ries, and in this case unfortunately, 

fatality.”
The victim, a 68yearold year 

old woman, worked in the city 
controller’s office.

Jane said the city attorney’s of
fice is researching whether San 
Francisco has the authority to pass 
an ordinance requiring a separate 
nondriving tour guide, rather than 
simply passing a resolution calling 
on state lawmakers to act.

“This type of activity absolute
ly should be regulated, if not by 
San Francisco then by the state,” 
she said.
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ALEXANDRIA, Va. — The 
United Motorcoach Association is 
partnering with Motorcoach Tire 
Sales to provide UMAmember 
companies exclusive, discounted 
pricing on the Toyo M144 coach tire. 

Motorcoach Tire Sales offers 
direct shipping from Toyo distri
bution centers to the operator’s 
location.

UMA said this distribution sys
tem streamlines the tire purchasing 
process and enables Motorcoach 
Tire Sales to provide aggressive 
pricing for UMA members. 

Motorcoach Tire Sales says the 
Toyo M144 tire is designed spe
cifically for the motorcoach in
dustry, with a higher load rating 
than industry standards and other 
proprietary features to ensure long 
wear and a smooth ride.

The Toyo M144 coach tire is 
available in sizes 31580R22.5, 
30570R22.5 and 29580R22.5. 

There is a 14tire minimum 
order. However, Motorcoach Tires 
Sales says it will work with UMA 
operator members to accommo
date smaller orders.

For example, Motorcoach Tire 
Sales will try to find other small 
operators in an area who can pool 
their orders to meet the minimum. 

Or, Motorcoach Tires Sales 
will see if it has a UMA operator
member customer who might have 
extra M144 tires in stock or who 
may be ready to place a large order 
and can include the order for the 
smaller operator with theirs.

“We are pleased to be able to 
offer our members another money
saving benefit and this is a great 
addition to our member programs,” 

said Victor Parra, UMA president 
and CEO.

“With Bill Kaiser’s experience 
in the industry, and Motorcoach 
Tires Sales’ unique and stream
lined distribution model, not to 
mention Toyo Tires’ excellent per
formance reviews, this program 
will no doubt be beneficial to our 
operators’ bottomlines.”

 Added Bill Kaiser, president 
of Motorcoach Tires Sales: “We’re 
really excited to be able to offer 
UMA members a discount on the 
Toyo M144 coach tire. This tire 

has so many things going for it — 
a higher load rating, 7 percent 
more tread than the industry stan
dard, better retreadability, and 
lowcost mileage performance. I 
know UMA operators are going to 
be impressed with it.” 

UMA members interested in 
learning more about the program 
can contact Bill Kaiser at Motor
coach Tire Sales, at (678) 463
4110, or via email at  bill@motor-
coachtiresales.com. Information 
also is available in the members
only section of www.uma.org.

UMA unveils member program with Motorcoach Tire Sales

SACRAMENTO, Calif. — The 
Pacific Bus Museum has issued a 
yearend appeal for support to com
plete its restoration of the most 
iconic motorcoach built in the past 
60 years, the Scenicruiser. 

“We are encouraging donations 
at this time to complete the interior 
of our Scenicruiser and other items. 
We think the bus industry would be 
interested in helping with this proj
ect,” says museum Executive Di
rector Ron Medaglia.

The Pacific Bus Museum is a 
taxexempt, nonprofit organiza
tion headquartered in Sacramento. 
It has a fleet of nearly twodozen 
vintage and antique buses.

Like most Scenicruisers, the 
one owned by the museum had a 
long service life. It was built by 
General Motors and delivered to 
Pacific Greyhound Lines in Janu
ary 1956. 

Greyhound operated it in and 
around San Francisco for roughly 
20 years before it was purchased 
by the old Melni Bus Service of 
Santa Barbara, Calif., along with 
21 other Scenicruisers.

Melni ran it another 20 years 
when it and five others were pur
chased by a Pacific Bus Museum 

Museum seeks to complete restoration of iconic coach

Both real progress by museum volunteers and yet-to-be-done work is evident.A tired Scenicruiser became the museum’s restoration project.

member. 
After the museum member de

cided to dispose of the buses 
through a used equipment dealer, 
the museum negotiated to acquire 
it from the dealer in 2003.

Since then, museum volunteers 
have been engaged in an extensive 
and detailed rejuvenation of the 
coach. 

 “The restoration of this iconic 
coach has been an ongoing proj
ect, covering more than 10 years,” 
said Medaglia. “Presently we have 
completed over 75 percent of the 
total restoration.” Highlights of the 
project include:

• Mechanical work completed 

in 2004
• Restoration of the exterior 

begun in 2005
• Paint stripped, seats removed 

in 2006
• Damaged exterior panels re

moved in 2007
• Restroom restoration com

pleted in 2010
• Exterior painted in 2011
• Skylights & new exterior 

paneling installed in 2012
• Exhaust system repaired and 

original rear bumper installed in 
2013

• Airintake plenum rebuilt; 
front, side and rear windows and 
trim installed in 2014 

 Yet to be done
 The next phase involves re

storing the interior, including 
painting, upper deck flooring, and 
reupholstering the interior panels 
and passenger seats; installing new 
front tires, and remaining front 
suspension work.

The yettobecompleted work 
is expected to cost between 
$12,000$15,000, says Medaglia. 
A detailed projection puts the fig
ure at $13,250. 

All donations for No. 8005 are 
being placed in a special account 
to be used exclusively for the res
toration. Anyone interested in do
nating to the dedicated fund should 

indicate Scenicruiser No. 8005 on 
their contribution. 

Because the museum is a tax
exempt, nonprofit organization 
under IRS rule 501(c) 3, donations 
may be tax deductible to the extent 
allowed by law. 

Donations may be sent to: Pa
cific Bus Museum, Scenicruiser 
Fund, P.O. Box 601105, Sacramen
to, CA  958601105

Questions about the bus or 
other aspects of the restoration 
should be directed to Medaglia at 
(415) 6996377.

More information about the 
museum can be found at www.pac-
bus.org.
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By Dave Millhouser

It was a strangely alarming 
sight…the car ahead of us on a 
rural two lane appeared to be driv
erless. Clearly, there was someone 
in the passenger seat, but no one 
was behind the wheel.

Eventually it became clear that 
a postman was driving the car from 
the right seat, so he could lean out 
the window and stuff letters into 
roadside mailboxes.

He used his left foot and hand 
to reach the controls. Mystery 
solved.

Recently, The Telegraph, a 
British newspaper, published an 
article under the headline “Driver
less Buses on the Way.” 

While reading it…in my mind’s 
eye I could see motorcoach com
pany owners grinning across at 
least two continents.

Conventional wisdom in our 
industry is that drivers are both ex
pensive and sometimes difficult to 
manage. Replacing them electron
ically seemingly would solve a ton 
of problems. 

Rudimentary forms of this 
type of technology are already 
working in a variety of environ

ments, ranging from people mov
ers at theme parks to airport termi
nal shuttles. 

If you’ve ever tried to manage 
a sales meeting, you’ve no doubt 
noticed it’s a bit like herding cats.

Everyone in the room is used 
to being the center of attention; 
each feels he or she is unique, and 
their personality is a major factor 
in performing their job. It’s very 
difficult to mush a group like that 
into a mold. 

That isn’t a bad thing. The very 
traits that make them difficult to 
manage are the ones that make 
salespeople successful. 

Is it possible the same could be 
said of good bus drivers?

There is no one in your com
pany who has more contact with 
your customers than your drivers. 
Every savvy business person is 
aware that a key to success is re
peat business, and who is in a bet
ter position to win that business 
than your driver?

In other words, replacing them 
with robots might not be such a hot 
idea after all.

You might want to think of 
drivers in the same way you do res
taurant servers. What traits do you 

value when you’re dining out? 
What do servers do that either 
brings you back, or chases you 
away?

The food and the decor are for
gotten when the service is either 
too intrusive or elusive. You can 
have a fleet of brand new coaches 
with every amenity known to man, 
and still fail to earn repeat busi
ness if your drivers don’t relate 
well to your customers.

Just as herding cats may be a 
troublesome but necessary exer
cise at sales meetings, finding a 
way to treat drivers’ unique per
sonalities as a resource might be 
both profitable and entertaining. 

Clearly there are limits.
If a driver’s sense of identity re

quires him to slalom a coach at 90 
mph — a bit of stifling might be in 
order. A sense of humor can be a 
great asset, or a disaster, depending 
on both the driver and the group.

In ye olden days, we used to 
take groups of high school kids 
cross country, and some actually 
complained if we didn’t have a 
problem. We had lots of break
downs (sadly), so our drivers knew 
how to handle bad things with a 
sense of style and adventure. 

Laugh if you want…but a for
mative experience for me was a 
crosscountry coach trip when I 
was in high school. The drivers 
were genuinely interesting people 
who made bus travel and driving 
seem fun. 

If it weren’t for Dick and Bill, I 
wouldn’t have entered the industry 
(now you know who to blame).

The skills and discipline in
volved in driving a coach safely 
and smoothly are critical. On the 
other hand, if you think about it, 
they’re irrelevant if no one wants 
to ride a bus. 

Coach manufacturers used to 
say that salespeople got the first 
sale, and the service folk got all 
the subsequent ones.

Your sales and office folks may 
get you a customer, but it is often 
your driver that makes them a 
regular.

In many aspects of our busi
ness, the driver’s income is partial
ly dependent on tips. So, to some 
extent, they understand the need to 
please customers. Many take justi
fiable pride in being “requested” 
by groups.

Is it farfetched to do some 
sales training at drivers meeting? 

Discuss the sig
nif icance and 
m e t h o d s  f o r 
keeping passen
gers happy. Sort 
out boundaries, 
so drivers know 
how much “indi
v i d u a l i t y ”  i s 
appropriate. 

If you’re still thinking that 
dealing with diverse driver person
alities is too much trouble, remem
ber how you feel when you try to 
contact a business and can’t find 
your way through the voicemail 
system…and finally f ind a real 
person. 

Your driver may well be the 
only “real person” your customers 
meet, and your best salesperson.

As for the looming driverless 
bus technology, remember the old 
joke about passengers embarking 
on the f irst automated bus? An 
electronic voice tells them to 
“enjoy the trip because nothing 
can go wrong, can go wrong, can 
go wrong….”

Dave Millhouser is a bus indus-
try marketing consultant and free-
lance writer. Contact him by email 
at Davemillhouser@gmail.com.

Why you should show ‘difficult drivers’ a little love 

Dave Millhouser
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OCEANSIDE, Calif. — The 
California Highway Patrol has de
layed implementation of a require
ment that motorcoaches must stop 
at one of the busiest weigh stations 
in Southern California.

The patrol announced in late 
October that starting Nov. 1, not 
only would motorcoaches have 
pull into the San Onofre Com
mercial Vehicle Enforcement Fa
cility, but also “shuttle vans” and 
tour buses. The weigh station is 
north of Oceanside and just south 
of San Clemente on busy Inter
state 5. (See Nov. 1 Bus & Motor-
coach News.)

Until the pullin announce
ment was issued, it had been the 
practice of buses and motor
coaches to bypass the inspection 
process at the San Onofre weigh 
station by simply driving behind 
the scale facility. 

In a letter — dated Nov. 13 — 
and sent to Southern California 
bus operators, California High
way Patrol Lt. Cmdr. J. Reyes said 
the requirement that buses travel
ing I5 must drive across the San 
Onofre weigh station scales was 
being delayed. The letter gave no 
reason for the delay.

Reyes did note, however, that 
those carriers currently required to 
enter the San Onofre facility for the 
purpose of contacting U.S. Border 
Patrol must continue to comply 
with that process. Otherwise, other 
operators are off the hook.

 ratings,” said Daniel Bratcher, 
president of the South Central Mo
torcoach Association and owner of 
Daisy Charters and Shuttles in 
Corpus Christi, Texas.

Bratcher stressed the impor
tance of having the correct tires on 
motorcoaches and distributing 
weight so axleload limits are not 
exceeded.

Loading, reloading
“I have heard of instances 

where coaches had to be unloaded 
and reloaded to disperse the weight 
load on the axles,” he said.

“One story involved the loca
tion of the cases of water in the 
luggage compartment. Our drivers 
try to disperse baggage appropri
ately and divide coolers and cases 
of bottled water between the front 
and back walls of the baggage 
area.”

Another issue may be seat as
signments for  heavyweight 
passengers. 

“The tricky thing to deal with 
is dispersing the weight of the pas
sengers in the seats. How do you 
tell someone they have to move so 
you can spread the weight out 
among the seats evenly? And do it 
politely?” Bratcher said with a 
laugh.

Michael Neustadt of Coach 
Tours in Brookfield, Conn., has 
heard the stories, too.

“Another area of concern is 
with international and cruise 
groups because they tend to bring 
a lot of heavy luggage. It is cer
tainly possible for a coach with 56 
adult male passengers, with heavy 
luggage and golf clubs, to overload 
a coach.”

The ‘situational’ states
Georgia and Oregon were list

ed by the CVSA as “situational” 
states when it comes to passenger 
vehicles pulling into weigh sta
tions. Calls by Bus and Motor-
coach News to those states result
ed in diverging explanations.

“Georgia law does not exempt 
motorcoaches and buses from en
tering into the inspection stations 
in Georgia,” said Maj. Johnny 
Jones, commanding officer of the 
state Motor Carrier Compliance 
Division.

“We primarily weigh motor
coaches at inspection stations due 
to roadside safety concerns for the 
passengers. We do routine safety 
inspections on motorcoaches as 
part of our daily duties.”

Don Hamilton, a public infor
mation officer for the Oregon De
par tment  of  Transpor tat ion, 
checked with his state’s enforce
ment staff. 

“As a matter of policy, Oregon 
does not generally require buses to 

exit the highway and enter open 
weigh stations,” he said. “How
ever, on a very limited basis Ore
gon officials will on occasion erect 
additional highway static signage 
and VMS (variablemessage 
 signage), directing a bus to pull 
off at an open scale facility that 
has facilities available for the 
passengers.”

He said such directions would 
be given when enforcement offi
cers are conducting a special safe
ty check.

The many factors
It may not be simple to control 

the weight of a coach full of pas
sengers who are packed for a long 
trip, observed Neustadt.

“The answer would depend on 
the make and model of the coach. 
Each vehicle is placarded for a 
specific maximum weight. In ad
dition to the total weight there is a 
limit for each axle. Also, each tire 
has a maximum weight listed by 
the tire manufacturer. As you can 

see, it’s complicated.”
Nonetheless, he said, “We have 

been stopping at the Connecticut 
weigh stations for a while now. We 
have had no problems. We are usu
ally weighed quickly and sent on 
our way.”

The South Central Motorcoach 
Association has conducted semi
nars on tire selection and inflation 
at its meetings, said association 
president Bratcher of Daisy Char
ters and Shuttles. His advice: “Be 
sure to verify that the tires you are 
operating with meet the require
ments to be able to safely operate 
your equipment.”

Va n d a l i a  B u s  L i n e s  o f 
Caseyville, Ill., operates a large 
fleet of coaches that often cross 
the nearby Mississippi River into 
Missouri, another mandatory 
coachweigh state.

“What I have found from our 
drivers is when the light for ‘Com
mercial Vehicles Stop’ is on while 
traveling through Missouri, and 
our buses exit into the scale area, 
they’re quickly given the green 
light to go around the trucks in 
line,” said Vandalia Vice President 
Dennis Streif.

“I am sure the scale operators 
know our  coaches  a re  no t 
overweight.”

Joe Gillis, former president of 
the Northwest Motorcoach Asso
ciation, said he would be con
cerned if the states were using the 
weight issue “as the guise to get
ting us into the scales,” so buses 
and driver paperwork could be 
examined.

“We have not been running 
into issues with them weighing us 
at the scales, at least here in Ore
gon,” said Gillis of Northwest 
Navigator Luxury coaches in 
Portland.

Weigh stations
CONTINUED FROM PAGE 1

MCI’s financial picture further 
improved in October when KPS 
completed a $130 million recapi
talization of MCI debt.

Proceeds from the recapitaliza
tion are being used to refinance 
outstanding debt at better interest 
rates, to fund a $120 million cash 
distribution to investors, and to 
support company growth.

“This successful recapitaliza
tion validates the incredible trans
formation MCI has made under 
KPS ownership and we are pleased 
to return capital to our stockhold
ers,” Heller said when the deal was 
completed. 

He noted that capital invest
ment in the company is at its high
est level in a decade.

Even before the recapitaliza
tion, MCI had made great strides 

in improving its operations, says 
Heller. It accomplished that by 
going back to the fundamentals of 
the business.

“We improved our product 
quality so we are building buses 
with greater consistency, and we 
are offering our customers better 
aftermarket support,” he said. 
“Those are the fundamentals of the 
industry, and we went back and 
made them better.”

For the past two years, MCI 
has been focusing on what is 
known as “quality at source,” 
which basically involves doing 
things right the first time when 
manufacturing buses.

Whenever a problem arises in 
the production process, the root 
cause is immediately found and 
fixed so the problem doesn’t reoc
cur, thereby eventually forcing de
fects out of the system.

“Quality at source has allowed 

us to build buses on time and more 
cost effectively with f irsttime 
quality,” said Heller, who in the 
past has held senior executive po
sitions at Fortune 500 companies 
ConAgra and PepsiCo.

MCI also is looking for in
creased efficiencies at its six sales 
and service centers. The company 
has invested in stateoftheart 
tools and paint booths at two ex
panded facilities in Des Plaines 
and Montreal.  

MCI’s main customers — pub
lictransit agencies and private
sector tour, charter and line opera
tors in the U.S. and Canada — were 
hit hard by the Great Recession 
and its prolonged aftermath, and 
have only recently started showing 
signs of improvement.

Publictransit agencies receive 
the majority of their funding from 
federal and local governments, and 
the downturn forced cutbacks in 

such funding.
Heller said public funding is 

starting to increase, and many pub
lictransit agencies are nearing the 
end of their 12 to 14year replace
ment cycles, meaning they will be 
looking to replace aging buses.

“In the private sector, what we 
are hearing from customers and 
the industry is that they are doing 
better now than a couple of years 
ago,” Heller said. 

“More people are traveling and 
operators have a little more money 
to spend on their fleets.”

He said the motorcoach indus
try goes through cycles, and right 
now it’s around midcycle.

“Coach sales are average, not 
exceptionally high. Operators are 
being cautious in terms of adding 
to their fleets.”

As for MCI, the company plans 
to continue its focus on producing 
its two mostpopular lines and dis
tributing Setras.

“We continue to produce the 
highestquality and mostreliable 
products in the industry, and we 
are putting our resources into that 
rather than expanding our model 
line,” Heller said.

“We are going to focus on our 
core business, and on offering bet
ter aftermarket support and value 
to our customers.”

MCI
CONTINUED FROM PAGE 1

Weigh station 
order delayed
in California
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Kings. Kongs. King Kongs, 
Queens, Talls and Full Wraps.

Those are the advertising in
dustry terms for oncoach signage 
and wraps, and public transit agen
cies have been using them for 
years to rake in extra revenue.

So, is there room at the table 
for private bus operators that want 
to get in on the game? Some say 
yes…but with reservations.

Esther Morissette, vice presi
dent of marketing and public rela
tions at Turbo Images in St. Georg
es, Quebec, says the f irm often 
works with advertisers and other 
users of wraps.

Colleges and sports teams ac
count for a lot of the work, but 
there also are national retail chains, 
television networks and others that 
are eager to use motorcoaches to 
promote their products, events and 
causes, according to Morissette.

“Bus wrapping is booming.”
Morissette says she knows cus

tomers that have garnered contracts 
to wrap their coaches for as few as 
two days for special events, and 
others who use wraps long term to 
please large contract clients.

The money can be good — 
even smaller transit agencies have 
been known to make millions of 

dollars a year in bus ad revenue, 
and a quick survey of transit and ad 
agencies that list ad prices yields 
f igures ranging from $2,500 to 
$8,500 for a monthlong bus wrap.

Though few private operators 
have enough coaches traveling 
enough daily miles to compete on 
the same level — ad prices tradi

tionally are based on the cost to 
reach 1,000 viewers — there is 
money to be made.

Costs vs. benefits
But private bus operators that 

want to try the ad game are ad
vised to weigh the costs and 
benefits.

Operators agree the revenue has 
to be attractive enough to offset any 
upfront and continuing costs.

The most obvious cost is the ex
pense of the wrap itself. Thirdpar
ty advertisers generally pick up that 
cost; for operators wrapping coach
es for longterm contract clients, 
such as colleges or sports teams, 

the cost can be either passed on di
rectly or worked into the contract.

Some other costs aren’t quite 
as obvious.

Operators may lose a day or 
two of operating revenue while the 
wrap is being installed or removed. 
More importantly, a wrap can 
make it hard to use the coach for 
other clients — assuming the con
tract even allows such use.

De facto exclusivity
Southern Californiabased Sun 

Diego Charter Co. weighs potential 
conflicts when choosing whether or 
not to wrap for a client, but often 
finds the benefits weigh out.

The company has about 15 
coaches wrapped, all for area casi
nos that keep its coaches very 
busy, explains CEO Rich Illes. 

“We only commit when there’s 
a threshold of a certain number of 
days,” says Illes. “It’s difficult to 
book a wrapped coach to another 
client, but there is value in doing 
the wrap. It helps us retain clients 
and attract new ones.”

Craig Dance, owner of Cham
pion Coach in Greenville, S.C., 
agrees there are issues with send
ing one client’s wrapped coach out 

You Purchase “State of the Art” Buses…
Why not Demand a “State of the Art” A/C Compressor?

Demand a BITZER Compressor from Your Systems Provider

                       Some of the Many Features:

- Highest Reliability
- Lightest and most Compact Design in the World
- Highest Speed Range of any Transit Compressor in the World
- German Designed, American Built

BITZER U.S., Inc.
To learn more, visit www.bitzerus.com

Phone: 770-503-9226
Email: sales@bitzerus.com / mlish@bitzerus.com

CONTINUED ON PAGE 14 c

Operators put bus wraps, graphics in revenue picture

Wrapped coaches have caused occasional scheduling issues for Hazel and Craig Dance of Champion Coach.
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on another client’s trip.
As he puts it, “It presents chal

lenges when you have a bus in one 
location and a team is coming, and 
you come to get them with a bus 
that has another team’s name on it.” 

Not that it’s always a problem. 
Says Dance, “We had the St. Louis 
Cardinals, and we sent a Universi
ty of Florida coach. It turned out a 
couple of the players had gone to 
that university, and they loved it.” 

Masking identities
Some operators also find them

selves concerned that by wrapping 
a coach for anyone, whether it be a 
thirdparty advertiser or a favored 
client, they’re diluting their brand 
image.

Carl Ekberg, vice president of 
Chicago Classic Coach, did a wrap 

for a healthcare facility that want
ed to use a coach purely as a roll
ing billboard. The mission was to 
wrap the coach and then run it on a 
fixed route for seven hours a day.

Ekberg says he agreed to the 
deal in large part because it was a 
slow time of year. He’s much more 
reluctant to accept such offers dur
ing the busy season.

Says Ekberg, “The compensa
tion has to be right. Every time we 
do one of those, I have to ask if it’s 
worth taking the coach out of rev
enue service. There’s value in your 
own logo and graphics. 

“If I’m trying to portray myself 
as topend, and I pull up with ad
vertising on the coach and you 
can’t even see my logo, I’ve low
ered my brand identity.”

Dance is less concerned, at least 
when it comes to wrapping coaches 
for colleges. “We have a relation
ship with the school, and they know 

whose coach it is; our brand is 
strong in the marketplace.” 

He’s oftentimes more con
cerned about less tangible things. 
One of Champion’s coaches bore a 
major network sports wrap for a 
year. Dance loved the exposure — 
but he ended up walking away from 
a multiyear deal because he didn’t 
want to promote the network’s reg
ular evening programming. It was a 
mismatch with his values.

Illes says he’s happy to do 
thirdparty wraps for conventions 
and the like, all based on a daily 
fee. The company’s coaches were 
notably seen at ComicCon with 

wraps promoting the Showtime 
network’s televisions series, in
cluding Dexter.

He says such work has to make 
sense, based on how many hours a 
day the coaches will be used.

Morissette says thirdparty ad
vertising doesn’t always come at 
the expense of one’s own image. 
Some operators manage to have 
their cake and eat it too, keeping 
their own identity while harvesting 
extra revenue.

She points to one operator that 
incorporates graphics within an 
inset promotional area in the prime 
middle of the coach. Area attrac

tions pay to portray their images 
within the inset, but the coaches 
are still highly identifiable as be
longing to the operator.

Morissette says it’s a clever 
way for a wrap to pay for itself.

So, should the average small, 
medium or large operator run to 
make an appointment with an ad
vertising agency that specializes in 
outdoor transportation advertising, 
or start talking to graphics compa
nies like Turbo Images with the 
thought of getting big cola or col
legiate dollars?

Chances are it’s a better way to 
retain clients than it is to attain 
riches.

But every little bit helps. Says 
Illes, “If you can generate incre
mental revenue, it’s a sure win.”

Reprinted from FYI, published by 
Motor Coach Industries. For more 
information, go to www.mcicoach.
com/fyiFromMci/archive.htm.

 concerns about CSA, including the 
public display of CSA Safety Mea
surement System scores. 

“CVSA would like to offer its 
views on these matters given their 
importance and relevance to law 
enforcement.” 

Props for CSA 
Keppler noted that “CSA is a 

very good program with tremen
dous potential to improve com
mercial motor vehicle safety,” and 
said it has had a positive impact by 
raising awareness of the impor
tance of safety and causing motor 
carriers to devote more attention 
and resources to safety initiatives.

He also said CVSA strongly 
supports the goal of CSA, which is 
to implement more effective and ef
ficient ways for FMCSA and others 
to reduce commercial motor vehi
cle crashes, fatalities and injuries. 

At the same time, Keppler in
dicated that CVSA recognized and 
appreciated the concerns raised by 
some stakeholders. 

For example, some have point
ed out that differences in enforce
ment practices from one jurisdic
tion to the next can affect motor 
carriers’ Safety Measurement Sys
tem scores. 

Keppler said these differences 
in enforcement practices “are nec
essary to address the varying safe
ty challenges that exist in different 
jurisdictions. However, since 
(Safety Measurement System) 
scores are based on comparative 
performance, the environment 
(i.e., jurisdiction) in which carriers 
operate can impact the accuracy of 
their measurements.”

Reports contrasted
The Keppler letter dove into 

the GAO report — that was critical 

of the CSA program and Safety 
Measurement System scoring, and 
FMCSA’s own research that held 
the Safety Measurement System 
out to be an effective yardstick for 
gauging safety. 

“Specifically,” said Keppler, 
“GAO found  that (during  the  pe
riod  they  studied)  FMCSA iden
tif ied many  carriers  as “high  
risk”  that  were not later involved 
in a crash.

“In contrast, FMCSA research 
showed that carriers identified as 
high risk have higher future crash 
rates than other active carriers, 
suggesting that the (Safety Mea
surement System is (an) effective 
enforcement prioritization tool.

“These findings alert us to an 
important distinction. FMCSA’s 
analysis focused on the collective 
crash rate of carriers in groups 
(e.g., all carriers with a particular 
BASIC percentile score), not indi
vidual carrier scores.

“FMCSA acknowledged that 
“this collective crash rate is not a 
prediction of the actual crash rate 
of an individual carrier. In fact, 93 
percent of the carriers in the model 
had no crashes in the post identifi
cation monitoring period.”

Important conclusion
“This distinction leads us to an 

important conclusion,” reads the 
CVSA letter.

“Since the collective crash 
rates of fleets with (Safety Mea
surement System) scores above 
thresholds are higher than those 
below, the (Safety Measurement 
System) is useful as an enforce
ment prioritization tool.

“In short, enforcement agen
cies can focus on these fleets to 
conduct further investigations and 
determine which of them are truly 
risky.

“On the other hand, since the 
(Safety Measurement System) 

scores are a poor indicator of an in
dividual fleet’s propensity to be in
volved in a future crash, their utility 
in providing the public with infor
mation about fleets’ safety perfor
mance is limited,” wrote Keppler.

Given the value of the Safety 
Measurement System as an en
forcement prioritization tool and 
law enforcement’s ongoing obliga
tion to enforce compliance with all 
laws and regulations, Keppler said 
CVSA feels strongly that law en
forcement’s access to Safety Mea
surement System data should not 
be limited.

Get busy, get it fixed
Meanwhi le ,  the  FMCSA 

“should strive to improve the pro
gram so as to better identify those 
individual fleets that pose the great
est risk of causing future crashes. 

“FMCSA should also take 
these steps to eventually arrive  at  
scores  that  are  strong  measures  
of  an  individual fleet’s safety  per
formance,” says CVSA.

Until such improvements are 
made, “CVSA echoes stakehold
ers’ call to remove (Safety Mea
surement System) scores from 
public view.”

In late August, a coalition of 10 
ground transportation industry 
groups, including the United Mo
torcoach and American Bus associ
ations, asked Transportation Secre
tary Foxx to halt the public 
availability of the CSA safety rat
ings. (See Sept. 15 Bus & Motor-
coach News.)

The coalition also cited the 
GAO research that found the 
scores unreliable. 

In its letter to Foxx, the coalition 
pointed out that the GAO said the 
FMCSA system lacked sufficient 
safetyperformance information 
that would enable anyone to reliably 
compare one carrier with another.

Beyond that, the “scores do not 
represent an accurate or precise 
safety assessment for a carrier,” 
the coalition wrote.

The coalition contends that 
shielding the information will 
spare motor carriers from the fall
out resulting from erroneous 
scores and also prevent the public 
from being lulled into a false sense 
of security that they are hiring a 
safe motor carrier.

Currently, the FMCSA collects 
violation data on 750 different reg
ulations. The GAO analysis of that 

data determined that 593 of those 
regulations were violated by fewer 
than 1 percent of all carriers.

The GAO also found that only 
two violations — failing to wear a 
seatbelt and speeding — had suf
ficient data to consistently estab
lish a substantial and statistically 
reliable relationship with crash 
risk across all of the GAO tests.

“FMCSA has not demonstrat
ed relationships between groups of 
violations and the risk that an indi
vidual motor carrier will crash,” 
the GAO report states.

Because of the potential for 
misrepresentation of a motor car
rier’s crash risk — even in some 
cases misrepresenting them as 
being safer than they really are – 
the coalition called for removal of 
the scores from public view. 

In addition to UMA and ABA, 
the coalition includes the Owner
Operator Independent Drivers As
sociation; American Trucking As
sociations; American Moving and 
Storage Association; National Pri
vate Truck Council; National 
School Transportation Association; 
National Tank Truck Carriers; Spe
cialized Carriers and Rigging, and 
Truckload Carriers Association.

CVSA hits CSA
CONTINUED FROM PAGE 1

Bus wraps
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JANUARY 2015
10-13 ABA Marketplace 2015, 
St. Louis. Info: www.buses.org.

16-18 IMG Maintenance & 

Safety Meeting 2015, New 
Orleans Marriott Hotel. Info: 
www.imgcoach.com.

18-22 UMA Motorcoach Expo 
2015 at Travel Exchange, New 
Orleans Convention Center. Info: 
www.motorcoachexpo.com.

Calendar

New, revised CSA education materials available
WASHINGTON  — The Federal 

Motor Carrier Safety Administra
tion has updated its website for the 
Compliance, Safety and Account
ability program with new education
al material.

The update is part of an agency 
effort to expand understanding of 
the CSA program.

The FMCSA is providing six 
new fact sheets in its “Get Road 
Smart Q&A” series: 

• What is CSA — and how does 
it affect me?

• I got a warning letter — what 

do I do?
• What happens if I don’t im-

prove my safety performance and 
compliance?

• What are differences between 
a BASIC percentile, a safety rating, 
and a “score”?

• FMCSA data: Just the facts 
for drivers 

• I had a citation associated 
with a roadside violation dismissed 
in a judicial proceeding — can I 
change my safety record?

The factsheets are designed to 
provide plainEnglish answers to 

commonly asked questions from 
drivers and carriers, says the FMCSA.

Each sheet is available online as 
a onepage color PDF, which can be 
downloaded or printed.

Two industry and driver presen
tations are also newly updated:

Get Road Smart: Drivers and 
the CSA program 

Get Road Smart: Motor carriers 
and the CSA program

To access the latest fact sheets 
and updated information about the 
CSA program, go to https://csa.
fmcsa.dot.gov/Whats_new.aspx. 
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NEW ORLEANS — The Unit
ed Motorcoach Association says 
the “good times” for which New 
Orleans is famous has infected its 
planning for UMA Motorcoach 
Expo here next month.

“UMA is letting the good times 
roll in New Orleans with the many 
new and enhanced networking 
events added to the schedule for 
Expo 2015,” says UMA.

Most of the events are included 
with a full Expo registration, but a 
few sessions require signups in 
advance because of space and 
scheduling requirements.

Register for Expo and its ses
sions at www.motorcoachexpo.
com/register. 

Here’s a list of the upgraded 
and new sessions available for 
Expo attendees:

Speed Networking with 
NTA Attendees — New Event 
(34:45 p.m. Sunday, Jan. 18). 
During this session, UMA mem
bers will have an opportunity to 
meet with NTA tour operators and 
tour suppliers to build business 
and partnerships. Participants will 
receive a speed networking ap
pointment schedule at the begin
ning of the session. 

This session is free for UMA 

operator registrants. Space is lim
ited, so UMA recommends regis
ter today. 

UMA Chairman’s Wel-
come Reception — New Event 
(5:306:30 p.m. Sunday, Jan. 18. 
By popular demand, UMA has cre
ated this exclusiveforUMA
members Chairman’s Welcome 
Reception to kickoff UMA Mo
torcoach Expo.

UMA says it’s the perfect place 
to meet up with bus buddies and in
dustry friends, and for new attend
ees to come and feel welcomed.

The casual gathering also is a 
wonderful time to make connec
tions with potential partners in a 
fun social setting. Thie event will 
be hosted at the New Orleans Mar
riott Hotel. 

Broadway Luncheon — 
Don’t Miss (12:15 p.m. Monday, 
Jan. 19). The Broadway Luncheon, 
sponsored by Group Sales Box 
OfficeBroadway.comBroadway 
Across America, gives attendees 
the opportunity to enjoy lunch to
gether while seeing performances 
from the hottest Broadway shows 
– by actual cast members. For 
those who appreciate firstrate en
tertainment, this event is without 
parallel. Come early, seats fill up 

fast.
Sneak Preview Party — 

Expanded and Enhanced (69 p.m. 
Monday, Jan.  19). The Exhibit 
Hall Sneak Preview serves as the 
official opening of the Expo trade
show floor. 

This year, UMA has kicked the 
Sneak Preview Party up a notch by 
expanding the hours. The addition
al time on the floor can be used to 
preview the latest products and 
services in the industry while en
joying an evening filled with plen
ty of food, refreshments, and New 
Orleans entertainment. 

Note: There no longer will be 
private parties hosted by the large 
exhibitors after the close of the 
Sneak Preview; the Sneak Preview 
Party is taking the place of those 
events. 

Now, all of the action stays in 
the exhibit hall for you to gather 
with your industry colleagues and 
friends for extra time to appreciate 
the exhibits and have fun. 

GoMotorcoach Fundraiser 
/ Motorcoach Mardi Gras — 
Just Added (Immediately follow
ing Sneak Preview Party,| Monday, 
Jan. 19). Join in and raise your 
glass to the industry we know and 
love at the first Go Motorcoach 

Fundraiser at Expo.
Proceeds from this event will 

go directly to the Go Motorcoach 
marketing campaign as it contin
ues to create new and innovative 
ways to increase public awareness 
of the many positive aspects of 
traveling by motorcoach. 

The event will be at Razzoo on 
Bourbon Street…immediately 
after the Sneak Preview Party. The 
cost is $25 per person and includes 
one drink ticket. Space is limited; 
register today. 

UMA Leadership Awards 
Celebration and Cigars & 
Cordials — UMA exclusive 
event (6:30 p.m. Tuesday, Jan. 20). 
Everyone is invited to this event 
that recognizes the brightest profes
sionals in the motorcoach industry.

Awards will be given to vision
ary companies in our industry. In 
addition to the awards, there will be 
drinks, great food, music and draw
ings for $4,000 worth of prizes. 

The evening will conclude 
with the everpopular cigars and 
cordials reception sponsored by 
Bridgestone Americas Tire Opera
tions, as well as live entertainment. 
Dress attire is business casual. 

UMA Bus Operations 
Site Visit — New (23:30 p.m. 

Wednesday, Jan. 21). 
Ever wonder how your peers 

operate their business? 
At the 2015 Motorcoach Expo, 

attendees will have the chance to 
see firsthand how another UMA 
operator member runs its operation. 
There will be a tour of the facility 
of New Orleansbased Hotard 
Coaches. 

You will be guided through 
various company departments 
where you will have the opportu
nity to interact and ask questions. 
If you want to participate, please 
RSVP for this session today. 

UMA Pit Day — New (24 
p.m. Wednesday, Jan. 21) Test 
drive the exhibited vehicles seen 
on the Expo show floor.

In order for vendors to know 
who’s interested in test driving 
their products, please RSVP for 
this session today. 

11th Annual Ray Dupuis 
Memorial Golf Tournament 
(Noon6 p.m. Thursday, Jan. 22). 
Stay and play. Wrap up your 2015 
Expo experience with the annual 
Ray Dupuis Memorial Golf Tour
nament, which supports the Clar
ence Cornell School of Business/
Bus & Motorcoach Academy. 

LCD MONITORS  |  AUDIO • VIDEO SOLUTIONS  |  RADIO • PA SYSTEMS  |  OBSERVATION SYSTEMS  |  LCD MONITORS  

JENSEN® 15" LCD Bus Monitor

For more information contact:
www.BusElectronics.com • Toll-free: 877.378.2267 • Tim@RVCams.com

BUS ELECTRONICS

and now...

Buy 3 or more 
Monitors, 

get 1 FREE!
 Promotion runs 9/1-11/30

JENSEN® 6.2" Touchscreen Multimedia System
and Voyager CMOS Rear Observation Camera

CONTINUED ON PAGE 18 c

evaluation of      Chart or      Tour

Call us today at 1-800-448-7001 or 
visit www.rbs2000.com to request an 

go go

go

    Tour: Our browser based tour 
management system designed 
speciically for the motorcoach 
industry. Manages reservations, 
itineraries, receivables, payables, 
produces management reports and 
escort, driver and customer documents escort, driver and customer documents 
for group and retail tours. Real time, fully 
integrated credit card processing is 
available using a secure and reliable 
gateway service. Accessible 
from any computer with internet 
access. Hosted at RBS secure data 
facility. RBS professional staff manages facility. RBS professional staff manages 
server hardware and software and 
performs all updates and daily backups.

New release coming soon! 
Visit www.rbs2000.com for the latest 
news, timeline, features, and more 
related to      Tour version 3.

www.rbs2000.com

go

go

go

    Chart: Features include customer
and contract management, vehicle 
inventory, scheduling and dispatch,
accounts receivables, and numerous
accounting and operations reports.
Additional modules include: Prophesy
Mileage and Routing,      Mileage and Routing,      Mile (IFTA 
reporting). Driver Duty (payroll and time 
management), Email, Advanced 
Accounting and Advance Dispatch 
management and reporting; and more!

Web Manager Module: Provides online 
credit card processing, integrated quote 
requests, online access to Drivers' requests, online access to Drivers' 
schedules and other custom      Chart 
data access via the web.

Data Backup and Recovery: Remote 
services includes daily, scheduled 
backup of RBS data iles over a secure 
connection.

go

Tour Management System
Tourgo

Charter Management System
Chartgo

Charter & Tour Software

RELATIONAL BUS SYSTEMS

New/enhanced: Expo gets upgrades across the board
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Key Equipment 
Finance

Platinum Sponsors Silver Sponsor

Bags and Badge Holders

Icebreaker, Sightseeing Tours, 
Airport Transportation

Cigars & Cordials

Key Cards, Sneak Preview 
Party Food Station

Sneak Preview Party Bar

UMA Leadership Awards 
Celebration Bar

Sneak Preview Party Bar

Icebreaker, Sightseeing Tours, 
Airport Transportation

These companies have 
donated the items listed.

NEW ORLEANS — A high
light at UMA Motorcoach Expos 
in recent years has been the addi
tion of the “Education in the Ex
hibit Hall” sessions during the two 
days the Expo show floor is open.

Possibly the strongest lineup 
yet of exhibithall education ses
sions will take place at the Expo in 
New Orleans in January.

All sessions will be either in 
the “UMA Session Area” or the 
“UMA Demo Area,” both of which 
are close to the UMA stand in the 
center of the exhibit hall.

Here are the sessions that will 
be available to anyone on the show 
floor:  

Tuesday, Jan. 20
10:15-11:15 a.m. The Critical Is-
sues Related To Managing An Ac-
cident Or Incident  — How Pre
pared Are You and Your Drivers? 
Presenters: Paul R. Berne and Bob 
Crescenzo of Lancer Insurance Co. 
The presentation will review the 
steps, process and communication 
related to managing not only an ac
cident scene, but the claim itself. 
Presented by Lancer Insurance

1:30-2:30 p.m. OSHA Violations 
Repeatedly Found in the Motor-
coach Industry. Presenter: Dennis 
Shinault of Protective Insurance 
Co. At motorcoach companies, 
most of the safety focus is on auto 

liability, USDOT regulations, and 
preventing vehicle collisions. This 
too frequently leaves OSHA com
pliance and worker injury preven
tion as a reactive approach instead 
of a proactive approach. This pre
sentation will help attendees under
stand and easily recognize some of 
the common and not so common 
OSHA violations that can cause 
worker injuries and OSHA viola
tion fines that result from unsafe 
work conditions and practices. Pre
sented by Protective Insurance

2:45-3:30 p.m. Digital Media — 
Technology & the Motorcoach 
Experience. Presenter: Adam Hall 
of REI and Terri Coyler of Motor
coach Movies. With rapidly chang
ing technology, it’s important to 
keep up on the trends to accommo
date customers and increase rider
ship. This presentation explains 
how the use of digital media adds 
to the motorcoach experience, thus 
driving business. As technology 
changes, it becomes a necessity to 
have cutting edge solutions to pro
vide the best allaround experience 
for customers. Presented by REI

Wednesday, Jan. 21
9:15–9:45 a.m. Reduce Downtime 
and Save Money with the Use of 
Nickel Carbon Capacitors. Present
ers: James O. Burke of KoldBan 
International Ltd. Nickel carbon ca

pacitors are proving to be more reli
able, longer lasting and less costly 
for engine starting. Learn the basics 
of the technology and how it could 
be applied to your operation. Pre
sented by KoldBan International

9:15–10:15 a.m. Commercial Ve-
hicle Safety Alliance Inspection 
Demonstrat ion.  Presenters : 
CVSA inspectors. This session 
will consist of a demonstration of 
a CVSA Level V, North American 
Standard Inspection. The demon
stration will allow those who are 
unfamiliar with the procedures 
and the depth of the inspection to 
get a firsthand look. 

10–10:45 a.m. How to Make the 
Most of Your UMA Membership — 
UMA Member Benefits Part I. Pre
senters: UMA partners. Hear brief 
presentations directly from the pro
viders of some of the UMAmem
ber benefits and learn how to take 
better advantage of these costsav
ings programs. Presented by UMA

11–11:45 a.m. How to Make the 
Most of Your UMA Membership — 
UMA Member Benefits Part II. Pre
senters: UMA partners. Hear brief 
presentations directly from the pro
viders of some of our UMAmember 
benefits and learn how to take better 
advantage of these costsavings 
programs. Presented by UMA

OSHA, CVSA, UMA

Exhibit hall sessions run gamut

The post-Hurricane Katrina joie de vivre in New Orleans
By Millie Ball 

In a traditional New Orleans 
jazz funeral, mourners follow a 
brass band playing dirges.

When they leave the cemetery, 
the music changes tempo — “Oh, 
when the saints go marchin’ in” — 
and everyone dances, celebrating 
the deceased and the gift of life.

It has been something like that 
in New Orleans since Hurricane Ka
trina hit on Aug. 29, 2005, and leak
ing levees almost drowned the city.

We don’t forget, but we had to 
begin again, so we did. Returning 
residents, joined by young entre
preneurs who moved here after the 
storm, led the way.

Tourists are discovering a re
vived city, too. There still are is
sues, of course, but plenty to cele
brate. Last year, 9.28 million 
visitors showed up.

Read on for some of the posi
tive changes in NOLA in the last 
nine years.

Restaurants
On Aug. 28, 2005 — the day 

before Hurricane Katrina — there 

were 809 restaurants in New Or
leans, excluding fastfood and 
most chain outlets.

Now there are more than 1,412, 
says Tom Fitzmorris, a.k.a. “Mr. 
Food,” publisher and editor of New 
Orleans Menu, whose website 
(www.nomenu.com) describes it as 
the “richest source of information 
about New Orleans restaurants, 
cooking and food.”

Restaurant empires have been 
built, and James Beard Foundation 
awards have been won since 2006. 
Chefs Donald Link (Herbsaint), 
Steve Stryjewski (Cochon) and 
Ryan Prewitt (Pêche Seafood 
Grill) all have won James Beard’s 
Best Chef: South.

Other recent New Orleans win
ners of the Best Chef: South award 
include Tory McPhail (Command
er’s Palace), Sue Zamenick (Gau
treau’s and Ivy) and John Besh 
(Restaurant August).

Besh has opened or bought 
five more restaurants in the New 
Orleans area since Katrina: Lüke, 
Domenica, Pizza Domenica, Bor
gne and LaProvence.

Phillip Lopez’s Square Root 

opened in April. New Orleans’ 
only prepaid, prixfixe restaurant 
($95 and $150) has 16 seats at a 
counter. And that’s just a taste of 
what’s happening.

Music and musicians
The 500 and 600 blocks of 

Frenchmen Street are still the heart 
of the local music scene. New this 
year is the Louisiana Music Facto
ry, which moved its renowned CD 
and vinyl store from the French 
Quarter to 421 Frenchmen.

More live music shows start 
earlier. Trumpeter Kermit Ruffins 
quit his Thursday gig at Vaughan’s 
in Bywater because he didn’t want 
to work late. Find him at 8 p.m. or 
so at the Blue Nile, the Little Gem 
Saloon and Bullet’s Sports Bar.

More upscale clubs have 
opened, joining trumpeter Jeremy 
Davenport’s Lounge in the Ritz
Carlton. Irvin Mayf ield’s Jazz 
Playhouse has settled into the 
Royal Sonesta Hotel.

Festivals
It’s always been hard to find a 

weekend when there isn’t a festi

val, but since Katrina, it’s almost 
impossible. Newcomers have 
joined old standards, and food, 
music and dancing are what they’re 
all about.

Mardi Gras, of course, is the 
queen of all festivals in New Or
leans. Mardi Gras is Feb. 17 next 
year, with carnival season beginning 
Jan 6. (UMA Motorcoach Expo at 
Travel Exchange runs Jan. 1822.)

Magazine St. corridor
Stretching six miles from 

Canal Street to Audubon Park, 
Magazine Street was once known 
for its restaurants, secondhand 
shops and other funky places. 
Now, it has 85 restaurants, 43 
clothing and accessory stores, and 
a dozen art galleries. And, yes, 
there still are secondhand shops 
and funk.

Freret St. corridor
Freret’s eight blocks between 

Napoleon and Jefferson avenues in 
Uptown became cool after Cure 
opened in 2008 at 4905 Freret, 
serving fancy cocktails.

There’s now a slew of food and 

drink outlets, shops, a comedy 
club and coffee shops in those 
eight blocks. Among the favorites 
are Company Burger (best burger 
in NOLA), the original Dat Dog 
and the High Hat Cafe, catfish and 
Southern casual.

Streetcars
The city’s famed St. Charles 

Avenue streetcar line is operating 
after major work that disrupted 
service. A new line from the bus 
and train station — Union Passen
ger Terminal — to Canal Street 
was completed in early 2013. The 
New Orleans Regional Transit Au
thority has schedules and fares at 
www.norta.com.

Something extra
The National World War II 

Museum’s Freedom Pavilion: The 
Boeing Center opened last year.

Check out www.neworleanson-
line.com and www.neworleanscvb.
com for more of what’s happening.

Millie Ball is a former long-
time travel writer for The (New 
Orleans) TimesPicayune. This ap-
peared in the Los Angeles Times.
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NEW ORLEANS — The fifth 
generation CEO of a company that 
produces and guards one of na
tion’s most famous brands, Tabas
co, will be the keynote speaker at 
UMA Motorcoach Expo at Travel 
Exchange here next month.

Tony Simmons will be spread
ing a little of the hot pepper sauce 
on the scrambled eggs that will be 
served during the breakfast ses
sion of Expo on Monday, Jan. 19. 

He will tell the tale of McIl
henny Company and its famed Ta
bascobrand products and sauces, 
which Simmons’ family has been 
producing for nearly 150 years on 
twomilewide Avery Island in the 
Louisiana Bayou, roughly 140 
miles west of New Orleans.

As the world’s mostfamous 
pepper sauce, Tabasco is labeled in 
22 languages and dialects and sold 
in more than 180 countries and 
territories.

Simmons, the company and 
Avery Island were featured on a 
segment of CBS’ 60 Minutes in 
March. It was an opportunity for 
Tabasco users, along with the rest 
of the world, to get a glimpse in
side the very private company and 
its production operation, which 
Simmons likens to wine making.

Simmons is the greatgreat
grandson of Edmund McIlhenny, 
who created Tabasco Original Red 
Pepper Sauce, the iconic condi
ment, and initially sold it in used 
perfume bottles he purchased in 
New Orleans.

The breakfast opening session 
of Expo will bring together mem
bers of both UMA and NTA (for
merly the National Tour Associa
tion), which have again colocated 
their annual conventions under the 
banner of Travel Exchange.    

“To say we are excited to have 
Tony do the keynote at Travel Ex
change in New Orleans is an un
derstatement,” said Victor Parra, 
UMA president and CEO.

“McIlhenny Company has 
grown and gone through many of 
the same challenges and transitions 
UMA members have as familyrun 
businesses. UMA members will no 
doubt identify with these issues and 
appreciate how McIlhenny Com
pany has succeeded down through 
the years while maintaining family 
control.”

Added NTA President Pam 
Inman: “Tony will give us a shot of 
local flavor that has global business 
lessons for all of our participants.” 

Simmons joined McIlhenny 
Company as executive vice presi
dent in 2000. He was promoted to 
president in 2012 and has served 
as CEO since 2013.

Prior to joining McIlhenny 
Company, Simmons spent 25 years 

with Manitowoc Cranes. He holds 
a degree in speech from Loyola 
University. 

Simmons is the seventh mem
ber of his family member to lead 
the company. He will speak to the 
challenges of succession planning, 
a topic faced by many UMA and 
NTA members. Simmons also will 
address the importance of change.

Simmons sees tourism as an 
important part of McIlhenny Com
pany and the Tabasco brand. “We’re 
the largest tourism attraction in the 
region, with thousands of people 
touring the plant and our facilities 
every week,” he said, adding that 
McIlhenny is planning a $5.5 mil
lion enhancement to its visitor ex
perience on Avery Island.

The keynote session at Expo 
will be one of only three events 
that UMA and NTA members will 
jointly attend at Travel Exchange. 
The others are the welcoming 
party Sunday evening, Jan. 18, at 
Mardi Gras World, and the other is 
the very popular Broadway Lunch 
on Monday, showcasing stars from 
current Broadway productions 

performing fea
tured songs.  

UMA Expo 
and Travel Ex
change will run 
Jan. 18–22 at 
the Ernest N. 
Morial Convention Center. For 
more  information, go to www.
motor coachexpo.com. 

www.motorcoachexpo.com

Laissez les bons 
temps rouler!

Good Times.
Good Friends.
GREAT Business.

Fifth-generation CEO will spice up Expo opening

Tony Simmons
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At the core of Ellsworth’s lega
cy is a stillhealthy network of af
filiated carriers, Fiorini said, plus a 
litany of service and program ben
efits that equate to stronger brand 
value — all of which helped to re
kindle Trailways team spirit. 

She also has built a well 
attended annual stockholders con
ference that includes a diverse 
group of trade representatives, al
lied partners and industry support
ers, noted Fiorini.  

“All of the organizational mile
stones accomplished during my 
tenure with Trailways are the result 
of the combined commitment, 
dedication and the work of many, 
including the Trailways board, 
staff and other team members,” 
said Ellsworth.

“My service to Trailways has 
offered me the most rewarding ex

periences of my career; I am in
credibly thankful to have had this 
great opportunity to work for such 
an outstanding organization, its 
team of volunteer leaders, dedicat
ed staff, and of course, a commit
ted team of Trailways motorcoach 
companies.

“Trailways…possesses a great 
heritage and it is a powerful travel
related brand. I am truly honored 
to have been part of its extraordi
nary history,” she added.

In announcing Ellsworth’s de
parture, the network said a succes
sion team is in place to assure a 
smooth transition early next year. 
Key to the transition, of course, is 
finding the right individual to fill 
the position.

An executive search is under
way. The search committee, which 
is comprised of Trailways’ board 
members, has retained an execu
tive recruiter to assist. 

Additionally, “interested par

ties” may contact Trailways’ search 
committee directly for application 
information. Requests must be via 
email to joan@trailways.com.

With her retirement, Ellsworth 
will be ending a 30year career 
leading professional societies, foun
dations and trade organizations, all 
of which have been headquartered 
in the Washington, D.C. area.

She began in 1985 as vice pres
ident of marketing for the National 
Society of Fund Raising Execu
tives. She advanced to become 
president of the society.

In 1994, she became the execu
tive director of an association serv
ing women in the communications 
field, as well as director of the as
sociation educational foundation. 

In 1997, she was recruited as 
Trailways’ president and “chief 
brand champion.” She succeeded 
J.D. Johnston, who left Trailways 
in spring 1997, after four years as 
president.

Bobit Media forms ‘bus group,’
Di Giacomo publisher emeritus 

TORRANCE, Calif. —  Bobit 
Business Media, publisher of 
Metro and School Bus Fleet maga
zines, has announced the hiring of 
James Blue as general manager of 
a newly formed Bus Group.

Blue will be responsible for all 
business activity of Metro and 
School Bus Fleet, along with the 
BusCon industry trade show, plus 
their associated websites.

Frank Di Giacomo, the vice 
president and publisher of Metro 
and School Bus Fleet, moves to 
the position of vice president/pub
lisher emeritus, where he will 
continue working with industry 
marketers, but will transition away 
f r o m  d ay  t o  d ay  b u s i n e s s 
operations. 

 Most recently, Blue was with 
UBM, a worldwide media com
pany based in the United King
dom, where he ran a portfolio of 
events, magazines and digital 
properties in the security and fire 
sectors. 

He is working from Bobit 
Business Media headquarters in 
Torrance. 

“We’re delighted to have 
James Blue join our team.  He 
brings a fresh perspective and a 
healthy level of experience to our 
brands in this new media era,” 
said Ty Bobit, president and CEO 
of Bobit Business Media, in an

nouncing the 
changes.

“ W e ’ r e 
happy Frank Di 
Giacomo will 
be staying on 
b o a r d  a n d 
maintaining his 
affiliation with 
the industry he 
has been a part of for more than 
35 years.” 

Di Giacomo has been involved 
with both Metro and School Bus 
Fleet since 1981. Metro covers the 
transit, motorcoach and passenger 
rail industries.

In 1992, Di Giacomo con
ceived and launched the “Motor
coach Industry Achievement 
Award,” one of the industry’s most 
prestigious honors and presented 
annually at UMA Motorcoach 
Expo. It will be presented for the 
24th time next month at Motor
coach Expo at Travel Exchange in 
New Orleans — by Di Giacomo. 

In 2002, Di Giacomo was pre
sented with the American Public 
Transportation Association “Out
standing Public Transportation 
Business Award” for his contribu
tions to the public transit industry. 

In 2009, the National School 
Transportation Association pre
sented Di Giacomo with its “Mer
itorious Service Award.” 

CLASSIFIED ADVERTISING
Gale Ellsworth

CONTINUED FROM PAGE 3

Coach USA ‘champions’ recognized
PERTH, Scotland — Four em

ployees of Coach USA and Coach 
Canada, which are the Northern 
American subsidiaries of Stage
coach Group, have been recog
nized by Stagecoach for their 
achievements.

They were among 18 Stage
coach Group employees, out of 
35,000 companywide, who were 
honored. 

Gold, silver and bronze awards 
were presented in six categories — 
health, innovation, customer ser
vice, environment, safety and 
community. 

The winners of the Stagecoach 
Champions Awards were honored 
for their achievements at an awards 
ceremony in London last month. 
Each received a trophy and cash.

Each year, Stagecoach Group 
honors bus and rail employees 
from the United Kingdom and 
North America. Stagecoach is the 
secondlargest motorcoach opera
tor in North America, after First 
Group, parent company of Grey
hound Lines.

“We have a great team of 
35,000 employees across the group 
who are crucial in delivering our 

bus and rail services day in, day 
out,” said Helen Mahy, a director 
of Stagecoach Group and chair of 
its health, safety and environment 
committee.

“Awards like these can only 
recognize a small fraction of our 
people but they remind us of the 
fantastic work that goes on across 
the business,” she noted.

The North American winners 
were:

Safety Champion/Bronze 
Award — Yolanda Perez, Coach 
USA: Perez is a driver who trans
ports workers to mines in Nevada 
and faced a tough situation when 
an outofcontrol truck became 
lodged against her vehicle’s left
front bumper. Perez calmly braked 
slowly and steered both vehicles to 
safety on the shoulder of the 
highway. 

Heal th  Champion/Gold 
Award —Albert Flores, Coach 
USA: Flores’ quick thinking and 
action saved the life of a colleague 
even though they were 400 miles 
apart.

Flores took a call from his col
league, Bernie White, and could 
tell White needed medical atten

tion fast. With White unable to 
speak, Flores asked White to tap 
answers in response to his ques
tions as he tried to pinpoint his 
location.

Flores quickly established 
White was in his hotel room and 
kept him on the line while getting 
hotel staff to call 911. A few min
utes later, the paramedics arrived 
at the hotel and helped save 
White’s life.

Silver Award— Lisa Rana, 
Coach USA: Rana has introduced 
several nationwide wellness initia
tives to help Coach USA and 
megabus.com employees.

The first is a partnership be
tween Coach USA and Weight 
Watchers and the second initiative, 
called the Accelerometer program, 
promotes health through increased 
physical activity and is being test
ed by 100 employees at 10 loca
tions across the United States. 

I n n ova t i o n  C h a m p i o n /
Bronze Award — Sarah Pridie, 
Coach Canada: Pridie was hon
ored for her excellent work in get
ting the GPS telematics technolo
gy working better for the business 
by maximizing the scope of the 
technology. Her work has helped 
in a number of ways; Pridie also 
works oneonone with mechanics 
so they understand requirements.

REPOS FOR SALEREPOS FOR SALE
•“Bank Repos” across the US   • Priced to Sell

• Variety of Makes & Models

1-877-737-2221 x30716
www.Bus-Buys.com — View “Repo Inventory” 

Excellent Condition–none nicer! 
Cummins • B500 • 58 pax w/lav 

170K TCM Michelin Tires 
Alcoa Rims • Cordless Mics 

CD/DVD • Lots more options 
 Partial Financing O.A.C. 

$299,000
Trade for MCI D or DL3 Considered • More available 

Call / Email today for photos and more info! 
sales@royalstarhawaii.com / 808.832.6261

NEWLOWERPRICE!

To place a Classified Ad, 
call 866-930-8426

Frank Di Giacomo

WASHINGTON  — Transpor-
tation Security Administration 
Administrator John Pistole is retir
ing and leaving the agency at the 
end of this month. Pistole has led 
the TSA for the past fourandone
half years.   

Fortunately for the motorcoach 
industry, most of Pistole’s efforts 
have been focused on security at 
450 U.S. airports, as well as the 
TWIC program.

Before joining TSA, Pistole 
spent 26 years at the FBI.

BUFFALO, N.Y. — For next 
year, Capt. William Reese of the 
Idaho State Police will be presi

dent of the Commercial Vehicle 
Safety Alliance, the U.S.Canadian 
Mexican organization of commer
cial vehicle safety inspectors. He 
replaces Sgt. Thomas Fuller of the 
New York State Police after a stan
dard oneyear term.

Maj. Jay Thompson of the Ar-
kansas Highway Police is the new 
CVSA vice president.

People
The tournament lets attendees 

spend a relaxing time on the course 
with colleagues while finishing up 
the business of the week. The tour
nament will be at the English Turn 
Golf and Country Club and costs 
$175 per person to participate. 
Space is limited, register today. 

All Motorcoach Expo net
working events are included for 
motorcoach operators when they 
purchase of a full registration, ex
cept the GoMotorcoach Fundrais
er and golf tournament. 

To register online, go to www.
motorcoachexpo.com/register, or 
call UMA at (800) 4248262. For the 
latest news on Motorcoach Expo, go 
to www.motorcoachexpo.com. 

New at Expo
CONTINUED FROM PAGE 15



For more information:  USA 336-393-3929  Canada 418-883-3391  www.prevostcar.com

CARRYING THE INDUSTRY 
FORWARD FOR 90 YEARS 
AND COUNTING.

In 1924, Eugene Prevost, a carpenter by trade, built the fi rst wooden motorcoach 
body. Today, the Prevost name is synonymous with dependability, performance, and 
craftsmanship. Though much has changed in regard to the materials, designs, and 
manufacturing processes used to create Prevost motorcoaches, our long-standing 
commitment to building and servicing quality vehicles remains the same. We are looking 
forward to many more decades of leading the industry with innovation and providing safe, 
comfortable, and memorable journeys for all of your passengers.



www.chbussales.com

“TEMSA”,  “TS35” and Circle Design marks are trademarks owned by TEMSA GLOBAL SANAYI VE TICARET ANONIM SIRKETI.

You don’t have to make a leap of faith to find a bus that’s sized to your 
business. Just land on Temsa motorcoaches from CH Bus Sales. Coach 
sizes in 30, 35 and 45 feet let you fill buses to moneymaking capacity 
more often. And Temsa buses are built to give you best-in-class quality, 
power and reliability. Call CH Bus Sales today and start runnning buses 
that fit your business swimmingly.

FIND THE RIGHT FIT

CALL US TODAY!  877-723-4045


